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About us

At YES BANK, our differentiation begins
with a simple word called “Yes'.

YES BANK represents the true spirit of business excellence, encompassing
facets of knowledge, human capital, trust & transparency, technology and
responsibility.

We are India’s fourth largest private sector bank. We have steadily built a
full-service commercial bank with Corporate, Retail and SME Banking platforms,
and with a comprehensive product suite encompassing Financial Markets,
Investment Banking, Corporate Finance, Branch Banking, Business Banking and
Transaction Banking, as well as Wealth Management offerings.

Vision

YES BANK has a vision to ‘Build the Best Quality
Bank of the World in India’ by 2020 and to
concurrently evolve its organizational character as
the ‘Professionals’ Bank of India’.
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Highlights, 2013-14

¥

Number of Number of ATMs Number of
branches (new 188) employees
(GIEVAE)) (new 1,774)

CASA (in %) Loan book Deposits Balance Sheet size
(in % crore) (in % crore) (in % crore)

Stock information

Bombay Stock Exchange (BSE) National Stock Exchange (NSE)
BSE Code 532648 NSE Code YESBANK
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Message from the
Non-Executive Chairman

In FY 2013-14, the Indian economy
showed signs of cautious optimism.

In the second half of the fiscal year
under review, the Indian economy
received an impetus through
infrastructure project approvals by the
Cabinet Committee on Investments
(CCl) and moderating trajectory of
inflation.

With the US economy gaining momentum, the
Federal Reserve gradually reduced the economic
stimulus program in 2013 which impacted emerging
market countries with a high current account deficit.
The result was that India witnessed a capital outflow
of US$12.6 billion from its domestic equity and
bond markets between May 2013 and August 2013,
the rupee depreciating by about 16%.

The Reserve Bank of India (RBI) stepped in to address
the currency instability through the introduction of
several measures including the increase in interest
rates and tightening liquidity. The RBI also provided
unconventional dollar swap windows to public
sector oil marketing companies (for oil imports) and
banks [for FCNR (B) deposits and Tier | Capital] for a
limited period till November 2013.

The Indian banking industry faced corresponding
challenges due to the economic slowdown, as

a result of which asset quality preservation took
precedence over growth requirements. Though the
warning signals subsequently subsided following
expectations of improved policy measures and robust
government initiatives, commercial banks engaged in
cautious lending.

YES BANK sustained its growth through an enduring
commitment to Business Excellence, while improving
quality and customer delivery models. This resulted in
healthy and balanced growth across all parameters
including non-interest income, stable cost-to-income
ratios, increasing branch and ATM footprint, human
capital and best-in-class asset quality even as the
external environment remained challenging.
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Since inception, it has been YES BANK's constant
endeavor to establish a robust Corporate Governance
framework was in fullest conformity with the
regulatory requirements of the RBI, the BR Act and
the Companies Act, among others, helping establish
best-in-class practices within the Indian banking
system. Towards the foregoing, the Bank also
expanded the constitution of its Board by appointing
two additional Independent Directors Mr. Saurabh
Srivastava and Mr. Vasant V Gujarathi. The newly-
appointed Directors bring significant experience in
the area of policy making, supervision and strategic
direction, having worked with international and
Indian firms across technology/audit and stakeholder
relationship management. We are optimistic that
these inductions will add considerable value to YES
BANK's Board of Directors on the one hand and
increase the presence of Independent Directors on
the Board to 70% on the other, strengthening the
Bank’s governance commitment.

The Board, in accordance with the provisions

of the Companies Act, constituted a Corporate
Social Responsibility Committee comprising a
majority of Independent Directors. The functions

of the Committee comprise the formulation and
recommendation of a CSR policy, which indicate the
activities to be undertaken by the Bank; and also
institute a transparent monitoring mechanism for
the implementation of recommendations.

Technology has been a key differentiator at YES
BANK , and the Bank has received many awards

& recognitions in this regard. In conformity with
extant RBI circulars, an IT Strategy Committee was
constituted to provide strategic inputs to review and
amend the aligned corporate and IT strategy and
ensure that the IT architecture complemented the
Bank’s business model.

I A—

The newly-appointed Directors
bring significant experience

in the area of policy making,
supervision and strategic
direction, having worked

with international and Indian
firms across technology/audit
and stakeholder relationship
management.

During the year under review, the Board of Directors
endeavoured to extensively engage with the top
and senior management leaders of the Bank

during various committee meetings of the Board.
Such engagements have provided the Board with
an opportunity to mentor and groom the Bank’s
leadership to take on additional responsibilities,

and also align them strategically with the Vision of
the Bank.

All the above steps taken during the year under
the overall guidance of the Board of Directors
ensured that YES BANK continued in its chosen
path of evolving its organizational character as the
'Professionals’ Bank of India’.

Best wishes,
1
M
|
M. R. Srinivasan
Non-Executive Chairman

YES BANK Limited
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Managing Director
and CEO’s communiqué

Rana Kapoor, Managing Director & CEO




Corporate Overview | Managing Director and CEQ’s communiqué

s 07/

When | wrote to you last, the global economy was witnessing some green shoots
of recovery led by the advanced economies of the US, the EU and Japan. With
signs of sustainable recovery in the US, the Federal Reserve had begun preparing
the market for the eventual tapering of US bond purchases. A lot has changed
since the summer of 2013 when the Federal Reserve first hinted at a gradual
reduction of its quantitative easing (QE) program. Following initial gyrations in the
emerging markets during the first half of FY 2013-14 in response to the Federal
Reserve’s tapering, the global economic outlook has since remained stable. World
economic growth is projected to improve from 3% in 2013 to 3.6% in 2014, with

a revival mainly coming from advanced economies.

While the recovery in advanced economies led by
the US gathered pace, economic activity in emerging
market economies was sub-potential. Faced with
tighter credit conditions and challenges to rebalance
the economy from investments and exports to
consumption, Chinese economic growth moderated.
Likewise, political uncertainty and geopolitical

risks amid the ‘'new normal’ of tapering of the US
quantitative easing program constrained recovery in
the ‘fragile’ emerging market economies of South

Africa, Brazil, Indonesia and Turkey.

While the Indian economy more or less typified the
‘fragile’ EME basket for the first half of FY 2013-
14, timely policy responses to contain twin deficits
helped restore a semblance of stability during the
second half. The Indian economy grew at a sub-
5% rate for the second year in a row, led mainly

by a deceleration in industrial growth and sluggish
investment demand. High interest rates, sticky retail
inflation, policy uncertainty and declining capital
productivity constrained industrial output. Faced
with compulsions to rein in fiscal deficit, slackening
government spending had a detrimental impact

on rural consumption growth. The result was that

investment and consumption growth declined to
11-year lows.

In its endeavour to fight inflation and contain
inflation expectations, the Reserve Bank of India (RBI)
made a gradual transition from a multiple indicator-
based approach of monetary policy to a rule-based
approach with the nominal anchor defined as

the headline Consumer Price Index (CPI). Faced

with sticky retail inflation, the RBI was compelled

to increase the policy repo rate by 75 bps amidst
moderating growth, while a gradual normalization
exceptional policy measure was attempted following
a sharp depreciation in the Rupee during May-
August 2013.

The outlook for the Indian economy in FY 2014-

15 appears cautiously optimistic. Recovery in the
advanced economies and evolving dynamics of
global liquidity are likely to shape the country’s
growth trajectory. On the domestic front,
infrastructure project approvals by the Cabinet
Committee on Investments (CCl) and moderating
inflation on account of a negative output gap would
be supportive. We expect Indian economic growth
to moderately improve to 5.4% in FY 2014-15 from
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Our focus is to drive greater
penetration of our offering to
urban, semi-urban and rural
areas. Building excellence in
service delivery is critical for
our long-term growth and
sustainability in a competitive
banking environment.

the CSO's estimated 4.9% in FY 2014-15. We expect
the RBI to maintain a prolonged pause in policy
repo rates, encouraged by a projected moderation
in inflation. The occurrence of El Nino and a
consequent sub-normal monsoon remains an

event risk.

Following the Business Excellence mantra
At YES BANK, we are committed to our vision of
establishing the ‘Best Quality Bank of the World in
India’ by 2020, as reflected in our continued focus
on business excellence and quality over the last 10
years since our inception.

Despite a challenging macroeconomic environment
in FY 2013-14, we continued to deliver consistent
results through execution as a part of our focus on
quality and business excellence. This enabled us to
achieve highly satisfactory results and significant
value for our stakeholders. The Bank continued to
deliver on all key parameters across all four quarters.
In short, it was a rewarding journey in FY 2013-14.

The Bank'’s net interest income increased to 32,716.3
crore from 2,218.8 crore in the previous year, a
growth of 22.4%. Our operating profit registered

a 25.5% growth to reach 32,688.0 crore from
%2,141.7 crore in the previous year. Our total Balance
Sheet size increased 10.0% from %99,104.1 crore as
of March 31, 2013 t0 ¥109,015.8 crore as of March
31, 2014.

These factors contributed to the creation of
significant shareholder value with our basic and
diluted EPS increasing to 344.92 and 344.35,
respectively, augmenting our book value to ¥197.5
after a dividend recommendation of 8 per share.

We also witnessed a sound improvement in our low-
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cost deposit base, which helped sustain and improve
margins. CASA (Current Account and Savings
Account) stood at 22.0% at the end of 2013-14,
against 18.9% in the previous fiscal. On the asset
quality front, Gross Non-Performing Assets (GNPA)
remained under control at 0.31% at the end of FY
2013-14 in a challenging macro environment.

