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pentonic

INTRODUCING

INDIA'S FIRST
GUILT-FREE PENS

Every plastic pen carries the guilt of being a polluter. So we decided to fight back. Pentonic is now making pens
that consist of 75% recycled plastic. Talk about having a clean sheet.

oentonic & 75%
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Safe Harbour Statement

This presentation may contaiv certain “forward-looking statements” within the meaving of applicable securities laws
and regulations, which may include those describing the Company's strategies, strategic direction, objectives, future
projects andfor prospects, estimates ete. Tuvestors are cantioned that “forward lookivg statements” are based on
certain assumptions of future events over which the Company exercises wo control. Therefore, there can be wo
guarantee as to their accuracy and readers are advised ot +o place any undue reliance ov these forward-looking
statements. The Company undertakes vo obligation to publicly update or revise any forward-looking statements,
whether as a result of new information, future events, or otherwise. These statements wvolve a wumber of risks,
uncertainties and other factors that could canse actual results or positions to differ materially from those that may
be projected or implied by these forward-looking statements. Such risks and uncertainties include, but are wot limited
to; growth, competition, acquisitions, domestic and international economic conditions affecting demand, supply and price
conditions in the various busivess's verticals in the Company’s portfolio, changes n Government regulations, laws,

statutes, judicial pronouncement, tax regimes, and the ability to attract and retain high quality human resource.
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LINC]
About Us

Line Ltd., one of Iwdia’s largest & oldest writing instrument company with national and intervational presevce, has
strong & extensive network across Iudia alovg with SE Asia, WMiddle East, USA, UK, Burope, South America, & Africa

> Among Top 2 brands in Tudia for Writing
Instruments.

oentonic

driven by design

> New Writing Tustrument brand lanvched in FY149
by Linc in MRP 210 and above segment.

> Known for its super simooth writing and sleek
desig.

> Presence in the affordable seqment for over
4 decades.

Ui del

MITSUBISHI PENCIL

> (Global bravd from Witsubishi Pencil Co. Ltd, Japaw. > Asia’s laroest stationery giant,
> Presevce across all categories of Writing > Presence across all stationery categories with
Tustruments — Roller Pen, Gel Pen and Ball Pen. over 2000 Products.



About Us

| 254%0 | 1,570 Lacs

Q4 Y25 Pentonic Revenwne Share

No. of Pens sold in Q4 FI25

| >40 Conntries | 14.5%0

Twtervational Presevce

Q4 FY25 Financial Metrics

Reveune From Operations
Op. EBITDPA WMargin

Profit After Tax*

PAT W\argiw

ROCE

ROE

H#PAT attributable +o the owners of the Parent

Export reveune “lo in Q4 FI25

215,293 Lacs
125
21,211 Lacs
7.%%0

21.%3%

1%1%0

pentonic




ement Commentary

" Our operating income in Q4 FY 25 reached 215,343 lacs, marking a 4.3 Jear-over-year (Mo¥) ncrease and a 26.0%% duarter-
over-quarter (QoQ) growth. For the full fiscal year, operating income stood at 54,24 lacs, reflecting a 7.0% oY growth, This
performance was primarily driven by good growth in Pentonic segment, further driven by strong momentum in our E-commerce and
Modern Trade chawvels

Our Operating EBITDA for the vear stood at 26,440 lacs, with an Operating EBITDA Wargin of 11.9%%, reflecting an
improvement of 74 basis points over the previous vear. This increase was primarily driven by increase in share of Pentovic from
34.2% in FY 24 to 35.6% in FY 25

Our Profit after Tax for the year stood at T 3,504 lacs and the PAT margin stood at ¢.4%

To accelerate onr growth and capitalize on our strong brand presevce v the writing instruments segment, we are expanding our
por+folio beyond pens +o include allied categories such as markers, highlighters, and pewcils, Additionally, we are exploring
opportunities in the broader stationery market, which will increase our Total Addressable Market (TAWM) from Z 6,640 crore to
229,500 crore. We believe onr strong brand equity, extensive distribution network, and innovative strengths position us well +o
gain market share over the long term.

