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Disclaimer

This document has been prepared for information purposes only and is not an offer or invitation or recommendation to buy or sell any securities of Bodhi

Tree Multimedia Ltd (“BTML”, "Company”), nor shall part, or all, of this document form the basis of, or be relied on in connection with, any contract or
investment decision in relation to any securities of the Company.

This document is strictly confidential and may not be copied, published, distributed or transmitted to any person, in whole or in part, by any medium or in
any form for any purpose. The infarmation in this document is being provided by the Company and is subject to change without notice. The Company relies
on information obtained from sources believed to be reliable but does not guarantee its accuracy or completeness.

This document contains statements about future events and expectations that are forward-looking statements. These statements typically contain words
such as "expects" and "anticipates” and words of similar import. Any statement in this document that is not a statement of historical fact is a forward
locking statement that involves known and unknown risks, uncertainties and other factors which may cause our actual results, performance or
achievements to be materially different from any future results, performance or achievements expressed or implied by such forward-looking statements.
None of the future projections, expectations, estimates or prospects in this document should be taken as forecasts or promises nor should they be taken as
implying any indication, assurance or guarantee that the assumptions on which such future projections, expectations, estimates or prospects have been
prepared are correct or exhaustive or, in the case of the assumptions, fully stated in the document. The Company assumes no obligations to update the
forward-looking statements contained herein to reflect actual results, changes in assumptions or changes in factors affecting these statements.

You acknowledge that you will be solely responsible for your own assessment of the market and the market position of the Company and that you will

conduct your own analysis and be solely responsible for forming your own view of the potential future performance of the business of the Company.
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Directors

.
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MAUTIK TOLIA
Founder Director / CEO

Mautik has been associated with top media companies in India such as Neo Sports, UTV &
Nimbus with 25+ years of experience. His experience ranges in the areas of setting up
various media ventures, broadcasting, content creation & production. His filmography
includes more than 30+ television shows across various genres and television channels in
various capacities.

SUKESH MOTWANI
Founder Director / CCO

Sukesh’s experience encompasses the entire gamut of the media business right from content
production to broadcasting over a period of two decades. He has worked with leading media
brands like Zee Television, UTV & Nimbus. He was also responsible for the launch of the Zee
Youth GEC — Zee Next. Sukesh has been involved in creation of more than 10,000 plus hours
of content across all genres. This includes close to 75 daily soaps in various capacities.



Business Verticals

CUTTING EDGE CONTENT across various Genres, Languages & Platforms Since 2013

TV - Hindi GEC OTT Platforms Regional GEC
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Services Offered

Offering One Stop Solution for TV Shows & Web Series

0000

Idea Development Production Post Production
Conceptualization

Worked with top notch players in the industry.
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Business Overview




Business Avenues

Shifting behaviors are forcing content creators and distributors to devise new ways of engaging with consumers.

BodhiTree Multimedia Ltd

l G a2

| N
Current Services New
(TV & OTT) Services
General Digital Content Regional Production
. Films
Entertainment (OTT/Web) Content Services

Hindi TV
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Business Process Jaochitte

Approaches potential At the
clients i Depending on the
. commissioning, viewership
(Broadcasters/ client pays a certain f I
Platforms % of total cost of performance, clief
) pays additional
production as fees to . d .
. incentives to Bodhi
Bodhi Tree. I
ree.

Bodhi Tree produces Final Payment released.
the content as per Show delivered to client
the budget. (Broadcasters/Platforms)
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Revenue Model

Commiission based

O Get contracts from Broadcaster/platforms

to script, and deliver the

programme.

produce

10% as profit margin over and above the
budget®f the show.

In some instances, the digital platforms or
broadcasters also provide a performance-
based incentive to the Company, based
on the programme’s popularity and
performance.

B2B BUSINESS MODEL

Intellectual Property Rights Model

0 The Company invests in making its own

content without getting it ‘commissioned’
from the client; i.e. Broadcaster / OTT
platform

The finished product is later made available
to broadcasters or OTT platforms.

It is also licensed on a national or

international level.
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With Netflix, Amazon, Hotstar
and others investing in
original content; more
movies are expected to be
made exclusively for the
online video streaming
services sector.

