APOLLO TYRES LTD
7 Institutional Area,
Sector 32,

Gurgaon 122001,
Haryana, India

T:+91124 2383002
ONLINE FILING F:+91124 2383021

apollotyres.com

ATL/SEC-21 July 7,2017

apollo

The Secretary, IThe Secretary,

National Stock Exchange of India Ltd., BSE Ltd. |
\Exchange Plaza, Phiroze Jeejeebhoy Towers,

‘Bandra-Kurla Complex, Dalal Street, |
‘Bandra (E), ‘Mumbai — 400001.

‘Mumbai - 400 051 |

Dear Sirs,

Sub: ANNUAL REPORT FOR THE YEAR 2016-17

Enclosed, please find herewith copy of Annual Report for the year ended March 31, 2017.

Submitted for your information & records.

Thanking you,

Yours faithfully
For APOLLO TYRES LTD.

CemaL Mcﬂ

EEMA THAPAR)
COMPANY SECRETARY

Encl : as above

Registered Office: Apollo Tyres Ltd, 3rd Floor, Areekal Mansioh, Panampi i
- 8 ) 7 mpilly Nagar, Kochi 682036, India :
CIN:L25111KL1972PLC002449, Tel No. +91 484 4012046, Fax No.+91 484 4012048, Email: info.apollo@apollotyres.com Ve®0 9 the distance”



Annual Report 2016-17

apollotyres.com 9 @® @® @ gothedistance”



Corporate Overview
Introduction

Chairman’s Message

Vice Chairman’s Message
Board of Directors
Management Board
Performance Highlights

Management Discussion and
Analysis Report

Sustainability Report

Statutory Reports

Board’s Report HIGHLIGHTS
Annual Report on CSR 2016_17

Business Responsibility Report

Corporate Governance Report

Financial Statements *140.53 Bn

Standalone Financial Statements Gross Sales

Consolidated Financial

statements 339.02Bn

Capital Expenditure
15.8%

ROE
310.99Bn

Net Profit

320.01Bn

EBITDA



At Apollo Tyres, we are building tyres for the future of transportation

and mobility. As we do this, we are transforming ourselves both from a
product and markets perspective. Building on our core competencies,
strength and brand, we are aspiring to ‘Reach the World', by manufacturing
in different countries, expanding our distribution networks, and growing
our brand associations. We are creating a distinctly ‘glocal’ culture in our
organsiation, where we are thinking like a global organisation and yet,
aligning ourselves to local needs in each geography we operate. At the
same time, we are proud of being an Indian brand, and representing the
best of technology, operations and thinking on the world stage.

In FY17, we took many steps that furthered our aim of reaching the
world. These include the inauguration of our Hungary plant and the Global
R&D centre. These, however, are just stepping stones to achieving our
cherished vision. As we do this, we are equally committed to ‘reach’ each
of our stakeholders, and create value for them, in ways that are credible
and meaningful.



Chairman’s Message

Dear Members,

These are uncertain times. The year gone by saw events which further
added to the challenges we face as individuals, organisation and even
countries. The US elections, referendums in Britain and Italy, rise of
populism across Europe, India’s currency reforms... they all led to an
increased uncertainty across the globe.

Challenging times for many are also opportunities for others. We, at
Apollo Tyres, faced these uncertainties with openness, optimism and
believing in our DNA of ‘go the distance’.

What has helped your Company in such
uncertain times is the sustained focus on its
key principles to attain its vision. Since the
inception of the Company, in good times

and downturns, we have never let go of these
principles. These are

m  Profitable growth by maintaining a
healthy top and bottom-line. It is not
your Company’s way to focus on the
philosophy of growth at all cost. To have
a comfortable bottom-line, your Company
continues to leverage its strong R&D to
ensure that we maintain the right product
mix, create a price and product leadership,
and continuously invest in building the
products brands - Apollo and Vredestein.

m  Nurturing existing markets and seeding
new ones. While India continues to be
our largest market, we have seeded new
markets in Asia, the Middle East and other
geographies in the world. Your Company
is seeing success of this model as it
witnesses double-digit growth from most
of the new markets. Further, with your
Company’s first overseas Greenfield plant
in Hungary inaugurated recently, it can
now focus on expanding its base in Europe
and the US.

m  An unwavering focus on cost and quality.
To have profitable growth, it is important
to maintain cost, and your Company has
relentlessly focussed on reducing cost
and enhancing efficiencies across the
organisation. It is my firm belief that we
need to do away with unnecessary cost,
as that is the delta between a profitable
and a loss-making organisation in this
increasingly global industry.

Despite the uncertainties, the Indian economy
continued to shine brightly in the global
economy. Our confidence in the Indian
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economy saw us continuing our investments in
the Chennai plant as we completed the

Phase 1 expansion of the Truck-Bus Radial
capacity. We have also announced plans to set
up our fifth Indian manufacturing plant in the
state of Andhra Pradesh to create capacities
for the two-wheeler tyre and other emerging
product categories.

In these exciting yet demanding times, your
Company does not forget its commitment to live
by one of its core values — ‘Care for Society.’
Our Social Responsibility and Sustainability
efforts continue to benefit a large base of
stakeholders, because we undertake these with
the same beliefs and conviction as we do our
commercial activities. Our CSR initiatives are
not an afterthought but an integral element

of Apollo Tyres’ corporate strategy. Your
Company has taken multiple initiatives in India
and Europe to have a positive impact on the
everyday lives of its stakeholders.

I see the uncertainties as a way of life, hence

it is hard to gaze into the crystal ball and see
the future. At such times, I take comfort in the
quote of the American President, Abraham
Lincoln, who said, “The best way to predict

the future is to create it”. Your Company will
continue to invest heavily and will write its own
destiny as it walks down the path of achieving
its Vision — ‘To be a Premier tyre company with
a diversified and multinational presence.’ I am
confident that team Apollo is firmly guided

by its three principles as it sets to create new
benchmarks, introduce new products across
markets, and expand the distribution network.

[ would like to acknowledge every single
employee, network partner and business
partner for having stood by Apollo and actively
contributed to its success. [ would like to thank
each one of you, our valuable shareholders, for
having been with us in this exciting journey.
The support that we continue to receive from
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our banks, financial institutions and the
various State and National Governments
where we operate, enable us to excel and
we remain grateful as ever.

The next financial year is already upon us
and as ever, we at Apollo remain committed
and sincere in our efforts to keep delivering
ever better value to you, our shareholders. I
look forward to having many more exciting
updates for you in the

new year.

Yours sincerely,

Ounliae iQumsp

/—

Onkar S. Kanwar
Chairman & Managing Director
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Dear Members,

It haﬁlways been our aim to deliver top financial
perfof‘?nance and continue to invest to sustain the long-
term profitable growth of the company. In line with this
philosophy, FY17 saw a dominarit theme running across
‘yres... Reach the world. In the pages that follow,

i will get a glimpse of the events and activities that
we undertook to ensure that our brands — Apollo and
Vredestein, our products and the company have a
global reach.
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For Apollo Tyres, the year started with rolling
out of Vision 2020 — “To be a Premier tyre
company with a diversified and multinational
presence’. As a first step to realise Vision 2020,
we identified key priorities for the company.
These included ‘build leadership in India’,
‘premiumization in Europe’, and ‘explore
strategically attractive markets where we are
currently not represented’.

The fiscal saw the Company working overtime
to realise its three key projects to ensure an
expanded footprint across India and the globe.
In April 2015, we had done the groundbreaking
ceremony of the new Greenfield plant in
Hungary. We had committed that the plant will
start commercial production in two years time,
an extremely ambitious target given the size
of the plant. Sure enough, as the fiscal closed,
we were ready for the big inauguration of the
plant, with each team living the company’s
DNA of ‘Go the distance’. It was indeed a
humbling experience to have the honourable
Prime Minister of Hungary inaugurate the
commercial production of the plant.

The company has its humble roots in the
commercial tyres segment in India and in this
category we have attained market leadership
over the years. In India, our R&D teams have
worked hard over the past years to develop
Truck Bus Radial (TBR) tyres suitable to the
needs of the market. Despite competition, local
and international, continuously knocking on
the markets, we have continued to hold on to
the lead in this segment. Given the demand
from our customers, we have been running at
full TBR capacity in the plant. The year saw
expansion of this capacity in our Chennai
facility by 50% in the second half of 2016 to
9000 units a day.

It has been our aspiration to launch our
highly benchmarked truck bus radials (TBR)
in Europe, marking the Company’s entry in
the highly competitive European commercial
vehicles segment. Various teams have been
working for over five years developing the
products and extensively testing over 250
million kilometres across six European

countries to ensure that we can offer the best
product to the consumers. More importantly,
we understand the challenges of entering

the market dominated by global majors.

We decided on an innovative approach of
selling the products online and directly to the
consumers, a new approach in the market. We
are confident that this approach will help us
gain market share despite the late entry into the
European market.

At Apollo, life was at full steam beyond these
three major projects. We continued to do
what we do best — launch new products for a
better product mix, seed new markets, expand
distribution network and focus on cost and
process efficiencies. In the previous fiscal,

we had launched Amazer 4G Life in India. I
am proud to mention that within a short span
of time, the product is a market leader in its
segment. Similarly, our marketing and R&D
teams have been working to launch country
specific products like the specially developed
semi-lug commercial vehicle bias tyre for the
Bangladesh and Indonesia markets and tyres to
cater to the growing SUV markets in the
Middle East.

In India and Europe, we continue to grapple
with the challenges of the low-cost Chinese
truck tyres imports. While the government’s
demonetisation initiative did see a lull in the
imports, they picked up pace in Q4 of the fiscal.
[ hope that the government takes some action
as it may have a direct bearing on the Make in
India initiative in the tyre segment.

I see the relentless pace continue for each
one at Apollo Tyres in FY18. I will continue to
update you on a periodic basis and I do look
forward to be in touch with you.

With best regards,

Neeraj Kanwar
Vice Chairman and Managing Director
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ISCuUssion a

Management D

2016-17 - A CHALLENGING YEAR OF
UNCERTAINTY

Fiscal 2016-17 (FY17) witnessed an increase in
the repository of challenges all over the world. It
vitiated the business environment and de-escalat-
ed its momentum. US elections, referendums in
Britain and Italy, rise of populism across Europe,
India’s currency reforms... all led to increased
uncertainty in the global outlook. The looming
impact of Brexit only adds to the sentiment of
uncertainty. Its direct impact on the pan-Euro-
pean financial canvas, and its effect on glob-
al commerce and trade continue to be a cause
of concern.

N = —- Annual Report 2016-17

Further, military conflicts, the lengthening
shadow of terrorism, floating dynamics of po-
litical alignments, and other realities kept
the businesses in a dilemma abour their
future moves.

It is expected that the cascading effect of a
volatile and dynamic world situation will spill
over to the next fiscal also, thus impacting
short and medium-term business strategies
and outlooks.
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The company focused
on consolidating
position in key
markets, expanding
market share,
enhancing retail
presence and
becoming a full-range
tyre company in India.

APOLLO - THE OUTLIER

Apollo Tyres, through astute and innovative
leadership, has navigated itself to a relatively
safer anchoring amidst the troubled waters.

FY17 saw Apollo continuing on its journey to
achieve its Vision 2020 — ‘To be a premier tyre
company with a diversified and multinational
presence’. The Company remained focussed on
consolidating its position in key markets, ex-
panding market share through introducing new
products, focusing on enhancing its retail pres-
ence and becoming a full-range tyre company in
India.

During the year, the Phase 1 expansion of the
Truck and Bus Radial (TBR) capacity in the
Chennai plant was completed, and commercial
production in the first overseas Greenfield plant
in Hungary commenced. It also announced plans
for setting up a dedicated two-wheeler plant in
Andhra Pradesh, India.

For FY17, the company posted a consolidated
revenue of ¥ 140.53 billion, up by 10.3% as
compared to previous fiscal. The Company post-
ed a Net Profit of ¥ 10.99 billion as against previ-
ous fiscal’s profit of ¥ 11.23 billion.

VISION 2020-‘TOBE A
PREMIER TYRE COMPANY
WITH A DIVERSIFIED AND
MULTINATIONAL PRESENCE’.

MARKET OVERVIEW

Despite uncertainty, India continued to remain
a beacon of hope and strong performance, re-
taining its position as the fastest growing econ-
omy in the world. The IMF, in its estimates in
April 2017, pegs India’s growth at 6.8%. This
is further validated by India’s Central Statistical
Organisation (CSO) which pegs India’s growth
rate at 7.1% for FY17. Sectors such as financial
services, real estate, insurance and profession-
al services have outgrown the national average,
with an estimated growth rate of 9% for FY17.

India’s robust growth was also reflected in com-
mendable numbers reported by the Auto sector,
compared to subdued results in the previous
year. As per the Society of Indian Automobile
Manufacturers (SIAM), with a growth of 6.8%
in FY17, the auto industry reported stellar num-
bers on the back of Passenger Vehicles (PV) and
the two wheelers segments. The PV segment
continued its 3rd year of sustained growth. It
posted growth of 9.2% for FY17, outpacing its
last year’s growth of 7.2%. However, the Com-
mercial Vehicle (CV) segment grew at a slow-
er pace of 4.2% as against its previous year’s
double-digit growth of 11.5%. The year also
saw major gains made by the two-wheeler seg-
ment which grew at 6.8% as compared to 2.8%
in FY16.
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The strong performance of the tyre industry
during this fiscal, was another indicator of In-
dia’s inherent economic strength. According
to the 9-month data from the Automotive Tyre
Manufacturers’ Association (ATMA), the overall
industry shows a volume growth of 12%, led
primarily by the PV, Scooters and Motorcycle/
Moped segments which account for nearly 77%
of the total tyre volume production. The indus-
try followed a similar growth graph for the seg-
ment and which accounts for the highest value
— CV. While the tyre production for Medium and
Heavy Commercial Vehicles (M&GHCV) slowed by
3%, the tyre production for Light Commercial
Vehicle (LCV) segment grew by 7%. Pick-up in
rural demand, thanks to an above-normal mon-
soon is clearly indicated with the demand for all
tractor tyres (front, rear and trailer) growing in
double digits.

EUROPE IN CONSOLIDATION MODE

The European region continued its steady
growth in Calendar Year (CY) 2016. The GDP
growth for the Euro Zone and European Union
(EU) were set at 1.7% and 1.9%, respectively. It
points at further strengthening of the economies

Annual Report 2016-17
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compared to CY15. Germany continued to lead
this growth momentum with a 1.9% expansion.
Its growth was accelerated by strong consum-
er confidence and strong export performance of
key industries like the automotive sector. Other
EU members like Ireland and Spain have also
started to contribute to the overall growth in the
region.

This northward growth journey of Europe has
positively impacted the automotive sector. In
CY16, new passenger car registrations improved
by 6.8%, or 14.6 million units, making CY16 the
3rd consecutive year of growth. Despite political
instability and economic uncertainty with multi-
ple events like Brexit or the Italian referendum,
consumer confidence has remained robust. Italy
and Spain had the strongest growth in passenger
car segment, at 15.8% and 10.9%, respectively.

The tyre sector partly reflected the gains of the
automotive industry. The PV tyres segment grew
by 2%, with Original Equipment (OEs) ship-
ments for PV growing by 3%. Demand for win-
ter tyres moved to positive territory — grew by
1% as against a negative 4% in CY15.

The launch of the Altrust range of pickup and van tyres in Thailand.
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THE HUNGARY PLANT IS THE
COMPANY'’S FIRST GREENFIELD IN
EUROPE.

TOTAL INVESTMENTS

Due to the low cost
Chinese imports, the
country has already
witnessed closure of
few tyre plants and
others are operating
at low capacity
utilisation.

INDUSTRY STRUCTURE AND
DEVELOPMENTS IN INDIA

The 2-3 wheeler segment dominates the Indi-
an auto sector with an overwhelming volume
share of 83%. According to data from SIAM,
PV segment inched up its volume share mar-
ginally last year by 0.3% to touch 13.9% for
FY17. The CV segment has a marginal volume
share of 3.3%.

However, the tyre industry does not follow a sim-
ilar pattern. As per the data from ATMA, tyres
sold for two/ three wheeler segment account for
53% followed by tyres for the PV segment with
a 26% market share. Sales in the CV segment
accounts for around 10% of the total share.

The replacement market continues to sup-
port the tyre makers as it accounts for 72% of
M&HCV and 57% of PV segments respectively.
However, for the past few years, imports, es-
pecially the low cost imports from China in the
CV space have been a concern for all players in
India. The tyre industry has long acknowledged
that it is not looking at protectionist measures
for normal imports, since the industry has built
efficiencies to compete against them. Howev-
er, the Indian tyre industry’s core concern is

ical practices are also questionable. They often
resort to under-invoicing to reduce the tax bur-
den. Worse, they even circumvent the entire tax
liability by making cash deals. This was further
ratified, when Chinese tyre imports declined
sharply in Q3 and Q4 after the Government’s
demonetisation move. However, they picked
up subsequently.

Demonetisation notwithstanding, these low cost
imports have been growing at a rapid pace and
now account for a significant share of the truck
radial tyres replacement market. Given that the
Chinese truck radial tyres are often 25-30%
cheaper than the Indian variants, this is result-
ing in faster decline of the Truck Bus Bias (TBB)
segment due to lack of Government intervention
and the altered dynamics of the Indian market.
The country has already witnessed closure of few
tyre plants and others operating at low capacity
utilisation because of this unchecked threat. The
spike in the raw material prices, along with low
cost imports, was a double whammy for the in-
dustry during the year. While the year saw a sta-
ble raw material regime for the first nine months,
there was a sharp increase in Q4 to the tune of
15%. Natural rubber, a key component
overall raw material basket, sa ice
52% in Q4 F as compared
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IN THE PREVIOUS FISCAL, THE COMPANY
HAD LAUNCHED THE AMAZER 4G LIFE.
WITHIN A SHORT SPAN OF TWO YEARS,
THE PRODUCT IS THE TOP BRAND IN ITS
SEGMENT, A TESTIMONY TO APOLLO’S

STRONG R&D SKILLS.

hence disparity remained between cost
inputs and selling price.

Like India, Europe, too, faced the con-
tinuing onslaught of the low cost Chinese
imports and has become a serious cause
of worry for all tyre manufacturers. For
CY16, the overall PV tyres segment grew
by 2% almost at a similar stride as that
of last year. In terms of the double-digit
growth, it was the SUV segment which
saw an almost 10% growth year-on-
year. Given the weather unpredictability,
Europe saw a strong focus by all major
tyre manufacturers on the all-season seg-
ment. Continuing on the trend of CY15,
the impact of the internet grew for busi-
ness-to-business and business-to-con-
sumer. Also, the market saw initiatives
from major players to drive vertical in-
tegration of the entire value chain. This
move positively impacted end-to-end
cost cycles of tyres — from manufacturing
to sales.

SWOT ANALYSIS

STRENGTHS

1. Apollo Tyres has the advantage of
a diversified market base across
geographies, and therefore, it is
not dependent on domestic market
alone. Furthermore, the company
is working towards establishing
and growing operations in other
large markets.

2. With the entry in the two-wheeler
segment, the company is now a full-
range tyre manufacturer in India
and can service the large and grow-
ing two-wheeler tyre segment.

3. The company is powered by strong
product brands in its key markets —
Apollo and Vredestein.

4. Apollo Tyres enjoys an extensive
distribution network for its products
across its two key markets. Acqui-
sition of Reifencom GmbH, one of

10.

the significant tyre distributors in Germany,
has further enhanced distribution strength
in Europe.

In Europe, the company’s brand ‘Vre-
destein’ has an established presence and
enjoys a reasonable premium positioning in
ultra high performance (UHP), winter and
all season passenger car tyre segments.

In India, the company is a leading brand in
the commercial vehicle segment — which
accounts for the bulk of the industry’s
revenue. Since the company assumed an
early lead, it is best positioned to main-
tain its leadership position in the truck
radial segment and drive growth through
the same.

The company has a global and culturally di-
versified management team driving growth
across geographies.

The presence of modern Research & De-
velopment facilities for passenger and
commercial vehicle tyres will play a key
role in bringing cutting-edge technol-
ogy and innovation to drive growth for
the company.

Increased spends on building the corporate
brand including Apollo Tyres’ association
with Manchester United is starting to make
Apollo a globally recognised brand.

The company has long established relation-
ships with global OE manufacturers present
in India.

WEAKNESSES

1.

The company is currently not present
in the European OEM market for reg-
ular passenger car tyres which to a
certain extent drives the replacement
market sales.

The company still needs to establish larger
presence in new growing geographies to
reach economic sized operations.
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Inauguration of the new office in Malz

A premium
positioning of the
Vredestein brand
in Europe and a
modern state of art
plant in Hungary,
the company has
good prospects for
improving its product
mix towards more
profitable premium
car tyre segment.

In a rapidly rising raw material cost scenar-
io, at certain times the company is unable
to pass on cost escalations to consumers,
in a timely fashion, due to intense competi-
tion and various market dynamics resulting
in pressure on margins.

The company is currently not able to deal
effectively to block low quality low cost Chi-
nese tyres through Government interven-
tion which has led to pricing pressures in
India for truck bias segment.

OPPORTUNITIES

1.

In India, the company has a healthy lead
over its competition in terms of capacity
and market share in the truck radial seg-
ment. This implies healthy growth pros-
pects with increasing ‘radialisation.’

In India, the Company’s two-wheeler tyre
product has been widely accepted by the
market and there are prospects of scaling
up the market share in a fast growing and
profitable segment.

Company’s Greenfield in Hungary, which
is a highly automated state of art plant, is
now operational and the Company is well
positioned to grow in the European market
due to a new cost competitive manufactur-
ing facility.

The Company is already working to-
wards building up OE capability in Eu-
rope and with enhanced capacity and

sia, ASEAN region’s third largest automotive market.

state of art plant, it is well positioned to
win OE business, which in turn will gen-
erate replacement demand and enhance
brand positioning.

With the premium positioning of Vredestein
brand in Europe and now with modern state
of art plant in Hungary, the company has
good prospects for improving its product
mix towards more profitable premium car
tyre segment.

The company continues to increase its fo-
cus on new geographies like North Ameri-
ca and on geographies where the company
has already has made some inroads. These
include the Middle East and South East
Asia. These will be the growth avenues for
the future.

The company can convert excess bias ca-
pacity into more profitable OHT and indus-
trial tyres capacity and tap into a new prod-
uct segment.

The company is working towards launch-
ing truck radial tyres in Europe, which will
further enhance in revenue and market
presence.

THREATS

1.

Economic downturn or slowdown in
the key markets (India and Europe)
can lead to decreased volumes and capacity
utilisation.

The coming year will have two large in-
vestments coming on stream. There would




be pressure on margins as the utilisations
ramp up gradually.

3. Increased competition from global play-
ers like Michelin and Bridgestone in In-
dia could impact its growth plans and/
or profitability.

4. Increased influx of truck radial imports
from China is resulting in a quicker
than expected decline in volumes with-
in the truck-bus bias segment. This can
lead to redundant capacities which will
need investment to convert into other
product segments.

5.  There is a continued threat of raw material
price volatility and this translates into pres-
sure on margins, in case, of a rapid rise in
raw material prices.

6. A weak Indian currency can result in pres-
sure on margins, since the company is a net
importer.

7. A growing influence of budget tyres,
mainly tier 2 and 3 brands from es-
tablished  manufacturers, could fur-
ther impact business both in India and
in Europe

SEGMENT-WISE PERFORMANCE

The year saw a sharper focus on various regions
of the Company’s operations. Given the start of
the commercial production in the Hungary plant,
the Company has ensured that its Europe team is
focussed sharply on the European market, even
as it has set up a separate small and dedicated
team for the American market which is currently
mapping the requirements of that market. The
third region of interest for the company
continues to be Asia Pacific, Middle East
and Africa (APMEA).

In FY17, the APMEA operation continued its fo-
cus on key themes for the Indian market - con-
solidating its leadership position and expand-
ing market share by introducing new products
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across segments. For other countries in the
APMEA region, the objectives were to maintain
seeding the markets with country specific prod-
ucts, building brand salience and expanding
distribution networks.

In the CV segment, the Company continued its
leadership position. The first half of the year saw
rampant Chinese imports in the country. How-
ever, in the second half of the year, the Indian
government’s Demonetisation initiative threw a
spanner in the unchecked imports, the low cost
imports of truck tyres still saw a healthy growth
of 12% for the fiscal. Despite this, the Compa-
ny maintained its numero uno position in the CV
segment with a market share of 25.9%.

Given the company’s stellar performance in the
truck radial tyres segment and the high market
opportunities in this segment, the Company
expanded its TBR capacity of its Chennai unit
and the Phase 2 of the expansion plan will see a
further ramp up of capacity to 12,000 units per
day. The total investment for both the phases is
pegged at 2,700 crore. Benchmarked on both
counts — quality and value, the Company’s TBR
tyres are the preferred choice for major CV
OEMs like Tata Motors, Ashok Leyland, Eich-
er Motors, Bharat Benz, etc. Importantly, the
Company’s market share in the export models
of OEMs is also inching northwards. Even as the
industry acknowledges the leadership of Apol-
lo’s TBR tyres in the replacement segment in the
Indian market, the products are making inroads
in other markets in the APMEA region.

Like the previous fiscal, the direct impact of the
low cost truck radial imports has been on the
TBB market. This segment continues to see a
decline primarily due to increased radialisation
and low cost imports. However, the Company
continued to invest in this market and introduced
premium products like Amar Gold and XT-7.
The Company’s strategy of ‘Premiumisation @
OEMs’ paid rich dividends as it continues to lead
the market with a dominant share of 26.5%. The
Company’s product received accolades from
its important customers including Tata Motors,
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The Company mapped
the requirement of the
various segments and
applications

and introduced new
TBR products like
Apollo Endumile

LHD and Apollo
Enducomfort CA.

pany introduced a special edition tyre at Tec
partnership in Mille Miglia

Ashok Leyland, Volvo Eicher, etc. To counter the
decline in the TBB market, the Company has ad-
opted a strategy of expanding its TBB product
portfolio for the other segments. As the Compa-
ny introduced improved products and enhanced
its distribution network, it saw early wins as it
strengthened its position in the mining segment
with a 26% growth over the previous year. Fur-
ther, the Company gained market share in the
Light Truck Segment, thanks to its superior
product performance and increased customer
acknowledgement. The Company also created
interesting engagement programs to reach out
to the LCV owners Union across various towns
in the country.

In line with its focus on consolidating its leader-
ship position and expanding market share, the
Company mapped the requirement of the various
segments and applications. It introduced new
TBR products to cater to various applications.
These included Apollo Endumile LHD, which is
the best in class mileage tyre with multiple re-
treads and improved high speed durability for
the long haul application; Apollo Enducomfort
CA to deliver excellent mileage, superior han-
dling and riding comfort for high speed Volvo,
Scania and Mercedes coach applications
and Apollo Endurace RDHD for higher load
carrying, superior mileage and excellent
structural integrity.

DELIVERING SUPERIOR CUSTOMER
EXPERIENCE

The Company firmly believes that offering high
quality products, which are benchmarked with
the best in the world, is only a part of the total
customer experience that it spires to deliver. In
order to enhance this experience, the company
continued to expand its network of Apollo CV
zones, which will enable it to offer best-in-class
tyre service to commercial truck and bus fleets.
The numbers moved to 15 during the year. An-
other aspect of this journey is to ensure that the
customers have the lowest cost per KM. This
has been possible with the Apollo Retread Zone
which was introduced in the previous fiscal. The
Company continued to expand this network, of-
fering the reliable re-treading service to ensure
maximum value realisation from the tyres. Clear-
ly, the customers have given a thumb up to this
initiative, as this business grew by 24% during
the year.

Apart from creating world-class products and
ensuring the lowest cost per kilometre, the
company continued to actively engage with its
customers with a multitude of pan-India initia-
tives, involving various stakeholders. These in-
cluded the high impact engagement program
‘Apollo Aazadi Ke Rang’ in August 2016 to cel-
ebrate the Indian Independence day. Further,
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a road show was conducted across the coun-
try for small commercial vehicle owners in 10
states and over 650 Nakkas/ Stands. Called
‘Load ka Champion’, the campaign’s objective
was to create category brand awareness and
to reinforce category positioning of ‘taking on
any load’.

In its other key segment, the Passenger Vehi-
cles (PV) category, the Company outpaced the
industry growth and gained market share. The
replacement market grew by 7.5% over the pre-
vious fiscal, while Apollo’s business grew by ~
12%. Further, the Company continued its strong
OE performance.

AMAZER 4G - MARKET LEADER

In the previous fiscal, the Company had launched
the Amazer 4G Life. Within a short span of two
years, the product is the top brand in its seg-
ment, a testimony to Apollo’s strong R&D skills.
The fiscal saw additional focus on this product
as the Company increased its offering by adding
13 new sizes. The customers’ recognition and
appreciation for the tyre, which has established
itself as the highest mileage tyre with repeat
demand from the commercial/ fleet segment,
is evident as the product grew by a whopping
300%-+ in this fiscal. In March 2017, Amazer 4G
Life achieved another important milestone in the
Indian tyre business by selling over 1 lakh tyres
in a single month, a proof of its popularity and
wholehearted acceptance in the market.

EXPANDING BRANDED RETAIL POINTS
In its journey of providing a great customer ex-
perience, the Company continued to focus on
expanding its network of branded retail points.
Currently, Apollo gets over 30% of its sales
from its branded retail network. In the fiscal,
the branded retail network grew by over 26%
taking the tally to 290 stores spread across
150 cities.

EXTENDING THE RURAL OUTREACH
Coupled with the branded Apollo Zones, the
Company also enhanced its rural distribution
footprint. It introduced two new formats - Apol-
lo Vikas Kendra and Apollo Rural Distributor.
These formats along with the existing Apollo Ru-
ral Exclusive Dealership format have extended
Apollo’s reach to the hinterland of India.

LEADING THE OEM MARKET

From an OEM perspective, FY17 was a very suc-
cessful year. The Company is now one of the
leading suppliers in the OE space with more
than 70,000 vehicles rolling out on Apollo tyres
per month. With the addition of the new Innova
Crysta, the Company’s tyres are an OE fitment to
16 of the Top 20 cars on Indian roads.

ON TARGET WITH OFF-HIGHWAY TYRES
In the Off-Highway Tyres segment, the company
continued to focus on Industrial segment with
a strengthened product range and targeted dis-
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IN THE PREVIOUS FISCAL, THE COMPANY
HAD LAUNCHED THE AMAZER 4G LIFE.
WITHIN A SHORT SPAN OF TWO YEARS,
THE PRODUCT IS THE TOP BRAND IN ITS
SEGMENT, A TESTIMONY TO APOLLO’S

STRONG R&D SKILLS.

In the FY, the branded
retail network grew
by over 26% taking
the tally to 290

stores spread across
150 cities.

tribution network. This has resulted in a stellar
45% growth in this segment.

The Company achieved the growth thanks to
multiple engagements in terms of new market
activation campaigns targeting retail customers,
special focus on infra companies and presence
in major exhibition events like Bauma India were
key inputs to support the growth. The Compa-
ny bagged first time-orders from new OEMs like
JCB, ECEL and ACE and the relationships are
expected to benefit the Company in the future.

Apollo witnessed high growth in this segment as
there was a revival of the mining segment. This
business grew by 60%-+ in this fiscal.

The tyre industry witnessed growth in tractor
tyres, thanks to the robust rural economy and
good monsoon. Despite demonetisation, the
Industry posted a growth of 16% for all tractor
tyres. Apollo outgrew the industry by posting
25% growth. A strong product portfolio, engag-
ing customer outreach programs and expand-
ing the rural network, were accountable for this
extraordinary growth. The Company’s flagship
product, Krishak Gold, led this growth.Innova-
tive consumer promotions, participation in var-
ious tradeshows & exhibitions across various
markets and the customer engagement platform
ATOM (Apollo Tractor Owner Meet) acted like
growth boosters.

The customer outreach programs included the
Company’s association with ITC e-Choupal
for the ‘Apollo Grahak Diwas@ITC, to reach
to the strong customer base of e-Choupals
across 4 major states — UP, MP, Rajasthan and
Maharashtra. The Company’s campaign with
Mahindra & Mahindra to showcase its prod-
uct in 150 locations across Maharashtra, was
also successful.

APOLLO - A FULL-RANGE BRAND

In FY16, the Company had launched its range of
tyres for the two-wheeler segment. This launch
marked the Company’s transition to a full-range
tyre brand. The products for this segment have

met with high levels of product acceptance in
performance and aesthetic parameters. Within
the first year of launch, Apollo crossed the 1 mil-
lion mark in this new category.

EXPANDING THE GLOBAL FOOTPRINT
Apart from strengthening the product portfo-
lio, the Company expanded its reach in various
countries. Apollo Tyres’ opened its branded re-
tail outlet in Qatar, and it set up its office in Ma-
laysia, the third largest automotive market in the
ASEAN region.

STRENGTHENING BRAND APOLLO
WITH MULTIPLE PROMOTIONS

The year saw significant strides in building
brand salience and recall for Brand Apollo.
The brand had strong presence in mass media
including Television, Print, Out of Home and
Digital channels with a basket of multiple adver-
tisements and increased spends. The Company’s
TV commercials aired to announce the launch
of the new two-wheeler tyres has been well re-
ceived. The recent launch of the Alnac 4G Car
Radial tyres TV commercial is also a strong step
towards building strong product brands under
the Apollo Tyres umbrella.

STRENGTHENING BONDS WITH
MANCHESTER UNITED

Apollo Tyres continued its proud association
with Manchester United, one of the top-5 foot-
ball teams in the world, by extending its global
sponsorship by 3 years. This extended sponsor-
ship gives Apollo global access to high profile
football events and venues, which are the hub
of one of its core target audiences, the ad-
venturous and sporty youth. By aligning with
the world’s most popular sport, through one
of the world’s most popular football teams,
Apollo makes clear its premium brand value
to the world.

FORAYING IN DIGITAL MARKETING
Digital Marketing is emerging as a potent way
of engaging with end consumers and building
brand preference and loyalty. This is especially
true with the Gen Z and the millennials.
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Apollo debuted in digital marketing this year,
and created history. It earned the highest share
of e-buzz, or digital brand salience, amongst all
tyre brands in India.