Iv recoguition of our steady performance and commitment to shareholder returns, the Board of Directors is pleased +o recommend
a dividend of Z 1,50 per share, resulting in a healthy dividend payout of 23.5%, subject to shareholders' approval,

Looking ahead, onr commitment +o inmovation, strategic market expansion, and operational efficiency will continue to drive growth.
With a clear growth strategy and a focus on execution, we remain optimistic about the future and committed to delivering long-
term value for our stakeholders.”

Deepak Jalan
Wavagjing Director, Line Limited



Key Highlights

Operating Tncome Operating EBLTDA Profit after Tax*

50,785 54,348 15,909 17,290 5,642 6,440 3,421 3,804
g
S
- 15,393 1,924 1,211
’ 4,849
g Q4 14,080 G 1676 1,155
S
T Q3
S
< Q2 13,122 3811 oty 1,259 =
M
24 25 24 FY25 24 25 24 25
Other Highlights for Q4 £125
C? Net Free Cash as on 2157 War 2025 was T 1,564 lacs O Net Debt [ Equity was (0.09)
O  NCOA as on 315* Mar 2025 was Z 5,643 lacs O Net Debt [ Operating EBITDA was (0.29)

#PAT +o the owners of the Parent
o)



Key Highlights (Cont.)

Z Lacs
Operativg Operativg Profit Before  Profit After Tax
Twcome EBPLTDA Tox

25 54,24% 17,290 0,440 5121 2,904
Growth YOY 1.0% ©.7% 1410 11.0% 11.2%%
WMarginZ(“lo) 21.%% 11.%% 4.3, ©.9%0
EPS3 .40

Q4 FI25 15,295 4,249 1924 1,656 1,211
Growth YO 4.3 5.0%% 14.2% ?.2% 4.2

Growth QOQ 26.0%0 20.%% 21370 47.5% 2%.2%
WarginZ(“%o) 31.5% 1257 10.%% 7.%%
PSP 2.04

Note:

1. @ross Profit & Op EBLTDA Warains caleulated on Operating Income
2. PAT is PAT attributable to the owvers of the Parent

2. EPS, considering the effect of Split and Bowns Tssuance



Key Highlights (Cont.)

Particulars

Net Worth

@ross Debt

Cash & Cash Equivalent
Net Delot

Net Fixed Assets
Tuvestment in JV

Net Current Assets!
Total Assets

Fixed Asset Turnover?
Total Asset Turnover?

Cash Conversion Cycle?

Note:

1. Net current assets excludes cash & cash equivalents; 2. Figures are 1TD anualized

21-WMar-24
20,585
692
1,456
(765)
12,359
22
8,102
30,962
4.75
1.86

61

21-Dec-24
22,335
647
2,796
(2,149)
12,484
25
8,375
32,091
4.18
1.65

63

Z Lacs
21-Mar-25
23,571
636
2,505
(1,869)
12,807
981
8,350
34,109
4.32
1.67

61

ROE(710)?

18.0%

17.1%
. e .

m Mar' 2.4 Dec'24 mWar'25

Net Delt/Equityz

(0.04)

(0.08)
(0.10)

m War'2.4 Dec'24 mWMar'2s

ROCE(“%0)?
23.1%
21.3%
19.7%
B War'24 = Dec'24 War'25

Net Debt/Operating EBITDA?

(0.14)

m Mar'24

(0.29)

(0.36)

Pec'24 mWar'25
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Revenue

Q4 FY25
Sales Contribution (7o)

Q4 Fr24
Sales Contribution (“7o)

&3 FY25
Sales Contribution (“%o)

Growth YoY
arowth Qo

hlights (Cont.)

