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The Group Journey & Transformation

Mobavenue
Al TECH

April 2025 - October 2025

February 2010 - August 2024 September 2024 - March 2025
e Listing of Lucent Industries Limited on BSE e Changein Promoters & Management
(formerly known as Sylph Education Solutions Private Limited) Appointed a new leadership team to build a

) _ ) _ _ technology-led and Al-powered enterprise
Incorporated with operations dealing with educational

services in the field of information technology,

) . - . el _ e Changein the Nature of Business
including the provision of IT training, tutoring in basic

computer knowledge, financial management, inventory Transitiongd intc? odv?r.tising and media
management, statutory compliance, and accounting products; includingidigitaliandiiizbased
software, among others. solutions

Launch of OrbitX
An Al-powered search and contextual advertising platform

Strategic Acquisition of Mobavenue Media Private Limited
The company has acquired 100% shareholding in MMPL,

thereby making it a wholly owned subsidiary. This strategic
acquisition marks a key milestone, enhancing capabilities and
laying the foundation for the company’s Al-led growth journey.

Name changed to Mobavenue Al Tech Limited

A digital-first group that creates Al-powered advertising,
marketing, and consumer media platforms for global
businesses

Mobavenue Al Tech Ltd. (formerly known as Lucent Industries Limited) has evolved from an education-focused entity into a technology-
driven digital enterprise. Under new enterprising leadership and a transformed business strategy, the company has realigned its focus toward Al-
powered platforms in advertising, media, and consumer growth solutions—reflected in its unified rebranding. Today, it operates as a digital-first group,

building Al-led platforms that drive growth for businesses globally.

‘e,
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Mobavenue Snapshot - We Drive Digital Growth For

Businesses

Group Revenue Insights
INR 10,073 Lakhs in HIFY26
INR 5,432 Lakhs in Q2FY26

Group EBIDTA Margin Insights
19.63% in HIFY26
20.32% in Q2FY26

Key Group transformation

Group EBIDTA Insights
INR 1,977 Lakhs in HIFY26
INR 1,104 Lakhs in Q2FY26

Group PAT Margin Insights
13.20% in HIFY26
13.45% in Q2FY26

Our group is now focused on building Al-powered adtech, marketing, and consumer growth tech platforms designed to
scale effectively, accelerate business performance, and deliver measurable impact.

4 Mobavenue

Al TECH
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The second quarter of FY26 has been a period of strong operational progress for Mobavenue Al Tech Limited — and more importantly, a quarter that reaffirmed the power of our
Al-first vision and outcome-based business model in advertising and marketing. Over the last few months, we've continued to see growing confidence from brands who want
performance, not promises. Our Al-powered platforms and optimised media-buying engines have helped clients across India and other developing markets achieve
measurable results — better reach, sharper targeting, and stronger ROI. The results are clear: when intelligence meets intent, performance follows.

One of the biggest milestones this quarter was the successful completion and integration of Mobavenue Media as a wholly owned subsidiary. With this, we now operate as a
unified Al-powered adtech, marketing, and consumer-growth company — offering clients an end-to-end suite across what we call our A* Framework — Awareness, Activation,
and Acquisition. This integration doesn’t just expand our product ecosystem; it transforms how we deliver value. It strengthens our cross-selling ability, aligns teams under one
unified vision, and sets the stage for sustainable, profitable growth in both domestic and international markets.

I'm also happy to share that our flagship platform, Mobavenue, was recognised by Aerospike as one of the ‘Champions of Scale 25, alongside leading Indian consumer unicorns.
This recognition is special because it validates the scalability and robustness of our technology stack, and it positions Mobavenue among a select group of companies driving
the future of intelligent, outcome-based advertising.

Another key initiative underway is the creation of our Artificial Intelligence Center of Excellence (Al CoE). This will be the heart of our innovation engine — a central workbench for
capability building, product enhancement, and development of next-generation Al-driven solutions in advertising and marketing. The CoE will also focus on embedding agentic
frameworks into our platforms, enabling clients to deploy real-world Al use cases that directly impact business growth. In simple terms, we're not just using Al to analyse data —
we’re using Al to create decisions.