During FY 2013-14, we opened 130 branches

and are now present across all States and Union
Territories of India. Our customers were served
through an extensive network comprising 560 state-
of-the-art branches spread across 375 pan-India
locations and more than 1,100 ATMs. | am pleased
to reiterate the success of our 7% savings interest
rate offering. We witnessed a rise in corporate salary
and other salary accounts. We developed robust
SME and Retail Banking Asset platforms, which are
emerging as important growth drivers and are likely
to remain so over the next three years and beyond.

Our focus is to drive our penetration deeper in
urban, semi-urban and rural areas, marked by
excellence in service delivery, which will remain
critical to our long-term growth and sustainability in
a competitive environment.

Enhancing our Retail Franchise

To make the banking experience more customer-
centric, we augmented our retail and branch
banking offerings with products and services like YES
SWARN, Travel Cards and Mobile Payments. During
the year under review, YES BANK was one of the five
banks allowed by the RBI to import gold. We also
launched YES GARV and YES GLORY, which are new
banking propositions for celebrities, cricketers and
other sportspersons.

We successfully launched YES INVEST, an online
equity trading platform that combines the benefits
of a best-in-class savings account proposition with
an industry-leading investing platform to offer an all-
encompassing wealth management solution to our
retail customers. YES INVEST offers a client-centric
approach to wealth management with a single-point
access to multiple asset classes, innovative tools,
in-depth research and a robust execution platform.
YES INVEST was launched through the Bank’s fully-
owned subsidiary, YES SECURITIES (INDIA) Limited.

A Continued Focus on Responsible
Banking

The Responsible Banking approach supported

by a triple bottom-line focus enabled the Bank

to integrate sustainability and corporate social
responsibility. This approach produced tangible
results for the wider community through a number
of pioneering initiatives.

YES BANK, the first Indian Bank to release
‘Sustainability Report - Catalyzing a Shared
Sustainable Future’, received an A Level Check

from GRI for its reporting. Unique initiatives like

YES COMMUNITY resulted in a large positive
environmental and social impact, reaching 3.4 lac
citizens. Campaigns like "YES to Save our Pride — The
One Horned Rhino” were launched in partnership
with the Government of Assam. ‘Sustainability
Series’, a unique first-ever platform, was successfully
instituted to address environmental and social risks
that financial institutions need to integrate into
lending decisions.

YES BANK signed the ‘Natural Capital Declaration’,
becoming the first financial institution in India to
endorse this finance-led CEO initiative, underscoring
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| am pleased to report that we
received significant institutional
recognitions, awards and
accolades from Indian and
global media houses, consulting
organizations and thought
leadership forums, among
others.

its commitment to integrate natural capital
considerations into products and services. This

was followed by our convening the Natural Capital
Awards, inaugurated by Dr. Shashi Tharoor, Minister
of State for HRD, and Dr. R.K. Pachauri, Director
General, TERI.

We forged partnerships to achieve significant
sustainable development traction through MoUs
with IICA and TERI BCSD. Taking a leadership
position in the Indian BFSI sector, we became the
first bank to achieve the ISO 1400:2004 certification
for Environmental Management System.

Another successful initiative comprised "YES! i am
the CHANGE' by YES FOUNDATION, a nationwide
platform to connect with youth and social causes.

The Bank's strong position on the sustainability and
CSR fronts, resulted in accolades at the Karlsruhe
Sustainable Finance Awards (Germany), the CII-ITC
Sustainability Awards, Golden Peacock Award for
Corporate Social Responsibility and the highest score
among Indian banks on the CDP’s Carbon Disclosure
Leadership Index for India.

Investing in Strategic Alliances and Event
Properties

YES BANK's association with major event properties
continued during the year. | am pleased to inform
that we entered the second year of our five-year
partnership with the Pepsi Indian Premier League
(IPL) 2013-2017 as the Official Central Partner
(Financial Services category). IPL, the foremost event
property in India, will provide us with a platform for
increased brand recognition and widen our pan-
India Retail Banking initiatives.
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YES BANK also entered into a multi-year partnership
with the Hockey India League (HIL) commencing
from 2014. YES BANK is fully committed to the
growth and development of hockey, India’s

most participative sport. Through its vibrant and
innovative sporting format, HIL brings together

the entire country, irrespective of regional or
demographic diversity, and also grooms a steady
pool of young and talented players for the Indian
national team.

Additionally, the YES BANK Best CFO Survey &
Awards, Emerging Companies Awards and the
SME Awards, all in association with Business
Today, continued to recognize leading Indian CFOs,
emerging corporates and successful SMEs.

YES BANK sustained its highly successful partnership
with the India Art Fair, India’s first and only
international art fair showcasing the widest range of
modern and contemporary art since 2008, and now
one of the best attended fairs globally.

Recognition for our Initiatives

| am pleased to report that we received significant
institutional recognition, awards and accolades
from Indian and global media houses, consulting
organizations and thought leadership forums,
among others.

YES BANK was awarded the Performance Excellence
trophy at the IMC Ramkrishna Bajaj National Quality
Awards, the pinnacle of Quality Awards in India.
This award reiterates our focus on superior quality
and service delivery as a means to achieve business
excellence.

We were given the prestigious ‘Strongest Bank in
India” award by Asian Banker, a leading publication
in the Asia-Pacific based out of Singapore. We were
also adjudged the ‘Best Mid-sized Bank’ by the
Business Today-KPMG study 2013. This was the sixth
consecutive time that YES BANK was recognized by
Business Today in its Best Banks award.

The Way Forward

We are witnessing an exciting phase of growth.

We will continue to pursue our strategies with even
greater confidence and conviction. We are poised
to adapt suitably to the evolving economic and
business environment with agility and responsibility.
Our business model, widening branch presence,
inspired culture of professional entrepreneurship and
teamwork put us in a strong position to address the
needs of our clients, generate higher stakeholder
returns and move towards emerging as the ‘Best
Quality Bank of the World in India’. | am confident
that the hard work of our team and support of the
entire stakeholder community will take YES BANK to
greater heights of banking excellence in India.

Thank you.

Sincerely,

=

/

Rana Kapoor
Managing Director & CEO



excellence

IN ITS TENTH YEAR OF INSTITUTIONAL
EXCELLENCE, YES BANK REMAINED FIRMLY
COMMITTED TO ITS VISION OF ‘BUILDING
THE BEST QUALITY BANK OF THE WORLD
IN INDIA" BY 2020.

Corporate Overview | Business excellence

ver the last decade, YES BANK has provided
Ocomprehensive financial services to numerous
individuals, medium and small scale enterprises and
corporates, helping catalyze the Indian economy and, in
doing so, emerging as the fourth largest private sector
bank in India. Besides, the Bank has addressed the needs
of a number of the unbanked through innovative and
competitive offerings, widening financial inclusion across

the country’s population.

At YES BANK, the business of banking and the pursuit of
excellence are integral to our success. Hence, success at
the Bank is not derived from reliance on a few business
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FueIIing India’s

aspirations

—
Jchhatrapati Shivaji ’
/== INTERNATIONAL AIRPORT GVK

— MUMBAI

umbai International Airport
Limited’s relationship with
YES BANK has been expanding
and growing year-on-year. MIAL
is committed towards making
Chattrapati Shivaji International
Airport one of the world’s best
airports that consistently delights
customers through service
excellence. It also looks forward

to excellence in services from its
business partners. YES BANK's
understanding of our business and
a solution-oriented approach has
been the key driver of our successful
and long association. YES BANK
has been quick to respond to our
demands whenever placed on them
and we have been impressed with
the quality of services they have
consistently provided to us.

Rajeev K. Jain
Chief Executive Officer,

aspects but on addressing the opportunities and Mumbai International Airport Limited

challenges of the entire ecosystem — internal and external.

This holistic management comprises Vision clarity and
strategic direction combined with a strong focus on
execution through customer proximity, customized
solutions and superior customer value, driven by our
differentiated Knowledge Banking approach.

In the tenth year of institutional excellence, YES BANK

remains firmly committed to the vision of ‘Building the
Best Quality Bank of the World in India’ by 2020.
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hen it came to relationships with our clients,

E n d u ri n g we took a decision early in our existence
that 'KYC" — Know Your Customer — is more than an
| -t . h = aspect of regulatory compliance but an important
re a I O n S I p S component of our management philosophy. Hence,

depending on the business segment, we created
focused relationship teams with subject, sector

AT YES BANK, WE DO NOT OUTSOURCE
RELATIONSHIP MANAGEMENT. OUR DIRECT
RELATIONSHIPS WITH OUR CLIENTS, PARTNERS,
VENDORS, EMPLOYEES, INVESTORS AND OTHER
STAKEHOLDERS ARE CENTRAL TO OUR VISION
AND STRATEGY.

and segment expertise to engage directly with our
clients at various levels without the involvement of
call centers or outsourcing agencies. At YES BANK,
our ability to attract and retain customers was
drawn from an understanding of what customers
needed, comprising a comprehensive product suite,
customized and tailor-made financial solutions and a
‘money doctor’ approach.
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These relationships manifested in new client acquisitions,
repeat engagement with existing clients, reference-

led leads to new customers, enhanced cross-sales and
relatively low marketing and credit costs. This, in turn,
translated into revenue predictability on the one hand and
lower costs on the other, strengthening profitability.

YES BANK made it convenient for customers to engage
with the Bank. The Bank invested in a fast-growing
branch (560 in FY 2013-14) and ATM network (1,139 in
FY 2013-14), supported by around 8,800 friendly and
knowledgeable employees. Besides, the Bank invested in
an extensive online and mobile banking presence that
made it possible for customers to transact anywhere,
anytime.