Z Lacs

Writing Instruments Other Products

Own Brands Licensed Brands Own Brands Licensed Brands

Pentonic Line & Others Uni-Ball Pentonic Line & Others Deli

5,136 5,996 2,439 292 1,062 562

33.2% 38.7% 15.7% 1.9% 6.9% 3.6%

5,034 5,851 2,049 314 610 472

35.1% 40.8% 14.3% 2.2% 4.3% 3.3%

3,786 4,903 2,147 149 697 565

30.9% 40.0% 17.5% 1.2% 5.7% 4.6%

2.0% 2.5% 19.0% (7.0%) 74.3% 19.1%

35.6% 22.3% 13.6% 95.3% 52.4% (0.5%)

Note: 1. Revenue does not include Re-Sale of raw waterial and export incentive 2. Line & Others includes subsidiary revenue

"



hlights (Cownt..)

Revenue

@4 F25
Sales Contribution (“7o)

@4 FY24
Sales Contribution (7o)

&3 FY25
Sales Contribution (“7o)

Growth Yoy
Growth Qo

Note: 1. Reveuue does not include Re-Sale of raw material and export incentive 2. Exports includes subsidiary revenue

Z Lacs

Trade Chawnel

Geveral Trade Corporate Wodern Trade E-Commerce Exports
8,356 2,379 878 858 3,017
54.0% 15.4% 5.7% 5.5% 19.5%
7,180 2,610 678 447 3,414
50.1% 18.2% 4.7% 3.1% 23.8%
7.266 1,133 577 558 2,714
59.3% 9.3% 4.7% 4.6% 22,2%
16.4% (8.9%) 29.4% 92.0% (11.6%)
15.0% 109.9% 52.1% 53.7% 11.2%

12



Operational Hio

Revewune Share FI25
Wider Penetration across India

16%

B East Tudia
Nor+ih Iudia
west Iudia
Southh India

21%

32%

Tucreasivigy footprivt i West and South India and steadily
moVing towards a more Nomogenons presence across Iudia

West and South India; has crossed 3F% in FY25

X LACS

Focus on bravd building

54,348

i 48,676 >0:785

39,996 W SA
z 3%
36,694 35 496 REes
25 666 f
1 5% LaEL
1.6%
53 1,242 1, 380 11798 1,236

144 F120 ®21 T122 F1232 FI24  FY25

m Advertisevment  mmm Revevue Advertisement/Reveune (“7o)

Spent over Z 4,200 lacs ov brands over last 5 years

Step up brand spend going forward ~ 3% of revenue

1%



Operational Highlights (Cowt..)

Garowth in average realization of Pens () Evolving Company GP WMargivs
Tt 31.3% 31.8%
6.21
5.42 27 23.8%
s L et T 4.90 21.8%
3.65 3.96
119 V19 Y 20 ™21 22 Y 23 24 25 1D 14 22 Y23 24 25
—Average Pentonic
Focus ov [/\lgl/\@r VVMY'@WI PY’Dd(A&‘l‘S Pewtonic positioned at Z 10 + seament
7,318 7,107 hd Pewtonic GPM ~ 419
34.3% 35.6%
29.9% *  Siguificant increase in revenne share of "Pentonic' over the last 5 years
2,743 2.960
”t 164 16 *  Consistent increase in average selling price
< Average realization increase possivle due +o focus on higher priced products
3,979
24 FY25

1D ™a  F22 FY23 24 FY25

. . Volume of Pens Sold?
—"Pentovic Share in Revenue | f_ .
M Linc Uniball Pentonic Note: 1.Does not include impact of subsidiary 14



Quarterly Profit & Loss

Z Lacs

Operating Income 15,393 14,080 9.3% 12,216 26.0% 54,348 50,785 7.0%

@ross Profit 4,849 4,578 5.9% 4,017 20.7% 17,290 15,909 8.7%

@aross Profit (“%o) 31.5% 32.5% (102 bps) 32.9% (138 bps) 31.8% 31.3% 49 bps
Operating EBTTDA 1,924 1,676 14.8% 1,461 31.7% 6,440 5,642 14.1%
OPGY‘M‘HW@ EBITDA W\ar@ivn (“%0) 12.5% 11.9% 60 bps 12.0% 54 bps 11.8% 11.1% 74 bps
Other Tucome 198 337 (39.4%) 138 43.0% 470 726 (35.2%)
Finance Cost 77 73 5.6% 76 2.3% 294 257 14.1%
Depreciation 359 371 (3.4%) 380 (5.7%) 1,495 1,498 (0.2%)
e 1,686 1,558 8.2% 1,143 47.5% 5,121 4,612 11.0%
PAT 1,211 1,155 4.8% 872 38.8% 3,804 3,421 11.2%
PAT WMargin' (“%o) 7.8% 8.0% (25 bps) 7.1% 71 bps 6.9% 6.6% 31 bps
EPS (2)* 2.04 1.94 4.8% 1.47 38.8% 6.40 5.75 11.2%