BEYOND INDIA

The ASEAN region saw strong double-dig-
it growth in FY17 in all the key product cat-
egories. In Thailand, the Company launched
the Altrust range of pickup and van tyres
— a key category in the Thailand replacement
market. A series of launch events with key busi-
ness partners helped to increase awareness of
the Altrust range and expand distribution foot-
print throughout Thailand.

The Middle-East witnessed double-digit growth
during FY17. Among the key product launches
was the introduction of the Apterra HT/2 range
for the significant SUV segment in all the GCC
(Gulf Cooperation Council) countries.

The Southern Africa region delivered robust
growth in FY17 on the back of strong 26%
growth in our largest market in Africa: the Re-
public of South Africa. A key OHT market due
to sizable farm and mining sectors, the en-
tire category saw high double-digit growth in
the Farm, Industrial and Earthmover sub-cat-
egories, positioning us well for the launch
of 25-inch range in FY18.

Like in the previous fiscal, the Europe operations
began with a big gain. The prestigious AutoBild
Allrad gave top ratings to the Company’s Vre-
destein Quatrac 5 all-season tyre. Given the in-
creased sales of all-season tyres in many parts
of Europe, this was a significant achievement. It
offered Vredestein Quatrac 5 a strong associa-
tion with car owners who aspire for a safe and
comfortable driving experience without chang-
ing tyres twice a year. This premium rating is a
testimony to the enormous amount of research
and thousands of test kilometres which the
Company puts into the development of the tyre.
Most of the Company’s all-season range also
features the ‘Three Peak Snowflake’ symbol that
indicates the products’ adherence to the guide-
lines applicable in countries where winter tyres
are compulsory.

In the fiscal, with a strong portfolio of all-season,
summer and winter tyres, the operations recov-
ered lost grounds from the previous years as it
saw a strong 12% growth in the sales volume.
This growth translates into 3% market share.
Europe saw a milder climate condition and this
buoyed the sales of all-season tyres. The Com-
pany repeated its all-season success in the sum-
mer tyre segment as it outperformed the market.
Even though the Company has a well-diversified
portfolio and many tyres winning coveted rat-
ings, the operations continue to be dampened by
capacity constraints. With the commencement
of the commercial production of the Greenfield
in Hungary, the operations is expected to have a
larger play in the region. The Company’s unique
and innovative spare tyre concept — ‘Space Mas-
ter’ saw a volume growth of 16%.

The operations continued to build on its Agricul-
ture portfolio as it unveiled nine new sizes of the
Traxion85 range. The new sizes also meet the
growing demand in Europe for wider tyres on
large sprayers in controlled traffic farming. The
addition of these sizes means that Vredestein
will be offering a complete portfolio of 80/85 se-
ries tyres for global use.

Given the focus on building capacity and capa-
bility to service the OEMs, the Company made
inroads with major OE players in the fiscal.
The Company’s dedicated satellite R&D centre
in Raunheim (Frankfurt), Germany, continues
to work towards establishing ties with leading
German OE customers for both Apollo and Vre-
destein brands.

The previous fiscal saw the Company acquire
the Germany-based tyre distributor reifencom
GmbH. In this fiscal, its integration with the
Company was completed. However, reifencom
continues to function independently. While it
is a multi-branded distributor, both the Compa-
ny’s brands — Apollo and Vredestein, continue
to leverage on the tyre distributor to fortify the
Company’s position in Germany.

After the successful #ROCKTHEROAD cam-
paign in the previous fiscal, the Company
continued its marketing and sponsorship ac-
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" saw the launch of Vredestein Comtrac All Season tyre for the delivery vans and
light trucks segments

The Company’s
dedicated satellite
R&D centre in
Raunheim (Frankfurt),
Germany, worked
towards establishing
ties with leading
German OE customers
for both Apollo and
Vredestein brands.

tivities. The Vredestein brand became the of-
ficial tyre partner of Mille Miglia. Like the
Vredestein, the Company’s premium tyre
brand which has a pedigree stretching back
to 1909, Mille Miglia saw its genesis in the late
1930s as an open-road endurance race in Ita-
ly. Later it was reborn as a race for classic and
vintage cars.

OUTLOOK

GLOBAL CONTEXT

Any outlook for FY18 will have an underlying
sentiment of uncertainty triggered by global
events. Notwithstanding this fact, in its April
2017 forecast, the IMF raised its outlook for
global growth, citing a post-election surge in
confidence in the United States, better prospects
in large emerging markets, and an uptick in
global trade. This is against the earlier forecasts
where IMF has been fairly downbeat in terms of
the global economy’s capacity to deliver sustain-
able growth. After a lacklustre growth in 2016,
economic activity is projected to pick up pace
in 2017 and 2018, especially in emerging mar-
kets and developing economies. IMF forecasts a
growth rate of 3.5 percent for 2017, compared
with 3.1 percent in 2016.

According to the European Commission, the
Brexit vote and US Presidential election will
continue to haunt Europe in 2017 as it lowered
the growth rate to 1.6 percent, slower than the
1.7 percent expansion last year. Even as the new
U.S. President has taken a more protectionist
trade stance, taking a leaf from the Brexit vote,
there is unverified talk that some more countries
may seek exit from the EU. This will hasten the
disintegration of the Union. The recent referen-
dum in Italy confirmed the appeals of populism
and anti one-Europe sentiments.

At ground level, many countries in Europe are
still struggling to come out of the effects of the
debt crisis nearly seven years since the first bail-
out of Greece. An aggressive Vladimir Putin to
its East and the continuing surge of immigrants
from the war-ravaged Middle East and the isola-
tion in many countries will have an impact of on
economic activities.

INDIAN PERSPECTIVE

The forecast for India continues to be strong.
The IMF, along with other global and lo-
cal agencies, predicts a 7%+ growth rate in
the next fiscal. One of the bigger concerns of
the Indian economy, and which directly im-
pacts consumption across the country, is cen-
tred on monsoon. Fortunately, normal mon-
soon is predicted for the next fiscal. This will
energize rural economy, spurring demand
and consumption, and thereby enhancing cycles
of investments.

For the tyre industry, a good monsoon implies
strong demand for the CV and Agriculture busi-
ness. Complementary business enablers such as
the Government’s thrust on infrastructure devel-
opment, 24% increase in budget allocation to
agriculture and allied industries, increased farm
credit, and rural infrastructure development, are
expected to spur rural demand in FY18.

Further, the envisaged implementation of the
Goods and Service Tax will give a fillip to the
overall market sentiment. Post demonetisation,
the overall borrowing cost has come down. Soft-
er interest regime will further fuel consumer
spending.
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However, the dampener to the automobile and
tyre industries’ growth in the initial part of
new fiscal has been the auto industry’s transi-
tion from BS-III to BS-IV emission norms. This
has led to unsold inventory of over 800,000
two-wheelers, commercial vehicles (both small
and large), passenger vehicles and three-wheel-
ers compliant with BS-III norms. Of these,
around 100,000 were commercial vehicles. The
move has resulted in an 8-10% increase in pric-
es of commercial vehicles leading to deferment
of purchases.

Against this background of this global and Indi-
an outlook, Apollo Tyres will continue its three-
pronged strategy:

m  To consolidate market position in existing
markets and seek new markets/ new seg-
ments;

m  To continue investment in both the brands —
Apollo and Vredestein and capacity expan-
sion via Greenfield facilities; and

m  To seek other growth opportunities.

India will continue to be the most important
market for the Company as it continues to con-
solidate its leadership position in the country.
As the Company has a premium positioning in
the TBR space, the additional capacity available,
with the completion of the Phase I of the Chennai
plant expansion plan, will add significantly to the

top line. As the Company braces for the impact
of the raw material price increase in FY18, if it
is not offset by an equivalent increase in pric-
es, it will have a direct impact on the margins.
The Company continues to work on a war-foot-
ing to ensure margins by a higher sweating
of the assets, bringing in cost efficiencies and
putting strategies for increasing volume and
value growth.

Given the Company’s ambition to participate
in, and later lead, the two-wheeler tyre mar-
ket, it has announced plans to set up a plant
in Andhra Pradesh, India. The Company has
defined a clear roadmap to ensure that two/
three wheelers becomes a strong pull for the
sales network to complement sales of other
products. Further, the Company is working
aggressively to leverage part of its existing
TBB capacity and cater to the fast growing
OHT segment.

The strategy of seeding key markets and ex-
panding the network has worked well for the
Company in the APMEA region and it will con-
tinue to tread this on this path even as it makes
entries into new markets in the region.

For the European operations, it is expected to
be a tough year given the regional uncertain-
ties and market challenges. These are further
compounded on account of the upswing in the
raw material prices and the continuing capaci-
ty constraints faced by the operations. Low cost
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Apollo’s strategic
focus on
Premiumisation in PV
segment in Europe
will further see focus
in the 17 inch and
above segment.

INDIA WILL CONTINUE TO BE THE MOST
IMPORTANT MARKET FOR THE COMPANY
AS IT CONTINUES TO CONSOLIDATE ITS
LEADERSHIP POSITION IN THE COUNTRY.

imports are a reality in Europe. It is impacting
not only the Company but all key players in the
region. Nevertheless, the Company is working to
counter these uncertainties and ensure continu-
ous growth in the region. The region is expect-
ed to increase price to partially offset the raw
material impact. Further, with the launch of the
commercial production of the Hungarian plant,
the Company hopes to ensure a continuous and
regular supply of its highly rated tyres to the cus-
tomers.

The Company will further strengthen its port-
folio, especially the all-season range, given the
strong industry and Company growth in this
segment. Apollo’s strategic focus on Premium-
isation in PV segment will further see growth in
the 17 inch and above segment. Importantly, the
Company wants to replicate its TBR success sto-
ry in Europe and launched a disruptive online
model to enter the European CV segment. The
Company is the first and only manufacturer to
launch its TBR range exclusively online with a
new go-to-market approach. The launch is the
culmination of a five-year testing and develop-
ment programme in Europe and the new range
has been designed for Europe and extensively
tested over 250 million kilometers across six
European countries, in a wide range of applica-
tions, by around 50 fleets and driver partners.

RISKS AND CONCERNS

Risk and Concerns from the point of view of
the organisation:

The key factor in determining a company’s
capability to create sustainable value, is the risks
in which the company operates and its ability
to manage them effectively. Many risks exist in
a company’s operating environment and they
emerge on a regular basis. The Company’s Risk
Management processes focuses on ensuring that
these risks are identified promptly, mitigation
action plan identified and monitored to address
the risk. The Company has constituted a Risk
Management Steering Committee  which
operates with the following objectives:

m  Proactively identify and highlight risks to
the right stakeholders;

m  Facilitate discussions around risk prioritisa-
tion and mitigation;

m  Provide a framework to assess risk capac-
ity and appetite; develop systems to warn
when the appetite is getting breached; and

m  Provide an analysis of residual risk.

The Company has identified the key risks as be-
low:

1. Raw material price volatility
a. Natural rubber is an agricultural com-
modity and subject to price volatility
and production concerns. Recently,
the prices of Natural Rubber has no-
ticed steep increase globally.

b.  Most other raw materials are crude oil
linked and are affected by the move-
ment in crude prices. Any increase in
crude oil prices may impact prices of
some of some of the raw materials.

c.  Both natural rubber and crude prices
are controlled by external environment,
therefore beyond reasonable control of
the management.

2. Ability to pass on increasing cost in a
timely manner
a. Demand supply situation dictates the
ability of the industry to undertake
price increases.

b. This is further
competitive activities.

impacted by

3. Continued economic growth
a. Demand in the tyre industry is depen-
dent on economic growth and/or infra-
structure development. Any slowdown
in the economic growth across regions
impacts the industry.

b. In Europe, the company’s winter tyre
sales are further subject to seasonal
requirement, which can be adversely
impacted in case of a mild winter sea-
son.

4. Radialisation levels in India
a. Slower increase in radialisation level
in truck tyre segment, than expected,
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may impact Indian operations. Excess
capacity may result in competitive
pressures and an adverse scenario.

At the same time, an unexpected
quicker increase in the level of radial-
isation can result in faster redundan-
cy of cross ply capacities and create a
need for fresh investments.

5. Future Growth

Lower profitability due to some of the
above factors impacts the ability to in-
vest in future growth.

Increased competition from global
players in India increases the chal-
lenge to continue to outpace the in-
dustry.

c.  High levels of Chinese truck tyre im-
ports in India in last few years is im-
pacting company’s business in Com-
mercial Vehicle category.

6. Manpower retention
a. Retaining skilled personnel may be-
come increasingly difficult in India.

7. Labour activism
a. Increased labour activism across India
may pose challenge for any manufac-
turing organisation.

Internal Controls and Systems

The Company believes that internal control
is one of the key pillars of governance which
provides freedom to the management within a
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Apollo Tyres has

a robust Internal
Control framework,
which has been
instituted considering
the nature, size and
risks in the business.

framework of appropriate checks and balanc-
es. Apollo Tyres has a robust Internal Control
framework, which has been instituted con-
sidering the nature, size and risks in the busi-
ness. The framework comprises, inter alia, of a
well-defined organisation structure, roles and
responsibilities, documented policies and pro-
cedures etc. Information Technology policies
and processes also ensure that they satisfy the
current business risks. This is complemented
by a management information and monitoring
system, which ensures compliance to inter-
nal processes, as well as, with applicable laws
and regulations.

The Company’s internal control environment
provides assurance on efficient conduct of op-
erations, security of assets, prevention and
detection of frauds/ errors, accuracy and com-
pleteness of accounting records and the timely
preparation of reliable financial information. The
Company’s internal control environment pro-
vides assurance on efficient conduct of opera-
tions, security of assets, prevention & detection
of frauds/ errors, accuracy & completeness of
accounting records and the timely preparation
of reliable financial information. The Company

uses SAP — Enterprise Resource Planning soft-
ware, as its core IT system. The operating man-
agement is not only responsible for revenue and
profitability, but also for maintaining financial
disciple and hygiene.

To ensure efficient internal control systems, the
Company also has a well established indepen-
dent in-house Internal Audit function that is
responsible for providing, assurance on compli-
ance with operating systems, internal policies
and legal requirements, as well as, suggesting
improvements to systems and processes. The
systems and processes are continuously im-
proved by adopting best in class processes, au-
tomation and implementing latest Information
Technology tools.



DISCUSSION ON FINANCIAL
PERFORMANCE WITH RESPECT TO
OPERATIONAL PERFORMANCE

The financial statements have been pre-
pared in accordance with the requirement
of the Companies Act 2013, and applicable
accounting standards issued by the Insti-
tute of Chartered Accountants of India. The
management of Apollo Tyres Ltd accepts
the integrity and objectivity of these finan-
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cial statements as well as the various es-
timates and judgments used therein. The
estimates and judgments relating to the
financial statements have been made on a
prudent and reasonable basis, in order that
the financial statements are reflected in a
true and fair manner and also reasonably
present the company’s state of affairs and
profit for the year.

Year Ended Year Ended
S No. Particulars March March March March
31, 2017 31, 2016 31, 2017 31, 2016
Standalone Consolidated
1 Revenue from Operations:
Gross Sales 98,066 96,515 140,529 127,429
Less: Excise Duty 9,899 10,030 9,899 10,030
Net Sales 88,167 86,485 130,630 117,399
Other Operating Income 1,171 1,087 1,171 1,087
2 Other Income 1,353 2,038 1,541 680
Total 90,691 89,610 133,342 119,166
3) Total Expenditure
a) Decrease / (Increase) in Finished (3,181) 1,266 (2,356) (52)
Goods & Work in Progress Work
in Process
b) Consumption of Raw Materials / 55,342 48,655 71,257 59,600
Purchase of Stock in Trade
c¢) Employee Benefits Expense 5,907 5,660 17,421 15,708
d) Other Expenses 17,997 16,331 27,015 23,255
Total 76,065 71,912 113,337 98,511
4 Operating Profit 14,626 17,698 20,005 20,655
5 Finance Costs 888 901 1,029 926
6 Depreciation & Amortization 2,882 2,652 4,618 4,268
Expenses
7 Profit before Exceptional Items & Tax 10,856 14,145 14,358 15,461
8 Add: Exceptional Items = e = 478
9 Less: Share of Loss in joint venture = = 3 32
10 Profit before Tax 10,856 14,145 14,355 15,907
11 Provision for Tax
- Current 2,310 3,701 2,764 4,319
- Deferred 745 423 827 358
- MAT Credit (226) - (226) -
Total 2,829 4,124 3,365 4,677
12 Profit after Tax 8,027 10,021 10,990 11,230
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THE COMPANY WON THE HR
DISTINCTION AWARD 2017
UNDER THE ‘EMERGING LEADER
IN HR' CATEGORY.

The Company also
launched a global
initiative -Passion
in Motion (PIM) 2.0
to achieve strategic
priorities and serve
as a foundation to
Vision 2020.

DEVELOPMENT IN HUMAN RESOURCES
& INDUSTRIAL RELATIONS

People — employees, customers, partners, in-
vestors etc — form the bedrock for the success
of Apollo Tyres. Employees are one of the key
strengths of Apollo Tyres and HR plays an im-
portant role of managing, guiding and motivat-
ing the Company’s workforce. Moreover, HR at
Apollo Tyres is viewed as a strategic business
partner aligned with the business requirements.

The year saw the announcement of Vision 2020
- “To be a Premier tyre company with a diver-
sified and multinational presence,” along with
aspirations for the APMEA and Europe regions.
The four key parameters to determine the suc-
cess of Vision 2020 include:

m  Recognition as a premium brand,
m  Preferred partner for our customers,

m  High quality products and services, while
caring for society
retain  the

m  Attract, empower and

best people.

The Company also launched Passion in Motion
(PIM) 2.0 to achieve the strategic priorities and
serve as a foundation to Vision 2020. The year
saw the cascading of the PIM 2.0 projects across
the Company. To further aid PIM 2.0 and create
a single, unified process with a common timeta-
ble and language, Team HR introduced Horizon,
a new performance management process. The
new system also provided the opportunity for
focused career and development conversations
between managers and employees. This is in
line with the Company’s belief that it is import-
ant to support its people in realising their career
aspirations, as well as empowering them to con-
tribute towards organisational growth.

The Europe region saw a move of its head-
quarters from Enschede to Amsterdam in the
Netherlands. This created some HR challenges.
Nevertheless, it has given the Company the op-
portunity to hire an international workforce to
support its European business.

In order to provide a safe and efficient working
environment, HR has taken multiple initiatives
around health and capability building. It has
introduced safety and health measures such as
RI (risk inventory) health checks, ergonomic re-
views focusing on the ways to reduce work-re-
lated fatigue, etc. Given the focus on OE approv-
als for the Enschede’s factory, multiple training
programs were conducted to upgrade the staff
capabilities to fulfil OE requirements.

The Hungary plant was inaugurated in April
2017. It was a benchmark for the HR team’s ag-
ile planning and execution, which ensured that
engineers, senior staff, and other personnel were
adequately trained to commence the plant’s op-
erations in a short span of 2 years. This rigor-
ous training required that each new shop floor
operator participate in over 190 days of training
in technical, theoretical and practical subjects.
However, the challenge of training new employ-
ees continues, given that there are no specific
training modules for tyre manufacturing plants
in the country.

For APMEA operation, the Company’s HR con-
tinues to play a key role in building a strong tal-
ent pipeline and capability building. HR at the
Indian operations held various programs includ-
ing Apollo Way of Sales, Apollo Global Citizen,
Step Up for Sales Team, etc. Of these, Apollo
Way of Sales, has been introduced to identify
and develop key capabilities required of an Apol-
lo Field employee to deliver on the organisation-
al strategy.

Aspire, a program launched in 2013, was a step
taken towards career progression of the young
brigade in the Company. Since its launch, it
has yielded outstanding results for Apollo. The
program has emerged as a win-win solution for
both the Plant as well as for Field Operations.
Under this program, high calibre team members
from radial plants are selected for Field Sales
& Service operation. This addresses the Plants’
challenge of retaining and rewarding high per-
formers and also serves the acute need for tyre
technical experts in the Field.



The company has won the HR Distinction (HRD)
Award 2017 under the ‘Emerging Leader in HR’
category. The 7th annual HRD Awards cele-
brates innovatively designed and executed HR
strategies that have contributed to outstanding
business performance. The event took place in
the International Convention Centre, Birming-
ham, UK.

Labour relations remained conducive in all In-
dian operations. The plants in Indian operations
created multiple opportunities to promote open
and supportive work environment and enhance
participative decision making. Plant councils,
house committees and safety cell were a few of
activities conducted in various plants.

CONTINUED THRUST ON R&D

R&D, with over 170 people across 4 centres and
locations, is one of the strategic pillars of the
Company. The company spares no efforts in en-
suring that the R&D people are abreast of the lat-
est knowledge, with right skills and also motivat-
ed to support its highly ambitions growth plans.
HR conducted many activities around capability
building and encouraged its people to attend
conferences and technical lectures for enhanc-
ing their knowledge base and specific Programs
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rolled out included linguistic, public speaking
and presentation skills of the employees.

CSR

Sustainability and social responsibility are an
integral element of Apollo Tyres corporate strat-
egy. The Company’s CSR activities aim at bring-
ing a positive impact on the everyday lives of
its stakeholders. Currently, both regions have
actively undertaken CSR activities. Across all
regions, the CSR activities focus on two broad
areas ‘Environment’ and ‘Social’. Within Social,
there are two sub themes - Health and Commu-
nity Development.

ENVIRONMENT

In the fiscal, the Company continued with its
multiple activities in the areas of Biodiversity
Conservation, Climate Change Mitigation, Wa-
tershed Management and Waste Management.

Under Biodiversity Conservation, the Company
planted around 0.25 million trees to generate a
carbon sink in Tamil Nadu, India. Also, the Com-
pany initiated a Mangrove Conservation project
in Kerala in partnership with Wildlife Trust of In-
dia. The European operation, along with Munici-
pality of Enschede is supporting planting various

Apollo Tyres conferred with BT-CSR Excellence Award 2016
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The Company has
planted around
0.25 million trees to
generate a carbon
sink in Tamil Nadu,
India.

plants and flowers on the slopes of the City Beek.
Further, the Hungary operation has set up infor-
mation boards at the Kékes interpretation trail
in one of the biggest National Parks in Hungary.

The Company undertook multiple programs un-
der the Watershed Management theme like the
restoration of ponds near the Company’s plants
in India.

SOCIAL

Under the Health theme in the Social area, the
Company expanded its flagship project, HIV-
AIDS awareness and prevention for truck driv-
ers and migrants, to include vision care — a crit-
ical aspect related to driving, and other generic
health issues. These programmes run across
25 transhipment hubs in 16 states of India. The
Company also participated in the Indian Prime
Minister’s key project on Swachh Bharat Abhi-
yan by constructing over 300 toilets.

Under the Community Development theme, the
focus has been around aiding the livelihood and
income generation for women and farmers and
improved farming practices. Continued engage-
ment with the community has seen the women

in the communities forming their own women
cooperative and few have become entrepreneurs
creating successful stories. Around 80% of the
beneficiaries trained are engaged in income
generation activities. The Company also under-
took multiple programs around its Hungarian
plant including the introduction of a new tutor-
ing pilot project in vocational school, donation of
a hydraulic lift to the local special school in order
to support the disabled children to join classes.
The Company supports the WEP initiative in the
Netherlands which offers young unemployed
people the opportunity to gain 7 — 12 months
working experience at the company to increase
their changes on a sustainable job.
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This section gives an overview of the Sustain-
ability performance of the Company focused on
its key stakeholders. Apollo Tyres Ltd. (hereaf-
ter referred to as ‘Apollo’/ ‘Apollo Tyres’/ ‘the
Company’) has developed its own Sustainability
Framework drawing elements from [SO26000,
the international standard on Social Responsibil-
ity and National Voluntary Guidelines developed
by the Government of India.

PERIOD OF REPORTING
The period covered for the purpose of this report
is April 1, 2016 to March 31, 2017.

SCOPE OF THE REPORT
The Company has made all efforts to ensure

transparency, accuracy and materiality. The in-
formation disclosed in this report relates to the

e e e -
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Europe and Asia Pacific Middle East and Africa
(APMEA) operations of Apollo Tyres. This re-
port primarily covers manufacturing operations,
with the exception of the ‘Care for Employees’
section, which also discusses non-manufactur-
ing operations. Within this, the project office in
Hungary* is added.

The manufacturing locations are:

m  Europe Operations: Enschede in the
Netherlands and Hungary*.

m APMEA Operations: Chennai, Limda,
Perambra and Kalamassery (leased unit)
in India.

*(project site/manufacturing location to be oper-
ational in Financial Year FY18
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MANUFACTURING LOCATIONS

ENSCHEDE, THE NETHERLANDS

KALAMASSERY  o-------------"

PERAMBRA o~

Kalamassery location is a leased unit
*Project site / manufacturing location to be operational in 2017

MANAGEMENT APPROACH TOWARDS
SUSTAINABILITY

Apollo Tyres’ sustainability strategy is based
on creating long-term value for its entire
realm of stakeholders. It encompasses con-
scious approach and effort towards protection
of environment, financial growth and stability,
and social prosperity. This inclusive approach
has made the Company’s growth balanced
and responsible.

Apollo Tyres follows a well-developed Sustain-
ability Management Framework. It incorporates

LIMDA o-------------

CHENNAI o+

HUNGARY*
- tay

environmental and social considerations in its
day-to-day operations, focusing not only on
the product but also on associated processes.
Toward this end, a specially formulated Sus-
tainability Committee, with representation from
the Board, provides thought leadership and en-
sures that all of the Company’s activities are well
aligned with its sustainability goals.

In order to reach out to a wider range of stake-
holders and communicate its sustainability per-
formance to them, the Company started making
disclosures based on international guidelines



APOLLO TYRES’ SUSTAINABILITY
STRATEGY IS BASED ON
CREATING LONG-TERM VALUE
FOR ITS ENTIRE REALM OF
STAKEHOLDERS.

since 2010. These disclosures have helped the
Company to assess the actual performance
against benchmarked objectives, and strive for
continuous improvement in all the domains of
triple bottom line - social, environmental and
financial.

Regular formal and informal interactions with
stakeholders have created transparent relation-
ships that reflect honestly on key business risks
and opportunities. Outcomes of such engage-
ments have been immensely useful in formulat-
ing mitigation strategies.

STAKEHOLDER ENGAGEMENT
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WORKING TOGETHER

As a global Company, Apollo is committed to
work closely with multiple cross-cultural benefi-
ciaries around the world. The Indian operations
continues to work closely with neighbouring
communities to identify and implement stake-
holder engagement initiatives.

The Company believes that meaningful dialogue
with stakeholders is key to better sustainability
outcomes. Apollo’s stakeholder communication
is handled by various functional departments
using diverse channels. These details are high-
lighted in the section ‘We Care.’

Employees Business Partners
Lo O o ® O .
4 Y
4
1 Q
WORKING
i TOGETHER .

B

e Shareholders/

investors/analysts

Community

The various Stakeholders, the Company engages with during various stages like procurement, manufacturing, sales and

end of life.
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APOLLO'S THREE-PRONGED STRATEGY
FOR STAKEHOLDER ENGAGEMENT

To strengthen
strategic partnerships
with its stakeholders

To achieve the e e To increase

oganisational stakeholder

goals participation
WE CARE

All-round product excellence is Apollo’s leg-
acy, on which it has built strong customer loy-
alty in various geographies. The Company
adopts a customer centric approach by plac-
ing its customers at the heart of the Compa-
ny. Enshrined in its values, 'Customer First’ is
a true manifestation supporting this belief. It
stresses on meeting customer expectations
and going beyond in order to achieve their trust
and loyalty.

All-round product excellence and customer
safety are Apollo’s prime considerations in the
“Care for Customers” ethos. Apart from this,
the Company also includes the right product
mix, customer claim redressal, product test-
ing, customer oriented activities, mass cus-
tomer campaigns, and more, in its customer
care activities.

Statutory Reports Financial Statements
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Caring about customers creating
win-win partnership with our customer

Core Values

Apollo Tyres is committed to provide its custom-
ers superior products and services, empowering
them with relevant knowledge and technical ex-
pertise, while meeting their demands for right
products and services.

In its journey towards building strong and trust-
ed customer relationships, the Company has
achieved many milestones and has made a sig-
nificant transition in the recent past by shifting
the focus to a more holistic approach of ‘com-
plaint management through customer engage-
ment.” This proactive measure enabled the Com-
pany to manage customer redressals from end
to end, while taking preventive measures to ar-
rest their recurrence.

The above is true for products as well as allied
services. Hence, Apollo’s customer service team
continued to engage with its various stakehold-
ers like fleet owners and taxi fleets providing
them with regular knowledge enhancement,
technical assistance and trainings on subjects
such as care and maintenance, proper usage of
tyres and product life enhancements. Further,
the "Customer Champion Project’ was strength-
ened to extend the reach of product services.



There were no incidents of non-compliance
with regards to product safety, labelling,
marketing communications or data privacy
from any of the operations during the
reporting period.

Customer Safety

Apollo strives to provide the best quality prod-
ucts to its customers along with strict adherence
to all safety parameters and international stan-
dards/norms. These are ensured through a com-
bination of rigorous systems, procedures and by
building a culture for safe operations. Product
labelling is critical not only to ensure compli-
ance to applicable rules and legislations but also
to ensure that sufficient information is provided
to the customers regarding the product safety
which helps them to make informed decisions.

In its European operations, company takes all
necessary steps to comply with the European
Tyre Labelling regulation which requires display
of information on fuel efficiency (carbon foot-
print), wet-grip (road safety) and external rolling
noise (environmental pollution) of tyres.

Customer Satisfaction
Apollo gauges consumer feedback on its prod-
ucts and services on a regular basis through its
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Eco-conservation of Pond in Perambra, Kerala, India

dedicated customer service team to identify the
areas for improvement. However, to understand
the relationship and importance of each touch
point, tracking the performance with the help of
scores and metrics is necessary.

CARE FOR EMPLOYEES

Employees are Apollo Tyres’ key strength
and HR plays an important role in enabling
business excellence in a dynamic environment
through engagement and development of the
Apollo family.

Industrial and Employee Relations

At Apollo, the Management and the workers’
Union work collaboratively to ensure work-
ers’ safety and welfare. This has resulted
in safe shop-floor conditions and congenial
work culture. The Company’s management
took several measures such as appointing
plant councils, house committees, and safe-
ty cell, which ensured smooth and harmoni-
ous relations between the management and
the workforce.

Overseas, the Company continues to work with
the staff and their social partners in the Nether-
lands. In Enschede, the Company’s focus is on
reducing staffing, becoming more flexible and
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THE COMPANY TAKES ALL NECESSARY STEPS TO
COMPLY WITH THE EUROPEAN TYRE LABELLING
REGULATION WHICH REQUIRES DISPLAY OF
INFORMATION ON FUEL EFFICIENCY, WET-GRIP
AND EXTERNAL ROLLING NOISE OF TYRES.'

incorporating OE requirements for stable quality
process standards. The overall aim is to create
a strong competitive cost base that will sustain
jobs in the region.

Development of the Apollo family

Throughout the year, the Company has invested
significantly in technical training programmes,
to enhance domain expertise across with-
in existing teams. These are designed to have
a direct and positive impact on end-products
and services.

Identifying new roles for Apollo workforce
During the year, the Company accelerated its
employee exchange initiative between various
manufacturing facilities. This exchange was in-
tensified in the Hungary plant, to establish their
new processes. The Company has a robust In-
ternal Job Posting system to help employees in
furthering their careers.

Celebrating the equality and diversity of the
Apollo Family

The basic principles of Human Rights are em-
bedded in our One Family Apollo value. The
Company recognises and respects the political,
economic, civil and fundamental rights of people
in its day-to-day business.

Employee Strength and Statistics
The total employee strength of Apollo Tyres at
the end of the reporting period was 16224.

EMPLOYEE BREAK UP AS PER REGIONS

INFY17

0.08 16.64

/79.45

(%)

Total Employees 16224
M Corporate 621

Americas 13

B Europe 2700
APMEA 12890

Total Employees

Note*: Europe includes Hungary and Reifen.com

The total employee attrition for Apollo Tyres stood at about
7.4% for FY17
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AT APOLLO, EVERY LOST TIME INJURY (LTI)
OCCURRENCE IS INVESTIGATED IN PLANTS
THROUGH AN 8D PROCESS FOR ROOT CAUSE
IDENTIFICATION.

TRAINING AND CAPABILITY BUILDING -
SAMPLE OF PROGRAMMES AND NUMBER OF ATTENDEES

Key Metrics
Program Title Brief Description Target Audience gz Man. Learning Partner
Days & Unique
Learners)
resent and 50 Man Days
. . Partnered with Dale P . Y .
1 Train the Trainer . . . potential internal 25 Unique Dale Carnegie
Carnegie for certification .
trainers Learners

Step Up - For
Sales Team

Aligned program design
to Biz priorities

Territory Incharges
and ABU Managers

(C/E)

648 Man days

119 Unique
Learners

Internal Certified
Experts

3] Aspire Selection

Job Rotation and
Enrichment Program
for Shop floor TMs

Chennai & Limda
Plant Radial
Team Members

NA

Customer Service
HR

Capability Development

Chennai & Limda

3560 Man Days

i o . ) Composite
4 Aspire Training Program for Shop Plant Radial 40 Unique Proqram
floor TMs Team Members Learners g
65 Man Days

Assorted Individual

Functional Capability

5 . L Various for 30 Unique  Various External
Nominations Building
Learners
Step Up 423 Man Days  Combination

6 (Functional
Training) for ACIs

Functional Capability
Building

ABU Commercial
Incharges (ACI)

141 Unique
Learners

of Internal &
External

Complaint Core Functional . 1180 Man Days
. . Field Sales and ) Internal Experts
7 Empowerment Training for Complaint . 189 Unique
- Service Teams at RIC
Training at RIC Management Learners
RBU Controllers'  New Capability Plant and Field 45 Man Days
8  Training for Infra ~ Development for Field & Commercial 15 Unique External Experts
Projects Business ~ Plant Commercial Team  Controllers Learners
. 22 Man Days
Apollo Global Cross Cultural Finance & .
9 - o 11 Unique External Experts
Citizen Competency Building Accounts Team
Learners
High Impact . . . 30 Man Days
. Business Presentation Finance &
10  Presentations for . 15 Unique External Experts
. Skills Accounts Team
Finance Teams Learners
. 22 Man Days
11 Bekaert - Steel Cord - Functional HO & Plant 11 Uni External Experts
X X
Functional Training Training Purchase Teams faue P
Learners
EY - Apoll
pollo Way . o . 51 Man Days
of Sale Integrated ~ Capability Building SBU Leadership .
12 " . ) 17 Unique External Experts
Field Capability aligned to Field Strategy & RBU Heads L
earners

Building
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Safety Performance

Apollo Tyres’ vision is to ensure safe and healthy
operations at all its manufacturing facilities.
Health and Safety is fully incorporated in all
its operations. The Company continued to fo-
cus on deploying behaviour-based safety (BBS)
programmes and global safety standards. To
achieve these goals, Apollo has adopted a stra-
tegic framework.