Looking ahead, the industry fundamentals remain firmly in our favour. Digital ad spends are growing, smartphone penetration is accelerating, and Al is fast becoming the
cornerstone of marketing transformation. Against this backdrop, Mobavenue is exceptionally well positioned to capitalise on these tailwinds — to scale faster, innovate deeper,
and deliver stronger outcomes for our clients globally. As always, our commitment remains unchanged — to innovate with discipline, execute with precision, and create long-
term value for our clients, our people, and our shareholders. The road ahead is exciting, and the foundation we’ve built this quarter gives us the conviction to aim even higher.

Ishank Joshi

MD & CEO
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Consolidated Q2 FY 2026

(INR Lakhs) (INR Lakhs)

Consolidated H1 FY 2026

Revenue

Revenue
10,073 1,977

(INR Lakhs) (INR Lakhs)

(INR Lakhs)

(INR Lakhs)
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Key Financial & Growth Highlights(ai vs Q2 Fr26)
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Profit After Tax (INR Lakhs)
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(INR in lakhs)
Quarter Ended Half Year Ended Year Ended
Particulars
30th Sep 25 30th Jun 25 30th Sep 24 30th Sep 25 30th Sep 24 31st Mar 25
Unaudited Unaudited Unaudited Unaudited Unaudited Audited
Income
Revenue from operations 5,432 4,641 1,005 10,073 1,005 8,715
Other income 43 41 3 83 3 71
Total income 5,475 4,682 1,008 10,156 1,008 8,786
Expenses
Data cost 3,338 2,903 638 6,241 639 4,793
Employee benefit expense 608 436 192 1,045 191 1,573
Finance cost 63 39 6 102 6 80
Depreciation and amortisation expenses 51 38 8 89 27 63
Other expenses 382 428 70 810 57 872
Total expenses 4,442 3,844 914 8,287 920 7,381
Profit [ (loss) before tax 1,033 838 94 1,869 88 1,405
Tax Expense
Current tax 218 178 15 396 15 315
Deferred tax 77 59 18 136 18 123
Short [ (excess) tax provision of earlier year 7 - - 7 - -
Total Tax expense 302 237 33 539 33 438
Profit/(loss) for the period [ year 731 601 61 1,330 55 967
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Business Metrics - Revenue Per Outcome (RPO) (Qivs Q2 Fy26)
# No. of Outcomes (mn) X Revenue Per Outcome (INR) = RPO Based Revenue (INR Lakhs)

©

Q1 FY2026

*RPO calculation is for MMPL only.
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Recent Industry Accolades & Awards

4 )
A
Mobavenue has been honored with the prestigious 2025 Champions of Scale Award by Aerospike, -
the industry leader in high-performance real-time databases powering some of the world's largest A
enterprises. The recognition reinforces Mobavenue's Al Tech Platforms’ impact in empowering 'i’f“
businesses worldwide with data-driven, Al-powered advertising solutions that deliver measurable ,“‘
and sustainable outcomes at scale. o
Aerospike Award )

Mobavenue has won Gold at the Adgully 2025 DATAMATIXX Awards as the Best Al Tech
Agency/platform of the Year, recognizing its continued focus on advancing Al-led advertising,
marketing, and consumer growth solutions. The acknowledgment highlights Mobavenue's efforts in
developing data-intelligent platforms that enable businesses to engage and scale effectively in an

increasingly Al-native world.

Best Al Tech Agency
of the Year
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Company Overview

Mobavenue Al Tech Limited is a digital-first group
building Al-powered advertising, marketing, and
consumer media platforms that drive meadsurable
growth for businesses across the globe.

We design and deliver products and services that help
brands scale digitally by combining advertising,
marketing technology, data intelligence, and online
strategy into a single, outcome-focused unified stack.
Our core platforms enable enterprises to harness Al-
led online growth and digital transformation.

By unifying transformative technology, deep data
insights, and outcome-driven execution, our products
empower businesses to grow, compete, and win in a
technology- and data-driven ecosystem—reshaping
the digital landscape and unlocking growth at scale.

