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Management assurance statement

The contents of this Report have been reviewed by the
Company’s Senior Management under the guidance of
the Board. This has ensured the integrity, accuracy and
completeness of the information disclosed in the Report.

Forward looking statement

In this Annual Report, we have disclosed forward looking
information to enable investors to comprehend our
prospects and take investment decisions. The Report
contains anticipated results based on the Management’s
plans and assumptions. We cannot guarantee that these
forward-looking statements will be realised, although we
believe we have been prudent in our assumptions. The
achievements of results are subject to risks, uncertainties and
inaccurate assumptions. Should known or unknown risks or
uncertainties materialise, or should underlying assumptions
prove inaccurate, the actual results could vary materially from
those anticipated, estimated or projected. Readers should
keep in mind that we undertake no obligation to publicly
update any forward-looking statement, whether as a result of
new information, future event or otherwise.



Focused on essentials.
Optimised to grow.

At Parag Milk Foods Limited (PMFL), we have woven together a unique story
of value creation in the country’s consumer dairy market within nearly three
decades of operations as a first-generation business. We have carved out a niche
for our products through brands that celebrate the traditional and the modern.
Our innovations and value-added products enjoy strong consumer loyalty. As an
organisation, these are the essentials for our business growth. It is these essentials
we are focused on. As a result we are improving the efficiency of our operations,
strengthening our influence in categories core to us and adopting more effective
ways to ensure sustainable growth. We ensure that we keep getting better at doing
what we do best. We are driven; we are committed; we are optimised to grow.

PERFORMANCE HIGHLIGHTS FOR FY20

724,379 Million ¥2,111 Million 8.7%
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About Parag Milk Foods Limited

India’s leading
dairy FMCG major

Parag Milk Foods Limited (PMFL) is India’s leading dairy FMCG player with a highly diversified
portfolio of more than 10 consumer-centric products. It traces its origins in the organisation
founded in 1992 by Mr. Devendra Shah, India’s new-age milkman. Consumer’s health,
well-being and nutrition are our key priorities.

We enjoy leadership in most key dairy segments with the highest quality products such as ghee,
milk, paneer, cheese, beverages, curd and whey proteins amongst others. Our growth is built on

arobust foundation of strong brands, while leveraging technology and Research and
Development for innovation in product development

Vision

We aim to keep hearts healthy, provide nourishment and
connect to consumers through fresh and high-quality

value-added products manufactured from 100% cow milk by

partnering with the farmer community. In line with the long-
term trends and evolving consumer habits, we aim to launch

market-leading products and create categories that are ahead

of the industry, while continuing to build a strong health
and nutrition portfolio. We endeavour to create long-term
stakeholder value by building a sustainable business model
while acting through our empowered employees.

Mission

Our consumers

Our consumers should be able to trust our
brands. This is why food quality is a fundamental
requirement for us. We make every effort to
ensure that our processes are safe and that high
quality standards are maintained throughout the
supply window.

Building partnerships with dairy farmers
We are working with dairy farmers to enrich their
lives and to set new standards for sustainable
dairy production.

Dairy innovation

Our focus on dairy innovation enables us to produce
an array of products that make milk moments
nutritious, healthy and enjoyable and we market our
products under a well-targeted portfolio of brands.

Our shareholders
We drive shareholder value creation through strong corporate
governance along with a true and fair view of the financials.

Building long-term relationships with local
communities

We continue to nurture our community relationships with our
value-driven approach towards supporting them and helping
them grow. Our environmental strategy is focused on helping
us achieve long-term sustainability of our resources.

Good citizenship

As a large private sector dairy player, we want to influence the
development of society and set an example through our best
practices. Our desire to make high-quality milk and world-class
dairy products accessible to the masses continues to motivate
us. Building on the unique health positioning of our portfolio,
and our in-depth knowledge of local context, our ambition is to
grow our brands while building a healthy and happy nation.
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Key Milestones

Our Journey

In a journey spanning almost three decades, Parag Milk Foods Limited has created reputed brands
which span an array of products trusted for superior quality and nutritive value.

This has been achieved on the back of a strong network of relationships in procurement,
distribution and world-class infrastructure. The value created over time has gone on to benefit
farmers, consumers, communities, our shareholders and the society at large.

0 1992 O 2008

o Founded in 1992 by Mr. Devendra Shah, o Go

. Parag Milk Foods Ltd. was born with the sole . .,,..-"-f—E

. purpose of delivering quality fresh milk and : E = Go
. dairy products to Indian consumers. . GO : i J‘ L W

1 9 98 . Commissioned ‘Go Cheese World’ - the largest

0 : cheese manufacturing plant in India with a
O capacity of producing 40 metric tonnes per day.

