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At PG Electroplast (PGEL),
we are performing and
transforming ourselves with
emphasis on improvement
in operations, integration
and innovation. Strong
relationships with
prominent brands and
forays into emerging
segments have sustained
our growth momentum.

Building on our engineering
expertise, we have continued
to integrate cutting-edge
technologies into our products,
further enhancing and future-
proofing our portfolio.

We have consistently upgraded our
Facilities to become a preferred
‘one stop’ destination for our
esteemed clients. With every step
forward, we have strengthened
relationships with customers,
reaffirmed our market leadership
and explored avenues to diversify
our offerings.

We have grown ~3x in two
years with total income
rising at a ~75% CAGR from
~ T 7,058 million in fiscal
2021 to ~ % 21,643 million in
fiscal 2023.

Rapid urbanisation, a growing aspirational
population and rising income levels, along with
favourable government policies, augur well for

our sustainable growth even in the coming years.
Through adept cost management, strategic product
pricing and operational leverage, we have been able
to improve our operating margins. Going forward,
we remain focused on leveraging the growing
market potential For our products.

Innovating for new products,
integrating emerging
technologies and customer
insights and further improving
our financial and operational
metrics remain our foremost
priority to create sustainable
value for all stakeholders.
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Forward - looking statements

Some information in this report may contain forward - looking statements
which include statements regarding Company'’s expected financial position
and results of operations, business plans and prospects etc. and are
generally identified by forward - looking words such as “believe,” “plan,”
“anticipate,” “continue,” “estimate,” “expect,” “may,” “will” or other similar
words. Forward - looking statements are dependent on assumptions or
basis underlying such statements. We have chosen these assumptions or
basis in good faith, and we believe that they are reasonable in all material
respects. However, we caution that actual results, performances or
achievements could differ materially from those expressed or implied in
such forward - looking statements. We undertake no obligation to update
or revise any forward-looking statement, whether as a result of new
information, future events, or otherwise.
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Sharpening our

innovative precision

Established in 1977, the PG Group has emerged as a
leading Electronics Manufacturing Services provider.

PG Electroplast, the flagship company of the group, was

incorporated in 2003, offering a diverse range of solutions.
With a comprehensive approach, PGEL serves as a one-stop
destination for leading Indian and global brands.

We are an established Original Design
Manufacturing (ODM) and contract
manufacturer (CM) in India, specialising
in consumer durables such as air
conditioners, washing machines and
plastic moulding. We offer end-to-end
solutions to over 50 renowned Indian
and global brands, including product
design, tool manufacturing, supply
chain development and final assembly.
Our revenue has grown at a 50% CAGR
from 2020 to 2023, primarily owing

to our ability to adapt to our clients'
evolving needs.
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In our pursuit of organic growth, we
focus on enhancing our capacities
and capabilities across all product
verticals. This strategic approach aims
to augment the value proposition of
our offerings, while simultaneously
benefiting from better economies

of scale through extensive backward
integration efforts.

Vision

To emerge as a global
one-stop solution partner
in the field of Plastic
Moulding and Electronic
Manufacturing Services by
maximising efficiency and
technological innovation.

Our core competencies

One-stop-solution For
our customers

Robust end-to-end
product development Facilities

Mission

At PGEL, it is our mission to provide
the highest quality products —
competitively priced, along with
services exceeding our customers’
expectations. We are committed to
maximise value for all stakeholders and
build an environment that encourages
continual improvement to address a
dynamic business environment.

Backward integrated

capabilities

Expertise in serving
diverse end markets

State-of-the-art
machineries and

Strong customer
relationships

technologies

Expanding our reach

ROORKEE, UTTARKHAND

Washing Machines, Plastic
Moulding

GREATER NOIDA, UTTAR
PRADESH

Washing Machines, PCB
Assemblies, Air Coolers, LED
TVs, Plastic Moulding, Tool
Manufacturing, Crossflow Fans

AHMEDNAGAR,

MAHARASHTRA

Air Conditioners, Plastic
Moulding, Sheet Metal, Heat
Exchangers, Crossflow fans

Our manufacturing Facilities

03
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Clients who
rely on us

We have remained agile, while adapting to the dynamic operating
environment and shifting customer preferences; forging strong
relationships with our valued clientele. Currently, we serve most major
domestic and international brands in the Indian market.

Customers
served in FY 2023

Key Clients
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Transforming
over the years

PG Group starts as a small
electronic component

i ATV manufacturing

ATV Manufac Started
manufacturing Colour TVs
and Audio Products turing

A PCB Assembly

Line was set up

manufacturing unit in Delhi plant was set up in Noida plant was set up in Noida in Noida
1977 . 1995 1997 . 1999
@ “ g @ =

Diversified into the
automotive industry and
started working with leading
Indian and global automotive
OEMs. PGEL was rated the

Got the first tender
from the Tamil Nadu
government for supplying

Started Plastic

biggest manufacturerinIndia ; Started manufacturing CTV. Supplied 2.5 million Injection
for consumer electronics CFL lights CTV in the next three years moulding plant
2010 : 2009 2008 : 2003

Sl @ L

Diversified into the small
domestic appliances
industry by setting up a

The assembly

Crossed the ¥ 500 crore mark
in revenues. Successfully
launched the 2nd model of
Semi-Automatic Washing
Machine. A product
showroom at the Corporate
Office was set up

2019

Installed PU Paint Shop
facility. Set up of the
Thermoset — Urea-

i Formaldehyde (UF) Toilet
i Seats manufacturing facility

. 2018
-

Adopted the ‘Process
Excellence’ approach

to focus on process
improvement, ongoing
business process
management and continuous
improvement in overall
operations

2017

Expanded footprint by Expanded the plastic state-of-the-art motor plant plant for the
setting up a state-of-the-art injection moulding and started manufacturing set-top-box gets
plastic injection moulding i business by adding a new juicers, mixer grinders for commenced
plant near Pune factory in Greater Noida leading Indian brands operations

: 2011 : 2012 2014 : 2015

@ @ [ o

A new tooling division
was setup to cater

to the burgeoning
demand of our
existing customers

2016

Achieved the highest ever
revenue. Crossed the3 6
billion (Z 600 crore) mark.
Commissioned the assembly
of the ACIDU (Indoor

Unit) along with the heat
exchanger coil.

2020

AC Outdoor Unit Assembly
capabilities were
developed. Developed and
launched an ODM platform
for fully Automatic Washing
Machines. Developed and

i launched an ODM platform
i for Air Coolers.

1 2021

Achieved the highest ever
revenue — crossed the ¥ 10
billion (Z 1000 crore) mark.
Developed and launched

2 new platforms of SAWM
and FATL washing machines.
Developed and launched 4
platforms ODM platform for
air conditioners. Got approved
under the PLI Scheme for air
conditioner components.