Health and Safety culture at Apollo Tyres sur-
passes mere safety precautions and strives for
enhanced efficiencies and thus inspire people
to excel at their work. This culture leads to im-
provement in productivity and product quality,
and de-escalates cost.

Apollo strives to continuously improve its safety
performance by measuring, evaluating and re-
porting safety-related key performance lagging
and leading indicators. At Apollo, every Lost
Time Injury (LTD) occurrence is investigated in
plants through an 8D process for root cause
identification. This is followed up by corrective
and preventive measures.

Apollo Tyres has recently developed an in-
house all incident management software tool
for effective tracking of minor incidents and
near-misses as a proactive measure. There are
7 Lagging Indicators and 17 Leading Indica-
tors monitored every month. These measures
have already led to improvement in the results
in FY17. The total rate of LTI per million hours
worked, also called the LTI Frequency Rate
(LTIFR), reduced from 12.1 in FY16 to 2.1 in
FY17. The Company strives to further reduce
this rate by cascading it beyond manufactur-
ing locations. This means extending the safe-
ty culture and standards at field level, on the
road, in warehouses and in other compa-
ny offices. Apollo Tyres will also involve
its contractors and vendors to ensure they
comply with its safety standards.

Along with this, equal consideration is given
to process safety and fire safety so as to achieve
comprehensive health and safety standards.

HIV / AIDS Education and Prevention
Apollo’s HIV/AIDS related education and pre-
vention programs focus on unbiased health of all
its employees. The HIV/AIDS policy governs the
actions to be taken under this programme.

CARE FOR BUSINESS PARTNERS

Suppliers and dealers form the base of sustain-
able organisations. As a forward looking Compa-
ny, Apollo percieves its suppliers and dealers as
important stakeholders and works closely with
them, and continuously engages with them to
build long-term associations.

Supplier Engagement

The Company’s engagement with suppliers ex-
ists at multiple touch points, such as joint tech-
nical projects, quality workshops with natural
rubber producers and processors, quality re-
view meets for other major raw materials, CSR
workshops at suppliers manufacturing facilities,
Memorandum of Understanding for purchasing
volumes, and more. The Company also seeks
technical collaboration from its suppliers through
active participation in various technical semi-
nars and its Technical Leadership Development
Programmes.

Supplier Management Practices:
The following section gives an overview of Apol-
lo’s supplier management practices.

m  Supplier Selection

Supplier selection is the process by which
Apollo identifies, evaluates, and approves
the suppliers. Supplier selection process
involves in-depth evaluation and approv-
al of supplier systems and capabilities in
terms of product quality, production capac-
ity and financial stability.

m  New Material Selection

Looking at the end-product requirements
and environmental consideration, careful
selection of new materials is done through
a series of testing at labs and trial runs and
those raw material suppliers who qualify
on the quality and environmental require-
ments are selected.



Annual Report 2016-17

We Il e & "i‘-,
YT RIS R YV T

The Global Partner Summit 2017 meet in Hungary which saw participation by over 150
raw material Business Partners from Europe, USA, Korea, Japan, Thailand, China and India.

m  Supplier Audits m  Supplier Performance Evaluation
Supplier audits and on-site assessment of Supplier performance evaluation is done on
suppliers are conducted at the time of se- Quality, Delivery and Service performance
lection of new suppliers and also conduct- criteria through a rating system which aims
ed periodically for existing suppliers as per at timely feedback to suppliers to improve
audit criteria. their performance at Apollo.

The scope of supplier audit covers var- m  Supplier Quality Meet

ious elements like quality management Quality review meetings are conducted pe-
system, environmental standards, occu- riodically with suppliers to share feedback
pational health and safety standards and and to jointly work with suppliers for con-
others as per our Green Procurement Stan- tinuous improvement on supply quality.

dards and Partner Code of Conduct. Our

audit teams visit them at regular intervals Sustainable Supply Chain Policy:

for compliance check as per the standard Apollo Tyres believes that supply chain is a key
audit checklist. The supplier improve- contributor in the development and implemen-
ment plans are drawn up after the audit, tation of its Corporate Social Responsibility Pro-
agreed and followed up with the gramme, and expects its business partners to
suppliers until closure. show concern for social and environmental re-

sponsibility as they conduct their business.

102 suppliers were audited during the an-

nual audit calendar. Apollo’s endeavour is to work jointly with all
partners to promote and encourage compliance
SUPPLIER MANAGEMENT PROCESS with the Partner Code of Conduct (PCC).
Supplier .- m=--../ New Material Cor?orate Social Responsibility in Supply
selection . . Selection Chain:
'O @ Apollo has a CSR Program for supply chain part-
i \ ners which was started in 2007-08. Under this
§ \b Programme, Apollo conducts awareness events
7 ° at the suppliers’ premises on Substance Abuse
". ' and HIV / AIDS Prevention. In FY17, 3 work-
SupplieI‘:\‘\ g g shops' were carlfie‘d out at suppliers’ premises
Quality . = 7 Supplier covering 53 participants.
Meets 4 Audits
— T y .' o N Dealer Engagement
x ------- Dealers are the interface between the buyer and
Supplier Performance Evaluation ~ the Company. Their role is crucial, as they can
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BUSINESS PARTNER SERVICE CENTRE
ENGAGEMENT INITIATIVE ENABLES
DEALERS TO PLACE QUERIES REGARDING
ORDERS, PAYMENTS, COMPLAINTS, ETC.

influence the decision of buyers as well as pro-
vide feedback to the Company on buyer’s refer-
ences and concerns.

In its endeavour to engage with its business
partners to build credibility and offer best-in-
class services, Apollo Tyres has always strived
to strengthen its business process and enhance
dealer-friendly packages and practices. This
helps in fostering a culture of healthy competi-
tion and belongingness, and promotes ease of
doing business with a strong governance system
in place.

Engagement Platforms

The Company has formed a Management Advi-
sory Committee comprising of business partners
to collect constructive market feedback and im-
prove organisational performance.

In order to ensure that the buyers’ perspective
is brought back to the Company, Apollo engag-
es with them on regular basis through various
platforms. One such method is Business Partner

Service Centre which enables dealers to place
queries regarding orders, payments, complaints
etc. There is also a periodic governance meeting
to monitor the unresolved dealer issues.

Further to this, the Company has introduced two
robust IT enabled platforms Business Partner
Service Centre, and Sampark, to provide digital-
ised solutions for all such activities. These online
platforms provide a single window to its busi-
ness partners for all matters related to business
transactions, queries, benefits and grievances.

These enablers have helped to improve Deal-
er experience and turnaround time of services
along with strengthening of the product. This
has increased the trust level and enhanced ease
of doing business.

CARE FOR COMMUNITIES

At Apollo Tyres, Corporate Social Responsibil-
ity (CSR) is embedded in the long-term busi-
ness strategy to ensure that business priorities
co-exist with social commitments in order to

Employment preparedness training with ITI students at Chennai, Tamil Nadu, India




drive holistic development of communities. The
Company has a CSR policy that reflects the ob-
jective of social development aimed at creating a
positive impact.

The organisation believes in direct engagement
with its communities to be able to better under-
stand their needs. The projects are designed
through a participatory approach; wherever
required trained development professionals/
agencies are hired for the execution of the CSR
activities focussing on the verticals Environment
and Social.

The thrust areas of the projects are;
a.  Environmental Protection

b.  Health Initiatives

c¢.  Community Development

Environment Initiatives

The aim of the environmental intervention
projects is to reduce the impact of products
on environment and society at large at all
operational levels.
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Dairy Cooperative run by women in village near Limda plant, Gujarat, India

Various environmental projects are undertaken
by Apollo, under the following themes:

1. Biodiversity Conservation
2. Climate Change Mitigation
3. Watershed Management

4. Waste Management.

m  Biodiversity Conservation:

Continuing the commitment towards en-
vironment sustainability, the organisation
has initiated various biodiversity conser-
vation projects. The projects range from
establishing theme based gardens such as
creation of butterfly zones to apiculture in-
side the plant and outside in the community
in Kerala, India.

m  Climate Change Mitigation
The organisation has contributed to con-
servation of biodiversity and mitigation of
climate change with the help of projects
like afforestation, mangrove conservation
and biogas promotion. Under afforestation
project the organisation has planted a to-
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tal of 2,50,000 trees in the Tamil Nadu for
emission reduction. Out of these, 1,50,000
trees were planted in the reporting year. As
per the estimations, around 1,600 tonnes of
CO2 has been sequestered from these trees
since the inception of the project. Total area
converted under social foresting is over 350

acres with 355 beneficiaries.

Mangrove conservation is another very im-
portant project initiated under this theme.
The Company has partnered with Wildlife
Trust of India (WTD) to implement the proj-
ect in Kannur district of Kerala. The project
aims to ensure the survival of existing man-
groves and increase the acreage of such

habitats across.

In Limda, Gujarat, Apollo Tyres is work-
ing on bio gas utilisation as a mainstream

cooking fuel.

To achieve this objective,

50 household level biogas units have
been installed. The women have already
started realising the benefits as this has
freed them from long and arduous search

e

for wood. The time this saved is invest-
ed in income generation or as quality
family time.

Watershed Management

To address the issue of water shortage and
quality, the organisation has initiated vari-
ous projects in the villages around its man-
ufacturing locations.

Access to purified drinking water: The
project aims to provide drinking water
to the nearby community in Orgadam
village nearing the manufacturing fa-
cility in Chennai.

Eco restoration and improvement of
water bodies: Within this approach,
pond restoration projects are under-
taken at Chennai, Limda and Peram-
bra locations. The projects are de-
signed for restoring and enhancing
the aqua-biodiversity. The activity
includes water quality assessment,
cleaning, deepening and bonding of
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IMPROVED FARMING PRACTICE
PROGRAMME ENABLES
FARMERS TO ACQUIRE NEW
KNOWLEDGE AND SKILLS IN
MODERN CROP PRACTICES.

the ponds. It also involves develop-
ment of surroundings around the pond
area.

3. River conservation project: The proj-
ect mainly focuses on the assessment
and conservation of Riparian vege-
tation and associated Biodiversity of
Chalakudy River in Kerala. The proj-
ect engages school students and local
community through awareness gen-
eration activities. Students have also
got the understanding about the local
biodiversity.

Waste Management

Aligning with India’s national agenda of
Swach Bharat Abhiyan, Clean My Trans-
port Nagar and Clean My Village, com-
munity solid waste management projects
were implemented. The initiative targets

et WEETS L o R % x
Community Park & Herbal Garden in Sennakuppam village, nnai, Tamil Nadu, India

to improve waste management and clean-
liness of identified transhipment hubs and
villages in India. The initiative also aims
to generate awareness on health and san-
itation among stakeholders. The project is
running in eight transport locations (Del-
hi, Mumbai, Chennai, Kolkata, Agra, Jai-
pur, Jodhpur and Kanpur) and the villages
around manufacturing locations. Through
this project a total of 1,53,077 kilogrammes
of waste was collected and 85,679 people
were outreached through various outreach
programmes.

Social purpose

In the social vertical, Apollo has focussed on live-
lihood generation of farmers and women, pro-
motion of preventive health practices amongst
stakeholders. Under Social category Projects are
divided under two themes i.e. Health and Com-
munity Development.
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THE COMPANY PARTNERED WITH ELTON
JOHN AIDS FOUNDATION AND INITIATED
HIV-AIDS PREVENTION & AWARENESS
PROJECT FOR THE MIGRANTS IN DELHI

TRANSPORT NAGAR.

Health

Health is one of the key areas of interven-
tion, where preventive health services are
provided to the vulnerable sections such as
truck drivers, and communities around the
manufacturing locations.

HIV-AIDS Awareness & Prevention Program
Apollo Tyres Limited has been addressing
this concern through its intervention for
vulnerable truck driver community across
25 transhipment hubs of India. The proj-
ect aims at increasing awareness on STI/
HIV which draws alignment with recently
released Global Goal 3- Good Health and
well-being. The centres offer a spectrum of
services including Behaviour Change Com-
munication (BCC), Sexually Transmitted In-
fection Treatment (STI,) Counselling, etc.

The Company has also partnered with El-
ton John AIDS Foundation and started HIV-
AIDS Prevention & Awareness project for
the migrants in Delhi Transport Nagar.

In the reporting year 85,077 people availed
services at the Centres and 4,85,473 were
outreached from awareness programmes.

Vision Care

Good vision is critical for road safety. Apol-
lo Tyres has started vision care programme
for truck drivers. Under this initiative, peri-
odic eye check-up camps are organised for
truck drivers in transport nagars. Specta-
cles are distributed at low cost to the peo-
ple identified with refractive error issues.
Cataract patients are linked with nearby
hospitals for further treatment. In the re-
porting year, 18,130 people were screened
through vision testing camps out of which
8,610 were identified with refractive error
and 4,299 people received eye glasses. 511
people identified with cataract were further
linked with the hospitals for treatment.

Promotion of Health & Sanitation
Apollo has constructed 333 toilets in Val-
lakottai, Mathur, Sennakupam and Val-

lam Panchayath, Chennai, and has thus
made its contribution to the Government’s
Swachh Bharat Mission from June 2016 on-
wards, Vallakottai Panchayath was declared
as Open Defecation Free Panchayath by the
Govt. of Tamil Nadu. Apart from construct-
ing the toilets the project also focuses on
awareness raising and behaviour change
communication.

Community Development
Under this category projects are defined into
two themes i.e. Livelihood & Income Generation
Programme and Education

m  Livelihood & Income Generation Programme:

Women are trained on livelihood activi-
ties so that they need not to out from their
villages for income generation. The main
objective of this initiative is to create live-
lihood opportunities and develop entrepre-
neurship capabilities of underprivileged
women. The training includes vocational
skills such as apparel making, jewellery
designing, nursing, beautician, house-
keeping, khakhra making, sanitary napkin
making, soap and detergent making, mak-
ing home cleaning agents, etc. The trained
beneficiaries are further linked with the
market and service sectors for employment.
In the reporting year around 900 women
were trained in various income generation
activities and linked with market. Under
this initiative employment counselling and
soft skill training was also provided to the
ITT and engineering graduated in selected
colleges of Cochin and Chennai.

m  [mproved Farming Practice

The project engages with and supports
local farmers through capacity building
activities like livestock care and manage-
ment and scientific agriculture practices.
The main aim of the programme is to en-
able farmers to acquire new knowledge
and skills in modern crop practices. In the
reporting period 1547 farmers received
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IN ENSCHEDE, THE COMPANY PARTICIPATED IN A
BIODIVERSITY PROJECT WITH THE OBJECTIVE TO
INCREASE BIODIVERSITY IN THE REGION CLOSE TO

THE APOLLO VREDESTEIN PLANT.

improved farming training and 1,793 farm-
ers received training on livestock care and
management.

m  Education

Computer Literacy Project

To impart computer knowledge and en-
hance digital literacy skills, a computer lit-
eracy project was launched for the school
children of Mathur, Orgadam, Sennakupam,
Eraiyur and Vallakotai villages near Chen-
nai plant. Computer tutors are appointed
for these schools, learning modules are also
created for children. Totally, 340 students
benefitted from the project.

Road Safety Awareness Programme

The road safety programme implement-
ed in Perambra, adopted two main sub-
themes, one was related to awareness on
road safety issues to the school students
and the other was focused on installation
of road safety boards for commuters. Pam-
phlets and booklets on various road safety
issues were developed and distributed as a
part of the project.

Initiatives in Europe

In line with the organisational value “Care for
Society”, a strong focus on environment, health-
care and education was continued in Hungary.
In cooperation with a local Hospital in Gyongyos,
a Toy Room for in-patient children for treatment
was created. As a part of environment initiative,
the organisation has placed information boards
at the Kékes interpretation trail which is one of
the biggest National Parks in Hungary.

In line with the EU2020 strategy, new tutoring
pilot project was initiated in those vocational
school where Apollo trainings were started. The
aim of the project is to minimise the drop-out

rate and tutor those students who need addition-
al after-school classes.

The tutoring project involved directly 25 stu-
dents and 4 teachers. The interpretation trail
would be able to introduce the protected area
with 11 complex nature information to around
30,000 people.

In Enschede, the organisation has participated
in a biodiversity project together with the Mu-
nicipality of Enschede. Goal of this project is to
increase biodiversity in the region close to the
Apollo Vredestein plant area.

ENVIRONMENT CONSCIOUS
OPERATIONS

Eco-conscious operations have been central to
the manufacturing strategy at Apollo Tyres. The
organisation deeply values the significance of a
healthy environment and has always made ef-
forts to preserve it.

RAW MATERIAL SOURCING AND
MANAGEMENT

Apollo Tyres is very conscious about its carbon
footprint and strives to make judicious use of re-
sources. The organisation puts in concerted ef-
forts through dedicated R&D centres to achieve
that objective.

The three main constituents used for manufac-
turing tyres are natural rubber, synthetic rubber
and carbon black. In the reporting period, these
three comprised 46.1% of the total raw material
consumption. This was higher than the last year
when the percentage was 40.5%. In this, natu-
ral rubber consumption is more than synthetic
rubber. In the APMEA operations, natural rub-
ber constituted 71.2% of the total rubber used.
The share of natural rubber use in the Europe
region rose to 61.8% in the reporting period as
compared to 44.6% in FY16.
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Share of Raw Material Consumed, APMEA
and Europe Operations, FY17.

APMEA
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8.08 %
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Break-Up of Recycled Raw Materials by Type,
APMEA and Europe Operations, FY17

APMEA
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B Natural Rubber
Carbon Black

*Other Raw Materials includes associated process materials.
In APMEA it also includes Steam used at Limda. Total raw
material consumed across all the operations: 7,68,170 metric
tonne. Total recycled material: 7,027 metric tonne

B Synthetic Rubber
Other Raw Materials*

In the APMEA operations, the total raw materials
consumed were 6,94,582 metric tonne and the
total recycled material was 6,169 metric tonne.

In the Europe operations, the total raw materials
consumed were 73,588 metric tonne. The total
recycled material was 7,027 metric tonne.

NR Reclaim
Ultrafine Reclaim

B Butyl Reclaim

ENERGY PERFORMANCE

The energy profile of Apollo Tyres consists of di-
rect and indirect energy sources which have a
mix of renewable and non-renewable fuel types.

In its India operations, the main source of direct
energy used during the reporting period was
coal, followed by furnace oil. The source of in-
direct energy was electricity followed by wind
energy.

In the Netherlands, direct energy was sourced
from Natural gas. Electricity was the main
source of indirect energy.



Share of Direct and Indirect Energy
Consumed, FY17

d 32.54

67.46 5

Indirect Energy B Direct Energy

The total energy consumption (both direct and
indirect) for the reporting year was 4007 TJ as
compared to 3,395 TJ in FY 15-16. The share of
direct energy was 67.46% and that of indirect
energy was 32.54%.

As in the previous year, non-renewable energy
sources hold the major share in the total energy
consumption. However, the share of renewable
energy in the total mix has been 10% in the re-
porting year. This is higher than the previous
year when it stood at 6%.
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Break-Up of Direct Energy by Source,
FY17
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Coal is the main source of direct energy,
supplying 1,822 TJ, followed by furnace oil (393
TJ) and natural gas including RLNG (387 TJ).
The total direct energy consumption

was 2,703 TJ.

Break up of Indirect Energy by Source,
FY17

23.86

(%)

d 64.78

0.44 p/

State Electricity Board ® Thermal Power
Wind Power M Solar
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TOTAL ENERGY CONSUMED IN THE

APMEA AND EA OPERATIONS DURING
THE REPORTING PERIOD WERE 86.8%

AND 13.2% RESPECTIVELY.

CARBON EMISSION PROFILE FY17

FY17Ghg Emissions (tC02eq)-
Location Breakup

41,263.95 \
116,108.06™,

J 321,865.51

40,915.73 £

8590530  /

B Limda
B Perambra

Chennai
Kalamassery
B Enschede

*Imported Thermal Power in India, treated as Grid Power for
calculating CO2 emissions [using CEA emission factor
Ver. 111

FY17Ghg Emissions (tC02eq)-
Scope Breakup

226,534.48

385,508.40 3

Scope 1 B Scope 2

Indirect energy (overall a total of 1,304 TJ) is pri-
marily sourced from local electricity grids

(845 TJ). There has been a significant increase
in the share of wind energy which accounted for

311 TJ as compared to 112 TJ for FY16. In the
year FY-16, solar energy was also introduced in
the energy mix in Chennai and accounted for
0.44 % of the total indirect energy consumed
amounting to about 6 TJ.

APMEA operations accounted for 86.8% of the
total energy consumed during the reporting
period, consuming 3,477 TJ of energy. Though
coal remained the leading source of energy
[direct], there has been a concerted effort to
increase the renewable energy share which ac-
counted for 11.5% of the energy mix in the AP-
MEA operations.

In the Europe operations, energy consumption
was 13.2% (530 TJ) of the total energy con-
sumed during the reporting period. In the Neth-
erlands, natural gas is the predominant direct
energy source and the main indirect source of
energy is electricity.

Energy Efficiency Initiatives

The organisation embarked on the Energy Man-
agement System journey in FY16 with the im-
plementation of ISO 50001 and covered all the
operations in the reporting period. There were
several initiatives that were undertaken during
the reporting period which resulted in energy
savings of 53,009 GJ. In the reporting period,
major savings were realised from conversions
and retrofitting of equipments.

Green House Gas (GHG) Emissions

At present, the operations mostly depend on
non-renewable energy sources. However, up-
take of renewable energy has gone up in the re-
porting period which has positively impacted the
overall carbon footprint.

For the purpose of this report, emissions under
Scope 1 and Scope 2 have been considered as de-
fined by the GHG Protocol. This year we have also
included the emission from the Corporate Office in
Gurgaon for calculating the carbon footprint.



AS PART OF THE ENVIRONMENT
PROGRAMME HABITAT APOLLO,
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SEVERAL ACTIVITIES WERE CARRIED
OUT, WITHIN THE PLANTS, TO ENHANCE

BIODIVERSITY.

LIFE CYCLE ASSESSMENT

As a part of the Sustainability initiatives, Life Cy-
cle Assessment (LCA) was carried out for Radial
Tyres for Passenger Vehicle - Amazer 3G Max
India, manufactured at Oragadam facility, in
Chennai. The study was done using sophisticat-
ed software based model and was aligned to the
International standard ISO 14040.

Total Annual Water Withdrawal (in m3), FY17

WATER SOURCING AND MANAGEMENT

The primary source of water at the opera-
tions is surface water, which accounted for
98.4% of total water consumption during
FY17. Other sources include ground water and
municipal water.

Total annual

Plant Perambra Kalmassery Limda Chennai Netherlands  water
withdrawal
Annual 5,43,807 2,34,853 9,14,960 5,69,760 39,79,403 62,42,783
water
withdrawal
Share of Water Withdrawal by Source in APMEA and Europe Operations, FY17
SHARE OF WATER WITHDRAWL BY WATER RECYCLED VS WATER
SOURCE IN APMEA WITHDRAWAL
1.41 1.63
e (%)

Surface Water B Ground Water

Surface Water B Ground Water

In Europe operations, the source is surface water and water supplied by the local municipal body.
For the reporting year, the total annual water withdrawal was 39,79,403 m3.
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Break-Up of Total Water Usage in terms of
Recycled Water and Fresh Water Withdrawal,
FY17

SHARE OF WATER WITHDRAWAL BY
SOURCE IN EUROPE REGION

8.60
(%)
l,
91.40 ,
Withdrawal B Recycled

In the APMEA operations, the total annual water
withdrawal was 22,63,380 m3, of which 5,36,926
m3 (23.72%) was recycled or reused.

WASTE REDUCTION AND MANAGEMENT

Waste generated from tyre manufacturing pro-
cess is in solid & liquid form and is classified as
hazardous and non-hazardous. This segregation
enables us to identify suitable strategies for their
safe disposal, thus preventing harm to the envi-
ronment. The types of waste generated during
the reporting period is given in the table below:

Hazardous and Non-Hazardous Wastes,
FY17

Hazardous Wastes = Non-Hazardous Wastes
Used oil / waste oil ~ Waste rubber

ETP sludge Scrap tyres

Scrap rubber com- Rubberised fabric
pound

Empty Paint Cans

Process / Metal Scrap

Oil barrel Scrap Saw Dust
Oil soaked cotton Scarp Rubberised Radial Steel
waste Belt

The total solid waste generated in the reporting
period was 23,325 metric tonne.

Water Recycle, APMEA Operations (in m3), FY17
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500000 88,939
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234,853
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326,477
- A

Perambra Kalamassery

Withdrawal EWater Recycled or reused*

Limda Chennai



Break-Up of Solid Wastes by Type Generated,
FY17

SOLID WASTE-HAZ/NON HAZ

‘ 3.73

(%)

96.27
2= 7

Non Hazardous B Hazardous

In the APMEA operations, 712 metric tonnes of
hazardous and 17,280 metric tonnes of non-haz-
ardous solid wastes were generated. Hazardous
liquid waste generated was 15,825 kilolitres.

In the Europe operations, a total of 159 metric
tonnes of hazardous and 5,174 metric tonnes of
non-hazardous solid wastes were generated in
the reporting period.

One of the initiatives towards waste management
is the ‘Scrap Attack Programme’ in Enschede,
which resulted in reduction of 336 metric tonne
of waste in the reporting period as compared to
the FY16.

CONSERVATION OF BIODIVERSITY
Protection and enhancement of biodiversity is
important from the perspective of the entire val-
ue chain. During the reporting period, as part
of the environment programme Habitat Apollo,
several activities were carried out, within the
plants, to enhance biodiversity. While some of
these activities were directly aimed at biodiver-
sity conservation, others had indirect benefits.
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Formal risk and impact assessment studies to
measure impact on biodiversity in the manufac-
turing locations were conducted by third party
agencies. As an outcome of this study, biodiver-
sity conservation projects were initiated at the
Perambra and Kalamassery plants.

At Kalamassery these activities included main-
taining the existing theme gardens such as but-
terfly garden, snake repellent plant belt and fruit
garden to enhance the biodiversity and increase
species of flora and fauna. Apollo Tyres also sup-
ports the Kalamassery municipality in maintain-
ing this green cover in an eco-friendly manner.

At Perambra, the initiatives included conserva-
tion and restoration of pond ecosystem by devel-
oping theme gardens and converting them into
a learning centre by placing information boards.
Apiculture, for collection of honey from rubber
trees within the premises was also continued at
Perambra during the reporting period.

INNOVATION

R&D is currently engaged in numerous new re-
search projects - in-house as well as in collab-
oration with external partners like National Re-
search Institutes, Universities and RM suppliers,
to create the much needed technological edge to
the Company in areas of environmental sustain-
ability. Some of the key projects include Nano
delaminated clays,

De-proteinised Natural Rubber, Silane modified
clays, Self-healing tyre, etc. These projects focus
majorly on the three fundamental areas of tyre
performance such as lowering rolling resistance,
reducing rate of wear and improving wet grip.
Some of these projects are now moving to in-
dustrialisation phase and some of the projects
like new generation carbon black have been al-
ready industrialised. Reducing wear rate helps
to reduce release of tyre tread particle in air.
This reduces air pollution and improves health
and safety.
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SUSTAINABILITY IS DEEPLY
EMBEDDED IN APOLLO TYRES'
CORPORATE GOVERNANCE.

RE-TREAD RESEARCH AND TECHNOLOGY
DEVELOPMENT

In the tyre industry, a major sustainability-related
area is maximising tyre usage through re-tread-
ing. A customer can use the tyre and then add
more life to the tyre by re-treading. Apollo has
an exclusive research wing for Re-tread research
which develops green and efficient re-treading
methods to extend productive life of tyres to re-
duce adverse impact on environment due to land
filling of scrap tyres.

WAY FORWARD

Sustainability is deeply embedded in Apollo
Tyres’ corporate governance. The Company is
constantly striving to improve its track record in
this crucial area, and thus accrue long-term gains
for its stakeholders. The Company’s approach
toward this end is scientific and goal-oriented.
It has put in place modern hardware and sys-
tems that produce better analytics of measures
implemented, an also provide vital directions for
preparing future roadmaps. This, and other ini-
tiatives have provided an enabling environment
for sustainability to thrive at Apollo Tyres.

The outcomes so far are not resting spots, but a
clarion call for more vigorous and rigorous ef-
forts to build on them.
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Dear Member,

On behalf of the Board of Directors of your Company, we share with you the Annual Report along with
the audited financial statements of your Company for the financial year ended March 31, 2017.

FINANCIAL PERFORMANCE
The financial performance of the Company for the financial year ended March 31, 2017 is summarised
below:
% Million
Year ended Year ended
Particulars March 31, 2017 March 31, 2016 March 31, 2017 March 31, 2016
Standalone Consolidated
Net Sales 88,167 86,485 130,630 117,399
Other Income 2,524 3,125 2,712 1,767
Operating Profit (EBIDTA) 14,626 17,698 20,005 20,655
Less: Depreciation/Amortisation Exp. 2,882 2,652 4,618 4,268
Finance Cost 888 901 1,029 926
Provision for Tax 2,829 4,124 3,365 4,677
Net Profit before Exceptional Items 8,027 10,021 10,993 10,784
Add: Exceptional Items - - = 478
Less: Share of loss in Joint Ventures = - 3 32
Net Profit 8,027 10,021 10,990 11,230
OPERATIONS RAW MATERIALS

The Indian tyre industry showed a volume growth
0f 12%, led primarily by the Passenger Vehicles,
Scooters and Motorcycle/Moped segments.
While the tyre production for Medium and Heavy
Commercial Vehicles (MGHCV) de-grew by 3%,
the tyre production for Light Commercial Vehicle
(LCV) segment grew by 7%. Pick-up in rural
demand, thanks to an above-normal monsoon
is evident with the demand for all tractor tyres
(front, rear and trailer) growing in double digits.

On a standalone basis, your Company achieved
a net turnover of ¥ 88,167 million as against
¥ 86,485 million during the previous financial
year. EBIDTA was at¥ 14,626 million as compared
to ¥ 17,698 million during the previous financial
year. The net profit for the year under review
was ¥ 8,027 million, as against ¥ 10,021 million
in the previous fiscal.

The consolidated net turnover of your Company
was ¥ 130,630 million during FY17, as compared
to ¥ 117,399 million in FY16. The consolidated
EBIDTA was % 20,005 million for FY17 as
compared to ¥ 20,655 million for the previous
financial year. On consolidated basis, Apollo
Tyres earned a net profit of ¥ 10,990 million for
FY17 as against ¥ 11,230 million for the previous
financial year.
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The year under review witnessed the raw
material cost increasing by around 3% after 4
years of continued decline in raw material prices.

The first half of FY17 saw raw material prices
ruling lower than the corresponding period
in the last fiscal. The raw material prices rose
sharply in the second half of FY17 over the same
period last year putting pressure on the margins.

The OPEC oil pact in November 2016 acted as
the trigger for reversal of the softening trend in
commodity prices. OPEC members agreed to
reduce their output from 33.7 million barrels/
day to 32.5 million barrels/ day. This led to Oil
Prices (Brent Crude) breaching the barrier of
USD 50/ barrel and prices have stayed in the
band of USD 54 — 56/ barrel since then.

Natural Rubber prices started to rise during 2016
on the back of International Tripartite Rubber
Council (ITRC) agreeing to continue export
cutbacks through the implementation of the
Agreed Export Tonnage Scheme (AETS) by major
exporting countries. The prices rose sharply
from November 2016 onwards due to floods in
rubber producing regions of Thailand affecting
the availability leading to supply crunch. The
international rubber prices for TSR 20 grade
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touched a level of USD 2.3/kg in February 2017 from a level
of USD 1.3/kg in August 2016 representing a 77% rise.

The demand-supply gap in Natural Rubber continued
during the year. As per the Indian Rubber Board estimates,
the shortfall in production in the country is likely to be
around 3,74,000 MT. This shortfall together with the fact
that rubber required for radial application needs to be
imported from major producing countries such as Thailand
and Indonesia leads to a significant dependence on imports
of natural rubber.

The other major raw materials such as Synthetic Rubber,
Carbon Black, Nylon Fabric also went up in the later part
of the year. Synthetic rubber prices in particular spurted
by around 40% aided by steep increase in the butadiene
prices during the second half of the year.

The antidumping duty continues on imports of major raw
materials - Carbon Black from China and Russia, Nylon
Fabric from China, Rubber Chemicals from China, EU and
Korea. The antidumping duty investigations have been
initiated on the imports of Styrene Butadiene Rubber (SBR)
and Poly Butadiene Rubber (PBR).

The Company strengthened its sourcing organisation by
setting up procurement office in Singapore to work closely
with the suppliers in the South East Asian region, having
direct business with the manufacturers.

DIVIDEND

Your Company has a consistent track record of dividend
payment. The Directors are pleased to recommend a
dividend of ¥ 3/- (300%) per share of ¥ 1/- each on Equity
Share Capital of the Company for FY17 for your approval.
There will be no tax deduction at source on dividend
payments, but those shareholders receiving a dividend
income exceeding ¥ 10 lakh, would become liable to pay
additional tax @ 10%. Your Company would continue to
bear tax on dividend @ 20.36%, inclusive of surcharge.

The dividend, if approved, shall be payable to the members
holding shares as on record date, i.e. June 28, 2017.

RESERVES

The amount available for appropriations, including surplus
from previous year amounted to ¥ 33,826 million. Surplus
0f ¥ 32,731 million has been carried forward to the balance
sheet. A debenture redemption reserve of ¥ 94 million and
general reserve of ¥ 1,000 million has been provided.

BOARD OF DIRECTORS

A) Appointment/Re-appointment of Director
Mr. Paul Antony (DIN: 02239492), IAS, Additional
Chief Secretary, was nominated by Government of
Kerala as a Director on the Board of the Company
in place of Mr. P. H. Kurian (DIN: 00027596) w.e.f.
November 18, 2016.

