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Forward-looking statements
Some information in this report may contain
forward-looking statements which include
statements regarding Company’s expected
financial position and results of operations,
business plans and prospects and so on, are
generally identified by forward-looking words
such as ‘believe, ‘plan, ‘anticipate, ‘continue,
‘estimate, ‘expect, ‘may, ‘will’ or other similar
words. Forward-looking statements are
dependent on assumptions or basis underlying
such statements. We have chosen these
assumptions or basis in good faith, and we
believe that they are reasonable in all material
respects. However, we caution that actual
results, performances or achievements could
differ materially from those expressed or
implied in such forward-looking statements. We
undertake no obligation to update or revise any
forward-looking statement, whether as a result
of new information, future events, or otherwise.
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For more than three decades

since inception our purpose
has been to provide innovative

building material solutions

worldwide. In all these years,
our core markets and consumers
have evolved, and so have we.

We have crafted a rich legacy of
innovation, supported by our design
team and robust manufacturing
capabilities. Our corporate governance
framework also ranks among the best in
the industry worldwide.

Today, we are a prominent player in
global markets in the high-quality
decorative laminates and allied products
industry. To retain market leadership,
we constantly focus on the evolving
consumer aspirations spanning
geographic borders, cultures and
demographics.

e HW HM“

FY22 saw us perform with diligence and
fortitude, notwithstanding several macro
headwinds such as high inflationary
environment, supply chain disruptions
and subdued demand scenario.

We have the right manufacturing scale
and expertise to grow our revenue and
margins. With economies of the world
largely on the mend and strong product
demand, we are confident of raising

‘the bar of our performance significantly

in the coming years with focus on
enduring growth and sustaining
excellence.

il
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Quality
solutions
that inspire

Designs and 150+
textures and finishes

Stylam
laminates

Ensures the best
bonding with
substrates

Country presence
globally

Our presence network channel
across India

-

Our innovative technology

Decades in the
industry.

100%

Acrylic Solid Surface
manufactured through
state-of-the-art
technology
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Quality solutions that inspire

Asia’s Largest

Producing group in India

Infrastructure and with a production capacity §
manufacturing of over 1.19 million 8
plant of laminates laminates per month 2

§

Largest R
capacity g“'

of Hydraulic Press in India
having 28 daylight openings
in 1220 x 2440 mm size

L i
Our manufacturing capabilities

W «
‘“!.___ -
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Statutory Reports

Largest capacity

of Hydraulic Press in India in
following sizes: 1300 x 2800 mm,
1300 x 3050 mm, 1860 x 3660
mm, 1860 x 4320 mm

First ever

FInancial Statements

Our extensive range
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Three decades of
delivering excellence

We began our
journey a little
more than three
decades ago and in
all these years, we
have crossed many
milestones. With a
production capacity
of more than 14.3
million laminate
sheets per year and
a diverse portfolio,
we are India's largest
laminate producer.

Our research and development
standards are best-in-class

and attuned to evolving

market demand and customer
preferences across geographies.
We rely on a robust and
resilient network of distributors
and a strong worldwide and
local supply chain. Today, our
operations span 80 countries,
with the majority of our
customers being in Europe,
North America, Russia, the
Middle East, and Africa.

Vision

To maintain and strengthen our
position nationally and globally in
Home Décor space with an array \

Core values

Our core values are based on the
pillars of renewed Innovation,
Integrity, Teamwork, Excellence
and Sustainability.

1 ——

Design
Performance
Mission
Service
We are committed to being the
market leader by constantly Com mun ity
innovating and delivering newer
products and services. We aim to
set the highest possible standard Sustaina b"ity

in quality, value and customer
satisfaction.
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We have a
rich legacy to

> ire and an
iting future
'v \\ p I o re i

The reputation and recall

of our product brands are
growing nationally and
internationally. Our strong
domestic and export sales,
despite macro headwinds are
ample proof of that.
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Powered by a
vision to touch
more lives

Vision Expand coverage across Strengthen domestic
newer exports regions, along presence with a deeper

2022-2 025 with increasing business with reach and penetration and
existing partners creation of a strong brand

o

Canada

Our products are adored by
customers across

80+
CO U n t I’ l eS Geography-wise

revenue contribution

Our key customers are in Europe,
Far East, the Middle East, Russia,
Africa, and North America, and
we continue to grow at a rapid
pace year on year.

Latin America
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26.27% 1.72% 7.26%

Europe
Asia
Far East

Grand Total

63.86%
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Domestic

8 3614% ¥
- o /
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< =
Panchkula, Haryana Manak Tabra, Haryana
110% 23.62% 4.5 Mn sheets 9.8 MnN sheets

Annual Laminates capacity | Annual Laminates capacity
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Managing
Director’s message

Dear Shareholders,

It is often said that crisis
reveals true character. We,
at Stylam, can say with
confidence that in the
darkest hour of the year
we have demonstrated

our collective spirit to win
and outshine competition.
Despite repeated waves of
the pandemic destabilising
operations in the beginning
of the year and geopolitical
turmoil adding a further
element of uncertainty in
the closing months, we
ended FY22 on positive
note with growing domestic
sales and exports.

Enduring growth

The strength of our business model is the
outcome of years of robust strategies,
hard work and consistent growth,
notwithstanding challenges. To give you

a historical perspective, we have grown
our revenue more than 4X over the last
10 years and our PAT has surged over 15X
during the same period.

What is even more interesting is that 10
years ago on a low revenue base of

T140 crore, our EBIDTA margin was 9%,
and today on a revenue base of ¥ 659
crore it is 15.71%. This demonstrates our
operational efficiency and the foresight
and flexibility with which we have
performed over the years across global
markets and market cycles.

Over the years, we have built a diversified
revenue source, with about two-thirds of
our revenue being derived from exports
to 80+ countries, and the balance from
our extensive presence across the Indian
subcontinent. This minimises our risk
exposure in a volatile and constantly
evolving operating scenario.

Diversity is in our DNA. Our products

are as diverse as the markets where we
operate. We run Asia’s largest single-
location laminate manufacturing plant
with a varied product portfolio, catering
to a wide range of customer preferences,
built with over three decades of industry
experience.

We have reached 80% capacity
utilisation in the laminates division and
have initiated modular expansion at

the existing facilities, which will further
enhance our capacity by up to 40%. A
short cycle press capacity for laminating
impregnated paper on Medium Density
Fibre (MDF) panels has also been added
as part of our diversification into a new
venture in the segment.

(13

During the year, we
recorded a net revenue of
¥ 659 crore, compared to

¥ 480 crore in the previous
year, registering a
growth of 37%.

2

During the year, we recorded a net
revenue of T 659 crore, compared to

T 480 crore in the previous year,
registering a growth of 37%. Despite
significant rise in input costs and ocean
freight, we improved our EBITDA to
%104 crore from ¥ 99 crore in the
previous year. The prudent cost control
measures helped improve the profit
after tax to ¥ 61 crore during the year,
compared to ¥ 55 crore in the previous
year. Our financials vindicate the extent
of our resilient business model in a year
marked by challenges.

Since the 4th quarter of the year, raw
material cost and ocean freight have
started stabilising. With growing sales

in domestic and export markets, we are
confident of achieving far better revenues
and margins in the coming years.

Sustaining excellence

We continued to strengthen our
performance and margins in international
markets. The US market was subdued
during the year, while the Europe market
performed well. Furthermore, we are
participating in various conventions and
exhibitions in the woodworking industry,
both domestically and internationally, in
order to broaden our footprint to new
markets as well as our existing
consumer base.



