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During the last quarter of fiscal 2013 the strategic brands of the Company grew 30% and

added 1.7 million cases. The entire portfolio grew 4% during the quarter.

During fiscal 2013 the strategic brands grew 21% and the annual volumes stopped just
short of 29 million cases representing nearly a quarter of Company’s overall volumes. On a

comparable basis for fiscal 2012, these brands represented 22% of the overall volumes.

During the last quart@r of fiscal 2013, USL was successful in obtaining revenue enhancing

opportunities in And Pradesh and Karnataka - these have been capitalized on and

suc@ssfully impleme ereby enhancing profitability.
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Spirit costs for the year are up by %3.4 per litre or ¥13.6 per case; for the quarter, they are
up by %7.9 per case (nearly %2 per litre). The adverse impact of this is over ¥160 crore for
the fiscal year and I25 crore for this quarter alone. Despite the output of the crushing
season coming into the market in Q-IV, ENA costs did not come off their high during Q-IV

and were down only marginally at the end of the year.
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