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DISCLAIMER

• This presentation and the accompanying slides (the “Presentation”), by Manoj Vaibhav Gems ‘N’ Jewellers Limited (the “Company”), 
have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to purchase or 
subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding commitment 
whatsoever. No offering of securities of the Company will be made except by means of a statutory offering document containing 
detailed information about the Company.

• This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the 
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, 
accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive 
and may not contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission 
from, this Presentation is expressly excluded.

• Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business 
prospects that are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of 
future performance and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These 
risks and uncertainties include, but are not limited to, the performance of the Indian economy and of the economies of various 
international markets, the performance of the industry in India and world-wide, competition, the company’s ability to successfully 
implement its strategy, the Company’s future levels of growth and expansion, technological implementation, changes and 
advancements, changes in revenue, income or cash flows, the Company’s market preferences and its exposure to market risks, as well 
as other risks. The Company’s actual results, levels of activity, performance or achievements could differ materially and adversely from 
results expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information 
contained in this Presentation. Any forward-looking statements and projections made by third parties included in this Presentation are 
not adopted by the Company and the Company is not responsible for such third party statements and projections.



EXECUTIVE SUMMARY 
Q4 (FY 2024-25)
➢ Q4 FY 2024–25 marked a strong close to the fiscal year, with robust 
performance across key financial metrics.

➢ Sales grew steadily, reflecting sustained demand and effective market 
penetration from 4976 Mn in Q3 to 7051 Mn in Q4 (Growth of 42%)

➢ EBITDA improved in absolute terms demonstrating operational 
efficiency from 375 Mn in Q3 to 456 Mn in Q4(Growth of 22%)

➢ PBT showed healthy growth, aided by improved operating margins and 
lower finance costs.

➢ PAT saw an increase, underlining strong bottom-line resilience from 
252 Mn in Q3 to 267 Mn in Q4(Growth of 6%)

➢Gold volumes for the full year stood at 2,926 kg compared to 3,261 kg 
in FY 2023–24, and Q4 volumes were 789 kg, broadly stable against 794 
kg in the same quarter last year. The moderation in annual volumes 
reflects a strategic shift toward higher-value sales and temporary 
softness in consumer demand due to elevated gold prices, while 
quarterly stability highlights the underlying strength in core demand

➢The business continued to execute strategic priorities effectively, 
delivering profitable growth heading into FY 2025–26.



COMPANY 
OVERVIEW



MANOJ VAIBHAV AT A GLANCE

• Organized retail Regional Jewellery brand in South India

• Hyperlocal jewellery retail chain – trusted brand in Andhra Pradesh and 
Telangana

• Committed to expanding into high-growth, untapped regions, driving 
demand for branded jewellery

• Primary focus is delivering unique designs, high-quality products, 
transparency, and exceptional customer service, reflecting commitment 
to building strong customer relationships

21
Showrooms across Andhra 
Pradesh and Telangana

1,14,827
Total Square Feet of all 
showrooms as on Mar 31, 2025

1100 +
Employees



• Founded by Late Mr. Manoj Kumar Grandhi with a vision to bring 
organized jewellery retail to our markets

• Began as a proprietorship in 1994 with our first showroom in 
Visakhapatnam

• Launched V Square in 2007, our flagship showroom with 29,946 
sq. ft., one of India's largest ISO-certified jewellery showrooms.

• Expanding our footprint across Andhra Pradesh and Telangana to 
meet growing customer demand.

• Built 31+ years of goodwill, establishing Vaibhav Jewellers as a 
trusted brand in Andhra Pradesh and Telangana.

OUR ORIGIN



Acquisition of 
Hotel Anant 
Private Limited

2001-02

Acquisition of 
the proprietary 
jewellery 
business of 
Manoj Kumar 
Grandhi (HUF) 
by the Company

2004-05

•Obtained ISO 
9001:2000 for 
quality 
management 
• Revenue from 

operations 
touched 
₹1,000 Million

2006-07

Opened 
Flagship Store at 
V – Square, 
Visakhapatnam

2007-08

Revenue from 
Operations 
touched ₹ 2,000 
Million

2008-09

•Obtained ISO 
9001:2008 for 
quality 
management 
• Revenue from 

operations 
touched 
₹3,000 Million

2010-11

Revenue from 
Operations 
touched 
₹10,000 Million

2011-12

Opened stores 
at Kakinada and 
Gajuwaka in AP.