@
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Our Businesses

An Al-powered ecosystem that unifies brand
performance and outcome-based marketing into real,
measurable results - engaging consumers across
channels and driving business growth

Target Market

E-Commerce, Fintech, Travel, Banking, Insurance,
Gaming, Healthcare, Retail, Entertainment, FMCG,
Consumer Goods, and other digitally growing
businesses

Competitive Edge

Al-powered, full-stack proprietary platforms for
advertising and consumer growth; Asset Light

Global Expansion

Scaling operations and products across developing

and developed markets
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Our Purpose
@ Mission &  Vision
To revolutionize business growth by delivering To become a leading global provider of Al-driven
measurable outcomes through our proprietary Al- business growth solutions by 2030 - pioneering
powered platforms iInnovation in technology-powered advertising,

marketing, and monetization

7 Values

Our core values reflect the DRIVE within you It's at the heart of who we are, how we work, and what we achieve — together.

Determination 22 Responsibility @l Integrity @ Vision .2 Empathy

[— !
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Led By A Dynamic Team & Culture

Executive Directors & KMP

Ishank Joshi Tejas Rathod Kunal Kothari
Managing Director Director & Chief Chairman & Chief
& Chief Executive Technology Officer Operating Officer

Officer

Amit Mundra Pankaj Jain Kanchan Vohra Manali Gohil Ben John
VP Engineering, Microsoft Al

Compliance Officer

Independent Directors

Independent Director Independent Director Women Independent Director Company Secretary & Compliance Officer

*Ben John is the advisor to Mobavenue, a promoter group company
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40+ Awards & Recognitions

=
Aeros:plke 2025 Best Al Tech Agency of MarTech Agency of Best Demand-Side Most Promising Mobile
Champions of Scale the Year the Year Technology Platform of the Year
Indust ¢
n us r " e ° ‘Al
Y ¥ #startupindio A -
Assoc I q t I o n s ‘b ‘ I Internet And Moblle Asseciation Of India MOBILE MARKETING ASSOCIATION

Forbes

Featured In \\\

30

BRANDEQUITY FINANCIAL EXPRESS

YOURSTORY Inc P




Solving For The Current Industry-Wide Challenges

KTY ATTRIBUTES
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Transparency

Efficiency

Ease of execution

Platform neutrality

Targeting accuracy

CFRE CHALLENGES

Transparency issues leading to lack of visibility
into performance and placements

Low ROAS leads advertisers to manually
optimize campaigns across platforms

Fragmentation forces juggling between muiltiple
platforms and channels

A media-controlled platform leads to a biased
approach in campaign execution

Failing to reach the right contextual audience due
to poor targeting efficiency

Mobavenue
Al TECH

Mr)BAVENUE SOLUTIONS

Platform focus to provide better transparency on ad
performance and placements

Central bidding and cross channel optimization to
mMaximize outcomes and ROl

Purpose build single stack solution to aggregate

platforms for seamless execution

Al Powered reduce the biasness to platform and
drives desired results for campaigns

ML and Algorithmic based targeting to identify
high-intent users across channels, platforms and
devices all the time
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Our Growth Stack - Turning Advertising Into Outcomes

Mobavenue tech

and growth stack .
& . a

TRANSPARENT
PLATFORMS

Businesses and brands

Al AND DECISION
[Ads spend flows ] LAYER [Ads spend flows]

DATA
LAYER
[ Outcomes ] [ Customers ]
2 EO
J —0—
CORE ENGINE .
Commerce Healthcare Gaming Entertainment Devices Video Audio Internet
SUPPLY AND

MEDIA
EXCHANGES



Advanced targeting

Al-driven audience segmentation
Contextual & behavioural precision
Privacy-first targeting compliance
Multi-channel personalization engine

Strategic vision

Al-native global leadership
Multi-vertical expansion roadmap
Targeted global acquisitions
Building for 2047 ambition

What Sets Us Apart From The Pack

Y, Operational scale

500M+ user reach
Sub-millisecond decision speed
Billions of monthly impressions
Global campaign management

Platform neutrality
> and transparency

Bias-free media execution
Full-funnel unified analytics
Open ecosystem collaboration
Transparent pricing model

Al-powered
© architecture

Intelligence at product core
Cloud-native, real-time optimization
Unified Al fabric foundation
Generative Al-driven creativity

Monetization
~ intelligence

Al budget optimization
Dynamic cross-sell engine
Predictive revenue models
Integrated monetization stack

s
|

Outcome-based
< model

Pay-per-growth revenue
Client success alignment
Lower churn, higher trust
Measurable ROI delivery

Asset-light
~ and scalable

Cloud-first architecture design
Rapid global expansion
Automation-driven efficiency
Scalable transaction volumes

With a strong presence in India and an expanding global footprint, we are building products that

combine data-driven marketing and advertising with cutting-edge Al solutions.

