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http://www.lincpen.com/

pcentonic

INTRODUCING

INDIA'S FIRST
GUILT-FREE PENS

Every plastic pen carries the guilt of being a polluter. So we decided to fight back. Pentonic is now making pens
that consist of 75% recycled plastic. Talk about having a clean sheet.

oentonic &y 75%




PN e ae s SR

DD T ,“. | s

H1 FY25

LTNC
LINC

.
.
.
.

NSE
BHE

LTNCIN

.
.

Bloovnla@r@



Safe Harbour Statement

This presewtation may contain certaiv “forward-looking statements” withiv the meaning of applicable securities laws
and regulations, which may clude those describing the Company's strategies, strategic direction, objectives, future
projects and/or prospects, estimates ete. Tuvestors are cantioned that “forward looking statements” are based ov
certain assumptions of future events over which the Company exercises wo control. Therefore, there can be wo
guarantee as to their accuracy and readers are advised vot +o place any undue reliance on these forward-looking
statements. The Company undertakes vo obligation +o publicly update or revise awy forward-looking statements,
whether as a result of new formation, future events, or otherwise. These statements involve a vumber of risks,
uncertaivties and other factors that counld cause actual results or positions to differ materially from those that may
be projected or implied by these forward-looking statements. Such risks and uicertainties vclude, but are not limited
to; growth, competition, acdquisitions, domestic and international economic conditions affecting demand, supply and price
conditions v the varions business's verticals in the Company's portfolio, thanges in Government regulations, laws,

statutes, judicial provouncement, tax reaimes, and the ability to attract and retain high quality human resource.
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Global Stationery Industry Opportunity

Souree A

US$ Billion

US$ Billiow

Global Stationery and Supplies
Market 1

178.6
145.2

CAGR 4.2

2024 20249¢

Global Ball Point Pen Market 2

24.0

18.5

I CAGR 4.4

2029F

2024

Share of Relevant WMarke+
2020 2027
Ball & el Pen 36% 41%
Roller 9% 9%
Total 45% 50%

@Global Luxury Pen Market 2

3.6

USs$ Billion

I CAGR 4.%%0

20249¢F

2024

Wordor Tutelligence 2.: Grovnd View Research; 2: Straits Research 4: Introspectivewmarketresearch

Writing & WMarking ITnstruments Warket Size

» Chiva is forecasted to reach a projected market
size of USE®.7 Billiov by the year 2020 at CAGR
of 14.7%% by 2030

= Japan avd Canada, each forecasted +o arow at
4.6%0 ond F.7%0 respectively over the 202.2-
2030 period, while Germany is forecasted +o
grow at ~ 5.6%% CAGR.

Warket Scope

= Global Corporate ajifting market was valued ot
$252 v in FY22 is projected to reach $265
by FY22 at 4.2 CAGR

= Colouring instrument demand growing faster, due
to surge in demand for highlighters, markers, etc

= Pens continue o be the lamcsﬂ' share at ~ oD%


https://www.mordorintelligence.com/industry-reports/global-stationery-and-supplies-market
https://www.grandviewresearch.com/industry-analysis/writing-instruments-market
https://straitsresearch.com/report/luxury-pen-market
https://introspectivemarketresearch.com/reports/corporate-gift-market/

Twdian Writing Instrument Tndustry Opportunity

———————— >

Tudiav Writing and Creative Tnstruments Market
i Z Billiow ’

Y15 V20
W Tens Peuncils
Source : Technopak Analysis, July 2024 ;1: ITBEE; 2. PLB

10.4%0

24
WMarkers and Highlighters

245

20

29

FY2FF

Writing Instruments Market Growth Drivers

= Over 250 willion school going students and over 3% millio
students ewrolled v higher education'

* Rising literacy rates: Through Govt. initiatives such as Sarva
Shiksha, which has the objective of attaining 1007 literacy levels
by 2025

= NEP 2020 aims to achieve 100 (Gross Enroliment Ratio by 2030
in the preschool-secondary level.z
Iwdian Pen Segment

= As of TY22 Pens occupy ©5%% share in Writing Instruments, and
expected to ncrease market share +o 6% by FI2%

= Pen Warket is expected to grow at a CAGR of 16770 from 124
Bnivn FY24 t0 T 245 Bnin TY27.

Twdian Pewcil Segment

= Pewcil is the primary writing instrument +ill class 5%, and hewce
demand is driven by students in class 5™ and below.