2014-15

Opened store at 
Parvathipuram in 
AP

2015-16
Opened stores at
• Rajahmundry, 

Bobbili and 
Anakapalle in AP
•Obtained ISO 

9001:2015 for 
Quality Management

2016-17
•Opened stores 
at 
Gopalapatnam, 
Srikakulam 
(Franchisee) in 
AP
•Launch of 
‘Visesha’ brand
•Launch of e-
commerce 
platform 

2018-19
•Opened 
franchisee 
store at 
Vizianagara
m in AP

2020-21
Opened 
stores at 
Dilsukhnaga
r and AS Rao 
Nagar in TG

2017-18
Revenue 
from 
Operations 
touched 
₹15,000 
Million

2021-22
• Opened 
store at Tuni in 
AP
• Revenue 
from 
Operations 
touched 
₹20,000 
Million

2022-23
• Listed on BSE 
and NSE
• Opened new 
stores at Rajam 
in AP and 
Mancherial in 
TG

2023-24
Opened 6 new 
stores at 
Amalapuram,  
Anantapur, 
Elamanchali, 
Palasa, Salur 
and 
Narasipatnam 
in AP

2024-25

MILESTONES



KEY AREAS OF STRENGTH
GEOGRAPHICAL FOCUS

Pioneers in Hyperlocal  
Retail

Strategic Footprint in  
AP &Telangana

Operational  
Efficiency

Strong Tier II and Tier III
Market Presence

CUSTOMER CENTRIC APPROACH STRONG TEAM

Customer-Centric  
Design Ethos

Cost EffectiveGo-To-
Market Strategy

Experienc ed  
Leadership

Strong Employee  
Retention Rate

HYPERLOCAL EXCELLENCE



GEOGRAPHICAL FOCUS
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Andra Pradesh
1. Amalapuram

2. Anakapalli

3. Ananthapuramu

4. Bobbili

5. Elamanchili

6. Gajuwaka

7. Gopalapatnam

8. Kakinada

9. Narasipatnam

10.Parvathipuram

11.Palasa

12.Rajahmundry

13. Rajam

14. Saluru

15. Srikakulam (Franchisee)

16. Tuni

17. Vizianagaram

18. Visakhapatnam

Strategic Footprint in AP &  
Telangana
As an early mover in Andhra  
Pradesh’s organized jewellery  
market, we are among the first to  
establish a presence in this  
sector. Our footprint includes 
21 showrooms covering 
114,827 sq.ft. across these 
states.

Strong Rural Market Presence  
With upto 77% of showrooms in 
Tier 2  and Tier 3 cities, we cater
to semi - urban and rural
demand.

12

18
6 72

4

Telangana

19. A.S Rao Nagar

20. Dilsukhnagar

21. Mancherial

59

11

14



KEY PRODUCT CATEGORIES

Daily Wear

22 KT Gold – based on workmanship

Semi-precious Gold  
Jewellery

Precious Gold Jewellery Antique Jewellery Casting Jewellery

22 KTSilver 18 KT Gold and Diamond 14 KT Gold and Diamond22 KTDiamond



SUPPLY CHAIN PROCESS FLOW

Gold is purchased outright from 
banks and other bullion houses

Gold Bullion

Jewellery is purchased from 
approved  suppliers

Direct Purchase

Old jewellery is received,  verified, 
and sorted by purity

Old Gold Jewellery

Finished Jewellery

• Quantity verification  
with bill & GRN  
generation

• QC for jewellery  sheen, 
design quality,  breakage, 
and chipping

• Barcoding &  allocation 
to store  basis material 
plan

Issurance to Approved 
Vendors

• Issuance basis  Material 
Plan (MBQ)

• Job worker makes  
jewellery as per job  work 
order

Transfer to Store

• Stock is dispatched  
with a Stock 
Transfer  Note (STN) 
via Logistic 
Companies or 
company  
transport.