Mobavenue




‘JA Mobavenue
: P Al TECH

Powering Outcome-Driven Advertising Across Mobile, CTV,
Desktop & Internet-Enabled Devices

Makea 4

child’s wish A GQIFT THEY CAN
come true MIX.

this holiday. Sewsiry for every mood




Unified AdTech & Consumer Growth Platforms Driving Outcomes

Growth and
Marketing
Platform
(GMP360)

’E‘:

Awareness

(3]

S,

Acquisition

=)
El:
N

Activation

Prsmi
Streaming & CTV DSP

Surge/{ Discvr)  Audi

Mobile First OEM DSP Commerce

DSP media DSP
Amplifi X Orbit{

Partner marketing  Search & Social
platform contextual Platform

Resurge
Re-marketing DSP

Drive brand awareness
and omnichannel
programmatic video
across digital screens
CTV, OTT, DOOH and
other streaming
platforms

Maximize new user
acquisition and growth
by various platforms
powered central
consumer growth
platform powered by Al

Activate, retarget

and re-engage users

at every stage of their
journey to boost
conversions, repeat and
customer retention

Maximize visibility
and engagement

Propitiatory
audiences

Transparency and
efficient scalability

Partnership with
top OEM and
telecom partners

Grow active
user base

Maximize in-app
engagement

Premium
video networks

Consultative
expertise

Al and ML-powered
optimization

App discovery reach
via oem integration

Reactivate inactive
and dormant
consumers

Increase
customer LTV

| Mobavenue
Al TECH

Premium
commerce media

Consumer
insights

Improved ROI and
<15 ms response time

App growth and
engagement

Boost repeat
conversions

Dynamic creative
retargeting
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Through A Powerful, Unified Platform

Modular, scalable tech stack @ Full-funnel visibility

Omni-channel delivery Smarter managed control and self-serve

Fast, efficient infrastructure backbone Al-powered consumer intelligence

ML based engine @ {%} Adaptative and outcome based
decisioning
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Business Model For Advertising & Consumer Growth

Insight-driven
governance structure

Pricing model with incentives to Commercial

optimize business . flexibility
» ®
Clearly defined and Outcome-based @ Focus on what
measurable desired outcomes . business model . and not the how
-4 -

S =0 il B X
Outcome based Digital No Saas license; ~90% of FY25 100+ global brands, Expand via AdTech,
marketing and monetization tied to revenue multi-geo MarTech,
consumer growth tech client’s growth contributor presence monetization
platforms acquisitions

*Outcome -'Defined.as measurable consumer actions driven by various platforms
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Trusted By Leading Brands

Banks and insurance

Securities

Ccommerce

FinTech

Travel

OTT and
entertainment

Agencies

D reeank @ISO

CEEYIYTE Picicisan @D KOtaK | Indusind Bank ERES. STARL.

A AngelOne @ croww “JpPstox m.Stock “ MoticaL Oswar ~ Shareemarket Share India

! \t Services — — 2 €) Prorese Produst —
by Mirae Asset ADITYA BIRLA GROUP

amazon ripuart g AN Myntra anxn’ - NHKAR G swieey meesho zepto Licious blinkit Cirg

©) rhonere @ 52547 Mdlobikwik € KreditBee (@) Money View" () onecard B8 Earlusalory WETRPAY HPAJAPP <¥ RUBSE (. true bolance

IndiGo make [ trip cleartrip ixigo porter gt

amazon prime € ) HB.’:»?+ hoicho KUKU[FY] gaana
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Multi-Pronged Growth Strategy

Strategic expansion in
India’s high-growth
channels

Accelerating presence across Connected TV,

OTT, and Commerce Retail Media

Global expansion via
proven GTM and
partnerships

Scaling consumer growth solutions in
emerging markets through direct teams,
partnerships, and acquisitions

