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Dedicated to Oncology

12 years of 
Oncology

FFTLs



Healthy growth in Revenue & Profit
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FY’21 FY’22
H1’22
(Rs Cr)

H1’23
(Rs Cr)

Growth 
over 

H1’22

Total revenue 116.12 183.83 88.1 112.39 28%

EBITDA 25.24 43.46 20.50 27.13 32%

EBITDA % 21.7% 23.6% 23.3% 24.1% 87 bps

PAT 11.72 24.83 11.75 15.83 35%

PAT % 10.1% 13.5% 13.3% 14.1% 79 bps

REVENUE
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Financial Performance
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Solvency Ratio
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Healthy Growth across all verticals in H1’23 (Y-O-Y)

Domestic Own brand International

42 % revenue growth 58 % revenue growth 119 % revenue growth 5 % revenue growth 



Branded Prescription Business

API BUSINESS

International Market

❖ Strengthening the Haematology basket with the 

launch of Carfimib (Carfilzomib)

❖ Top 10 brands contributing  50% of sales

❖ Added  200+ new prescribers

❖ Major breakthrough is INVIMA accreditation. 

It will open the doors for business opportunities 

in LatAm

❖ Increased number of product submission 

❖ Received DCGI approval of Cabozantinib

& Rucaparib

❖ Focus on API export in the non-regulated,

semi-regulated & regulated market

❖ Added new customers &

consolidated sales from existing

customers

❖ Sales momentum supported by

strong customer relationships

CMO Business

Key Business Highlights in H1’23

88.1

112.4

H1 21-22 H1 22-23

Revenue (Value in Cr)



Unique value propositions give us competitive edge

State of Art 
Manufacturing facilities Backwardly Integrated

Diversified Oncology 
portfolio Strong Future pipeline

Manufacturing facilities 
dedicated to Oncology 
products

International accreditations 
from 12+ countries

Rich product pipeline of 
23 products

BDL is among the few 
companies that work 
across the value chain 

Developed API for 70% of 
own brands

Working on 
•NDDS
•TKIs
•PARP inhibitors



Formulations and API Plant

Address:  
KHARUNI-LODHI MAJRA 
ROAD,VILL.NANDPUR,BADDI-174101 
DIST-SOLAN (HP)

WHO- GMP plant.
Received INVIMA (Colombia)
Triggered for COFEPRIS, ANVISA & 
EuGMP

ADLEY FORMULATION PVT LTD. ADLEY LAB LTD. : API PlantBETA DRUGS LTD.

Address:  
VILLAGE KOTLA,P.O. BAROTIWALA,SOLAN 
(HP)-174103

WHO-GMP facility for tablets, capsules, 
Injection & Pre-Filled Syringes

Address:  
D-27 FOCAL POINT DERABASSI SAS Nagar 
PUNJAB

WHO- GMP, API manufacturing facility.



Building Healthier world

With 2 formulations & 1 API state-of-
the-art manufacturing facilities 

12+ accreditations including INVIMA

Triggered for COFEPRIS, ANVISA & 
EuGMP

63 products
110 SKUs

By providing affordable & 
quality Oncology medicines

With focus on R&D

10 First few to launch (FFTL) 
products in last 3 years

23 New products in the pipeline

Developed NDDS formulations: 
MDS-O, Gem-RTU,  Ab- Pacli, 
Peg- L- Asparaginase, Doce - RTU

Making complex Oncology products 
accessible to all Indian cancer patients

Solid  tumor35

Haematology18

Supportive care10



Domestic Own Brand 



Strong In-House API Development



Established trust among CMO partners

Sustained 
growth

We value our 
CMO partners

Important 
clients

Trusted 
Partners



New products development are pivotal to our growth

1
4

Pipeline of 23 Products in next 4 Years

Expertise in NDDS (New Drug Delivery System)

Working on FTLs- 1st product to be launched in Q2 FY’23

Proven experience in  managing complex product development-
Azacitidine Oral, Ready to Use Gemcitabine & Docetaxel 

8

5

9

1

2019-20 2020-21 2021-22 2022-23

No of the brands launched

3 brands are expected to launch in H2 2022-23

81 69

19 31

H1'21-22 H1'22-23

% CONTRIBUTION

Existing

NI

NI: New Introductions



The Company aims to establish its presence and expand in Indian & international markets

FUTURE ROADMAP: ENTER, EXPAND & EXCEL

ENTER

The management aims to foray into 
European, Latin American & CIS 
countries and successfully replicate 
the differentiated business model 
geographically.