O 2010

. Commissioned a second plant in Palamaner
equipped with a world-class UHT facility.

: Commissioned the Manchar Plant in
: Maharashtra and began manufacturing . ¥ &
. value-added products such as butter and ghee . T
. under brand ‘Gowardhan.

O 2011

Birth of Pride of Cows, a first-of-its-kind
premium farm-to-home milk brand.

Birth of Bhagyalaxmi Dairy Farm with over
35 acres of land and 2,300 Holstein Friesian

cows - the most modern farm in India with @DE ?F COh}
state-of-the-art equipment and best practices g”‘y)&“ n
of animal management. &.Jé =

MILK FULL OF LOVE
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Launched 100% whey

protein under the brand
name ‘Avvatar’.

ee 00000000000

O 2018

o Expanded Health & Nutrition product
category further under Avvatar & Go
Protein Power.

Expanded our offerings to include B2B whey
protein for institutional clients.

O 2015
B\VQ

e Established our third manufacturing
facility in Sonipat, Haryana, which was
acquired from Danone.

PARAG

Ideas for a new day

Parag got its corporate identity as
Parag Milk Foods Limited.

O 2016
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lmﬁmwﬂf O 2019

Expanded our fresh products business in the
Northern & Eastern regions of the country.

Parag Milk Foods Limited got listed on the
bourses.



Parag Milk Foods Limited

Our Brands

Focused on essentials. Optimised to grow.

Promise of better nutrition,
better health

Our brands are known for their consistent growth, nutritional value of the products
they comprise and consumer trust. Quality is the key driver of our brand value.

We have identified target consumer groups for each of our brands,
leveraging our diverse portfolio of products to reach consumers across all
segments. We have restructured our brand architecture during FY20 for

greater consumer ease and simplicity.

We have nested all our products under four key brands:

Gowardhan and Go are two of our most popular brands and enjoy market leadership across several
categories. Pride of Cows and Avvatar are growing as niche products in premium milk and sports, health
and nutrition categories respectively. We continue to ensure that our products reflect the goodness of

traditional India while being easily adaptable to the needs of modern society.

Our brand power

2" Largest Player in Cheese Farm-to-Home Milk

Bhagyalaxmi Dairy Farm

in India with 35% market share concept introduced under brand one of the largest cows farms in India

‘Pride of Cows’

Leaders and Pioneers

of the Cow Ghee Category under the Pioneers of Fresh Paneer
brand ‘Gowardhan’ Ghee with a 75-day shelf life

India’s First Company Leading Private Player

to launch a truly made in India whey in UHT Category under brand ‘GO’

protein under Brand ‘Avvatar’

A diverse product portfolio catering to
consumers from different segments

Brands Positioning

Traditional

Target customer group

= Household consumers seeking
premium quality cow milk

m  Health enthusiasts

= Children and the youth primarily for
direct consumption

= On-the-go consumption as source of
instant nourishment

= Traditional Indian recipes and
cooking ingredients

®  |ndian households



Pride of Cows

It is a subscription based model with the entire process
right from growing feed for the cows to the delivery of
milk at consumer’s door-step is taken care of directly by
the Company.

Pride of Cows was the first to introduce not only the
farm-to-home concept but also technology integration in
milk distribution through dedicated software and apps for
the convenience of the consumer.

The Year in Review Statutory Reports Financial Statements

Go

Brand Go has reinterpreted the traditional and given
it a new meaning. It has infused the element of fun

in dairy consumables while maintaining the distinct
health benefits of consuming 100% cow milk. The
brand is aimed at health-conscious consumers looking
for innovative, modern formats of value-added
products like UHT milk, flavoured milk, cheese, and
other beverages, that provide ease of storage and
consumption, as well as fresh and fun flavours to
explore. These products transform the ingredients of
an ordinary diet into something of an adventure.

It is well-appreciated by young mothers and young
adults who look to experiment with cuisines, and
inspires a go-getter spirit with its messaging reflected
in the brand refrain: Go! Make it amazing. Go talks to
the urbanite, looking for products with relatively longer
shelf lives and greater convenience.
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Avvatar

Avvatar is our premium brand under our rapidly
expanding health and nutrition portfolio, geared
towards health enthusiasts, youngsters and
sportspersons among others. ‘Avvatar’ is the only
truly made in India whey protein brand and the first

to provide home-grown whey proteins that are 100%
vegetarian enriched with all-natural flavours. It
includes several variants such as Isorich, Muscle Gainer,
Mass Gainer and 100% Absolute Whey Protein. It also
includes Avvatar Rapid, our whey-fortified hydration
drink - a category-first in the country.
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Our Products

Delivering taste,
goodness and delight

At PMFL, we continue to expand our portfolio, organised under our simplified
brand architecture to benefit the consumer. Our product value proposition
underlines products made from 100% cow milk. These are innovative
value-added dairy products (VADP) of the highest quality.