In the area of customer service, YES BANK measured
external and internal service delivery (customer satisfaction)
using dashboards, voice of the customer (VOC), branch
service committee meetings, Sigma score cards and
external/ internal customer satisfaction surveys. These
initiatives not only helped build mutually-beneficial
customer relationships but also ensured stringent service
level agreements (SLAs) across the Bank.

This was the result: India’s youngest bank catered to the
needs of a number of the country’s leading corporates
and conglomerates. Correspondingly, the Bank’s Net Profit
grew 24.4% y-o-y to ¥1,617.8 crore in FY 2013-14 from
%1,300.7 crorein FY 2012-13.

Lifecycle Banking

n our quest towards emerging as

a complete solutions provider to
manage our payments, we found
an extremely responsive partner
in YES BANK. Their ability to
understand our needs and provide
a comprehensive, technological and
scalable solution proved extremely
rewarding for us and our vendors.
Over the last nine-plus years, YES
BANK has provided us with a
wide array of banking services to
strengthen operational efficiencies.
The emphasis YES BANK has placed
on business excellence and superior
service delivery has ensured that this
relationship is a lasting one. | am
sure that together, we will achieve
many more milestones in the years
to come:

Rajesh Gupta

Director Finance & Group CFO,
Havells India Limited
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O ur focus on emerging as the ‘Professionals’

2 Bank of India’ helped create a distinctive
H u m a n Ca p Ita I and consistent "YES BANK' culture and
m a n a g e m e n t experience across our rapidly expanding

pan-India branch footprint.

Over the past 10 years, even as the Indian

AT YES BANK, BUSINESS EXCELLENCE IS DRAWN
FROM THE ABILITY TO CONSISTENTLY ENERGIZE
AND ENGAGE OUR PEOPLE AND INVEST TOWARDS
THEIR PROFESSIONAL AND PERSONAL GROWTH.
THIS IS IN LINE WITH OUR ETHOS OF PROFESSIONAL
ENTREPRENEURSHIP, REFLECTED IN THE ‘OWNER - One of our learnings was that irespective
PARTNER - MANAGER’ PHILOSOPHY. of the business cycle, the management at

economy experienced multiple cycles, we
gained invaluable experience in managing
these cycles through organizational agility,
tenacity and flexibility.
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all levels needs the highest degree of confidence and In FY 2013-14, YES BANK continued to remain an
conviction in business strategy and execution along employer of choice at leading Indian business schools.
with the need to communicate this to stakeholders. We Besides, we hired a number of experienced professionals
witnessed, first during the downturn of 2008-09 and from other private sector banks that strengthened our
subsequently in 2012-13 and 2013-14, that while cost retail banking leadership. We continued to balance the
efficiencies are important, employing counter-cyclical recruitment of top and senior management professionals
strategies with respect to investments in training and at one end with middle, junior and general management
employee development is also a critical factor that can professionals at the other.

enhance productivity.
P Y The result of this investment in people was that the

Consequently, in 2013-14, even as the external Company created a robust workforce of around 8,800
environment remained sluggish, YES BANK continued employees in just 10 years. Correspondingly, the number
to invest in training and multi-skilling across locations, of YES BANKers witnessed an increase of 25% in
functions, businesses and engagement modes. Besides, FY 2013-14 alone to reach 8,798 towards the close

the Bank introduced employee initiatives that emphasized of the year.

care, empathy, engagement and sensitivity, reinforced by a

robust owner-manager-partner approach.

Growing careers was among the first employees at YES BANK and it
has been a wonderful journey of 10 years in seeing the

organization scale new heights under the leadership of
Mr. Rana Kapoor.

Working in the Human Capital department, | experienced
first-hand the culture of professional entrepreneurship
and innovation while placing the highest emphasis on
people management.

Looking back, | feel a distinct sense of pride to be a part
of this institution, which has embraced the motto of
business excellende:

Farahnaz Adappa

Executive Vice President and Head Compensation & Benefits,
YES BANK Limited
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Processes and
guality excellence

AT YES BANK, BUSINESS EXCELLENCE IS DERIVED FROM A REINFORCEMENT OF PRACTICES
AND PROCESSES ALIGNED WITH OUR VISION TO EMERGE AS THE "BEST QUALITY BANK OF
THE WORLD IN INDIA" BY 2020. A RAPIDLY GROWING BRANCH NETWORK, NEW BUSINESS
GENERATION, NEW PRODUCT AND SERVICES INTRODUCTION AS WELL AS EVOLVING
REGULATIONS, EMPHASIZED A FOCUS ON PROCESSES, CONTROLS AND SYSTEMS.
PROCESS AND QUALITY EXCELLENCE ENSURED BETTER RISK MANAGEMENT, HIGHER COST
EFFICIENCIES AND, MOST IMPORTANTLY, CONSISTENT AND SUPERIOR CUSTOMER SERVICE.
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i

Driving customer
value

&

ClubMahindra

We have ended FY 2013-14
and are looking forward to
an eventful FY 2014-15. There will
surely be a lot of running around
and hits and misses on the way. In

the year that has just gone by, we
received great support from the YES

he Bank’s focus on procedural excellence was validated BANK team. While we continuously

by the IMC Ramkrishna Bajaj National Quality (RBNQ) got proactive support from the
Business Excellence Award — 2013 in the services category, Mumbai team, the Chennai branch
the first Indian bank to win this highly prestigious award. team was also always on its toes to
YES BANK was adjudged winner on the basis of a rigorous serve our immediate requirements.
evaluation process covering leadership, strategy, customer Despite systemic challenges, the
and market orientation, measurement, analysis, knowledge team tried to ensure that we
management, workforce and process management. received adequate attention. We

thank you and value your effort
towards our business relationship
and look forward to your
continuous support in the years

Some of the ways in which we reinforced quality
excellence at YES BANK comprised:

® Establishment of two world-class National Operating
Centres (NOC) in Mumbai and Gurgaon to provide superior

: _ an _ to comes
customer service and business continuity planning
e Creation of business excellence frameworks and quality Kalpa Na Nanda
practices such as Five-S, Quality Circle, Lean, Six Sigma and Senior Manager, Corporate Treasury,

ISO 9001 standards Mahindra Holidays & Resorts India

] o Limited
® Stronger business continuity management framework

(ISO 22301-certified) and information security
management framework (ISO 27001-certified)

The result of these process-strengthening initiatives was
reflected in one of the shortest turnaround times (TAT) in
the industry in the area of customer applications as well as
in the numerous quality and service awards that YES BANK
was awarded over the years.
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ver the years, YES BANK partnered with some
Oof the best and most innovative technology
providers for its front end (client acquisition and
servicing), mid-end (client servicing and engagement)
and back-end (internal processes) requirements. Our

unigue asset-light approach to technology ensured

AT YES BANK, BUSINESS EXCELLENCE IS consistent technology investments and upgradation,
DERIVED FROM ENRICHING THE USER benchmarked with best-in-class competencies and
EXPERIENCE THROUGH THE PRUDENT innovational in-sourcing to create next-in-class cost-
USE OF TECHNOLOGY. effectiveness.

The Bank’s key technology-centric initiatives included:

e Implementation of a framework for the
measurement of customer experience (internal

and external) to ensure that feedback across each
touch-point (customer complaint registers, customer

satisfaction surveys, telephonic surveys and employee
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feedback) was collected, analysed and acted upon with

urgency

® |everaged social media as a new channel for superior
customer service, using it to highlight products, services,
brands and new developments

e Created a singular touch-point to log, handle, escalate
and resolve customer grievances

e Ensured fullest compliance to the Banking Codes

and Standards Board of India (BCSBI), Goiporia
Committee recommendations, Damodaran Committee
recommendations and the Committee on Procedures and
Performance Audit of Public Services (CPPAPS) guidelines

The result was that even in a challenging economic
downtrend, YES BANK sustained its technology
investments and strengthened competitiveness.

Leveraging partnerships

WIPRO

Applying Thought

he relationship between YES

BANK and WIPRO goes back to
2004 when we signed the first-of-
its-kind total technology outsourcing
deal in the Indian banking industry
through global competitive bidding.
WIPRO bagged this prestigious
deal in competition with many
other global firms. This shows that
adoption of technology is firmly
embedded into the organizational
philosophy of YES BANK. WIPRO
has addressed the entire technology
requirements of YES BANK offices,
branches and their IT infrastructure,
including data centre management.

The striking feature of this partnership
is that YES BANK's strategic
implementation of technology has
always been driven by its pursuit

of quality and business excellence.
We have found YES BANK to be a
technologically-astute organization
open to innovatiofs

Soumitro Ghosh

Chief Executive,
WIPRO Infotech
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' Robust risk management

AT YES BANK, WE REALIZE THAT WE ARE IN THE BUSINESS OF MANAGING RISKS FOR
OUR CLIENTS, INVESTORS AND OTHER STAKEHOLDERS. HENCE, BUSINESS EXCELLENCE IS
DRAWN FROM OUR ABILITY TO COMPREHENSIVELY MANAGE DIVERSE RISKS.

The risk management culture at YES BANK is top-down
and bottom-up.

The Board is eventually responsible for risk management,
which comprises risk governance and oversight structure
and for maintaining an appropriate internal control
framework. The Bank's Board reviewed and approved

the threshold limits of risk to be taken in line with the
Bank's strategic objectives. These limits were continuously
monitored by an experienced risk management team and
overseen by the Risk Monitoring Committee, a
sub-committee of the Board.