B)

C)

D)

E)

Pursuant to the provisions of Section 152 (6)
of the Companies Act, 2013, Mr. Paul Antony,
(DIN: 02239492), Nominee Director of the Company,
is liable to retire by rotation and being eligible, offers
himself for re-appointment.

Mr. Paul Antony is not disqualified under Section
164(2) of the Companies Act, 2013.

Changes in Directors and Key Managerial Personnel
During the year under review, except the nomination
of Mr. Paul Antony, IAS, Additional Chief Secretary
in place of Mr. P. H. Kurian to the Board of the
Company by Government of Kerala w.e.f. November
18, 2016, there were no changes in Directors and Key
Managerial Personnel of the Company.

Declaration by Independent Directors

In terms with Section 149 (7) of the Companies Act,
2013, every Independent Director of the Company has
submitted a declaration that they meet the criteria of
Independence.

Formal Annual Evaluation

Pursuant to the provisions of the Companies Act, 2013,
the Board is required to carry out annual evaluation
of its own performance and that of its committees
and individual Directors. The Nomination and
Remuneration Committee of the Board is also required
to carry out evaluation of every Director’s performance.
Accordingly, your Company has carried out the
performance evaluation during the year under review.

For annual performance evaluation of the Board as
a whole, it’s Committee(s) and individual Directors
including the Chairman of the Board, the Company
has formulated a questionnaire to assist in evaluation
of the performance. The questionnaire is based on
“Guidance Note on Board Evaluation” as prescribed
by SEBI vide its circular dated January 5, 2017.
Every Director has to fill the questionnaire related
to the performance of the Board, its Committees
and individual Directors except himself by rating the
performance on each question on the scale of 1to 5, 1
being Unacceptable and 5 being Exceptionally Good.

On the basis of the response to the questionnaire,
a matrix reflecting the ratings was formulated and
placed before the Board for formal annual evaluation
by the Board of its own performance and that of its
Committees and individual Directors. The Board was
satisfied with the evaluation results.

Separate Meeting of Independent Directors

In terms of requirements under Schedule IV of the
Companies Act, 2013 and Regulation 25 (3) of SEBI
(Listing Obligations and Disclosure Requirements)
Regulations, 2015, a separate meeting of the
Independent Directors was held on December 16, 2016.



The Independent Directors at the meeting, inter alia,
reviewed the following:-

m  Performance of Non-Independent Directors and
Board as a whole.

m  Performance of the Chairperson of the Company,
taking into account the views of Executive
Directors and Non-Executive Directors.

m  Assessed the quality, quantity and timeliness
of flow of information between the Company
Management and the Board that is necessary for
the Board to effectively and reasonably perform
their duties.

F) Remuneration Policy

The Board has, on the recommendation of the
Nomination & Remuneration Committee, laid down
a Nomination & Remuneration Policy for selection
and appointment of the Directors, Key Managerial
Personnel and Senior Management and their
remuneration. The extract of the Nomination and
Remuneration Policy provided in the Corporate
Governance Report forms part of Board’s Report.

PRODUCT & MARKETING

In FY17, the APMEA operations continued its focus on key
themes for the Indian market - consolidating its leadership
position and expanding market share by introducing new
products across segments. For other countries in the
APMEA region, the objectives were to continue seeding
the markets with country specific products, building brand
salience and expanding the distribution network.

During the year, the Company expanded its TBR capacity
of its Chennai unit from 6,000 units per day to 9,000 units
per day. Benchmarked on both counts — quality and value,
the Company TBR tyres are the preferred choice for major
CV OEMs like Tata Motors, Ashok Leyland, Eicher Motors,
Bharat Benz, etc.

It introduced new TBR products to cater to various
applications including Apollo Endumile LHD, Apollo
Enducomfort CA, etc. In the TBB market, the Company
introduced premium products like Amar Gold and XT-7.
To further enhance the customer experience, the Company
expanded its network of Apollo CV zones to 15 and
increased the Apollo Retread Zone network in India. The
Company did multiple high impact programs like ‘Apollo
Aazadi Ke Rang’ and ‘Load ka Champion’ to engage with
the customers. In the Passenger Car segment, the Company
increased the reach for its top selling product - Amazer
4G Life, by another 13 new sizes. Further, the Company’s
branded retail network increased to 290 stores spread
across 150 cities. From an OE perspective, the Company’s
tyres are an OE fitment to 16 of the Top 20 cars on Indian
roads. Within the first year of launch, Apollo crossed the
1 million tyre mark in the two-wheelers category. The
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Company continued its association with Manchester
United as it signed a global sponsorship agreement for
another 3 years.

The Europe operations continued to build on its Agriculture
portfolio as it unveiled nine new sizes of the Traxion85
range. The Company’s dedicated satellite R&D centre in
Raunheim (Frankfurt), Germany continues to work towards
establishing ties with leading German OE customers for
both Apollo and Vredestein brands. Further, the Vredestein
brand became official tyre partner of Mille Miglia, a race
for classic and vintage cars.

EXPANSION PROGRAMME AND FUTURE OUTLOOK
Apollo Tyres will continue its three-pronged strategy:

- To consolidate market position in existing
markets and seek new markets/ new segments;

- To continue investment in both the brands -
Apollo and Vredestein and capacity expansion
via Greenfield/ Brownfield facilities; and

- To seek other growth opportunities.

The Company has announced plans to set up a plant in
Andhra Pradesh, India.

With the commencement of the commercial production of
the Hungarian plant, the Company hopes to increase the
continuous and regular supply of its highly rated tyres
to the European customers. The Company will further
strengthen its portfolio, especially the all-season given
the strong industry and Company growth in this segment.
The Company strategy around Premiumisation in PV
segment will further see growth in the 17 inch and above
segment. Importantly, the Company wants to replicate its
TBR success story in European market and launched a
disruptive online model to enter the European CV segment.

MATERIAL CHANGES AND COMMITMENTS

No material changes and commitments affecting the
financial position of your Company have occurred between
the end of the financial year of the Company to which the
financial statements relate and on the date of this report.

SIGNIFICANT MATERIAL ORDERS PASSED BY
REGULATORS

No significant material orders have been passed during the
year under review by the regulators or courts or tribunals
impacting the going concern status and Company’s
operations in future.

CHANGE IN THE NATURE OF BUSINESS, IF ANY
There is no change in the nature of business of your
Company during the year under review.
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INTERNAL FINANCIAL CONTROLS

The Company has identified and documented all key
internal financial controls as part of standard operating
procedures (SOPs). The SOPs are designed for all critical
processes across all plants, warehouses and offices wherein
financial transactions are undertaken. The SOPs cover the
standard processes, risks, key controls and each process
is identified to a process owner. In addition, the Company
has a well defined Financial Delegation of Authority
(FDOA), which ensures approval of financial transaction by
appropriate personnel.

The Company uses SAP-ERP to process financial
transactions and maintain its books of accounts. The SAP
has been setup to ensure adequacy of financial transactions
and integrity & reliability of financial reporting. SAP was
implemented in the Europe (Netherlands operation) in
the previous year with continued work on the same in
the current year and it is under implementation at the
Company’s Greenfield plant in Hungary.

The financial controls are evaluated for operating
effectiveness through Management’s ongoing monitoring
and review process and independently by Internal Audit.
The testing of controls by Internal Audit are divided into
three separate categories; a) automated controls within
SAP, b) segregation of duties within SAP and restricted
access to key transactions, ¢) manual process controls.

In our view the Internal Financial Controls are adequate
and are operating effectively.

SHIFTING OF REGISTERED OFFICE

The Registered Office of your Company has been shifted
to 3" Floor, Areekal Mansion, Near Manorama Junction,
Panampilly Nagar, Kochi — 682036 w.e.f. May 1, 2016.

MANAGEMENT DISCUSSION AND ANALYSIS
REPORT

As required by Regulation 34 (2) of the SEBI (Listing
Obligations and Disclosure Requirements) Regulations,
2015, a detailed Management Discussion and Analysis
Report is presented in a separate section forming part of
the Annual Report.

COMMENCEMENT OF PRODUCTION AT HUNGARY
PLANT

The Company’s 6" tyre manufacturing unit and second
in Europe at Gyongyoshalasz, Hungary was inaugurated
by the Honourable Prime Minister of Hungary, Mr. Viktor
Orban on April 7, 2017. This is Company’s first greenfield
facility outside India.

This facility will help the Company to further increase its
presence and market share in Europe. From being only
a replacement market focussed company in Europe, the
Company would soon be starting supplies of passenger car
tyres to all the leading OEs in Europe.

GLOBAL R&D CENTRE, ASIA

The Company’s 2nd Global R6D Centre, Asia, just outside
the southern Indian city of Chennai, was inaugurated on
November 9, 2016. First Global R6D Centre, Europe is in
Enschede, the Netherlands, which is operational since 2013.
The two Global R&D Centres of Apollo Tyres, in addition to
the core research, service the product development needs
of the respective regions. The Global R&D Centre, Europe
services the Europe and America region while the Global
R&D Centre, Asia, services the product development needs
for the entire India, Asia Pacific, Middle East & Africa region.

SUBSIDIARY/ASSOCIATE & JOINT VENTURE
COMPANIES

As the Company follows its vision to become a global tyre
brand of choice, it created multiple subsidiaries/ associates
for facilitating these operations in various countries. As
on March 31, 2017, your Company had 42 subsidiaries
including step subsidiaries, 1 associate and 1 joint venture.

The Hon’ble High Court of Kerala on August 26, 2016,
had sanctioned the scheme of amalgamation of Apollo
(Mauritius) Holdings Pvt. Ltd. (“AMHPL”), a wholly owned
subsidiary, with the Company. The appointed date of
amalgamation was April 1, 2016.

The Corporate and Business Registration Department,
Mauritius, vide its letter dated December 7, 2016, had
approved the amalgamation of AMHPL with the Company
thereby removing the name of AMHPL from its register.
AMHPL was amalgamated with the Company with effect
from December 7, 2016.

Apollo Tyres Cooperatief U.A. had incorporated Saturn
F1 Pvt. Ltd, as its wholly owned subsidiary on September
16, 2016 in United Kingdom.

Apollo Tyres Cooperatief U.A. had incorporated Retail
Distribution Holding B.V., as its wholly owned subsidiary
on February 14, 2017 in Netherlands.

Apollo Tyres Cooperatief U.A had incorporated Rubber
Research LLC, as its wholly owned subsidiary on February
16, 2017 in United States of America.

Apollo Tyres (Cyprus) Pvt. Ltd., wholly owned subsidiary of
the Company is under winding up.

Vredestein Norge AS, wholly owned subsidiary of Apollo
Vredestein B.V. was wound up on March 21, 2017.

As per the provisions of Section 129 of the Companies
Act, 2013, the consolidated financial statements of the
Company and its subsidiaries are attached in the Annual
Report. A statement containing brief financial details of all
the subsidiaries of the Company for the year ended March
31, 2017, forms part of the Annual Report. The annual
accounts of subsidiary companies will be made available
to shareholders on request and will also be kept for
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inspection by any shareholder at the Registered Office and Corporate Office of your Company. A statement in Form AOC-
1 containing the salient features of the financial statements of the Company’s subsidiaries, associate and joint venture is

also attached with financial statements.

DEBENTURES

The following series of Secured Redeemable Non-Convertible Debentures (NCDs) were issued and allotted during the

year under review through Private Placement:-

SL.No Series of NCDs

No. of NCDs @ Face Value

Value R in Million) Date of Allotment

% 10,00,000 each
1 8.65% Series A, B & C 3,250 3,250 May 30, 2016
2 7.50% Series A, B & C 3,000 3,000 October 21, 2016

The aforesaid NCDs are listed on the debt segment of the National Stock Exchange of India Limited (NSE).

DEPOSITS

During the year under review, your Company did not accept
deposits covered under Chapter V of the Companies Act,
2013.

AUDITORS

Pursuant to Section 139 (2) of the Companies Act, 2013,
read with Companies (Audit and Auditors) Rules, 2014, the
Company at its 41t Annual General Meeting (AGM) held
on August 6, 2014, had appointed M/s. Deloitte Haskins
& Sells as Statutory Auditors for a period of 3 years i.e, up
to the conclusion of the 44™ AGM to be held in the year
2017. The present term of M/s. Deloitte Haskins & Sells,
Statutory Auditors, would expire at the conclusion of the
ensuing AGM.

The Board of Directors of your Company has proposed
the appointment of M/s. Walker Chandiok & Associates,
Chartered Accountants (Grant Thornton International Ltd.),
as the Statutory Auditors of the Company to hold office
from the conclusion of this 44™ AGM until the conclusion
of the 49" AGM.

The Company has received a letter from the Auditors
confirming that they are eligible for appointment as
Statutory Auditors of the Company under Section 139 of
Companies Act, 2013 and meet the criteria for appointment
specified in Section 141 of the Companies Act, 2013.

AUDITORS’ REPORT

The comments on statement of accounts referred to in the
report of the Auditors are self explanatory. The Auditors’
Report does not contain any qualification, reservation or
adverse remark.

COST AUDIT

M/s. N. P. Gopalakrishnan & Co., Cost Accountants, were
appointed with the approval of the Board to carry out
the Cost Audit in respect of the Company’s facilities at
Perambra, Vadodara and Chennai as well as Company’s
lease operated plant at Kalamassery for FY17.

Based on the recommendation of the Audit Committee,
M/s. N. P. Gopalakrishnan & Co., Cost Accountants, being
eligible, have also been appointed by the Board as the
Cost Auditors for FY18 subject to members approval. The

Company has received a letter from them to the effect that
their re-appointment would be within the limits prescribed
under Section 141(3)(g) of the Companies Act, 2013 and
that they are not disqualified for such re-appointment within
the meaning of Section 141 of the Companies Act, 2013.

MEETING OF THE BOARD OF DIRECTORS

A calendar of meetings is prepared and circulated in
advance to the Directors. During the year, four Board
meetings were convened and held. The intervening gap
between the meetings was within the period prescribed
under the Companies Act, 2013 and SEBI (Listing
Obligations and Disclosure Requirements) Regulations,
2015. The details of all Board/ Committee meetings held
are given in the Corporate Governance Report.

AUDIT COMMITTEE

The details of the Audit Committee including its composition
and terms of reference mentioned in the Corporate
Governance Report forms part of Board’s Report.

The Board, during the year under review, had accepted all
recommendations made to it by the Audit Committee.

VIGIL MECHANISM WHISTLE BLOWER POLICY
The Company has formulated a vigil mechanism through
Whistle Blower Policy to deal with instances of unethical
behaviour, actual or suspected, fraud or violation of
Company’s code of conduct or ethics policy. The details
of the policy are explained in the Corporate Governance
Report and also posted on the website of the Company.

COMMITTEES OF BOARD

Pursuant to requirement under Companies Act, 2013 and
SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, the Board of Directors has constituted
various Committees of Board such as Audit Committee,
Nomination & Remuneration Committee, Stakeholders
Relationship Committee, Business Responsibility Committee
and Corporate Social Responsibility Committee. The details
of composition and terms of reference of these Committees
are mentioned in the Corporate Governance Report.

SHARE CAPITAL
During the year under review, the Issued, Subscribed and
Paid-up Share Capital of the Company was 50,90,24,770
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shares of ¥ 1/- each. There was no change in the capital
structure of the Company.

a) Issue of equity shares with differential rights
Your Company has not issued any equity shares with
differential rights during the year under review.

b) Issue of sweat equity shares

Your Company has not issued any sweat equity shares
during the year under review.

c) Issue of employee stock options

Your Company has not issued any employee stock
options during the year under review.

d) Provision of money by company for purchase of
its own shares by employees or by trustees for the
benefit of employees

Your Company has not made any provision of money
for purchase of its own Shares by employees or by
trustees for the benefit of employees during the year
under review.

PARTICULARS OF LOANS, GUARANTEES OR
INVESTMENTS UNDER SECTION 186

During the year under review, your Company has not
given any loan or guarantee which is covered under the
provisions of Section 186 of the Companies Act, 2013.
However, details of investment made during the year, are
given under notes to the financial statements.

RELATED PARTY TRANSACTIONS

All contracts/ arrangements/ transactions entered by the
Company during the financial year with related parties
were in the ordinary course of business and on an arm’s
length basis and do not attract the provisions of Section
188 of the Companies Act, 2013. During the year, the
Company had not entered into any contract/ arrangement/
transaction with related parties which could be considered
material in accordance with the policy of the Company on
materiality of related party transactions.

Suitable disclosure as required by the applicable
Accounting Standards has been made in the notes to

the financial statements. The Policy on Related Party
Transactions as approved by the Board is uploaded on the
Company’s website.

MANAGERIAL REMUNERATION

a) The details required pursuant to Rule 5(1) of the
Companies (Appointment and Remuneration of
Managerial Personnel) Rules, 2014, are provided in
the Corporate Governance Report.

b) During the year under review, Mr. Neeraj Kanwar

(DIN: 00058951), Vice Chairman & Managing Director

also received remuneration from Apollo Tyres (UK)

Pvt. Ltd., wholly owned subsidiary of the Company.

PARTICULARS OF EMPLOYEES

Particulars of employees as required in terms of the
provisions of Section 197 of the Companies Act, 2013,
read with Rule 5(2) of the Companies (Appointment and
Remuneration of Managerial Personnel) Rules, 2014, are
set out in Annexure A to the Board’s Report.

SEXUAL HARASSMENT AT WORKPLACE
Your Company has in place a formal policy for prevention
of sexual harassment of its employees at workplace.

During the year under review, there were no cases
filed pursuant to the Sexual Harassment of Women
at Workplace (Prevention, Prohibition and Redressal)
Act, 2013.

SECRETARIAL AUDITOR

Pursuant to the provisions of Section 204 of the Companies
Act, 2013 and the Companies (Appointment and
Remuneration of Managerial Personnel) Rules, 2014, your
Company has re-appointed M/s. PI & Associates, Company
Secretaries as Secretarial Auditor of the Company for FY17
to undertake Secretarial Audit of the Company.

The Secretarial Audit Report does not contain any
qualification, reservation or adverse remark. Secretarial
Audit Report given by Secretarial Auditors is annexed with
the report as Annexure 1.
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In its constant quest for growth and excellence, your Company was honoured and recognised at various forums. The

prominent Awards are listed below for your reference.

Name of the Award Category

Awarded by

Best Corporate Citizen Award CSR initiatives

Kerala Chapter of National Institute of
Personnel Management (NIPM)

CSR Excellence Award 2016
Sustainability

Promoting Ecological and Environmental

Bureaucracy Today (BT)

ICQCC 2016 Quality

The Association of QC Headquarters of
Thailand in co-operation with Department
of Industrial Promotion, Ministry of
Industry

Corporate Talent Championship 2016 Group Theatre

Engage4more

CSR Excellence Award 2016 CSR initiatives

Quality Circle Forum of India

Sparsha Award 2016 CSR initiatives

National Institute of Industrial Engineering
(NITIE) and LakshyaSM

Golden Peacock Award for Excellence
in Corporate Governance 2016 - Special
Commendation

Corporate Governance

India's Corporate Institute of Directors
(I0D)

NDTV Architecture and Design Award 2016 Office Category

NDTV Architecture and Design Award for
Apollo Tyres R&D Centre

2015/16 Vision Awards Annual Report; League of American Communications
Annual Report - Best Letter to Professionals (LACP)
Shareholders;
Annual Report - Top 50 Reports Worldwide

RISK MANAGEMENT During the year under review, your Company has carried

The Company has a well laid out Risk Management Policy,
covering the process of identifying, assessing, mitigating,
reporting and reviewing critical risks impacting the
achievement of Company’s objectives.

The Risk Management Steering Committees have been
formed for APMEA and Europe regions which are headed
by President (APMEA) and President (Europe) as Chairman
of the respective Committees and represented by the
functional heads as Chief Risk Officers. The Committees
review each risk on a quarterly basis and evaluate its
impact and plans of mitigation. The risks are documented
in form of risk register, which are placed before Audit
Committee, at its meeting(s). The Audit Committee of the
Company reviews the risks of APMEA and Europe regions
and provides its directions to the management, if any. The
audit committee updates the Board on the key risks placed
before it.

CORPORATE SOCIAL RESPONSIBILITY

Your Company has been taking initiatives under Corporate
Social Responsibility (CSR) for society at large, well before
it has been prescribed through the Companies Act, 2013.
The Company has a well defined Policy on CSR as per the
requirement of Section 135 of the Companies Act, 2013
which covers the activities as prescribed under Schedule
VII of the Companies Act, 2013. The Company has an in-
house department which is exclusively working towards that
Objective. The Company is carrying out its CSR Activities
through registered trusts created by the Company for this
purpose and which is monitored by CSR Committee.

out activities primarily related to promoting preventive
healthcare, ensuring environmental sustainability,
livelihood enhancement projects, rural development
projects, promoting education and eradication of hunger,
poverty & malnutrition.

Corporate Social Responsibility Report, pursuant to clause
(0) of sub-section (3) of Section 134 of the Act and Rule 9
of the Companies (Corporate Social Responsibility) Rules,
2014 forms part of this Report as Annexure II.

BUSINESS RESPONSIBILITY REPORT

SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 mandates the top 500 Listed Companies
by Market capitalisation to give Business Responsibility
Report (“BR Report”) in their Annual Report effective from
April 1, 2016.

Your Company falls under the top 500 Listed Companies
by market capitalisation. Accordingly, a BR Report
describing the initiatives taken by the Company from an
environmental, social and governance perspective, forms
part of this Report as Annexure III.

CONSERVATION OF ENERGY, TECHNOLOGY
ABSORPTION, FOREIGN EXCHANGE EARNINGS
AND OUTGO

Particulars required under Section 134(3)(m) of the
Companies Act, 2013, read with Rule 8 of the Companies
(Accounts) Rules, 2014, regarding conservation of energy,
technology absorption and foreign exchange earnings and
outgo, are given in Annexure IV, forming part of this report.
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EXTRACT OF THE ANNUAL RETURN
The extract of the annual return in Form MGT-9 is enclosed
herewith as Annexure V, forming part of this report.

CORPORATE GOVERNANCE REPORT

Your Company always places major thrust on managing
its affairs with diligence, transparency, responsibility and
accountability thereby upholding the important dictum
that an organisation’s corporate governance philosophy is
directly linked to high performance.

The Company is committed to adopting and adhering to
established world-class corporate governance practices.
The Company understands and respects its fiduciary role
and responsibility towards its stakeholders and society
at large, and strives to serve their interests, resulting in
creation of value and wealth for all stakeholders.

The compliance report on corporate governance and a
certificate from M/s. Deloitte Haskins & Sells, Chartered
Accountants, Statutory Auditors of the Company, regarding
compliance of the conditions of corporate governance, as
stipulated under Chapter IV of SEBI (Listing Obligations
and Disclosure Requirements) Regulations, 2015, is
attached herewith as Annexure VI to this report.

DIRECTORS’ RESPONSIBILITY STATEMENT

As required by Section 134(3)(c) of the Companies Act,
2013, your Directors state that:

(a) in the preparation of the annual accounts for the
financial year ended March 31, 2017, the applicable
accounting standards had been followed along with
proper explanation relating to material departures;
(b) the Directors had selected such accounting policies
and applied them consistently and made judgments
and estimates that are reasonable and prudent so as
to give a true and fair view of the state of affairs of the
Company at the end of the financial year and of the
profit and loss of the Company for that period;

Corporate Overview

(¢c) the Directors had taken proper and sufficient
care for the maintenance of adequate accounting
records in accordance with the provisions of this
Act for safeguarding the assets of the Company
and for preventing and detecting fraud and other
irregularities;

(d) the Directors had prepared the annual accounts on a
going concern basis;

the Directors had laid down internal financial controls
to be followed by the Company and that such internal
financial controls are adequate and were operating
effectively; and

(e)

(f)  the Directors had devised proper systems to ensure
compliance with the provisions of all applicable laws
and that such systems were adequate and operating
effectively.

ACKNOWLEDGEMENT

Your Company’s  organisational culture  upholds

professionalism, integrity and continuous improvement
across all functions, as well as efficient utilisation of the
Company’s resources for sustainable and profitable growth.

Your Directors wish to place on record their appreciation
to the respective State Governments of Kerala, Gujarat,
Haryana and Tamil Nadu, and the National Governments
of India, Netherlands and Hungary. We also thank our
customers, business partners, members, bankers and
other stakeholders for their continued support during
the year. We place on record our appreciation for the
contribution made by all employees towards the growth of
your Company.

For and on behalf of the Board of Directors

(ONKAR S. KANWAR)

Chairman & Managing Director

Place: Gurgaon
Date: May 5, 2017
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ANNEXURE I

SECRETARIAL AUDIT REPORT
FOR THE FINANCIAL YEAR ENDED 31+t MARCH, 2017
[Pursuant to section 204(1) of the Companies Act, 2013 and rule No.9 of the Companies (Appointment and
Remuneration Personnel) Rules, 2014]

To,

The Members,

Apollo Tyres Limited.
(L25111KL1972PLC002449)

We have conducted the secretarial audit of the compliance
of applicable statutory provisions and the adherence to good
corporate practices by Apollo Tyres Limited (hereinafter
referred to as “the Company”). Secretarial Audit was
conducted in a manner that provided us a reasonable basis
for evaluating the corporate conducts/statutory compliances
and expressing our opinion thereon.

Based on our verification of the Company, books, papers,
minute books, forms and returns filed and other records
maintained by the company and also the information
provided by the Company, its officers, agents and authorized
representatives during the conduct of secretarial audit, We
hereby report that in our opinion, the Company has, during
the audit period covering the financial year ended on 371st
March, 2017, complied with the statutory provisions listed
hereunder and also that the Company has proper Board-
processes and compliance-mechanism in place to the
extent based on the management representation letter/
confirmation, in the manner and subject to the reporting
made hereinafter.

We have examined the books, papers, minute books, forms
and returns filed and other records maintained by the
Company for the financial year ended on 31st March, 2017,
according to the provisions of:

(i) The Companies Act, 2013 (‘the Act’) and the rules
made thereunder;

(ii) The Securities Contracts (Regulation) Act, 1956

(‘SCRA’) and the rules made thereunder;

(iii) The Depositories Act, 1996 and the Regulations and

Bye-laws framed thereunder;

(iv) Foreign Exchange Management Act, 1999 and

the rules and regulations made thereunder to the

extent of Foreign Direct Investment, Overseas Direct

Investment and External Commercial Borrowings;

(v)  The following Regulations and Guidelines prescribed

under the Securities and Exchange Board of India Act,

1992 (‘SEBI Act)):-

(vi)

(@) The Securities and Exchange Board of India
(Substantial Acquisition of Shares and Takeovers)
Regulations, 2011;

(b) The Securities and Exchange Board of India
(Prohibition of Insider Trading) Regulations, 2015;
(¢c) The Securities and Exchange Board of India
(Issue of Capital and Disclosure Requirements)
Regulations, 2009;

(d) The Securities and Exchange Board of India
(Employee Stock Option Scheme and Employee
Stock Purchase Scheme) Guidelines, 1999 (not
applicable during the period of audit),

(e) The Securities and Exchange Board of India
(Issue and Listing of Debt Securities) Regulations,
2008;

(f) The Securities and Exchange Board of India
(Registrars to an Issue and Share Transfer Agents)
Regulations, 1993 regarding the Companies Act
and dealing with client;

The Securities and Exchange Board of India
(Delisting of Equity Shares) Regulations, 2009
(not applicable during the period of audit); and

(@)

(h) The Securities and Exchange Board of India
(Buyback of Securities) Regulations, 1998 (not

applicable during the period of audit),

I further report that with respect to the compliance
of the below mentioned laws, we have relied on the
compliance system prevailing in the Company and
on the basis of representation received from the
management :

(@) Applicable Labour Laws

(b) Applicable Environment Laws

(¢c) Applicable Direct and Indirect Tax laws

(d) Arms Act, 1959

(e) Chennai City Municipal Corporation Act 1919

and rules made thereunder



APOLLO TYRES LTD

Cigarettes & Other Tobacco Products Act, 2003
& Prohibition of Smoking in Public Places
Rules,2008

Electricity Act, 2003, and Indian Electricity
Rules, 1956/2005

(@)

(h) Explosives Act, 1884 and rules made thereunder

(i)  Food Safety and Standards Act, 2006 and rules
made thereunder

Foreign Trade ( Development & Regulation) Act,
1992 and Foreign Trade ( Regulation) Rules, 1993

(k)  Foreign Trade Policy

(1) Gujarat Panchayats, Municipalities, Municipal
Corporations Act, 1976 and rules made
thereunder

(m) Gujarat Panchayats, Municipalities, Municipal
Corporations and State Tax on Act, 1976 and
rules made thereunder

(n) Haryana Lifts and Escalators Act, 2008 and rules
made thereunder

(0) Information Technology Act , 2000 and rules
made thereunder

Kerala Municipality Act , 1994 and rules made
thereunder

(p)

Legal Metrology Act , 2009 and rules made
thereunder

(q

(r) Motor Vehicles Act, 1988 and rules made

thereunder

(s) Petroleum Act, 1934 and rules made thereunder

(t) Public Liability Insurance Act, 1991 and rules
made thereunder

(W Punjab Shops and Commercial Establishment
Act 1958 and rules made thereunder

)

Shipping Bill and Bill (Form)

Regulations, 1991

of Export

We have also examined compliance with the applicable
clauses of the following:

(i) Secretarial Standards issued by The Institute of
Company Secretaries of India

(ii)  Securities Exchange Board of India (Listing Obligations
& Disclosure Requirements) Regulations, 2015.

During the period under review, the Company has
complied with the provisions of the Act, Rules, Regulations,
Guidelines, Standards, etc. mentioned.

We further report that: The Board of Directors of
the Company is duly constituted with proper balance
of Executive Directors, Non-Executive Directors and
Independent Directors. The changes in the composition of
the Board of Directors that took place during the period
under review were carried out in compliance with the
provisions of the Act.

Adequate notice is given to all directors to schedule the
Board Meetings, agenda and detailed notes on agenda
were sent at least seven days in advance, and a system
exists for seeking and obtaining further information and
clarifications on the agenda items before the meeting and
for meaningful participation at the meeting.

Majority decision is carried through while the dissenting
members’ views are captured and recorded as part of the
minutes.

We further report that there are adequate systems and
processes in the company commensurate with the size and
operations of the company to monitor and ensure compliance
with applicable laws, rules, regulations and guidelines.

We further report that during the audit period, the
following events took place in the Company and details of
which are as follows:

i.  The Company had passed the special resolutions by
way of postal ballot to raise fund of ¥ 7500 million
through Private Placement of Unsecured/Secured
Non-Convertible Debentures.

ii.  The Company had passed the special resolution by way
of postal ballot to raise fund of Rs. Rs. 15000 million
through equity/equity linked-debt instruments/other
instruments with or without warrants.

iii. Hon’ble High Court of Kerala sanctioned the Scheme

of Amalgamation/Merger of Apollo (Mauritius) Holding

Limited, wholly owned subsidiary, with the Company.

For PI and Associates,

Company Secretaries

Ankit Singhi

(Partner)

Place: New Delhi ACS/FCS No.:A20642
Date: May 4, 2017 CP No.: 16274

This report is to be read with our letter of even date which
is annexed as “Annexure A” and forms an integral part of
this report.



To,

The Members,
Apollo Tyres Limited.

Our Secretarial Audit Report of even date is to be read
along with this letter.

Maintenance of secretarial records is the responsibility
of the management of the Company. Our Responsibility
is to express an opinion on these secretarial records
based on our audit.

We have followed the audit practices and processes
as were appropriate to obtain reasonable assurance
about the correctness of the contents of the secretarial
records. The verification was done on test basis to
ensure that correct facts are reflected in secretarial
records. We believe that the processes and practices,
we followed provide a reasonable basis for our
opinion.

We have not verified the correctness and
appropriateness of financial records and Books of
Accounts of the Company.
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Annexure A

4. Where everrequired, we have obtained the Management

representation about the compliance of laws, rules and
regulation and happening of events etc.

5.  The compliance of the provisions of corporate and

other applicable laws, rules, regulations, standards are
the responsibility of management. Our examination
was limited to the verification of procedures on test
basis.

6. The Secretarial Audit Report is neither an assurance

as to future viability of the Company nor of the
efficacy or effectiveness with which the management
has conducted the affairs of the Company.

For PI and Associates,

Company Secretaries

Ankit Singhi

(Partner)

Place: New Delhi ACS/FCS No.:A20642
Date: May 4, 2017 CP No.: 16274
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ANNEXURE I1

ANNUAL REPORT ON CORPORATE SOCIAL RESPONSIBILITY (CSR) ACTIVITIES FOR FY17

1.

Outline of Company’s CSR Policy

CSR initiatives are categorised into Environment
and Social, are strategically aligned with local,
national and international development goals, and
are delivered through Apollo Tyres Foundation.
These are designed through a participatory approach,
keeping in mind the requirements of the community.

Under environment vertical, projects are divided into
four themes such as Biodiversity Conservation, Climate
Change Mitigation, Watershed Management and
Waste Management. In social category, projects are
broadly divided in two areas i.e. Health & Community
Development. Projects range from enhancing
accessibility to drinking water for communities, to
restoring degraded ponds, to provide health services
for customers in transport hubs and to introducing
livelihood initiatives in communities.

CSR policy of Apollo covers all the activities which are
mentioned in Schedule VII of Companies Act, 2013
but does not include the following:

m  Activities undertaken in pursuance of normal
course of business of the Company.

m  Activities that benefit only the employees of the
Company and their families.

= Contribution to any political party.

Projects or Programs proposed to be undertaken
Following are the proposed initiatives which will be
undertaken by the Company:

Environmental Initiatives

m  Tree plantation with objective of carbon

sequestering (programme already initiated).

m  Pond Management projects around all the

manufacturing locations in India (already
initiated).
m  Waste Management projects in different

Transport Nagars (already initiated).

m  Water Project around community in Chennai
(already initiated).

= Conservation and maintenance of biodiversity
parks in Kochi.

m  Mangrove Conservation Project in Kannur

district, Kerala (already initiated).

m  Conservation of Chalakudy River -10 Km stretch,
Kochi (already initiated).

