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India’s one of the widest branded fashion network

Brand Stores

Shops in shops across 
Dept stores

Multi-brand Outlets

Pantaloons Stores

4,121*

9,04737,952

417

As of 30th Sept 2023 As of 30th Sept 2024

Footprint

(million sq. ft.)
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*Includes 22 stores present in international markets

All numbers in the slide are as of 30th September 2024, unless otherwise mentioned
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Market Update

◉ Lower footfalls led by

◉ Inauspicious periods

◉ Extreme weather conditions

◉ Visible green shoots due to

◉ Early festive

◉ Higher wedding dates

Tepid consumer sentiment Apparel Market demand 

fluctuated during Q2

Increasing action in value 

fashion space

Sale events drive E-commerce 

growth

Inflationary pressures impact 

consumption

◉ Moderation in urban demand

◉ Gradual recovery in lower 

tier markets

Q 2  F Y 2 5 A D I T Y A  B I R L A  F A S H I O N  &  R E T A I L

◉ Scale up of distribution by 

multiple players

◉ Shift from unorganized to 

organized segment driving 

growth

◉ Preponement of online 

events vs LY

◉ Brands continue to drive 

omni-play
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Q2 HIGHLIGHTS

Q 2  F Y 2 5 A D I T Y A  B I R L A  F A S H I O N  &  R E T A I L

◉ Established businesses deliver 

stronger margins

◉ Emerging businesses drive 

significant improvements in 

margins

◉ Brands continue to expand 

strategically in key markets

◉ Rationalized unproductive 

network to improve overall 

health

Sales up 13% YoY

◉ ABLBL up 4% in a muted market

◉ De-merged ABFRL continues to see 

strong uptick

◉ Grew 31% vs LY

Newer businesses within De-merged 
ABFRL fueling growth

Strong emphasis on driving 

profitability

Continued strategic 

distribution expansion

Growth powered by a well-

rounded portfolio

◉ Ethnic portfolio grows 3 folds

◉ TMRW revenue more than 

doubled vs LY

◉ Luxury retail grew 9% YoY 



Particulars 

(In ₹ Cr.)

ABFRL Consolidated

Q2 FY24 Q2 FY25 Growth (Vs. LY)

Revenue 3226 3644 13%

EBITDA 369 410 11%

EBITDA Margin 11.4% 11.2%

EBIT -20 -51

PAT -200 -215

◉ Consolidated sales up 13%

◉ EBITDA grew by 11%

◉ PAT impacted due to 

◉ Higher depreciation/amortization for brand 

& retail assets due to inclusion of TCNS

◉ Interest costs on higher borrowings

Q 2  F Y 2 5 A D I T Y A  B I R L A  F A S H I O N  &  R E T A I L

Q2 Highlights

Note: PAT before exceptional item in Q2FY25 would have been Rs. -238 Cr.   

EBITDA = Profit/ (loss) before Share in Profit/(loss) of Joint Venture, Exceptional items and Tax + Share in Profit/(loss) of Joint venture and Associate + Depreciation and amortization expense + Finance costs

EBITDA Margin = EBITDA/ Revenue from operations

EBIT = EBITDA – Depreciation and amortization expense 



Q2 Highlights | Segmental | Reclassified*

Consolidated Financials

(In ₹ Cr.)

Revenue Growth EBITDA EBITDA%

Q2 FY24 Q2 FY25 Vs FY24 Q2 FY24 Q2 FY25 Q2 FY24 Q2 FY25

Proposed ABLBL 1904 1975 4% 311 302 16.3% 15.3%

Lifestyle Brands 1586 1636 3% 339 302 21.3% 18.4%

Other Businesses 317 339 7% -28 1 -8.8% 0.2%

Proposed ABFRL Demerged 1399 1838 31% 90 150 6.4% 8.1%

Pantaloons Segment 1049 1082 3% 98 162 9.4% 15.0%

Ethnic Businesses 144 454 215% -18 -14 -12.3% -3.1%

TMRW 85 175 105% -39 -38 -45.3% -21.8%

Others 121 126 4% 48 40 40.0% 31.4%

Elimination -76 -169 -32 -42

ABFRL Consolidated 3226 3644 13% 369 410 11.4% 11.2%

◉ EBITDA for the quarter up 11% YoY to reach Rs. 410 Cr

◉ Overall EBITDA margin at 11.2% 

◉ ABLBL – Emerging brands show strong, profitable growth

◉ Lifestyle brands EBITDA margin stood at 18.4% 

*The segmental results have been divided along the proposed two entities. Proposed Aditya Birla Lifestyle Brands Limited (ABLBL) consists of Lifestyle Brands, Youth Western Wear, Innerwear & Sportswear.  Demerged Aditya Birla Fashion and Retail Limited (ABFRL) consists of Masstige & Value retail, Ethnic Brands, Luxury Retail and Digital first Brands