In Store Process

• Stock verified 
against  STN & 
recorded in  JILABA 
software

• Regular stock  
verification on daily  
and monthly basis

Gold Melting

• Gold (except 24kt)  
is sent for melting  
& refining.

Gold Bars

• SCM receives 24Kt 
Gold bars

Gold Sourcing Process



1,100+
Employee strength

13+ YEARS
KMP experience

7+ YEARS
Employee experience

We prioritise our employees' well-being and invest in creating a safe, engaging workplace where
collaboration, innovation, and learningthrive.

Empowering our Colleagues
We believe people are key to sustainable growth. Through training, mentorship,
and fostering a collaborative culture, we enhance skills, inspire ownership,
and promote continuous learning. Our impressive employee retention, with
many staying over a decade, reflects a positive work environment and
ensures consistent quality and expertise.

Experienced Leadership
Our management team, led by seasoned professionals with extensive
experience in the jewelry industry, ensures excellence across all
departments. Their leadership drives quality product management, a robust
inventory supply chain, operational efficiency, effective team management,
and exceptional customer satisfaction.

STRONG LEADERSHIP AND POSITIVE WORK ENVIRONMENT



MANAGEMENT & BOARD OF DIRECTORS

MRS. BHARATA MALLIKA  
RATNA KUMARIGRANDHI
Chairperson and Managing
Director

MRS. SAI KEERTHANA  
GRANDHI
Wholetime Director & CFO

MR. GONTLA RAKHAL
Chief Operating Officer

PROMOTERS SENIOR MANAGEMENT

MRS. SAI SINDHURI  
GRANDHI
Executive Director

MR. RAMESH BABU NEMANI
Independent Director

MR. ADABALA SESHAGIRIRAO
Independent Director

MRS. SRIDEVI DASARI
Independent Director

BOARD OF DIRECTORS



SENIOR MANAGEMENT

MR. RAGHUNATH  
JONNAVITHULA
Assistant Vice
President

MR. VIZIA GOPAL BOTSA
General Manager –SCM

MR. BANDARI SHIVAKRISHNA
Company Secretary
and  Compliance
Officer

MR. PULI RAMA NAGA VARA  
PRASADA RAO
General Manager - Finance
and  Accounts

MR. PAMPANARAMESH  
CHANDRA ROY
General Manager - Business
Operations

MR. DAROGA
SREENIVAS  MURTHY
Head HR & Administration

MR. SANDEEP
KRISHNA  
YALAMARTHY
General Manager - Business
Administration



PERFORMANCE  
HIGHLIGHTS



31 + 
Years

20 
Showrooms

1 
Franchisee 
Showroom

19
Towns and 

Cities

1100 +
Team 

Strength

95K
FY 25 

Average Bill 
Value

2 Mn +
Loyal 

Customers

13.17%
Old Gold 
Exchange 

(% of Sales)

6.65%
FY 2025 

SSSG

13.56 %
5 Year 
CAGR

Key Highlights



FINANCIAL HIGHLIGHTS

14,336 

16,939 

20,273 
21,497 

23,840 

FY 21 FY 22 FY 23 FY 24 FY 25

Revenue (₹ in Million)

CAGR 13.56%

808 

1,050 

1,431 
1,502 

1,645 

FY 21 FY 22 FY 23 FY 24 FY 25

EBIDTA (₹ in Million)

CAGR 19.46%

207 

437 

716 
809 

1,004 

FY 21 FY 22 FY 23 FY 24 FY 25

PAT (₹ in Million)

CAGR 48.40%

1.4%

2.6%

3.5%
3.8%

4.2%

5.6%
6.2%

7.1% 7.0% 6.9%

FY 21 FY 22 FY 23 FY 24 FY 25

PAT Margin EBIDTA Margin

PAT & EBIDTA Margin % 

We have achieved steady growth through strategic execution, operational efficiency, strategic pricing,
optimized margins, and innovative designs that resonate with our customers.