2022

Crossed ¥ 20 billion

(% 2000 crore) mark in
consolidated revenues. PG
Technoplast crossed ¥ 10
billion (F 1000 crore) mark.
Doubled capacities for

Air Conditioners, Washing
Machines, and Air Coolers.
Developed and launched new
ODM platform for Washing
Machines.

2023
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Chairman’s message

Growth outlook across current focus
segments remains robust and with
new initiatives, Company’s addressable
market in Consumer Electronics and
Consumer Durables will see multifold
increase.

Dear Shareholder,

| am delighted to present you
an update on the company’s
performance for 2022-23.
Our teams managed to scale
operations at an incredible
pace and have delivered
another stellar performance
this year through meticulous
planning and tireless efforts.

Focus on capital
efficiency, driven

by improving asset
turns through product
business growth has
been the hallmark of
our strategy and we
aim to deliver industry
leading growth with
best in class return
ratios in coming years.

Performance review

In the last seven years, we have grown
an a 35% Compounded Annual Growth
Rate (CAGR), expanding over 8 times
in terms of revenue, reaching ¥ 2,148
crores in the fiscal year 2022-2023.
Our EBITDA has also grown in tandem,
at a CAGR of 36%, a testament to

the strength of our steady financial
performance.

This year saw us cross multiple
milestones and was full of important
highlights. All engines of growth for
the company are now firing and the
company has firmly established itself
as a credible contract manufacturer &
ODM player in Room AC and Washing
Machine industry.

During the year, our consolidated sales
grew by 95.7%, surpassing % 2,147
crores. The product business reported

06

phenomenal numbers with a 62% share
in our overall sales. In FY2022-23, our
net profit grew by 107%, at around
77.5 crores. We have also made capital
expenditures of around % 155 crores

in Fiscal 2023 to add impetus to our
business expansion plans.

Securing overall business growth

We are an established original

design manufacturer and contract
manufacturer, for the consumer
durables industry in India, with primary
focus on manufacture of room air
conditioners, washing machines and
plastic moulding. We provide end-
to-end solutions across the entire
value chain of the products we supply
to our customers, which include

more than 50 leading domestic and
international brands. This includes
product conceptualisation, designing
and prototyping, tool design

and manufacturing, supply chain
development and final assemblies for
products like RACs, washing machines,
LED TVs and air coolers. With our
distinctive portfolio offering end-to-
end solutions across the product value
chain, we have consistently reported
strong performances across our
business verticals.

The products division, primarily
responsible for the manufacturing

of washing machines, room air
conditioners and air coolers, has
reported growth of 182%, from around
T 475 crores in FY22 to approximately
¥ 1,338 crores during the current
financial year. To fulfil evolving
consumer demands, we remain
committed to launch innovative
products at different price points. It is
not only expected to solidify our market
presence but, also deepen our reach.

Our Room Air Conditioner (RAC)
business clocked a revenue of ¥ 1041
crores, achieving an extraordinary
growth rate of 255% during FY23. We
have a positive outlook on this segment
and are confident about our ability

to keep growing this segment in the
coming years.

Alongside, the washing machine division
also witnessed remarkable growth,
surging by 56% year-on-year. The
phenomenal success rides on our ability
to broad base our product offerings,
with an emphasis on delivering
customised models that are precisely
tailored to customer requirements
along with a recent introduction of Fully
Automatic Top Load (FATL) washing
machines to our product portfolio.

Future roadmap

We believe in the immense potential
of the consumer durables industry. It
propels us to capitalise on emerging
opportunities, and to develop
innovative products for our customers.
With our backward integrated
manufacturing plants, we are constantly
honing our processes and policies,

and adopting technology to aid our
productivity and enhance efficiency
across the value chain.

The order book for our products
business continues to be robust and
we have witnessed significant traction
for the newly launched products.

Our relentless emphasis on Research
and Development (R&D) has played

a significant role in developing new
products that are aligned to cater to the
belly of the market. We are now also
working on developing cutting-edge,
line-leading products which can help us
crack new niches.

Focus on capital efficiency, driven

by improving asset turns through
product business growth has been
the hallmark of our strategy and

we aim to deliver industry leading
growth with best in class return ratios
in coming years. We believe that our
new initiatives and planned capacities
will open new growth horizon for
Company in near future.

Looking ahead, we are optimistic
about our growth trajectory and

seek to explore new avenues

of success. Thank you for your
unwavering support and trust in

PG Electroplast. Together, we are
confident of embarking on an exciting
journey towards a brighter and more
prosperous future.

Warm regards,

Anurag Gupta
Chairman
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Financial metrics

Revenue
(% million)

21,599

rv 2022 [ D 11,116

FY 2021 7,032
FY 2020 6,399
FY 2019 5,084
EBITDA -
(% million)

1,804

Fv 2022 [ D 943

FY 2021 516

FY 2020 404

FY 2019 339
PAT -
(% million)

775

Fv 2022 [ D 374
FY 2021 116
FY 2020 26

FY 2019 100

08

Net Worth

(% million)

3,959

FY 2021 1,925
FY 2020 1,762
FY 2019 1,690
EBITDA margin

(%)

8.35

FY 2021 7.33
FY 2020 6.31
FY 2019 6.67
PAT margin

(%)

3.59

FY 2021 1.65
FY 2020 0.41
FY 2019 1.96

ROCE
(%)

21.78

rv 2022 || D 14.14

FY 2021 9.45
FY 2020 7.53
FY 2019 7.49
EPS

®)

34.06

Fv 2022 [ D 17.63

FY 2021 5.90
FY 2020 1.34
FY 2019 5.34
Book value

(%)

1741
rv 2023 ||| D 1721

rv2022 [ 1471
FY 2021 97.7
FY 2020 90.2
FY 2019 90.6

ROE
(%)

21.88

FY 2022 _ 14.82

FY 2021 6.30
FY 2020 1.52
FY 2019 6.64

Gross block
(% million)

6,946

FY 2021 3,392
FY 2020 3,039
FY 2019 2,280

Performance snapshot

In FY 2023, the Product business
generated 62.0% of the total revenues.
While the Washing Machines business
performed well, showing a growth of
55.5% year-on-year and selling over 4.58
lakh units during the period, the Room
AC business witnessed an impressive
growth of 254.6%, contributing ¥ 10,412
million to the revenue. PG Technoplast,
a wholly owned subsidiary, achieved
remarkable success, surpassing ¥ 10,000
million in revenue in just the second
year of its operation.

Operating margins have been steady

at ~8.4% year-on-year despite higher
growth in the low-margin TV and
Electronics. This can be attributed

to effective cost control, favourable
commodity prices and operating
leverage. However, there has been an
increase in net debt by approximately

Z 1,580 million in FY 2023 due to capital
expenditures and higher working capital
demands driven by substantial sales
growth.