= Pewcils are expected to grow at a CAGR of 14.0% from Z 20 Bn
mFY24 10 Z 24 Bvin FY2 7.
Indian Marker and Highlighter Segment

»  Warkers are primarily used by office workers, white board
markers being the most popular choice in office workers and
students.

*  Warker and Hi@l/)li@l/ﬁr@r WMarket is expected +o grow at a CAGR
of 14.2% from Z 12 Bn in FI24 t0 T 20 Bn v FY27.


https://corporate.celloworld.com/wp-content/uploads/2024/07/Cello_Industry-Report_01-07-2024.pdf
https://www.ibef.org/industry/education-sector-india
https://pib.gov.in/PressReleasePage.aspx?PRID=1642061

Twdian Writing Instrument Industry Opportumity

Share of Bravded Play in the Tudian Writivg
Instruments Market

by Value in “To
26% 22% =
35%
74% 78% 5%
65%
15 Y20 24 FY2FF
B Bravded Unbranded

= The Indian pev industry is characterised by a wide range of options at varions
price levels, each with distinet value propositions

» Warket for Pen below Z 15 growing at ~3%% & above 2 15 growing at ~ 107

» Line, Cello, Flair, and Reynolds are the major players in the Indian pen market in
the mass segment category

= Nuwmerous brands offer bundled packs of 5 pieces or above, allowing them v
pricing miits at odd multiples

Source : Techvopak Avalysis, July 2024

Twdian Pen WMarket subsegments
40

16%%0
Super Preminm
B Preminm HFI24
®07
Wass Warket ’
Pev Subsegments Price Criteria
Mass WMarket <Rs.15
Preminm RBs.15 -"Rs. 400
Super Preminm >Rs 400

Mass Warket Pens are driven by volume, this subsegment is highly competitive
(price denominations play a crucial role in salability).

It is difficult to increase price without losing significant sales. Studewts drive
the dewmand, deep retail penetration is essential

Preminm Pevs are driven by price, this subsegment is characterized by high
brand leverage, as the premium is built on product brandivg. Focus is on
Professiovals and Corporate Gifting


https://corporate.celloworld.com/wp-content/uploads/2024/07/Cello_Industry-Report_01-07-2024.pdf

Pevs - Global Trade Perspective

2,663 Top 10 Exporters of Pens in (Y 2023

(vp!

=

)

=

& 832
=

m China
France
45

0 37
3

=

[aN

V)

=

USA

748
411 397 397
240 : 167 155 152
B s es
Japan Germany USA Wexico
m India m Italy B Netherlands m Czechia
Tudia’s Top 5 Exports of Pens
15 12 12
im B
I
UAE PRAZTL ALGERTA

CN23 m Y24 (Joam to Sep)

Source : tradestat.commerce.aov.in ; comtradeplus.mnorg ; oecworld: HS Code: 460D

THATLAND

USP Willions

USD Millions

954

B USA
China

Top 10 Iwmporters of Pevns in CY 2023

416 401
304
253 238
. 181 158 152 140
Fravce Germany Mexico
m Wiited Kingdom m Italy B Spain

‘Pev Exports from Tudia

240 234
206 197
149 ““\ ““\

CY20 m Y21 CN22 mCY23 m Y24 (Jam o Sep)


https://tradestat.commerce.gov.in/
https://comtradeplus.un.org/
https://oec.world/en/profile/hs/ball-point-pens?redirect=true

Our Journey

Ocean (el
was lannched

Highest Selling Gel Pen
Price atRs. 5

Lauvched Tndia's
first plastic Ball
Pen

Line Suprewme Line got

Listed

was founded

Uniball ball & Roller Pews
troduced n collaboration with
Mitsubishi (Japaw)

Umergaon
Production
commenced in
new factory

Line Glycer, . o
The company’s les{;bls,?;
highest selling pew a;jjgfmql_wo

was lanuched

- 314
. 306

275
254

220
201
182

. 147
129 137

64

Pentonic GRT lanvched
D Rs 40 (4
retractable gel pen)

Pentonic was launched.
It was a Game Changer

that featured
Mivimalistic design & 508
Price atRs 10 490
B ™, .
- 369 |
1o 333 Mitsubishi
258 267

FID3 FI04 FY05 FY0e FYOF FYOD, FY0A FHMO FY1 FY12Z FH3 FH4 FM5 FMEe FMT FS T4 FY20 FY21 FY22 FY23 FY24 4

Total Revenue (Rs. Cr.)

Y25 10



Our Portfolio of Products

pentonic

driven by design

MITSUBISHI PENCIL

= Among Top 2 brands in

Tudia for Writing
Tustruments.