Robust investments in
technology, IP, Al, and ML

Strengthening Al infrastructure, intelligent
agents, and proprietary tech through sustained
investments

i @

>0

Mobavenue platforms

Accelerated growth
strategy

o

 Mobavenue
! Al TECH

Entering new business
vertical segment

Delivering scalable, data-driven marketing
technology to enterprises and mid-sized
businesses. Launching proprietary monetization
solutions to drive superior yields for media and
supply partners using first-party data

Integrated platform layer for
Al advertising agents, social
and search unified bidder

Building a unified platform to streamline
campaigns across social and search channels

Expansion through
inorganic growth and
acquisitions

Identify acquisition target across
different segments
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Business Vertical Expansion

Vertical Expansion $250B
FY26 — FY30 (2025)

$720B Horizontal Expansion
(2024) FY25 - FY30

Mobavenue
Al Platforms

Consumer & Growth AdTech Platforms MarTech & Monetization Platforms
Existing Business Segment New business segment

® © ©0 g ®
New markets and Selling/ cross- Build more purpose Expansion plans into new Achieve deeper market
geography penetration selling to new build platforms on verticals such as Monetization penetration and sustainable
through organic and customers across core engine & and Martech Platforms long-term growth
inorganic partnerships all geographies platform

14.4% CAGR (2025-30) 16.5% CAGR (2026-30)

Sources:Grand View Research | Market Research Future | MarketsAndMarkets



https://www.grandviewresearch.com/industry-analysis/adtech-market-report
https://www.marketresearchfuture.com/reports/supply-side-platform-market-26495
https://www.marketsandmarkets.com/Market-Reports/martech-market-106243115.html

Market Opportunity
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+
e Wltnes:::ll?g pore This fundamental shift is towards
Than Just A Digital o
Evolution Al - Pov.vered Advertising &
Marketing
iy, 78! e
Spanning across Driven by Intelligent Focused on

Multiple Screens Automations Measurable Outcomes
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India’s Digital Economy Growth Story Through Key Metrics

106B

UPI transactions
worth US$ 272B

491M ®

Social media users

=

O 270M

o= E-com users

INR 9 Q)

Average
cost per GB

@ 6 hrs
Average daily

time spent on
internet

@ 1B+
Y Internet users

S

1.2B D

- Smartphone users

| Sodfqes: ba:taR'epoftal | TRAI [The~'ljjir;1du ‘[«BUS»in‘e'Ss Standard | Press Information Bureau | Meltwater | Bain | CNBC TV18

Largest digital
economy

Fastest growing Global ad

digital ad market market


https://datareportal.com/reports/digital-2025-india
https://www.pib.gov.in/PressReleasePage.aspx?PRID=2143158#:~:text=This%20Report%20provides%20a%20broad%20perspective%20of,1st%20April%2C%202024%20to%2031st%20March%2C%202025.
https://www.thehindu.com/sci-tech/technology/indians-consuming-275-gb-average-monthly-data-fwa-using-12x-more-data-than-mobile-users/article69352909.ece
https://www.business-standard.com/budget/news/budget-2025-telecom-internet-smartphone-cost-reduction-india-manufacturing-125012201187_1.html
https://www.pib.gov.in/PressNoteDetails.aspx?NoteId=155262&ModuleId=3#:~:text=Key%20Takeaways,internet%20to%20complement%20existing%20networks.
https://www.meltwater.com/en/blog/social-media-statistics-india
https://www.bain.com/insights/how-india-shops-online-2025/
https://www.cnbctv18.com/personal-finance/upi-transactions-rise-35-pc-first-half-2025-merchant-payments-up-37-pc-worldline-india-19731138.htm

India’s Ad Industry Driven By Digital Media

India Ad & Digital Ad Market Size (INR '000 cr)

2160

140

2120

2100

280

260

240

220

20

y
6.9%

CAGR

T 95

2023

Source; edmevents

7

19.1%
CAGR

T101

2024

T108

132
7123
7115 119
100
£33
270
59
50 ‘l

2025

mAd Market

T141

2026F 2027F 2028F 2029F

m Digital Ad Market

T 151

‘I42

2030F

* Mobavenue
Al TECH

Advertising spends by medium

Print, 17% OOH, 4%
Radio, 2%
Digital, / ~._ Cinema, 0.30%

49%

Televsion,
28%

Spends on digital advertising formats

gg.',z Seach, Online Video,

28%
Social Media,

29%

Other Inc. Classified,
3%


https://e4mevents.com/dentsu-e4m-report-2025/download-report
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The Al-Powered Evolution Of Global Digital Advertising