For FY 2024, we will prioritise capital
efficiency and working capital
optimisation. Emphasis will be placed
on R&D, new product development

and capacity enhancement across all
product lines, especially in the AC and
washing machine segments, to diversify
our portfolio.

Operational highlights

As of March 31, 2023, we have
become the second-largest
manufacturer in India for Original
Design Manufacturer (ODM) and
contract manufacturer of Room

Air Conditioners (RACs) based on
unit sales volume. Our role includes
being the ODM for RACs, washing
machines and air coolers. With a
sharp focus on maintaining cost
leadership and reliable supply chain
services, we have produced RACs
for over 14 different brands in less
than three years since starting

RAC Completely Built Units (CBUSs)
manufacturing.

Our sustained growth across
various financial indicators can

be attributed to our emphasis on
business expansion and capital
efficiency. Going above and beyond
to meet the requirements of our
clients has helped us achieve robust
revenue growth at a remarkable
50% Compound Annual Growth Rate
(CAGR) from FY 2020 to FY2023.
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Offerings that
set us apart

We engage in the production and assembly of a diverse range of
products using two distinct business models.

Contract Manufacturing (CM)

Within the CM model, we
produce and deliver products
according to designs created by
our customers. These products
are subsequently distributed by
our customers under their own
brand names.

Original Design
Manufacturing (ODM)

In the ODM model, we not only
manufacture, but also conceive
and design products. These
products are subsequently
provided to our customers, who
then distribute them under their
own brand names.

10

Developing an
innovative product line

At PGEL, our expertise ranges from comprehensive product conceptualisation,
designing and prototyping to production and product management services for
companies spanning diverse downstream industries and end markets. With our
innovative offerings, we enable our customers to optimise manufacturing costs,
deliver top-notch products with minimum lead time, enhance supply-chain efficiency,
reduce inventory obsolescence and lower product fulfilment time.

Products [ ]
% ()

o~

oom air conditioners Plastic moulding Electronics
J}\\ — Indoor units

)

— Consumer Durables —  Televisions
— Outdoor units . .
— Sanitaryware — PCB Assemblies
. . — Automotive
Washing machines ) IHJ
—  Consumer Electronics
—  Semi-automatic top load — Others -OH

—  Fully automatic top load
Tool manufacturing

700 oY .
Egg _ Consumer Durables
| | —  Window — Sanitaryware
— .
— Desert — Automotive
—  Personal —  Others

Business composition across verticals

1% 1% 48%
12% 27% 12%
20%
FY 2020 9% FY 2021 FY 2022 15% FY 2023 . 2%
0, 0, 7%
' 3; 1% ;";0 30%
° N 2% »n ° ’
69% 50%
5%
61%
(% million)
® RAC 737 1,441 2,969 10,413
Washing machine 556 761 1,670 2,589
® Air cooler 203 140 142 382
® Electronics 428 364 696 1,572
Plastic moulding 4,406 4,281 5,463 6,541
® Tool Manufacturing 64 46 38 103
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Plastic
moulding

Our commitment to quality and customer satisfaction has earned us
a strong reputation in the industry. We are the primary manufacturer
of plastic-moulded components for both the consumer durables and
electronics sectors. Our competitive edge stems from our integration
of cutting-edge technologies as well as our proficient in-house design
and engineering capabilities.

Determined to serve the diverse needs of our clientele, we deliver an extensive

array of products, ranging from small to large-sized, high-precision, surface-critical

injection-moulded components. These components are subsequently employed in

the production of an array of automotive, electronic equipment and sanitaryware machines, ranging from 90T to

products, such as in-wall tank assemblies, toilet seats and fan parts painting. We 1,850T, across five manufacturing

also provide a comprehensive array of post-moulding processes, including ultrasonic units in Greater Noida, Roorkee

welding, heat staking, hot stamping, pad printing and screen printing. and Ahmednagar. We specialises in
developing small, medium and large
sized, high-precision, surface critical
plastic moulded components which
are used to manufacture a wide
variety of automotive and electronic
equipment. We have capacities
for various specialised moulding
operations such as vertical injection
moulding, plastic blow moulding

& and thermoset moulding and also

offer a number of specialised
post-moulding operations to meet

. customer needs.

Way forward

We have over 300 moulding

Downstream industries served

While our product portfolio includes
RACs, washing machines, and
electronics, we have also diversified
into engineered plastics for
sanitaryware, automotive and other
specialized applications. We intend
to explore further applications for
our plastic moulding capabilities,
sheet metal capacities and PCB
assembly lines, to further grow our
component business.

Automotive components Sanitaryware

[

Fans Consumer Durables

12

W
Product
business

As an Original Design Manufacturer (ODM) and Original Equipment
Manufacturer (OEM) in the consumer appliances industry, we are
engaged in the production of washing machines, air conditioners and
coolers. Our product business vertical continues to perform well and
has consistently received encouraging responses from the market.

Consequently, our focus remains on bolstering this division. We plan on
increasing our investments in this segment primarily to foray into additional
product categories and enhance our existing offerings.

Way forward

We are an innovation led company
with a dedicated focus on
developing products, customized to
the specific needs of our customers.
We will continue to leverage our
ability to launch new products in
order to increase our revenues and
market share in our target markets.
With the ever-evolving consumer
needs and preferences, we intend
to continuously work towards
launching new products and
categories at various price points
with an aim to increase our market
share and our share of the wallets
of our consumers. In this regard,

we intend to further improve our
product offerings and are looking
at opportunities in similar product

Downstream industries served

-
|
.|

Air Conditioner Indoor Units

Semiautomatic
Washing Machines

categories.
. We cater to our customers across
S — multiple industries. We believe
—————— that the repeated business we
— — have received from our customers
1 is an indicator of our position as a
— == preferred supplier. We intend to tap
E into the market share of existing
M n customers for other products as
—_— well as the corresponding market
Fully Automatic Air Conditioner Coolers and supply chain for other products.

washing machines Outdoor Units
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Consumer
electronics

We engage in contract manufacturing for LED TVs of different sizes.
Additionally, we offer end-to-end services for the development and
production of printed circuit board (PCB) assemblies for various
applications, including procurement, Surface Mount Technology (SMT),
Auto-Insertion (Al), Manual Insertion (M), testing, packaging and
shipping. We also handle the assembly of set-top boxes and cameras.

Our manufacturing capacity enables us to produce up to 5,00,000 television units Way forward

with screen sizes of up to 70 inches. We operate from a fully integrated facility,
featuring SMT lines for PCB assembly, dedicated Clean Rooms for LCM Module
assembly and capabilities for Final Product assembly and Plastic Moulding.

