
 

 

 

 

 

 

 
 

February 14, 2026 
 

 

 

Subject: Media Release 

 
Dear Sir/Madam, 
 
In terms of regulation 30 of the SEBI (LODR) Regulations, 2015, we are enclosing herewith a copy of the 

media release titled “EaseMyTrip Records INR 2,213 Cr Gross Booking Revenue in Q3 FY26; EBITDA 

Grows 15% QoQ, Backed by Strong Performance in International Markets and the Hotel Vertical” 

being issued to the media. 

 

The aforesaid information will also be hosted on the website of the Company at 

https://www.easemytrip.com/investor-relations.html. 

 

You are requested to take the aforesaid on record. 

 

Thanking you, 

 
For Easy Trip Planners Limited 

 

 
 
 
 

 
Priyanka Tiwari 
Group Company Secretary and Chief Compliance Officer 

Membership No.: A50412 
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 EaseMyTrip Records INR 2,213 Cr Gross Booking Revenue in Q3 FY26; EBITDA Grows 

15% QoQ, Backed by Strong Performance in International Markets and the Hotel Vertical 

• Dubai operations’ Gross Booking Revenue (GBR) rises 133% YoY to INR 397 Cr, Hotel and 

Holiday Segment bookings mark 84% YoY growth 

 

New Delhi, 14 February 2026: EaseMyTrip, one of India’s leading online travel-tech platforms, announced 

its financial results for Q3 FY26, reflecting strengthening business momentum and expanding traction 

across its travel ecosystem. The Company reported Gross Booking Revenue of INR 2,213.2 Cr, along with 

Revenue from Operations of INR 151.7 Cr. EBITDA stood at INR 13.9 Cr, registering a 15.2% sequential 

increase with a margin of 8.6%, while PAT was INR 7.5 Cr* 

Strategic emphasis on non-air segments continued to translate into healthy growth across these verticals. 

In Q3 FY26, hotel and holiday bookings grew by 84% year-on-year, increasing from 2.5 lac to 4.6 lac, 

averaging approximately 5,000 room nights per day.  

EaseMyTrip’s international operations remained a key growth driver during the quarter. Dubai continued to 

be one of the company’s strongest-performing international markets, contributing meaningfully to overall 

growth and strengthening its global positioning. In Q3 FY26, Dubai operations recorded Gross Booking 

Revenue (GBR) of INR 397.6 Cr, compared with INR 170.5 Cr in the corresponding quarter last year, 

representing a 133.2% year-on-year increase. This robust performance reflects resilient international travel 

demand, supported by the company’s systematic capacity and capability enhancement. 

During the quarter, EaseMyTrip drove strong customer engagement through a series of high-impact 

seasonal campaigns aligned with India’s peak festive and holiday travel calendar. The ‘Travel Utsav Sale’, 

held from 7-14 October 2025, enabled customers to plan their Diwali travel with savings of up to INR 7,500 

on flights, INR 10,000 on hotel bookings, and many other offers. 

Building on this festive momentum, the company launched the ‘Unwrap Travel Deals Sale’ in November to 

support early winter travel planning, followed by the ‘Winter Carnival Sale’ in December 2025, catering to 

Christmas and New Year travel demand. Across these campaigns, EaseMyTrip offered curated discounts 

across flights, hotels, buses, cabs, and holiday packages, reinforcing its commitment to affordability while 

driving strong seasonal traction. 

During the quarter, EaseMyTrip continued to advance its long-term growth strategy through selective 

investments in tourism infrastructure across hospitality, wellness and destination-centric developments. By 

expanding into asset-backed and experience-driven segments, the company is laying the foundation for a 

more integrated and sustainable travel ecosystem. 

On the customer experience front, EaseMyTrip partnered with Hoi to introduce a complimentary pre-

ordered meal service at airports in Hyderabad, New Delhi and Goa. The initiative enables travellers to 

select meals in advance during the booking journey and enjoy seamless collection at the airport, enhancing 

convenience and reducing waiting times. 

Further strengthening its brand presence, EaseMyTrip became the official travel partner for the World 

Tennis League 2025, held in Bengaluru from 17–20 December, managing travel logistics for international 

players and teams and showcasing its operational excellence at scale. 

The company also reinforced its commitment to sustainability and community development. Its ESG rating 

from CRISIL improved from 57 to 58, reflecting continued progress in responsible business practices. In 

collaboration with the Raipur District Administration, EaseMyTrip launched Project Paryatan Saathi, a 45-

day tourism guide training programme aimed at empowering local youth with industry-relevant skills. 
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During the quarter, EaseMyTrip earned a distinguished position among the Top 10 in Forbes India’s 

DGEMS 2025 – The Select 200, validating its strong growth outlook and increasing global relevance. This 

recognition marks a significant milestone in the company’s journey as it continues to scale across markets. 

Founder and CMD, Mr. Nishant Pitti, was also named ‘The Most Admired Personality to Look Out For in 

2025’ by The Enterprise World, reflecting the leadership guiding EaseMyTrip’s strategic expansion. 

