PRESS RELEASE
FOURTH QUARTER & FULL YEAR OF FY19-20 RESULTS

Mumbal, Jurne 24", 2020: Tribhovandas Bhimgi Zaveri Limited ("TBZ7), India's renowned and rosted
jewellery retailer with a legacy of over 150 years, reported its audited and reviewed results for the fourth
guarter and full inancial year ending 31¢ March 2020,

The kckdowns and restnclions imposed due to COVID — 18 pandemic posed severa challenges to the
business of TBZ during the latter half of March 2020 (Q4FY20). The Company's operations ware hit
substantially from 17th March 2020 orwards. Corporate offices, Retail store operations and Manufacturing
facikties were fully shut during the period which affected the revenue generation, cash flows and financial
performance of the Company.

e e, 17.5% 2.6%
Gross Profit 548 525 14% 2833 2487 1.8%
Gross Margin (%) 160%  12.6% 14.0% 14.1%
EBITDA 238 14 170.0%  11LS 738 SLI%
EBITDA Margin (%) 69%  34% 6.2% 429
PBT 2.5 LS 166.7% 88 W1 24.7%
PBT Margin (%) 0.7%  0.4% 1.6% 13%
PAT 4 12 333a% 219 153 431%
PAT Margin (%) 1.2% 0.3% 1.2% 0.9%

mﬂm‘“gﬁ Per Share 06 0.1% 3.29 2.29

The total income from operations during G4FY20 fell 17.5% YoY to Rs. 342 crores. Q4FY20 EBITDA
increased by 170% YoY to Rs. 23.8 crores Q4FY20 PAT increased by 333% YoY to Rs. 4 crores.

The total income from operations during FY20 grew 2.6% YoY 1o Rs.1815 crores. FY20 EBITDA grew 51%

YoY to Rs. 111.5 crores with an EBITDA margin of 6.2%. FY20 PAT grew 43.1% YoY to Rs. 21.9 crores
with & PAT margin of 1.2%,

The Company’s operations remain suspended from 17th March 2020 onwards and that had a severe impact
on revenues for March 2020, due to loss of revenues on the occasion of Gudi Padwa & clher regional
festivals in different parts of the country as well as the build up towards Akshay Tritiya. This had a negative
impact on the (14FY20 Eamings of the Company.
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Mr Shrikant Zaveri, Chairman & Managing Director stated —

For TBZ- The Qngingl. the year was one of upheavals in both micro and Macro-economic  anvironment,
Despite thase challanges our shareholders will be happy to nole that TBZ is well poised for susfainable
growth in days fo come. Notwithstanding the negalive impact of Cowid19 aspecially in March 2020 the
company's performance has been encouraging and shows that the vamous imbatives laken by us in
increasing our customer base and revenue genevation have been successfid Howewer, difficult
macroaconomic environment and weak consumer sentiments coupled with high goid prices and the rapid
spread of Covid 19 & lockdown did impact the demand for jewellery adversely in Quarter 4, parlicularly
since Mid-February.

The effects of Covid19 and the subsequen! lockdown has been severe in Q1 of FY 20-21 as the sfores
remained closed, Despile thess unprecedanted challenges, we hawve continued o focus on prowiding the
safest & bes! relail shopping experance fo every customer via other media. We have now re-opened most
of our stores in the country excep! those that are located in Containment Zones, with sirict social distancing
marms and sthingent saniisalion measures and implementation of all safely measures as prescrbad by tho
Authorilies.

Tha impact of Cowd 18 is expecied 1o Knger and we expect revenues o pick up gradually over the next 3
o 4 months. Weddings thal wene posiponed due fo the lockdown, upcoming festive season along with fho
wedding season are expected lo contribufe fo higher myanues as the pear progresses,

We have alzo invested in lechnology fo counter the changes in consumer behaviour due lo Covid19 with
focus on Shopping at Home vidéo, Social media and One on One consulfalions with customers. This along
with the complate digitisation of our Kalpavruksha plan will help us achieve our revenue fargets. Al the

same lime we have also laken several austenty and cost efficiency measures lo eliminate operational
ingffictencies and maintain a stable liguidity position.

We are confident that with our approach of focusing on Contemporary designs, Consumer friendly tech
inferventions and a well irained and motivated sales team, TBZ is well posiioned to lake advantage of the
rebound in consumer buying in the months o eome and we shall come oul of shadow of this pandemic as
& brand that is agie, lean and poised for sustainable growth i years o comea.

About Tribhovandas Bhimji Zaveri Limited

TBZ - The Original began its journay in 1864 by opening its fiagship store in Zaver Bazar, Mumbai, Over
the years, the company has established itselfl as a preferred choice for customers across jewellery
segments recognised for exquisiteness of designs as well as affordability. It has led from the front, in an
otherwise largely uncrganised Indian jewellery industry, displaying high quality and transparency standards
over the last 150 years, being the first jeweller to offer buyback guarantee on jewellery and to introduce
100% BIS halimarked jewellery in India.

For Tribhovandas Bhimji Zaveri Limited

Shrikant Zaveri
Chairman & Managing Directar

Tl

TEiEsiovas DAl NEid Tavii

£ i