Our risk culture also involved proactive risk identification,
appraisal and appropriate time-bound initiatives to
mitigate risk with the objective to balance risks with

returns. The Bank has set robust risk filters and systems
that enabled it to detect early warning signals and
embrace appropriate proactive actions.

The Bank continued to strengthen strategic partnerships
with some of the best global IT majors with the objective
to develop innovative features that enhanced process
efficiencies and provided sector-specific banking solutions.
The development of a robust business continuity plan
addressed risks and secured the overall transaction
environment.

The effectiveness of YES BANK's risk governance was reflected
in best-in-class indicators — the Bank’s Net NPA (non-
performing assets) was among the lowest in the industry at
0.05% even in an economically challenging 2013-14.

YES BANK’s GNPA (%) in comparison with other banks /
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¥/ banking

AT YES BANK, BUSINESS EXCELLENCE
IS DERIVED FROM THE INTEGRATION
OF COMMERCIAL, SOCIAL AND
ENVIRONMENTAL OBJECTIVES.

SUSTAINABRILITY

COMSERYATION

E”4ICS

t YES BANK, we made Responsible Banking and
ACorporate Social Responsibility integral to the way
we do business. This objective was reflected in responsible
banking practices, community lending, sustainable
investments, financial inclusion and environmental
stewardship. In turn, these reflected in our thought
leadership, climate change mitigation and the launch of
innovative products and services, reconciling economic
growth and social progress.

At YES BANK, Responsible Banking was not just one of the
many things we practiced; it was our brand differentiator.
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We were one of the first Indian financial institutions to
embrace an Environmental and Social Policy, reconciling
social and environmental considerations in everyday lending
decisions. We were the first commercial bank to release

a GRI A Level Checked Sustainability Report in India; we
were the only bank to be included in the Carbon Disclosure
Leadership Index of the CDP for three consecutive years;

we were the first bank in India to be certified for ISO
14001:2004 (environment management system).

As an extension of this commitment, we established YES
FOUNDATION, our social development arm, in 2012. In its
maiden year, YES Foundation championed the "YES! i am
the CHANGE' (YIAQ) initiative, a nationwide movement

to inspire, engage and empower youth to participate in
India’s social transformation through films. YIAC engaged
with over 200,000 youth, conducting workshops across all
13 [IMs, IRMA and NIFT, among others; its special program
involved the participation of over 41,400 students on
Children’s Day.

YES BANK also created YES COMMUNITY, a unique
community engagement initiative conducted across

560 YES BANK branches in 28 states and seven Union
Territories. YES COMMUNITY advocated inclusive public,
social and sustainable environmental development in
local communities through a pivotal social engagement
program. Last year, YES BANK branches conducted

more than 4,100 activities in association with residential
societies, NGOs, educational institutions, administrative
bodies and industry associations, touching 348,000 lives.

The result of these initiatives was enhanced respect. During
the year under review, YES BANK won the prestigious
Golden Peacock Award for Corporate Social Responsibility;
we received the Outstanding Business Sustainability
Achievement Award at the Karlsruhe Sustainable Finance
Awards in Germany; we were awarded the FT-IFC
Sustainable Awards for three consecutive years and we
were given the coveted Sustainable Bank of the Year award
in Asia/Pacific for consecutive years.

“YES BANK has set a
very high benchmark
in sustainability
principles.”

he recently-released reports,

which form a part of the
Fifth Assessment Report of the
Intergovernmental Panel on Climate
Change (IPCC), clearly show the
importance of pursuing sustainable
development across the globe for
tackling the challenge of climate
change. Business investments would
have to address these objectives
and there is no more effective an
instrument for bringing about
compliance in this area than for
banks and financial institutions to
embed sustainability principles in
their normal operations. YES BANK
has set a very high benchmark in this
regard, which would enable it to
simultaneously serve the interests of
its shareholders as well as those of
the society.

Dr. R. K. Pachauri

Director-General, TERI
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Financial
Inclusion

AT YES BANK, FINANCIAL INCLUSION

IS A KEY COMPONENT OF BUSINESS
EXCELLENCE; WE PIONEERED SEVERAL
INITIATIVES TO FURTHER THIS SOCIALLY-
RELEVANT ASPECT OF BANKING.

Financial inclusion is not just a social and regulatory

X

N
D

obligation but a business opportunity as well. YES BANK
created a specialized inclusive and social banking division
(ISB) responsible for the design and implementation
of various financial inclusion initiatives. In line with the
guiding principles of Frugal Innovation for Financial
Inclusion (FI4Fl), ISB developed innovative business
models and forged partnerships, leading to their seamless

implementation. The division aimed at creating viable
business models while providing "access to finance’ to the
bottom-of-the-pyramid customers.

Some of the key initiatives undertaken by YES BANK to
promote financial inclusion included YES SAHAJ — Mobile
Transaction Kit, YES MONEY — Domestic Remittance service
and YES LEAP — product suite for self-help groups (SHGs).

As on March 31, 2014:

® YES SAHAJ had recorded 430,000 transactions with a
corresponding transaction value of 325 crore

® YES MONEY had more than 15,400 Business
Correspondent Agents enrolled through 15 Business
Correspondents serving over 18 lac customers. The service
reported 103,60,000 transactions with a volume of
34,265 crore

® YES LEAP reported 40,000 credit and savings-linked self-
help groups with a total outstanding loan of ¥648.5 crore
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ith support from IASC, we formed Thendral (which means fragrant breeze in

Tamil) self-help group, which availed a loan of 306,000 from YES BANK. Most
of us procured flowers on credit from the wholesale merchant, made garlands and sold
them in the retail markets. We were dependent on the wholesaler, who cheated us by
charging us more. After we took the loan, we started purchasing flowers in cash and
obtained the best deal. Our profits have soared and our families are happy. YES BANK is
a fragrant breeze in our lives*

Thendral SHG: A Fragrant Breeze, kovilpalayam, Coimbatore

YES BANK is enriching relationships

Rave been a YES BANK Business Correspondent in Tamil

Nadu since February 2013. YES BANK's pragmatic approach
in providing all financial services (rather than just a savings
account) through the BC model has helped create a ‘win-
win-win’ proposition for customers, IASC and the Bank.

Ganesh Ramanand Rao
Chief Executive Officer, Indian Association of Saving and Credit
(IASC)
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Recent Awards and Accolades

Institutional & Business Excellence

IMC RAMKRISHNA

BAJAJ NATIONAL

QUALITY AWARDS
e Winner of RBNQ
Business Excellence Award
— Service 2013

e |MC RBNQ Performance
Excellence Trophy (Service
category), 2012, 2011 &
2010

e ‘Certificate of Merit’ in
the Service category, 2009

THE ASIAN BANKER

STRATEGIC BUSINESS INTELLIGENCE FOR ASIA'S FINANCIAL SERVICES COMMUNITY

e The Strongest Bank
Balance Sheet in India,
Dubai, 2013

® Best Managed Bank in
India for the 3-year period
(2011-2013), Jakarta,
2013

e Strongest Bank in India,
Singapore, 2012

The Asian Banker
Leadership Achievement
Awards

E3

® Best Private Sector
Banker - 2013, 2012

e Safest Banker - 2013,
2012

e Best Banker in Growth &
Expansion - 2013, 2012

e Best Banker in Efficiency
& Profitability - 2013, 2012

The Sunday Standard
Best Bankers Award
(Mid-Sized)

pUSINess|today]

e Best Mid-Sized Bank,
2013, 2012, 2010, 2009
& 2008

® Fastest Growing &
Strongest Large Bank,
2011

Business Today - KPMG
Best Banks Annual Survey

Businessworld

® Best Mid-Sized Bank,
2012

e Fastest Growing Bank
(Balance Sheet >%30,000
crore) — 2011, 2010

e Fastest Growing Bank
(Balance Sheet <330,000
crore) — 2009

India’s Best Banks:
A Businessworld —
PwC Survey

Achiever Award for SME
Enablement

SKOCH Development
Summit & Awards 2014

Responsible

Banking

_The Karlsruhe
Sustainable Finance Awards
Outstanding Business
Sustainability Achievement

Karlsruhe Sustainable
Finance Awards
Germany, 2013

1SO 14001:2004

First bank in India to be
awarded 1SO 14001:2004
certificate 2013

P \ CIHTC Centre of Excellence
\ IN for Sustainable Development

‘Commendation

Certificate’

e Significant Achievement
-2013,2012,2011 &
2010

e Strong Commitment to
Excel — 2009

ClI-ITC Sustainability
Awards - Sustainability
Asia Summit
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JOPALC, . M
$ »\;’% United Nations
W Global Compact

Only Indian bank to be an
active signatory since 2009

| CLIMATE
DISCLOSURE
LEADER 2013

e First Indian company

to be on the Carbon
Disclosure Leadership Index
for three consecutive years
-2013, 2012, 2011

® First Indian company
to be a signatory — since
2007

FT €IFC

International

Finance
FINANCIAL ~ Corporation
TIMES World Bank Group.