Social Initiatives

= HIV-AIDS Awareness & Prevention programme
for migrants in partnership with Elton John AIDS
Foundation, Delhi (already initiated).

m  Integration of Vision Care Project in 6 locations.

m  Expansion of livelihood initiatives in 9 new
villages in Baroda in 2017-18.

m  Preventive health and livelihood projects with
Tapper’s family in Kottayam.

m  Toilet construction sanitation projects in the
villages around Chennai plant.

®  Introduction of improved farming practice in one
village near Chennai plant.

®  Introduction of job counseling and employability
training for ITT & Engineering Graduates in Kochi
& Chennai (already started).

= Computer literacy project in five schools around
Chennai plant (already started).

Philanthropic Initiatives
= Support to Kabliji Hospital for underprivileged.

m  Sponsorship of education of underprivileged
girls in Uttarakhand (Him Jyoti School).

®  Monthly ration support to the underprivileged
people (The Earth Saviors Foundation).

= Support to the education of disabled (Madav Rao
Scindia Golf Club).

m  Feeding the people outside of AIIMS hospital
(Delhi Langar Society).

Web-link

The Company has framed a CSR Policy in compliance
with the provisions of the Companies Act, 2013 and
the same is placed on the Company’s website and the
web link for the same is https://corporate.apollotyres.
com/en-in/responsibility/policies-documents/.

The Composition of the CSR Commiittee
CSR Committee comprising of following Directors:

a. Mr. Onkar S. Kanwar, as Chairman of the
Committee.



Annual Report 2016-17

b. Dr. S. Narayan, as Member of the Committee. 3. Average net profit of the Company for last three
financial years: ¥ 9218.51 Million.
c.  Mr. Sunam Sarkar, as Member of the Committee.
4. Prescribed CSR Expenditure (two per cent of the

d. General Bikram Singh (Retd.), as Member of the amount as in item 3 above): ¥ 184.37 Million.
Committee.
5. Details of CSR spent during the financial year:

% 184.40 Million.

(@) Total amount to be spent for the financial year:

¥ 184.37 Million.

The Company Secretary acts as the Secretary of the
Committee.

(c)

()

Manner in which the amount spent during the financial year is detailed below:

Amount unspent, if any: Nil

% Million
1) (@) (3) (4) (5) (6) (7) (8)
SI.  CSR project or Sector in Projects or programs  Amount outlay Amount Cumulative Amount spent:
No. activity identified ~ which the (1) Local area or other (budget)  spenton the  expenditure Direct or through
Project is (2) Specify the State project or projects or up to the Implementing
covered and district where programs wise programs reporting agency*
projects or programs Sub-heads: period
was undertaken (1) Direct
expenditure
on projects or
programs (2)
Overheads
1 Community Solid  Ensuring Clean My Transport 1.92 1.89 1.89 Adarsh Seva
Waste Management Environment Nagar, Agra, Uttar Samiti
project; clean my  Sustainability Pradesh
Transport Nagar
2 Community solid Ensuring Clean My Transport 3.12 3.03 3.03 Citizen consumer
waste management environmental Nagar, Chennai, Tamil and civic Action
project; Clean My  sustainability Nadu Group
Transport Nagar
3 Community solid Ensuring Clean My Transport 3.76 3.80 3.80 Apollo Tyres
waste management environmental Nagar, Delhi Foundation
project; Clean My  sustainability
Transport Nagar
4 Community solid Ensuring Clean My Transport 2.48 2.45 2.45 R K Sansthan
waste management environmental Nagar, Jaipur,
project; Clean My  sustainability Rajasthan
Transport Nagar
5 Community solid Ensuring Clean My Transport 2.48 2.42 2.42 Gramin
waste management environmental Nagar, Jodhpur, Swabhiman
project; Clean My  sustainability ~Rajasthan Sansthan
Transport Nagar
6 Community solid Ensuring Clean My Transport 2.94 2.75 2.75 Muskan Jyoti
waste management environmental Nagar, Kanpur, Uttar Samiti
project; Clean My  sustainability ~Pradesh
Transport Nagar
7 Community solid Ensuring Clean My Transport 1.19 1.15 1.15 Society For
waste management environmental Nagar, Kolkata, West Direct Initiative
project; Clean My  sustainability Bengal For Social And
Transport Nagar Health Action
8 Community solid Ensuring Clean My Transport 2.72 1.95 1.95 Sampurn (E)arth
waste management environmental Nagar, Mumbai, Environment
project; Clean My  sustainability ~Maharashtra Solutions Pvt.
Transport Nagar Ltd.
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9 Baseline study Ensuring Telangana, West 0.26 0.26 0.26 Mott MacDonald
for solid waste environmental Bengal Pvt. Ltd.
management sustainability
project at Transport
Nagar

10 Quality assurance  Ensuring Clean My Transport 0.02 0.02 0.02 TUV India Pvt.
survey for solid environmental Nagar, Delhi Ltd.
waste management sustainability

11 Audit Protocol Ensuring Clean My Transport 0.35 0.35 0.35 Environmental
development for environmental Nagar, Delhi Resources
CMTN project sustainability Foundation

12 Community solid Ensuring Gujarat 3.29 3.29 3.29 Harsidhdhi
waste management environmental Corporation Pvt.
project; Clean My  sustainability Ltd.

Village

13 Pond Restoration Ensuring Dolapura, Baroda, 0.43 0.32 0.32 Parth Uday Shah
project environmental Gujarat

sustainability

14 Pond Restoration Ensuring Alwa & Limda, Baroda, 0.63 0.63 0.63 Gujarat Ecology
project (Water environmental Gujarat Society
quality assesment)  sustainability

15 Community solid Ensuring Clean My Village, 2.25 2.27 2.27 Help Foundation
waste management environmental Chennai, Tamil Nadu
project sustainability

16~ Baseline study on  Ensuring Vallakottai & Eraiyur 0.38 0.38 0.38 Zion Research &
waste management environmental Panchayat, Chennai, Consulting

sustainability Tamil Nadu

17 Community solid Ensuring Clean My Village, 2.42 2.41 2.41 World Heritage
waste management environmental Chennai, Tamil Nadu Trust
project sustainability

18  Play structure in Ensuring Oragadam, 0.30 0.31 0.31 Sri Sun Flower
Govt. schools environmental Sennakuppam &

sustainability Mathur Village,
Kancheepuram
District, Chennai,
Tamil Nadu

19  ELT play ground Ensuring Chennai, Tamil Nadu 0.28 0.28 0.28 E-Square
research environmental Solutions

sustainability

20  Biodiversity- Ensuring Oragadam, 2.66 2.67 2.67 Sri Sun Flower,
Greening work near environmental Sennakuppam & SMB Engineering
pond and water sustainability Mathur Village, & B.S.
plant area Kancheepuram Enterprises

District, Chennai,
Tamil Nadu
21  Pond management Ensuring Nallathanni & 10.27 10.32 10.32 Thrust Geo
project environmental Sennanthangal, Consultants
sustainability Kancheepuram Private Limited &
District, Chennai, SMB Engineering
Tamil Nadu

22 Project for solar bus Ensuring Chennai, Tamil Nadu 0.29 0.29 0.29 Centre for

stand environmental Environmental
sustainability Research &
Education

23  Tree plantation & Ensuring Sennakuppam & 3.86 3.86 3.86 TIST Tree
Livelihood project  environmental Valakottai panchayat, Planting India

sustainability ~Chennai, Tamil Nadu Private Limited

24 Community solid Ensuring Clean My Village, 3.01 3.02 3.02 Plan@
waste management environmental Kodakara Panchayat, Earth, Maria
project sustainability Kerala Engineering

Works & Apollo
Tyres Foundation
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25  Pond management Ensuring Pond management 5.06 4.88 4.88 Tropical Institute
project environmental project, Kodakara, of Ecological

sustainability Kerala Science, Delwin
Devis, KK
Varghese, Rudra
Global Business
Centre &
Santhoshkumar P

26~ Mangrove project  Ensuring Thrissur, Kerala 3.05 3.05 3.05 Wildlife Trust of

environmental India & Apollo

sustainability Tyres Foundation

27  Remote Sensing Ensuring Thrissur, Kerala 0.32 0.32 0.32 Nansen
Study for Mangrove environmental Environmental

sustainability Research Centre
(India)

28  Water conservation Ensuring Chalakudy, Kerala 0.71 0.74 0.74 Tropical Institute
project of environmental of Ecological
Chalakudy river sustainability Science

29  Chalakudy park Ensuring Chalakudy, Kerala 0.27 0.27 0.27 Tropical Institute
maintenance environmental of Ecological

sustainability Science

30  Impact Assessment Ensuring Baroda, Gujarat 1.20 1.20 1.20 Knight Frank
of Brand equity environmental India Pvt. Ltd.

sustainability

31  Monthly Ration Eradication Gurgaon, Haryana 3.00 3.21 3.21 The Earth
support for the hunger, Saviours
under privileged poverty &
people malnutrition

32  Monthly Ration Eradication New Delhi 0.30 0.30 0.30 Delhi Langar
support for the hunger, Seva Society
under privileged poverty &
people malnutrition

33  Skill building & Livelihood Waghodiya Taluka, 4.88 5.22 5.22 Apollo Tyres
income generation enhancement Baroda, Gujarat Foundation,
projects for the projects Aayush
community Enterprises,

Agomani
Sengupta,
Jagrutiben
Hemant Sawant,
Maa Ambica
Enterprise, Green
Bench Media
Pvt. Ltd., Frames
Creation, Fables,
Live Wire Pvt.
Ltd., Sign Plus

34  Skill building & Livelihood Waghodiya Taluka, 0.63 0.63 0.63 Vatsalya
income generation enhancement Baroda, Gujarat Foundation
project for the projects
community

35  Skill building & Livelihood Waghodiya Taluka, 0.33 0.33 0.33 S A Mirza
income generation enhancement Baroda, Gujarat
project for the projects
community

36  Skill generation in  Livelihood Kottayam, Kerala 1.93 1.94 1.94 Jawaharlal
various trades for ~ Enhancement Memorial Social
women Projects Welfare and

Public Co-
Operation Centre

37  Terrace farming Livelihood Kodakara Panchayat, 0.71 0.73 0.73 Tropical Institute
project in Kodakara Enhancement Perambra, Kerala of Ecological
panchayat Projects Science &

Rajagiri Outreach

38  Computer literacy  Promoting Sennakuppam & 1.34 1.33 1.33 Bhumi

to Govt. School Education Valakottai panchayat,

children

Chennai, Tamil Nadu
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39  Baseline study on  Promoting Mathur & 0.28 0.28 0.28 Zion Research &

computer literacy ~ Education Sennakuppam Consulting
Panchayat, Chennai,
Tamil Nadu

40  Skill Development  Promoting Sennakuppam & 0.38 0.38 0.38 TMI E2E

Programme-Youth  Education Valakottai panchayat, Academy Private
Chennai, Tamil Nadu Limited

41 Skill Development  Promoting Kodakara Panchayat, 0.62 0.62 0.62 3J Consulting
Programme-Youth  Education Perambra, Kerala Private Limited

42 Road Safety Promoting Kodakara Panchayat, 0.63 0.63 0.63 Swift Systems
Awareness Education Perambra, Kerala
Programme

43 Road Safety Promoting Kodakara Panchayat, 0.36 0.37 0.37 IL And FS
Awareness Education Perambra, Kerala Education And
Programme Tech Services

Limited, Fables

44 Education support Promoting Delhi 0.45 0.45 0.45 Madhavrao
to under privileged Education Scindia
children Foundation

45 Education support Promoting Dehradun, Uttarakhand 3.00 3.00 3.00 Himalayan
to 50 under Education School Society
privileged girls

46  Education support Promoting Mumbai, Maharashtra 0.19 0.09 0.09 Masoom
to under privileged Education
girl

47  Education support Promoting Delhi 0.60 0.60 0.60 Christel House
to under privileged Education India
children

48  Support for Indian  Promoting Kerala 1.00 1.00 1.00 Kochi Biennale
Art Education Foundation

49  Capacity Building of Promoting Delhi 1.59 1.64 1.64 Apollo Tyres
Staffs & Volunteers Education Foundation

50  HIV-AIDS Promoting Apollo Tyres Health 2.56 2.51 2.51 Jan Chetna Sewa
awareness & Preventive Care Centre, Agra, Samiti
prevention Health Uttar Pradesh
programme
(Targeted
Intervention)

51  HIV-AIDS Promoting Apollo Tyres Health 2.06 1.93 1.93 Lok Vikas
awareness & Preventive Care Centre, Sanstha
prevention Health Ankleshwar, Gujarat
programme
(Targeted
Intervention)

52 HIV-AIDS Promoting Apollo Tyres Health 2.68 2.72 2.72 Hindustan Latex
awareness & Preventive Care Centre, Family Planning
prevention Health Bengaluru, Karnataka Promotion Trust
programme
(Targeted
Intervention)

53  HIV-AIDS Promoting Health Care Centre, 1.14 1.11 1.11 Himachal
awareness & Preventive Barmana, Himachal Pradesh
prevention Health Pradesh Voluntary Health
programme Association
(Targeted
Intervention)

54  HIV-AIDS Promoting Apollo Tyres Health 2.05 2.03 2.03 Confederation of
awareness & Preventive Care Centre, Chennai, Surface Transport
prevention Health Tamil Nadu Tamil Nadu
programme
(Targeted
Intervention)
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55 HIV-AIDS Promoting Apollo Tyres Health 2.64 2.61 2.61 Rajiv Youth
awareness & Preventive Care Centre, Kochi, Foundation
prevention Health Kerala
programme
(Targeted
Intervention)

56  HIV-AIDS Promoting Apollo Tyres Health 6.20 6.08 6.08 Apollo Tyres
awareness & Preventive Care Centre, Delhi Foundation
prevention Health
programme
(Targeted
Intervention)

57 HIV-AIDS Promoting Health Care Centre, 1.32 1.29 1.29 Ambuja Cement
awareness & Preventive Farakka, West Bengal Foundation
prevention Health
programme
(Targeted
Intervention)

58 HIV-AIDS Promoting Apollo Tyres Health 2.71 2.71 2.71 Global
awareness & Preventive Care Centre, Guwahati, Organisation for
prevention Health Assam Life Development
programme
(Targeted
Intervention)

59  HIV-AIDS Promoting Apollo Tyres Health 1.98 1.89 1.89 Sambhav
awareness & Preventive Care Centre, Gwalior, Social Service
prevention Health Madhya Pradesh Organisation
programme
(Targeted
Intervention)

60  HIV-AIDS Promoting Apollo Tyres Health 2.51 2.52 2.52 Telugu Network
awareness & Preventive Care Centre, of People Living
prevention Health Hyderabad, Telangana With HIV/AIDS
programme
(Targeted
Intervention)

61  HIV-AIDS Promoting Apollo Tyres Health 2.69 2.68 2.68 Adarsh Jan Seva
awareness & Preventive Care Centre, Indore, Sansthan
prevention Health Madhya Pradesh
programme
(Targeted
Intervention)

62 HIV-AIDS Promoting Apollo Tyres Health 2.04 2.01 2.01 Institute
awareness & Preventive Care Centre, Jaipur, for Global
prevention Health Rajasthan Development
programme
(Targeted
Intervention)

63 HIV-AIDS Promoting Apollo Tyres Health 2.08 2.04 2.04 Pahal
awareness & Preventive Care Centre, Jalandhar,
prevention Health Punjab
programme
(Targeted
Intervention)

64  HIV-AIDS Promoting Apollo Tyres Health 1.91 1.86 1.86 Meera Sansthan
awareness & Preventive Care Centre, Jodhpur,
prevention Health Rajasthan
programme
(Targeted
Intervention)

65  HIV-AIDS Promoting Apollo Tyres Health 2.36 2.36 2.36 Jan Kalyan Maha
awareness & Preventive Care Centre, Kanpur, Samiti
prevention Health Uttar Pradesh
programme
(Targeted
Intervention)
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66  HIV-AIDS Promoting Health Care Centre, 1.40 1.37 1.37 Ambuja Cement
awareness & Preventive Kolkata, West Bengal Foundation
prevention Health
programme
(Targeted
Intervention)

67 HIV-AIDS Promoting Apollo Tyres Health 2.54 2.04 2.04 Alert India
awareness & Preventive Care Centre, Mumbai,
prevention Health Maharashtra
programme
(Targeted
Intervention)

68  HIV-AIDS Promoting Apollo Tyres Health 2.09 2.02 2.02 Young Men's
awareness & Preventive Care Centre, Nagpur, Christian
prevention Health Maharashtra Association
programme
(Targeted
Intervention)

69 HIV-AIDS Promoting Health Care Centre, 1.37 1.29 1.29 Ambuja Cement
awareness & Preventive Nalagarh, Himachal Foundation
prevention Health Pradesh
programme
(Targeted
Intervention)

70  HIV-AIDS Promoting Apollo Tyres Health 2.04 1.96 1.96 Step Foundation
awareness & Preventive Care Centre, Patna,
prevention Health Bihar
programme
(Targeted
Intervention)

71  HIV-AIDS Promoting Apollo Tyres Health 2.48 2.47 2.47 Magmo Welfare
awareness & Preventive Care Centre, Pune, Sanstha
prevention Health Maharashtra
programme
(Targeted
Intervention)

72 HIV-AIDS Promoting Health Care Centre, 1.09 1.05 1.05 Ambuja Cement
awareness & Preventive Surat, Gujarat Foundation
prevention Health
programme
(Targeted
Intervention)

73 HIV-AIDS Promoting Apollo Tyres Health 2.08 2.08 2.08 Jan Kalyan Maha
awareness & Preventive Care Centre, Varanasi, Samiti
prevention Health Uttar Pradesh
programme
(Targeted
Intervention)

74  HIV-AIDS Promoting Apollo Tyres Health 2.30 2.25 2.25 Vasavya Mabhila
awareness & Preventive Care Centre, Mandali
prevention Health Vijayawada, Andhra
programme Pradesh
(Targeted
Intervention)

75  HIV-AIDS Promoting Apollo Tyres Health 1.39 1.29 1.29 Apollo Tyres
awareness & Preventive Care Centre, Delhi Foundation
prevention Health
programme
(Migrant Project)

76 Mass Media Promoting Apollo Tyres Health 0.60 0.60 0.60 Sugandha Natya
campaign for Preventive Care Centre, Delhi Manch
HIV/ Vision/ TB Health
awareness

77 Project on eye Promoting Apollo Tyres Health 0.16 0.16 0.16 Jan Chetna Sewa
check up camps Preventive Care Centre, Agra, Samiti
organised for Health Uttar Pradesh

truckers and allied
population
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78  Project on eye Promoting Apollo Tyres Health 0.04 0.04 0.04 Confederation of
check up camps Preventive Care Centre, Chennai, Surface Transport
organised for Health Tamil Nadu Tamil Nadu
truckers and allied
population

79 Project on eye Promoting Apollo Tyres Health 0.04 0.02 0.02 Rajiv Youth
check up camps Preventive Care Centre, Kochi, Foundation
organised for Health Kerala
truckers and allied
population

80  Project on eye Promoting Apollo Tyres Health 1.11 1.05 1.05 Apollo Tyres
check up camps Preventive Care Centre, Delhi, Foundation
organised for Health
truckers and allied
population

81 Project on eye Promoting Apollo Tyres Health 0.16 0.16 0.16 Global
check up camps Preventive Care Centre, Guwahati, Organisation for
organised for Health Assam Life Development
truckers and allied
population

82  Project on eye Promoting Apollo Tyres Health 0.09 0.09 0.09 Telugu Network
check up camps Preventive Care Centre, of People Living
organised for Health Hyderabad, Telangana With HIV/AIDS
truckers and allied
population

83 Project on eye Promoting Apollo Tyres Health 0.13 0.12 0.12 Adarsh Jan Seva
check up camps Preventive Care Centre, Indore, Sansthan
organised for Health Madhya Pradesh
truckers and allied
population

84 Project on eye Promoting Apollo Tyres Health 0.31 0.28 0.28 Vision Spring
check up camps Preventive Care Centre, Jaipur,
organised for Health Rajasthan
truckers and allied
population

85  Project on eye Promoting Apollo Tyres Health 0.15 0.15 0.15 Pahal
check up camps Preventive Care Centre, Jalandhar,
organised for Health Punjab
truckers and allied
population

86  Project on eye Promoting Apollo Tyres Health 0.11 0.11 0.11 Jan Kalyan Maha
check up camps Preventive Care Centre, Kanpur, Samiti
organised for Health Uttar Pradesh
truckers and allied
population

87  Project on eye Promoting Apollo Tyres Health 0.04 0.03 0.03 Alert India
check up camps Preventive Care Centre, Mumbai,
organised for Health Maharashtra
truckers and allied
population

88 Project on eye Promoting Apollo Tyres Health 0.04 0.04 0.04 Young Men's
check up camps Preventive Care Centre, Nagpur, Christian
organised for Health Maharashtra Association
truckers and allied
population

89  Project on eye Promoting Apollo Tyres Health 0.04 0.04 0.04 Step Foundation
check up camps Preventive Care Centre, Patna,
organised for Health Bihar
truckers and allied
population

90  Project on eye Promoting Apollo Tyres Health 0.27 0.21 0.21 Vision Spring
check up camps Preventive Care Centre, Pune,
organised for Health Maharashtra

truckers and allied
population
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91 Project on eye Promoting Apollo Tyres Health 0.07 0.07 0.07 Jan Kalyan Maha
check up camps Preventive Care Centre, Varanasi, Samiti
organised for Health Uttar Pradesh
truckers and allied
population

92  Project on eye Promoting Apollo Tyres Health 0.04 0.04 0.04 Vasavya Mahila
check up camps Preventive Care Centre, Mandali
organised for Health Vijayawada, Andhra
truckers and allied Pradesh
population

93  TB awareness Promoting Apollo Tyres Health 0.76 0.76 0.76 German Leprosy
& prevention Preventive Care Centre, Delhi & TB Relief
programme Health Association -

India

94  Impact Assesment Promoting Ankleshwar (Gujarat), 0.39 0.39 0.39 Jojomon Thomas
of Targeted Preventive Bengaluru (Karnataka),
Intervention Health Chennai (Tamil
projects at 12 Naduw), Kochi (Kerala),
clinics in India Farakka (West Bengal),

Guwahati (Assam),
Gwalior (Madhya
Pradesh), Hyderabad
(Telangana), Jalandhar
(Punjab), Nagpur
(Maharashtra), Patna
(Bihar) & Varanasi
(Uttar Pradesh)

95  Baseline of Promoting Vadodara (Gujarat), 0.69 0.68 0.68 Mott MacDonald
Targeted Preventive Bengaluru Pvt. Ltd. &
Intervention Health (Karnataka), Gwalior Jojomon Thomas
projects at 6 clinics (Madhya Pradesh),
in India Jalandhar (Punjab),

Chennai (Tamil
Naduw), Hyderabad
(Telangana), Vadodara
(Gujarat), Raipur
(Chhattisgarh) &
Agartala (Tripura)

96  Program Review/ Promoting Delhi 1.68 1.65 1.65 Apollo Tyres
Capacity Building of Preventive Foundation
project team Health

97 Anemia control Promoting Baroda, Gujarat 1.13 1.14 1.14 District CSR Cell,
awareness & Preventive Mitesh Foods
women health Health Products Private
camp,Nutritional Limited & Apollo
food kit Tyres Foundation

98 Health & Hygiene  Promoting Kancheepuram district, 2.60 2.58 2.58 FSL INDIA
project for Preventive Chennai, Tamil Nadu
community Health

99  Wheel Chair Promoting Chennai, Tamil Nadu 0.14 0.14 0.14 Delite Surgicals
donation to Preventive
underprivileged Health
people

100 Baseline study on ~ Promoting Vallakottai Panchayat, 0.52 0.52 0.52 Help Foundation
sanitation Preventive Chennai, Tamil Nadu

Health

101 Sanitation project- Promoting Vallakottai Panchayat, 3.52 3.51 3.51 Help Foundation

Toilet construction  Preventive Chennai, Tamil Nadu
Health

102  Skill building & Promoting Sennakuppam & 0.45 0.45 0.45 Frames Creation
income generation Preventive Valakottai Panchayat, & Green Minds
projects for the Health Chennai, Tamil Nadu
community

103  General health Promoting General Health Project, 0.73 0.73 0.73 Global Cancer
program for Preventive Perambra, Kerala Concern India

Tappers community
in Perambra

Health

& Apollo Tyres
Foundation
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104 Baseline for Tribals Promoting Mattathur Panchayat, 0.33 0.33 0.33 Arshabharath
in Mattathur Preventive Kerala Bahujana
Panchayat Health Bodhavalkarana

Grama Vikasana
Samithi

105 General health & Promoting Gurgaon, Haryana 4.05 4.05 4.05 Sardar Ram
eye care treatment Preventive Singh Kabli and
support to the Health Sardarni Harnam
under privileged Kaur Trust
rural community

106  General health & Promoting Gurgaon, Haryana 5.68 6.49 6.49 Indian Cancer
cancer treatment Preventive Society
support to the Health
under privileged
rural community

107 Bio-gas project Rural Baroda, Gujarat 2.03 2.03 2.03 Sintex Industries

Development Limited
projects

108 Improved Farming Rural Baroda, Gujarat 4.39 4.34 4.34 Gujarat Rural
Practices for Development Institute For
community projects Socio Economic

Reconstruction
Vadodara &
Apollo Tyres
Foundation

109 Improved Farming Rural Baroda, Gujarat 0.85 0.86 0.86 Apollo Tyres
Practices for Development Foundation
community projects

110 Sustainable Rural Chennai, Tamil Nadu 0.80 0.79 0.79 National Agro
Agriculture project Development Foundation

projects

111  Sustainable Rural Beed & Osmanabad 1.56 1.47 1.47 Rain Drop &
Agriculture project Development Environmental

projects Resource
Foundation
Total 175.62
Administrative Cost 5% of total expense 8.78
Grand Total 184.40
6. The CSR Committee confirms that the implementation and monitoring of CSR Policy, is in compliance with CSR

Place: Gurgaon
Date: May 5, 2017

objectives and Policy of the Company.

(ONKAR S. KANWAR)

Chairman of CSR Committee

(NEERAJ KANWAR)

Vice Chairman & Managing Director
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ANNEXURE III

BUSINESS RESPONSIBILITY REPORT (BRR)

Business Responsibility Report of the Company for the financial year ended on March 31, 2017, pursuant to Regulation
34 (2)(f) of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015 is as follows:-

Section A: General Information about the Company

1 Corporate Identity Number (CIN) of the Company L25111KL1972PLC002449
2 Name of the Company APOLLO TYRES LTD.
3 Registered address 31 Floor, Areekal Mansion, Near Manorama Junction,
Panampilly Nagar, Kochi- 682 036 (Kerala)
4 Website apollotyres.com
5 E-mail id investors@apollotyres.com
6 Financial Year reported 2016-17
7 Sector(s) that the Company is engaged in (industrial activity Tyres manufacturing
code-wise)
8 List three key products/services that the Company Tyres, Tubes and Flaps
manufactures/provides (as in balance sheet)
9 Total number of locations where business activity is 138 locations
undertaken by the Company
A Number of International Locations (Provide details of major 5) Apollo has business activity undertaken in about 102
international locations. The major ones are Netherlands,
Hungary, Middle East, Thailand and Singapore. The Company
has manufacturing units in Netherlands and Hungary.
B Number of National Locations Apollo has business activity carried out in about 36 domestic
locations. The manufacturing units are located at Gujarat
(Limda), Kerala (Perambra and Kalamassery) and Tamil Nadu
(SIPCOT Industrial Growth Centre Oragadam, Chennai).
10 Markets served by the Company - Local/ State/ National/ National and International

International

Section B: Financial Details of the Company

1.

Paid up Capital (INR) ¥ 509 Million
Total Turnover (INR) % 88,167 Million
Total profit after taxes (INR) ¥ 8,027 Million

Total Spending on Corporate Social Responsibility
(CSR) as percentage of profit after tax (%)
% 184.40 Million

List of activities in which expenditure in 4 above has
been incurred:-

During the year under review, the Company has
carried out activities primarily related to promoting
preventive healthcare, ensuring environmental
sustainability, livelihood enhancement projects, rural
development projects, promoting education and
eradication of hunger, poverty & malnutrition.

Section C: Other Details

1.

Does the Company have any Subsidiary Company/
Companies?

Yes

Do the Subsidiary Company/Companies participate
in the BR Initiatives of the parent company? If
yes, then indicate the number of such subsidiary
company(s):

At present the BR initiatives have been undertaken at
parent Company level.

Do any other entity/entities (e.g. suppliers,
distributors etc.) that the Company does business
with, participate in the BR initiatives of the
Company? If yes, then indicate the percentage of
such entity/entities? [Less than 30%, 30-60%,
More than 60%] :-

At present the BR initiatives have been undertaken at
Company level.

Section D: BR Information

Details of Director/Directors responsible for BR

a. Details of the Director/Director responsible for
implementation of the BR policy/policies

i.  DIN Number :- 00058859
ii.  Name :- Mr. Sunam Sarkar

iii. Designation :- Director



2. Details of the BR head
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No. Particulars Details

1 DIN Number (if applicable) NA

2 Name Ms. Seema Thapar

3 Designation Company Secretary

4 Telephone number 0124-2721000

5 E-mail id investors@apollotyres.com

LIST OF PRINCIPLES Principle 5: Businesses should respect and promote

Principle 1: Businesses should conduct and govern
themselves with Ethics, Transparency and Accountability.

Principle 2: Businesses should provide goods and services
that are safe and contribute to sustainability throughout
their life cycle.

Principle 3: Businesses should promote the wellbeing of
all employees.

Principle 4: Businesses should respect the interests of, and
be responsive towards all stakeholders, especially those
who are disadvantaged, vulnerable and marginalised.

human rights.

Principle 6: Business should respect, protect and make
efforts to restore the environment.

Principle 7: Businesses, when engaged in influencing
public and regulatory policy, should do so in a responsible
manner.

Principle 8: Businesses should support inclusive growth
and equitable development.

Principle 9: Businesses should engage with and provide
value to their customers and consumers in a responsible
manner.

2. Principle-wise (as per NVGs) BR Policy/policies (Reply in Y/N)

P1 | P2 | P3 P4 P5 | P6 | P7 | P8 P9

1. Do you have a policy /policies for.... Y| Y Y | Y |]Y Y |]Y|Y|Y
Has the policy being formulated in consultation with the relevant stakeholders?| Y | Y | Y | Y | Y | Y | Y | Y Y
Does the policy conform to any national /international standards? If yes,| Y | Y | Y | Y | Y | Y | Y | Y | Y
specify? (50 words)®”

4. Has the policy being approved by the Board? If yes, has it been signedbyMD/| Y | Y | Y | Y | Y | Y | Y | ¥ | Y
Owner/ CEO/ appropriate Board Director??

5. Does the Company have a specified committee of the Board/ Director/ Official| ¥ | Y | Y | Y | Y | Y | Y | Y | Y
to oversee the implementation of the policy?®

6. Indicate the link for the policy to be viewed online?“ Y| Y| Y | Y Y| Y |]Y|Y]|Y

7 Has the policy been formally communicated to all relevant internal andexternal| ¥ | Y | Y | Y | Y | Y | Y | ¥ | Y
stakeholders?
Does the Company have in-house structure to implement the policy/policies? | Y | Y | Y | Y | Y | Y | Y | Y | Y
Does the Company have a grievance redressal mechanism related to the policy/| Y | Y Y Y| Y Y Y| Y Y
policies to address stakeholders’ grievances related to the policy/policies?

10. Has the Company carried out independent audit/evaluation of the workingof, Y | Y | Y | Y | Y Y Y| Y Y
this policy by an internal or external agency?

The policies are in compliance with applicable national/International laws, rules, regulations, guidelines and standards. The policies are in conformance
to the spirit of international standards like ISO 9001,ISO 14001 and OHSAS 18001.

@As per Company practice the policies that are approved by the Board are posted on the website of the company: www.apollotyres.com

®The Business Responsibility(BR) Committee shall oversee the Implementation of the policies.
“ https://corporate.apollotyres.com/en-in/investors/corporate-governance/?filter=CodesPolicies

2a. If the answer to S. No.1 against any principle, is ‘No’, please explain why: (Tick upto 2 options)-Not Applicable

P1 | P2 | P3| P4 P5|P6|P7| P8 | P9

1. The Company has not understood the Principles
2 The Company is not at a stage where it finds itself in a position to formulate

and implement the policies on specified principles
3. The Company does not have financial or manpower resources

available for the task
4.  Itis planned to be done within next 6 months
5. Itis planned to be done within the next 1 year
6.  Any other reason (please specify)
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Governance related to BR
(@) Indicate the frequency with which the Board
of Directors, Committee of the Board or CEO
to assess the BR performance of the Company.
Within 3 months, 3-6 months, Annually, More
than 1 year

The Business Responsibility (BR) Committee
reviews the Business performance annually and
as an when required.
(b) Does the Company publish a BR or a
Sustainability Report? What is the hyperlink
for viewing this report? How frequently it is
published?

Yes, the Company publishes Annual Sustainability
Report as a part of the Annual Report. From
FY17, the BR Report shall also form part of
the Annual Report. Both BR and Sustainability
Report are published on the website https://
corporate.apollotyres.com/en-in/responsibility/
policies-documents/

SECTION E: PRINCIPLE-WISE PERFORMANCE

Principle 1

Does the policy relating to ethics, bribery and
corruption cover only the Company? Yes/ No. Does
it extend to the Group/Joint Ventures/Suppliers/
Contractors/ NGOs/ Others?

Yes. The Company has an Ethics, Transparency
and Accountability Code to conduct its business
with honesty and integrity and in compliance with
all applicable legal and regulatory requirements.
This Code sets out the fundamental standards to be
followed by the Company and its employees in their
everyday actions on behalf of the Company.

The Code is also to act as a deterrent from unethical
doings and to promote ethical values and is the
manifestation of the Company’s commitment to
successful operation of the Company’s business in the
bestinterest of the shareholders, creditors, employees,
other business associates and stakeholders.

How many stakeholder complaints have been
received in the past financial year and what
percentage was satisfactorily resolved by the
management? If so, provide details thereof, in about
50 words or so.

During the year under review, there were no cases
on the violation of the Company’s Code of Ethics,
Transparency and Accountability. During the past
financial year, 8 Shareholders Complaints were

received and no complaints are pending as on
March 31, 2017. All the Complaints were attended
and resolved to the satisfaction of the shareholders.

