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We are enclosing herewith the Press Release titled “Metro Brands Limited Reports Growth
of 12% in Q2 FY 2025-26 Performance; EBITDA grows 12%.”

The same is also available on the website of the Company at www.metrobrands.com.
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Metro Brands Limited Reports Growth of 12% in Q2 FY 2025-26 Performance;
EBITDA grows 12%

Mumbai, 16 October 2025: Metro Brands Limited (MBL), one of India’s leading footwear specialty retailers,
announced its Standalone and Consolidated Financial Results for the quarter and half year ended 30th
September 2025, reporting a stable performance driven by steady consumer demand and the company’s
ongoing strategic initiatives.

During the quarter, MBL recorded standalone revenue of INR 636 crore, an increase of 12% year-on-year. E-
commerce (including omni- channel) continued to be a key growth driver, contributing INR 90 crore, marking a
year-on-year growth of 39%. The Company reported a gross margin of 55% and a PAT margin of 10%, reflecting
a disciplined approach to cost management and operational efficiency.

Commenting on the results, Mr. Nissan Joseph, CEO, Metro Brands Limited, said:

“Q2 delivered a continued growth performance, and | was pleased to see that we were able to maintain this
trajectory while improving our Gross Margins and EBITDA growth in line with the sales improvement. We stayed
focused on enhancing customer experience across channels and continued to build momentum through our
store expansion and digital investments. The launch of Clarks Cloudsteppers across 200 Metro and Mochi
stores, along with 42 new store openings- including Foot Locker and New Era, further strengthened our
portfolio.”

Metro Brands continues to strengthen its leadership position through strategic partnerships, digital
acceleration, and a differentiated retail footprint, reinforcing its commitment to long-term sustainable growth
and shareholder value creation.

About Metro Brands Limited (BSE: 543426; NSE: METROBRAND)
www.metrobrands.com

Metro Brands is one of the largest Indian footwear specialty retailers and is amongst the aspirational Indian brands in the footwear category.
The Company opened its first store under the Metro brand in Mumbai in 1955, and have since evolved into a one-stop shop for all footwear
needs, by retailing a wide range of branded products for the entire family including men, women, unisex and kids, and for every occasion
including casual and formal events. In addition to men’s, women’s, and kid's footwear, it also has a wide range of handbags, belts, wallets,
etc. Metro Brands retails footwear under its own brands of Metro, Mochi, Walkway, Da Vinchi and J. Fontini, as well as certain third-party
brands such as Crocs, Fitflop, Fila, Clarks, Skechers, Puma and Adidas which complement its in-house brands. The Metro footwear range
is specially curated based on the regional sensitivity to cater to the needs of different regions.

As of September 30, 2025, the Company operated 966 Stores across 211 cities spread across 31 states and union territories in India.