e Sustainable Bank of the
Year — Asia/Pacific, 2012
& 2011

e No. | Emerging Markets
Sustainable Bank of the
Year — Asia, 2008

Financial Times/IFC
Washington London

e Corporate Social
Responsibility, Bangalore,
2013

e Global Business
Excellence Award, Dubai,
2013

e Sustainability Award,
London, 2012

Golden Peacock Global
Convention

Efficient Payments Solutions &

Technology / Service Excellence

NASSCOM

FOUNDATION

ICT Led Social Innovation
by a Corporate

NASSCOM Social
Innovation honours
2012 & 2013

fisights EE

Financial Insights

‘‘‘‘‘‘‘‘‘‘‘‘ Innovation Awar

e Excellence in Domestic
Payments, 2013

® |nnovation in Payments,
2012

® |nnovation in Business
Intelligence, 2010

® Most Innovative
e-Payments Solution
Award — Asia, 2008

Financial Insights
Innovation Awards
Singapore
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Non-Executive Chairmen

/
YES // BANK
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Late Mr. Ashok Kapur
From September, 2004 —
November, 2008

Mr. S. L. Kapur
From January, 2009 — April, 2012

Mr. M. R. Srinivasan
From June, 2013 — till date
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Board of Directors

M. R. Srinivasan Radha Singh Ajay Vohra Brahm Dutt
Non-Executive Part-Time Independent Director Independent Director Independent Director
Chairman

. D

Arun Nanda Lt. General (Retd.) Ravish Chopra Saurabh Srivastava

Diwan

Independent Director Mukesh Sabharwal Non-Independent Director Independent Director
Independent Director

Vasant V Gujarathi Rana Kapoor
Independent Director Managing Director & CEO
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Management Team

Abhay Sapru Abhishek Bhagat Aditya Sanghi Ajay Desai
President Senior President Group President Senior President

Ajay Mehta Ajit Chandgude Akash Prasad Akshay Sapru
President President President President

Amit Sureka Amit Dhawan Amit Kumar Anand Ganesan
Senior President Senior President Group President President
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Management Team

Anand Bajaj Arun Agrawal Ashish Agarwal Ashish Chandak
President Group President Group President President

Asit Oberoi Aspy Engineer Astitwa Pandey Chitra Pandeya
Senior President President President Senior President

Deodutta Kurane Devamalya Dey Devang Rawal Dhavan Shah
Group President Group President Senior President President
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Management Team

Guljiv Sahwney Hariharan K. Jaideep lyer Jyoti Prasad Ratho
Group Executive Vice President ~ Group Executive Vice President Group President President

K. Somasundaram Kanwar Vivek Kapil Juneja Karan Ahluwalia
Senior President Senior President Senior President President

Kingshuk Chakraborty Lata Dave Malcolm Athaide Manish Vora
Senior President President Senior President Senior President
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Management Team

Manoj Ralhan Munindra Verma Namita Vikas Narendra Dixit
President President Senior President President

Nikhil Sahni Nipun Jain Nirav Dalal Nitin Puri
Senior President President Senior President President

Nitin Sane P. Rakesh Parag Gorakshakar Pralay Mondal
President Managing Director Senior President Senior Group President



3 6 BANK Corporate Overview | Management Team

Management Team

Pramesh Khanna Pran Jain Punit Malik R. Ravichander
President President Group President Group President

Rajat Monga Rajeev Mahajan Rajesh Jhunjhunwala Rajiv Anand
Senior Group President Senior President President President

Rajnish Datta Rakesh Arya Ramanand Pulavarti Rinki Dhingra
Senior President Senior President President President
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Management Team

Sanjay Palve Sanjay Agrawal Sanjay Mandavkar Sanjay Nambiar
Senior Group President Senior President Senior President Group President

Sanjeev Pandey Sanjiv Misra Satya Mohapatra Shivanand Shettigar
President President President Group Executive Vice President

Shubhada Rao Subramanian Ayyar Sumit Gupta Sumit Kakkar
Senior President President Group President Senior President
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Management Team

Surendra Jalan Surendra Shetty Sushil Budhia Tushar Pandey
Group President Senior President Managing Director Senior President

Umesh Gore Vijay Kumar Vikas Dawra Vinod Bahety
President President Managing Director Senior President

Vivek Bansal Yogesh Budhiraja Yogesh Kapoor Yogesh Shetye
President President President President
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Towards The
‘New New-Normal’

a?
(@g) \

The 2008 financial crisis saw the banking sector
realign strategies to predict and prevent shocks
that caused systemic vulnerability, which was a
state of ‘new normal’. This new-normal meant
putting together comprehensive mechanisms and
measures to reduce irresponsible risk, rectify lapses,
tighten compliances and add value to the economy.
However, the emerging climate change crisis, food,
energy and water insecurity and rising regional and
national inequalities demanded a surge towards

a 'new new-normal’ reality transcending from a
reactive to a proactive response towards overall
growth and development.

To create a strategic advantage in this ‘'new new-
normal’ scenario, YES BANK adopted a holistic

Microfinance
Institutions and
Affordable Housing
Group

Inclusive & Social
Banking

approach to measure its qualitative and quantitative
impact on stakeholders. The Bank’s progress, where
growth and sustainability are indivisible, entailed
creating shared value around a triple-bottom-

line. Equipped with a proactive approach and
conscientious risk-appetite, YES BANK proceeded
towards inclusive growth and national parity.

In order to link sustainable development with
stakeholder value creation, YES BANK created
innovative business solutions and services that wove
sustainability services into its core business strategy
and processes, reflecting a spirit of Responsible
Banking. This approach enabled the Bank to deliver a
positive socio-environmental impact that enhanced its
equity in the sustainability space.

Agribusiness & Rural
Banking

Responsible
Banking

Sustainable
Investment Banking

Socially Responsible
Investing
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Social transformation through empowerment

YES Kisan

Dairy Plus

Sustainability B
Series

Working towards
financial inclusion:
Inclusive and Social
Banking

Despite formidable physical bank outreach and

rural footprint, 64% Indians lack access to savings
accounts, 87% Indians lack access to ATMs and
73% of the farming community lacks access to
institutional credit. Over the 10 years of its existence,
YES BANK focused on the ‘inclusive’ growth of
‘emerging India’.

Financial inclusion is not just an ethical imperative
but a sound business decision that helps the

Bank mitigate risks and identify new business
opportunities that catalyze social development.
Through products and services specifically catering to

/

YES / BANK

Social
Transformation
Through
Empowerment

the 'base of the pyramid’, the Bank made it possible
for India’s unbanked and under-banked population
clusters to improve their economic well-being.

Cognizant of the immense business potential and
unigue banking needs of ‘the next billion" customers,
the Bank’s Inclusive and Social Banking (ISB) division
exclusively focused on ‘financial inclusion’. The Bank
provided access through suitable financial products
and services to unbanked low-income communities
across urban and rural India.

Through ISB, the Bank not only supported self-help
groups but also facilitated and inspired community
members to turn into entrepreneurs. In FY 2013-14,
through innovative products like YES Kisan Dairy
Plus, YES LEAP and YES SAHAJ, the Bank impacted
5.3 lac families across India.
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Development through
innovative business
models: YES Kisan
Dairy Plus

India is the world’s largest milk producer, accounting
for almost 17% of the global milk production with

an estimated production of 13.24 crore tonnes
during FY 2012-13, making the dairy segment the
largest contributor to the country’s agricultural
GDP. It is estimated that the dairy sector generated
revenues worth over ¥4.63 thousand crore in FY
2012-13, assuming an average consumer price of
235 per litre.

Given the dairy sector’s importance in rural
employment and revenue generation, YES BANK
extended a complete range of financial products to
dairy farmers under the aegis of YES Kisan Dairy Plus.

The single most important contribution of this

product was in providing instant credit to a farmer
for milk produce, which otherwise would take an
entire day, guaranteeing timely payment.

The YES Kisan Dairy Plus product proposition
comprised:

e [nstant milk payment (as applicable, in association
with the respective dairy)

YES Kisan Dairy Plus represented a comprehensive
suite of financial products, tailor-made for dairy
farmers. The Bank could immediately credit the milk
payment in the farmer’s account (wherever a dairy
processor installed an advanced automated milk
testing machinery), based on the data provided.

Through YES Kisan Dairy Plus, farmers experienced
the services of a formal financial institution first-
hand, a first-of-its-kind experience for many.
This generated curiosity to know more, leading
to enhanced financial literacy. Since the Bank
was now aware of the farmer’s transactional
history, a seasonal overdraft facility was offered,
which ensured that they did not have to borrow
from informal sources like friends, relatives and
moneylenders and end up permanently in a
moneylender’s trap.

e Basic Saving Account (BSA) with 6% interest and
ATM-cum-Debit Card

e Free unlimited withdrawals on any bank’s ATM
® Lean Season Over-draft (LSOD) facility

e Unlimited deposit/withdrawals through YES
BANK’s specially-deployed YES SAHAJ hand-held
device
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e Domestic inward/outward remittance service

e Annual Group Life Insurance for member and
spouse

® Flexible Recurring Deposit facility linked to BSA

YES Kisan Dairy Plus was implemented as a pilot
project in collaboration with one of the largest
dairies in South India, based in the Villupuram district

YES Dhairy- Prodess Flow for Credil and Withdrawal

of Tamil Nadu. As crop and livestock farming are
quintessential characteristics of the Indian agriculture
production system, a much-needed intervention in
the form of YES Kisan Dairy Plus enabled the Bank

to reach out to rural communities, especially farmer
households, that were conventionally unbanked

or under-banked, offering them zero or low-cost
financial products and services.
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YES BANK Payment Intervention in Paayas
YES BANK started a pilot project with Paayas
Producer Company (PPC), promoted by National Dairy
Development Board, to provide payments to farmers
along two milk procurement routes in Renwal and Sri
Madhopur Milk Chilling Center in Rajasthan.