The company is seeing an increased
opportunity in this segment. We
have We are planning to ramp up
capacity utilisation in FY23 along
with increasing value addition to

be more cost-competitive which

will help us in both, acquiring new
customers, and increasing our wallet
share.

Downstream industries served

We are also starting the production
of Controller Assemblies for Air
Conditioners in Supa, Maharashtra
and will also explore more EMS
opportunities for the new facilities.

LEDTV

14

Leveraging cutting-edge CAD/CAM fFacilities, we develop intricate 3D
profiles. Building on our engineering expertise and proven design
capability, we transform customer requirements into top notch products.
We also develop small to medium-sized moulds for various applications in
the automotive, white goods, home and kitchen appliances, lighting and
electrical industries.

Way Forward

Outlook for tool manufacturing
business remains very promising as
an increasing number of customers
are looking to localize their tool
sourcing. The customers are also
looking for end-to-end solutions
for product conceptualization,
research and development,

tool manufacturing, product
manufacturing, and supply chain
management. We have taken

a decision to focus on catching

tool manufacturing orders from
Consumer Durables and the
Sanitaryware industries where we
can leverage these factors to tie in
with our company’s current business
objectives to create good synergies
for both our company and our
customers.
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Improving our
operations

With a steadfast focus on manufacturing, a robust and agile supply chain,
cutting-edge research and development, and rigorous quality control, our
capabilities enable us to deliver products that redefine industry standards.
These pillars Form the Foundation of our success, ensuring that every aspect
of our operations is finely tuned to meet and exceed the evolving needs of
our valued customers.

Backward integration

R&D strengths

Stringent quality control

o)
o
o
o
o
P
>
-
m
o
<
m
o
<
m
3

wn
_|
>
_|
c
_|
o
pe)
<
e
m
0
o
e
_|
(V2]

With state-of-the-art manufacturing units strategically We have implemented backward integration Prioritising R&D, we invest prudently in product We conduct rigorous in-house quality testing of our

located across Uttar Pradesh, Uttarakhand and in our supply chain strategy, streamlining our development, enhancing our product development products, ensuring that they consistently meet our

Maharashtra, we have gained a strong footprint in manufacturing operations across a spectrum of services across the entire product lifecycle. customers’ expectations. Our adherence to quality

production. Our facilities are equipped with high- critical components. From plastic moulding, sheet ) control ensures that each product leaving our facilities

quality machinery, efficient assembly lines and full metal fabrication, powder coating paint shops, to Our competent.R&D teams.employ best-in- is marked by precision, reliability and efficiency.

power backup, ensuring that we meet stringent quality heat exchangers, copper tubing, crossflow fans, class teCh”OIOQ'?S a.nd Gl mvo?ved from the . . -

Tenckrel andl dalvar om B, PCB assemblies, NABL-accredited psychometric labs very conceptualisation and design phases to We have received third-party certifications for

and complete product assembly lines for Room Air prototyping, and assembly of products under our our quality management systems, environmental

Among our manufacturing facilities, our unit in Conditioner (RAC) Indoor Units (IDUs) and Outdoor Original Design Manufacturing (ODM) model. management systems and occupational health -

Ahmednagar, Maharashtra, stands as a testament to Units (ODUs), we have effectively woven every aspect Wt banci - and safety management systems across our >

our commitment to innovating and scaling. It ranks of the productionlprocess into oursupply chain, € OFCUSto"f & ancII:lg'Jt?UFFm ouse : manufacturing units. These certifications, including JZ>

as one of the largest and most backward integrated manuracturing capabriities for various components ISO 9001:2015, 14001:2015, ISO 45001:2018, UL =

AC manufacturing plants at a single location in India, This comprehensive approach reinforces our value to deliver comprehensive end-to-end solutions for E520496 and IATF 16949:2016, reflecting our >

showcasing our dedication to integrating cutting-edge proposition, offering end-to-end solutions to our all the products we manufacture. dedication to ensuring compliance with the highest =

technologies to create futuristic solutions. clientele. We serve various industries, including air standards across every organisational aspect. f'

o o ) ] conditioners, washing machines, LED TVs and air 3‘_>|

Wej‘ s.peC|al|sie in Original De5|gn.ManuFactur|ng (ODM)' coolers, automotive components, bathroom fittings and m

.On.'|g|r?al SREEE Manufacturing (OEM) and Plashc consumer electronics. Our diverse offerings underscore E

injection moulding for the consumer durables industry. our commitment to providing our clients with the >

This unique blend of capabilities enables us to offer quality products and solutions; and reaffirms our ;

end-to-end solutions to consumer durable brands,
positioning us as a trusted partner in their quest for
quality and innovation.

16

position as a trusted partner across multiple sectors.
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Leading with an integrated

business model

o Financial
i Capital

By efficiently mobilising funds from
investors, shareholders, banks and
institutions, we ensure the optimum
use of our financial resources. Our
primary objective is to generate
sustainable returns on the capital
employed.

Equity share capital: ¥ 22.74 million
Net debt: % 5,029 million
Net worth: ¥ 3,959 million

A Man.ufactured
=~ Capital

We operate state-of-the-art in-
house manufacturing facilities

that can produce a wide range of
products, including plastic-moulded
components, painted and unpainted
sheet metal components and so

on, by employing cutting-edge
equipment and technologies.

Gross block: 7 6,946 million
CAPEX: ¥ 1,546 million

Intellectual
= Capital

We encourage continuous
improvement and innovation by
driving new product development
and integrating advanced
technologies to enhance our
product quality. Backed by a
skilled R&D team, we provide
comprehensive end-to-end product
development services, spanning
from concept creation and
prototype development to design
verification and product release.

R&D expenditure: ¥ 126.65 million

R&D team: 32 members

18

Human

:“ Capital

Our workforce comprises dedicated,
seasoned professionals who have
been with us for many years.

Total employees: 4,939
Total training hours: 7,378 hours

% Social and
Relationship Capital

We consistently strengthen

our social connections by

forming partnerships with our
stakeholders and encouraging direct
communication with our customers,
supply partners and communities.

Shareholders: 13,160
CSR expenditure: ¥ 3.4 million

Natural
Capital

As a responsible organisation, we
are cognisant of our environmental
footprint and have implemented
several measures to mitigate it. We
have installed a solar power plant,
water conservation facilities and
integrated facility management
systems to reduce waste and
promote renewable energy
consumption.

Capacity of the solar power plant:
5,150 kw

What we do

e Customer

insights
Outbond
logistic

anufacturing
d Production

Designing and
protyping

Product
conceptualisation

Strategies

Driving innovation

Delivering quality

Ensuring excellence

Enhancing efficiency

Strengthening operational capabilities
Fostering engineering excellence

Industries served

Air conditioners
Washing machines

LED televisions

Air coolers

Automotive components
Bathroom fittings
Consumer electronics

“'i Financial
W capital

We have a track record of sustained
revenue growth and profitability,
along with the maintenance of
strong cash flow and liquidity.