= Presence m the

affordable seament for

over 4 decades.

" New Writing
Instrument brand
lannched in FY1Q by Line
in WMIRP 210 and above
segiment.
= Known for its super
simooth writing and sleek

design.
| . 1

= Global brand from
Mitsubishi Pencil Co. Ltd,
Japan.

= Presevce across all
coteaories of Writing
Tustruments — Roller Pen,
(el Pen and Ball Pen.

» Asia’s largest
stationery glawt.

" Presence across all
stationery categories
with over 2000
Products.



Recent & Upcoming Launches

hY

Gieltovic Pentovic CLR Pewtovic EVO Line Mechavical Pewcil Livie Q
Z 20 Gel Pen Z 20 Ball Pev Z 30 el Pen Z 20 Pewcll Z 10 Pew

HA'FY25 H2'FY25

Pewntonic
Geometry Box
Z 205 per Unit

Pentonic
Wechanical Pewcil
Z 20 Pewncll

Line Geometry Box & Crayons &

Kelor World Play Dough Line Tllustrator Geo Box Erasers

12



Trend of Finaucial Performance

FI20-FY2.4 FI20-FY24 FY20-FY24
CAGR 6.4%0 CAGR 12.9% CAGR10.2%
31.3% .
31.2% 31.5% 126% 1119 11.4%
. [ _— 9.6% v,
8 247/) 224% 238%
5 6.1%
v 4.0%
39,699 g 48,676 [ 50,735 [ 26,739 8,441 15,909 8,424 ﬁ 6,136
y N y N 24 v
W20 T4 Y22 F23 P24 M Fias Y20 P21 FY22 FY23 FI24 H1FN25 Y20  FY21 P22 P23 Fi24 M FI25
B Operating Income . (Gross Profit @Gross Profit Marain mmm Operating EBPTTDA Operating EBTTDA Margin
FY20-FY24
CAGR15.5% 1.19
Lo 30.2%
6.6%  gay iy 0.78
o 23.4% 23.1%
wn 4.8% 20.0%
O 18.0% -
5 \ 14.9% 14.8% 16.3% 0.33
- o 7.7% 0.06 0.13
L 5.9%  ER°%®  0os (004 (002
1,925 4 813 3,421 1,722 0.0% [ - (0:”
9 o (0.12) (0.14) :
0.0% (0.6)%
Y20  BY24 FI22 FY23 FY24 HA P25 FY20 Y21 22 123 Y24 H1FY25 Y20 Y21 Y22 FY23 P24 1 FY25
AT PAT Waragin o B ROCE W' ROE B Net Debt/Operating EBITDA Net Debt/Equity

1. HAFY25 & FY 24 is consolidated; comparative figures are standalone; 2. PAT = PAT attributable to the owners of the parent 12



Leadership

WMavaging director,

= Commerce graduate with 3% vears of experievce

= Respousible for the overall operations with a specialization in
ternational operations

= Responsible for the Company’s strategic direction

Whole time director,

= Commerce graduate with 33 ears of experievce in the business

»  Looks after the Company's marketing operations with special emphasis
on Westerw and Southern regions

wWhole time director,

" BA Hons. in Management studies from University of Nottingham, UK and
PG Piploma v Business Management with specialization in Marketing

»  Heading Intervational Business and Warketing Department of the

Company

Director finance & CFO,

»  Chartered Accommtant with 24%M Rank (All India) and a Company
Secretary

*  Alwmans of St Xavier’s College, Calcutta with over 35 vears of professional
experience in varied fields
= Joined Livc in the year 2000

Tudependent, Non-executive director,

= Commerce @mdmoﬁr@ with over 35 vears of experience across diverse areas
»  Specialization in retail-driven growth

= Whole Time Director & driving force behind Turtle India

Independent, Now-executive director,

= Author, Writer and a Communications specialist with over two decades of invaluable
experience

= Believes v both the beanty and the might of the pew

Twudependent, Nov-executive director,

= B.Com from from Caleutta University and WBA from Xavier Iustitute of Wanagement
" 3D years of experience in the retail and consumer industries

*  Founded Sumosave Retail in November 2022 and is currently the CEO.

Independent, Nov-executive director,

= Commerce Graduate and LLB, MBA from FWMS, and Management Development Diploma
from TIWM Ahwmedabad.

= Over 30 vears of industry experience in sales, marketing, strateay, corporate, HR,
operations and P&L functions.