Our growing international market

share is the result of our unwavering
focus on building a specialised product
portfolio. Products such as exterior
laminates, bathroom cubicles and
especially our acrylic solid surface
continued to find increasing acceptance
among our markets. | am pleased to
report that we are among the first few
companies to have a plant in India,
where manufacturing operations are
supported by European technology. We
have pioneered Hot Coating technology
that has enabled us to introduce anti-
fingerprint and high gloss laminates. We
have also developed the first production
line to manufacture Solid Acrylic Surfaces
in India, establishing us as a pioneer in
this field as well.

We have built our distributor and dealer
network to a very large extent in India.
In addition, we have strengthened our
marketing and branding efforts during
the year, resulting in growing customer
engagement through social media
platforms. Our teams are working with
influencers and we are getting good
traction in the domestic market.

We have expanded our pan-India
footprint by designing a product range
that has become a benchmark in the
laminate and adhesive industry. In

the domestic market, our distributors
and C&F agents, along with inventory

Corporate Overview
Managing Director’s message
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management remain our strong business
enablers. Our distribution network in the
Southern part of the country is strong,

while we are gaining a stronger foothold

in the Northern and Western India as well.

Fostering an engaging work
culture

Stylam’s growth is an outcome of our
robust business practices and strong
commitment to create value for our
stakeholders. We continue to strengthen
our governance framework and instil
best practices across the operational
framework. In addition, the commitment
of our employees has enabled us

to overcome the challenges of the
pandemic. Our values foster a culture
of trust and a strong sense of belonging
among our teams.

Favourable industry dynamics

With the waning of the pandemic’s

impact, the real estate sector in India and
overseas has bounced back significantly.
India has emerged as one of the world’s
top five laminate exporters, with combined
sector revenue at ¥ 8,000 crore, 25% of
which accrues from exports in 2020-21

as per Indian Laminate Manufacturers’
Association (ILMA).

The representation made by ILMA to
Niti Aayog and the Department for the

Promotion of Industry and Internal Trade
(DPIIT) for inclusion of laminate sector

in Production Linked Incentive (PLI)
Scheme is a big step in the right direction.
Providing benefits to the laminate sector
will not only strengthen its reputation and
pricing power in global markets. As global
customers are resorting to China-plus
one strategy, India is aiming to achieve

a sizable share of the world’s furniture
manufacturing and exports over the next
4-5 years.

Way forward

We are on course to accomplish our
Vision 2025 goals. Our proposed

capacity expansion plans are on track,
with commercialisation expected by early
2023. The enhanced capacities and
further improvement in capacity utilisations
will help drive revenue and margins
significantly. We have seen exponential
growth over the last decade, despite
industry cycles, economic volatilities and
other ebbs and flows of business. We are
now entering the next leg of our journey to
amplify value for all stakeholders.

| sincerely believe that the best years of
Stylam are still ahead of us.

Mr. Jagdish Rai Gupta
Managing Director
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Thriving,
rock-solid
financials

— _‘—
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Vision
2022-2025

To be a net debt
free Company

Revenue
[ Crore)

Fy 2021-22 I 5035
FY 2020-21 [N 4758

FY 2019-20 N 4622

FY 201819 [N 4606

Fy 201718 N 3380

Net debt
(R Crore)

Fy 2021-22 I 71

FY 2020-21 I 44

Fy 2019-20 N 112

Fy 2018-19 IS 187
FY 2017-18 [N 157



Return on capital employed
(%)

Fy 202122 N 0028
FY 2020-21 e 18

Fy 2019-20 N 12

Fy 2018-10 N 139

FY 201718 N 87

Net worth
[ Crore)

Fy 202122 NN 316
FY 2020-21 N 260
FY 2019-20 N 204

Fy 201819 [N 186

FY 2017-18 N 146

EBITDA
[ Crore)

Fy 202122 NN 104
FY 2020-21 N 99.04
FY 2019-20 N 796

Fy 2018-10 N 799

FY 201718 N 516

Corporate Overview
Thriving on rock-solid financials

EBITDA margin
(%)

Fy 2021-22 NN 1571

FY 2020-21 I 2
Fy 2019-20 IS 172
Fy 2018-19 IS 173
FY 2017-18 [N 145

Profit after tax*
[ Crore)

Fy 202122 NN 6101
FY 2020-21 IS 553
FY 2019-20 [ 189

FY 201819 [N 388

FY 201718 [ 201

*PAT- Reported

Profit after tax margin
(%)

Fy 202122 I o3
FY 2020-21 I 15
FY 2019-20 I 41

Fy 2018-19 NN 84

FY 2017-1s [ 5.9

o 013
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From the standpoint of
aesthetics, functlonallfy,
durability or even = \
contemporary safety
features, we showcase
the best and the brightest
ideas that stand out in
India and overseas.
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Adding value to life
through our diverse
portfolio

Vision

2022-2025

L H =
« Compact - -
# ‘laminates
= T R

Improve and enhance
the share of value-added T
products in the product mix
as well as expanding the

product range aggressively.

PU+
lacquer
coating

-

LI
Specialty | 8
surfaces o

! ’ﬂsc.’_"d
b8 rfaces |

Range and usage

LAMINATES All-purpose application that can
be used to add style to wooden

claddings, wall and column
Our decorative laminate

sheets are developed by
fusing together sheets of
classy brown kraft papers and
decorative printed papers with
heat and pressure.

linings, lift linings, doors, shelves,
and storage units, vanity unit
tabletops, work tops, desks,

and counters, office partitions,
cubicles, store fittings, and home

and office furniture.
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Compact
laminates

Corporate Overview . O/| 7

Adding value to life through our diverse portfolio

The inner core of our compact laminates is created by the combination of celluloid fibres

and unique thermosetting resins. The resins, in combination with the specific heat and

pressure cycles, produce a load-bearing strong laminate that is resistant to a wide range

of chemical and atmospheric contaminants. They can be saw-cut, drilled, machined and

punched to the required specifications due to their strong flexural and tensile strength.

Range and usage

All-purpose application that can
be used to add style to wooden
claddings, wall and column
linings, lift linings, doors, shelves,
and storage units, vanity unit
tabletops, work tops, desks,

and counters, office partitions,
cubicles, store fittings, and home
and office furniture.

Cuboid

Customised selection of products
for areas, where functionality

and durability are critical, such as
restroom cubicles and lockers.

‘. cuboid

CUBICLES & LOCKERS

+Guard

Chemical-resistant laminates are utilised
in chemical, analytical, microbiological,
healthcare, pharmaceutical and
educational laboratories.

CHEMICAL

ResioTaNT A

LAMINATES LabMA]T

Fascia

Weather resistant and engineered to
preserve shape, colour, and durability
in all- weather conditions, they can be
utilised for exterior cladding.

FASCIA -

EXTERIORCLADDING

Fire-retardant grade
laminates

Fire-retardant laminates that can
completely extinguish the flame source,
removing the risk of hazardous fumes.
Designed specifically for use in fire-prone
areas such as kitchens and high-footfall
areas such as airports, hotels, hospitals,
schools, and commercial buildings.

Industrial laminates

Multi-purpose industrial laminates

are available in all brown, black, and
sandwiched design core variants. They
are designed to have stable geometry
under high temperatures and to
deform minimally when subjected to
stresses. Furthermore, they feature

a high strength-to-weight ratio and
qualities that do not diminish with age,
making them suitable for usage in
industrial settings.
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Specialty
surfaces

Our specialty surfaces are the world’s premier

collection of value-added decorative surfaces

that enrich and distinguish interiors.

Range and usage

Mirror laminates provide
significant value to interiors,
while remaining durable and

a semi-rigid sheet for easy
fabrication and handling. They
are intended for use as kitchen
countertops and cladding,
bathroom vanity counters, wash
counters, bathroom cladding,
tabletops, window sills and
frames, decorative cladding, and
false ceilings.