Looking ahead, EaseMyTrip remains focused on expanding its global footprint and further strengthening 

its diversified business model. The continued success of its non-air segment strategy, coupled with 

strategic investments and innovative partnerships, positions the company to deliver long-term value to its 

stakeholders. EaseMyTrip remains committed to driving growth through technology-led innovation, 

enhancing customer experiences and capitalising on emerging market opportunities globally. 

 

Q3 FY26 Key Developments: 

Dubai Operations: Maintained Impressive Growth Trajectory: 

EaseMyTrip has achieved a remarkable 133.2% Y-o-Y increase from INR 170.5 Cr to INR 397.6 Cr from 
its Dubai operations. This significant growth underscores the company's expanding footprint in the region 
and its continued success. 

Hotel and Packages: Continued Success in the Non-Air Segment: 

Focused non-air segment strategies fueled strong growth in the vertical. Hotel and holiday bookings 
registered 84.0% year-on-year, rising from 2.5 lacs to 4.6 lacs ~averaging 5,000 room nights booked daily.  

Punjab Pilgrimage Travel Mandate for 2 Lakh Devotees Powered by EasyDarshan 

EaseMyTrip, through its spiritual tourism vertical EasyDarshan, has been selected as the official travel 
partner for the Mukh Mantri Tirth Yatra Yojana by the Punjab government. Under this mandate, the 
company will manage pilgrimage travel for over 2 lakh devotees, delivering seamless, technology-enabled 
and well-coordinated travel arrangements while strengthening its presence in the organised religious 
tourism segment. 

EaseMyTrip Partners with World Tennis League for India Debut as the ‘Official Travel Partner’ 

EaseMyTrip is the official travel partner for the World Tennis League (WTL) 2025, which made its India 
debut in Bengaluru from December 17-20, 2025. The company managed the travel logistics for world-class 
athletes, ensuring smooth operations for the event. 

EaseMyTrip Enhances Airport Experience with Pre-Ordered Meal Service 

In partnership with Hoi, EaseMyTrip introduced a pre-ordered meal service at Hyderabad, New Delhi, and 

Goa airports, allowing passengers to select, pay, and pick up their meals at scheduled times. This service 

eliminates long queues, offering a seamless and convenient airport dining experience for travellers. 

 

Crisil Ratings Boost: EaseMyTrip Enhances ESG Score 
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EaseMyTrip announced an improvement in its ESG rating from Crisil, increasing from 57 to 58, reflecting 

the company’s commitment to sustainable business practices and responsible growth in the travel-tech 

sector. 

Empowering Local Youth with 'Project Paryatan Saathi' 

In collaboration with the Raipur District Administration, EaseMyTrip launched Project Paryatan Saathi, a 
45-day tourism guide training initiative aimed at empowering local youth with the skills necessary for the 
expanding travel and tourism industry. 

Top 10 Recognition in Forbes India’s DGEMS 2025 

EaseMyTrip was named among the Top 10 in the prestigious Forbes India presents DGEMS 2025 – The 
Select 200, a recognition of companies demonstrating strong global growth potential, highlighting 
EaseMyTrip's expanding international footprint and continued domestic success. 

Founder and CMD, Mr. Nishant Pitti Honoured as 'The Most Admired Personality' 

EaseMyTrip’s founder, Nishant Pitti, was named ‘The Most Admired Personality To Look Out For In 2025’ 
by The Enterprise World, recognizing his transformative leadership in establishing EaseMyTrip as a top 
travel-tech platform in India. 

High Impact Consumer Sales Campaigns 

Festive Travel Made Affordable with 'Travel Utsav Sale': Aimed at the festive season, EaseMyTrip’s 
'Travel Utsav Sale' from October 7-14, 2025, offers huge discounts on flights, hotels, buses, cabs, and 
holiday packages, allowing customers to plan their Diwali travel with savings up to INR 7,500 on flights and 
INR 10,000 on hotel bookings. 

Early Planning for Winter Holidays with 'Unwrap Travel Deals Sale': From November 11-15, 2025, 
EaseMyTrip offered massive savings in its ‘Unwrap Travel Deals Sale’, encouraging early booking for 
winter holidays, with discounts on flights up to INR 7,500 and INR 10,000 on hotel bookings. 

