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Disclaimer

The Presentation is to provide the general background information about the Company’s activities as at the date of the
Presentation. The information contained herein is for general information purposes only and based on estimates and
should not be considered as a recommendation that any investor should subscribe [/ purchase the company shares. The
Company makes no representation or warranty, express or implied, as to, and does not accept any responsibility or
liability with respect to, the fairness, accuracy, completeness or correctness of any information contained herein.

This presentation may include certain “forward looking statements”. These statements are based on current expectations,
forecasts and assumptions that are subject to risks and uncertainties which could cause actual outcomes and results to
differ materially from these statements. Important factors that could cause actual results to differ materially from our
expectations include, amongst others, general economic and business conditions in India and abroad, ability to
successfully implement our strategy, our research & development efforts, our growth & expansion plans and technological
changes, changes in the Indian and international interest rates, change in laws and regulations that apply to the
healthcare industry, increasing competition, changes in political conditions in India. Neither the company, nor its Directors
and any of the affiliates or employee have any obligation to update or otherwise revise any forward-looking statements.
The readers may use their own judgment and are advised to make their own calculations before deciding on any matter
based on the information given herein.

No part of this presentation may be reproduced, quoted or circulated without prior written approval from Nureca Ltd.
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Our Vision ,

To be a global leader in healthcare innovation, empowering
individuals to take control of their well-being through
cutting-edge technology, accessible solutions, and an
unwavering commitment to excellence in quality and

service. ~

Our Mission

To provide world-class healthcare solutions that seamlessly
integrate advanced technology with personalized care,
enabling individuals and families to live healthier, more fulfilling
lives. We are committed to delivering high-quality, innovative
products that are accessible, reliable, and enhance everyday

well-being, while fostering a culture of excellence, integrity, and

continuous improvement.



Table of Contents

Highlights of Q4 & FY 26

Business Highlights

Business Performance - Q4 & FY’'26

Industry Landscape

Growth Drivers




We are a Dlgital First Healthcare Company with more than 90% revenue generated by Online sales.

Nureca is a debt-free company with a healthy liquidity position.

Financial Performance

Revenue from Operating
Operations Profits

e Q4FY26-INR49.7CR e Q4FY26-INR35.4 CR e Q4FY 26 INR2.5CR 7.2%

(4% YoY growth) A (12% YoY growth) A (13% YoY growth)
e Q4FY25-INR 48 CR e Q4FY25-INR 31.7CR e Q4FY25 INR1.2 CR 3.8%

e FY26-INR203CR e FY 26 -INR146.96 CR e FY26 INR8.5CR 5.8%

Profit After
Tax

e Q4FY 26 INR-6.1CR (-17%)
(-347% YoY growth) ¥
e Q4FY25 INR25CR 7%

e FY26 INR2.1CR 1%

The Company delivered a significant operational turnaround in FY26, posting an operating profit of 28.5 Cr compared to an
operating loss of (27.5) Cr in FY25, driven by enhanced operational efficiencies after three consecutive years of losses. However
company suffered a loss for current Quarter (Q4 FY26) in investment and resulted into negative PAT. Which has been separately
disclosed under other expenses as “Fair value changes and net loss on investment” as per compliance under IND AS.
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3P Interplay Generating Business MOAT

(3P -Product - Placement — Promotion)

Internal Strengths Curated Over the Years Across Product Design, Supply Chain, Distribution and Marketing is Onerous to Replicate

Sustained focus on Innovation and Quality Products M Integrated Manufacturing Ecosystem

ortho Pillows Others

305+ - q’ ., S 20New Products o 8 Lac Units Annual Exclusive ancillary
° 5 Production supplier network
» Launched During sl o .
AFY 26 capacity in India Empanelled Mould
Active SKUs Q Vendors
Highly experienced 102 Number of design Avg. 45 days
in-house product patents ) .
development and Quality * USFDA & CE Approved Manufacturing lead-time
team based out of India products ®
Dr Trust
. . . . Recognised as Well
INR1.84 Cr g:"FeY':g:'ng & sales promotion spend during Known Trademark Ecommerce e Trade Distribution
Leading Healthcare
e brandon - Live Distributors Employee
‘ W_ Events Prime Interr?ql);‘.qles
\ .‘ 1y Campaign Campaigns
amazon £ - Force
Live States including
E DrTrust Sponsored Ad blinkit 'I'A'I'l\ drtrust.in Union Territory
Campaign  |EEAEESEEEEEE @007 T 1m