FINANCIAL HIGHLIGHTS

9.49%

17.41%

23.19%

16.82% 15.03%

FY 21 FY 22 FY 23 FY 24 FY 25

Return on Equity

2,290 2,729 
3,445 

6,178 
7,188 

FY 21 FY 22 FY 23 FY 24 FY 25

Net Worth (₹ in Million)

10.54%
13.77%

17.71%
15.31% 16.04%

FY 21 FY 22 FY 23 FY 24 FY 25

Return on Capital Employed

1.93 
1.73 

1.30 

0.59 0.48 

FY 21 FY 22 FY 23 FY 24 FY 25

Net Debt / Equity Ratio (Times)

Our strong Balance Sheet reflect our financial stability and disciplined approach,  ensuring sustainable growth  
and resilience in dynamic markets.



QUARTERLY AND YEARLY TRENDS

4,976 

7,051 

Q3 FY 2024 Q4 FY 2025

Revenue QoQ (₹ in Million)

42%

5,465 

7,051 

Q4 FY 2024 Q4 FY 2025

Revenue Qrtrly YoY (₹ in Million)

29%

21,497 

23,840 

FY 2024 FY 2025

Revenue YoY (₹ in Million)

11%

746 

858 

Q3 FY 2024 Q4 FY 2025

14.99% 12.18%

GP QoQ (₹ in Million)

15%

698 

858 

Q4 FY 2024 Q4 FY 2025

GP Qrtrly YoY (₹ in Million)

23%

2,808 
3,070 

FY 2024 FY 2025

GP YoY (₹ in Million)

9%

12.78 % 12.18 % 12.88% 13.06%



252 

267 

Q3 FY 2024 Q4 FY 2025

5.07%
3.79%

PAT QoQ (₹ in Million)

6 %

206 

267 

Q4 FY 2024 Q4 FY 2025

PAT Qrtrly YoY (₹ in Million)

30%

809 

1,004 

FY 2024 FY 2025

PAT YoY (₹ in Million)

24%

3.76 %
3.79 %

3.76%
4.21%

375 

456 

Q3 FY 2024 Q4 FY 2025

7.54% 6.47%

EBIDTA QoQ (₹ in Million)

22%

367 

456 

Q4 FY 2024 Q4 FY 2025

EBIDTA Qrtrly YoY (₹ in Million)

24%

1,502 
1,645 

FY 2024 FY 2025

EBIDTA YoY (₹ in Million)

10%

6.72 % 6.47 % 6.99% 6.90%

QUARTERLY AND YEARLY TRENDS



595 

(667)

FY 2024 FY 2025

Operating Cash Flows (₹ in Million)

(1,258)

1,272 

FY 2024 FY 2025

Investing Cash Flows (₹ in Million)

938 

(761)

FY 2024 FY 2025

Financing Cash Flows (₹ in Million)

275 

(155)

FY 2024 FY 2025

Net Change in Cash (₹ in Million)

QUARTERLY AND YEARLY TRENDS



OPERATIONAL HIGHLIGHTS

10 10 11 13
202 2 2 2
1

12 12 13 15
21

FY 21 FY 22 FY 23 FY 24 FY 25

Own Franchisee

Showroom Presence

1195
1412 1559 1433 1135

FY 21 FY 22 FY 23 FY 24 FY 25

Average Revenue per Store

90801 88509

95492

FY 23 FY 24 FY 25

Average Bill Value

162
152 153

171 184

FY 21 FY 22 FY 23 FY 24 FY 25

Inventory Days

2.3X 2.4X 2.4X 2.1X 2.0X

6412
7671

9336
10806

13172

FY 21 FY 22 FY 23 FY 24 FY 25

Inventory (₹ in Million)

145 140 146
164 169

FY 21 FY 22 FY 23 FY 24 FY 25

Cash Conversion Cycle on Sales (Days)



STRATEGY



STRATEGIC PRIORITIES
DEEPEN GEOGRAPHICAL FOCUS

Expanding untapped Markets
Focus on penetrating micro markets in rural areas and tier 3 cities of Andhra
Pradesh andTelangana

Strengthening RuralFocus
Gold ownership is higher in rural areas, increasing with income levels, driven by
limited investment options, especially during weddings and post-harvest seasons

ENHANCE CUSTOMER RELATIONSHIP

Deepen Customer Relationships
Engage customers through campaigns, exhibitions, and promotions to build
loyalty, with GTM campaigns running 60-75 days pre-showroom launch to drive
awareness and footfalls.

