UNITED SPIRITS LIMITED

Bangalore PRESS RELEASE

July 31, 2013

UNAUDITED RESULTS APR-JUNE’13
Res mary:

Q-Io
. - L ime
. 20% \’5’"’!-‘1( brands

=N

The Board of DigeCtorsT o _ gl ™ eeting in _Bangalore today,

d appr@ \'- Lhis W3 e first

meeting of t : ituted B

i
q

qr
g s — USL IND
314 ,/ lion Cases)

UE (XCrore

”

considered

The i

Ja

=)
s o 7%

236.09 | EBIDTA (3 T 24%
84.82 109%
56.01 r B 110%

During the first quarter of fiscal 2014, the strategic brands of the Company grew 20% and
added 1.34 million cases. These brands now represent over 26% of the overall volumes of

USL compared to 22% for the comparable quarter and 23% for fiscal 2013.



The results have been impacted by a sharp increase in the costs of its primary raw material
- Extra Neutral Alcohol (ENA) - over the comparative period of the previous fiscal. The
increase of nearly ¥ 20/case translates to an adverse impact of over ¥ 61 crore in the Cost of
Goods which flows down to the operating profit line. The evident cartelization by vendors

when quoting for thejethanol supply tenders of the Oil Marketing Companies is a pointer to

further increases in t rice of this key ingredient.
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The Board of Directors has also been reconstituted to reflect the change in the share

holding pattern.



Tamil Nadu continues to be a dampener on USL business with the ordering mechanism
deliberately skewed to favor brands from select local vendors at the cost of the popular
brands of USL. From a situation 3 years ago where one of every three bottles sold in
Tamil Nadu was from the USL stable, the USL share is how down to one out of every six
bottles sold.

ategic brands ompany continue to perform well. The No.1 McDowell’s Whisky

fa has regist thy growth of just under 258 The DietMate series which

in@g i € oped throug Do) process of the Vittal Mallya

Scié 3 inder its belt - Royal Challenge
DietMa &LV ate ky and Bagpiper DietMate Whisky -

these a

that are at a premium to the

. (TS
mother bra shed with the introduction of

premium varia 3

\=" SelduRes iple Gold

Reservelin addition to the hese

brands

Intere CO or ~t @fter are down around 4% representing the benefit of

repayment o e of loans at @, the proceeds of the

issue of pre Further red luring the year.