Dr Trust BP Moni amazon

Strong Brand Recognition and Innovative Marketing




Strategic Pillars

D2C growth Omnipresence Manufacturing Connected Health
Expand our already strong Establish pan India sales Building a strong manufacturing Transform lives of our users
presence online by network with expansive reach base in India with focus on quality, through our Connected

innovating new products and deep engagement innovation, safety and efficiency healthcare solution Dr Trust 360



l. D2C growth

Our growing digital customer base

£

presence in the home healthcare and wellness devices segment. 90% .I. 8 6 c r 2

Backed by trusted brands such as Dr Trust and Dr Physio, the

Nureca is a D2C-first consumer healthcare company with a strong {t/)

Revenue Contribution Happy Economic Times
from Online sales families use Awards

Company has built a leadership position in its category through
our products

digital distribution, customer-centric innovation, and a broad

portfolio of affordable, high-quality healthcare products for Indian

households.
Our customer base has grown exceptionally over the last 5 years GO gle * TrUStp"Ot
which is a result of remarkable quality of our products that led to 4 6

Dr Trust

6,907 reViEWS Reviews 541 . : 450

word-of-mouth marketing by our loyal customer base. Currently, our

products have more than 1lakh 31 thousand positive reviews online
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Diving into Our Products Portfolio

Massagers

Manipol Supervolt Go Gun Dynamo Rechargeable Gun

Foot, Leg and Calf =~ TENStar Tens Massager Neck and Shoulder

e e Massager ______ g
° ° | \|
Weighing & :
I
o I

Kitchen : |
Scales | - i
. Platinum 8 Electrode smart Legend Smart Scale Hercules Scale  Unbeatable Scale  Electronic Kitchen Scale  Kitchen Scale :
\ scale K

1 17 = L (4 2
: | 7 B 9 8 |

I e

BP Monitors ¥ €. |
! : Digital Wrist BP With '
! Goldline BP Afib Talk technology Comfort Pro BP BP i Check Pro 9 . :
" adjustable Cuff K
/’ ____________________________________________________________________________________________________________ \\
I 2\ 2 agl I
Thermo- | : D) @ :
t : Instascan Flexible Tip Non Contact Infrared " Pets :
meters ' Thermometer Thermometer Infrared Thermometer Th t '
\ \ Thermometer ‘ ermometer )

S o o e e - - - - ———



Orthopedic
Range- |

Orthopedic
Range- I

Mother &
Baby Care

Respiratory
care

Glucometer

& Strips

—“®

i Leg Elevation Maternity Backrest Neck Pillow for
Knee Pillow Backrest Pillow Wedge Pillow Support Pillow Wedge Pillow travelling )

|‘ ) ~ '\ >, 0000 . / B /# “ 22 ‘I
| \(/ ) : i
1 B ;. | N e, 1
i — ‘ ‘“ N 0200 Sy M F N 5 . i
' Neck rest Car Neck Stretcher  Heating Pads Memory Cem'oryl PQI?m Contoure Cooling Gel Orthopedic
. Pillow with heat Foam Pillow ervical Fillow — Cervical Pillow Pillow KX
|/ ________________________________________________________________________________________________________ N
! I
| Manual |
| Electric Breast Breast |
| PUMPp Pump Convertible |
\ Baby Car Seat K
! Nebulizers <z . Steamers & Vaporizers Humidifier Air Purifier \:
| j °i a¥ '
. > :
i e ) 4 :
l : ’ a é |
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I
:
1
Gold Standard blood glucose meter !

1



New Launches

Ortho Pillows Massagers Others

Dr Trust Sportivo
Car seat Cushion

: : Dr Trust PinkTherm
Dr Physio 5-in-1 Smart Dr Trust Orthopaedic
CuppingMassager KTAPE Heating pad

Dr Trust Sportivo
Car Seat Backrest

Dr Trust Cudlee Dr Physio Dr Trust Aquacare® Dr Trust AeroCare®
Cuddle Pillow Massage Mat Oral Irrigator Nebulizer
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New Launches

Soft Ortho

Dr Trust Cervical
Collar Soft with Support

Dr Trust
Collar Soft - Firm Density

e

[

Dr Trust
Lumbo Sacral
Belt

Dr Trust
Pouch Arm Sling -
Tropical

Dr Trust SA
Ankle Binder

Knee Cap Pro

Neck
Support

Back
Support

Mobility
Care

Knee
Stability

Daily
Comfort
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Il. Manufacturing

Our wholly owned manufacturing subsidiary Nureca Technologies
Pvt Limited , stared operations in Apr'22. USFDA Registration No: 3036779619

Products categories manufactured at NTPL:
1. Blood Pressure Monitors

Nebulizers

SMART
DIGITAL BLOOL

DIGITAL BL
PRESSURE

Electric Massagers
Oral and Infrared Thermometers
Heating Pads

Orthopedic Cushions and Supports
Breast Pumps

Vaporizers

© 0 N O O M 0N

Stethoscopes
Soft Orthopedic Goods

S

We have received 15 approvals from CDSCO and Certifications ISO 9001:2015, ISO
13485:2016 from TUV India and USFDA 510K exempt approval for 16 products.
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lll. Omnipresence

Expanding Offline Distribution

Over the years, our brand, Dr Trust, has garnered
substantial recognition and commendation across
e-commerce platforms. By capitalizing on this positive
momentum, we anticipate a notable upswing in our

retail trade network.