MIRROR SHIELD LAMINATE

-

ézb 1

-y

Magnetic laminates, a high-
technology hybrid, add enjoyable and
practical components to our high-
quality designs. They are a virtually
unquestionable addition to any
commercial project because they can
be written on with chalk or special
board markers and quickly affixed
directly to the existing laminate using
magnets. They are appropriate for
use in retail, education, commercial,
residential and other locations.

MAGNETIC
LAMINATES

They are designed to diffuse
static electricity in order to
protect electronics and other
static-sensitive devices from
electric charges that could cause
damage during production or
assembly. They are also dirt and
dust particle resistant. As a result,
they are ideally suited for usage
in workstations where static-
sensitive electronic components
are made, as well as hospitals and
medical facilities.

)—

Metallic laminates are created with
high-quality metallised aluminium

foil sourced from Europe. They have
bright and reflective surface elements
that give the environment a modern
and sleek appearance. They are also
available in high metallic laminates
and are used in a variety of industries
including hospitality, interior design,
gaming and entertainment, and retail
signage display furniture. They are
also suitable for kitchens, home
furnishings, tabletops and worktops,
edge bands, skiting boards, doors,
interior wall cladding, mirror tiles, and
white boards.



Synchro laminates are designed

to work in tandem with the pattern
on the décor paper to create an
identical duplicate of the design
seen. These laminates are popular
among architects, designers, and
homeowners that value quality and
wish to add a unique touch to their
interiors. They can be used in high-
end commercial settings as well as
work surfaces, cabinets, flooring,
panels, countertops, and interior
walls in homes.

SYNCHRO
LAMINATES

With customisable printed laminates
encompassing themes ranging
from nature and sports to cuisine
and romance, digital laminates
give architects and designers the
much desired artistic leeway. They
are versatile and provide a unique
aesthetic appeal to interior décor
walls, divider walls, multi-purpose
furniture stands, children’s rooms,
exhibition images and doors.

DiGi.//, 7/

DIGITAL LAMINATES /e e ®

Corporate Overview Oll 9
Adding value to life through our diverse portfolio .

They deliver surface durability
and can be used with dry

and wet erase markers. Their
intrinsic properties make them
ideal for office meeting rooms,
patient boards, memo boards,
athletic facilities, and cafeteria
menu boards.

CHALK BOARDS &
MARKER BOARDS

Unicore laminates are a one-of-
a-kind combination of identical
colours and core-layered
decorative surfaces. They can

be employed as a decorative
element in the home as well as in
the hospitality industry.

UNIC®RE

LAMINATES

They are exclusively designed
for usage on surfaces where

the laminate is required to roll

in a simple radius around the
edges of a substrate. They
improve the ornamental feature
of any standard laminate’s edges
by leaving no seams around
corners. This makes them ideal
for shutters, countertops, cabinet
doors, storage cabinet doors,
and shelving systems that have
uneven corners.

POST FORMING
LAMINATES

With a sparkle that transcends
serenity, flicker laminates are
available in two colours of silver
and copper. They are used in
kitchens, baths, decorative units,
clubs, and showrooms, as well as
the events industry.
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saying status *\
quo

For us, at Stylam, innovation
means challenging the
status quo and constantly
thinking afresh to delight
the patrons of our product 1
brands nationally and iy IR
internationally. 3 It L

The laminates sector is a

dynamic one that contlnuallyh-.._..,
sets new trends. As an

industry leader, we realise

the need for constantly - 2
improving and developing
designs that outshines
competition. To stay ahead
in the fast-paced world

of laminates, we deploy
cutting-edge technology and
revolutionary processes tc
craft designs that captivate.




Hot coating technology

We are a pioneer in Hot Coating
technology from KLEIBERIT

and BARBERAN in Germany

and Spain. This state-of-the-

art machine, the first of its kind

in India, uses cutting-edge
proprietary technology from
Germany to generate immaculate
finished quality laminates. Our
60-metre lacquer line plant
employs KLEIBERIT's Hot

Coating adhesives imported from
Germany, as well as sophisticated
spray pump technology, to
precisely apply the most sought-
after High Gloss & Anti-Fingerprint
(Super Matt) finish on laminates
and exterior cladding.

Anti-fingerprint laminates

We offer an anti-fingerprint surface
with an ultra-soft touch and a

deep matt finish to absorb light for
aesthetically pleasing interior spaces.
For projects that make a statement,
we deliver diverse patterns with a
smooth feel eased by a matt surface
and anti-fingerprint features. We
manufacture it with cutting-edge
German KLEIBERIT Hot Coating
Technology and state-of-the-art
BARBERAN equipment, resulting

in thermal healing capability and
anti-microbial surface protection. We
also assure that the laminates will not
deteriorate or dissolve over time.

Corporate Overview
o 021

Innovation means saying no to status quo

High gloss laminates

We always strive to provide inventive,
innovative furnishing options to
develop adaptable spaces for
households and corporations. We
have pioneered laminates with
scratch-resistant high gloss surfaces
using our ground-breaking KLEIBERIT
Hot Coating technology. We ensure
that the gloss’s brilliance will endure
for years without showing any signs
of wearing. We deliver a wide range
of innovative patterns that are in
synergy with trends in the market with
designs and hues that go well with
the most contemporary furniture.

Our PU+ Lacquer coating technology
imparts radiance to the surface

that lasts for years. It is available

in a variety of vibrant colours that
enhance the appeal of interiors.
Laminates are moisture resistant and
UV resistant while being easy to clean
and maintain.

3
2
2
]
>
(e]
o
o
o
o
o
(8]

Statutory Reports

FInancial Statements

Notice



Stylam Industries Limited
Annual Report 2021-22

022 e

Wide spectrum of
capabilities

Vision
2022-2025

Increase capacity utilisation
on the back of completed
expansion (capacities in
place to double revenues)

Our innovative product line and use of
cutting-edge manufacturing processes
have helped us become a global
brand. We have a section-wise split
based on the different departments

of our organisation at our Manak

Tabra and Panchkula plant facilities,
which assists in boosting the work

rate and productivity. Fully automated
machinery from reputable European
(Italy | Germany | UK | Spain) and Indian
vendors have been installed in our units
to produce high-quality products.

Setting up the plywood
manufacturing

facility - Stylam Panels
Limited incorporated

What distinguishes
Stylam in the national

and international

markets is its ambition

to set new standards in

Our vast stockpiling unit is designed
with innovation at its core to maintain
optimal capacity conditions while
maintaining the product's quality.

The quality unit guarantees that all
quality guidelines factors are taken
into account and followed. We are
actively developing a range of world-
class laminates for both residential and
commercial applications.

each of its facilities.




Infrastructure

We have a world-class infrastructure

that enables us to manufacture large
quantities of diverse surface solutions for
the building materials industry. Our plant
is one of the most dynamic laminates
manufacturing units in the country, owing
to its latest machinery and equipment.
Imported moulds of various finishes from
France and Germany, as well as an Italian
IMEAS Machine for back sanding, are
just a few of the installations that help to
enhance our manufacturing units.

We operate one of Asia's largest single-
location laminate production operations,
spanning 44 acres and capable of
producing 14.3 million sheets per year.
We are a global pioneer in the 'Hot
Coating Process' of PU+ Lacquer coating
on thin laminates. We are also a Solid
Acrylic Surfaces pioneer in India, having
established the first production line to
manufacture these products in India.

Capability

We are capable of manufacturing
laminates in a wide array of sizes
depending on the applications
including sheets, panels, and boards.
We operate our facility using a superior
operating approach to achieve the
wide range of capacities.