Revenue from operations:
¥ 21,478 million

EBITDA: 1,804 million
PAT: % 775 million

A Manufactured
=~  Capital

We deliver quality products

and services, while continually
improving our operational efficiency
through constant investments in our
existing capabilities.

Sales of -

Washing machines: ¥ 2,589 million
Air-coolers: ¥ 382 million

LED TVs: ¥ 1,219 million
Air-conditioners: ¥ 10,413 million

Plastic components: ¥ 6,541 million

Intellectual
= Capital

We strive to innovate continuously
and develop new products, while
maintaining a strong brand identity
to ensure customer satisfaction.

New products developed: 387

Product SKUs: 795

Human

:“ Capital

We prioritise our employees’
health, safety, and well-

being, while offering equal
growth opportunities for

all. Additionally, we invest in
upskilling through training and
development programmes.

Attrition rate: 1.66%
Employees -

e Managers: 150

e On-roll: 1,241

e Contractual: 3,548

5‘6 Social and Relationship
Capital

Throughout our journey, we
have built healthy stakeholder
relationships, made a positive
impact on the communities
we serve and conducted our
business ethically.

Total customers: 93

Public Shareholding (as of March
31, 2023): 38.66%

Natural
Capital

We strive to optimise
renewable energy and reduce
carbon emissions to promote
sustainability.

Renewable energy consumed:
28,08,826 kWh

Stakeholders impacted

Shareholders and investors Gt
By properly managing all ﬁ/i

aspects of our business, we
generate profits that yield
significant dividends for
shareholders and investors,
while also enhancing the value
of our shares.

Consumers B/J 9 R
We provide quality products o &

that meet the evolving needs of
our customers.

Business partners gt

By consistently innovating and &
adapting to changing market

dynamics, we foster a sense

of trust with our business

partners, further bolstering our
competitive edge.

Employees

We work diligently to

provide our personnel with P
a comfortable working ﬁ/i

environment, having fair
remuneration and a scope for
career advancement through
various learning and skill
enhancement programmes

Society 1

We aspire to uplift our local
communities and contribute to
their holistic development. Also,
we undertake several community
development programmes for
ensuring their well-being.

Planet 1

Committed to making our world
a better place to live in, we

are striving hard to contribute
to the global fight against
climate change and ensure

the conservation of natural
resources.

O m
. ;

PARTIERSHPS
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Macro trends shaping our
strategies

The Government of India is focused on strengthening the electronics
manufacturing base in the country, which also includes the
introduction of various incentive schemes. These initiatives have not
only spurred manufacturing growth but have also reduced India’s
reliance on imports while increasing exports.

The surge in demand for electronic products, including mobile phones and consumer
electronics such as air conditioners, washing machines, refrigerators, televisions and air coolers,
has made this sector a magnet for significant foreign direct investment (FDI) in recent years.
The substantial increase in FDI can also be attributed to both electronic companies setting up
manufacturing and development hubs in India and the government’s endorsement of 100% FDI.

Atmanirbhar Bharat
(Make in India initiative)

Facilitating domestic and
international companies to
establish manufacturing bases in
India with special funds for mobile
phones and electronic components.

Production-Linked
Incentive

Major government (PLI) Scheme

initiatives
Encouraging investment and
sales in mobile phones and
components, with a focus on
increasing exports.

20

Our strategies for sustained growth

Expand capacities and offerings in
our existing product segments

To accommodate the anticipated
surge in demand, we are honing our
manufacturing capabilities. This involves
augmenting the production capacity
of our current facilities in Greater
Noida and Ahmednagar, specifically
for the production of air conditioner
components and Completely Built
Units (CBUs). In line with this objective,
our subsidiary, PG Technoplast, has
recently entered into a memorandum
of understanding (MoU) with the state
governments of Uttar Pradesh and
Maharashtra.

We also intend to undertake an

ongoing assessment of our in-house
product development strategy, explore
opportunities for expansion and engage
in projects designed to enhance our
production capabilities.

Expansion of the addressable
market by developing new products

We aim to improve our revenue and
market share by regularly introducing
new products that cater to evolving
consumer preferences. Our focus

is not only limited to enhancing our
offerings, but also extends to exploring
new product categories and leveraging
existing customer relationships for
additional opportunities.

Our diverse product portfolio and

R&D strengths will enable us to gain
additional market share, while our brand
recall will help us attract new customers
and expand our reach.

Explore adjacent applications
for our robust capabilities in
plastic moulding

With the capability to undertake

a variety of specialised moulding
operations such as vertical injection
moulding, plastic blow moulding and
thermoset moulding, our aim is to
further expand the applications of our
plastic moulding capabilities, sheet
metal capacities and PCB assembly
lines to drive the long-term growth of
our component business.

MAKE N

Enhancing operational and
functional efficiencies

Our primary focus is to ensure cost
optimisation, augment efficiencies

and promote sustainability. We remain
committed to developing eco-friendly
and cost-effective production processes.
Additionally, we are reducing our
environmental footprint by investing in
solar energy, including the installation
of rooftop panels in Maharashtra and
signing a power purchase agreement
for 3.1 MW in Uttar Pradesh. Looking
ahead, we will continue to pursue
initiatives that enhance efficiency,
while strategically situating our
manufacturing units to meet demand.

Unlocking the potential benefits of
the PLI scheme

PGEL is set to become eligible for PLI
disbursements starting in FY 2024

due to a shorter project gestation
period. Our subsidiary, PG Technoplast,
has obtained approval for specific
products such as plastic moulding
components, sheet metal components,
heat exchangers, crossflow fans,
motors and control assemblies under
the PLI Scheme. The PLI Scheme offers
us a potential cumulative benefit of
$1,987.50 million during the five fiscal
years from 2023-2024, provided that
revenue targets are met, investment
conditions are satisfied and other
requirements are fulfilled.
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Building a

future-ready workforce

At PGEL, we have a diverse and competent talent pool. Our team
members come from various backgrounds and possess a wide range
of skills and expertise. This diversity enables us to overcome complex
challenges and adapt to the ever-changing operating environment.
Additionally, we invest in continuous learning and development
programmes to ensure our workforce remains abreast of the latest
industry trends and technologies.

Fostering a culture of
diversity and inclusion

We value diversity and
inclusion, empowering

each individual to excel

in their respective roles.
Moreover, to stay abreast of
evolving market dynamics,
we provide our people with
numerous avenues for skill
enhancement. Our induction
programmes seamlessly
integrate newcomers into
our Code of Conduct and
vibrant work culture.