»  Served as a Director-Response at BCCL Worldwide, Tue.; CEO & Busivess Director at

Kantipur Media Group Ltd., and Chief Reveuue Officer at TV Today Network Ltd.
14



LINC
why Line?

fﬁﬂ

Focus o
Preminmization,
consistently
angmenting
the contribution
of high-margin
products +o its
overall revenne

gy

mmmm
Geographic Turoads into
Expansion; Stationery
Focusing ov Products;
increasing its widening
exports product
revenuie and por+folio by
developing evtering high -
newer value & high -
markets margiv
stationery
segiment
L

=

Strong
Balance Sheet
with negative
net
debt; strong
top & bottom
line growth

WEJ\
=

Covsistently

endeavors to

practice good
Corporate

Governance
founded on
transparency,
accomntability,
independent
monitoring &
environmewtal

conscionsness
ey

e

Focus on
making a more
homogenous
presence across

Twdia

15



Focus ov Preminmization

Growth in average realization of Pens

Pewtonic bravd introduced in Y19 as a minimalistic yet contemporary
m INR

pen, known for its aesthetics as well as writing simoothmess

Tucrease in share of Pewtonic in total revenue led to higher GPW at
+the company level.

5.88
5.53 5.62 5.57 5.62 5.80 5.83

. 4.90
entonic PM ~ 3477 5.67 5.64
Pentonic GPWM ~ 230 432 4.52 5.42
Sigmificant increase in revenue share of "Pentovic’ over the last 5 vears s
Volume of Pens Sold 186 FY14  FY20  FI21 FI22  FI23 P24 M FY25

31670

—0—7‘\\/6}%@6 Pentonlc

2,479

31.2% 31.3% 31.5%

24.7% 23.8%

0,
21.8% S 22.4% 34.3%

37.4%

In Lacs

2,118 2,184

H FY24 H1 FY25 119 M1a FY20 21 Y22 FY23  FY24  HAFY25

Line B Uniball W Pevtovic Company GPM  ——=Pentonic Share in Revenue 16



Twnereasing i+s Global Footprint as Well

Linc’s Geoaraphic Reach —H1 FY25

North America

South Awmerica
15%0

Europe Inclnding Russia
- 1%

Global Ball & Gel Pew demand expected to grow at a CAGR of
12.5%0 over the vext 7-% vears

Demand to grow faster in the developing world

Tucreasivg literacy in the developing world to drive this growth
This poses excellent opportunity +o lucrease exports +o the
developing world

Line exports at T 4,714 lacs is ~ 17.6% of it's revenue in H1 FY25
Focus on North America, Tast Africa and South American markets
Distributor appointed for WSA., Canda & WMexico

To improve pevetration v the fast-growivg African market, the
company nas acquired a wmajority stake in Kenyan manufacturer &

seller of writing instruments

17



Recent Participation in Domestic Bxpos

Gift+ World €xpo, Delli 2024




Recent Participation in Global Bxpos

Ambiente, Frankfurt, Germany, 2024




Recent Participation in Global Bxpos

Scofex, South Africa, 2023




Rece icipat
nt Participation in Global Expos

pentonic
&-RT
et

Escolar, Brazil, 2023




Recent Participation in Global Bxpos

Paperworld, Middle East , Dubai 2022




Twroads into Stationery Products

Targeting Z 1 Billiow of revenne from Deli by 2.7
Deli offers a range of over 200 products v Tudia

Company to largely focus on Calculators, Seissors & Desk

Or@amia@rs

Deli’s GPM is around 2.0%




Focus on Shareholder Value Creation

Net Cash from Operating Activities Vs Dividend Payout Net Debt+ and Net Debt/Operativg EBITDA
2.44
52% 6,194
N - 3 = 4,562
2 - 33% 2 3 \ IR
s o 20% @ 22% p= %
12% " . K 0.78
ol 0% R 3 N EEdRn, ST
S o k& i D B Sy o o
=(0.12)"%(0.14), _ (0.08)
FHMA  FY20  FY21 FI22  FY23 FI24  Sep'24 FHMA  FY20  FY21 FY22  FY23  F24  Sep24
mm NCOA  mmmDividend Dividend Pajont “lo m Net Debt Net Debt/ Operating EBITDA
*  NCOA at 21D Lacs continves +o be strong in H1 FY25 *  Steady and siguificant decrease in Net Delbt
«  Cowsistent Dividend Pay-out track record (Other thaw Covid *  NCOA used judicionsly +o reduce Pebt — Net Debt of Z (475) lacs
years due o cash conservation) as on Sep'24

*  Capex being done i wodular fashion avd commitment funded
largely through nternal cash generation
*  Net Debt [ Operating EBRTTDA reduced significantly from peak of
Note 254 FY 2019 to (0.09) n H1 FY25

# NCOA is Net Cash geverated from Operativg Activities 24



Strategic IV with WMitsubishi Pewcil Co.