The sheet thickness spans from 0.5
mm to 30 mm and is available in a
variety of finishes including gloss, matt,
suede, texture, and more. We currently
have over 1,200+ unique laminates
designs in various textures, and we

are constantly adding to the count. We
manufacture Anti-fingerPrint and High
Gloss laminate sheets in thicknesses of
1 mm and higher, while PreLam Boards
in the aforementioned finishes can be
manufactured in a range of 18 - 25 mm.

1,500+

unique Laminates designs

Largest
laminate

manufacturing
plant in Asia

Capacity

Our manufacturing capacity enables

us to supply products to our customers
across the globe. We have a laminate
production capacity of approximately 20
million sheets per year. We have a single
press with the highest capacity of 28
daylights and a press with the largest size
of 1860x4320 mm.

Production capacity
1 4 [ 3 million

sheets of laminates annually

Production capacity of

Hot Coating Press

1.2..

sheets per year

Production capacity

Acrylic Solid Surface

-1
lakh

panels per year

Corporate Overview
Wide spectrum of capabilities
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Quality

Our range of products undergo some of
the most stringent quality checks within
the industry, before the product becomes
a part of residential or commercial

space. We base our inspection criteria

on our product’s ability to withstand

heat, scratches, and stains. We have an
ISI-certified laboratory with specialised
Quiality Assurance machines from Europe
(Italy, Germany, the United Kingdom, and
Spain) and India.

We have a highly qualified and committed
Research and Development team that

is continually working on innovation

and improvement, culminating in the
development of high-quality products.
Furthermore, we have experts from all
across the world to supplement our
knowledge.

Quality assurance

To ensure quality, we source our raw
materials only from trusted partners and
check the entire batch of the raw material
prior to entering the manufacturing unit.
We carry out production under extreme
supervision and any batch with any
shortcoming is replaced with the new
one. We have a monitoring team in place
to oversee the manufacturing process.

The finished goods are manually
examined for quality according to a
number of criteria, and the end sheets
are subjected to a technical inspection to
make sure everything is in order. Along
with this, the storage department runs
their own check. We ensure that the
packaging is done meticulously so that
the laminates are prepared for shipping
and there is no concern for damage.
Only the highest quality products are
delivered to the customers’ doors owing
to our competent after-sales services
department.
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Enhancing our
visibility and recall

Kuch nahi dikhega

We launched this campaign to promote our TouchMe Anti-Fingerprint
Laminate product. The ad campaign highlights the properties of the product
by showcasing the fact that no matter how many hands touch its surface or

is exposed to scratches, there won’t be any trace of it. Our campaign was click on the below

one of the most visible promotion during the IPL 2020 and helped increase urlto watch.

our customer outreach through the hashtag #KuchNahiDikhega, which u

trended on twitter and helped create a buzz about the product. https://youtu.be/H2alLJzjbvel

v



https://youtu.be/H2aLJzjbveI 
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Our multi-year
commitments in the areas
of environment, social, and
governance help us win
across geographies with our
brands as a force for good,
powered by refreshing
ideas and innovation. Our
ESG framework remains our
hallmark of integrity.
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Our ESG

Approach

As a responsible corporate entity,

we strive to grow in a sustainable
manner by taking into cognisance

the expectations and concerns of all
stakeholders. Our ESG approach is a
dynamic process that is periodically
upgraded and refined in view of the
shifting circumstances of the business
and stakeholders’ aspirations.

Environment

We emphasise strategic policies that

are cognisant of the environment and
responsibility towards its stewardship. We
continually seek new ideas and solutions
to reduce our environmental footprint
through conscientious efforts.

Our products are ecologically friendly,
and we make additional efforts to

ensure that they meet health and safety
regulations. The NSF certification
validates our dedication to consumer and
environmental safety.
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Our commitment to
environmental standards

Our manufacturing processes
demonstrate our dedication to
sustainability, and we continue to
take measures to make a difference.
Stylam complies with the standards
of the International Organisation for
Standardisation (ISO).

We are working towards lowering
our environmental footprint

by implementing an effective
Environmental Management System
(EMS). ISO 14001:2015 guarantees

an environmental management
system that we employ to improve
our environmental performance. In
addition, IGBC assures that Stylam
takes a holistic approach to creating
environment-friendly buildings,
architectural design, water efficiency,
effective waste management, energy
efficiency, sustainable buildings with
an emphasis on occupant comfort and
general well-being.




114 ...

CSR spend
in FY 2021-22

Aiding the speech and
hearing impaired

We have been collaborating closely
with the Welfare Centre for People
with speech and hearing impairment in
Rai Purani, Haryana. By providing the
appropriate resources, we aim to aid
people in overcoming their speech and
hearing difficulties.

We contribute CSR funds to
following

1. Infrastructure development in local
goverment school maniktabra village

2. Cotributed to healthcare by providing

Social ambulence

3. Setting up old age homes day care
Stylam’s success is attributable to its centres for senior citizens
employees, who work tirelessly to make 4. Eradicating hunger poverty and
the organisation what it is today. We malnutrition
believe in the intrinsic potential of our 5. Contribution to promote nationally

teams and invest in empowering them. recognized sports amateur judo

We assist non-profits both locally and assoiciation of india

nationally. As a responsible corporation,
6. Contribution to society for care of

we believe it is our responsibility to assist
blind for promoting special education

the more vulnerable members of society

through our supported CSR projects. 7. Taking steps to positively impact lives

of senior citizens in old age homes

Governance

Directors
We generate long-term value for our

stakeholders by adhering to the highest

standards of corporate governance. The Board 2 0_2 5

of Directors ensures that the Company complies years
with all the relevant laws and regulations through Experience of the
proper guidance and due diligence. Board

Corporate Overview
Our ESG Approach ‘ O 2 9

Promoting education

In the education sector, we have been
collaborating with the Government
Primary School and Government

High School in Village Manak Tabra,
Haryana. We believe that a positive
environment in and around the school
fosters a better learning environment.
To support our beliefs, we have been
supplying schools with furniture, paint,
cooling fans and playground swings. In
this manner, children not only benefit
from a pleasant environment, but also
enjoy the process of learning.

Village adoption and
development

We adopted Village Abheypur

for development purposes under
the village adoption scheme. This
effort aims to revitalise India’s rural
economy and reduce rural-urban
migration. Our plan is to continue
adopting and developing villages.

Our Board upholds ethical business
practices in order to foster trust among
stakeholders. We believe it is our duty
as leaders in the business to establish
standards for corporate governance,
and as a result, we implement the best
industry practices.
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Awards and
recognition

For the past three decades, we have made relentless efforts to realise our
dream. Every day, we strive to get better, and being recognised for our efforts
inspires us to raise the bar by delivering exceptional performance.

Our ISO 9001:2015 Honoured by the Renewable Recognised as Export House
certification stands as a Energy Department for by the Government of India,
testament to our integrity, commendable work in for meeting all the quality,
quality, and reliability. adopting energy conservation safety and green standard
measures under the L.T. requirements while operating as

responsible corporate citizen

Industry Category

Recognised by Financial Honoured with the Power We received the CE Marking
Times and Statista as Brands Rising Star Award, Award for our laminates’ design
one of the FT 1,000 High 2016. and efficiency.
Growth Companies, Asia-
Pacific, 2018.

Our recent certifications

According to the Foreign Trade We received NSF International We are certified under the
Policy provisions, our status certification and we are now AEO programme (Authorised
has been improved to ‘Three authorised to bear the NSF Economic Operator) by the
Star Export House’ from the mark. Indian Customs

previous ‘Two Star Export

YN
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Board of
Directors

Jagdish Gupta
Managing Director

R
Mr Jagdish Gupta, the co-
founder of Stylam, has been
at the forefront of the
Company’s growth, constantly
developing new business

strategies across geographies.