Global ad market size (in US$ B)

$2,000 A A
$1,800 8.6% 14.7%
CAGR CAGR
$1,600
$1,400 $1,214
$1,126
$1,200 1.088
$1,033 $1,
$854 $827
$800 $721
$600
$400
$200
$0
2023 2024 2025 2026F 2027F

m Global Ad Spend

Sources: emarketer | voicebooking | bccresearch

$1,246

$1,310
$1,333

2028F

m Global Digital Ad Spend

$1,422
$1,529

2029F

$1,754

sI

2030F

Advertising spends by medium

Print, 6%

OOH, 5%

Radio, 4%
Cinema, 0.3%

- Televsion,
L W

Spends on digital advertising formats

Display Others, 2%

Banner 10%

Online
Video,
15%

Paid Search,
40%

Social Media,
33%


https://www.emarketer.com/content/worldwide-total-media-ad-spending-cross-1-trillion-this-year
https://www.voicebooking.com/en/world-advertising-industry-spend-revenue-statistics
https://www.bccresearch.com/market-research/information-technology/digital-advertising-market.html
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Multiple Strong Geo-specific Tailwinds Delivering Strong Growth

Cost advantage

Youth-driven digital boom

Rapid market expansion Advanced AdTech and marketing

innovation

Mobile-first consumption Boom in video and vernacular content

..@.....@.....@

_ﬁ“ Acceleration of digital payments Supportive government initiatives



We Are Featured Across Industry

Inside Mobavenue’s Al-Driven Playbook To Power The Future Of
Adtech

Ishank Joshi

N
[] Mobavenue
e

Digital Advertising
Report 2024 By Dentsu
India and

exchange4media

Published on: 8th February 2024

The 8th edition of the dentsu exchange4media digital advertising
report 2024 highlights the significant trends of 2024 atong with
real-time focts and Ngures pertaining Lo the entire digital

Mobavenue
Al TECH

Forbes

Inside Mobavenue's vision: Al-driven
advertising and programmatic growth

Mobavenne

e Y vt 0DOGC

YOURSTORY

. Mobavenwe Programmatic Advertising: Why
B o transparency remains the biggest
How Mobavenue was started with $100 and f_h :hl'lmeo:gmem e e e ‘

became a profitable bootstrapped company ous bocome & hay driver in stesmiining the swyply chain snd lacressing tesepamncy
Q x.shmnmnlam

Mahawerare M, cofovrded by Teyes Rathod, Keral Kotharl, and Whark Jodhv in 2007, 5 « peofivhde sdtech snd o Petishet
mattech compeny thet 3 scrking with 300+ Brpnds ghobisfly.

The rise of First-party data and
contextual targeting: A game-changer
in personalised advertising

Frivacy concerns and moving towards @ cooloe-less envircnment means using first

N Team vs &

party data and contextual targeting is becoming incroa

singly important
Tuly %, 2023 1343 15T = . n 2

u- -ar : E_-

Ishank Joahi, Co-foundor Tejas Rathod, Co-founder  Kunal-Kotharl, Co-founder " 3 | . i '
B N ;!
Leveraging advertising tools to
empower entities

o

V.

-

PROGRAMMATIC
’ ADVERTISING
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NIRAA

About Objective
Nykaa is India’s leading omnichannel beauty and lifestyle To scale high-quality user acquisition through
platform offering a curated range of authentic products across premium inventory placements

makeup, skincare, wellness, and personal care

Strategy

@ @

In the DSP campaign, we reached users via cohort-level Via keyboard inventory targeted the high-intent
targeting, focusing on frequent online buyers and audiences who are looking to buy beauty products online
leveraging female audiences during their peak browsing and, in turn, optimize conversions

bdd Tes
Dl T 0 20% GFF
SAL3G e ]

hours to maximize conversion impact

Products Used

Results Increases overall scale by Reduced CAC by Maintained a stable conversion Su rge‘{ Discvr):

