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REACHING MORE BOOKS  

to MORE READERS 

through MORE CHANNELS! 



 Q1 2018-19 : Strategic Results 

Key Strategies : 2018-19 
Continuing the strategy of the past 2 years 

E-Retail : From proof of concept to proof of delivery – to creating a 
platform for exponential growth 

Focus on the right customers 

Focus on MNC Domestic and global businesses 

Focus on financial consolidation 

Focus on cashflows and collections 

Focus on reduction of expenses 



 Q1 2018-19 : Strategic Results 

Executive Summary : Seeing results of the last 2 years’ strategy! 

Financial Highlights : Quarter over Quarter (Q1 2018 over 
June 2017) 

38% growth in Revenue  : Rs. 96.88 cr - Rs. 70.32 cr 

 8% growth in operating profit :  Rs. 10.58 cr - Rs. 9.78 cr 

120% growth in PAT : Rs. 5.33 cr – Rs. 2.42 cr 

Reduction of Debtors and Borrowings 



 Q1 2018-19 : Strategic Results 

Key highlights of Q1 : 2018-19 
Q1 Achievements 

Repro Books on Demand : on course with the strategy and growing at a 

galloping pace : 

strong and invested relationships with e-retailers like Amazon, Flipkart and 
other players 
reaping benefits of being a part of Ingram’s Global Connect Program 

 
Successfully completed pilots with 8 schools for K-12 offering along with Amazon. 
Investing in sales to build a strong funnel of schools for next academic year. 
 
July 2018 – Successfully shifted to new location in Bhiwandi where a larger, more 
streamlined and enhanced facility has been set up. One-Book Capacity being 
augmented to cater to printing 12,000 books per day. 
 
Bangalore and Delhi planned to come up next during this financial year. 

 
July 2018 – Touching sales of 9 crores (run-rate established till 21st July after which 
sales stopped at Seller-flex for 10 days to shift to new location): Selling over 9000 
books per day. 



 Q1 2018-19 : Strategic Results 

Focus on value added services leading to predictability of business and 
better realisation 

Partnership rather than transactional business in India is paying off - Predictable 
business due to value added services  

30% of the business is from MNC customers like Macmillan, Oxford, Cambridge, 
Scholastic, Pearsons and Elsevier etc - an increase over last year. 

Customised solutions created for customers based on the understanding of the 
business model 

For the Exports business focus on consolidation of markets, large local and 
MNC customers 

Strong Opening order Book for Q2 of 47 crores 

Key highlights of Q1 : 2018-19 
Q1 Achievements (contd) 



REPRO : Financial Highlights 

Consolidated Results Q1 2018-19 



Rs. In lacs 



Q1 18-19 over Q1 17-18 
Rs. In crs 

 
 38 % Growth in  Revenue :  70.32 crs   96.88 crs 

 
 
 Operating Profit  :  9.78 crs  10.58 crs 
  
 
 Profit After Tax  : 2.42 crs  5.33 crs  

 
 

 Total comprehensive income : 2.53 crs  5.36 crs  

 



DEBTORS 
 
 
 

Q1: 2018 – 19 

Rs. In crs 

Reduction of debtors in Domestic as well as Exports segments 



BORROWINGS: 
 
 

Q1: 2018 – 19 

Rs. In crs 

•  Debt Equity ratio : reduced to 0.46 





REPRO : Financial Highlights 
Thank You! 