Augment BrandStrength

Enhance product offerings, improve retail experiences, and engage in CS R
initiatives to strengthen brand presence and connect with local communities.



STRATEGIC PRIORITIES
OPERATIONAL EFFICIENCY

New Vendors / Suppliers for Jewellery Designs
Enhancing jewellery design offerings by partnering with new vendors to diversify
and modernize our portfolio, catering to evolving customer preferences with a
dynamic mix of traditional and contemporary designs.

Strengthen Inventory Management
Regularly update and replenish inventory to keep it fresh, offering a dynamic
selection of innovative designs that maintain customer interest and
satisfaction.
MARKET EXPANSION

Enhance ProductPortfolio
Expand offerings with unique designs-cosmopolitan for flagship showrooms,
local for rural areas-and elevate the experience with the premium sub-brand
"Visesha.

Leverage E-commerce Platform
Invested in a modern platform to meet online shopping demand, expanding to
the US, Canada, and the UK while offering a showroom-like experience at home
for seamless jewellery selection and delivery.



FINANCIALS



Balance sheet
Particulars (₹ in Million) Mar 31, 2025 Mar 31, 2024 Mar 31, 2023 Mar 31, 2022

Assets

1. Non-currentassets

(a) Property, plant and equipment 440.46 402.59 434.13 463.47

(b) Capital work-in-progress 4.70 7.69 7.38 30.19

(c) Investmentproperties 194.31 196.00 197.70 191.57

(d) Other intangible assets 1.03 1.31 1.59 1.87

(e) Right-of-use assets 245.44 179.82 198.45 216.39

(f) Financial assets

(i) Other financialassets 37.74 68.22 33.28 42.52

(g) Other non-current assets 13.10 6.58 6.10 6.68

(h) Deferred tax assets (net) 42.42 36.52 28.45 20.73

Total non-currentassets 979.20 898.73 907.08 973.42



Balance sheet
Particulars (₹ in Million) Mar31, 2025 Mar 31, 2024 Mar 31, 2023 Mar 31, 2022

2. Currentassets

(a) Inventories 13,172.26 10,806.37 9,335.83 7,671.5

(b) Financial assets

(i) Trade receivables 295.50 266.48 243.83 200.21

(ii) Cash and cash equivalents 253.03 407.98 132.60 63.92

(ii) Bank balances other than cash and cash equivalents 44.56 1,347.86 39.57 22.51

(iv) Loans 2.50 2.21 1.42 1.70

(v) Other financialassets 179.87 191.39 4.29 1.88

(c) Other currentassets 53.96 71.83 113.96 60.19

Total currentassets 14,001.68 13,094.13 9,871.49 8,021.91

Total assets 14,980.88 13,992.86 10,778.57 8,995.33



Balance sheet
Particulars (₹ in Million) Mar 31, 2025 Mar 31, 2024 Mar 31, 2023 Mar 31, 2022