4 R

The JV builds on our 3 decade-long exclusive relationship with Mitsubishi,
meraing their advanced techvology with our market expertise

L i/
4 R

Z20 Cr. nvestment, with WMitsubishi holdivg a 5177 share

\ J
7 N
UniBall's projected revenne expected +o more than double over a span of three

years
\ J
e D

This move taraets a Z500 Cr. market, expanding the brand's reach

. J

P
WMitsubishi has low global presence in the Z2.0-50 price range, making it a key
opportunity to ntroduce products at this price point to domestic and

international markets
\_ J

4 N\

~25%0 of production is expected +o be geared towards intervational markets

- J




-

logistics and economic synergies

New Lwufra adiacent to the existing location (wear Kolkata) +o rationalize

~

i -/

4 )
Tufra Cost of ~Z23,500 lacs

. J

4 )
Estimated to be completed by Q3 FI26

\_ J

4 )
Y25 demand would be met by the existing capacity & stepping-up
outsourcing, which has already beew tied np

N J

4 )
Tuvestiment in machiveries will be in modular way — in linve with the
market demand.

. J




Wider Penetration across Iwdia

= Tudia has over 10 Million non-stationery ountlets

= Broken tradition by expanding to neighbourhood grocery stores (Kirana, Medical stores, Paw stores, ete.)

*  We have already crossed the milestone of 4 lakh now-stationery outlets

»  Focus will be on wereasivg revenne per touchpoint

»  Total Touchpoints increased to 2,563,550 in H1 FI25 and the number of Kiranas, Medical stores, etc increased +o 4,35,242

= Twereasing footprint in West and Soutlh India and steadily moving towards a more Nomogenons presence across Iudia

Reveuune Share FI14 Revewne Share H1 FY25

16.0%

I

21.0%

W East Tudia Nor+th India 31.0%
west Tudia South India

27



= Peutonic’s individual

plastic wrapper
packaging has been
consciously substituted
with paper box
packaging of 10/2.0pcs

This step has saved
the planet from around
as MT of plastic waste
v FY23 while also
having saved company ~
Z 200 lacs v packaging
cost

= Strowgly believes in

diversity in the
workforce and has
~,00 fewmale employees
Ewmploys a simall specially-
abled workforce, also
providing trainivg +o
these employees o
enable efficient
performance
Lovg-standing partver
of “Friends of Tribal
Society” in providing
support for education &
other welfare activities

Consistently
endeavored to practice
good Corporate
Governance

Pelieves such
practices are founded
upov the core values
of transparency,
empowerment,
accomtability,
mdependent monitoring
and environmental
COVSCIOUSNESS




why does a pew
company want ou o
stop buying pens?

Ves, [1's a weapon. But discarded carelessly, a plastic pen becomes a weapon of mass destruction.
P 4, a plastic p P

For starters, it is difficult to recycle and emits toxic The next time you throw a plastic pen away, think

chemicals. Plastic pollution also plays havoc on soll nutrients agaiv. All i+ takes s to buy a refill. An act that will
and contaminates the water. As a result, trees wither slow down pollution and buy some more time for +his
away and animals die by getting poisoned, chocked or pierced ovly planet of ours

mercilessly.

29



Financial Snapshot




Operational Highlic

X Lacs

Writing Iustruments Other Products

evenne i .
Reven Own Brands Licensed Brands Own Brands Licensed Brands
Pentonic Line & Others Uni-Ball Pentonic Line & Others Deli
7‘7/’/ FY25 9,538 9,590 4,333 508 1,582 1,277
Sales Contribution (Wo) 35.6% 35.7% 16.1% 1.9% 5.9% 4.8%
7/7/’/ Fyo24 7,598 9,783 3,854 364 1,138 1,619
Sales Contribution (”70) 31.2% 40.2% 15.8% 1.5% 4.7% 6.6%
Garowth YoY 25.5% (2.0%) 12.4% 39.7% 39.0% (21.2%)