He has been instrumental in
making Stylam an industry
leader and in introducing new
initiatives while incorporating
the best corporate
governance practices and
promoting the highest level of
integrity and probity.

He provides overall guidance,
direction and strategy to the
Company while also looking
after its international markets.

Manit Gupta
Executive Whole-time Director

—.

Mr Manit Gupta is a chemical
engineer and holds an MBA
degree.

He was appointed as the
Director in 2015. He heads
the international marketing
division and looks after other
commercial management
aspects of the Company.

Sachin Bhatla

Executive Whole-time Director
(Technical)
—.

Mr Sachin Bhatla is an
engineer by qualification,

with a rich experience across
various technical roles and
operations.

Associated with Stylam for
more than 16 years, he was
promoted to the designation
of Director — Technical in
2018. He looks after the
technical advancement of
Stylam. He provides overall
guidance, direction and
strategy to the Company
while also looking after its
international markets.

Manav Gupta
Executive Whole-time Director

-  °
Mr Manav Gupta is computer
engineer and holds an MBA
degree.

He was appointed as the
whole time Director in 2019.
He heads domestic marketing
and sales at Stylam and looks
after general administration
and raw material sourcing.

He provides overall guidance,
direction and strategy to the
Company while also looking
after its international markets.

Corporate Overview
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Global economy

The global economy bounced back in 2021 with a GDP growth 6 .1 %

of 6.1%, the highest since the 1970s. As restrictions continued to GDP growth during the year
be lifted after successful vaccination drives around the world,
consumer spending increased, goods trade surpassed pre-
pandemic levels and a steady uptick in investment was witnessed
around the world. It gradually made way for healthy economic
recovery. However, due to the lingering impacts of the pandemic,
the recovery was somewhat slowed in Q3 and Q4 of 2021.
Moreover, the emergence of the Omicron variant in the fourth
quarter led to the reimposition of restrictions and it aggravated
supply chain issues to a certain extent. Further, the Russia-
Ukraine war at the beginning of 2022 marred the economic
rebound as economies felt the unexpected impact of war.

Real GDP growth percentage change

6.1

3.2

29
The consequential sanctions on Russia since the onset of the
war and its global impact on commodity markets, supply chains,
inflation, and financial conditions also affected global growth 2021 2022 2023
estimates. Additionally, lockdowns in China and the deepening of
a real estate crisis have impacted growth prospects. As a result,
the GDP is now expected to slowdown to 3.2% in 2022. Source: IMF, World Economic Outlook Update, July 2022



$1 trillion

Expected Indian real estate market sales by 2030

1.4

Indian economy growth rate

Indian economy

At the beginning of the fiscal 2021-22, the Indian economy
was hit by the deadly second wave of the pandemic that dealt
a severe blow to its healthcare infrastructure. However, its
economic impact was muted in comparison to the first wave,
mainly on account of the successful vaccination drive around
the country and the implementation of supportive fiscal and
monetary policies. While the economy reported healthy growth
of 6.2%, growing at 1.3% over 2019-20, it lost momentum in Q3
and Q4 due to supply chain shocks, high input costs, shortage of
coal and power and high crude prices. However, despite global
supply chain disruptions and uncertainties about the possible
resurgence of COVID-19 infections across many parts of the
world, domestic macroeconomic conditions diverged from the
global configuration and the Indian economy achieved a real
GDP growth of 8.7% in FY2021-22, the fastest growth rate among
major economies.

As per the IMF, the Indian economy is expected to report growth
of 7.4% in FY2022-23, slower than the previous forecast of 8.2%.
This can be largely attributed to the impact of the Russia-Ukraine
war that further aggravated inflationary pressures and compelled
the RBI to raise interest rates.

Growth (in%)

W 2022 Worlg N 3.2

W 2023 I 2.
I 25

A US mmm 14

al o

Euro area -_1.2 29
. 7.4
India 6.
My ——— 0

. I 23
South Africa — P

Source: IMF
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Industry overview
Indian real estate sector

The Indian real estate market withessed some recovery after
the first wave of the pandemic. However, the second wave
curtailed some of the optimism. With successful inoculation
drives around the country and growing consumer confidence,
market sentiments rebounded. The real estate sector benefitted
from supportive government policies, customer-friendly tax
regimes and low interest rates on loans. Moreover, the demand
for housing continued to grow as people still consider real estate
as a stable investment opportunity.

Outlook

Growing demand for real estate, lower home loan rates and
optimism around the real estate sector is expected to buoy
the Indian market in the near future. With growing income, the
government’s emphasis on affordable housing and a favourable

Corporate Overview
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policy environment, the positive momentum is expected to
be carried forward. Alongside, the government continues to
undertake measures for increasing liquidity for real estate
projects that were stalled due to various reasons. According
to the NITI Aayog, the Indian real estate market is expected to
report $1trillion sales by 2030 and represent 13% of the country’s
GDP by 2025.

Growth drivers

Rising disposable income- Growing income levels in cities have
increased affordability for real estate and the rising demand for
housing continues to be a favourable growth driver for the real
estate industry.

Urbanisation- The urban population in India is expected to reach
525 million by 2025, up from an estimated 463 million in 2020.
It is also expected to cater to the need for quality housing and
infrastructure.

Home loan rates- Attractive home loan rates and tax relief
on interest continue to stimulate the demand for affordable
housing. It is also acting as an attractive proposition for first-time
homebuyers.

Favourable government policies- Government initiatives such
as Pradhan Mantri Awas Yojana, Housing for All as well as the
growing demand for quality housing in Tier Il and lll cities are
fuelling the growth of the sector.

Global furniture industry

The Global Furniture Market is estimated to be USD 420 Bn in
2022 and is projected to reach USD 505.13 Bn by 2027, growing
at a CAGR of 3.76%". In the previous year, the furniture market
witnessed restrained growth due to supply chain disruptions
caused by trade restrictions and reduced consumption. However,
the future looks promising as new residential spaces continue
to flourish. Moreover, people have taken interest in interior
decoration and are choosing high quality furnishings for living
spaces. The development of smart cities and a significant spike
in the construction sector is also projected to create substantial
demand for furniture and home furnishing solutions in the
years ahead. Further, online shopping platforms have enabled
manufacturers to take their products to a larger number of
customers, thereby resulting in a substantial increase in the
customer base.

Indian furniture industry

The Indian furniture industry is anticipated to surpass USD 27
Bn2 by 2022 owing to the soaring demand for home furniture,
rising population and rapid urbanisation. It continues to boost
investments for home renovations as consumers are consistently

choosing aesthetically pleasing furniture and home furnishing
solutions. Additionally, rising disposable income and better
living standards are encouraging people to invest in household
décor solutions more than ever before. Besides, the growing
trend of work-from-home has also led to the rising demand for
multifunctional furniture for setting up home offices. Besides,
the demand for lightweight, versatile, and portable furniture with
maximum storage facilities from hotels and resorts continue to
augment market growth.

Global laminates industry

The global decorative laminates market size was valued at USD7.0
Bn in 2021. It is projected to reach USD 10.0 Bn by 2031, growing
at a CAGR of 3.4% from 2022 to 20371%. Decorative laminate
provides a number of advantages over other surface finishing
products. For example, they are moisture-proof, abrasion- &
impact-resistant, and require little to no maintenance. These
attributes make them a cost-effective option over a longer period.