YTITLLLL fgin @A

TII0L
0

Offline Distribution Footprint

gt e

\J‘JH"”W J

285 distributors across 29 States & Union
Territories, supported by a 52-member sales
team driving retail expansion, channel execution

and stronger market visibility.




IV. Connected Health

Dr Trust 360 is a unified ecosystem that syncs smart monitoring devices like Dr Trust

4 0100%

& Body Composition <
Smart Scales, Blood Pressure Monitors and kitchen scales into one intelligent app. By

consolidating all your healthcare data into a single platform, we eliminate the need for

multiple fitness apps, providing a streamlined path to achieving your health goals.

’ You've made steady progress with ;®
. . . - consistent weight loss across 2
Now with Al powered In5|ghts with Dr Trust 360 Intelllgence weeks; your discipline is paying off—
just keep going strong!

Processes raw data into simplified, actionable health summaries.

See More >

L B

Based daar Teeomposition

Automatic Trend Detection

Continuously monitors historical data streams to identify patterns or shifts in
health baselines.

Personalized Health Analysis

Tailors health goals and diagnostic feedback to the individual’s specific

lifestyle.

P )\ 4.7 Rated 4.6 Rated
ZMillion + J EAE e e e }‘b S e A dr

Users

960+ Ratings 6k+ Ratings

7Oour app ranked in the top 50 apps on Apple Store “Health and Fitness” Category in the last quarter
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DrTrust 36@ Freemium Connected Health app

Our unified app is a Freemium model, where users are able to subscribe for Pro features like Advanced

health reports, curated diet plans, calorie & water intake tracking, family & caregiver alerts on Whatsapp

F F t Allows Users to access basic features at no cost
ree eq u res Comprehensive Health Tracking - Blood pressure, weight, heart rate, & more
Smart Reports and Analysis On Phone to view and access the data

Historical trends

Advanced health reports, curated diet plans, calorie & water intake tracking,

Subscription

family & caregiver alerts

MOdel Advanced analytical tools

Data sharing
Calorie tracking
Estimated HbAlc Track

Advanced Al technology to create highly personalised diet plans to suit user

Al generated-Pro Plan

health goals using their data from Dr Trust devices.
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Rewards & Recognition

> Dr Trust, Nureca'’s flagship brand, has been
ranked by customers as India's number one DrTrust’
brand in the category of Home Healthcare e
and Wellness.

==
> Dr Trust awarded in Best Healthcare Brands India
2021 by Economic Times, Premium N O
Prestigious Brands 2020 by Economic Times o
and in Most Innovative companies of India melaaH el e RS

Wellness Brand () = \\(

\ N
0 g ,/ : 7
Rohit /Shama A

by Marksmen Daily

> Dr Trust recognized as a ‘Well Known
Trademark’

Economic Times ¥ \\w‘j: Most Innovative -.1:,’
Best Healthcare Company in India g
S

& India’s No. 1
Brands 2021 % (2023-2024)

Home Healthcar

e &
Wellness Brand

_??}:&}%({f(‘&
¥
RV
e
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Key Performance Indicators (Consolidated)

} EPS (%)
Revenue from Operations( Z Crore)

255.5

62
45
I 2'1
— Pl

0.85
-8.3 -1.8
20-21 21-22 22-23 23-24 24-25 25-26
| | | | | [
2021 2122 2223 2324 2425 2526
PAT (¥ Crore) 615
55.5 _ o
46.4 150 Operating Margin in  Crore
I ........... "
0.9 I B -
- — — — i . =
-8.3 18 150 -10.2 -7.5
' ' : ' ' ' 2021 2022 2023 2024 2025 2026

20-21 21-22 22-23 23-24 24-25 25-26

Revenue YoY Increase by 34% to
146.9 Crore

EPS YoY Increase by 147% to 2.1
from 0.85 in last FY 2025

PAT YoY Increase by 145% to 2.1
Crore from 0.85 Crore in last FY
2025

Operating Margin  After 3
consecutive FY, company did a
comeback by its operational
efficiency and become
operationally profitable by
earning 8.5 Cr in FY 26 Vs loss
of 7.5 Crinlast FY 25
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Key Performance Indicators (Consolidated)