Principle 2

2.

3.

List up to 3 of your products or services whose
design has incorporated social or environmental
concerns, risks and/or opportunities.

At Apollo Tyres, we follow state of the art and efficient
manufacturing practices. Our Passenger Car Radial
Tyres and Truck/ Bus Radial Tyres are designed to
meet all the international norms and are duly certified
for that. These tyres do not contain any conflict
materials and all materials used for making these tyres
are REACH compliant. Also all the tyres are aligned to
the requirements of ELV norms.

For each such product, provide the following
details in respect of resource use (energy, water,
raw material etc.) per unit of product (optional):

a) Reduction during sourcing/ production/
distribution achieved since the previous year
throughout the value chain?

Comparative Details for FY 15-16 and 16-17
against reference of 14-15 on:-

(i) Steam consumed per kg of product
[Kg/kgl:PCR - 7.5% & 14.5% reduction,
TBR - 11.4% & 8.7% reduction

(ii)  Electricity consumed per kg of product

[KwH/Kgl:PCR - 11.0% & 18.9% reduction,

TBR -17.0% & 20.1% reduction

(iii) Water consumed per kg of product [Litre/
Kgl:PCR - 26.5% & 22.0% reduction, TBR -
24.3% & 19.0% reduction

b) Reduction during usage by consumers (energy,
water) has been achieved since the previous
year?

The rolling resistance of the PCR tyres are
reduced through the year from 13.0 Kg/T to 11.5
Kg/T to 10.0 Kg/T. This translates into reduction
of rolling loss and reduce fuel consumption.

Further, we promote and practice of retreading
of Truck tyres to provide extended life cycle of
the tyre body material to 2-3 times, thus avoiding
the need for frequent replacement.

Does the Company have procedures in place for
sustainable sourcing (including transportation)?



a) If yes, what percentage of your inputs was
sourced sustainably? Also, provide details
thereof, in about 50 words or so.

Apollo is conscious about environmental
protection therefore utmost care is taken while
selecting new materials such that steps are
taken for reduction of environmental burden.
The Company also has a Sustainable Supply
Chain Policy at corporate level. Apollo Tyres
believes that supply chain is a key contributor
in the development and implementation of its
Corporate Social Responsibility Programme, and
expects its Business Partners to show concern
for social and environmental responsibility as
they conduct their business. Apollo’s endeavour
is to work jointly with Partners to promote and
encourage compliance with the Partner Code of
Conduct (PCC). Suppliers are expected to comply
with Apollo’s Partner Code of Conduct (PCC) and
integrate environmental, occupational health and
safety, and human rights and labour policies into
their business and decision-making processes.

Supplier audits are conducted at the time of
selection of new suppliers and are also conducted
at defined frequency for existing suppliers as per
defined audit criteria. The scope of supplier audits
covers various elements like quality management
system, environmental standards, occupational
health and safety standards and others as per our
Green Procurement Standards and Partner Code
of Conduct. Our audit team visits them at regular
intervals for compliance check as per the standard
audit checklist. The Supplier improvement plans
are drawn up post the audit, agreed and followed
up with the suppliers until closure. In the reporting
period, 102 suppliers were audited inline with the
annual audit calendar.

Has the Company taken any steps to procure goods
and services from local & small producers, including
communities surrounding their place of work?

a) If yes, what steps have been taken to improve
their capacity and capability of local and small
vendors?

From the perspective of raw material procurement,
the purchasing guidelines at Apollo Tyres, states
that other things being equal, the organization
prefer domestic suppliers because of benefits like
proximity to our plants, lower transit time, lower
inventory and carbon footprint.

Does the Company have a mechanism to recycle
products and waste? If yes what is the percentage
of recycling of products and waste (separately as
<5%, 5-10%, > 10%). Also, provide details thereof,
in about 50 words or so.
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Yes, process reject compounds are used with
virgin materials at 10% for usage in lower critical
application. Further, reclaimed rubber is also used at
2.5% to replace virgin rubber for compounds.

Principle 3

1 Please indicate the Total number of employees:
8,581

2 Please indicate the Total number of employees
hired on temporary/ contractual/ casual basis: 4,432

3  Please indicate the Number of permanent women
employees: 69

4 Please indicate the Number of permanent
employees with disabilities: 29

5. Do you have an employee association that is
recognised by management?

Yes

6. What percentage of your permanent employees is
members of this recognised employee association?

Limda - 55.70%
Kalamasserry - 79%
Perambra -89%

7. Please indicate the Number of complaints relating
to child labour, forced labour, involuntary labour,
sexual harassment in the last financial year and
pending, as on the end of the financial year.

No complaints relating to child labour, forced labour,
involuntary labour, sexual harassment has been received
in the last financial year as on March 31, 2017.

8. What percentage of your under mentioned
employees were given safety & skill upgradation
training in the last year?

Permanent employees 80%

Permanent women employees Not Captured

Casual/ Temporary/ Contractual 100%

Employees

Employees with Disabilities Not Captured
Principle 4

1. Has the Company mapped its internal and external
stakeholders? Yes/No

Yes, Apollo Tyres has identified employees, customers
(OEM), consumers (replacement) and dealers,
suppliers, investors and analysts, shareholders,
regulatory bodies and community as stakeholders.
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Out of the above, has the Company identified
the disadvantaged, vulnerable & marginalised
stakeholders.

Yes, Apollo Tyres has identified community (Women
and Children), consumers (replacement: Truck
Drivers) as vulnerable and marginalised stakeholders.

Are there any special initiatives taken by the
Company to engage with the disadvantaged,
vulnerable and marginalised stakeholders. If so,
provide details thereof, in about 50 words or so.

Yes. Care for society is well engrained in the Company’s
DNA and is a part of Apollo values. The community
engagement is undertaken in a structured process.
After a thorough mapping and needs assessment
study, a community engagement program is defined
and implemented. Some of the Company’s community
engagement programs are:

1. General Health and HIV-AIDS awareness project
for truck drivers (customers).

2. Vision care program for truck drivers (customers).

3. Sanitation and health awareness program in
Chennai.

4. Livelihood and income generation program.
5. Improved farming practices program.
6.  Computer Literacy project (Chennai).

7. Road safety awareness project (Perambra).

The Company also does some philanthropic work like:

1)  Supporting a hospital for underprivileged rural
people.

2)  Supporting education for underprivileged girls.
3) Monthly ration support to the underprivileged.

4)  Support the education of the disabled children.

Principle 5

Does the policy of the Company on human rights
cover only the Company or extend to the Group/Joint
Ventures/ Suppliers/ Contractors/ NGOs/Others?

Respect for human rights is fundamental part of the
DNA of the Company and the communities in which
we operate. In our Company and across our system,
we are committed to ensure that people are treated
with dignity and respect. The Company promotes the

awareness and realisation of human rights across our
value chain and among our stakeholders.

How many stakeholder complaints have been
received in the past financial year and what percent
was satisfactorily resolved by the management?

The Company did not receive any Stakeholder
Complaint during the past financial year regarding
Human Rights.

Principle 6

a)

b)

Does the policy related to Principle 6 cover only the
Company or extends to the Group/ Joint Ventures/
Suppliers/ Contractors/ NGOs/ others?

We have an Environment Policy which covers only the
Company. The organisation has also implemented and
got certified all its manufacturing units to ISO 140001
Environment Management Systems. Upstream
Suppliers are subjected to Vendor Assessment Criteria
which includes environment indicators.

Does the Company have strategies/ initiatives
to address global environmental issues such as
climate change, global warming, etc. ? Y/N. If yes,
please give hyperlink for webpage etc.

Yes, the Company has strategies to address global
environmental issues. The Company also has a
sustainability statement that covers the aspects
of environment conservation and community
development. Various sustainability initiatives taken
by the Company includes energy management, waste
reduction, emission reduction, water management,
and biodiversity conservation. Below are the projects
to mitigate climate change.

Tree plantation and Livelihood Generation
Programme

Our afforestation project has a two pronged focus on
carbon sequestration and livelihood generation for
farmers in the water starved areas of Tamil Nadu.
This project is being carried out in Kanchipuram,
Tiruvannamalai and Tiruvallur districts in Tamil Nadu.
Through this project, a total 1,50,000 plant saplings
were planted in the year 2016-17. Since the inception
of this project in 2013, We have planted 2,50,000
saplings and have been able to sequester over 1600
tonnes of carbondioxide.

Renewable Energy: Use of Biogas

Within the Climate Change Mitigation theme of
Habitat Apollo, we are promoting the use of Biogas
in villages near our manufacturing location in
Limda, Gujarat. Apart from providing an eco-friendly



alternative source of energy, the programme offers
additional benefits of organic manure from slurry,
utilisation of cow dung (which is a solid waste) and
savings accruing from fuel replacement from LPG to
Biogas. We provide individual household type Biogas
units. This was started as a pilot project and has been
scaled up in the year 2016-17 to 51 beneficiaries.

Does the Company identify and assess potential
environmental risks? Y/N

Yes, all the units at Apollo Tyres Ltd. have been
certified with ISO 14001 /Environmental Management
Systems. As part of the same, units have carried
out Aspect Impact Analysis to identify and assess
environmental risk.

Does the Company have any project related to Clean
Development Mechanism? If so, provide details
thereof, in about 50 words or so. Also, if Yes, whether
any environmental compliance report is filed?

No

Has the Company undertaken any other initiatives
on - clean technology, energy efficiency, renewable
energy, etc. ? Y/N. If yes, please give hyperlink for
webpage etc.

Yes, combining effective strategy with practical
measures is key to achieving successful energy
management. We focus on reducing our energy
consumption by being energy efficient. There are
several initiatives that were undertaken during the
reporting period In the Indian operations which
resulted in energy savings of 37,375 GJ. We are
continuously making efforts to achieve energy
efficiency through improvements in our process
design, conversion and retrofitting of equipment and
use of energy efficient equipment.

Are the Emissions/Waste generated by the Company
within the permissible limits given by CPCB/SPCB
for the financial year being reported?

Emissions concentration across all our operating units
are under prescribed limit.

Number of show cause/ legal notices received from
CPCB/SPCB which are pending (i.e. not resolved to
satisfaction) as on end of Financial Year.?

There were no show cause notices issued or pending
in the reporting period.

Principle 7

Is your Company a member of any trade and
chamber or association? If Yes, name only those
major ones that your business deals with.
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Yes. The Company actively engages with Industry
bodies. The major bodies in which the Company is a
member are listed below:

a. Confederation of Indian Industry [CII]

b. Federation of Indian Chamber of Commerce and
Industry [FICCII

c¢.  PHD Chamber of Commerce and Industry
d. Society of Indian Automobile Manufacturers
e. Automotive Tyre Manufacturers’ Association

Have you advocated/lobbied through above
associations for the advancement or improvement
of public good? Yes/No; if yes specify the broad
areas (drop box: Governance and Administration,
Economic Reforms, Inclusive Development Policies,
Energy Security, Water, Food Security, Sustainable
Business Principles, Others)

Yes. The Company through various Industry
associations, participates in advocating matters for
the advancement of the Industry and public good.
As a member of the Automotive Tyre Manufacturers
Association (ATMA), the Company strives to be an
active participant in policy making process of ATMA
and also is a frequent participant in the meetings
with the Government departments to discuss the
challenges being faced by the industry in the ever-
changing economic environment. At present, Mr.
Satish Sharma, President (APMEA) of the Company is
the Chairman of ATMA.

The Company has a Public and Regulatory Policy to
ensure that the highest standards of business conduct
are followed while engaging with aforesaid Trade
associations/Industry bodies.

Principle 8

Does the Company have specified programmes/
initiatives/projects in pursuit of the policy related
to Principle 8? If yes, details thereof.

The Company has undertaken various programs
aimed at achieving equitable growth and inclusive
development. These projects are categorised under
two verticals i.e. Environment and Social.

The Environment vertical projects are further
categorised under four themes: Biodiversity
Conservation, Waste Management, Watershed
Management and Climate Change Mitigation.

Details of the project under these themes are as
follows:
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1)

2)

3)

Biodiversity Conservation: The organisation had
mapped itsimpact on biodiversity in the manufacturing
locations through formal risk and impact assessment
studies. As an outcome of the study, biodiversity
conservation projects have been initiated around
the manufacturing location in India. A Mangrove
conservation project has been initiated in partnership
with Wildlife Trust of India in Kannur region of
Kerala. The Kannur Kandal Project — ‘Kandal’ being
the malayalam word for mangroves — aims to ensure
the survival of existing mangroves and increase the
acreage of such habitats across Kannur, potentially
making it a prototype for other coastal districts of
Kerala and a model for the rest of the country.

Waste Management: The organisation had identified
waste management as an environmental issue to work
upon. Under this initiative solid waste management
and recycling projects have been initiated viz.Clean
My Transport Nagar & Clean My Village.

Clean My Transport Nagar (CMTN) projects target
to improve waste management and cleanliness of
the identified transport nagars (hub) in India, along
with generating awareness on health and sanitation
amongst stakeholders. Similarly Clean My Village
(CMV) is a part of the initiative to create sustainable
waste management practices in identified villages
around our manufacturing locations in India.
The programme offers spectrum of services like
waste collection, waste segregation, daily cleaning
of the streets and lanes, creating compost from
biodegradable waste, waste recycling and creating
livelihood opportunities for rag-pickers. CMTN
project has been functioning in eight cities i.e. Delhi,
Agra, Kanpur, Jodhpur, Jaipur, Chennai, Mumbai
and Kolkata, whereas CMV project is working in
3 locations i.e. Baroda, Kochi and Chennai covering 6
wards and 10 villages.

Watershed Management: Enhancement of water
availability is identified as a key initiative under the
environmental sustainability journey. Our focus is
currently on addressing the issue of shortage of
potable water sources in vulnerable communities.
Chennai being water starved area and based on a
need assessment study in the community, Apollo
has piloted a purified drinking water project for
communities around our Chennai plant. Eco
restoration and improvement of water bodies in
the community is another project under watershed
management theme aimed at restoring and enhancing
the aqua-biodiversity. Within this approach, we have
undertaken pond restoration at our locations in
Chennai, Limda and Perambra. The activity includes
water quality assessment, cleaning, deepening and
bunding of the ponds. It also involves development of
surroundings around the pond area.

4)

1)

2)

3)

Chalakudy River conservation (Kerala) is yet another
project under this theme, which aims to raise
awareness on importance of rivers in supporting
aquatic biodiversity and human habitats.

Climate Change Mitigation: We have contributed to
conservation of biodiversity and mitigation of climate
change through tree plantation programme in Tamil
Nadu state. As a part of the project we have planted
2.5 lakh trees to generate carbon sink.

Renewable energy proliferation is key to address the
issue of climate change. The organisation is promoting
the use of Biogas in its communities around the Limda
plant in Gujarat.

For the Social category the projects are divided under
Health and Community Development theme:

Health theme covers the preventive health projects
for community:

General Health and HIV- AIDS Awareness
Programme: The Company has targeted interventions
at 25 Health Care Centres in transport hubs focusing
on truck drivers, commercial sex workers, and migrant
labour in that location. The centres offer a spectrum
of services i.e. Behaviour Change Communication
(BCO), Sexually Transmitted Infection Treatment (STT,)
Counselling, Peer Education Programme, Condom
Promotion, Integrated Counselling and Testing Centre
Support, Substance Abuse Integration.

Vision Care: Long distance vision is one of the major
health problem identified in the truck drivers segment.
Apollo Tyres has started vision care programme
for this segment. Under this initiative periodic eye
check up camps are organised for the truck drivers
in transport nagars. Spectacles distributed at low cost
to the people identified with refractive error issues.
Cataract patients are linked with nearby hospitals for
further treatment.

Promotion of Health And Sanitation: As per the
identified need of the community in Mathur &
Oragadam, Vallakotai and Senakuppam Villages of
Chennai location, a project on health and sanitation
has been undertaken. The objective of the project
is to reduce the habit of open defecation and also
increase awareness on personal hygiene. Under this
initiative 330 toilets were constructed in partnership
with local panchayat and in alignment with national
agenda Swach Bharat Abhiyan. Awareness session on
menstruation and personal hygiene were conducted
with adolescent girls, more than 500 girls were
outreached.

Under Community development theme covers the
income generation, education related projects:



1

2)

3)

4)

Livelihood and income generation - Under this
initiative, women are trained on agriculture based
livelihood activities so that they need not to go out
from their village for income generation. The main
objective of this initiative is to create livelihood
opportunities and  develop  entrepreneurship
capabilities of underprivileged women. The
training includes vocational skills such as apparel
making, jewellery designing, nursing, beautician,
housekeeping, khakhra making, sanitary napkin
making, soap and detergent making, making home
cleaning agents etc. The trained beneficiaries are
further linked with the market and service sector for
employment. In the reporting year around 900 women
were trained in various income generation activities
and linked with market.

Improved farming practices:- This project operates
in sixteen villages of Waghodia Taluka, Vadodara-
Gujarat and one village (Eraiyur - Chennai, Tamil
Nadu). The initiative focuses on supporting farmers
by training them on modern techniques and ways to
increase agricultural productivity that would lead to
improved agricultural practices and better crop yield.
Basic training related to seed selection, preparation
of land, soil testing, organic compost making,
methods of irrigation, kitchen gardening practices
etc, are delivered. The project also offers services
related to livestock care and management. Awareness
programmes related to livestock care management
practices and breeding camps are also organised
under this initiative.

Computer Literacy Project:- To impart computer
knowledge and enhance digital literacy skills, a
computer literacy project was launched for the school
children of Mathur, Orgadam, Sennakupam, Eraiyur
and Vallakotai villages near Chennai plant. The first
computer lab was set up in Sennakuppam Adi Dravidar
School followed by Eraiyur Middle School and Mathur
Primary School. Computer tutors are appointed for
these schools, maintenance will be taken care by the
implementing agency and modules are also created
for training the children.

Road Safety Awareness Programme:- The road
safety programme adopted two main sub-themes,
one was related to awareness on road safety issues
to the school students and the other was focused on
installation of road safety boards for the road users.
Various tools/methods were used in the programme,
such as pamphlets and booklets on various road
safety issues, street plays and banners with slogans
on road safety. The program was implemented at the
Perambra location.

The Company also does some philanthropic work like -

1) Supporting a hospital for underprivileged
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2)  Supporting education for children

3)  Monthly ration support to the underprivileged

4)  Support the education of the disabled children
For more information, please refer CSR booklet

https://s3.eu-central-1.amazonaws.com/
apolloproducts/3992/csr_brochure 2016.pdf

Are the programmes/ projects undertaken through
in-house team/ own foundation/ external NGO/
government structures/ any other organisation?

The programmes are carried out by the Company’s
own foundation - Apollo Tyres Foundation. For more
information, please refer CSR booklet https:/s3.eu-
central-1.amazonaws.com/apolloproducts/3992/csr
brochure 2016.pdf

Apollo Tyres, being conscious of the triple bottom line
coherence (people, planet and profit), has developed
a CSR framework identifying and prioritising its key
stakeholders. This framework clearly revolves around
the principle of three I's i.e. to Involve, Influence and
Impact its key stakeholders-Customers, Employees,
Supply Chain Partners, Community and Environment.

All the CSR activities of Apollo Tyres are routed from
Apollo Tyres Foundation which was registered in
2008. The clear objective of all the CSR activities is
to have a positive impact on everyday lives of our key
stakeholders and on business. Though the CSR work
is undertaken by ATF but we implement our projects
with the help of expert organisations and grassroots
level NGOs.

The CSR Programmes and activities are aligned to
national and international development goals, in
particular related to Health & Environment.

Environment: The umbrella environment initiative is
called Habitat Apollo. As a part of our environmental
sustainability journey, we have initiated a number
of projects on themes of Biodiversity Conservation,
Climate Change Mitigation, Watershed Management
and Waste Management.

Social - The organisation recognises the importance
of its stakeholders and the society it operates in.
It undertakes initiatives focused on sustainable
development. Within this, there are two areas: Health
and Community Development.

Have you done any impact assessment of your
initiative?

The programme is evaluated by the external agencies.
External research agencies are hired to undertake the
mid-line/end line assessments.
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Monitoring is undertaken on monthly basis and a
monthly report is compiled across centres/locations.
Baseline survey is carried out before starting any
project. Mid line assessment is conducted after
completion of 3 years of project and end line research
is conducted after completion of 5 years to understand
the impact of the project.

We have undertaken a perception survey recently in
the villages around our Limda plant (Gujarat). The
community perception study reveals some interesting
facts that showcase the reach of our programme.
After our intervention it is highlighted that there is a
disappearance of non working group (where women

were not working at all earlier) of women as they
started some livelihood activity. Further there was also
an introduction of a higher income earning category
(above % 7,000 a month) within the beneficiaries. This
increased by 3 times from the start of the project.

Respondents claimed to have received training on how
to save money, how to do business, how to generate
income from business etc. Through these training,
women feel more empowered. Caste discrimination
has reduced due to these programs and people have
also started abandoning old rituals. The role of women
in decision making is also seemed to have increased
as a result of these programs.

What is your Company’s direct contribution to community development projects - Amount in ¥ and the details

of the projects undertaken?

Total amount to be spent on CSR for the FY17 - ¥ 184.40 Million. For more information, please refer CSR booklet
https://s3.eu-central-1.amazonaws.com/apolloproducts/3992/csr_brochure 2016.pdf

Broad Areas of CSR programs

Amount in Million

Ensuring environmental sustainability 62.31
Eradication of hunger, poverty and malnutrition 3.51
Livelihood enhancement projects 18.06
Promoting education 9.36
Promoting preventive health 82.38
Total 175.62
Administrative Cost (5% over total expense) 8.78
Grand Total 184.40

Have you taken steps to ensure that this community
development initiative is successfully adopted by
the community? Please explain in 50 words, or so.

Livelihood and Income Generation Project: This
programme focuses on generating livelihood and
improving the well-being of the community around
our manufacturing units. Under the banner of
Navya programme, skill building and entrepreneur
development training is designed and cascaded
for women and unemployed youth. The training
includes vocational skills such as apparel making,
jewellery designing, nursing, beautician, khakhra
making etc. As a result of the training, the women
in our communities have formed their own women
cooperative, and some have become entrepreneurs
creating successful stories. So far under this
programme we have formed around 77 Self Help
Groups with the membership of around 1,090
women. Their total savings from SHG is around
T 1,969,400. Around 700 numbers of women and
youths were trained in skill building and income
generation out of which around 530 (this result is
from 2016-17) have started income generation.

Principle 9

What percentage of customer complaints/consumer
cases are pending as on the end of financial year.?

The Company has a robust system for addressing
customer complaints. As on March 31, 2017, there are
no Customer Complaint pending. The total number of
Legal Cases pending are 282 at Pan India level.

Does the Company display product information
on the product label, over and above what
is mandated as per local laws? Yes/ No/ N.A.
/Remarks (additional information)

The Company adheres to all legal requirements with
respect to product labelling and display of product
information. All data as per current laws are available
on the tyre sidewall. Product labels are available on
PCR Tyres as of now basis current laws in India.

Is there any case filed by any stakeholder against
the Company regarding unfair trade practices,
irresponsible advertising and/or anti-competitive
behaviour during the last five years and pending
as on end of financial year? If so, provide details
thereof, in about 50 words or so.



In various Consumer cases complainants allege
about unfair trade practice by Apollo on warranty
policies. No indent of such complaint in Competition
Commission except a pending CCI case initiated on
the complaint of a dealers’ federation i.e. AITDF.

Did your Company carry out any consumer survey/
consumer satisfaction trends?

The Company regularly engages with customers to
get their feedback on the product and carries out
surveys to gauge their satisfaction level.

Background and Objective :

m  With the presence of multiple players in the
market- Indian as well as global, customers have
more choices and are keenly evaluating their
brand experience across touch points.

m  Thus it becomes imperative for the brands to
effectively manage customer experience across
product and service touch points which will not
only drive repeat purchases but also act as brand
proponent.

m  To measure customer experience which can
provide a strategic direction in terms identifying

Place: Gurgaon
Date: May 5, 2017
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key priorities to improve customer satisfaction.

During the year under review, the Company has
carried out a customer satisfaction study for
truck customers.

Following are the objectives of the study:

®  Gauging the strength of relationship between
Apollo and its Customers, Dealers.

m  Understanding the drivers of satisfaction
of customers and evaluating Apollo Tyres
performance on them vis-a-vis competition
brands.

®  Arriving at the action plan keeping in mind
relative performance across touch-points as also
competition performance.

m  Assess the strength of customer relationship.

m  Gauge importance /performance expectation
attached to each touch point.

®  Arriving at Company level /department level

action plan keeping in view expectations as well
as relative performance.

For and on behalf of the Board of Directors

(ONKAR S. KANWAR)

Chairman & Managing Director
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ANNEXURE 1V

CONSERVATION OF ENERGY, TECHNOLOGY ABSORPTION, FOREIGN
EXCHANGE EARNINGS AND OUTGO

A) Conservation of Energy

(i)

The steps taken or impact on conservation of
energy

We implemented Energy Management Standard
(EnMS 50001) across all Apollo Plants. There was
a re-alignment of activities, course correction of
energy conservation projects & migration from
pure energy conservation to improving energy
performance including energy efficiency, use &
consumption during the year. Additional Energy
Performance Indicators were identified at work
centres both at generation and consumption
end, apart from the macro indicators already
being monitored. The Synergy Projects (Energy
consumption reduction projects) identified for
deployment across locations are being completed
in timely manner. Real Time Measurement and
Monitoring systems were put in place at multiple
plants to have an effective control on optimised
usage of energy sources and to align to varying
manufacturing requirements. Few of the Energy
Projects and planned activities completed as a
part of the Synergy Projects Initiative being:

m  Identification with measurement of most
of the critical energy sources at significant
energy consumption work centre.

m  Benchmarking of efficient operation
Performance  Indicators  to  identify
opportunities to control variable consumption.

m  Mass Balance Study of Steam Distribution
system to identify gaps at the generation &
distribution network.

m  Migrating to Energy Efficient Products
for plant lighting, hydraulic systems &
compressed air generation.

m  Optimised usage of Energy Sources (Direct
& In-Direct) to control cost and GJ Input to
manufacturing process.

m  Monitoring and control for reduction of
fixed consumption utilities by prioritising
projects based on real time losses.

m  Power Quality Improvement at Major Power
Load Dispatch Centre in the plant electricity
distribution network.

(i)

[ Improvement Projects at Coal fired Boilers
to reduce fixed consumption and increase
generation efficiency.

m  Improved Insulation products introduced
at steam energy consumption centres to
reduce fixed radiation losses and optimise
variable consumption.

Steps taken by the Company for utilising
alternate sources of energy

Energy Sources at each of the locations are
mapped and projects were taken up to move
towards better diversity, flexibility at operations
and at the same time lower CO, emission in the
Tyre manufacturing process. Effective operations
and reduced energy usage led close to double digit
reduction in specific consumption indicated in GJ
per MT of the finished product from 2104-15 level.

Generation of Clean Energy from Solar for the
manufacturing process resulted in avoidance
of close to 1750 MT of CO,. Tapping of Solar
Energy for generating electricity is being further
planned for enhancement, which is currently
meeting close to 1% of our daily consumption.
Additional agreements are signed to buy clean
power from state grid to optimise the cost.

(iii) Additional investment and proposal for

reduction of energy usage: (Investment in
Energy Front to reduce cost and consumption)
m  Concept of Power Purchase Agreement to
tap future Solar Potential is identified across
locations for capacity enhancement.

m  Power Available for Open Access through
State Board Grid will be sustained to the
requirement.

m  Power Quality Improvement at high
load distribution Centre for horizontal
deployment.

®  Monitoring & Control of Energy Performance
Indicators at work Centre to control variable
consumption.

m  Tapping of Geothermal Energy for improving
chiller efficiency. Initial steps to understand
feasibility will be taken up to make project
detailing ready for capital investment as this
technology is reaching to a maturity stage
in India.



m  Feasibility of procuring steam for the
manufacturing process, produced from
Bio Mass is being studied to de-risk against
depletion of direct energy source.

B) Technology Absorption

(i)

Efforts made towards Technology Absorption
Global R&D has undertaken and completed
many projects in key areas of technology that
have a direct bearing on business growth for the
Company. Some of them were aimed to minimising
cost impact on products due to raw material
price fluctuations, through rationalisation and
standardisation. Others include new formulation
of compounds, specifications and advanced
simulation techniques etc. Several new and
innovative compounds were developed and
industrialised after qualifying the EU regulatory
requirement like REACH, PAH etc.

Material research group has embarked on
several novel projects for reduction in tyre
rolling resistance, such as development of silane
treated silicas, silane treated Kaolin clays to
lower hysteresis losses in tread compounds.
Tyre durability projects like self-healing sidewall
and self healing inner liner are initiated along
with wear improvement projects like Graphene
in treads, which are progressing well. New
research also commenced in developing suitable
compound envelope for implanting RFID in tyres,
silicone rubber based TPMS holder and sealant
application in 2/3 wheeler tyres for puncture free
tyres etc.

New research projects in collaboration with
external partners like National Research
Institutes, Universities and RM suppliers are
ongoing for development of latex master batches,
high yielding variety of alternate natural rubber
Guayule, natural resin development, unique test
method development etc., all of which add to our
company’s future growth potential.

Impressive progress has been achieved on
simulation and modeling capabilities. Rolling
resistance code developed by Dresden University
has been adopted in design process and
prediction tools of tyre wear is in an advanced
stage of development. R&D is also working on
wet grip simulation capabilities in collaboration
with the German university. Membership with
Centire research Centre of Virginia tech., USA, is
giving our Company, the access to vehicle level
prediction tools. Apollo is currently planning
many advanced vehicle level simulations in
collaboration with Virginia tech., USA.

(i)
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R&D’s testing department is working with
NATRIP on indigenisation of labeling tests and
has developed noise test facility in Chennai.
It is also developing instrumented vehicles
and equipment that can identify tyre related
anomalies on vehicle performance. R&D major
focus remains on developing technologies for
lowering rolling resistance, enhancing wet grip
& lowering tyre noise to support business by
meeting future regulatory requirements.

All of the above are providing the needed
impetus to Apollo’s R&D capabilities to create
superior products in a much shorter time. Some
of the major product development achievements
are quoted as below;

Key product developments

R&D has developed 20 TBR products for
introduction into EU markets this year. All
these products have successfully passed all the
required qualification tests for introduction in
the highly competitive markets of Europe.

Heavy load TBR product RDHD made quick
gains in the market through customer
acknowledgement as the best tyre in the category.
Other products introduced for high speed coach
application and long haul drive application have
also gained major share in these key business
segments. Apollo is also developing TBR tyre for
specific defense application.

The Company continues its leadership position
in PCR OEM market in India and is the sole
supplier to some of the prestigious models of
Toyota, Suzuki and Ford. Apollo is a global
supplier along with Bridgestone to Suzuki's
New Swift and Dezire models for export. Apollo
is the only approved supplier to Ford’s global
model Aspire Sports. Ford’s Ecosport platinum
version 17”7 was launched on Apollo. One new
model which will roll out on our tyres is going
to be Renault Kaptur. R&D is also in discussion
with Isuzu and Honda for approvals on their
upcoming introductions.

Apollo is also continuing its growth journey
in replacement market of PCR. Sale volumes
and popularity of products introduced in SUV
(Apterra HT2) and 4G life tyres are on a constant
rise.

R&D capability helped the Company towards
some of the fastest product development for
vehicles from Ford USA, GM Korea and M&6M
USA. Our R&D has perfected the technology
of achieving low rolling resistance without
compromise on tyre life, which is paying
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great dividends towards business growth. In improvement in extrusion speed, optimisation
recognition of our capabilities and performance, of cure cycle etc. These improvements have
Apollo was given the Zero PPM award by Toyota considerably improved the performance of our
along with commendation certificates on Quality current products in market particularly in Agri
and Delivery performance. and Steer tyres of Commercial vehicles.

The Company is growing its presence in 2W Research projects is also undertaken to improve

market with Acti series range of products in recycling of used tyres and re-use back into the

bias category. RGD has also developed high end tyre. R6D’s Retread Research and Training wing

radial technology for motor cycle tyres and has is supporting the user community by providing

plans to manufacture tyres in the current year. training in efficient re-treading and end of life
tyre usage.

R&D has developed a superior product in farm

category for hard soil market in India named (iv) Details of imported technology (imported

Virat 23 and launched 8 products EU market in during last 3 years reckoned from the

multi plus truck segment. It has also developed beginning of the financial year)

8 products for farm paddling operations in m  Details of technology imported - No

Thailand market. New products are getting ready technology was imported during this

for underground mines application in South financial year.

Africa and also for port application in India and

export markets. m  Year of import — Not applicable.

In the Small Commercial Vehicle (SCV) segment m  Whetherthe technologybeen fully absorbed-

tyres, our Company now has the widest range of We are focusing on the development of our

tyres in the market. own technology through in-house R&D

efforts or through collaborative research.
(iii) Benefits derived like product improvement,

cost reduction or import substitution = Ifnotfully absorbed, areas where absorption
Development of alternative and novel materials & has not taken place and reasons therefore.
technologies helped in enhancing product quality.
Various productivity improvement activities The present technology is based on our own
were implemented like reducing mixing cycle; R&D efforts.

(v) Expenditure incurred on Research and Development

( Million)

a)  Capital 129.25

b) Deferred Revenue Expenditure -

¢)  Revenue 1,620.18

d) Total 1,749.43

e) Total R&D expenditure as a % turnover 1.78%
Foreign Exchange Earnings And Outgo

Foreign Exchange Earnings (X Million)

On account of direct - export sales from Apollo Tyres Ltd. (FOB value) 8,069.64

On account of royalty from Foreign Subsidiary Companies 61.22

On account of interest received from Foreign Subsidiary Companies 12.41

On account of Cross Charge of Management Expenses from Foreign Subsidiary Companies 54.20

On account of Reimbursement of Expenses from Foreign Subsidiary Companies 141.41

Foreign Exchange outgo (other than CIF value of imports) 3,178.92

For and on behalf of the Board of Directors

Place: Gurgaon (ONKAR S. KANWAR)
Date: May 5, 2017 Chairman & Managing Director
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ANNEXURE -V
FORM NO. MGT 9
EXTRACT OF ANNUAL RETURN
as on financial year ended on March 31, 2017
Pursuant to Section 92(3) of the Companies Act, 2013 and Rule 12(1) of the Companies
(Management & Administration) Rules, 2014.