Equity andliabilities

1. Equity

(a) Equity share capital 488.47 488.47 390.80 97.70

(b) Other equity 6,699.15 5,689.35 3,054.70 2,630.89

Total equity 7,187.62 6,177.82 3,445.50 2,728.59

2. Non-currentliabilities

(a) Financial liabilities

(i) Lease liabilities 268.48 210.67 217.97 223.15

(ii) Borrowings 120.35 385.07 1,066.02 1,040.26

(iii) Other financial liabilities 6.16 5.52 4.52 2.12

(b) Provisions 47.56 41.67 37.51 34.95

Total non-currentliabilities 442.55 642.93 1,326.02 1,300.48



Balance sheet

Particulars (₹ in Million) Mar 31, 2025 Mar 31, 2024 Mar 31, 2023 Mar 31, 2022

3. Currentliabilities

(a) Financial liabilities

(i) Lease liabilities 47.72 34.33 33.38 30.96

(ii) Borrowings 3,559.46 3,660.01 3,534.01 3,737.09

(iii) Trade payables

- Dues to micro and small enterprises 55.24 59.12 60.62 40.63

- Others 1,351.55 937.15 319.82 845.42

(iv) Other financial liabilities 24.51 30.96 17.85 15.73

(b) Other current liabilities 2,335.38 2,429.71 2,023.69 274.13

(c) Provisions 10.39 8.66 8.17 8.64

(d) Current tax liabilities(net) (33.54) 12.17 9.50 13.65

Total currentliabilities 7,350.71 7,172.11 6,007.05 4,966.26

Total equity and liabilities 14,980.88 13,992.86 10,778.57 8,995.33



Statement of Profit and Loss
Particulars (₹ in Million) Mar 31, 2025 Mar 31, 2024 Mar 31, 2023 Mar 31, 2022

I) Income
(a)  Revenue fromoperations 23,840.17 21,496.73 20,273.44 16,939.19
(b)  Otherincome 134.25 114.20 39.60 37.80

II) Total income 23,974.42 21,610.93 20,313.03 16,976.98
III) Expenses

(a) Cost of raw material consumed 13,473.36 12,823.80 12,126.47 9,766.08
(b)  Purchases ofstock-in-trade 9,707.73 7,322.04 7,227.67 6,251.53
(c) Changes in inventories (2,410.99) (1.457.26) (1,726.01) (1,155.81)
(d) Employee benefits expense 498.06 462.88 424.68 356.17
(e)  Financecosts 399.76 445.53 426.19 416.33
(f)  Depreciation and amortization expense 83.26 84.20 85.61 86.94
(g)  Other expenses 926.60 843.04 790.08 671.64

IV) Total expenses 22,677.78 20,524.23 19,354.69 16,392.87
V) Profit before exceptional Items and tax (II-IV) 1,296.64 1,086.70 958.35 584.12



Statement of Profit and Loss
Particulars (₹ in Million) Mar 31, 2025 Mar 31, 2024 Mar 31, 2023 Mar 31, 2022

VI) Exceptional items 0.00 0.00 0.00 0.00
VII) Profit before tax (V-VI) 1,296.64 1,086.70 958.35 584.12
VIII) Tax expense:

(a)  currenttax 336.00 285.11 250.38 157.38
(b)  deferredtax (5.08) (7.66) (8.04) (10.06)
(c) short/ (excess) provision of earlier years (38.49) (0.01) 0.04 0.00

IX  Profit for the year (VII-VIII) 1,004.21 809.25 715.96 436.79
X   Other comprehensive income

A) items that will not be reclassified to profit or loss
a) remeasurements of the defined benefit plans (3.26) (1.62) 1.26 2.59

b) income tax relating to items that will not be
reclassified to profit or loss 0.82 0.41 (O.32) (0.65)

Other comprehensive income / (loss) for the year, net of tax (2.44) (1.21) 0.94 1.94
XI Total comprehensive income for the year (IX+X) 1,001.77 808.05 716.91 438.73
XII  Earnings per equity share

(a) basic earnings per share of INR 10 each 20.56 18.37 18.32 11.18
(b) diluted earnings per share of INR 10 each 20.56 18.37 18.32 11.18



Cash Flows Statement
Particulars (₹ in Million) Mar 31, 2025 Mar 31, 2024 Mar 31, 2023 Mar 31, 2022
A) Net cash flows from operating activities

Net profit before tax and exceptional items 1,296.64 1,086.70 958.35 584.12
Adjustments for :