Farmers were happy to receive direct credit in their

accounts and a majority were comfortable with

withdrawing money from other bank ATMs during
their routine visits to cities/bigger villages. Farmers
also used the YES SAHAJ Micro ATM BC facility that
YES BANK provided, which helped manage their cash
flows as per convenience.

This model represented an immense opportunity for
scale-up given that 60% of farmers supplying to PPC
already prefer the use of a regular ATM network.
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YES MONEY

YES MONEY, the innovative technology-

based remittance model helped save
close to 5 crore productive wage earning person-
hours of over 18 lac customers since inception
through more than 1 crore transactions, YES MONEY
revolutionized India’s domestic remittance model.

The model facilitates a safe remittance in India:
making it possible to deposit cash across more
than 15,000 YES BANK's authorized Business
Correspondent Agent (BCA) outlets in India within
four seconds at any time of the day. YES MONEY
catalyzed payment systems through a meaningful
mobile payment technology that was otherwise
untapped.

YES MONEY brought the transaction touchpoint
closer to the customer — in this case, India’s base-
of-the-pyramid laborer — conveniently and securely.
YES MONEY’s usage patterns show that 48% of all
transactions take place between 6 am and 10 am
and between 4 pm and midnight, which are non-

Testimony of a farmer

“I'am a farmer with three acres of land. | own three cows and have
being supplying milk to the dairy for more than two years. | supply
more than 20 litres of milk every day and earn about 3400 for a day’s
produce. Prior to the YES BANK tie-up | couldn’t plan my savings;

| received cash only the following day and on most occasions, the
amount was used immediately. | faced liquidity issues even though my
earnings were sizeable. Now, | am able to plan my savings and expenses
better because of YES BANK.” — Muthukrishnan

banking hours, clearly highlighting the convenience
of the service.

YES BANK shares a major portion of the income
generated with the Business Correspondents,
holding on to only 20% of user fees, thus generating
extra income for Business Correspondents.

For transactional confirmation, YES MONEY
extended from the use of paper receipts by sending
confirmations via text messages. Assuming that

a confirmation slip used half an A4 sheet per
transaction, YES BANK helped save approximately
one million A4 paper sheets. The remittance
technology also discouraged a user from traveling
to a bank branch, ensuring lower fuel usage, lower
GHG emissions and transportation costs.

The Bank received peer appreciation for this model,
which, with the help of the National Payments
Corporation of India (NPCI), is now being replicated
by many major banks for the benefit of a larger
population. This will also cater to the needs of a
wider customer base, beyond the user segment
which has access to mobile phones.
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YES LEAP

YES Livelihood Enhancement Action
Program (YES LEAP) provides banking
services to the underserved rural, semi-urban and
urban population through the SHG (Self Help Group)
Bank Linkage Programme and partnering with
Self Help Promoting Institutions (SHPI) engaged in
capacity building of the financially disadvantaged.

Through YES LEAP, the Bank disbursed almost ¥857
crore to about 40,000 SHGs in a little over two
years of operations. For the agriculture and allied
sectors, an increase in the bank loan by 21 positively
influenced the income of the member by ¥3.01

(U. Jerinabi’s, ‘Micro Credit Management by
Women’s Self-help Groups’). Extrapolating

this multiplier effect, YES LEAP’s cumulative
disbursement positively influenced almost 2,583
crore in the economies where it operated, which
amounted to approximately 349,688 per SHG
member.

The Bank reached over 5.3 lac households in rural

Total value of transactions
(%in crore)

Number of unique
senders (in lac)

A SHG meeting in progress in rural Pune, Maharashtra

India, which was significantly higher than the
reach of branch-based lending to households.
One of the highlights of YES LEAP was that all the
SHGs linked with YES BANK were women-based
SHGs, strengthening social empowerment, rural
development and their financial security.

YES LEAP proved to be a credible cost-effective
alternative to local money lenders who lend
at usurious rates that could lead to perpetual

indebtedness.
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YES LEAP FY 2013-14 FY 2012-13 | FY 2011-12

Number of Business Correspondents* 35 26 8
Number of savings-linked SHGs** 28,677 4,617 250
Total outstanding value in savings-linked SHGs (% in crore)** 27.2 9.79 0.797
Number of credit-linked SHGs* 39,034 7,900 192
Total loan outstanding in credit-linked SHGs (Z in crore)* 647.2 155.24 1.81

* Cumulative as on March 31, 2014 ** For FY 2013-14

o — YES SAHAJ 4 lac transactions with an aggregate value of over

. %300 crore till date. This benefited rural families,
ﬁ Technology has played an important i i .
II migrant workers and generated income for Business

role in financial institutions, achieving ) )
Correspondents. Launched in April 2011, the YES

SAHAJ Micro ATM played a pivotal role in the
operations of YES LEAP and YES MONEY in its
collection and remittance efforts by allowing the

last mile connectivity in rural India and facilitating
financial inclusion. YES SAHAJ Micro ATM, an
innovative, cost-effective and scalable mobile
transaction solution, enabled and processed almost

Bank to track payments in real-time.

YES SAHAJ FY 2013-14 FY 2012-13 FY 2011-12

Total Service Officers/CSPs* 752 270 46

Total value of transactions (% in crore)** 295.57 21.24 5.92
* Cumulative as on March 31, 2014 ** For FY 2013-14
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Engaging to create
community impact:
YES COMMUNITY

YES COMMUNITY, a unique community engagement YES COMMUNITY grew in size and reach. In 2009,

initiative, was started in 2006 with the belief that it had reached out to around 20,000 people and in
the Bank’s branches can be effectively utilised as 2013, the number crossed 3.48 lac touchpoints.

knowledge-sharing centers or choupals. Over the

3,50,000
years, it built strong relationships and triggered local /
/ 3,00,000

action on relevant social and environmental issues.

. 2,50,000
Common-minded people come together on the YES /

COMMUNITY platform, which serves as a catchment /
opportunity for branch banking to go beyond / 1,50,000
something that is merely transactional, thus making 1,00,000
YES COMMUNITY a case study in terms of CSR and 50,000

sustainability-based initiatives. The objective of YES

2,00,000

0

COMMUNITY was to catalyze positive action within

2010
2011
2012
2013
2014

the community, thus leveraging Responsible Banking

to enhance stakeholder value. —— Qutreach
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On the basis of an annual calendar, World and National days of social and environmental importance
were celebrated. The events were organized by branches in collaboration with an international, national

or regional NGO. These events were in line with the broader aspects of the YES COMMUNITY programme,

which helped build YES BANK’s on-the-ground presence. As a means to this end, a YES COMMUNITY
calendar was formulated annually.

YES COMMUNITY CALENDAR 2013-2014 [EEEETN
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YES COMMUNITY used an inbound and outbound model:

® Inbound is where the community was invited to the branch for the event

e Outbound is where branches went out to corporate, academic institutions or residential housing societies to

conduct these events

Key highlights

In FY 2013-14, the World Population Day event
focussed on senior citizens and received an
overwhelming response. The Bank utilized the
YES COMMUNITY platform to launch an exclusive
product — YES RESPECT — that provided senior
citizens with a host of add-ons like discounts on
health services and insurance, extended branch

programme was conducted across the country in Celebrating World Population Day at the Tezpur branch

banking timing and better deposit rates. The k’ J
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collaboration with HelpAge India; the Bank offered
to the elderly HelpAge India’s Advant-Age card,
which provided discounts and offers at over 1,800
healthcare, retail and hospitality partners across
India.

Since North East India was an important focus area,
YES BANK launched two important campaigns

in partnership with the Assam Government. YES
BANK flagged off the ‘Save the Rhino’ campaign

at the Kaziranga National Park and reached

out to villagers, schools and businesses to raise
awareness on protecting the ‘vulnerable’ species
(according to IUCN). Similarly, in Nagaland, the Bank
participated in the famous Hornbill Festival where art
competitions were organized for school children that
sensitized them on ecological conservation.

The YES COMMUNITY platform was used to
accelerate YES FOUNDATION's first initiative called
YES!'i am the CHANGE, a nationwide filmmaking

Hosting the "YES to Women's Safety” workshop in Mumbai

project aimed at achieving social transformation. The
Bank engaged with 41,400 students through this
initiative.

In the wake of rising concerns over women's safety
in India, YES BANK, in association with CARE India,
launched a nationwide campaign called ‘Say YES to
Women's Safety’. The Bank invited London-based
self-defence expert Debi Steven and her highly
trained team from Action Breaks Silence to train over
500 participants in Mumbai and Delhi. The Bank
also sent the ten best crowd-sourced ideas mediated
towards strengthening women's safety to all Chief
Ministers, Union Ministers, State Ministers and key

bureaucrats.

YES COMMUNITY not only deepened the Bank's
existing relationships with customers but also enabled
and facilitated ‘New To Bank (NTB)' relationships. In
the last year alone, some 4,157 YES COMMUNITY
events were conducted across India.
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il i L
Celebrating Children’s Day at the Chhindwara branch An entry in the art competition organized at Jorhat branch
on World Environment Day

e N [
Commemorating World Water Day at the Kandivali East Screening of the YES! i am the CHANGE movies during
branch Children’s Day
‘Save The Rhino’ campaign YES BANK recognized grave concerns over the
I 7

survival of the Greater One-Horned Rhino. Keeping
this in mind, the Bank focused on its Save the

YES,/ BANK

Rhino initiative. As a responsible and sustainability-
conscious corporate citizen, the Bank partnered with
the Government of Assam in launching the "YES to
L

Save Our Pride — the One-Horned Rhino’ campaign
under the aegis of the YES COMMUNITY initiative.