I REGISTRATION & OTHER DETAILS
i CIN
ii Registration Date

L25111KL1972PLC002449
September 28, 1972

Apollo Tyres Ltd.

Public Company (Limited By shares)

3" Floor, Areekal Mansion, Near Manorama Junction, Panampilly Nagar,
Kochi - 682 036, Kerala, Ph:-91 484 4012046, 47

Yes

Apollo Tyres Ltd. Apollo House, 7, Institutional Area, Sector-32, Gurgaon,
Haryana - 122 001

iii ~ Name of the Company

iv  Category/Sub-category of the Company

\% Address of the Registered office
& contact details

vi  Whether listed company

vii  Name, Address & contact details of the
Registrar & Transfer Agent, if any.

ITI PRINCIPAL BUSINESS ACTIVITIES OF THE COMPANY

% to total

o5 Name & Description of main products/services US(ELE O t.he turnover
No. Product/Service
of the Company
1 Tyres, Tubes and Flaps 25111 100
III PARTICULARS OF HOLDING, SUBSIDIARY & ASSOCIATE COMPANIES
Holding/ %of .
o Name & Address of the Company CIN / GLN Subsidiary/ Shares Appllca!)le
No. . Section
Associate Held

1 Apollo ( South Africa) Holdings (Pty) Ltd. - 150 Denne Foreign Company Subsidiary 100 2(87)
Road, Hughes, Boksburg, Gauteng, 1459.

2 Apollo Tyres (Cyprus) Pvt. Ltd. - Zinonos Sozou, Foreign Company Subsidiary 100 2(87)
12, P.C. 1075, nicosia, Cyprus

3 Apollo Tyres (Greenfield) B.V. - Ir. Schiffstraat Foreign Company Subsidiary 100 2(87)
370, 7547 RD Enschede

4 Apollo Tyres (Hungary) Kft. - HU-1053, Budapest, Foreign Company Subsidiary 100 2(87)
Karolyiutca 12.3 em.

5 Apollo Tyres Cooperatief U.A- Ir. Schiffstraat Foreign Company Subsidiary 100 2(87)
370, 7547 RD Enschede

6 Apollo Tyres AG- Mellingerstrassen 2a, 5400 Baden, Foreign Company Subsidiary 100 2(87)
Switzerland

7 Apollo Tyres Global R & D B.V.- Colosseum 2, 7521 PT Foreign Company Subsidiary 100 2(87)
Enschede

8 Apollo Tyres (Middle East) FZE - Building No.-3, Foreign Company Subsidiary 100 2(87)
Galleries- Office No.-GB030603, Jebel Ali- Dubai, UAE

9 Apollo Tyres Holdings (Singapore) Pte. Ltd. - 9 Foreign Company Subsidiary 100 2(87)
Temasek Boulevard, #42-01, Suntec Tower Two,
Singapore 038989

10  Apollo Tyres (Thailand) Limited-23FL, KPN Tower, Foreign Company Subsidiary 100 2(87)
719, Rama-9 Road, Bang Kapi, Huay Kwang,
Bangkok-10310

11  Apollo Tyres Do (Brasil) Ltda.- Rua Marques de Foreign Company Subsidiary 100 2(87)
Paranagud, 348 9° andar Consolacao Sao Paulo -
CEP 01.303-050 SP

12 Apollo Tyres B.V.- Ir. Schiffstraat 370, 7547 RD Foreign Company Subsidiary 100 2(87)
Enschede

13 Apollo Tyres (UK) Pvt. Ltd.- 3rd Floor, Maddox Foreign Company Subsidiary 100 2(87)
House I, Maddox Street & 215-221, Regent Street
London WIS 2PZ

14 Apollo Tyres (Malaysia) Sdn Bhd - Level 21, Suite Foreign Company Subsidiary 100 2(87)
21.01, The Gardens South Tower, Mid Valley City,
Lingkaran Syed Putra, 59200 Kuala Lumpur

15 Apollo Tyres (Germany) GmbH - Am Prime Foreign Company Subsidiary 100 2(87)

Park 17, 65479 Raunheim
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s1 Holding/ %of Apolicable
" Name & Address of the Company CIN/GLN  Subsidiary/  Shares pplcal
No. . Section
Associate Held

16  Reifencom GmbH, Bielefeld - Am Stadtholz 24-26, Foreign Company Subsidiary 100 2(87)
D-33609 Bielefeld

17  Reifencom GmbH, Hannover - Siidfeldstr. Foreign Company Subsidiary 100 2(87)
16, D-30453 Hannover

18 Reifencom Einkaufsgesellschaft, mbH Foreign Company Subsidiary 100 2(87)
& Co. OHG, Hannover - Stdfeldstr. 16
D-30453 Hannover

19  Reifencom Tyre (Qingdao) Co., Ltd. - Room 306, Foreign Company Subsidiary 100 2(87)
International News Center No.50 Hong Kong Middle
Road, Shinan Dist Qingdao 266000 P.R. China

20 Apollo Tyres (London) Pvt. Ltd. - Third Floor, Maddox Foreign Company Subsidiary 100 2(87)
House 1, Maddox street & 215-221, Regent Street
London WIS 2PZ

21 Apollo Vredestein B.V.- Ir. Schiffstraat 370, 7547 RD Foreign Company Subsidiary 100 2(87)
Enschede

22 Apollo Vredestein Kft.- Alkotas ut 39/c 1123 Budapest Foreign Company Subsidiary 100 2(87)

23 Apollo Vredestein Belux- Buro&Design Center, Heizel Foreign Company Subsidiary 100 2(87)
Esplanade bus 6 1020 Brussel

24 Vredestein Consulting B.V.- Ir. E.L.C. Schiffstraat Foreign Company Subsidiary 100 2(87)
370, 7547 RD Enschede

25  Finlo B.V.- Ir. Schiffstraat 370, 7547 RD Enschede Foreign Company Subsidiary 100 2(87)

26  Vredestein Marketing B.V- Ir. E.L.C. Schiffstraat Foreign Company Subsidiary 100 2(87)
370, 7547 RD Enschede

27  Vredestein Marketing B.V & Co. KG- Foreign Company Subsidiary 100 2(87)
Schulzendorferstrasse 12, 12529 Schonefeld

28  Apollo Vredestein GesmbH- Seybelgasse Foreign Company Subsidiary 100 2(87)
10-12, 1230 Wien

29  Apollo Vredestein Schweiz AG- Mellingerstrasse Foreign Company Subsidiary 100 2(87)
2A, Postfach 2112, 5402 Baden

30  Apollo Vredestein S.R.L.- Via Edelweiss Rodriquez Foreign Company Subsidiary 100 2(87)
Senior n.3 int.13 47900 Rimini (RN)

31 Apollo Vredestein Ibérica S.A.- Cityparc Edificio Foreign Company Subsidiary 100 2(87)
Bruselas, Ctra. De Hospitalet 147-149, 08940 Cornella
de Llobregat Barcelona

32 Apollo Vredestein (UK) Ltd.- 1 Beechwood, Cherry Foreign Company Subsidiary 100 2(87)
Hall Road, Kettering Business Park,
Northants NN14 1UE

33 Apollo Vredestein Nordic AB- Flgjelbergsgatan Foreign Company Subsidiary 100 2(87)
18, 431 37 MOLNDAL, SWEDEN

34  Apollo Vredestein SAS- 59, Avenue Victor Hugo, Foreign Company Subsidiary 100 2(87)
75116, Paris

35 Apollo Vredestein GmbH- Rheinstrasse 103, Vallendar Foreign Company Subsidiary 100 2(87)

36 Apollo Vredestein Opony Polska sp. Z o.0.- Ul Prosta Foreign Company Subsidiary 100 2(87)
32, 00-838 Warszawa

37  Apollo Vredestein Tires Inc- 13, Bridge Street, Foreign Company Subsidiary 100 2(87)
Metuchen NJ 08840

38  S.C. Vredestein RO S.R.L.- 400071 Cluj-Napoca str. Foreign Company Subsidiary 100 2(87)
Zrinyi Miklos nr. 7/3-4, Clyj

39  Apollo Tyres Africa (Pty) Ltd. - 150 Denne Road, Foreign Company Subsidiary 100 2(87)
Hughes, Boksburg, Gauteng, 1459.

40  Rubber Research LLC - Paracorp Incorporated, 2140 Foreign Company Subsidiary 100 2(87)
South DuPont Highway, Camden, DE 19934

41  Saturn F1 Pvt Ltd. - 21 St Thomas Street, Foreign Company Subsidiary 100 2(87)
Bristol, BS1 6JS

42  Retail Distribution Holding B.V. - Herikerbergweg Foreign Company Subsidiary 100 2(87)
5, T101CN Amsterdam

43  Pressurite (Pty) Ltd. (RSA)- Unit 1, Aviation Crescent, Foreign Company Associate 28 2(6)
Airport City, 7490

44 PAN Aridus LLC- PO Box 5134 Carefree, Arizona Foreign Company  Joint Venture 50 2(6)

USA, 85377
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IV SHAREHOLDING PATTERN (Equity Share Capital Break Up as % to Total Equity)
(i) Category-Wise Shareholding

Category of Shareholders No. of Shares held at the beginning of the year No. of Shares held at the end of the Year
Demat Physical Total % of Demat Physical Total % of % change
Total Total during
Shares Shares  the year
A. Promoters
(1) Indian
a)  Individual/HUF 5789791 0 5789791 1.14 1683010 0 1683010 0.33 (0.81)
b)  Central Govt. or State Govt. 0 0 0 - 0 0 0 - -
¢ Bodies Corporates 216942501 7450 216949951 42,62 221049282 7450 221056732 4343 0.81
d)  Bank/FI 0 0 0 - 0 0 0 - -
e)  Any other 0 0 0 = 0 0 0 - -
Sub-Total (A) (1):- 222732292 7450 222739742 43.76 222732292 7450 222739742 43.76 (0.00)
(2) Foreign -
a)  NRI- Individuals 1977000 0 1977000 0.39 1977000 0 1977000 0.39 -
b)  Other Individuals 0 0 0 - 0 0 0 - -
¢ Bodies Corp. 0 0 0 - 0 0 0 - -
d  Banks/FI 0 0 0 - 0 0 0 - -
e)  Anyother... 0 0 0 - 0 0 0 - -
Sub-Total (A) (2) :- 1977000 0 1977000 0.39 1977000 0 1977000 0.39 -

Total Shareholding of Promoter 224709292 7450 224716742 44.15 224709292 7450 224716742 44.15 -
(A)= (A)D+(A)2)

B. Public Shareholding

(1) Institutions

a)  Mutual Funds 35545596 744700 36290296 713 36790546 744700 37535246 7.37 0.24
b)  Banks/FI 2386868 610750 2997618 0.59 4007022 647750 4654772 0.91 0.33
¢)  Central Govt. 0 0 0 = 0 0 0 - -
d)  State Govt. 10000000 0 10000000 1.96 10000000 0 10000000 1.96 -
e)  Venture Capital Fund 0 0 0 = 0 0 0 - -
f) Insurance Companies 0 42000 42000 0.01 0 0 0 - 0.01)
g FIS 163512482 501880 164014362 32.22 158111133 501880 158613013 31.16 (1.06)
h)  Foreign Venture 0 0 0 = 0 0 0 - -
Capital Funds
Sub-Total (B)(1):- 211444946 1899330 213344276 4191 208908701 1894330 210803031 4141 (0.50)
(2) Non-Institutions
Qi) Individual shareholders 29169095 8357943 37527038 7.37 28543267 8082043 36625310 7.20 (0.18)
holding nominal share
capital upto ¥ 2 lakhs
i) Individual shareholders 1140000 0 1140000 0.22 1120000 0 1120000 0.22 (0.00)

holding nominal share
capital in excess of ¥ 2 lakhs

b)  Others (specify)

NRIs 1903787 575240 2479027 0.49 1722325 538740 2261065 0.44 (0.04)
Foregin National 700 0 700 0.00 0 0 0 - (0.00)
Unclaimed Suspense Afe 1414680 0 1414680 028 1404300 0 1404300 0.28 0.00)
Others (balancing figure) 28165887 236420 28402307 558 31862402 231920 32094322 5.58 -
Sub-Total (B)(2):- 61794149 9169603 70963752 13.94 64652294 8852703 73504997 14.44 0.50
Total Public Shareholding 273239095 11068933 284308028 55.85 273560995 10747033 284308028 55.85 -
(B)= (B)(1)+(B)(2)
C. Shares held by 0 0 0 0 0 0 0 0 -
Custodian for GDRs &
ADRs
Grand Total (A+B+C) 497948387 11076383 509024770 100.00 498270287 10754483 509024770 100.00 -
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(ii) Shareholding of Promoters

Shareholding at the

beginning of the year

Shareholding at the

end of the year

% of shares

:1. FraraiaieTs Nenie % of total pledged % of total % of shares "/oiIclhszLI;grz
o. No. of shares No. of shares pledged/ 5
shares of the G shares of the encumbered to l}oldmg
Company (0T Company total shares CULIOS
shares year
1 Neeraj Consultants Pvt. Ltd. 42508142 8.35 1.05 72138999 14.17 1.05 5.82
2 Constructive Finance Pvt. Ltd. 29630857 5.82 0.38 0 - 0.00 (5.82)
3 Apollo Finance Ltd. 36759650 7.22 0 36759650 7.22 1.34 -
4 Sunrays Properties & 35725648 7.02 3.63 35725648 7.02 3.46 -
Investment Co. Pvt. Ltd.
5 Apollo International Ltd. 17527080 3.44 0 984485 0.19 0 (3.25)
6 Motlay Finance Pvt. Ltd. 12618036 2.48 1.41 16724817 3.29 1.41 0.81
7 Sacred Heart Investment Co. 9453180 1.86 0 24435180 4.80 0 2.94
Pvt. Ltd.
8 Classic Autotubes Ltd. 14493500 2.85 0 14493500 2.85 0 -
9 Ganga Kaveri Credit &§ 7688380 1.51 0 7688380 1.51 0 -
Holdings Pvt. Ltd.
10 Indus Valley Investment & 5076040 1.00 0 5076040 1.00 0 -
Finance Pvt. Ltd.
11 Mr Onkar S. Kanwar 4906781 0.96 0 800000 0.16 0 0.81D
12 Global Capital Lid. 3627158 0.71 0 3627158 0.71 0 -
13 Mrs. Shalini Chand Kanwar 1977000 0.39 0 1977000 0.39 0 -
14 Kenstar Investment & Finance 1842280 0.36 0 1842280 0.36 0 -
Pvt. Ltd.
15 Mr. Neeraj Kanwar 671380 0.13 0 671380 0.13 0 -
16 Mr. Raaja Kanwar 180880 0.04 0 180880 0.04 0 -
17 Mrs. Simran Kanwar 18500 0.00 0 18500 0.00 0 -
18 Mrs. Taru Kanwar 12250 0.00 0 12250 0.00 0 -
19 Amit Dyechem Pvt. Ltd. 0 = 0 1560595 0.31 0 0.31
Total 224716742 44.15 6.47 224716742 44.15 7.26 -
(i) Change in Promoters’ Shareholding
Shareholding at the Cumulative Shareholding
beginning of the year during the year
SL . : : % o}f/ total Date of change Increa§ & Réleason 10 o
No. DP ID/Client ID Name of Shareholders No. of shares in shareholding Decrease in increase/ % of total
) shareholding ~ decrease No. of shares shares of the
shares of the
Company Company
1 IN30112715045132  Neeraj Consultants Pvt. Ltd. 42508142 8.35 01/04/2016 = = 42508142 8.35
24/03/2017 29630857  Transfer 72138999 14.17
31/03/2017 = = 72138999 1417
2 IN30011810182874  Apollo Finance Ltd. 36759650 7.22 01/04/2016 = = 36759650 722
31/03/2017 = = 36759650 7.22
3 IN30009510124640  Sunrays Properties & Investment 35719198 7.02 01/04/2016 - - 35719198 7.02
Co. Pvt. Ltd.
31/03/2017 = = 35719198 7.02
4 IN30011810141101  Sacred Heart Investment Company 9453180 1.86 01/04/2016 = = 9453180 1.86
Pvt. Ltd.
24/03/2017 14982000  Transfer 24435180 4.80
31/03/2017 = = 24435180 4.80
5 IN30011810141089  Motlay Finance Pvt. Ltd. 12618036 2.48 01/04/2016 = = 12618036 2.48
31/03/2017 4106781 Transfer 16724817 3.29
6 IN30236510866463  Classic Autotubes Limited 9393500 1.85 01/04/2016 = = 9393500 1.85
31/03/2017 = = 9393500 1.85
7 IN30009510124658  Ganga Kaveri Credit & Holdings 7688380 1.51 01/04/2016 = = 7688380 151
Pvt. Ltd.
31/03/2017 = = 7688380 1.51
8 IN30355910011002  Classic Auto Tubes Limited 5100000 1.00 01/04/2016 = = 5100000 1.00
31/03/2017 = = 5100000 1.00
9 IN30112715399078  Indus Valley Investment And 5076040 1.00 01/04/2016 = = 5076040 1.00

Finance Pvt. Ltd.
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Shareholding at the Cumulative Shareholding
beginning of the year during the year

SL . % of total Date of change Increa:s 2 R(lzason -
No. DP ID/Client ID Name of Shareholders No. of “hases) inshareholdiny Decrease in increase/ % of total
) shareholding ~ decrease No. of shares shares of the

shares of the
Company Company
31/03/2017 - - 5076040 1.00
10 IN30009510124666 Global Capital Limited 3626158 0.71 01/04/2016 = = 3626158 0.71
31/03/2017 = = 3626158 0.71
11 IN30011811277023 Mrs. Shalini Kanwar Chand 1977000 0.39 01/04/2016 = - 1977000 0.39
31/03/2017 = = 1977000 0.39
12 1201410000007516 Kenstar Investment & Finance 1842280 0.36 01/04/2016 = - 1842280 0.36
Private Limited
31/03/2017 = = 1842280 0.36
13 1201410000017026  Amit Dyechem Pvt. Ltd. 0 0.00 01/04/2016 = - 0 0.00
31/03/2017 1560595  Transfer 1560595 0.31
14 IN30011810148066 Apollo International Limited 17527080 3.44 01/04/2016 = = 17527080 3.44
31/03/2017  -16542595  Transfer 984485 0.19
15 IN30011810150354 Mr. Onkar S. Kanwar 4906781 0.96 01/04/2016 = = 4906781 0.96
24/03/2017 -3000000  Transfer 1906781 0.37
31/03/2017 -1106781  Transfer 800000 0.16
16 IN30011810148832 Mr. Neeraj Kanwar 671380 0.13 01/04/2016 = - 671380 0.13
31/03/2017 - - 671380 0.13
17 IN30011810150320 Mr. Raaja R. S. Kanwar 180880 0.04 01/04/2016 = = 180880 0.04
31/03/2017 - - 180880 0.04
18 IN30011810150311 Mrs. Simran Kanwar 18500 0.00 01/04/2016 = = 18500 0.00
31/03/2017 - - 18500 0.00
19 IN30011811257309 Mrs. Taru Kanwar 12250 0.00 01/04/2016 = = 12250 0.00
31/03/2017 = = 12250 0.00
20 P-0014890 Sunrays Properties & Investment 6450 0.00 01/04/2016 = = 6450 0.00
Co. Pvt. Ltd.

31/03/2017 = = 6450 0.00
21 P-0023027 Global Capital Limited 1000 0.00 01/04/2016 = - 1000 0.00
31/03/2017 = = 1000 0.00
22 IN30011810141097 Constructive Finance Pvt. Ltd. 29630857 5.82 01/04/2016 = - 29630857 5.82
31/03/2017  -29630857  Transfer 0 0.00

(ivy Shareholding Pattern of top ten Shareholders (Other than Directors, Promoters & Holders of GDRs & ADRs)

Shareholding at the Cumulative Shareholding
beginning of the year Increase/  Reason for during the year
SL . Date of change . .
DP ID/Client ID Name of Shareholders % of total .~ Decrease in increase/ % of total
No. No. of in shareholding hareholdi d
shares of the sharenolding €Crease No, of shares shares of the
shares
Company Company
1 IN30343810004305  Franklin Templeton 18319594 3.60 01/04/2016 = = 18319594 3.60
Investment Funds
22/04/2016 394804 Transfer 18714398 3.68
31/03/2017 = = 18714398 3.68
2 IN30133019132926  Custodian A/C - Ashwin 13507300 2.65 01/04/2016 = = 13507300 2.65
Shantilal Mehta
31/03/2017 = = 13507300 2.65
3 IN30005410026602 ~ Skagen Kon-Tiki 13028865 2.56 01/04/2016 = = 13028865 2.56
Verdipapirfond
14/10/2016 -63863 Transfer 12965002 2.55
21/10/2016 -584814 Transfer 12380188 2.43
28/10/2016 -524234 Transfer 11855954 2.33
31/03/2017 = = 11855954 2.33
4 IN30005410015680  Lsv Emerging Markets Equity 5491000 1.08 01/04/2016 = = 5491000 1.08
Fund Lp
31/03/2017 = = 5491000 1.08
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Shareholding at the Cumulative Shareholding
beginning of the year Increase/  Reason for during the year

SL . Date of change . .

No. DP ID/Client ID Name of Shareholders Noof " of total ip shareholding Decrease in increase/ % of total

chares Shares of the shareholding decrease No, of shares shares of the

Company Company

5 IN30005410016472  Credit Suisse (Singapore) 8946047 1.76 01/04/2016 = = 8946047 1.76

Limited

08/04/2016 194110 Transfer 9140157 1.80

15/04/2016 -27061 Transfer 9113096 1.79

2210472016 -5713 Transfer 9107383 1.79

29/04/2016 29952 Transfer 9137335 1.80

06/05/2016 140448 Transfer 9277783 1.82

13/05/2016 -832130 Transfer 8445653 1.66

27/05/2016 -46395 Transfer 8399258 1.65

03/06/2016 48191 Transfer 8447449 1.66

10/06/2016 2025 Transfer 8449474 1.66

17/06/2016 -15721 Transfer 8433753 1.66

01/07/2016 -42876 Transfer 8390877 1.65

08/07/2016 105622 Transfer 8496499 1.67

22/07/2016 -167740 Transfer 8328759 1.64

29/07/2016 -617901 Transfer 7710858 151

05/08/2016 -236995 Transfer 7473863 147

12/08/2016 -184274 Transfer 7289589 1.43

26/08/2016 42738 Transfer 7332327 1.44

02/09/2016 124737 Transfer 7457064 1.46

09/09/2016 24048 Transfer 7481112 1.47

16/09/2016 181343 Transfer 7662455 1.51

23/09/2016 54165 Transfer 7716620 1.52

30/09/2016 54033 Transfer 7770653 1.53

07/10/2016 -403960 Transfer 7366693 1.45

14/10/2016 -7997 Transfer 7358696 1.45

04/11/2016 14753 Transfer 7373449 1.45

11/11/2016 -8664 Transfer 7364785 1.45

18/11/2016 -42004 Transfer 7322781 1.44

25/11/2016 -391255 Transfer 6931526 1.36

02/12/2016 -21047 Transfer 6910479 1.36

09/12/2016 -36525 Transfer 6873954 1.35

16/12/2016 -40868 Transfer 6833086 1.34

23/12/2016 -309000 Transfer 6524086 1.28

06/01/2017 -11962 Transfer 6512124 1.28

13/01/2017 -64248 Transfer 6447876 1.27

20/01/2017 -696747 Transfer 5751129 1.13

2710172017 -65211 Transfer 5685918 1.12

03/02/2017 -41958 Transfer 5643960 111

10/02/2017 -55656 Transfer 5588304 1.10

17/02/2017 ~72000 Transfer 5516304 1.08

24/02/2017 -3000 Transfer 5513304 1.08

10/03/2017 -41571 Transfer 5471733 1.07

17/03/2017 -108867 Transfer 5362866 1.05

24/03/2017 -153957 Transfer 5208909 1.02
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Shareholding at the Cumulative Shareholding
beginning of the year Increase/  Reason for during the year
SL . Date of change . .
DP ID/Client ID Name of Shareholders % of total >~ Decrease in increase/ % of total
No. No. of in shareholding hareholdi q
shares of the Snareiolding €Crease No, of shares shares of the
shares
Company Company
31/03/2017 -82612 Transfer 5126297 1.01
6 IN30005410040054  Dimensional Emerging
Markets Value Fund 6656396 1.31 01/04/2016 = = 6656396 1.31
08/07/2016 -158106 Transfer 6498290 1.28
15/07/2016 -203123 Transfer 6295167 1.24
22/07/2016 ~140084 Transfer 6155083 121
11/04/2016 -151299 Transfer 6003784 1.18
11/11/2016 -119627 Transfer 5884157 1.16
03/03/2017 ~24775 Transfer 5859382 1.15
10/03/2017 -293906 Transfer 5565476 1.09
24/03/2017 -255172 Transfer 5310304 1.04
31/03/2017 -208382 Transfer 5101922 1.00
7 IN30016710011040  Franklin Templeton Mutual
Fund A/C Franklin India
Prima Plus 3750000 0.74 01/04/2016 = = 3750000 0.74
08/07/2016 300000 Transfer 4050000 0.80
15/07/2016 1000000 Transfer 5050000 0.99
22/07/2016 600000 Transfer 5650000 111
20/01/2017 -650000 Transfer 5000000 0.98
31/03/2017 = = 5000000 0.98
8 IN30023910150207  Kerala State Industrial
Development Corporation 5000000 0.98 01/04/2016 = = 5000000 0.98
31/03/2017 = = 5000000 0.98
9 IN30023910664696  Governor of Kerala 5000000 0.98 01/04/2016 = = 5000000 0.98
31/03/2017 = = 5000000 0.98
10 IN30016710010936 Franklin Templeton Mutual 3843261 0.76 01/04/2016 = = 3843261 0.76
Fund A/C Franklin India
Prima Fund
01/07/2016 200000 Transfer 4043261 0.79
30/09/2016 200000 Transfer 4243261 0.83
07/10/2016 200000 Transfer 4443261 0.87
11/11/2016 200000 Transfer 4643261 0.91
31/03/2017 = = 4643261 0.91
11 IN30343810004432 Templeton Global Investment
Trust - Templetonemerging
Markets Small Cap Fund 6308724 1.24 01/04/2016 = = 6308724 1.24
23/12/2016 -103734 Transfer 6204990 1.22
30/12/2016 -822041 Transfer 5382949 1.06
06/01/2017 -831166 Transfer 4551783 0.89
31/03/2017 = = 4551783 0.89
12 IN30343810013442 Stichting Depositary Apg
Emerging Markets Equity
Pool 6339314 1.25 01/04/2016 = = 6339314 1.25
16/12/2016 -237974 Transfer 6101340 1.20
06/01/2017 -237593 Transfer 5863747 1.15
13/01/2017 -87753 Transfer 5775994 1.13
20/01/2017 -835632 Transfer 4940362 0.97
27/01/2017 -529777 Transfer 4410585 0.87
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Shareholding at the Cumulative Shareholding
beginning of the year Increase/  Reason for during the year
SL . Date of change . .
DP ID/Client ID Name of Shareholders % of total .~ Decrease in increase/ % of total
No. No. of 0 in shareholding : U
‘" shares of the shareholding decrease No, of shares ~shares of the
shares
Company Company
10/02/2017 -124438 Transfer 4286147 0.84
24/03/2017 -416312 Transfer 3869835 0.76
31/03/2017 = = 3869835 0.76
(v) Shareholding of Directors & KMPs
Shareholding at the Cumulative Shareholding

beginning/end of the year

during the year

;1(')' Name of the Director/KMP % of total % of total
No. of shares shares of the No.of shares shares of the
Company Company
1 Mr. Onkar S. Kanwar - Chairman & Managing Director
At the Beginning of the Year (April 1, 2016) 4906781 0.96% 4906781 0.96%
Transaction (Purchase/ Sale) from April 1, 2016 upto -4106781 -0.81% -4106781 —0.81%
March 31, 2017
At the end of the year (March 31, 2017) 800000 0.16% 800000 0.16%
2 Mr. Neeraj Kanwar - Vice Chairman & Managing Director
At the Beginning of the Year (April 1, 2016) 671380 0.13% 671380 0.13%
Transaction (Purchase/ Sale) from April 1, 2016 upto = = = =
March 31, 2017
At the end of the year (March 31, 2017) 671380 0.13% 671380 0.13%
3 Mr. Vikram S Mehta - Director
At the Beginning of the Year (April 1, 2016) 6000 0.00% 6000 0.00%
Transaction (Purchase/Sale) from April 1, 2016 upto = = = =
March 31, 2017
At the end of the year (March 31, 2017) 6000 0.00% 6000 0.00%

The following Directors/Key Managerial Personnel (KMP) did not hold any shares during FY17:

()

(iv) Mr. Paul Antony, Director (v) Mr.

Director (vi)

Mr.

Mr. Akshay Chudasama, Director (ii) Mr. A.K. Purwar, Director (iii) Mr. Nimesh N. Kampani, Director
Robert Steinmetz,

Sunam Sarkar, Director

(vii) Dr. S. Narayan, Director (viii) Mrs. Pallavi Shroff, Director (ix) General Bikram Singh (Retd.), Director
(x) Mr. Vinod Rai, Director (xi) Mr. Francesco Gori, Director (xii) Mr. Gaurav Kumar, CFO-KMP and

(xiii) Mrs. Seema Thapar, Company Secretary - KMP

V INDEBTEDNESS
Indebtedness of the Company including interest outstanding/accrued but not due for payment
< Million
Secured
LEHE T excli?l?r?; Unsefg;fg DO Indebtedrlrﬂloetsasl
deposits
Indebtness at the beginning of the financial year
i) Principal Amount 3418.90 3471.22 6890.12
ii) Interest due but not paid - - -
iii) Interest accrued but not due 53.01 = 53.01
Total (i-+ii+iii) 3471.91 3471.22 6943.13
Change in Indebtedness during the financial year
Additions 8959.01 19643.66 28602.67
Reduction 1939.35 15434.47 17373.82
Net Change 7019.66 4209.19 11228.85
Indebtedness at the end of the financial year
i) Principal Amount 10112.56 7680.41 17792.97
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% Million
Secured
R excl%l(()izil:; Unself:)l;flcsl R Indebtedfl(::sl
deposits
ii) Interest due but not paid - - -
iii) Interest accrued but not due 379.01 = 379.01
Total (i+ii+iii) 10491.57 7680.41 18171.98
REMUNERATION OF DIRECTORS AND KEY MANAGERIAL PERSONNEL
Remuneration to Managing Director, Whole time Director and/or Manager:
¥ Million
ls\}l(')‘ Particulars of Remuneration Name Olffltalfagi?/ Wb Total
1 Gross salary Onkar S. Neeraj
Kanwar Kanwar
(a) Salary as per provisions contained in Section 17(1) of the 113.05 76.26 189.31
Income Tax, 1961

(b)  Value of perquisites u/s 17(2) of the Income tax Act, 1961 0.05 0.05 0.11

(¢)  Profits in lieu of salary under Section 17(3) of the Income Tax Act, 1961 = = =
2 Stock option = = =

Sweat Equity = = =
4 Commission 336.00 224.00 560.00

as % of profit

others (specify) = = =
5 Others, please specify = = =

Total (A) 449.10 300.31 749.41

Ceiling as per the Act

% 1121.68 Million (being 10% of the Net
Profits of the Company calculated as per
Section 198 of the Companies Act, 2013)

Remuneration to other Directors:

% Million
No. Remuneration Name of the Directors e
1 Independent AK. Akshay Gen.Bikram Nimesh N. Pallavi S. Narayan Vinod Rai  Vikram
Directors Purwar Chudasama Singh (Rtd.) Kampani  Shroff S. Mehta
(a) Fee for attending 0.50 1.20 0.70 0.60 0.40 1.00 0.50 0.50 5.40
Board/Committee
Meetings
(b) Commission 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00  40.00
(c)  Others, please - - - = = = = =
specify
Total (1) 5.50 6.20 5.70 5.60 5.40 6.00 5.50 5.50 45.40
2 Other Non- Francesco P.H. Robert Sunam
Executive Gori Kurian/  Steinmetz Sarkar
Directors Paul
Antony*
(a) Fee for attending 0.40 0.20 0.70 0.80 2.10
Board/Committee
Meetings
(b) Commission 5.00 5.00 5.00 5.00 20.00
(c)  Others, please = = = = =
specify
Total (2) 5.40 5.20 5.70 5.80 22.10
Total (B)=(1+2) 67.50
Total Managerial 816.92

Remuneration (A+B)

Overall Ceiling as per

the Act Act,2013)

¥ 1233.85 Million (being 11% of the Net Profits of the Company calculated as per Section 198 of the Companies

* Paid to Govt. of Kerala
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C. Remuneration to Key Managerial Personnel other than MD/ Manager/ WTD

< Million
;1('). Particulars of Remuneration

1 Gross Salary CFO Company
(Gaurav Kumar) Secretary
(Seema Thapar)
(a) Salary as per provisions contained in Section 17(1) of the Income Tax Act, 1961 24.61 3.89
(b)  Value of perquisites u/s 17(2) of the Income Tax Act, 1961 0.04 0.23

(c)  Profits in lieu of salary under Section 17(3) of the Income Tax Act, 1961
2 Stock Option - -
3 Sweat Equity - -
4 Commission - -
as % of profit - -
others, specify - -
5 Others, please specify - -
Total 24.65 4.13

VII PENALTIES/ PUNISHMENT/ COMPOUNDING OF OFFENCES

There were no penalties/ punishment/ compounding of offences under Companies Act, 2013, for the year ended

March 31, 2017.

For and on Behalf of the Board of Directors

Place: Gurgaon
Date: May 5, 2017

(ONKAR S. KANWAR)
Chairman & Managing Director
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Apollo Tyres’ governance framework enjoins
the highest standards of ethical and responsible
conduct of business to create value for all
stakeholders. It continues to focus on good
corporate governance, in line with emerging
local and global standards. It understands and
respects its fiduciary role in the corporate world.
Besides adhering to the prescribed corporate
governance practices as per Regulation 4
(2) read with Chapter IV of the SEBI (Listing
Obligations and Disclosure Requirements)
Regulations, 2015 (“Listing Regulations”),
the Company voluntarily governs itself as per
highest standards of ethical and responsible
conduct of business in all facets of its operations
and in all interactions with its stakeholders,
including shareholders, employees, consumers,
lenders and the community at large.