EBITDA = Profit/ (loss) before Share in Profit/(loss) of Joint Venture, Exceptional items and Tax + Share in Profit/(loss) of Joint venture and Associate + Depreciation and amortization expense + Finance costs

EBITDA Margin = EBITDA/ Revenue from operations

◉ De-merged ABFRL EBITDA grew 66% vs LY

◉ Pantaloons segment EBITDA up 65% YoY

◉ Remaining businesses witness strong margin gains 



Particulars 

(In ₹ Cr.)

ABFRL Consolidated

H1 FY24 H1 FY25 Growth (Vs. LY)

Revenue 6423 7072 10%

EBITDA 722 816 13%

EBITDA Margin 11.2% 11.5%

EBIT -34 -81

PAT -362 -430

◉ Consolidated sales up 10% vs LY 

◉ EBITDA grew 13% YoY

◉ Margin expanded by 30 bps
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H1 Highlights

Note: PAT before exceptional item in H1FY25 would have been Rs. -453 Cr.   

EBITDA = Profit/ (loss) before Share in Profit/(loss) of Joint Venture, Exceptional items and Tax + Share in Profit/(loss) of Joint venture and Associate + Depreciation and amortization expense + Finance costs

EBITDA Margin = EBITDA/ Revenue from operations

EBIT = EBITDA – Depreciation and amortization expense 



H1 Highlights | Segmental | Reclassified*

Consolidated Financials

(In ₹ Cr.)

Revenue Growth EBITDA EBITDA%

H1 FY24 H1 FY25 Vs FY24 H1 FY24 H1 FY25 H1 FY24 H1 FY25

Proposed ABLBL 3800 3774 -1% 571 585 15.0% 15.5%

Lifestyle Brands 3180 3118 -2% 630 581 19.8% 18.6%

Other Businesses 620 656 6% -59 4 -9.5% 0.6%

Proposed ABFRL Demerged 2757 3546 29% 199 268 7.2% 7.6%

Pantaloons Segment 2100 2184 4% 234 356 11.1% 16.3%

Ethnic Businesses 278 804 189% -53 -68 -19.0% -8.4%

TMRW 158 318 101% -73 -84 -46.0% -26.5%

Others 221 240 9% 91 64 41.2% 26.8%

Elimination -135 -249 -49 -37

ABFRL Consolidated 6423 7072 10% 722 816 11.2% 11.5%

*The segmental results have been divided along the proposed two entities. Proposed Aditya Birla Lifestyle Brands Limited (ABLBL) consists of Lifestyle Brands, Youth Western Wear, Innerwear & Sportswear.  Demerged Aditya Birla Fashion and Retail Limited (ABFRL) consists of Masstige & Value retail, Ethnic Brands, Luxury Retail and Digital first Brands

EBITDA = Profit/ (loss) before Share in Profit/(loss) of Joint Venture, Exceptional items and Tax + Share in Profit/(loss) of Joint venture and Associate + Depreciation and amortization expense + Finance costs

EBITDA Margin = EBITDA/ Revenue from operations
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Aditya Birla Lifestyle Brands Limited

Lifestyle Brands Youth Western Wear

Innerwear Sportswear

Q 2  F Y 2 5 A D I T Y A  B I R L A  F A S H I O N  &  R E T A I L



Key Portfolios | ABLBL
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Lifestyle Brands Youth Western Wear Sportswear Innerwear

◉ Premiumization and 

casualization driving 

growth

◉ Sales propelled by both 

retail and E-com channel

◉ Engaging young 

customers through new 

marketing campaigns

◉ Distribution expansion 

accelerating growth

◉ Strengthening distribution 

and increasing digital 

visibility

◉ Prioritizing new product 

rollouts

◉ Steadily building a multi-

pronged distribution 

strategy - Trade, E-com 

& Retail
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LIFESTYLE BRANDS

Q 2  F Y 2 5 A D I T Y A  B I R L A  F A S H I O N  &  R E T A I L

◉ Q2 Revenue at ₹1636 Cr., growth of 3% vs LY

◉ EBITDA margin at 18.4% in Q2

◉ Cost control initiatives continued to yield results

◉ Driving merchandise freshness, lower markdowns & tighter 

inventory control

◉ Continuous refresh of distribution to align with markets

◉ Opened 29 high quality new stores this quarter in key markets

◉ Exited from unviable stores & markets

◉ Constant evolution of product portfolio towards more casualized and 

younger merchandise offerings

Area (000s sq. ft.) Stores

As of 30th Sept 2024 3,599 2,569

As of 30th Sept 2023 3,634 2,660

Retail
Network

All numbers in the slide are as of 30th September 2024, unless otherwise mentioned
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LIFESTYLE BRANDS