Our commitment goes
beyond that, as we are
resolute in fuelling both the
personal and professional
growth of our personnel.
We offer numerous
opportunities to our team
members to help them reach
their full potential.

Dynamic
management team

We are led by an
experienced and versatile
management team with
extensive expertise in

the industrial, mechanical
engineering and
manufacturing sectors. They
are assisted by a skilled
senior management team in
charge of various functions.
This collective expertise
ensures effective operations
and strategy execution,
leading to our successful
diversification and product
development over the years.

Our management'’s
expertise has contributed
to our organic growth

by tapping into new
opportunities within
existing channels and
leveraging strong customer
relationships. Their
guidance enables us to tailor
solutions to meet customer
needs.
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Safety at work

We recognise that ensuring
safety at the workplace is of
utmost importance. Through
regular safety training

and vigilant awareness
initiatives, we minimise the
occurrence of hazards and
ensure employee health and
well-being.
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Board of Directors

Mr. Anurag Gupta

Mr. Anurag Gupta has
experience of more

than 30 years in the

field of Electronic
Manufacturing Services.
He has a Bachelor's
Degree of Electronics in
Computer Engineering
and Science from
Bengaluru University.

He is responsible for
development and
implementation of
technical policies, quality
assurance, technological
advancement, plant &
machinery monitoring and
Research & Development.
He is a member of
Stakeholders Relationship
Committee and Corporate
Social Responsibility
Committee of the Board.
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Mr. Vishal Gupta

Mr. Vishal Gupta holds

a Master’s Degree in
Business Administration
from University of Pune.
He has an experience of
28 years in the field of
electronic manufacturing
services. His core
responsibilities include
Finance & Administration,
Budgeting & Planning
process of the Company,
Government and customer
relationships and oversees
monthly and quarterly
assessments and forecasts
of organization'’s financial
performance. He is a
member of Stakeholders
Relationship Committee,
Audit Committee

and Corporate Social
Responsibility Committee
of the Board.

Mr. Vikas Gupta

Mr. Vikas Gupta has 28
years' experience in the
field of EMS. He holds

a Master’s Degree in
Business Administration
from University of Pune.
He is responsible for
business operations,
strategy, industry
relations and organization
governance. He ensures
to create and develop
business opportunities
and increasing the
operational efficiencies
with right product mix to
achieve organizational
growth and objectives.

Mr. Raman Uberoi

Mr. Raman Uberoi is a
Chartered Accountant and
an Associate Member of
the Institute of Chartered
Accountants of India.

He holds a bachelors’
degree in commerce
(Honours) from Delhi
University. He has around
30 years of experience

in the area of financial
analysis, credit ratings,
mergers and acquisitions,
business development
functions, etc. Presently,
he is a Senior Advisor-
Government & Regulatory
Relations with CRISIL
Ratings Limited, and is
also a member of the
Market Data Advisory
Committee of the
Securities and Exchange
Board of India (SEBI). He
is a member of the Audit
Committee of the Board.

Ms. Mitali Chitre

Ms. Mitali Chitre is a
Principal at Baring Private
Equity Partners India.

She has 17+ years of
investment experience

& leads deals across
consumer durables,
capital goods, building
materials, logistics and
energy sectors. She serves
as the Chief Economist
for Baring and heads the
Deal Origination practice.
She has a Bachelor’s
degree in Electronics
Engineering from Mumbai
University and MBA from
Cardiff Business School,
U.K. She is a member

of the Nomination &
Remuneration Committee,
Risk Management
Committee and Audit
Committee of the Board.

Mr. Ram Dayal Modi

Mr. Ram Dayal Modi has
over four decades of rich
experience in Banking

& Financial services

of SBI Group. He has
expertise in areas of
Credit, FOREX, Project
Appraisal & funding,
Business Planning, Branch
Expansion, Training
system, Operations &
Branch Banking. He

is a Gold medalist in

MA (Political Science),
University of Udaipur,
Rajasthan and holds
Certified Associate

of Indian Institute of
Bankers (Part I). He is the
Chairman of Corporate
Social Responsibility
Committee. He is also a
member of Nomination &
Remuneration Committee
and Audit Committee of
the Board.

Ms. Ruchika Bansal

Ms. Ruchika Bansal is a
management consultant
with over 20 years’
experience, specializing
in wealth advisory,
investment banking,
private equity, corporate
finance, business strategy
and acumen in the areas
of mergers & acquisitions
and private equity
syndication. She is a
Commerce graduate from
SRCC (Delhi University)
and Post Graduate-
Diploma in management
from MDI, Gurgaon. She
is a member of Audit
Committee of the Board.

Mr. Sharad Jain

Mr. Sharad Jain is a
Chartered Accountant
and a Fellow Member

of the Institute of
Chartered Accountants
of India (ICAI). He has
experience of over

38 years in Financial

& Strategic Planning,
Taxation, Accounting,
Budgeting and Auditing.
He is presently engaged
in the profession of
Chartered Accountancy
for over 15 years. He

is the Chairman of
Stakeholders Relationship
Committee, Nomination &
Remuneration Committee
and Audit Committee

of the Board. He is also

a member of the Risk
Management Committee
of the Board.
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Key managerial persons

Mr. Pramod Chimmanlal Gupta

Mr. Pramod Chimmanlal Gupta is a
Chartered Financial Analyst (CFA)
from the AIMR, USA. He has a PG
Degree in Finance from IIM, Lucknow
and B-Tech (Hon) in Electronics &
Communication from IIT, Kharagpur.
He has over 24 years of experience
in Indian Equity markets across
brokerage firms, Mutual funds and
Insurance Company. He had been
involved in Business Strategies

and financial consulting to listed &
unlisted companies and investment
advisory.

Company Secretary

Mr. Sanchay Dubey is the Company
Secretary and Compliance Officer
of our Company. He is an associate
member of Institute of Company
Secretaries of India. He holds a
bachelor degree in Commerce
from Devi Ahilya Vishwavidyalaya
(DAVV), Indore. He is responsible
for legal and secretarial
compliances of the Company. He
has experience of more than 7
years in the field of Secretarial &
Legal Affairs.