The demand for residential infrastructure has greatly increased
due to the rise in global population and the growth of nuclear
households. This has fuelled the use of decorative laminates on
floors, walls, doors as well as windows. In addition, the laminates
are being widely preferred by hotels, resorts, offices and other
commercial properties due to its aesthetic properties as well
as its durability. Decorative laminates are also being used for
home remodelling projects, especially in high income countries.
Additionally, low installation and maintenance costs have driven
up the demand for decorative laminates in comparison to wooden
flooring.

Indian laminates industry

India’s market for decorative laminates is primarily driven by
improved living standards and rising consumer spending per
capita on home furnishings. The popularity of ready-to-assemble
(RTA) cabinetry, flooring, and furniture has also influenced buyers
to choose modern home furnishings. Furthermore, the need for
decorative laminates in gymnasiums, convention centres, indoor
sports clubs, and auditoriums have increased phenomenally. In
the near term, factors like rising population and rapid urbanisation
is expected to propel construction of corporate offices, retail
spaces, educational facilities, government buildings, hotels,
lodging spaces, medical and healthcare units, industrial spaces,
and commercial utilities. This, in turn will positively influence the
demand for laminates.

Global acrylic solid surface industry

Acrylic solid surface is described as a man-made material
composed of alumina trihydrate (ATH), acrylic, epoxy or polyester
resins and pigments. It is generally used in seamless countertop

' https://www.globenewswire.com/en/news-release/2022/03/03/2396013/28124/en/India-32-75-Bn-Furniture-Markets-to-2027-Increasing-Urbanization-and-
Growing-Demand-for-Eco-friendly-Furniture-Products-are-Expected-to-Create-Attractive-Growth-Opportunities.html

2 https://www.techsciresearch.com/news/2386-india-furniture-market-to-surpass-27-billion-by-2022.html

3 https://www.alliedmarketresearch.com/decorative-laminates-market#:":text=The%20global%20decorative%20laminates%20market,3.4%25%20from %20

2022%20t0%202031



installations and can be heated and bent in three-dimensional

shapes through a process known as thermoforming. Acrylic solid
surfaces are used for a wide range of applications, for residential
and commercial purposes. It is used in kitchen countertops, sinks,
bathrooms, furniture fittings, wall cladding etc. It is also used in
commercial spaces such as offices, retail outlets, malls, hotels
and bars, hospitals and clinics.

Acrylic solid surfaces are durable and affordable, offering a great
alternative for natural stone surfaces like granite and quartz-
marble countertops.

An increase in the number of hotels and restaurants that majorly
use acrylic solid surfaces for countertops, furniture, wall cladings,
exterior facades, etc. is a key factor for boosting the growth of
the global acrylic solid surface market. Besides, the fascination of
the HoReCa industry for aesthetically appealing interiors as well
as exteriors continues to increase the demand for acrylic solid
surfaces.

Growing urbanisation, infrastructure development, and
technological advancements are some of the other factors that
are anticipated to contribute to the growth of the global acrylic

solid surface market.
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Company overview
Opportunities

+ Rising disposable income- In CY2021, disposable income
increased to Rs 2,38,573,760 million from 1,99,689,740*
million. It is encouraging consumers to spend more on
furniture and home décor and thereby creating opportunity
for the decorative laminates

. Favourable government initiatives- Favourable government
initiatives like the development of Smart cities and Pradhan
Mantri Awas Yojana are fuelling the growth of the real estate
market, which in turn acts as a positive impetus for the
Indian laminates industry and presents an opportunity for the
Company, given that it is an important player inn the industry

. Changing consumer preferences- The demand for
aesthetically pleasing living spaces continue to bring about
a significant shift in consumer preferences. The change

augurs well for the furniture and home furnishing industry.

. Encouragement for Make in India projects- The government’s
continuous encouragement for ‘Make in India’ projects
have resulted in import substitution and has increased the
demand for home grown products. This has fared well for the
domestic home furnishing industry.

Challenges

. The Company’s exports may be impacted due to a slowdown
in the global economy.

. Raw material risks arising from supply chain constraints and
the surge in oil prices can potentially hurt the near-term
growth prospects of the Company.

. Being a pioneer in the manufacturing of solid acrylic surfaces
in India, the Company may face some reluctance from
customers in replacing products that were so far being used
by them.

Risk and mitigation

The Company functions under a well-defined organization
structure. Flow of information is well defined to avoid any conflict
or communication gap between two or more Departments.
Second level positions are created in each Department to
continue the work without any interruption in case of non-
availability of functional heads. Proper policies are followed
in relation to maintenance of inventories of raw materials,
consumables, key spares and tools to ensure their availability for
planned production programmes. Effective steps are being taken
to reduce cost of production on a continuing basis taking various
changing scenarios in the market.

4 https://tradingeconomics.com/india/disposable-personal-income
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Performance at a glance of last 10 years- Standalone
PERFORMANCE OF THE YEAR FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22
Revenue 140.2 184.9 213.8 2494 2943 3380 4606 4622 479.5| 659.35
% growth 35% 32% 16% 17% 18% 15% 36% 0% 3% 38%
EBITDA 127 20.5 224 301 46.8 51.6 79.9 79.6 99.04 103.6
EBITDA Margin 9% 1% 10% 12% 16% 15% 17% 17% 21% 15.71
Other income 1.2 20 07 0.7 01 0.0 1.6 1.0 11 8.0
Depreciation & Amortisation 31 33 4.2 47 57 10.8 18.2 21.0 231 233
EBIT 10.8 19.2 18.8 26.2 4.2 40.8 63.3 59.6 770 88.3
EBIT Margin 8% 10% 9% 10% 14% 12% 14% 13% 16% 13%
Finance Cost 47 6.7 4.9 6.5 10.0 77 1.4 10.9 6.0 7.83
PBT 6.2 12.5 13.9 19.7 312 331 51.9 487 71.0| 80.48
PBT Margin 4% 7% 6% 8% 1% 10% 1% 1% 15% 12%
Extra-ordinary items- Expense
PAT- Reported 41 9.4 9.4 12.2 19.6 201 388 18.9 55.3 61.01
PAT Margin- Reported 3% 5% 4% 5% 7% 6% 8% 4% 12% 9.3%
PAT- Adjusted 4. 9.4 9.4 12.2 19.6 201 38.8 341 55.3 61.01
PAT Margin- adjusted 3% 5% 4% 5% 7% 6% 8% 7% 12% 9%
PInterest Coverage Ratio 23 2.9 3.8 4.0 41 53 55 5.5 12.8 1.3
Financial PERFORMANCE FY13| FY14  FY15  FY16 FY17  FY18 FY19 FY20 FY21| FY22
Share Capital 73 7.3 73 7.3 73 8.5 8.5 8.5 8.5 85
Other Equity 20.5 273 367 49.0 69.2 1381 177.0 195.8 251.2| 30798
Shareholder's Fund 278 347 44.0 56.3 76.5 146.6 185.5 2043 2597 | 316.45
Loan Funds 66.2 733 817 17.0 184.0 162.0 189.0 118.5 59.2 79.5
Trade Payables 79 14.3 131 210 18.4 342 274 355 51.5 58
Other Liabilities 1.5 9.0 10.6 16.7 24.2 318 36.2 371 370 353
Total Liabilities 113.5 131.3 149.4 211.0 3031 3746 43841 395.3 4074 | 489.26
Gross Block 53.9 77.0 79.2 91.3 1201 2235, 2520 2831 296.6 310.0
Net Block 307 507 487 56.3 797 173.3 184.5 195.0 187.8 1787
CWIP 18.4 20.4 307 55.4 108.7 0.9 127 1.2 0.0 0.0
Property held for sale 49.0 49.0
Inventory 311 246 255 43.2 53.9 60.9 66.2 66.7 71.9 132.9
Debtors 20.5 26.3 336 40.2 46.9 57.2 78.9 874 98.8 187
Cash and Bank Balances 1.2 3.6 1.9 1.5 1.4 4.3 2.2 6.1 151 76
Other Assets 1.5 57 91 14.4 12.6 289 446 289 337 51.2
Total Assets 113.5 131.3 149.4 211.0 3031 374.6 4381 395.3 4074 | 489.26
Key ratios
Return Ratios FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22
ROE 15.8% 29.9%| 23.8% 242% 29.6% 18.0% |  23.4% 17.5% 23.8% 2117
ROCE- Pre Tax 13.5% 19.5% 16.5% 17.7% 191% 14.5% 18.7% 173% 24.8%| 26.0%
ROCE -Post Tax 8.8% 14.2% 10.9% 10.8% 12.0% 87% 13.9% 12.0% 18.0% | 20.28%
Gearing Ratio 17 1.9 1.9 20 2.2 1.8 1.6 1.5 1.2 1.2
Net Debt/Equity 23 20 1.8 21 24 11 1.0 0.5 0.2 0.2
FA Turnover Ratio 27 28 27 29 2.8 20 1.9 17 1.6 2.2
Inventory Days 73 55 43 50 60 62 50 53 53 61
Debtor Days 47 46 51 54 54 56 54 66 7 60
Creditors Days 21 22 23 25 24 28 24 25 33 51
Cash Conversion Cycle 99 79 70 79 90 90 80 93 91 70
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Internal control systems