ONE 5YMBOL OF PRIDE. This campaign formed a crucial part of YES BANK's
ONE GREAT MISSION. broader focus on sustainable development and
Lave the One-Homed Rhina. conserving biodiversity, a commitment that it

undertook when it signed the Natural Capital

o]

- Declaration.

} The Kaziranga National Park is home to two-
Rl thirds of the world’s One-Horned Rhinos. The
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Assam Government undertook various measures

to protect the One-Horned Rhino and its habitat.

To supplement this effort, YES BANK, through the
"YES to Save Our Pride — the One-Horned Rhino’
campaign, conducted on-ground interactions

with villagers, forest guards and forest officials to
understand the dynamics of the man-animal conflict
as well as threats from poachers and smugglers.

Through YES COMMUNITY, the Bank organized Garh
Basauk Abhiyans, which aimed at sensitizing people
living near the National Park and help convert them

into becoming protectors of the One-Horned Rhino.

The Bank came up with an audio-visual presentation
and signature radio tune drawn from the folk music
of Assam as well as Karbi folk elements, which spoke
of the One-Horned Rhino’s habitat in Kaziranga. The
audio-visual was directed and produced by award-

winning filmmaker Mr. Gautom Saikia. The moving

Inaugurating the ‘YES to Save Our Pride — the One-Horned
Rhino” campaign

Promoting lending to
ﬁm the SME sector

To scale its SME loan portfolio, YES
BANK raised USD 150 million from IFC, a member of
the World Bank Group, for a tenure of up to seven
years. The highlight of this loan was that an amount
of USD 20 million was specifically earmarked to
finance women-owned SMEs. Of this, 75% of the
amount i.e. up to USD 15 million would be used to
finance women-owned SMEs in Low Income States

presentation, played across cinema halls in Assam,
captured the heartbreaking tale of how poaching
impacted the bond between the mother and her
calf. It also highlighted key initiatives that the Assam
Government undertook towards conserving the
rhino population.

The campaign was flagged off by the Hon'ble Chief
Minister of Assam Mr. Tarun Gogoi, with active
support of the Department of Environment and
Forests, (Government of Assam), the State’s Chief
Wildlife Warden, Chief Conservator of Forests, Assam
Forest Department and the Centre for Humanistic
Development.

The "YES to Save Our Pride — the One-Horned
Rhino’ campaign will help YES BANK leverage a
multi-stakeholder model of engagement leading to
mainstream sustainable development at the local
and global levels.

The Hon'ble Chief Minister of Assam and other dignitaries
at the launch

(LIS)/ North-Eastern States (NES). In addition, an
amount of USD 30 million would be used to provide
financing to eligible SMEs in LIS/NES.

YES BANK was the first global institution to receive
funding through IFC's Managed Co-Lending
Portfolio Programme and also the first Indian bank
to mobilize loans under IFC's A/B loan facility. The
IFC Managed Co-Lending Portfolio Programme is a
new syndication platform that makes it possible for
institutional investors to passively participate in IFC's
future senior loan portfolio.
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“The investment shows YES BANK’s commitment
to support underserved and unbanked women

business owners who generate significant social
and economic benefits.”

Serge Devieux, IFC Director for South Asia

MoU with Brickwork Ratings for
promoting credit culture in the SME
sector

Credit evaluation and risk management in the

SME sector needs a specialized approach as the
challenges and risk environment faced by SMEs are
different from other enterprises. With a focused
Knowledge Banking approach and keen sectoral
expertise, YES BANK worked closely with SME clients
to help them respond more effectively to changing
economic conditions.

To augment YES BANK's efforts towards growth
and creating knowledge standards in the MSME
sector, the Bank entered into a Memorandum of
Understanding (MoU) with Brickwork Ratings on 11
October 2013. Through this association, YES BANK
will help build a strong knowledge platform and
facilitate adequate credit access to SMEs. Brickwork
Ratings and YES BANK will jointly work towards
creating awareness on rating and funding avenues
for SMEs by hosting joint seminars/workshops. YES
BANK and Brickwork Ratings will also carry out
focused studies in the SME segment.

Mr. Sanjay Agrawal, Senior President, Business Banking, YES BANK and Mr. D Ravishankar, Founder Director, Brickwork

Ratings at the signing of the MoU
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Creating impact through
advisory and research

FOOD and AGRIBUSINESS STRATEGIC
ADVISORY and RESEARCH (FASAR)

FASAR is a specialized group within the Food

and Agribusiness Research Management (FARM)
division of the Bank comprising industry specialists
with sectoral knowledge, relevant experience

and expertise in the conceptualization and
implementation of food and agri initiatives. Over
time, FASAR has emerged as a premier specialized
food and agribusiness consultancy.

FASAR works with corporates, small and medium
enterprises, multinationals, State Governments,
Central Government (Ministry of Agriculture,
Ministry of Commerce, Ministry of Food Processing
Industries) and multilateral agencies in sectors like
dairy farming, dairy processing, agri inputs, food
processing and food services, agri SEZs, modern
terminal markets, food parks, agri-infrastructure,

AGRI-IMFRASTRUCTURE
LLAL L]
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commodities, plantations, logistics and agri supply
chain, large scale farming, skill development and
rural retail, among others.

In FY 2013-14, FASAR undertook 15 advisory
mandates in private mandis, agri SEZs, cold chains,
warehousing, steel silos, agri value chain, dairy
farming and processing, food parks and quick service
restaurants.

FASAR conducted in-depth research on various sub-
sectors in the food and agri domain and released
knowledge reports and research papers apprising
the stakeholders on the latest issues, trends and
developments. In FY 2013-14, it published four
knowledge reports with partners like ASSOCHAM
and the National Skills Foundation of India,
capturing the latest industry trends and issues on
agri-infrastructure, biotechnology, sugar industry
and skill development. Additionally, the Group
spearheaded knowledge pool development for the
publication of thought leadership articles in the print
media.

Indian Sugar
Inchastry
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Partnership with Australian Trade
Commission (Austrade) on agribusiness
and food expertise

Agribusiness accounts for a 60% share of Australia’s
total exports. Of this, nearly 50% is exported to Asia.
Given India’s constant push to achieve food and
nutrition security for its growing population and the
similar challenges faced by Australia, the country
emerged as a potentially ideal agribusiness partner.
Mutual cooperation and collaboration is needed in
dairy, animal husbandry and meat processing sectors,
both in terms of services as well as technology.

In October 2013, YES BANK entered into an
agreement with the Australian Trade Commission
(Austrade) to collaborate and explore trade
opportunities in the agribusiness sector, including
business development, syndicating, lending and trade
financing in agribusiness.

As a part of the agreement, Austrade and YES BANK
will jointly organize workshops across India to create
awareness about Australian capabilities in the food
and agribusiness sectors and exchange information
with Indian businesses looking at international
expansion opportunities. Austrade and India’s food
processing and agricultural sectors will collaborate in
the following areas:

e Share cross-country experiences in similar climatic
conditions and logistical challenges; how Australia
addressed these challenges to export AUD 30.5
billion value of food each year (Source: Australian
Food Statistics Report 2011-12) to some of the most
demanding markets like Japan and Europe.

e Introduce Australian expertise and technologies to
increase the productivity of key agricultural sectors
like grains, vegetables and dairy.

® Explore collaborations and joint ventures in food
processing areas to add value to Indian produce.

e Exchange information on new consumer trends
around the world that can offer export opportunities
to Indian and Australian agricultural companies.

STRATEGIC GOVERNMENT ADVISORY

To attract private sector investments through public
private partnerships, YES BANK's dedicated Strategic
Government Advisory division worked with Union
and State Governments, their agencies and other
stakeholders through the ‘projectisation” approach to
ensure institutional reforms and policy streamlining
across identified sunrise sectors.

Highlights

e YES BANK, in its endeavor to strengthen
government relations and its advisory services
portfolio, signed an MoU with the Technical
Consultancy Services Organization of Karnataka
(TECSOK), a Government of Karnataka organization,
to carry out a joint business development in the
government advisory space.

® YES BANK, in association with the Ministry of
Tourism, launched the ‘Incredible India Tourism
Card’ for inbound tourists, which was successfully
operationalized.

e The Bank was mandated by the Guijarat
Government to prepare a 'Vision Document’ on
improving the tourism infrastructure in that state.
The Bank submitted a roadmap to the Tourism
Corporation of Gujarat Limited in positioning Gujarat
as the most favored tourist destination by identifying
key development themes.

® YES BANK, in its role as a country manager

for a cooperative tourism development project,
implemented two pilot initiatives in Bageshwar
(Uttarakhand) and Purulia (West Bengal). Efforts
were ongoing for a successful replication in other
states.
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Addressing

environmental and

social risk gaps:
Sustainability Series

YES BANK believes that it is imperative for the
financial sector to stay ahead of the curve and

check all boxes, i.e. meet short-term profitability
expectations through traditional lending and
investing and also nurture sustainable finance
business verticals that deliver long-term triple
bottom-line results. In order to address this issue,
YES BANK partnered with Deutsche Gesellschaft fur
Internationale Zusammenarbeit (GIZ), United Nations
Environment Programme Finance Initiative (UNEP FI)

and Responsible Investment Research Association
(RIRA) to launch the 'Sustainability Series’, and
increase awareness on Environmental, Social and

To sensitize and train professionals, the
‘Sustainability Series’ is designed to be held every six
months with Mr. Robert Tacon, a banker with over
40 years of experience in risk management, finance
and relationship banking as the tutor.