Corporate information

PG Electroplast Limited

(CIN: L32109DL2003PLC119416)

Registered Office:

DTJ-209, DLF Tower-B, Jasola,
New Delhi-110025

Email: investors@pgel.in / info@pgel.in

Telephone No: 91-011-41421439
Fax No: 91-120-2569131

Corporate Office:

P-4/2 to 4/6, Site-B, UPSIDC Industrial Area,
Surajpur, Greater Noida, Dist. Gautam Budh

Nagar U.P.-201306

Website: www.pgel.in
Telephone No: 91-120-2569323
Fax No: 91-120-2569131

Board of Directors:

Mr. Anurag Gupta

Chairman
00184361

Mr. Vishal Gupta

Managing Director-Finance
00184809

Mr. Vikas Gupta

Managing Director-Operations
00182241

Mr. Sharad Jain

Independent Director
06423452

Mr. Raman Uberoi

Independent Non-Executive Director
03407353

Mr. Ram Dayal Modi
Independent Director
03047117

Ms. Mitali Chitre
Nominee Director
09040978

Ms. Ruchika Bansal

Independent Director
06505221

Management:

Mr. Pramod Chimmanlal Gupta
Chief Financial Officer

Mr. Sanchay Dubey

Company Secretary

Statutory Auditors:

M/s S.S. Kothari Mehta & Company,
Chartered Accountants

Plot No. 68, Okhla Industrial Area,
Phase-lIl, New Delhi- 110020

Banker:

State Bank of India
HDFC Bank
ICICI Bank

Registrar & Share Transfer Agent:

Selenium Building, Tower-B, Plot No 31

& 32, Financial District, Nanakramguda,
Serilingampally, Hyderabad, Rangareddy,

Telangana, India - 500 032

Email: einward.ris@kfintech.com
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Management Discussion and Analysis

Global economic overview

Global economy is largely on the road to gradual recovery
although downside risks such as sticky inflation, continued
geopolitical tension in Europe and fall out from higher interest
rates in USA remain. Muted consumer demand, coupled with
high commodity prices continue to weigh on future growth
prospects in most economies.

According to the IMF (July 2023 Outlook), the global economy
is likely to register a growth rate of 3% in both CY23 and CY24.
Emerging markets and developing economies, including India
are witnessing encouraging growth despite several headwinds
emanating from the advanced economies of the world.

Global GDP (%)
4.0 40 41

35

3.0 3.0

2.7

I I I 15 14
Global Advanced Emerging Market and
economy economies Developing Economies

W 2022 W2023 W2024

(Source- IMF World Economic Outlook, July 2023)

Outlook

Going forward, expectation of improvements in the supply
side bottlenecks is likely to facilitate fiscal consolidation and
a smoother reduction in inflation towards target levels in the
developed world. However, if globally growth slows down,
the inflation could decline faster than anticipated, eliminating
the need for tighter monetary policy, and allowing domestic
demand to normalise.

Indian economic overview

India emerged as one of the fastest-growing major economies
in the world in FY 2023. The domestic economy continues to
demonstrate sheer resilience to external shocks and its real
GDP is estimated to have clocked a growth of 7.2% in FY 2023
(Source- the NSO's final estimates).

A recent SBI study estimates that India’s per capita income
at current prices is estimated to reach ¥ 14.9 lakh annually

by FY 2047, up from the current ¥ 2 lakh in FY 2023." While
the post-pandemic private investment recovery is still in its
early stages, there are tentative signs that suggest India is
well-positioned to record an upswing in its investment cycle
in both the manufacturing and services sectors. The number
of private investment projects under implementation in the
manufacturing sector has also been gradually increasing over
the years.

During FY 2023, the government's fiscal policy exhibited a
strong commitment to consolidation. It effectively directed
public expenditure towards a substantial increase in growth-
supportive capital expenditure. Capital formation emerged
as a key growth driver in FY 2023. Also, the index of industrial
production (IIP) indicated a growth of 5.1% in the industrial
India GDP Forecast for FY 2024 (%)

output.
55 6.0
T %5 %
-
=

In the years ahead, on the backdrop of strong credit growth,
stable financial markets and the Government's deep focus on
infrastructure and capex are projected to crowd in substantial
investments. Although the outlook for the global economy
appeared challenging, the fact that the Government of India
and RBI have been able to steer the Indian economy to higher
growth from a global uncertainty reflects India’s robust
economic fundamentals. Indian economy depicted signs of
recovery and pent-up demand over the last two years and it
offers hope for new growth cycle in the coming years driven
by Investment in manufacturing sector and Private sector
capex cycle.

[Source- the Reserve Bank of India]
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Outlook

"https://indbiz.gov.in/indias-per-capita-income-to-increase-7-5x-by-2047-report/
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India’s Index of industrial production- Manufacturing

(Base: 2011-12=100)
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(Source- https://pib.gov.in/PressReleseDetailm.aspx?PRID=1938974 )

Industry overview
India’s EMS and contract manufacturing industry

The electronics manufacturing sector in India is experiencing
rapid growth, attracting global attention and emerging as a
hub for contract manufacturing. The government’s ambitious
goal of the domestic electronics sector reaching a output
of USD 300 billion by 2025-2026 presents an opportunity
for international enterprises to consider India as a reliable
manufacturing hub.?

The electronics system design and manufacturing (ESDM)
sector, driven by the silicon age paradigm and globally
prevalent digital lifestyle, has emerged as one of the fastest
growing industries worldwide. The Global EMS market is
expected to reach USD 1,145 billion by 2026, with a compound
annual growth rate (CAGR) of 5.4%. India's internal demand
for consumer electronics is also increasing and is expected to
reach USD 21.18 billion by 2025.3

The government’'s emphasis on promoting domestic
manufacturing, coupled with the adoption of the China
+1 strategy by Global OEMs seeking to establish their
manufacturing bases in India, has been instrumental in driving
the growth of this sector. This focus on positioning India as
a hub for electronics manufacturing is likely to encompass a
wider spectrum beyond mobile devices and consumer-oriented
segments. Moreover, the increase in domestic consumption
has emerged as noteworthy catalyst driving the demand in this
sector.

In the total EMS market, contract manufacturing (CM) accounts
for approximately 80%, while original design manufacturing
(ODM) accounts for the remaining 20%. As reference designs

and specifications are provided primarily by the OEMs to EMS
providers, there is not much scope for product differentiation.
In the Indian industry landscape, ODMs are currently being
depended on primarily to manufacture the entry-level
products. These products have low differentiation, and the
main features for ODMs ends up being their quality, cost and
delivery.

EMS companies are steadily shifting towards ODM models,
giving full turnkey solutions for items from design, product
development to reverse logistics. Also, due to increased
competition, EMS companies are striving to diversify their
product offerings. EMS providers have the expertise to
procure and manufacture at faster turnaround times. In the
ODM industry, innovation is critical to success. While cost
reduction remains the major driver of EMS outsourcing, other
factors such as improved design skills have contributed to
ODM capabilities.