The prime focus of Companies Act, 2013 is on
shareholders’ democracy, higher transparency
and more disclosures, E-Governance, investor
protection /minority shareholders and on
Professionals’ enhanced role & accountability.
The current annual report of your Company
contains all the information and disclosures
which are required to be given under Companies
Act, 2013/Listing Regulations.

This report, along with the report on
Management Discussion and Analysis and
additional shareholders information provides
the details of implementation of the corporate
governance code by your Company as contained
in the Listing Regulations:

1. CORPORATE GOVERNANCE

PHILOSOPHY

At Apollo Tyres Ltd., corporate governance
brings direction and control to the affairs
of the Company in a fashion that ensures
optimum return for stakeholders. Corporate
governance is the broad framework which
defines the way the Company functions
and interacts with its environment. It is
in compliance with laws and regulations
in each of the markets the Company
operates, leading to effective management
of the organisation. Moreover, Apollo in its
journey towards sustainability is integrating
sustainability practices in its corporate
governance system which goes beyond
compliance.
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ANNEXURE - VI

The Company is guided by a key set of
values for all its internal and external
interactions.

Simultaneously, in keeping with the best
practices, your Company seeks to execute
the practices of corporate governance by
maintaining strong business fundamentals
and by delivering high performance
through relentless focus on the following:

(@) Transparency by classifying and
explaining the Company’s policies
and actions to those towards whom
it has responsibilities, including
its employees. This implies the
maximum possible disclosures
without hampering the interests
of the Company and those of its
stakeholders. The Company believes in
promotion of ethical values and setting
up exemplary standards of ethical
behaviour in our conduct towards
our business partners, colleagues,
shareholders and general public;

(b) Accountability is a key pillar, where
there cannot be a compromise in
any aspect of accountability and
full responsibility, even as the
management  pursues  profitable
growth for the Company;

(¢) Professionalism ensures that
management teams at all levels are
qualified for their positions, have a
clear understanding of their roles
and are capable of exercising their
own judgement, keeping in view the
Company’s interests, without being
subject to undue influence from any
external or internal pressures;

(d) Trusteeship brings into focus the
fiduciary role of the management
to align and direct the actions of
the organisation towards creating
wealth and shareholder value in the
Company’s quest to establish a global
network, while abiding with global
norms and cultures;
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(e) Aspart of Corporate Responsibility, the Company (g) Continuous focus on training and development
believes in working towards sustainable of employees and workers to achieve the overall
development - environmental and social. Though corporate objectives while ensuring employee

the journey on sustainability is recent, it is integration across national boundaries.

already a key pillar in its next five year growth

journey; Your Company is open, accessible and consistent with
its communication. Apollo Tyres shares a long term
(f) Safeguarding integrity ensures independent perspective and firmly believes that good corporate
verification and truthful presentation of the governance practices underscore its drive towards
Company’s financial position. For this purpose, competitive strength and sustained performance.
the Company has also constituted an Audit Thus, overall corporate governance norms have
Committee which pays particular attention to the been institutionalised as an enabling and facilitating
financial management process; business process at the board, management and at all

operational levels.

2. BOARD OF DIRECTORS (SUPERVISORY BOARD)
At Apollo, we believe that an active, well-informed and independent Board is necessary to ensure highest standards
of Corporate Governance. The Board of Directors of Apollo Tyres, being at the core of its Corporate Governance
practice, plays the most pivotal role in overseeing how the management serves and protects the long-term interests
of all our stakeholders.

Apollo’s Board consists of an optimal combination of Executive Directors and Independent Directors, representing a
judicious mix of professionalism, knowledge and experience. The Directors bring in expertise in the fields of human
resource development, strategy, management, legal, finance and economics, among others. The Board provides
leadership, strategic guidance, objective and independent view to the Company’s management while discharging its
fiduciary responsibilities, thereby ensuring that the management adheres to high standards of ethics, transparency
and disclosure.

(@) Composition of Board: The size and composition of the Board as on March 31, 2017 meet the requirements of
Regulation 17 (1) of SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015. The Company’s
Board of Directors consists of 14 Executive and Non-Executive Directors, including leading professionals
in their respective fields. The following is the percentage of Executive and Non-Executive Directors of the

Company:
Category of Directors No. of Directors o i Totgl 15, @
Directors

Executive 2 14

Non-Executive (including independent directors) 12 86

Total 14 100

The constitution of the Board and attendance record of Directors are given below:
Executive/ No. of positions held in No'ﬁiggirg Attendance at

Name/Designation of Director Non-Executive/ Other Companies il dg(a, last AGM
s Board®”  Committee®

Mr. Onkar S. Kanwar Promoter — Executive 4 2 4 Yes

Chairman & Managing Director

Mr. Neeraj Kanwar Executive 2 3 4 Yes

Vice Chairman & Managing

Director

Mr. Akshay Chudasama Non-Executive 4 1 4 Yes
Independent

Mr. A.K. Purwar Non-Executive 8 5 4 Yes
Independent

Mr. Nimesh N. Kampani Non-Executive 7 6 3 No
Independent

Mr. Paul Antony“® Non-Executive 5 1 1 N.A.

Nominee Director — Govt. of Non-Independent

Kerala (Equity Investor)

Mr. Robert Steinmetz Non-Executive - - 4 Yes
Non-Independent

Mr. Sunam Sarkar Non-Executive - - 4 Yes

Non-Independent
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Executive/ No. of positions held in NO.I\(/)IZEt(i)r?r(si Attendance at

Name/Designation of Director Non-Executive/ Other Companies Atten ded%-’” last AGM
U EHAI Board®”  Committee®®

Dr. S. Narayan Non-Executive 6 3 2 Yes
Independent

Mr. Vikram S. Mehta Non-Executive 7 1 4 Yes
Independent

Mrs. Pallavi Shroff Non-Executive 3 2 2 No
Independent

Gen. Bikram Singh (Retd.) Non-Executive - - 4 Yes
Independent

Mr. Vinod Rai Non-Executive 3 4 4 Yes
Independent

Mr. Francesco Gori Non-Executive - - 4 Yes
Non-Independent

Ceased to be Director
Mr. P. H. Kurian® Non-Executive 10 - 1 Yes

Nominee Director — Govt. of
Kerala (Equity Investor)

Non-Independent

(1) This includes Directorships held in Public Ltd. Companies and Subsidiaries of Public Ltd. Companies and excludes Directorships in

Private Ltd. Companies and Overseas Companies.

(2)  For the purpose of Committees of Board of Directors, only Audit and Stakeholders’ Relationship Committees in other Public Ltd.

Companies and Subsidiaries of Public Ltd. Companies are considered.

(3)  During FY17, four Board Meetings were held.

(4)  Govt. of Kerala nominated Mr. Paul Antony as Director of the Company in place of Mr. P.H. Kurian w.e.f. November 18, 2016.
(5)  Pursuant to Section 149(6) of the Companies Act, 2013, Mr. Paul Antony shall not be treated as an Independent Director.

None of the Directors of your Company is a
member of more than 10 committees or is the
Chairman of more than five committees across
all the companies in which he/she is a Director.

Mrs. Pallavi Shroff and Mr. Akshay Chudasama
are Managing Partners M/s. Shardul Amarchand
Mangaldas & Co., Solicitors and Advocates on
record, to whom the Company has paid fee of
¥ 11.76 million during FY17 for professional
advice rendered by the firm in which they are
interested. The Board has determined that such
payment in the context of overall expenditure
by the Company, is not significant and does not
affect their independence.

As required under Regulation 25(3) of the Listing
Regulations, a separate meeting of the Independent
Directors was held on December 16, 2016. The
Independent Directors at the meeting, inter alia,
reviewed the following:-

m  Performance of Non-Independent Directors
and Board as a whole;

m  Performance of the Chairman of the
Company, taking into account the views
of Executive Directors and Non-Executive
Directors;

m  Assessed the quality, quantity and timeliness
of flow of information between the Company
management and the Board that was
necessary for the Board to effectively and
reasonably perform their duties.

(b) Performance

(c)

evaluation of Independent
Directors: The Company has devised a policy
for performance evaluation of Independent
Directors, Board, Committees and other
individual Directors which includes criteria for
performance evaluation of the Non-Executive
Directors and Executive Directors.

Board Functioning & Procedure: Apollo Tyres’
Board is committed to ensure good governance
through a style of functioning that is self-
governing. The members of the Board always
have complete liberty to express their opinion
and decisions are taken on the basis of consensus
arrived at after detailed discussions. They are
also free to bring up any matter for discussion at
the Board Meetings.

Apollo Tyres’ Board meets at least once in every
quarter to discuss and review the quarterly
results and other items of agenda, including
the information required to be placed before
the Board, as required under Regulation 17
(7) read with Part A, Schedule II of the Listing
Regulations and additional meetings are held as
and when required. The meeting dates are usually
finalised well before the beginning of the year.
The Chairman/Vice Chairman of the Board and
the Company Secretary discuss the items to be
included in the agenda and the detailed agenda,
management reports and other explanatory
statements are circulated well in advance of the
meeting. Senior Management officials are called
to provide additional inputs on the matters being
discussed by the Board/Committee. Overseas
operating subsidiaries are represented through
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(d)

(e)

their CEO’s who make detailed presentations
about working of their respective Companies.

The Board has an effective post meeting follow
up procedure. Items arising out of previous
Board Meeting and their follow up action report
is placed at the immediately succeeding meeting
for information of the Board.

Relationship amongst Directors: Mr. Neeraj
Kanwar, Vice Chairman & Managing Director
is the son of Mr. Onkar S. Kanwar, Chairman &
Managing Director. None of the other Directors
are related to each other.

Profile of the Chairman & Managing
Director: As the Chairman of Apollo Tyres,
Mr. Onkar S. Kanwar is the chief architect of
the Company’s vision and value-driven business
strategy. Under his able leadership Apollo
became a professionally managed and a globally
recognised tyre manufacturer. As a visionary
entrepreneur, he plays a critical role in the
articulation of Company’s business philosophy.

Modernisation, excellence and quality are his
guiding principles. Registered in 1972, Apollo
Tyres under his guidance transformed itself from an
Indian manufacturer of commercial vehicle tyres, to
a global entity with a full-fledged product portfolio,
spanning 3 continents. Mr. Onkar S. Kanwar is
highly regarded for his constant emphasis on
bettering the lives of people - be it employees,
customers, business partners, shareholders or any
other stakeholders — and responsiveness to change
and continuous learning.

He is the Past President of the Federation of
Indian Chambers of Commerce and Industry
(FICCD and a former Chairman of the Automotive
Tyre Manufacturers’ Association. Currently, he
is the Chairman of BRICS Business Council,
India. Apart from being a Chairman, he is also
a member of the Trade Advisory Committee to
the Government of India, Board of Governors for
the Indian Institute of Management (Kozhikode),
CSR Monitoring Panel to the Government of
India and the Indian Institute of Information
Technology Design & Manufacturing (IIITDM).

Mr. Onkar S. Kanwar has a keen interest in the
field of education and health care. Artemis Health
Sciences, promoted by him, is an enterprise
focusing on state-of-the-art medical care and
runs a cutting edge multi-specialty medical
facility which focuses on holistic treatment. An
initiative close to his heart is Apollo Tyres’ HIV-
AIDS awareness and prevention programme
for the commercial vehicle driver community,
implemented through Apollo Tyres Foundation’s

®

Health Care Centreslocated inlarge transhipment
hubs across India.

A Science and Administration graduate from the
University of California, Mr. Onkar S. Kanwar is
a widely travelled individual. He devotes a large
part of his time to reading and is passionate
about learning modern management practices
and their successful application in business.

He has been conferred with ‘Ernst & Young
Entrepreneur of the Year Award — Manufacturing’
for the year 2012.

Profile of the Vice Chairman & Managing
Director: As the Vice Chairman & Managing
Director of Apollo Tyres, Mr. Neeraj Kanwar
plays a pivotal role in Apollo’s journey towards
becoming one of the most admired automotive
tyre brands. Mr. Neeraj Kanwar has pioneered
key initiatives in enhancing the competitiveness
of the company’s operations and products across
the board. He is responsible for crafting Apollo’s
growth story - taking the Company from US$S450
million to USS2 billion within a 5 year time
span. Under his able leadership Apollo acquired
Dunlop Tyres International in South Africa and
Zimbabwe in 2006, Vredestein Banden B V in the
Netherlands in 2009, and currently a Greenfield
facility in Hungary has been set-up - thereby
transforming itself into a multi-geography
Company with operations across geographies.

Mr. Neeraj Kanwar began his career with
Apollo Tyres as Manager, Product & Strategic
Planning, where he played a crucial role in
creating a bridge between the two key functions
of manufacturing and marketing. In 1998, he
joined the Board of Directors and was promoted
to Chief, Manufacturing and Strategic Planning.
His people management skills helped him bring
overarching changes in industrial relations,
upgradation of technology and benchmarking on
product and efficiency parameters.

In 2002, he took over as the Chief Operating
Officer of the organisation, wherein he
introduced value-driven process improvements
in human resources and information technology.
Mr. Neeraj Kanwar was appointed as Joint
Managing Director in 2006 and elevated to Vice
Chairman in 2008, and soon after to Managing
Director in 2009, for his initiatives in establishing
the Company in the global arena.

As a business leader, Mr. Neeraj Kanwar is
associated with leading industry associations and
was recently the Chairman of the Automotive Tyre
Manufacturer’s Association, India.



Mr. Neeraj Kanwar is a people-centric leader
and believes in empowering employees to
enable them to undertake effective and efficient
decisions at all times. Within Apollo, he is known
for his affable management style, and combine
work with liberal doses of fun.

An engineering graduate from Lehigh University
in Pennsylvania, USA, Mr. Neeraj Kanwar is an
avid sportsperson. He prefers to spend his leisure
time with his family or playing tennis, swimming
and travelling.

(@) No. & Dates of Board Meetings held: During
FY17, 4 (four) Board Meetings were held on May
11, 2016, August 9, 2016, November 9, 2016
and February 1, 2017. The gap between any two
meetings never exceeded 120 days as per the
requirements of Regulation 17 (2) of the Listing
Regulations.

(h) Statutory Compliance of Laws: The Board
periodically reviews the compliance report of the
laws applicable to the Company as well as steps
taken by the Company to rectify the instances of
non-compliance, if any.

MANAGEMENT BOARD

To ensure expedient and effective focus on important
issues, the Company has constituted a Management
Board with a primary aim to maintaining strong
business  fundamentals and delivering high
performance through relentless focus on the affairs of
the Company across all its geographies.

The said Management Board consists of 15 members
comprising of the Company’s senior management
team. The objective of the Management Board is to (i)
policy making process for key functions undertaken
at corporate level; (i) sharing & promoting
implementation of process improvements and best
practices and (iii) analysing certain key operational
matters/strategic projects, to enhance stakeholders’
value.

The Management Board generally meets once in
every quarter to perform its functions.

AUDIT COMMITTEE

The primary objective of the Audit Committee is to
monitor and provide effective supervision of the
Management’s financial reporting process with a view
to ensuring accurate and timely disclosures, with the
highest levels of transparency, integrity and quality
of financial reporting. The Committee oversees the
work carried out in the financial reporting process
by the Management, the internal auditors and the
independent auditor, and notes the processes and
safeguards employed by each. All possible measures
are taken by the Committee to ensure the objectivity
and independence of the independent auditor.

(a)
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Composition & Terms of Reference of
Committee

The Board of Directors constituted an Audit
Committee in the year 1992. The powers, role
and terms of reference of the Audit Committee
covers the areas as contemplated under Regulation
18 of SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015 and Section 177
of the Companies Act, 2013. The present Audit
Committee comprises of following four Directors
viz. Dr. S. Narayan, Mr. Akshay Chudasama,
Mr. Robert Steinmetz and Mr. Nimesh N. Kampani,
with the Independent Directors forming the
majority. Audit Committee was reconstituted
on February 1, 2017 by inducting Mr. Nimesh
N. Kampani as a member of the Committee.
Dr. S. Narayan, Independent Director, acts as the
Chairman of the Committee. All the members
are financially literate and possess the requisite
financial/business acumen to specifically look
into the internal controls and audit procedures.
Members have discussions with the Statutory
Auditors during the meetings of the committee
and the quarterly/ half-yearly and annual audited
financials of the Company are reviewed by the Audit
Committee before consideration and approval by
the Board of Directors. The Committee also reviews
Internal Control Systems and IT systems.

As per Regulation 18 (3), read with Part C of
Schedule II of the Listing Regulations and
Section 177 of the Companies Act, 2013, the
Audit Committee has been entrusted with the
following responsibilities:-

m  Oversight of the Company’s financial
reporting process and the disclosure of
its financial information to ensure that the
financial statement is correct, sufficient and
credible;

m  Recommendation for appointment,
remuneration and terms of appointment of
auditors of the Company;

m  Approval of payment to statutory auditors
for any other services rendered by the
statutory auditors;

[ Reviewing with the management, the
annual financial statements and auditor’s
report thereon before submission to the
Board for approval;

m  Reviewing matters required to be included
in the Director’s Responsibility Statement to
be included in the Board’s report in terms of
clause (¢) of sub-section (3) of Section 134
of the Companies Act, 2013;
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Reviewing changes, if any, in accounting
policies and practices and reasons for the
same;

Reviewing major accounting entries
involving estimates based on the exercise of
judgement by management;

Reviewing significant adjustments made in
the financial statements arising out of audit
findings;

Reviewing compliance with listing and other
legal requirements relating to financial
statements;

Reviewing disclosure of any related party
transactions;

Reviewing qualifications in the draft audit
report;

Reviewing with the management, the
quarterly financial statements before
submission to the Board for approval;

Reviewing with the management, the
statement of uses/application of funds
raised through an issue (public issue, right
issue, preferential issue etc.), the statement
of funds utilised for purposes other
than those stated in the offer document/
prospectus/ notice and the report submitted
by the monitoring agency, monitoring
the utilisation of proceeds of a public
or rights issue, and making appropriate
recommendations to the Board to take up
steps in this matter;

Reviewing and monitoring the auditor’s
independence and performance, and
effectiveness of audit process;

Approval or any subsequent modification
of transactions of the Company with related
parties;

Scrutiny of inter-corporate loans and
investments;

Valuation of undertakings or assets of the
Company, wherever it is necessary;

Evaluation of internal financial controls and
risk management systems;

Reviewing ~ with  the  management,
performance of statutory and internal

auditors, adequacy of the internal control
systems;

Reviewing the adequacy of internal audit
function, if any, including the structure
of the internal audit department, staffing
and seniority of the official heading the
department, reporting structure coverage
and frequency of internal audit;

Discussion with internal auditors of any
significant findings and follow up there on;

Reviewing the findings of any internal
investigations by the internal auditors into
matters where there is suspected fraud or
irregularity or a failure of internal control
systems of a material nature and reporting
the matter to the Board;

Discussion with statutory auditors before the
audit commences, about the nature and scope
of audit as well as post-audit discussion to
ascertain any area of concern;

To look into the reasons for substantial
defaults in the payment to the depositors,
debenture holders, shareholders (in case
of non-payment of declared dividends) and
creditors;

Review of the functioning of Whistle Blower
Mechanism,;

Approval of appointment of CFO (.e. the
Whole-time Finance Director or any other
person heading the finance function or
discharging that function) after assessing
the qualifications, experience and
background etc. of the candidate;

Review of Management Discussion and
Analysis of financial condition and results of
operations;

Review statement of significant related party
transactions submitted by Management;

Review of Management Letters/Letters of
internal control weaknesses issued by the
statutory auditors;

Review of Internal Audit Reports relating
to internal control weaknesses and the
appointment, removal and terms of
remuneration of the chief internal auditor.



m  Review of statement of deviations, if any:-
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a) Quarterly statement of deviation(s) including report of monitoring agency, if applicable, submitted to
stock exchange(s) in terms of Regulation 32 (1).

b) Annual statement of funds utilised for purposes other than those stated in the offer document/
prospectus/ notice in terms of Regulation 32 (7).

(b) Meetings of Audit Committee and attendance of members during the year
During FY17, 4 (four) Audit Committee Meetings were held on May 10, 2016, August 8, 2016,

(c)

November 8, 2016 and January 31, 2017.

No. of meetings

Name of Director Designation Category of Director aitended

Dr. S. Narayan Chairman Non-Executive 4
Independent

Mr. Akshay Chudasama Member Non-Executive 4
Independent

Mr. Robert Steinmetz Member Non-Executive 3
Non-Independent

Mr. Nimesh N. Kampani Member Non-Executive N.A.

(appointed as Member Independent

w.e.f. February 1, 2017)

In addition to the members of the Audit Committee, these meetings were attended by Vice Chairman &
Managing Director, Chief Financial Officer, President (APMEA), President (Europe) Group Head (Corporate

Accounts), Internal Auditor, Cost Auditor and
Statutory Auditor of the Company, wherever
necessary, and those executives of the Company
who were considered necessary for providing
inputs to the Committee.

The Company Secretary acts as Secretary of the
Committee.

The Chairman of the Audit Committee,
Dr. S. Narayan, was present at the Annual General
Meeting of the Company held on August 9, 2016.

Role of Internal Auditor

Internal Audit is an independent function
within the Company, which provides assurance
to the management, on design and operating
effectiveness of internal controls and systems.
Internal Audit assesses and promotes strong
ethics and values within the organisation
and facilitates in managing changes in the
business and regulatory environment. Internal
Audit responsibilities encompass all locations,
operating entities and geographies of the
Company, in which all aspect of business,
viz. operational, financial, information systems
and regulatory compliances are reviewed
periodically. The Internal Audit has a well
laid down internal audit methodology, which
emphasis on risk based internal audits using
data analytics. The Internal Audit prepares a
rolling annual internal audit plan, comprising
of operational, financial, compliance and
information systems audits, covering all the
locations, operations and geographies of

the Company. The audit plan for the year is
reviewed and approved by the Audit Committee
at the beginning of each financial year. Internal
Auditor reports to both, the Chairman and Audit
Committee of the Company, and therefore it is an
independent function from the business.

The Internal Auditor reports on quarterly
basis to the Audit Committee, the key internal
audit findings, and action plan agreed with the
management, the status of audits vis-a-vis the
approved annual audit plan and status of open
audit issues.

(d) Subsidiary Companies
The Company does not have any material
non-listed Indian Subsidiary Company.

The Audit Committee of the Company reviews the
financial statements, in particular the investments
made by all unlisted overseas Subsidiary
Companies. Significant issues pertaining to
Subsidiary Companies are also discussed at Audit
Committee meetings. A summarised statement
of important matters reflecting all significant
transactions and arrangements entered into by the
Subsidiary Companies, included in the minutes
of the above overseas Subsidiary Companies
are placed before the Board of the Company
and are duly noted by it. The performance of all
its Subsidiaries is also reviewed by the Board
periodically.
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5. NOMINATION AND REMUNERATION
COMMITTEE

(a)

(b)

Constitution and Composition of the
Committee

The Board of Directors had constituted a
Remuneration Committee in the year 2003.
The powers, role and terms of reference of
the Nomination and Remuneration Committee
covers the areas as contemplated under
SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015 and Section
178 of the Companies Act, 2013. The present
Nomination and Remuneration Committee
comprises of four members which includes
three Non-Executive Independent Directors
viz. Dr. S. Narayan, Mr. Nimesh N. Kampani,
Mr. Akshay Chudasama and the Chairman
& Managing Director, Mr. Onkar S. Kanwar.
Dr. S. Narayan is the Chairman of the Committee.

The Nomination and Remuneration Committee
has devised a policy on Board diversity in
terms with the requirement under Regulation
19 of SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015.

The Company Secretary acts as the Secretary of
the Committee.

Brief description of the Terms of Reference
The Nomination and Remuneration Committee
has been entrusted with the responsibilities to
review and grant annual increments, vary and/or
modify the terms and conditions of appointment/
re-appointment including remuneration
and perquisites, commission etc. payable to
Managing Directors within the overall ceiling of
remuneration as approved by the members.

The Committee in its meeting held on May 15,
2014, noted the following terms of reference
pursuant to Section 178 of the Companies
Act, 2013 & Regulation 19 (4) read with Part
D Schedule II of SEBI (Listing Obligations and
Disclosure Requirements) Regulations, 2015:-

= Formulation of the criteria for determining
qualifications, positive attributes
and independence of a Director and
recommend to the Board a policy, relating
to the remuneration of the Directors, Key
Managerial Personnel and Other Employees.

m  Formulation of criteria for evaluation of
performance of Independent Directors and
the Board of Directors.

m  Devising a policy on diversity of Board of
Directors.

(c)

= Identifying persons who are qualified to
become Directors and who may be appointed
in senior management in accordance with
the criteria laid down, and recommend to
the Board their appointment and removal.

m  To see that the level and composition of
remuneration is reasonable and sufficient
to attract, retain and motivate Directors of
the quality required to run the Company
successfully.

m  To see that the relationship of remuneration
to performance is clear and meets
appropriate performance benchmarks.

m To see that remuneration to Directors,
Key Managerial Personnel and Senior
Management involves a balance between
fixed and incentive pay reflecting short
and long-term performance objectives
appropriate to the working of the Company
and its goals.

m  The Nomination Committee shall lay down
the evaluation criteria for performance
evaluation of Independent Directors.

m  To decide whether to extend or continue
the term of appointment of the independent
director, on the basis of the report of
performance evaluation of Independent
Directors.

Policy for appointment and remuneration

In terms of Section 178 of the Companies
Act, 2013 and Regulation 19 of SEBI (Listing
Obligations and Disclosure Requirements)
Regulations, 2015, as amended from time to
time, this policy on nomination and remuneration
of Directors, Key Managerial Personnel (KMP),
Senior Management and other employees of the
Company has been formulated by the Nomination
and Remuneration Committee of the Company
and approved by the Board of Directors. The
relevant extract of the aforesaid policy are given
as below:

1. Criteria for Appointment of Director and
Senior Management
The Committee shall consider the following
factors for identifying the persons who are
qualified to becoming Director and who can
be appointed in Senior Management:

1.1 The Committee shall identify and
ascertain the integrity, qualification,
expertise and experience of the person



1.2

1.3

1.4

1.5

1.6

1.7

for appointment as Director or at Senior
Management level and recommend to
the Board his/her appointment.

A person should possess adequate
qualification, expertise and experience
for the position he/she is considered
for appointment. The Committee
has discretion to decide whether
qualification, expertise and experience
possessed by a person are sufficient/
satisfactory for the concerned position.

An Independent Director shall possess
appropriate skills, experience and
knowledge in one or more fields of
finance, law, management, sales,
marketing, administration, research,
corporate  governance,  technical
operations or other disciplines related
to the Company’s business.

The Company may appoint or continue
the employment of any person as
Whole-time Director who has attained
the age of seventy years subject
to the approval of shareholders by
passing a special resolution. The
explanatory statement annexed to the
notice for such motion shall indicate
the justification for appointing such
person.

The Company should ensure that
the person so appointed as Director/
Independent Director/ Senior
Management Personnel shall not be
disqualified under the Companies Act,
2013, rules made thereunder, or any
other enactment for the time being in
force.

The Director/ Independent Director/
Senior Management Personnel shall
be appointed as per the procedure
laid down under the provisions of
the Companies Act, 2013, rules
made thereunder, or under SEBI
(Listing Obligations and Disclosure
Requirements) Regulations, 2015 or
any other enactment for the time being
in force.

Independent Director shall meet all
criteria specified in Section 149(6) of
the Companies Act, 2013 and rules
made thereunder and/or as specified
in Regulation 16 (b) & 25 of SEBI
(Listing Obligations and Disclosure
Requirements) Regulations, 2015.

Annual Report 2016-17

The term “Senior Management” means
the personnel of the Company who are
members of its core management team
excluding Board of Directors, comprising
all members of management one level
below the executive directors, including the
functional heads.

The Nomination and Remuneration
Committee shall have discretion to consider
and fix any other criteria or norms for
selection of the most suitable candidate(s).

Criteria for Determining Positive
Attributes & Independence of Directors

Criteria for determining positive
attributes:

The Committee shall consider the following
factors for determining positive attributes of
directors (including Independent Directors):

2.1 Directors are to demonstrate integrity,
credibility, trustworthiness, ability to
handle conflict constructively, and
the willingness to address issues
proactively.

2.2 Actively update their knowledge and
skills with the latest developments
in the Tyre/Automobile industry,
market conditions and applicable legal
provisions.

2.3 Willingness to devote sufficient time
and attention to the Company’s
business  and  discharge  their
responsibilities.

2.4 To assist in bringing independent
judgement to bear on the Board’s
deliberations especially on issues
of  strategy, performance,  risk
management, resources, key
appointments and standards of conduct.

2.5 Ability to develop a good working
relationship ~ with  other  Board
members and contribute to the Board’s
working relationship with the senior
management of the Company.

2.6 To act within their authority, assist in
protecting the legitimate interests of
the Company, its shareholders and
employees.

Criteria for determining Independence:
The Independent Director shall qualify
the criteria of independence mentioned in
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Section 149(6) of the Companies Act, 2013
and rules related thereto and in Regulation
16 (b) & 25 of SEBI (Listing Obligations and
Disclosure Requirements) Regulations, 2015.

Remuneration of Directors, Key
Managerial Personnel (KMP) and Other
Employees

On the appointment or re-appointment of
Managing Director, Whole-time Director and
KMPs, the Committee will recommend to the
Board for their approval, the remuneration
to be paid to them. The remuneration to be
paid to the Senior Management Personnel
and other employees shall be as per HR
policy of the Company.

The annual increment of remuneration for
Managing Director/Whole-time Directors
shall be made on the basis of the resolution
approved by the shareholders. The annual
increment in Salary of KMP (other than
Managing Director/Whole-time Directors),
Senior Management Personnel and other
employees shall be made as per HR policy
of the Company.

The level and composition of remuneration
as determined by the Committee shall be
reasonable and sufficient to attract, retain
and motivate Directors, Key Managerial
Personnel and Senior Management of
the quality required to run the Company
successfully.

The relationship of remuneration to
performance should be clear and meet
appropriate performance benchmarks. The
remuneration should also involve a balance
between fixed and incentive pay reflecting
short and long-term performance objectives
appropriate to the working of the Company
and its goals:

3.1 General:

3.1.1 Nomination and Remuneration
Committee shall recommend to
the Board for its approval, the
remuneration, including the
commission based on the net
profits of the Company for the
Non-Executive Directors and
Whole-time Director and other
Executive Directors. The remuneration
shall be subject to the prior/post
approval of the shareholders of the
Company and Central Government,
wherever required.

3.2 Remuneration to Whole-time/
Executive/ Managing Director

3.2.1 Fixed pay:

The Whole-time Director shall be
eligible for remuneration as may be
approved by the Shareholders of the
Company on the recommendation
of the Committee and the Board
of Directors. The break-up of the
pay scale, performance bonus and
quantum of perquisites including,
employer’s contribution to P.F, pension
scheme, medical expenses, club fees
etc. shall be decided and approved by
the Board on the recommendation of
the Committee and shall be within the
overall remuneration approved by the
shareholders and Central Government,
wherever required.

3.2.2 Minimum Remuneration:
If, inany financialyear, the Company has
no profits or its profits are inadequate,
the Company shall pay remuneration to
its Whole-time Director in accordance
with the provisions of the Companies
Act, 2013.

3.2.3 Provisions for excess remuneration:
If any Whole-time Director draws or
receives, directly or indirectly by way
of remuneration any such sums in
excess of the limits prescribed under
the Act or without the prior sanction
of the Central Government, where
required, he/she shall refund such
sums to the Company and until such
sum is refunded, hold it in trust for
the Company. The Company shall not
waive recovery of such sum refundable
to it unless permitted by the Central
Government.

3.3 Remuneration to Non-Executive
Independent / Non-Independent
Director:

3.3.1 Sitting Fees:
The Non-Executive/Independent Director
may receive remuneration by way of
fees for attending meetings of Board or
Committee thereof. Provided that the
amount of such fees shall not exceed One
lakh per meeting of the Board or Committee
or such amount as may be prescribed
by the Central Government from time to
time. The quantum of sitting fees will be
determined as per the recommendation of



(e)

Nomination and Remuneration Committee
and approved by the Board of Directors of
the Company. Further, the boarding and
lodging expenses shall be reimbursed to
the Directors.

3.3.2 Commission:

The profit-linked Commission shall
be paid within the monetary limit
approved by the Board/Shareholders
of the Company subject to the same
not exceeding 1% of the net profits
of the Company computed as per the
applicable provisions of the Act.

3.3.3 Stock Options:
Pursuant to the provisions of the
Act, an Independent Director shall
not be entitled to any stock option of
the Company. Only such employees
of the Company and its subsidiaries
as approved by the Nomination and
Remuneration Committee will be
granted ESOPs.

Criteria of making payments to Non-
Executive Directors are disseminated
on the website and same can be viewed
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3.4 Remuneration to KMP, Senior

Management Personnel and Other
Employees

The KMP, Senior Management
Personnel and other employees of
the Company shall be paid monthly
remuneration as per the Company’s HR
policies and / or as may be approved
by the Committee. The break-up of the
pay scale and quantum of perquisites
including, employer’s contribution
to P.JF, pension scheme, medical
expenses, club fees etc. shall be as per
the Company’s HR policies.

The annual variable pay of managers
is linked to the performance of the
Company in general and their individual
performance for the relevant year
measured against Company’s objectives
fixed in the beginning of the year.

This Remuneration Policy shall apply
to all future/ continuing employment/
engagement(s) with the Company. In
other respects, the Remuneration Policy
shall be of guidance for the Board.

at:-https://corporate.apollotyres. (d) Meetings of Nomination and Remuneration

com/en-in/investors/corporate-

Committee and Attendance of members

governance/?filter=codepolicies during the year

During FY17, 2 (two) Nomination and Remuneration Committee Meetings were held on May 11, 2016 and

February 1, 2017.

No. of meetings

Name of Director Designation Category of Director aitended
Dr. S. Narayan Chairman Non-Executive Independent 1
Mr. Onkar S. Kanwar Member Executive 2
Mr. Akshay Chudasama Member Non-Executive Independent 2
Mr. Nimesh N. Kampani Member Non-Executive Independent 2

Payment of remuneration / sitting fee to the Directors etc.

The details of remuneration paid to Directors during FY17 are given below.