Governance (ESG) risks in debt, equity and insurance
sectors.

The ‘Sustainability Series’ was the first initiative in
India to create a knowledge platform that trained
finance professionals in expanding their risk
management skills to incorporate environmental and
social risks.

The ‘Sustainability Series” was inaugurated by Shri

K. C. Chakrabarty, then Deputy Governor of the
Reserve Bank of India, in April 2013 in the presence
of senior officials of the UNEP FI, GIZ, RIRA and YES
BANK along with 200 professionals from the finance,
business, academia and media sectors. In the one-
day workshop, over 40 risk professionals participated
from SBI Capital, HDFC, ICICI, RBS, Axis Bank, IDBI,
IFCI, IL&FS, Ratnakar Bank, FirstRand Bank and IIFCL,
among others.

The second training workshop in the ‘Sustainability
Series’ was held in September 2013, focusing on
media professionals from the print and television
media who report on E&S issues. It also included
professionals from finance, risk, human resources
and marketing from specific sectors and industries.

“Well organized programme. | would like to participate in future

events organized by YES BANK, GIZ and UNEP-FI.”

Mr Malla V. Ramanamurthy, Executive Director, RBS NV
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The workshop in progress Par‘(;cipants at the workshop

The next workshop is scheduled to be held in the first quarter of this financial year.

“YES BANK is doing a lot of work in the responsible finance
space and this new initiative in collaboration with UNEP-F|
has set another benchmark. Really appreciate YES BANK for
conceptualizing this for the benefit of the whole financial

industry in India.”
Mr Anshul Dubey, Manager, KPMG

“Good series. It should be continued.”

Mr Sarnambar Roy, Vice-President, Deutsche Bank
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# 1 sustainability

:"‘ Driving environmental
-

YES BANK demonstrated a two-pronged approach when it came to environmental sustainability. Given its

conviction that banks play a central role in an economy as they infuse capital which can have positive or

negative impact, the approach entails an external and internal focus.

External Focus: YES BANK
strives to link sustainability with

stakeholder value creation by

innovating on business services
and solutions

This made environmental sustainability one of the
vital pillars of YES BANK's strategy and translated
into mainstreaming sustainability, across its supply
chain and customers.

YES BANK views climate change as an opportunity
that can spur the development and adoption of
cleaner and newer technologies in the mainstream
market. The Bank has an active investment and
advisory portfolio covering FEW (food, energy and
water) sectors, besides transportation and waste
management. The Bank earmarked sunrise sectors
such as life sciences, telecom, energy (power, oil

& gas and clean technology, renewable energy),
transport (roads, ports and shipping), urban
infrastructure and food and agri. The Bank intends

Internal Focus: Weaving
sustainability principles into
YES BANK's core business
strategy is a key imperative for
the Bank

to proactively direct investments in these sectors
through its dedicated Knowledge Banking units,
which offer a complete range of financial products
from conceptualization to financial closure.

Sustainable Investment Banking

Sustainable Investment Banking (SIB) is a knowledge-
based advisory and investment banking practice in
the areas of renewable energy, clean technology and
social sustainability.

Working closely with the Wholesale Banking and
Responsible Banking segments, SIB facilitates
funding and advisory transactions in the realm of
renewable energy.
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_aadiliie.
“ technology in India

Commercialization and technology transfer of Australian clean coal

Developed by Environmental Clean Technologies (ECT), the patented clean coal process

(Coldry), converts lignite/sub-bituminous coal into Black Coal Equivalent (BCE). The process produces a

transportable, energy-rich thermal coal equivalent fuel that has ~80%-less moisture content and ~280%

higher calorific value, resulting in substantially lower greenhouse gas emissions.

Given India’s large demand-supply mismatch of thermal coal, the Coldry technology offers an efficient

cost-effective solution to utilize the country’s 43 BT (estimated) lignite reserves to enhance India’s energy

security while mitigating adverse climatic impact.

Coldry output
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*Input is Victorian lignite; Moisture content and calorific value are raw coal dependent

Coldry commercialization challenges

Based on the successful performance of the

pilot plant, ECT planned to commission its first
commercial-scale plant. YES BANK identified that
the high capital costs incurred during the setting up
of the Coldry process represented the most critical
hurdle in the commercialization of the technology.
As per ECT’s initial estimate, installing a 190,000 TPY
plant would cost ~AUD 60 million. At this cost, the
Coldry process would become economically unviable
despite the value-addition offered.

Further, the technology had limited application

in Australia, given the abundance of thermal coal
and limited power capacity addition. YES BANK
recommended commercializing the technology in
India, given the favorable macroeconomic scenario.

Role and outcome

YES BANK's Sustainable Investment Banking
(SIB) division engaged with ECT to develope a
paper encapsulating India’s entry strategy and
commercialization roadmap.
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Role and outcome

Commercialization value

Commercializa-
tion strategy

|deation

Already implemented (Phase )

YES BANK followed a systematic programme for the
delivery of the commercial roadmap and achieved
the following key milestones:

e Partnering with Indian EPC players for delivery
of high-quality, economically-feasible Coldry
plants in India and across the world: Based on
the indigenization and process re-engineering plans
put in place with Indian EPC companies, YES BANK
helped derive a 65% cost reduction against the
Australian benchmark. This made the Coldry process
commercially attractive; it translated into high
returns for ECT and potential project developers and

piloBlant Identifying EPC
partners

Detailed engineering

Comm. and tech.
feasibility

Installing
commercial plant

Partnering with

and costing project developer

Under implemented (Phase II)

investors. Further, YES BANK successfully identified
a reputed power engineering company in India as
a long-term strategic partner for ECT. The proposed
partnership substantially enhanced ECT's capability
to commission its maiden Coldry project in India
and engage in procedural re-engineering to reduce
capital costs further.

® Setting up the first commercial demonstration
plant in India: YES BANK is engaged in advanced
discussions with leading Indian private and public
sector companies for setting up the first commercial
demonstration plant in India.
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How ECT's India strategy is delivering value

Australia: India: India:
Latrobe Vally Demonstration Optimised plants
demonstration commercial scale

Capex
per tonne

* 250% EBITDA
per tonne

EBITDA

Estimated a 840 million capex
saving of proposed India demo
plant compared to proposed
Australian demo plant

‘ Harnessing India’s Solar Potential

o

@’ The Welspun Neemuch solar PV project in Madhya Pradesh holds the distinction of being India’s
== largest solar PV project with a capacity of 130 MW, it is also by far the largest single location
renewable energy project funded by YES BANK. The project will supply electricity to 6,24,000 households and
offset 2,16,372 tonnes of carbon dioxide emissions annually, as estimated by the developer.

Madhya Pradesh will meet a significant percentage of its Renewable Purchase Obligation (RPO) and effect
savings through Renewable Energy Certificates (RECs). The project will use solar PV technology for the
generation of electricity, thereby displacing fossil fuels and reducing GHG emissions.

The project was one of the first commissioned by the State as part of its new solar power policy. The
project offered power at a tariff of ¥8.05 per unit, which was close to grid parity. YES BANK was the first
bank to sanction facilities worth 3200 crore to the project and disburse the facilities pending financial
closure and consortium formation, so that project construction could be expedited. The villages that fell
within a kilometre of the project boundary were key external stakeholders as the company took several
initiatives in areas like education, healthcare, environment and women’s empowerment.

In a global scenario marked by subdued investments, YES BANK emerged as an active funding source in
the clean energy space, funding national projects in the solar, wind and waste sectors. For the Bank, the
renewable energy sector holds considerable promise, believing that it will be a major source of energy
supply addressing the global demand for clean energy. Being a consortium member of one of India’s
largest solar PV projects allowed the Bank to strengthen its portfolio and enhance experience in the space
to emerge as a single lending point for prospective projects.
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The Natural Capital Initiative

The fast depleting stock of global natural capital is
making it imperative for industries to look into ways
for reducing resource consumption (air, water, land,
biodiversity and other dependent services) from a
holistic perspective. YES BANK, by taking a proactive
approach in the natural capital space, aims to
address the most pertinent risks that industries and
governments face today. The objective is to create an
ecosystem that would help develop an appropriate
regulatory framework, disclosure mechanisms and
reporting measures to integrate, value and account
for natural capital within the purview of existing
financial accounting standards.

Natural Capital Declaration

As a first step in this direction, YES BANK
signed the Natural Capital Declaration
(NCD), convened by the United Nations Environment

<
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Programme Finance Initiative and the Global Canopy
Programme.

This is a finance-led and CEO-endorsed initiative
committing financial institutions towards integrating
natural capital considerations in accounting and
reporting of financial products and services. YES
BANK was the first and only financial institution in
India to commit to this cause.

To operationalize this commitment, YES BANK
volunteered to be a part of working groups

to build an understanding of the impacts and

the dependencies of natural capital relevant to
operations, risk profiles, customer portfolios, supply
chains and business opportunities. The Bank will
develop a methodological system to account for
the impacts, benefits and dependencies on natural
capital with the objective to apply it to a financial
institution’s Balance Sheet.

Mr. Rana Kapoor, Managing Director and CEO, YES BANK and Ms. Yuki Yusai, Acting Head, UNEP Finance Initiative, signing
the Natural Capital Declaration
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Natural Capital Awards
Considering, that natural capital as a

concept is still nascent in India, the Bank
proactively launched the "YES BANK Saevus Natural
Capital Awards' in partnership with Saevus, a premier
wildlife and natural history portal and magazine
(announced in the previous reporting cycle).

The objective of these awards was to showcase

responsible practices in natural capital consumption,
ac