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SAFE HARBOR

Some of the statements in this document that are not historical
facts are forward-looking statements. These statements entail risks
and uncertainties that could cause actual events to differ
materially from these forward-looking statements. These risks
include, but are not limited to, the level of market demand for our
product, market situation for our key inputs, market conditions
that could cause our customers to reduce their spending for our
products, our ability to create, acquire and build new businesses
and to grow our existing businesses and other risks not
specifically mentioned herein but those that are common to
industry. The Company does not undertake to update these
statements publicly to reflect changed eventualities.
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Sukhjit established its
first facility with a
capacity of 1800 TPA
at Phagwara (Punjab)
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SUKHIJIT was converted
into a Public Limited
Company

1968 SUKHJIT

Commissions Liquid Glucose
Plant at Phagwara with 100%
indigenous technology
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SUKHJIT expands
Crushing at

Phagwara to
36000 TPA.

In 1982, SUKHJIT
commissions Viono-
Hydrate Dextrose Plant
at Phagwara with 100%
Indigenous Technology

SUKHIJIT venture out
of Punjab and
commissions the
second greenfield
facility at Nizambad
(A.P.), now Telengana




1992 SUKHIJIT

commissions Sorbitol
70% Sol. at Phagwara
with 100% Indigenous
Technology

SUKHIJIT Commissions
Anhydrous Dextrose plant
at Phagwara with 100%
Indigenous Technology

2003 SUKHIJIT

commissions the Third
greenfield facility at Malda
(West Bengal)




2008 Commissioning

of HP Plant for value added

products with latest
technology
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2009

Capacity of Nizamabad unit
trebled from 150 TPD to 450 TPD




20 15 SUKHIJIT was

awarded Mega food park by The
Ministry of Food Processing
Industries, Govt. of India.

20 18 Setting up of New

Unit with 600TPD maize grind
capacity as an Anchor Unit of the
Mega Food Park in Punjab




Completion of 600 TPD Maize Processing Facility (Anchor Unit in the
Mega Food Park) in Punjab in October 2019.

Boost top line / bottom line by Anchor Unit by November /
December 2019

Will help to change the maize scenario in Punjab, HP and
Haryana

Completion of Mega Food park expected in November 2019



MANUFACTURING PROCESS
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Maize (/me1z/ MAYZ; Zea mays subsp. mays, from Spanish: maiz after Taino mahiz), also known as corn, is a cereal grain first domesticated by
indigenous peoples in southern Mexicol about 10,000 years ago. The leafy stalk of the plant produces separate pollen and ovuliferous
inflorescences or ears, which are fruits, vielding kernels or seeds.



https://en.wikipedia.org/wiki/Help:IPA/English
https://en.wikipedia.org/wiki/Help:Pronunciation_respelling_key
https://en.wikipedia.org/wiki/Spanish_language
https://en.wikipedia.org/wiki/Ta%C3%ADno_language
https://en.wikipedia.org/wiki/Cereal_grain
https://en.wikipedia.org/wiki/Indigenous_peoples_of_the_Americas
https://en.wikipedia.org/wiki/Mexico
https://en.wikipedia.org/wiki/Pollen
https://en.wikipedia.org/wiki/Ovule
https://en.wikipedia.org/wiki/Inflorescence
https://en.wikipedia.org/wiki/Ear_(botany)
https://en.wikipedia.org/wiki/Corn_kernels

b
Corn | )