◉ Wholesale remained impacted due to 

lower secondary sales

◉ Retail LTL growth at @3.4% in Q2

◉ E-commerce channel grew 20%+ in Q2 

with marked gains in channel profitability

Q2 FY24 Q2 FY25 vs. LY

Wholesale 461 412 -11%

Retail 703 724 3%

Others 422 500 18%

Channel-wise Revenue 
(in ₹ crore)Q2

Q 2  F Y 2 5 A D I T Y A  B I R L A  F A S H I O N  &  R E T A I L

H1 FY24 H1 FY25 vs. LY

Wholesale 838 685 -18%

Retail 1512 1461 -3%

Others 831 972 17%

Channel-wise Revenue 
(in ₹ crore)H1

Others include E-commerce, Exports and Depletion channel sales

Like-to-Like (LTL) sales is a measure of sales growth that reflects the performance of stores that were operational for the entire duration of comparative periods



Youth Western Wear, Sportswear & Innerwear 
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Youth Western Wear Sportswear Innerwear

◉ Brand grew 31% YoY in Q2FY25

◉ Unveiled a nation-wide campaign with 
new brand ambassador across 
channels

◉ Brand distributed across 69 stores and 
200+ department & trade counters

◉ Athleisure posted first quarter of growth 
after sustained degrowth

◉ Added over 800 trade outlets in 
H1FY25, bringing the total to 35,800+

◉ E-com and Retail channels maintained
strong momentum in Q2

◉ Retail LTL growth @3% 

◉ E-com up 24% vs LY with 
improved profitability 

◉ Brand is now available at 169 stores & 
900+ point of sale across trade outlets

◉ Retail LTL growth at ~10% in Q2

◉ Innovation remains at the core of 
Reebok's strategy

◉ Successfully launched 
“MaxFoam” and Women 
“Spacefoam” in H1

All numbers in the slide are as of 30th September 2024, unless otherwise mentioned

Like-to-Like (LTL) sales is a measure of sales growth that reflects the performance of stores that were operational for the entire duration of comparative periods
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Please click anywhere on the image to see the campaign

https://youtu.be/bK2DkmTmoe4?si=dXgeGXAXewWmN0dz


Demerged Aditya Birla Fashion & Retail Limited

Masstige & Value Retail Luxury Retail

Ethnic Brands Digital First Brands
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Key Portfolios | Demerged ABFRL
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Masstige/Value Retail Ethnic Brands Luxury Retail Digital First Brands

◉ Continued upward trends in 

revenue and EBITDA, driven 

by product upgradation, 

markdown management and 

cost control 

◉ Style Up set to scale

◉ Amongst the largest ethnic 

portfolio with designer led 

and premium wear brands

◉ Growing via distribution 

expansion, LTL growth & 

category extensions

◉ Rich portfolio of leading 

global brands, consistently 

delivering profitable growth

◉ Strong moat built in Luxury 

E-com

◉ Driving robust growth of 

digital brands portfolio

◉ Driving product 

development & customer 

engagement, powered by 

our in-house CoE across 

the value chain

CoE – Centre of Excellence
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◉ Q2 Revenue at ₹1082 Cr., grew 3% vs LY

◉ Retail LTL @1.3%

◉ EBITDA grew 65% YoY through superior merchandising and better 

markdown management

◉ Margin expanded by 560 bps to reach 15.0%

◉ Strong AW24 performance with fashionable and on-trend merchandise

◉ Exclusive merchandize across select brands curated for Pantaloons

◉ Encouraging performance by Style Up driven by renewed product 

direction and continuously improving processes 

◉ Style Up added 5 stores in Q2 - Now present across 35 stores

Area (000s sq. ft.) Stores

As of 30th Sept 2024 5,754 417

As of 30th Sept 2023 5,863 439

Pantaloons 
Retail
Network

All numbers in the slide are as of 30th September 2024, unless otherwise mentioned