Fixed Asset (¥Crore)

ROCE (EBIT Based)

Return on Equity (PAT Based)

67%
52.1%
33%
24.6%
2% 9%
" 4.3%
— 0.4% 4.0
——
-6%  -4% 42y 09%
2021 2022 2023 2024 2025 2026
2021 2022 2023 2024 2025 2026
20-21 21-22 22-23 23-24 24-25 25-26
30% G O  Fixed Asset increased by 6 Crore for Land
EBITDA PAT % Purchased during FY 26
24% 22%
17%
A%
1% 1%
- - — |
.
m-
2%
7% o Source: Company Data
2021 2022 2023 2024 2025 2026 2021 2022 2023 2024 2025 2026 (1) ROCE=EBIT divided by Capital Employed

(2)

ROE= PAT divided by Avg. Shareholder’s Equity
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Key Performance Indicators (Consolidated)

Current Ratio

209 20.8
16.8 15.3
) I I -

2021 2022 2023 2024 2025 2026
Inventory Turnover Ratio

5.7
2.7
19 19 21
I ’ l

2021 2022 2023 2024 2025 2026

Debtor Collection Period (Days)

14
11 12 12
8
I : I
2021 2022 2023 2024 2025 2026

Debt To Equity Ratio

0.02 0.02 0.02
||||| ||||| ||||| )

2021 2022 2023 2024 2025 2026

0.03

0.01




33
32
I
[

Net cash

. outflow
Opening Cash towards
as on Ist April operating
2026 activities

Trading Cash Flow* (7) — — —
Others 40

* Cash Flow towards inventories, trade receivables
and trade payables

INR in Million

-196
14
=]
Net cash Closing Cash
Nl ses oL outflow as on 3lst
from mygstmg towards March 2026
activities financing
| activities
Payment of lease liabilities (12)
Borrowings (27)
BuyBack of Shares (157)
Mutual Fund & Shares (83)
Fixed Deposits (Net) 292
New Land & Building (e8)
— T 7 T " Other 4

*CFS reported under Indirect Method as per IND AS 7



Industry
Landscape




NURECA

Market Size for HealthCare Products in India & Neighboring Countries, 2025-2030E (in Crore)

Self Monitoring Glucose Devices

_ o
CAGR 2022000848 s 5203 M Digital and Infrared Thermometers
B Humidifiers and Steamers
Pulse Oximeters
1408

Nebulizers

1315
3559 W Weighing & Kitchen Scales*
3240 1228 ghing )
1147 Massagers
1071 ©" Digital Blood Pressure monitors
1000
150 215
525 ;gz 307
263 193
- 163 A 1149 1289
1024
913
253 2@ 3% % 30 407
2025 2026 2027 2028 2029 2030

Sources:
1. Frost and Sullivan and other reports (data extrapolated as
per company estimates)
Category of Healthcare Products .
2. Statistica.com (data extrapolated as per company
estimates)


http://statistica.com

NURECA

Digitization of Sales Process has Generated a Virtuous Flywheel enabling Faster Speed to Market

Product Design E Manufacturing

Our Data Centric Approach
allows us to:

Leveraging Consumer
Insights for Targeted Product
Development

Test variations of designs,
colors, and pricing to see
what resonates best with
consumers

Feedback from  ongoing
analysis can be used to
refine new product designs or
tweak features and pricing to
better align with consumer
demand

Optimization in Supply Chain
and Inventory Management
to meet Demand Fluctuations

Ecosystem

Investment in D2C &
Tech initiatives under
10S/Android Apps

Working capital
Optimization

Shorten Lead Times for
Product Deliveries

—

Distribution E

JIT Approachin
Inventory
Management

Marketing Digitization

Improved Customer
Engagements

Accuracy in
Forecasting and
Market Trends

Emerging
Health Trends
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Growth Drivers Going Forward

Boosting Quick Commerce Reach and Market
Penetration

Driving In-house Manufacturing with Cutting-edge DrTrUSt
Quality Innovations USA

Drive Market Growth with New Product Launches and
thereby Increase value proposition to customers

Drive Deeper Market Penetration through Enhanced
Distribution and New Offline Channels

Expand and Enrich our Omni-channel Integration
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THINK. FEEL. CREATE.

Thank You

Address

Andheri West B-205 ,Bldg 42
,B-Wing,Dhanashree Heights ,Azad
Nagar Sangam CHS,Andheri West,
Mumbai, Maharashtra - 400053

Contact Us

Investor Relations
Nishu Kansal
investor@nu reca.com

Website
Corporate: www.Nureca.com
Ecom Store: www.drtrust.in
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