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Press Release

SECOND QUARTER OF FY20-21 RESULTS

Mumbai, Nov 9", 2020: Tribhovandas Bhimji Zaveri Limited (“TBZ™), India’s renowned and
trusted jewellery retailer with a legacy of over 130 years, reported its unaudited financial results for
the second quarter and half vear ended of the financial year ending 30" September 2020,
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Ihe total income frun operations during 02 FY 21 decreased by 30.53% YoY to Rs. 273,17 crores, Q2 FY2)
EBITIDA increased by 87.39% YoY to Rs. 40.90 crores with an EBITDA margin of 14.97%. Q2 FY2| PBT
inerensed by 1612.07% Yo o Bs. 22,08 crores with a PBT margin of 8.08%, (02 FY2] PAT increased by
1490.24% Yo¥ 1o Rs. 14,15 crores with a PAT margin of 5.18%.

Thee total income from operations during HI FY 21 decreased by 57.15% YoY to Rs. 352,63 crores. Hl FY2
EBITDA decreased by 31.43% Yo¥ to s 32.534 crores with an EBITDA margin of 9.23%, H1 FY21 PBT
decreased by 159.09% Yo 1o Rs, (3.69) crores with a PBT margin of -1.05%. H1 FY21 PAT decreased by
226.69% YoY 1o Rs. (3.02) crores with a PAT margin of -1 42%,

Mr Shrikamt Zaveri, Chairman and Meanaging Director of the Company, stated “Despite the
averhang of the Pandemic and the lockdown that completely disrupted the st Quarter, the
company withessed a very positive response from customers duving the 2nd Quarter resulting in an

encouraging performance that augurs well for the rest of the financial vear. With the lifting of

ltockdown from June onwards. the Company was able to reopen and operate all ity stores across
varrions locations.
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It remained focussed on stimulating consumer demand with its innovarive marketing strategies that
were well received. This resulted in increased footfalls as well as fruitful interactions over the
digital platform, thereby negating to a certain extent, the muted customer sentiments influenced by
upward spiralling Gold prices. Our overall profitability improved significantly during the quarter
whilst we continued to drive cost efficiencies. Inventary rationalisation and strengthening of cash
flows continwe to be the prime focus areas for the company that reflects in a stronger Balance
Sheet

During the quarter, the Company emphasized on local area marketing. We targeted specific
auedicnces within the primary and secondary catchmem areas of the stores. With the use of
Influencer marketing strategies, the company was able 1o showease safety measures adopted at the
sowes to the Jarger andience. The Company comtinued to focus on conmunteating with customers
o seifeiv and convenlence while enhancing their experience using technology via digital brochures,
vidlen shoppung and offering a completely digital Kalpaveuksha (jewellery purchasing) plan.

Consumer sentiments have improved during the ongoing festive and wedding season, which shall
help deliver a strong performance during rest of the financial vear. Our approach of focusing on
consumer-friendly tech interventions, various altractive fewellery buving options and a well-trained
& mentivanted sales team, hax led to TBZ heing able to take advantage of the pent upy demand as well
ax reach aur toa larger customer base, both plovsically as well as digitalfy”

About Tribhovandas Bhimji Zaveri Limited

Tribhovandas Bhimji Zaveri Limited is India’s renowned and trusted jewellery retailer with a
legacy ol more than 154 years. The Company began its journey in 1864 opening its flagship store in
Zaveri Bazar, Mumbai. Over the vears, the Company has established itsell as a preferred choice for
customers in the wedding jewellery segment, recognized for exquisite gold and diamond jewellery
designs. It has led from the front, in an otherwise largely unorganized Indian jewellery industry,
displaving a high gquality and transparency standards over the last 154 vears, being the first jeweller
o offer buvback guarantee on jewellery and to introduce 100% per-hallmarked jewellery in India,
The Company has transformed itsell’ from a one-store family-owned business in 1864 lo a
professional organization spearheaded by the 5th generation, expanding its presence and reach
across India with 36 stores operating in 27 cities.

For Tribhovandas Bhimji Zaveri Limited

S ZAVERI

Shrikant Zaveri
Chairman and Managing Director
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