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Dear Friends,
Welcome to this annual recapturing of the year gone by. The annual 
report that we bring out every year isnʼt just any other document. It 
is something much more than that. It is an opportunity to express our 
vision, our achievements, our highlights and pretty much everything 
worth sharing that happens at Archies. So letʼs begin.

This year, our Annual Report is about Growing Young. Ours is a 
business that caters to the young. Not only the young in age but also 
the young at heart. The emotions that we appeal to—love and 
friendship, are what keep people young. And to remain relevant to 
these people we cater to, it becomes imperative that we keep 
reinventing ourselves and remain young. 

The following sections of this Annual Report are an account of all 
that we did this year to keep ourselves young, and in sync with the 
young. We hope you enjoy reading it as much as we enjoyed 
creating it.
Mr. Anil Moolchandani
Chairman, M.D.
Archies Limited





THE YOUNG EVOLVE ON A DAILY BASIS. WHATʼS TRENDING ONE DAY 

IS FORGOTTEN THE NEXT. WHATʼS COOL TODAY IS UNCOOL TOMOR-

ROW. NEW WORDS TAKE BIRTH AND THE OLD ONES DIE. BUT WHAT 

REMAINS CONSTANT IS THE NEED TO EXPRESS ONEʼS FEELINGS, TO 

TELL THAT SPECIAL SOMEONE THAT THEY ARE SPECIAL. AND THAT IS 

WHERE WE ARE IRREPLACEABLE BECAUSE NOTHING SAYS YOU CARE, 

LIKE A GREETING CARD DOES. A GREETING CARD SHOWS THAT ONE 

PUT IN THE EFFORT OF WALKING UP TO AN ARCHIES STORE AND 

SORTED THROUGH HUNDREDS OF GREETING CARDS TO FIND JUST 

THE RIGHT ONE.

TO HELP THE YOUTH EXPRESS THEMSELVES, THE MOST IMPORTANT 

PREREQUISITE IS TO UNDERSTAND THEM. THAT IS WHERE OUR CREA-

TIVE TEAM COMES IN. BY CONSTANTLY INTERACTING WITH THE 

YOUTH, OBSERVING THE WAY THEY THINK AND SPEAK AND BY 

BECOMING THEM, OUR TEAM IS ABLE TO USE JUST THE RIGHT WORDS 

THAT RESONATE. NOT ONLY THAT, WE CONTINUOUSLY EXPERIMENT 

WITH NEWER TECHNIQUES AND TECHNOLOGIES IN DESIGNING, 

PRINTING AND FABRICATING TO KEEP OUR GREETING CARDS COLLEC-

TION IN SYNC WITH THE TIMES.

THE YEAR GONE BY SAW US RUNNING A ONE-OF-ITS-KIND OFFER FOR 

OUR CONSUMERS. THE MONEY FOR LOVE CHALLENGE, AN OFFER 

WHOSE SUCCESS LAY IN IT BEING A FAILURE. WE OFFERED PEOPLE 

RS.1000 IN ARCHIES GIFT VOUCHERS IF THEY GAVE US THEIR OLD 

PERSONAL ARCHIES GREETING CARDS. DESPITE A VERY VISIBLE CAM-

PAIGN IN DELHI AND JAIPUR, AMPLIFIED THROUGH SOCIAL MEDIA 

AND RADIO, WE ONLY GOT 73 CARDS IN THE FOUR DAYS THE OFFER 

RAN. WHAT WAS HEARTENING WAS THE FACT THAT LURED BY THE 

MONEY, A LOT OF PEOPLE WALKED UP TO THE COUNTER, BUT CHOSE 

TO WITHDRAW WHEN THEY REALIZED THEY WOULD HAVE TO GIVE UP 

THE CARDS FOREVER. THE SUCCESS REINFORCED OUR BELIEF THAT 

GREETING CARDS ARE IRREPLACEABLE. 





BEING YOUNG IS ALL ABOUT BEING EASY TO GET ALONG WITH. ITʼS 

ABOUT BEING UNINHIBITED. ABOUT MAKING CONNECTIONS AND 

FRIENDSHIPS BASED ON MUTUAL LIKES AND MINDSETS. ABOUT 

GOING OUT INTO THE WORLD AND HAVING FUN. TRUE TO IT, WE AT 

ARCHIES ARE CONSTANTLY ON THE LOOKOUT FOR BRANDS THAT 

SHARE OUR ETHOS AND VALUES TO BECOME FRIENDS WITH, AND 

BRING THEM TO INDIA.

OVER THE PAST FEW YEARS, WE HAVE PROVIDED OUR CUSTOMERS 

WITH QUALITY MERCHANDISE BY ENTERING INTO STRATEGIC PART-

NERSHIPS WITH INTERNATIONAL ICONS LIKE GARFIELD, SMILEY, 

SNOOPY, COW PARADE AND ME TO YOU AMONG OTHERS. THEIR 

OFFERINGS HAVE RANGED FROM MUGS TO SOFT TOYS TO CUSHIONS 

AND CERAMIC COW FIGURINES THAT ARE REPLICAS OF PIECES OF 

ART. ALL THESE PRODUCTS HAVE BEEN WELL RECEIVED AND LOVED BY 

THE PEOPLE.