Y/ Whole Corn Products Dry Grind Ethanol Fractionated Products

I | | [
Cob & Kernel Cab or Stover Alkali Cooked Fermentation Dry-milled Com
| | | [ | |
Food Industrial Industrial Food Industrial & Fuel Grits & Cones Flour Hominy Feed Germ
baky com decaratwe fems palishng meda 1otila fours tued ethanol |
peked baby com  (pod & Indtan com} frfural (chemical feedstock)  damny destiles drivd grains ' l I I
batled sweat coen fqud splirecovery meda com chps vith solibles
,r,;:::::;:wd ::,::,m’:: :,"o,,,, :::;':hi',':s Food Industrial Food Industrial Feed Qil Meal
Whole Kernel Products  ©*"*% poavdars sopapitay braaklast coreals wallpape: pasie bikery products farmustation medin Investock faed
Meles fortfied feods floze wix masa flour exploshes |_|_|
| postly pinale hand soap snack doads gypsem wallboard
nenudo 3 s fi . .
tostades - ;:::n ;:’:.;“ Husthy spesis :::, :::“ :::'“":':um Pharmaceutical & Industrial Industrial & Feed
Food Feed alkat coaked products bakters faunéry bnders Food Iesithin Tvesteck fund
¢ braads & bakary producty despans ore refinng vilmin cormiars wlisle oits amito asidy
pegcom livuntock leed fermurted bavernges pis lilings driling Muids Weithin inswslicidns T clopner
ek food wid anisval faed unfermanted beverages gravies & smces Iwbel adhesives ceaking oil Inokum
coen nuts pot feads salud drussings uilge paste margarine priming inks
postle com bewnd Irewan fsody pharmacesticns  § nibber substituses
canned con meal exlesdurs [ it
petato chips rust greventatives
SOUp mexes non-maat extenders A salad drossings soaps
canned hominy thickening apents salices tanting agents
frezen packaged shortanngs tntiles
wps
|
Wet-milled Com
[ | | | ]
Steepwater Germ  Gluten Gluten Modified Starch Native Starch S ers Fermentation
| Feed Meal I
|- | l I | |
Industrial & Feed Sameuses Feed  Feed Food Industrial Food Industrial Pharmaceutical & Glucose Fructose Food & Foed Industrial & Fuel
steapwater feed) as dry-milled catlefood poukryfoed  baty fcads adheswes Baby doads Cosmetic alcohabic baverages  industral alcahols
antiions germ 2ein bakery praducts kaok-tinding agerss Bakery preducts antibiotic prodects acidslanes erging fuel
chemicals profuchion  chewing gum candes Baking powder antitiatic pradsction favar enhancers fuel oztane anhancers
pharmaceticn’s retertnbie thickenary cHramcE Brewed bevesages 0 ¥ e . A softdrinks aeygenali i engios luels
yeat culure puddings & custards caing Inold) indees chewing gun :::‘:‘::““ :'b::’l::: wiig ;::::wdcuunﬂcl Pharmaceutical & Industrial Food aming asids (lead| pastics
preporad dessarty dyes chocolste drinks iy ¢l bamarins piwdared nsecticduy ligiid thickenar Food athesives bakery products 1oty
salod drassings printing inks pudéings & custards composie bindors Dsilatng materials  dietsey formdations baby faods chemicals canned freits carpeting
biking rims insachizides pregarad dosserls paparbaard products Wbricatng agerts st madiinal syrugs dyes &inks canned juces Teelives
pie & pastry fitings insulation & fiberglass snack foods bodor cempaunts ailciath disintectans bakery products & mixes explsaes tandments food packaging
qun candies labels salad dressiegs boskbindng welldriting mad swgeal drassiegs beverages Ieather taraing tanfectons
snack foods leathar preducts meat produsts briquatses ore refining breatfast foeds sl plotng Irozen dessarts
sauces & graves incendiacy compaunds Baking mxes clay binders (coramic}  paints propared cecunls piger products sof drinks
condimants froworks pregared condiments chamical precureee ” ilers & coulks he0so sprands plastcizers wine prodects
itngs & glazes ore saparalion compounds  gie & pastry filings foodstock o chawing gum shoe poish yenst production
dutydruted loods FOLIAT painls precovked 3 lrozen mesly detergents & cheanees uulﬁqd,pll!li:s colles whienors rayen Truit jares & prasaryes
instan tea pape prosucts pregored soups contings frinting inks cerdials B ligsnurs Tuntiles
instant breakfast foods  plastic melding powderad sugar papsr color carriers colleid eimlsions dessons theatrical makess
lrw-tal sweetenars slywead & wallboard canmed vegalabs papar praducts tetie fnishiog prepared opg prodests tobazco praducts
Apagets SEOpaY S testile color carmars calingoles wiracts & Havers
P Doakigs texties cord saing & palishing  rubber ores frosengs & icings
walpagar cork praducts walbioard fruit jams & buners
AR tich crayen & chalk bisders  walpaper prepares soups & sauces

dispeesion ogants
dyw comganemt

waler reatiment

salad dressings
picked praducts
Irozun sealood
peanit butter

360 e o Comp s P . 58 Mgl Pk




MYTH & TRUTHS ABOUT SUKHJIT

Myth

we are in a commodity
business

we are a family run
business/company

our growth depends on
Monsoon

our EBITDA margins were
below industry average

we are a conservative
Company from investor’s point
of view

TRUTH

we are in value added business although our raw material is about
62% of total cost

we are a company headed by family owned professionals and a team of other
professionals. We are an equal opportunity employer and our employees and
workers are like management family for last 75 years and
will continue this culture.

our growth in sales PARTIALLY depends on Monsoon and growth of the
economy like other companies but our bottom-line depends on the strategic
procurement of raw material during the season, creditworthiness in the market
and the most importantly the strategic location of the Units near the maize
growing areas

we just focus on quality which can only be matched by international players.

Plus we do our business with 100% transparency and ethics. We believe that

buyers trust is impossible without consistency in quality improvement, new
innovative products and standard business practices based on ethics & integrity

we believe in equal opportunity for investors and doing regular conference calls
for last 4 years. We believe in delivering rather than speaking about
unachievable dreams.



GLOBAL OUTLOOK

The Global industrial starch market, by volume, is projected to reach 113.9 MT by 2022, at a
CAGR of 3.80% from 2016. In terms of value, the same market is projected to reach USD
106.64 Billion by 2022, at a CAGR of 6.64% from 2016. Growth in demand for convenience
foods, and multiple functionalities of starch, starch derivatives & sweeteners in a diverse
range of end-user industries are the factors driving this market. However, market is saturated
in some advanced economies while Indian market for starch & its derivatives is yet to catch-
up. So, the growth for such products will be much higher than the Global rate of growth in
the coming decade.