Like-to-Like (LTL) sales is a measure of sales growth that reflects the performance of stores that were operational for the entire duration of comparative periods
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Pantaloons | Update

10%

22%

36%

17%

15%

Q2FY24

11%

21%

35%

17%

16%

Q2FY25

Category Mix

24%

12%64%

Q2FY24

25%

11%64%

Q2FY25

Ownership Mix

Men

Women’s Ethnic

Non Apparel

Women’s Western

Kids

Own Brands

ABFRL Brands

Others

All numbers in the slide are as of 30th September 2024, unless otherwise mentioned
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D E S I G N E R  L E D  B R A N D S P R E M I U M  W E A R  B R A N D S

A P P A R E L  |  B E A U T Y  |  A C C E S S O R I E S  |  J E W E L R Y
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Designer led brands
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◉ Apparel and accessories clocked strong 

growth this quarter

◉ Continued to be brand of choice for 

celebrities and events alike

◉ Revenue in Q2 grew 10% vs LY

◉ Pret label “S&N” was up 24% led by

◉ Strong LTL growth

◉ Distribution expansion

◉ Now available at 20 stores

◉ Sales up 123% YoY in Q2FY25

◉ Beauty brand Lovechild at ~10x vs LY

◉ Ended Q2 with 17 exclusive stores

◉ Lovechild now available at 35+ offline 

touchpoints`

All numbers in the slide are as of 30th September 2024, unless otherwise mentioned

Like-to-Like (LTL) sales is a measure of sales growth that reflects the performance of stores that were operational for the entire duration of comparative periods



Addition of Tarun Tahiliani 
in Designer led brand portfolio

◉ Increased stake to 51% in Tarun Tahiliani couture -

leading luxury designer brand in India

◉ This strategic move solidifies our position in the ethnic 

wear market, strengthening our luxury ethnic fashion 

portfolio

Q 2  F Y 2 5 A D I T Y A  B I R L A  F A S H I O N  &  R E T A I L
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Premium ethnic wear brands
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◉ Sales up 79% on the back of strong wedding demand and early 
festive this quarter (vs LY)

◉ Retail LTL stood at ~26% for this quarter

◉ Added 3 stores this quarter

◉ Now present at 66 stores

◉ Revenue grew 15% YoY in Q2 led by 

◉ Retail LTL growth of ~6%

◉ Brand now available across 27 stores

◉ Added 11 new stores in last 18 months

All numbers in the slide are as of 30th September 2024, unless otherwise mentioned

Like-to-Like (LTL) sales is a measure of sales growth that reflects the performance of stores that were operational for the entire duration of comparative periods



◉ Q2 revenue at ₹254 Cr. vs 226 Cr. LY

◉ Growth of ~13% YoY led by multiple sales levers 

◉ Improvement in store productivity 

◉ Strengthening end to end merchandising 

◉ Third consecutive quarter of positive LTL

◉ Retail LTL growth stood at ~3% in Q2

◉ Posted positive EBITDA in Q2

TCNS BRANDS

All numbers in the slide are as of 30th September 2024, unless otherwise mentioned

Like-to-Like (LTL) sales is a measure of sales growth that reflects the performance of stores that were operational for the entire duration of comparative periods
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◉ Consistently delivering strong, profitable results 

despite market challenges

◉ Business grew 9% vs LY

◉ E-com led by thecollective.in posted 24% growth YoY 

◉ Total network, including Mono brands, spans across 

40 stores

Q 2  F Y 2 5 A D I T Y A  B I R L A  F A S H I O N  &  R E T A I L

LUXURY RETAIL

All numbers in the slide are as of 30th September 2024, unless otherwise mentioned

Like-to-Like (LTL) sales is a measure of sales growth that reflects the performance of stores that were operational for the entire duration of comparative periods
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TMRW

◉ For Q2FY25, portfolio sales more than doubled vs LY

◉ Operates as a balanced portfolio comprising of

◉ Prominent large brands with high consumer recall

◉ High potential small/mid-sized emerging brands

◉ Brands driving offline presence via exclusive stores and partnerships

◉ Bewakoof network includes 2 EBOs and 30+ departmental stores

◉ Brand TIGC launched first offline store in Oct 2024

◉ Focused brand building across channels by brands

◉ WROGN launched new campaign 'Love is Respect’

All numbers in the slide are as of 30th September 2024, unless otherwise mentioned. 
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Financials
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Consolidated Profit & Loss ₹Cr. Q2 FY24 Q2 FY25