Enter into new therapeutic areas

EXCEL

Increase new product registration 
in the International business

Increase number of prescribers & 
product availability in hospitals

Consolidate institutional business

Expand

Keep on pursuing various opportunities 
to capture the incremental market 
share

Focus on offering a comprehensive

product portfolio to fulfil

consumer demand



Road map for Domestic branded market

1
6

25 % increase in customer base through:

• New corporate & private hospital 
entries.

• Strengthening Hemato & Uro
Oncology presence

• Focus on Millennial Dr’s

Strengthen product basket Increase customer base Market penetration

• Increasing presence in tier 2 & tier 
3 cities

• Entry into major Govt. institutes

• Entry into the Critical care segment 
and Cosmetic-Dermatology 
segment



Geographical Expansion

The first major breakthrough: Received INVIMA (Colombia) accreditation 

Mexico
Brazil

Application filed

Beta aims to enter aggressively into Brazil, Mexico, Colombia, and other LatAm market. 
These are the top 3 largest markets in LatAm (constitute ~70% of the Oncology market)



Geographical Expansion

LatAm

No. of targeted countries: 18

Total dossiers submission plan 
in next 2 years: 110

ASIA

AFRICA
CIS

No. of targeted countries: 15

Total dossiers submission 
plan in next 2 years: 180

No. of targeted countries: 17

Total dossiers submission 
plan in next 2 years: 140

No. of targeted countries: 7

Total dossiers submission 
plan in next 2 years: 60



• Foraying into the European market

• 1st CEP going to file by Jan’23

• In FY’24 planning to file 4 more CEPs

• Focus on export in the nonregulated, semi-
regulated, and regulated market

Geographical 
expansion

Increase 
presence in 
domestic 
marketResearch & 

Development

• Plant audit by major pharmaceutical 
companies for Indian business 

• Increasing the capacity to meet future 
requirements

• New product developments
• Emphasis on developing non-

infringing processes and achieving 
cost efficiency through process 
optimization

API Expansion Plan



Foraying into Cosmetic 
Dermatology

Total Market :~ 12000 Cr. 

Aesthetic
Market size: 9000Cr

Medical
Market size: 3000Cr

Fast growing market: 11% CAGR

Easy to fill market gap with innovative products

Low entry barrier

Product Acceptance

Science-based product 
differentiation to 
enhance efficacy & 
patient compliance

Product differentiation

400+ Prescribers in first 
3 months of division 
launch

Future Plan

Plan to establish new 
manufacturing facility 
of Cosmetic-
Dermatology products 
in next 2 years



Disclaimer
• This corporate presentation has been prepared by Beta Drugs Limited (the “Company”) solely for information purposes without regard to any specific objectives, 

financial situations or informational needs of any particular person. 

• This presentation should not be construed as legal, tax, investment or other advice. This presentation is confidential, being given solely for your information and 
for your use, and may not be copied, distributed or disseminated, directly or indirectly, in any manner. Furthermore, no person is authorized to give any 
information or make any representation which is not contained in, or is inconsistent with, this presentation. Any such extraneous or inconsistent information or 
representation, if given or made, should not be relied upon as having been authorized by or on behalf of the Company. 

• The information contained in this presentation is only current as of its date and has not been independently verified/ authenticated and are based upon to the 
best of the knowledge, belief and information. The Company may alter, modify or otherwise change in any manner the contents of this presentation, without 
obligation to notify any person of such revision or changes. 

• No representation, warranty, guarantee or undertaking, express or implied, is or will be made as to, and no reliance should be placed on, the accuracy, 
completeness, correctness or fairness of the information, estimates, projections and opinions contained in this presentation. None of the Company or any of its 
affiliates, advisers or representatives accept any liability of whatsoever nature for any loss howsoever arising from any information presented or contained in this 
presentation. Please note that the past performance of the Company is not, and should not be construed as, indicative of future results. 

• This presentation does not constitute or form part of and should not be construed as, directly or indirectly, any offer or invitation or inducement to sell or issue, 
or any solicitation of any offer to purchase or subscribe for, any securities of Beta Drugs Limited by any person in any jurisdiction, including in India or elsewhere, 
nor shall it or any part of it or the fact of its distribution form the basis of, or be relied on in connection with, any investment decision or any contract or 
commitment therefore.. This presentation is not a prospectus, a statement in lieu of a prospectus, an offering circular, an advertisement or an offer document 
under the Companies Act, 2013, as amended, the Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2009, as 
amended, or any other applicable law in India. We undertake no obligation arising out of this information or any consequence arising therefrom.



THANK YOU

Head office:    SCO 184, Sector 5 
Panchkula 134114 
Haryana (India)