Depreciation and amortization 83.26 84.20 85.61 86.94
Actuarial gain /(loss) (3.26) (1.62) 1.26 2.59
Lease liability written back (3.39) (0.11) 0.00 0.00
Unrealized foreign exchange (gain)/loss 0.52
(Profit)/ Loss on sale of Property, Plant and Equipment (0.01) (0.17) (0.07) -
Provision for bad and doubtful debts (1.41) 0.70 2.31 3.54
Fair Value (gain)/ loss on customer advances (0.04) - - -
Account balances written-off - - - (6.84)
Interest expense 383.59 432.63 413.53 403.78
Interest income (87.99) (69.91) (4.29) (3.23)
Operating profit before working capital changes 1,667.39 1,532.42 1,456.70 1,071.40
Adjustments for working capital changes
(Increase) / Decrease of Other non-current assets (0.18) (0.14) (0.12) (0.09)
(Increase) / Decrease of Other non-current assets –
Financial

31.27 (34.34) 9.77 (2.11)

(Increase) / Decrease of Inventories (2,365.89) (1,470.54) (1,664.33) (1,259.76)
(Increase) / Decrease of Trade Receivables (current) (27.61) (23.35) (45.94) (6.11)
(Increase) / Decrease of Loans (current) (0.29) (0.79) 0.29 1.23
(Increase) / Decrease of Other financial assets (current) 11.43 (184.70) (2.08) 8.23
Increase / (Decrease) of Other financial liabilities (non
current)

0.64 1.00 2.41 0.31

Increase / (Decrease) of Long-term Provisions 5.89 4.16 2.56 1.58
Increase/ (Decrease) of other current assets 25.90 42.13 (53.79) 48.30



Cash Flows Statement
Particulars (₹ in Million) Mar 31, 2025 Mar 31, 2024 Mar 31, 2023 Mar 31, 2022

Increase / (Decrease) of Trade payables 410.52 615.82 (505.60) 297.23
Increase / (Decrease) of Other financial liabilities (current) (7.69) 8.68 1.06 2.58
Increase / (Decrease) of Other current liabilities (77.07) 389.33 1,750.97 72.22
Increase / (Decrease) of Short-term provisions 1.73 0.49 (0.47) 0.71

Cash generated fromoperations (323.96) 880.17 951.43 235.72
Income tax paid (342.74) (285.07) (259.43) (146.15)

Cash Flow Before Exceptional items (666.70) 595.10 692.00 89.57
Exceptional Items 0.00 0.00 0.00 0.00

Net cash generated from/(used in) operating activities (666.70) 595.10 692.00 89.57
B) Net cash flows from investing activities

Sale/ (Purchase) of Property, Plant and Equipment/CWIP (incl
capital advances) (116.28) (15.31) (13.28) (2.00)
(Increase)/ Decrease in Investment properties (net) 0.00 0.00 (7.69) 4.09
(Increase)/ Decrease inDeposits 1303.30 (1,308.29) (17.06) 8.73
Interest received 85.27 66.07 2.75 2.21
Net cash generated from/(used in) investing activities 1,272.29 (1,257.53) (35.28) 13.03

C) Net cash flows from financing activities
Proceeds from equity share capital (net of share issue
expenses)

0.00 1,924.27 - -

Proceeds/ (repayment) from or of Long-term borrowings (264.72) (680.95) 25.76 (99.43)
Proceeds / (repayment) from or of Short-term borrowings (100.55) 126.00 (203.07) 242.44
Principal payment of lease liability (44.13) (33.28) (31.03) (29.72)
Interest paid (351.15) (398.22) (379.71) (369.18)
Net cash generated from/(used in) financing activities (760.55) 937.82 (588.05) (255.90)
Net change in cash and cash equivalents (A + B + C) (154.96) 275.39 68.67 (153.30)
Cash and cash equivalents at the beginning of the year 407.99 132.60 63.92 217.23
Cash and cash equivalents at the end of the year 253.03 407.99 132.60 63.92



CIN No: L55101AP1989PLC009734

T: +91 891 6634567, E: cs@vaibhavjewellers.com

W: www.vaibhavjewellers.com

THANK YOU
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