Corn Starch Sales Defined by Strong Demand for Sweeteners in Food and Beverage (FMCG)
Industry

Due to fewer raw materials & production costs, as well as less rigid environment regulations,
Asia-Pacific is in a better position to produce starch at more competitive prices than
developed countries of Europe and North America




GLOBAL OUTLOOK

* Production in chinais 9 times more than India, Brazil is 4 times and Argentina is close to
2 times bigger than India . Interestingly, Indian & China had the same per capita
consumption of starch in 92-93 but the present per capita consumption of China is 6
times as that of India, showing huge potential for Indian Industry.
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GOVERNMENMT FOCUS TO BOOST PRODUCTION @

Raising the processing of
perishables in the country from
the existing 6% to 209%

Processing Industries in india
currently 32% & Govt. wants to
promote it to 47% by 2025

Raising value addition of food
processing from 209 to 35%




GREAT PUSH FROM GOVERNMENMT FOR SUSTAINABILITY

The main objectives of Indian Food Processing Ministry and Agriculture Ministries are :
Enhance farmer's income by better utilization and value addition of agricultural produce

Minimize wastage at all stages in the food processing chain by the development of infrastructure for storage,
transportation and processing of agro-food produce

Encourage R&D in food processing for product / process development, improved packaging and increase
exports

RBI increasing the limit on collateral-free agriculture loans to Rs 1.6 lakh from Rs 1 lakh

Proposal for waiving interest on crop loans for farmers who pay on time




BUSINESS OVERVIEW

» First entry mover advantages: One of oldest producer of Starch in India and third largest in
India as per production

» Long lasting relationship with biggest brands and end users

» Consistent expansion results in huge jump in capacity from 1800 TPA (5 TPD) in 1943 to over
1100 TPD in 2018

~ Diversification across customers and product-mix / end-markets
» Strong management team with proven trade record
» Uninterrupted Dividend Payouts at handsome rates for last over 4 decades.




OPERATIONAL EXCELLANCE

* Customer-focused local supplier with extensive manufacturing network with
business and technical teams to serve regional and local markets

* World-class manufacturing and global supply chain management
— Process technology and engineering excellence

* Culture of continuous improvement

* Safety leadership: World class well managed plant

— Commitment to quality

* Continued focus on sustainability

A culture of
continuous improvement




END USER Experience TRENDS

Trustworthy R & D
with easy
adaptability by the
actual users

Cost Reduction
thru active R & D

Convenience
Fresh & Fast

Competent
& Reliable

Natural Source:
best and
sustainable

NUTRITION [ Affordability



CURRENT FINANCIAL STRENGTH

* Free cash generation for future growth and R & D
* Strong balance sheet provides flexibility

* Low Debt equity ratio and Sales to market-cap ratio
* Balanced regional exposure to developed and emerging markets
* Improved mix drives higher returns on invested capital

* Better Credit rating

+ Strategic Location of the Units from raw-material / customer perspective




SUKHIIT FOCUS & STRATEGY

Customer-centric innovation to meet consumer needs

Our goal is to continue to drive growth in specialty ingredients

Expanding our texture,sweetness,and nutritional offerings,adding new
functionalities and broadening our portfolio beyond starch aligned to key
consumer trends

We continue to drive strong cash generation: with our balance sheet,
gives us the flexibility to more aggressively pursue value enhancing activities

Our success to date has resulted in substantial shareholder value
creation




LONG TERM STRATEGY

OPERATING Broadening Or’ganic
EXCELLENCE Ingredient Growth
Portfolio

SHAREHOLDER VALUECREATION




END USER GROWTH PROJECTIONS

5 year Annual Long Term Growth Projections

10% -12%
Food
cr Beverage
T o, o
e 2% - 9%
Pharma

6% - 8%

Paper & Corrugating 3% -5%

——t—— All Other 5% -7%

Industry sales profile over time is shifting to higher-value food
ingredients & Pharma Industry



DIFFERENTIATED VALUE PROPOSITIONS

trends ‘
* With growth potential in excess of underlying “
market growth

 Catalyzed by innovation, applications
development, technical service and
marketing support

* Aligned with growing market and consumer /ig

* Differentiated with compelling value
propositions driving value-based pricing




FUTURE FOCUS :

* Broaden our portfolio : To increase the product range

* To adopt new technology and R & D for starch and starch derivative especially in food/nutrition,
selected health and few industrial applications like paper and packaging.

* Toincrease total capacity of the Sukhjit to 2500 TPD by 2021: consistently improving operational
efficiencies, minimizing consumption of natural resources and reducing water, energy and specific
direct greenhouse gas emissions while maximizing production volumes.

* To manage the debt equity ratio & improve / maintain credit ratings

* To remain the number 1 choice by our customer for BEST quality cost effective vendor available in
South ASIA

* Educate/Literate farmers about the benefits of the Maize crop and its uses

* To continue the CSR initiatives for the society welfare



Reach us : Mr Rishi K, Senior Director
Reliant Investor Relations Consultancy
research@rirc.in

+91 9582 111 450

+91 11 2244 4422
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