Revenue from Operations 3226 3644

Other Income 46 52

Total Income 3272 3695

EXPENSES

Cost of Materials Consumed 337 379

Purchases of Stock-in-Trade 1509 1409

Changes in Inventories -343 -201

Employee Benefits Expenses 423 519

Finance Costs 208 250

Depreciation & Amortisation 389 461

Rent Expenses 210 212

Other Expenses 766 965

Total Expenses 3500 3994

Profit before exceptional items and Tax -229 -301

Exceptional items 0 23

Profit before Tax -229 -278

Tax Expenses -28 -64

Net Profit after Tax -200 -215

Consolidated Balance Sheet ₹Cr. Mar-24 Sep-24

Net worth 4721 4102

Net Debt 2862 3759

Lease Liability 5246 5471

Deferred Tax Liabilities 661 362

Capital Employed 13490 13693

Net Block (incl. CWIP) 4526 4783

Goodwill 3201 3344

Right to Use Assets 4307 4473

Investments 108 98

Deferred Tax Assets 657 380

Net Working Capital 691 616

Capital Employed 13490 13693
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This presentation has been prepared for general information purposes in respect of Aditya Birla Fashion and Retail Limited (“Company”) together with its subsidiaries, as applicable (together, with the 

Company, the “Group”) only, without regard to any specific objectives, suitability, financial situations and needs of any particular person and does not constitute any recommendation or form part of any 

offer or invitation, directly or indirectly, in any manner, or inducement to sell or issue, or any solicitation of any offer to purchase or subscribe for, any securities of the Company in any jurisdiction, nor 

shall it or any part of it or the fact of its distribution form the basis of, or be relied on in connection with, any contract or commitment therefor. This presentation does not solicit any action based on the 

material contained herein. Nothing in this presentation is intended by the Group to be construed as legal, accounting or tax advice.

This presentation has not been approved and will not or may not be reviewed or approved by any statutory or regulatory authority in India or by any Stock Exchange in India.

This presentation contains certain forward-looking statements relating to the business, financial performance, strategy and results of the Group and/ or the industry in which it operates. Forward-looking 

statements are statements concerning future circumstances and results, and any other statements that are not historical facts, sometimes identified by the words including, without limitation “believes”, 

“expects”, “predicts”, “intends”, “projects”, “plans”, “estimates”, “aims”, “foresees”, “anticipates”, “targets”, and similar expressions. The forward-looking statements, including those cited from third party 

sources, contained in this presentation are based on numerous assumptions and are uncertain and subject to risks. A multitude of factors including, but not limited to, changes in demand, competition 

and technology, can cause actual events, performance or results to differ significantly from any anticipated development. Neither the Group nor its affiliates or advisors or representatives nor any of its 

or their parent or subsidiary undertakings or any such person's officers or employees guarantees that the assumptions underlying such forward-looking statements are free from errors nor does either 

accept any responsibility for the future accuracy of the forward-looking statements contained in this presentation or the actual occurrence of the forecasted developments. Forward-looking statements 

speak only as of the date of this presentation and are not guarantees of future performance. As a result, the Group expressly disclaims any obligation or undertaking to release any update or revisions 

to any forward-looking statements in this presentation as a result of any change in expectations or any change in events, conditions, assumptions or circumstances on which these forward looking 

statements are based. Given these uncertainties and other factors, viewers of this presentation are cautioned not to place undue reliance on these forward-looking statements. Certain numbers in 

these presentations and materials have been subject to routine rounding off and accordingly figures shown as total in tables and diagrams may not be an arithmetic aggregation of the figures that 

precede them.

The information contained in these presentations and materials are only current as of the dates specified herein and have not been independently verified. None of the Group, its directors, promoter or 

affiliates, nor any of its or their respective employees, advisers or representatives or any other person accepts any responsibility or liability whatsoever, whether arising in tort, contract or otherwise, for 

any errors, omissions or inaccuracies in such information or opinions or for any loss, cost or damage suffered or incurred howsoever arising, directly or indirectly, from any use of this presentation or its 

contents or otherwise in connection with this presentation, and makes no representation or warranty, express or implied, for the contents of this presentation including its accuracy, fairness, 

completeness or verification or for any other statement made or purported to be made by any of them, or on behalf of them, and nothing in this presentation or at this presentation shall be relied upon 

as a promise or representation in this respect, whether as to the past or the future. Past performance is not a guide for future performance. The information contained in this presentation is current, and 

if not stated otherwise, made as of the date of this presentation. The Group undertakes no obligation to update or revise any information in this presentation as a result of new information, future events 

or otherwise.
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Any person/ party intending to provide finance/ invest in the shares/ businesses of the Group shall do so after seeking their own professional advice and after carrying out their own due diligence 

procedure to ensure that they are making an informed decision.