Big Savings for Christmas and New Year Travel with ‘Winter Carnival Sale’: The ‘Winter Carnival 
Sale’, running from December 2-9, 2025, offers discounts across flights, hotels, buses, cabs, and holiday 
packages, with savings up to INR 7,500 on flights and INR 10,000 on hotels, helping customers plan their 
year-end travel. 
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EaseMyTrip Records INR 2,213 Cr Gross Booking Revenue in Q3 FY26; EBITDA Grows 

15% QoQ, Backed by Strong Performance in International Markets and the Hotel Vertical 

• Dubai operations’ Gross Booking Revenue (GBR) rises 133% YoY to INR 397 Cr, Hotel and 

Holiday Segment bookings mark 84% YoY growth 

New Delhi, February 2026: Easy Trip Planners (BSE: 543272 | NSE: EASEMYTRIP), announced its Q3 

financial results. The company provides a wide range of travel-related products and services, catering to 

both domestic and international travellers. With innovative tools and comprehensive information, it 

empowers customers to seamlessly research, plan, and book their travel needs. Expanding beyond air 

travel, the company offers services in hotels, holidays, and bus/train/cab/cruise/charter bookings along with 

other ancillary services, further enhancing its global presence while continuing to serve millions of satisfied 

customers. 
 

Q3 FY26 Performance Highlights: 

• Hotel nights bookings rose from 2.5 lacs to 4.6 lacs, an increase of 84.0% y-o-y ~ averaging 5,000 

room nights booked daily. 

• Dubai operations recorded Gross Booking Revenue of INR 397.6 Cr as against INR 170.5 Cr in the 

same period last year, representing a year-on-year increase of 133.2%  

• Gross Booking Revenue of INR 2,213.2 Cr  

• Total Revenue from Operations was INR 151.7 Cr increase by 28.2% QoQ 

• EBITDA was INR 13.9 Cr with margin of 8.6% increase by 15.2% QoQ  

• PAT was INR 7.5 Cr* 

Commenting on the results, Nishant Pitti, Chairman, Managing Director & Founder of EaseMyTrip 

said: 

“At EaseMyTrip, Q3 FY26 reflects focused execution and strengthening fundamentals across our business, 

supported by a clear strategic focus. Our Gross Booking Revenue increased to INR 2,213.2 Cr, reflecting 

strong sequential momentum. We reported Revenue from Operations of INR 151.7 Cr, EBITDA stood at 

INR 13.9 Cr, showcasing a QoQ growth of 15.2%, with a margin of 8.6%, while PAT was INR 7.5 Cr* 

This quarter’s performance demonstrates the strength of our diversified business model, the growing 

contribution of our non-air segments, and our focused efforts to steadily expand EaseMyTrip’s international 

presence. Our Dubai operations sustained an upward trajectory, achieving a 133.2% year-on-year increase 

in GBR from INR 170.5 Cr to INR 397.6 Cr, validating the effectiveness of our international growth 

initiatives. The Hotel and Packages segment remained a key driver of growth, delivering an 84% year-on-

year increase in bookings, averaging approximately 5,000 room nights booked daily. Additionally, an 

approximate average of 23,000 flight segments were booked daily.  

From strengthening our presence across travel segments and actively supporting tourism infrastructure 

initiatives to executing high-impact consumer campaigns that deepened engagement across categories, 

every step this quarter was directed towards building long-term structural value. 

Our priority remains clear to delivering sustainable growth, deepening our global reach, and creating 

consistent value for our shareholders. With a disciplined approach to growing topline scale while improving 

https://www.bseindia.com/stock-share-price/easy-trip-planners-ltd/easemytrip/543272/
https://www.nseindia.com/get-quotes/equity?symbol=EASEMYTRIP
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bottomline efficiency, EaseMyTrip is firmly positioned to contribute meaningfully to the next phase of growth 

in the travel and tourism sector.” 

 

 

 

*Excluding Other Comprehensive income and Minority Interest 

This press release may include statements of future expectations and other forward-looking statements based on 

management's current expectations and beliefs concerning future developments and their potential effects upon Easy 

Trip Planners and its subsidiaries/ associates. These forward-looking statements involve known or unknown risks and 

uncertainties that could cause actual results, performance or events to differ materially from those expressed or implied 

in such statements. Important factors that could cause actual results to differ materially from our expectations include, 

amongst others: general economic and business conditions in India and overseas, our ability to successfully implement 

our strategy, our research and development efforts, our growth and expansion plans and technological changes, 

changes in the value of the Rupee and other currency changes, changes in the Indian and international interest rates, 

change in laws and regulations that apply to the related industries, increasing competition in and the conditions of the 

related industries, changes in political conditions in India and changes in the foreign exchange control regulations in 

India. Neither Easy Trip Planners, nor our directors, or any of our subsidiaries/associates assume any obligation to 

update any forward-looking statement contained in this release. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

For further information, please contact: 

 
 
 
 

 

Kiran Sharma 
EaseMyTrip – Public Relations  
 

 

 
 

 

Akshay Hirani / Ansh Gandhi 

+91 22 6169 5988 

easemytrip@churchgatepartners.com  
+91 70422 54318 
kiran.sharma@easemytrip.com 
 

mailto:easemytrip@churchgatepartners.com
mailto:kiran.sharma@easemytrip.com
mailto:kiran.sharma@easemytrip.com
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With a global footprint, extending our customer base by enhancing brand recognition, and access 
new markets and opportunities  

EaseMyTrip: A trailblazer in the OTA space 
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