Transition to OTT Platforms

DVD D .
(o)
=—Om— W

The sector will also stand to
serve as the risk-reducing
option for low-budget
movies or movies unsuitable
for a theatrical release.

N

This HEH altogether
developed a new business
model which essentially
BTML wants to leverage
upon. Some of the big
production houses have
released films directly on
digital platform.

L '_ _: I-, |' |'”- e
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Unique Selling Proposition

Strong Market Standing & Brand Recall Financial Strength
Over the past 10 years, we have been
successful in establishing a strong brand
position across all our businesses.

Our relentless focus on cost optimization, cost
effective pricing strategy and diversifying our
revenue stream enables us to increase our top
line and also maintain healthy margins.

Reach & Engaging Content Experience & Expertise

We have established a strong connect with
our clients through multiple formats across
television and OTT content. At Bodhi Tree,
we constantly focus on developing innovative
cutting edge content for wide range of
viewers and genres.

The team has experience of over 100+ shows.
This experience and expertise gained by team
has given them a deep and unique
understanding of viewing habits of the Indian
audience.




Bridging the Gap

Targeting increasing Creating

demand for Hindi
movies, web series &
daily soaps.

Catering to

Demand

Create presencein
global market

regional

content for
regional language focused, OTTs
and production houses

Combining our content expertise with cutting edge
technology to bridge the Demand and Supply Gap

L 20 1::-: i f

Talent
Building

Buying and end-to-end
production system

Building

Supply Side

Offering a complete
package & seamless
Infrastructural technology to
Development production houses,
studios and OTT
platforms
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SWOT Analysis

STRENGTHS

*  Demonstrated track record over
past 10 years.

* |In depth knowledge of Industry -
Commercial & Technical.

*  Low overhead costs.

*  Specialization in television as well
as OTT content.

*  Vast Geographical footprint.

. Experienced management team.

*  Cordial relations across
entertainment industry

|
ROA

WEAKNESSES

Fierce competition for a larger share
of audience

Change in
preferences.
Lack of cohesive production &
distribution infrastructure, especially
in the case of music industry.

The Media and Entertainment sector
in India is highly fragmented.

audiences’ media

OPPORTUNITIES

Growing acceptance by consumers in
OTT market

Television market in India is still in a
growth phase.

Opportunities of expansion in the
pan-Asian market

Development of IP can open up
global markets for Indian media
company.

The increasing interest of the global
investors in the sector.

[

THREATS

Piracy, violation of intellectual
property rights poses a major threat
to the Entertainment companies.
Industry is prone to changes in
government policies, any material
changes in the duty may adversely
impact our financials.

Intense competitive pressure
Uncertainty in M&E sector with
technological innovations taking
place so rapidly.

‘ CINEMA \
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Market Size

Digital

v Media

Music \\ / Print

INR 2.2 Trillion
Radio —e Indian M&E -~ Onlir]e
Market by 2023 Gamuge

OOH J .;

Films

Live
Events

Animation

India’s M&E Sector Growth Story is
Multi Modal with Significant Impact
on Indian Economy

3% - 3.5% contribution to India’s GDP
in 2020

4 - 4.5 Million Jobs Created by M&E
in India (2020)
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M&E Industry Overview

Indian Media & Entertainment Sector

2.5

Indian Media & Entertainment (M&E)
sector is expected to reach above INR 2

2
Trillion by 2024
Covid 1.9
1.8 Impact
1.5 1.6

= 1.3
1
~80% of revenues
will be generated through

o Television, Films, Digital

' media, Animation & Vfx,

Music
0
2019 2020 2021 2022E 2024E
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Market Penetration

Rise of

795 Million

People having broadband access in

India as of Sep’21

4,500
4,000
3,500
3,000
2,500
2,000
1,500
1,000

500

OTT platforms, Increasing internet penetration & Smartphone usage
giving a boost to content consumption in India

385 Million 4X + 1 Hour 700 Billion Hours
Millennials, account for 65% of total Increase in OTT platforms over past Increase in digital video consumption Content consumption by Indians in
Indian population exhibiting changing six years (2016-2021) per day since 2019 2021 (Second highest in the world)

media consumption habits

No. of Movies Certified in India No. of OTT Originals

2,412

450

Lo 400

ek 3,868 350 400
300

o 250

200 /
200
150

100
50 88

n

SBilli

2019

2021 2019 2020 2021

21



Media Consumption Growth Across Segments

Hours

USD Million

4.6
4.5
4.4
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Television - Hours of Consumption/day{?