The Company has established internal control systems in line with
its size, operations and complexity. These systems cover all the
key areas of the business that are verified and tested at regular
intervals by certified auditors as well as internal auditors. The
internal control system ensures measurability and verifiability,
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reliability of accounting management efficiency and management
information. The system also ensures compliance with all
applicable laws and regulations, protection of the Company’s
assets and identification of critical risk areas to address them
effectively.
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Directors’ Report

Your Directors are pleased to share the Business Performance for the Audited Financial Statements for the ended March 31, 2022.

FINANCIAL PERFORMANCE SUMMARY

T in crores
Consolidated Standalone
Particulars

2021-22 2020-21 2021-22 2020-21
Revenue from Operations 659.35 479.53 659.35 479.53
Earnings before Interest, Taxes & Depreciation 103.65 98.98 103.59 99.04
Less: a) Finance Cost 7.83 6.02 7.83 6.02
b) Depreciation 23.26 2315 23.26 2315
Add: Other Income 8.06 110 797 110
Profit before exceptional items and tax 80.57 70.92 80.48 70.97
Less: Exceptional Items* - - - -
Profit before tax 80.57 70.92 80.48 70.97
Less: Tax Expense 19.47 15.67 19.46 15.67
Profit for the Period 611 55.25 61.02 55.30
Share of Profit/(Loss) of associate company (22.10) (0.14) - -
Add: Other Comprehensive Income/(Expense) (Net of Taxes) (0.0090) on (.0090) on
Total Comprehensive Income 60.88 55.22 61.01 55.41
Opening balance in Retained Earnings 250.97 195.75 251.20 195.79
Closing balance in Retained Earnings 30762 250.97 307.98 251.20

Note if any Operations

The financial year again started with an unprecedented
lockdown in the different part of the country due to pandemic
which negatively impacted the economic activities across the
globe. Post relaxation of lockdown economic activities gradually
started picking up from mid of June 2021. company backed
by manufacturing strength, robust supply chain management
and strong distribution network made a strong come back.
The recovery was led by consumer segments of the business
followed by pick up in industrial segments.

Since second half of the year, input costs and ocean freight
have been on the rise. The Company is managing the same with
constant monitoring and swift decisions in line with the market
dynamics. However EBIDTA margins has dropped YoY (15.71% in
FY22 vs 20.65% in FY 21) despite of tremendous growth in the
sales. However, as Company generated healthy cash-flows, a
significant part of the borrowings was repaid within same fiscal
year.

Our Approach

In the beginning of FY22 when the situation warranted, entire
company'’s focus was on all round improvement of efficiency. As
domestic operations Starts improving, the company focused both
on Domestic operations & the international operations.

The operations were taken to full scale, factories were ramped
up to full capacities, supply chain strengths ensured continued
availability of stocks at all levels.

As we entered 2022, the outlook was uncertain & no specific
expectations for growth were set, however as the vyear
progressed, the company surpassed the 2021 base year revenue.
Company has achieved revenue of ¥659.35 crore as against
T479.53 crore recorded in the previous year. Exports, including
export incentives, contribute 63.78% of total revenue.

During the year, operating margins improved significantly to
%103.65 crore from ¥98.98 crore in the previous year.

Outlook

The global Laminates market has been garnering remarkable
momentum in the recent years. Low-ticket product categories are
well positioned for a recessionary environment and the steadily
escalating demand due to improvement in purchasing power
is projected to bode well for the global market. Also, Global
laminate boards’ market in coming years is anticipated to rise
owing to rising demand for boards with durability and resistance.

Besides, building material products are benefiting from resilience
in new home construction and residential repair and remodel
activity. In domestic market demand trends continued though
regional lockdowns are creating challenges. Demand revival
is led by Tier-ll and Tier-lll cities as Tier Il and Ill towns offers
reasonable land prices along with emergence of many industries
(including sunrise sectors and start-ups), better road-and-air
connectivity, spacious homes and need of people wanting to
stay close to their hometowns, which is expected to fuel the next
leg of growth of building materials companies. Further, general



shift of preference from unorganized sector to organized sector
due poor availability of products by the un-organized sector, will
support the growth of the organized sector.

Product Extension and Expansion

The company has planned for product extension under greenfield
project by entering in Plywood and allied wood products under
the flagship of wholly owned subsidiary (WOS) Stylam Panels
Limited

In order to preserve precious liquidity all non-critical Capital
Expenditure for the year were truncated, however, all essential
and critical expansion plans were fully supported.

Credit Rating

During the year under consideration, CARE has carried out a
credit rating assessment of the Company for both short term
and long term exposures and has improved the rating from Care
‘A-’ to Care ‘A” Stable and ‘Care’A2 to Care ‘A2’+ for long term
facilities and short term facilities respectively.

The Rating of the company is as under:

Facilities Rating

Care ‘A’ Stable
Care ‘A2+

Long term facilities
Short term facilities

Subsidiary and Associate and its performance

Asia Pacific Region holds the largest share in the global market
of laminates and allied building materials and on the basis of
rational forecasts Southeast Asia region is predicted to be the
fastest growing region due to a bounce in construction activities,
thus, Company with a view to explore more potential markets, had
incorporated a Wholly owned subsidiary (WOS) named Stylam
Asia-Pacific Pte. Limited in Singapore on the 16th September
2019 but said subsidiary company could not commenced its
business operations even in the current financial year and it has
been decided to close the company. Entire investment in the
books of accounts has been written off in the books of accounts.

The company has also purchased 34% shares of Alca Vstyle
Sdn Bhd.(Alca) Incorporated in Malaysia. These shares were
purchased from existing shareholders. Alca is engaged in the
business of trading of commercial and industrial furniture &
fixtures.

The statement in form AOC-1 containing the salient features of
the financial statements of subsidiary/ associate company/joint
venture pursuant to first proviso to sub-section (3) of section 129
read with rule 5 of Companies (Accounts) Rules, 2014 is attached
as “Annexure-1” to this Report

The company had incorporated wholly owned subsidiary (WOS)
Stylam Panels Ltd in India to explore the opportunity by way of
greenfield project in Plywood and allied wood based products.
However this project has been deferred for few months.