This presentation includes certain industry data and projections that have been obtained from industry publications and surveys. Industry publications and surveys and forecasts generally state that the 

information contained therein has been obtained from sources believed to be reliable, but there is no assurance that the information is accurate or complete. Neither the Company nor any of its 

advisors or representatives have independently verified any of the data from third-party sources or ascertained the underlying economic assumptions relied upon therein. All industry data and 

projections contained in this presentation are based on data obtained from the sources cited and involve significant elements of subjective judgment and analysis, which may or may not be correct. For 

the reasons mentioned above, you should not rely in any way on any of the projections contained in this presentation for any purpose.

This presentation is not a prospectus, a statement in lieu of a prospectus, an offering circular, an advertisement or an offer document under the Companies Act, 2013, as amended, the Securities and 

Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2018, as amended, or any other applicable law in India, nor does it form part of, and should not be construed as, 

any present or future invitation, recommendation or offer to purchase or sell securities of the Company or an inducement to enter into investment activity in any jurisdiction. No part of this presentation, 

nor the fact of its distribution, should form the basis of, or be relied on in connection with, any contract or commitment or investment decision whatsoever. If there is any subsequent offering of any 

security of the Company, it will be made pursuant to a separate and distinct offering documentation. Any decision to purchase securities in the context of an offering of securities (if any) should be 

made solely on the basis of information contained in the offering documentation published in relation to such offering.

This presentation is strictly confidential and may not be copied or disseminated, reproduced, re-circulated, re-distributed, published or advertised in any media, website or otherwise, in whole or in part, 

and in any manner or for any purpose. Any unauthorized use, disclosure or public dissemination of information contained herein is prohibited. No person is authorized to give any information or to 

make any representation not contained in or inconsistent with this presentation and if given or made, such information or representation must not be relied upon as having been authorized by any 

person. Failure to comply with this restriction may constitute a violation of the applicable securities laws. Neither this document nor any part or copy of it may be distributed, directly or indirectly, in the 

United States. The distribution of this document in certain jurisdictions may be restricted by law and persons in to whose possession this presentation comes should inform themselves about and 

observe any such restrictions. Accordingly, any persons in possession of the aforesaid should inform themselves about and observe any such restrictions. By reviewing this presentation, you agree to 

be bound by the foregoing limitations. You further represent and agree that you are located outside the United States and that you are permitted under the laws of your jurisdiction to receive this 

presentation. You may not repackage or sell the presentation. 



Disclaimer
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Information contained in a presentation hosted or promoted by the Group is provided “as is” without warranty of any kind, either expressed or implied, including any warranty of fitness for a particular 

purpose.

This presentation is not an offer to sell or a solicitation of any offer to buy the securities of the Company in the United States or in any other jurisdiction where such offer or sale would be unlawful. 

Securities may not be offered, sold, resold, pledged, delivered, distributed or transferred, directly or indirectly, in to or within the United States absent registration under the United States Securities Act 

of 1933, as amended (the “Securities Act”), except pursuant to an exemption from, or in a transaction not subject to, the registration requirements of the Securities Act and in compliance with any 

applicable securities laws of any state or other jurisdiction of the United States. The Company’s securities have not been and will not be registered under the Securities Act and no public offering of 

securities will be made in the United States.

The distribution of these materials in certain jurisdictions may be restricted by law and persons into whose possession these materials comes should inform themselves about and observe any such 

restrictions.

The Company may alter, modify or otherwise change in any manner the content of this presentation, without obligation to notify any person of such change or changes. 

By accessing this presentation, you accept this disclaimer and any claims arising out of or in connection with this presentation shall be governed by the laws of India and only the courts in the 

concerned state in India and no other courts shall have jurisdiction over the same.

Aditya Birla Fashion and Retail Limited | CIN L18101MH2007PLC233901

Registered Office Piramal Agastya Corporate Park, Building 'A', 4th and 5th Floor, Unit No. 401, 403, 501, 502,

L.B.S. Road, Kurla, Mumbai - 400 070 | Website www.abfrl.com Email investor.relations@abfrl.adityabirla.com
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