4.5
3.9
2019 2022E
No. of Paid OTT Subscriptions
90
80

56

5.4 g 2

2017 2018 2019 2020 2021  2022E

Hours

USD Billion

3.5

2.5

15

0.5

14
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Digital Video - Hours of Consumption/day(!)

3.3

2.2

2019 2022E

India Advertising Revenues

/
8.1
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Television Penetration

% of Households with Tv Cable Connection In

Each Country Total TV Subscriptions (Mn)

250
120%
100% iy
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0 176.0
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5% R
Source: PRV |s the growth rate of TV connections in India

1) Boston Consulting Group - Dec’20
2) EY-Mar2i
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Market Growth

Films & Digital Media are the fastest growing segments

2019

2020

2021

2024E

CAGR
(21-24)

Total

1.3

1.06

1.21

1.78

Digital Media 221 235 303 537 21%
Films 191 72 93 212 32%
Animation & VFX 95 53 83 180 29%

~14%

~INR1.78 Trillion

Market

24



Indian Film Industry

Indian Film Industry Jﬂﬁfn\
Key Takeaway ﬂ Eilms: E Filmed Entertainment is estimated to increase at a CAGR
Landscape of 50% from 2020-2023, making it an INR 244 Billion
(1)
1 Market
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25



Indian Economy benchmarked with other Economies

High contribution & low growth
JAPAN

FRANCE o
D =
TRALIA

AUS

CANADA GERMANY

High contribution & growth

‘*' SPAIN u

—
ITALY 2

Low contribution & growth

'-3' CHINA

INDIA

-

Low contribution & high growth

10 15
M&E % CAGR 2009-19
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Targeting Clients =N

Production Houses

BEEFILTER \

4

(Outsourced Production Services)
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Transparency, Control and Seamless communication with all the clients.

( Differentiating Through a Specialized Customer Need Identification, Technology & Operations. )
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I Future Outlook

CONTENT VERTICALS EXPANSION

FILM PRODUCTION

* INFRASTRUCTURE DEVELOPMENT

Vision

Charting the Path towards India’s premier |,
production company creating innovative
content  powered by cutting edge
entertainment-tech.

ENTERTAINMENT TECH

SPECIALISED OTT PLATFORMS
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Upcoming Show

 Netflix’s FIRST INDIAN ADAPTATION OF AN INTERNATIONAL FORMAT - ‘ELITFE’
* Atruly global show
* To be launched in 190 countries

* Dubbedin 34 languages & subtitled in 37 languages
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Upcoming Show: Class

A SHOW AT PAR WITH THE BEST OF GLOBAL PRODUCTION STANDARDS

.
ChassS ST ELASS S Sk CLASS S1
2 & 8 ol
i £ R
5 » ¥a i T I
4
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: ) <2

. 2

nn
Wy
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I Half-Yearly Financial Performance odhithze

Particulars (INR Mn) H1FY23 H2FY22 H1FY22 ==
Key performance highlights for H1FY23 (Sep’23)

Revenue from Operations

Total Expenditure

£BITDA U Major cost build up seen in this half led by

EBITDA Margin (%) : productions work in progress during the period.

Other Income
Shows produced and related revenues expected

Depreciation

to flow in in the second half of FY23.

Interest cost increase led by working capital

funding to support the initial production and

setup of the shows.

Profit After Tax Margin (%)

Earnings Per Share {Rs)




Annual Balance $Sheet Jodhittree

Particulars {INR Million) Particulars {INR Million)
Equity and Liabilities Assets

(1) Shareholders' Funds Non-Current Assets

(a) Share Capital {a) Property, plant and equipment

{b) Intangible assets under development
{b) Reserves & Surplus

{c) Deferred tax assets {Net)