~30% (Sept'25 - Oct'25) ~20% rate of 20-25%

All images shown are for illustration purposes only
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QLO

About Objective
A global leader in casual wear, with over 2,500 stores worldwide, To promote UNIQLO's Linen Collection for the summer
known for its innovative and high-quality fashion essentials season to the relevant audience

Strategy

@ @

Raised awareness through video ads on Connected TV
across selected geographies and within a 10 km radius
around UNIQLO stores in Delhi and Mumbai. The campaign _ _ .
also re-engaged exposed audiences on their handheld ferelless elrauime) UNIOIE Sielies [ oulr Eee
devices using HouseSync technology to maintain cross-

screen continuity

Targeted handheld devices across selected cities and
further refined audience reach by pin codes within a 5 km

ProductUsed

+ _ : I
Results PO LAY Activated across 6 cities Geo-fenced campaign across Pl'sm I\

unique users 14 UNIQLO stores

All images shown are for illustration purposes only
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About Objective

R
Bajaj Finserv is one of India’s leading financial services The aim of the campaign was to boost user .
companies, offering a comprehensive range of loans, insurance, acquisition focusing on acquiring high intent quality R S
and investment solutions registrations for Bajaj Finserv App NEREONE TMcune?

Simplify money
matters with the
Bajaj Finserv App

Strategy

Expiore investmants,
loans, Insurance & more

@ @ DOWNLOAD THE APP

Executed targeted campaigns via a multichannel Targeted users via specific product-related keywords and
approach using inventories like keyboard inventory, appographic audience segmentation. Also focused on Re et
SurgeX, OEMs, Third Party DSP, etc high-intent fintech audiences through strategic

@ More info avallable
e

placements, time scheduling, and engaging mobile ad

formats to maximize installs and registrations, and lower

funnel matrix

Products Used

Results In Q1 average Growth of Maintaining the conversion Delivering stable scale in Su rge.ﬁ DISCVI')y

20% MOM rate of 90% Q2 and Q3

All images shown are for illustration purposes only
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About Objective ey

Blinkit is one of India’s leading quick-commerce delivery To drive higher user transactions on the app while
platforms, offering instant delivery of groceries and essentials expanding market share in a highly competitive

Suggest! this name 1o help
across maijor cities. quick-commerce landscape bl

Strategy

Waiiit stop!!

Don't skip breakfast! =

v @ ©

Drove full-funnel growth — from Leveraged an omnichannel strategy Targeted serviceable pincodes with rr e m—

awareness to acquisition to to engage a mass audience across users who had previously shown Q, 082865 64088

reactivation — to build strong brand multiple touchpoints via our interest in commmerce and utility

loyalty for the Blinkit App products like DiscvrX, SurgeX, and apps, ensuring high relevance and © More info avallable
ResurgeX, along with third-party conversion potential R —

DSPs and premium app placements

Products Used

Increased the overall scale of Sustaining the average New ¢ ’ . ¢
Results the campaign by 50% from QI User Acquisition CAC month on In Qe Il ol R Su rge!t DISCVI’)‘

to Q2 month in Q1 and Q2 users and scaled it by 100%

Resurge X

All images shown are for illustration purposes only
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Disclaimer

This presentation has been prepared by Mobavenue Al Tech Limited (the “Company”) solely for information purposes and does not constitute any offer,
recommendation or invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or
binding commitment what so ever. No offering of securities of the Company will be made except by means of a statutory offering document containing
detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes
no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and
reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the information that you may
consider material. Any liability in respect of the contents of, or any omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects that are
individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance and are subject to
known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the
performance of the Indian economy and of the economies of various international markets, the performance of the industry in India and world-wide,
competition, the company’s ability to successfully implement its strategy, the Company’s future levels of growth and expansion, technological
implementation, changes and advancements, changes in revenue, income or cash flows, the Company’s market preferences and its exposure to market
risks, as well as other risks. The Company’s actual results, levels of activity, performance or achievements could differ materially and adversely from
results expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information contained in this
Presentation. Any forward-looking statements and projections made by third parties included in this Presentation are not adopted by the Company and

the Company.is not responsible for such third party statements and projections.
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