Statutory Reports
Directors’ Report

e 039

Dividend

Board of Directors at their meeting held on July 15th, 2021, has
approved payment of Interim Dividend of INR 2.50/- per equity
share of face value of INR 5/- each for the financial year 2022.

Reserve

After all appropriations and adjustments, the closing balance of
the retained earnings for FY 2022, stood at ¥307.62 crore.

Consolidated Financial Statements

Pursuant to Section 129(3) of the Companies Act, 2013, the
Consolidated Financial Statements of the Company prepared in
accordance with Section 133 of the Companies Act, 2013 read
with Rule 7 of the Companies (Accounts) Rules, 2014 and Indian
Accounting Standard 110 have been provided in the Annual
Report.

Material Changes and Commitments

There have been no other material changes viz:
«  Settlement of tax liabilities;
Operation of patent rights;
. Depression in market value of investments;
. Institution of cases by or against the Company;

Destruction of any assets or disposal of a substantial part of
undertaking;

. Changes in capital structure; and

Material changes concerning purchase of raw material and
sale of the product.

that occurred during the concerned financial year or subsequent
to closure of the financial year under consideration till the date
of the report

The company has applied for striking off its wholly
owned subsidiary Stylam Asia Pacific pte. Ltd,

The Company has appointed C&F agent in Calcutta,
Delhi and Punjab to boost the sales of acrylic product.

Change in nature of business, if any

There was no change in the nature of business of the Company
during the financial year ended 31st March, 2022.

Maintenance of Cost Records

Pursuant to sub-section (1) of Section 148 of the Companies Act,
2013, the maintenance of Cost Records as specified by the Central
Government is not required by the Company and accordingly
such records are not made and maintained by the Company.
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Accreditation

Company received the following accreditation

- Company has been accredited T-2 recognition under
Authorized Economic Operator (AEO) programme, under the
aegis of World Customs Organization.

- Company has obtained certification from NSF International,
USA, for High Pressure Decorative Laminates and Solid
Acrylic Surface Products. NSF is the US based leading global
provider of public health and safety-based risk management
solutions.

Deposits

During the year under review, the Company did not accept
any deposits from the public within the ambit of Section 73 of
the Companies Act, 2013 and the Companies (Acceptance of
Deposits) Rules, 2014.

Business Excellence and Quality Initiatives

The Company continues to be guided by the philosophy of
business excellence to achieve sustainable growth. Customer-
focused culture towards customers

building long-term

relationships is the key agenda of the Management.

The Company following the principles of total quality management,
continues to be certified under ISO 9001: 2015 certifications for
the complete range of laminates manufactured.

Occupational, Health, Safety and Environment

The Company has effectively deployed policies on Safety,
Occupational Health & Environment at all locations and constantly
focuses on improving the effectiveness of system processes.

Brand Visibility

During the year under review, the Company has conducted
various programs viz Architects’ meet, Distributors meet, Dealers
meet to build a connection with its customers and dealers so to
promote brand visibility and generate demand

Human Resources

The Company recognizes that the purpose of Human Resources
is to be a catalyst and change agent. Over the years, there has
been a paradigm shift in the approach adopted by Employee
Relations through different initiatives in various capacities. The
Company invested in formal and informal training coupled with
on the-job training. We drive sustainable growth and have been
instrumental in bringing in thought leadership in building strong
employee relations. The Company is focused on building a high
performance culture with a growth mindset. Developing and
strengthening capabilities for all employees remained Company’s
an ongoing priority. The Company maintains momentum on
building speed and simplification in ways of working.

Directors and Key Managerial Personnel
Change in Directors

Mr. Manit Gupta has been appointed as whole time director of the
company subject to the approval of shareholder in the upcoming
annual General Meeting of the company.

Retirement
appointment

by Rotation and subsequent re-

In accordance with the provisions of Section 152 and other
applicable provisions, if any, of the Companies Act, 2013, read
with Companies (Appointment and Qualification of Directors)
Rule, 2014 (including any statutory modification(s) or re-
enactment(s) therefore the time being in force) and the Articles
of Association of the Company, Mr. Manav Gupta (DIN: 03091842)
was appointed as director liable to retire by rotation at the
ensuing Annual General Meeting and being eligible offer himself
for re-appointment. The Board recommends the appointment of
Mr.Manav Gupta as whole time director of the company.

The details of Directors being recommended for re-appointment
as required under the SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015 are contained in the
accompanying Notice convening the ensuing Annual General
Meeting of the Company. Appropriate Resolution(s) seeking your
approval to the re-appointment of Directors are also included in
the Notice.

Declaration by Independent Directors

The Independent Directors have submitted their disclosures
to the Board that they fulfill all the requirements as stipulated
in Section 149(6) of the Companies Act, 2013 and the
applicable provisions of SEBI (Listing Obligation and Disclosure
Requirements) Regulations, 2015 so as to qualify themselves
to act as Independent Director under the provisions of the
Companies Act, 2013 and SEBI (Listing Obligation and Disclosure
Requirements) Regulations, 2015 and the relevant rules.

Appointment of Chief Financial officer

In accordance with the provision pursuant to section 2(24) &
Section 203 read with rule made there under and other applicable
provisions of the Companies Act, 2013 (Including any statutory
modification(s) or re-enactment thereof) for the time being in
force Mr. Kishan Nagpal, has been appointed as Chief Financial
Officer designated as C.F.O with effect from 24th November 2021
in place of Mr. Sanjeev Vaid who resigned as CFO of the company
on 23.10.2021.

Appointment of Company Secretary and Compliance
Officer

In accordance with the provisions of Section 203 of the
Companies Act, 2013, the company has appointed Mr. Sanjeev
Kumar Sehgal as Company Secretary and Compliance Officer
of the Company, with effect from 28th January 2022 in place



of Ms. Karan Mehra who resigned as Company Secretary and
Compliance Officer of the company on 06th September 2021, for
pursuing external opportunities.

Board Meetings

During the year under review, the Board of Directors of the
company met 10 (ten) times, the details of which are given in the
Corporate Governance Report. The intervening gap between the
Meetings was within the period prescribed under the Companies
Act, 2013.

The details of constitution of the Board and its Committees are
given in the Corporate Governance Report which forms part of
this Annual Report.

Board Evaluation

Performance evaluation of the individual Directors as well as the
Board is done on the basis of the Nomination and Remuneration,
Evaluation policy that has been framed by the Nomination and
Remuneration Committee.

The Board of Directors are responsible for

- defining goals and framing strategies for achieving those
goals;

- framing roles of board, committees, key managerial persons
and employees;

- setting internal financial control systems;

- analyzing risks and effective risk measure to mitigate those
risks;

- implementing corporate governance practices;
- responding to the problems or crisis that emerge;
- communication with employees and others;

- updating with latestdevelopmentsinregulatory environments
and the market in which the Company operates;

- contribution of the Board for ensuring that the Company
adheres to the statutory and regulatory compliances as
applicable to the Company;

- discharging of governance and fiduciary duties;

- handling critical and dissenting suggestions; etc.
The parameters for performance of evaluation of Board are

- attendance at the Board meetings;

- Participation and contribution in Board meetings and
committee meetings;

- domain knowledge, vision, strategy;
- information regarding external environment;
- raising of concerns;

- Contribution towards the formulation and implementation of
strategy for achieving the goals of the Company;

- Conduct and Integrity;
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- Updating of skills and knowledge;

- Compliance with Code of Business Ethics and Code of
Conduct of the Company; etc.

The Directors expressed their satisfaction with the evaluation
process.

Audit Committee

The composition of the Audit Committee is in alignment with
provisions of Section 177 of the Companies Act, 2013 read with