{d) Non-current Investments

(2) Non-current Liabilities
{e) Long term loans & advances

(a) Long-term borrowings {f) Other non-current assets

(3) Current Liabilities Current Assets

(a) Short-term borrowings (a) Inventories

(b) Trade payables {b) Trade receivables

{c) Cash and cash equivalents
{c) Other current liabilities
{d) Short-term loans and advances

d) Short-t Provisi
(d) Short-term Provisions {e) Other Current Assets

Total Equity and Liabilities Total Assets




Annual Income Statement

Consolidated (INR Mn) FY19 FY20 FY21 FY22
Revenue from Operations

Total Expenditure

EBITDA Margin (%)

Other Income

Depreciation

Interest

Profit After Tax Margin {%)

Equity Shares o/s (mn)
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Revenue Growth

m
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59.0

. ~35%
CP*GR. Impact Recovery

38.6 36.0

30 27.5

17.3
20 1 413

1
0 0.4 3.7 2.5 3.0

2017 2018 2019 2020 2021 2022

Revenues

CAGR of ~35% in Last 5 years.
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Our Portfol
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Television $Shows
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TWIST WALA LOVE: NISHA AUR USKE COUSINS: KOTA TOPPERS:
CHANNEL V STAR PLUS BINDASS

BIG F: SECRET DIARIES: FEARFILES: MAN MAIN VISHWASS HAI:
MTV CHANNEL V ZEETV SONY
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OTT Shows

GONE GAVE

COMING SOON

fanlasy

VOOT VOOT
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Regional Shows

'I‘.
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INTERN DIARIES
TIMES OF INDIA

Passion 31101 AHTH,

Banned - VIU

%
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Hrudayat Vaje something- Sony ) - =
Marathi (B i |
PREM NI BHAVAI- Colors
Guijarati
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I Accomplishments (1/3) haochit he

269 Episodes 134.5 Total Hours

Slot leader at 10:30 pm
ated among

top 10
ShOMﬁs

2014

enemaonent - Highest
rated

yout oW

2017

Best
Fear File - Season - Il Show
Yeh Hai Aashqui - Season - | 97 Episodes Q7 Towt Hours

12 Episodes 12 Towal Hours

carprises i Slot
leader

Big Magic Ltd Adaptat

. | - .
| % e . ‘Middle" i.%
Mogic

riTodi Medi

i)
r
£> *Lﬂigﬂ |

Tedhimedhi Family Z7S Episodes 187.5 Tot= s
Psooes . OLal FHOWrs
97 Episodes £4L8.5 Total Houwrs

2015

Aapks Aa Jane Se



I Accomplishments (2/3)

First-of-
its-kind

Fﬂghest
for the 10
pm slot

swe  Dared 7]
on IMDB.

Wnracat
\Neb
series

Rated 6.6
viacom[) on IMDB.

2018
2019

F For Fantasy
6 Episodes 6 Total Hours

.J;' (india) Pvt Ltd - Web Rated 6 ' 5

13 Mussories

13 Episodes 6.5 Toml Hours
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I Accomplishments (3/3) .,

B 4

s EEed J S
ODINHDB

SpLat

Voot Select

YEd voot

TheUar

GIONE CAMNE,

The Gone Game 2

Youtube

2 YouTube

e e Baleda 723
on I M D B

2020
2022

7 Episodes 7 Towml Hours

Highly
acclaimed
Show

opening at rating of 1.7,
nearly doublng the

channels reach on the slot

Nati Pinky Ki Lambi Love Story
55 Episodes 27.5 Totzl Hours



Awards & Accolades

Indian adaptation of the

Best Debut Award on - - ) - ) Cult youth show on MTV, garnered
Star Parivar Awards Highest Rated Youth Show A BT :P“tn?;r;?;',?nal HEET: more than 20Mn views on YouTube

THF
FIR TP GON= CN\E
E ‘ vollect | 20 AUG CASE
Rated among top 10 television Rated 7.8 on IMDB Nominated Rated 7.3 on IMDB Nominated Critically Acclaimed Show
shows & won Zee Rishtey Awards for the Asian Creative Academy for the Asian Creative Academy with 7.3 rating on IMDB
for best show on Zee tv Awards Awards
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Bodhitree Multimedia Ltd.

KAPTIFY ® Consulting

Strategy & Investor Relations Advisory |Consulting
Tel: +91-845 288 6099 | Email: contact@kaptify.in

www.kaptify.in

Let’s Connect [! |