Note:
1. PAT attributable to the owners of the parewt; 2 €PS, considering the effect of Split and Bovns Tssuavce 15



Focus on Shareholder Value Creation

a

*  Strong NCOA' at Z 5,693 lacs v Y25

*  Consistent Dividend Pay-out track record (Other thaw Covid
ears due to cash conservation)

\

Steady and significant decrease in Net Delbt

e

*  Capex commitment fuwded laraely through ivternal cash
geveration

* Net Debt [ Operating EBLTDA reduced significantly from

peak of 254 in FY 201 to (0.29) in Mar'25

\

Note
1 NCOA is Net Cash geverated from Operating Activities

X LACS

X LAGCS

Net Cash from Operating Activities Vs Dividend Payout

52%

338

33%
24%
o/ [59) 0,
12% 20% pc 22%

<
<t B AN
| K 3 B B2
> BESN~NE / B B~
s a- En En HB
Il Ea A N

Ma w20 FI21 FTY22 FYI23 24 FY25

3,317

= NCOA mmmDividend Dividend Payout “lo

Net Debt and Net Delrt/Operating EBTTDAZ
2.44

6,194
4,562
1.19

797

m 078 20
- -

0.13
(760)  (765) O
(1,869)

(0.12)  (0.14) (0.29)
Ma  FY20 FY21 FY22 BV 23 FY24 FY25

. Net Debt Net Delt/ Operating EBLTDA 16



Strategic IV with WMitsubishi Pewcil Co.

= The JV builds on our 3 decade-long exclusive relationship with Mitsubishi,
mergivg their advanced +echnology with our market expertise

= 220 Cr. investment, with Witsubishi holding a 51 share

»  Headgquartered in Guiarat, the facility commenced i+s setup in Jannary
2025, with commercial rollont taraeted for Q2 FI26.

= Projected revewne of 2200 Cr. by FY30 - more thaw doubling UniBall's
revenue over a span of three years

= Lauch of a vew ravge of roller pews priced at 22.0-50, distinet from
UniBall's current offerings of T&0-100

= Witsubishi has little global presence in the 220-50 price ravge, making i+
a key opportunity to introduce products at this price point to domestic and
ternational markets

= ~25% of production is expected o be geared towards international
markets



Shareholding Pattern

As on 31T Mar'25

Promoters
Witshubishi Pewcil Co Lt+d
" TEePF

0.5%
" NRIL, FIT, ATF etc.

0.3% 59.5%

13.4% " other Public

19



LINC
why Linc?

all

Focus o
Preminmization,
consistently
angmenting
the contribution
of high-maragin
products to its
overall revenune

momm

Geographic
Expansion;
Focusing on
mereasing its
exports
revenue and
developing
newer
markets

—

Turoads into
Adjacent
Categpories;
widening
product
portfolio by
ewtering high -
value & high -
margiv
statiovery
segiment

=

Strong
Balance Sheet
with negative
net
debt; strong
top & bottom
line growth

f\@)/\
peiEes=72

Cowsistently

endeavors o

practice good
Corporate

Governance
founded on
transparevcy,
acconntability,
independent
monitoring &
environmewtal

conscionsness
T

e

Focus on
making a more
homogenouns
presevce across

Twdia
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Thank Yo

For further details please contact

PDirector Finance & CFO
N.K.Dujari

Email; investorsDlinclimited.com

Twuvestor Relations Advisor
SanjeeVv Sancheti

Emaill: rDuirtus.ivn
website: www.nirtus.in

20
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