India’s consumer durables market

India is poised to become the fifth largest market for consumer
durables in the world, fortifying its position as one of the
rapidly expanding consumer durable markets globally. This
surge in demand can be attributed to the increasing incomes
in both urban and rural regions, a surge in urbanisation and
evolving consumer trends. The Indian appliances and consumer
electronics industry is set to achieve a size of approximately
USD 21.18 billion by 2025. *

The consumer durables sector is currently undergoing
significant transformation, with large set of consumers
spending on home automation and exploring new, time-
saving solutions. Today's fast-paced lifestyle, especially for
employed women who juggle responsibilities between their
home and professional commitments, drives the demand for
appliances that are convenient and easy to use. Consequently,
a fiercely competitive landscape has emerged, with various
domestic and international businesses striving for the market
share in this segment.

Consumer Electronics & Appliances (CEA) (includes room
air conditioners, washing machines, television, air cooler,
refrigerator and others): In India, CEA has the largest market
share after mobile phones. Sales are driven by rising income
levels and technological innovation, since users tend to adapt
to new technologies through early replacement. Untapped
markets have been brought to the attention of consumer
electronics companies due to digital technology and enabling
connectivity infrastructure. Small and kitchen appliances
account for a significant portion of the market size. With rise
in demand of components, it is very likely that EMS and Tier-1
players would take steps to build a component base within the
country.

2 https://www.investindia.gov.in/team-india-blogs/indias-emergence-global-electronics-manufacturing-hub

3 https://www.pwec.in/research-and-insights-hub/india-calling-decoding-the-countrys-electronics-manufacturing-journey-and-the-way-forward.html

‘https://timesofindia.indiatimes.com/blogs/voices/indian-consumer-durable-market-a-trends-and-prospects/
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@PE PG Electroplast Limited

Automotive: Automotive electronics sales are expected to
go up, driven by rising income levels, and an increasing level
of in-vehicle digital experience. Rising awareness among
people about advanced safety and communication services,
coupled with more embedded connectivity service offerings
by automakers, is also one of the drivers for this market.

Industrial: Industrial electronics play a vital role in improving
the efficiency and productivity of industries and are
anticipated to grow in industries like energy, transportation,
petroleum, chemical, semiconductor, mining, agriculture, and
others. Current emphasis is also placed on a branch of power
conditioning dealing with power electronic switches, sensors,
actuators, meters, intelligent electronic devices (IEDs),
automation equipment, semiconductors, nanotechnology,
etc.,, using power semiconductor devices in modernizing
industry technology.

The Bureau of Energy Efficiency (BEE) has implemented star
rating system across appliances and consumer durables in the
sector,. The Star Labelling Programme has led to significant
improvements in energy efficiency for split air conditioners,
with a 43% increase for one-star ACs and 61% for five-star
ACs. Window ACs also saw improvements, with 17% increase
for one-star-rated models and 13% for five-star-rated
counterparts.

The Bureau of Energy Efficiency (BEE) has implemented star
rating system across appliances and consumer durables in the
sector,. The Star Labelling Programme has led to significant
improvements in energy efficiency for split air conditioners,
with a 43% increase for one-star ACs and 61% for five-star
ACs. Window ACs also saw improvements, with 17% increase
for one-star-rated models and 13% for five-star-rated
counterparts.®

Improvement in 1 star and 5 star For Window and Split ACs
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Source- https://pib.gov.in/PressReleaselframePage.aspx?PRID=1923031)

With the new star rating norms, Products in India’s AC market
are today having higher energy efficiencies and are more
advanced in comparison to many other countries.

Key growth drivers For the industry

Strong push towards Make in India: India is witnessing
a major drive by the government of India to push for the
domestic manufacturing of Electronics especially in segments
such as Mobile Phones, Televisions, and Medical & Strategic
Electronics. The Government of India’s “Aatmanirbhar Bharat
Abhiyaan” or Self-Reliant India campaign provides an increasing
range of incentives to attract and localize manufacturing and
production in India. These incentives promote manufacturing
and exporting products in various industries.

New regulations like BS VI for Auto, Digital India program,
Digital payments and Smart Cities program is going to drive
more usage of electronics in India and therefore will lead to
a far greater thrust on Make in India than it was seen before.

Influx of new electronic applications going Fforward:
New emerging opportunities like Electric Vehicles, IoT, and
Electronic Security system (Cameras or Storage) are opening
up new electronic market for India and these industries will
also be driven by the Make in India thrust.

Increased electrification through various initiatives:
Electricity consumption is one of the most important indices
that determines the development level of a particular nation.
The Indian government is committed to enhancing the quality
of life of its citizens by increasing electricity consumption. The
objective of the government is to provide each household
with access to round-the-clock electricity. The "Power for All"
program is a significant step in this direction, which is a joint
initiative of the Government of India and state governments
with the primary goal of making 24x7 power available to all
households, industries, commercial businesses, public needs,
and any other entity that consumes electricity.

Importance of the Digital India initiative: "Digital India"
is a government initiative aimed at preparing India for a
knowledge-based future. The primary objective of the
launch of the "Digital India Mission" is to transform India
into a digitally empowered society and knowledge-based
economy. The Digital India Mission has the vision to provide
each resident of the country with a digital identity card. In the
case of electronics manufacturing, the Digital India initiative
is offering tax incentives in focus areas like FABS, fabless
design, set-top boxes, VSATs, mobiles, consumer and medical
electronics, smart energy meters, smart cards, and micro-
ATMs.

*https://pib.gov.in/PressReleaselframePage.aspx?PRID=1923031
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Changing geopolitical situation post COVID: Post Covid,
alignments in the global markets has shown that there is a far
greater resistance to rely on China as their key manufacturing
source. There are discussions in numerous forums to diversify
their manufacturing operations to counties other than China.
India is seen as one of the possible diversification areas along
with Vietnam and other South East Asian nations.

Increasing financing options and no-cost EMI schemes: The
growth of Indian electronics market is driven by technological
advancements and rising disposable income. The Indian
consumer market has been cautious, with a mix in purchase
of small and large consumer appliances. In recent years,
due to the availability of no-cost EMI as a payment method,
the purchase behaviour of Indian consumers has shifted
significantly. In addition, trends such as digitalization and new
business models have enabled India's financial institutions to
reach consumers in rural and semi-urban areas and meet their
growing demand. Various brands are also partnering with
consumer finance firms, which not only benefits consumers
but also increases brand visibility in smaller markets.

Company overview

PG Electroplast Limited (PGEL) serves as the flagship entity
within the PG Group, an enterprise that commenced its
operations in 1977. PG Electroplast was officially established
in 2003 and offers electronic manufacturing services in
India. Specialising in original design manufacturing (ODM),
original equipment manufacturing (OEM) and plastic injection
moulding, PGEL caters to a distinguished clientele comprising
over 50 Indian and global brands.

The Company has a wholly owned subsidiary, PG Technoplast
Private Limited (PGTL), that is engaged in the manufacturing
of air conditioners an