Note: 1. Revenune does not vclude Re-Sale of raw wmaterial and export ncentive

2. Line & Others includes subsidiary revenne




Operational Highlights

Trade Chavnel Wise Break-up of Operating Revenue

Z Lacs

€ commerce
I 793

1,695
Wodern Trade
. 1,442

2,427
Corporate
. 1,074

16,953

Geveral Trade

H 725 mH 24

Note: Revenue does not include Re-Sale of raw material and export incentive
Export includes subsidiary revewne

Exports

£ comwmerce

Wodern Trade

Corporate

Geveral Trade

17.57%

I 15.64%

3.87%
B 3.25%

6.32%

B 5.92%

9.05%

B 2.01%

H1 725 w1 P24



Profit & Loss Summary

Particulars

Z Lacs

H1 FY25 l

Operating Twvcome

@ross Profit

Gross Profit (“%o)

Operating EBTTDA

Operating EBLTDA Margin (7o)
PAT

PAT WMargiv (7o)

EPS ()

Note:
1. Prior period ﬁgmr@s are restated wherever necessary

2. H1 FY 25 & FY 24 is consolidated, and comparative figures are standalone

3, PAT is PAT attributable +o the owners of the parent

36,694

7,434
20.3%
2,539
6.9%
515
1.4%

3.48

39,699

9,805
24.7%
3,826
9.6%
1,925
4.8%

12.94

25,666

5,753
22.4%
1,017

4.0%

0.0%

0.03

35,496

8,441
23.8%
2,153
6.1%
813
2.3%

5.47

48,676
15,19/
31.2%
6,136
12.6%
3,740
7.6%

25.15

50,785
15,909
31.3%
5,642
11.1%
3,421
6.6%

23.00

26,739
8,424
31.5%
3,054
11.4%
1,722

6.4%

11.58

23



Balance Sheet Summary

Z Lacs
Particulars
Net Worth 12,337 13,697 13,471 14,285 17,722 20,585 21,514
@aross Debt 6,205 4,575 812 299 - 692 680
Cash & Cash equivalent 11 13 14 9 760 1,456 1,156
Net Debt 6,194 4,562 797 290 (760) (765) (475)
Capital Employed' 19,388 19,199 15,025 15,178 18,730 23,867 24,837
Net Fixed Assets (incl CWIP) 7,541 7,870 7,106 8,215 9,038 12,359 12,543
Net Current Assets? 6,087 7,219 5,437 6,072 7,748 8,102 9,124
Total Assets 23,240 24,535 20,046 20,162 23,746 30,962 32,525

Note:

1.Capital Employed = Net worth + Grross Debt + Other long-term liabilities + Lease Liabilities

2.Net current assets does not include Cash & cash eduivalents

2 H1 FY25 & FY 24 is consolidated, and comparative figures are standalove 24



Particulars Ratios

Solveney Ratios Net Debt/Equity

Net Delbt/Op EBTTDA
EBLIT/Interest
Operational Ratios Current Ratio

Fixed Asset Turnover
Total Asset Turnover
Twventory Pays
Delotor Days

Payable Days

Cash Conversion Cycle

Return Ratios ROE
ROCE

Note:
ROCE = EBIT [ Average Capital Employed & ROE = Net Profit [ Average Net worth
YTD figures are anmnalized

0.50
2.44
2.76
1.68
5.15
1.56
107
44
40
111
4.2%

9.0%

FY20
0.33
1.19
5.26
1.85
5.15
1.66
113
39
45
107
14.8%

14.9%

FY21
0.06
0.78
(0.39)
1.92
3.43
1.15
154
56
86
124
0.0%

(0.6%)

FY22
0.02
0.13
15.81
2.14
4.63
1.77
98
36
60
74
5.9%

7.7%

FY23
(0.04)
(0.12)
79.78

2.56

5.64

2.22

89
27
48
68
23.4%

30.2%

FY24 H1 FY25

(0.04)
(0.14)
18.91
2.22
4.75
1.86
105
33
57
81
18.0%

23.1%

(0.02)
(0.08)
17.29
2.22
4.30
1.68
116
33
63
87
16.3%

20.0%
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Shareholding Pattern

As on 30 Sep’'24

Promoters
Witshubishi Pewcil Co Lt+d
"rerF

1.6%
" NRL, FIT, ATF etc.

0.2% 59.4%

13.4% " other Public
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Tank Mo

For further details please contact

Pirector Finance & CFO
N.K.Dujari

Email: investorsOlinclimited.com
Landline: +01 33 62262100

Twuvestor Relations Advisor
SanjeeV Sanchet

Emaill: lruirtus.in
website: www.nirtus.iv

BX;
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