IN THE BUILD-UP TO THE FOOTBALL FEVER PITCH, THE PAST YEAR SAW 

US INTRODUCE FOOTBALL MERCHANDISE TO PROVIDE OUR CUSTOM-

ERS A CHANCE TO LITERALLY WEAR THEIR HEARTS ON THEIR SLEEVES 

WHEN THEY SUPPORT THEIR TEAMS. THE COLLECTION INCLUDES 

THINGS LIKE SIPPERS, T-SHIRTS, MUGS, KEY CHAINS AND SCHOOL 

BAGS AMONGST OTHERS. THE COLLECTION HAS BEEN A HUGE HIT.





The young want the world and they want it now. Waiting is a 

concept alien to them. They do what they want and they do it 

when they feel like it. The growth of online shopping in India is a 

testament to that. The convenience of being able to shop 

whenever and wherever has become the biggest appeal of online 

shopping and the youngsters are just lapping it up, as evident from 

the heavy traffic and sales on archiesonline.com leading up to 

occasions like Rakshabandhan and Valentineʼs Day.

Keeping up with it, over the last year we have made significant 

efforts to provide an even better experience to the shoppers at 

archiesonline.com. The number of products on offer has grown 

and so has the ease of shopping and customer satisfaction. What 

has gone down is the time being taken to deliver the products to 

the customers. From servicing a limited number of cities, we are 

now delivering to cities all over India by entering into tie-ups with 

local courier service providers. 

The love we are receiving from the people has increased manifold 

and has manifested itself in the form of ʻLikesʼ on our Facebook 

page. The tally stands at a staggering 287000 and encourages us 

to do even more.





THINKING BIG IS THE MANTRA OF THE YOUNG. THEY DONʼT BOTHER 

THEMSELVES WITH WORDS LIKE CAUTION OR SATISFACTION. THEY 

ARE ALWAYS HUNGRY AND ALWAYS RARING TO GO. IF THEY SEE AN 

OPPORTUNITY, THEY GRAB IT. IF THEY DONʼT SEE ONE, THEY CREATE IT. 

WITHOUT THE YOUNG, THE WORLD WOULD STOP MOVING.

TAKING OUR CUES FROM THE YOUTH, WE ARE FOREVER LOOKING TO 

EXPAND OUR OPERATIONS. AS THE ECONOMY IS GROWING, SO ARE 

WE. WE ARE CONTINUOUSLY TAKING STOCK OF THE MARKET SITUA-

TION, ASSESSING THE OPPORTUNITIES AND TAKING DECISIONS 

BASED ON THE GROUND REALITIES. SINCE THE FOOTFALLS IN MALLS 

AND HIGH STREETS ARE GROWING EVERY PASSING DAY, WE ARE 

FOCUSING ON STRENGTHENING OUR PRESENCE IN THESE SPACES. AT 

THE SAME TIME, WE ARE ALSO LETTING GO OF PLACES THAT ARENʼT 

GETTING US THE DESIRED RESULTS. THE FOCUS IS TO BE WHERE THE 

YOUTH IS, AS ITʼS THEM WHO ARE DRIVING THE ECONOMY.   





TO CELEBRATE, THE YOUNG DONʼT NEED AN OCCASION THEY NEED 

AN EXCUSE. THEY ARE FOREVER IN LOVE AND ARENʼT AFRAID TO 

ADMIT IT. THEY WANT TO SHOUT IT OUT FROM THE ROOFTOPS AND 

WANT EVERYONE TO BE A PART OF THE CELEBRATION. AND THAT IS 

PRECISELY WHAT WE HELP THEM DO.

OUR SPECIAL OFFERINGS FOR OCCASIONS LIKE VALENTINEʼS DAY, 

MOTHERʼS DAY, FATHERʼS DAY, ETC. GIVE THE YOUTH EXACTLY WHAT 

THEY NEED TO PROFESS THEIR LOVE TO THE PEOPLE WHO REALLY 

MATTER IN THEIR LIVES. THE SPECIALLY DESIGNED GREETING CARDS, 

GIFT ITEMS AND THE SPECIAL SOMETHINGS ADD JOY TO LIVES.

APART FROM THESE SPECIAL DAYS, OUR RANGE OF HUGGABLES, THAT 

INCLUDE SOFT TOYS AND PILLOWS ARE AN IDEAL GIFT TO MAKE EVE-

RYDAY SPECIAL AND SERVE AS A CONSTANT REMINDER OF THE BOND 

THAT PEOPLE SHARE WITH THEIR LOVED ONES.
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