Our products are categorised under four key brands

Gowardhan

The first brand launched by PMFL, Gowardhan gained quick recognition for its unique
value - 100% cow milk and quality. Over the years, the brand has expanded into
categories of ghee, paneer, curd, butter and dairy whitener with 170+ SKUs in all..

Gowardhan Milk

Includes multiple variants such as Gold, Pure, Fresh and
Tea Star. Gowardhan Gold and Pure signify full fat milk and
Gowardhan Fresh, toned milk. Gowardhan Tea Star is a special

offering for lovers of the Indian chai as well as coffee - it is [@
specially formulated milk for better taste, aroma and frothing proe
while making tea and coffee. This range also includes Fit n Lite Ghee

milk and skimmed milk for health conscious consumers. e
(A )
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Gowardhan Ghee

A category creator and market leader, for
more than a decade this has been our flagship
product. A necessary ingredient in the Indian
cuisine, ghee is consumed across India.

Cow ghee holds special significance and is
recommended by Ayurveda, the ancient Indian
science of health, for its health benefits.

We make Gowardhan Ghee the traditional way,
reminding of the taste & aroma of the
home-made ghee made by grandmothers.



Gowardhan Swarna is a variant of
Gowardhan Ghee that caters specially
to our consumers in the southern region
of the country. The brand is growing
steadily in a highly competitive market
populated by established players, mainly
based on the assurance of 100% pure
cow ghee with a unique taste profile.

Gowardhan Paneer

Paneer has a distinct fan following among
Indian consumers, and is valued for being
arich source of protein, especially among
vegetarian consumers. Paneer is the
third-largest segment in the milk-based
products category.

Gowardhan Paneer was the first to
introduce Fresh Paneer with a very

long shelf life in the country. It has an
industry-best shelf life of 75 days, the
result of technological innovations
undertaken during product development.
It is available as a classic block as well as
in cubes making it easy to handle.

Statutory Reports Financial Statements

Gowardhan Dahi

The Indian meal is hardly complete without a
dollop of fresh yoghurt. A natural probiotic, it is
used as a key ingredient in several dishes, or as
an accompaniment with meals through the day
across the country.

Gowardhan Dahi is made from pasteurised cow
milk and contains active culture.

Gowardhan Dahi is also made the traditional
way, lending it a unique taste profile as well as a
texture that Indian families are well familiar with.

Gowardhan Butter

This is table butter, marked by a
distinct lactic taste. Made from

;‘ e clean and wholesome cream derived
i o from 100% pure cow milk, it is
N . _' ——— deliciously light on taste, contains

- BﬂttEl‘ no preservatives or added flavours/
1 =
! ?'}-'.-*f'?" niin -l colours and has low salt content.

Gowardhan Indian Desserts

We have developed instant mixes as well
as ready-to-eat Indian desserts aimed

at delighting the sweet tooth along

with the assurance of quality, as the
preparation takes place at home.

Products include the much loved Indian
sweets - Gulab Jamun, Shahi Gulab
Jamun (consumed hot and cold) and
Rasgulla (consumed chilled), which are
made from Gowardhan Ghee and Milk.

Sl
Calalb
Jamun

=

Milkrich

This is our dairy whitener that
promises better taste and
solubility, to help you have your
cup of tea or coffee just right.




Parag Milk Foods Limited

Focused on essentials. Optimised to grow.

Delivering taste, goodness and delight

Go

A modern ‘avvatar’ of Gowardhan
from where it also derives its name,
Brand ‘Go’ caters to consumers
looking for a higher degree of
comfort and convenience.

These products cater to those
leading busy lifestyles.

b

Go Buttermilk and Lassi

These traditional favourites are used in Indian
cuisine as thirst quenchers as well as digestives
to be consumed at the end of a meal. They are
available in tetra packs for hygiene and long
shelf life. Garnished with ginger and cumin,

Go Buttermilk is available in two flavours -
Masala Chaas and Southern Spice. Go Lassi is
available in two flavours of rose and mango.

Go Badaam Milk

A rich mix of almonds and saffron with milk, this
Indian delicacy brings the goodness of health and
nutrition. It is highly nutritious, with Ayurveda
also considering it important for immunity.
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Go Cheese

Go cheese is a great source of delight for children and young adults,
especially their families, on account of innovative flavours, making our
cheese even more of a favoured choice. ‘Go Cheese’ is 100% vegetarian
and has a distinct taste, our cheese from cow milk. It is available in

75+ Stock Keeping Units (SKUs), which include various types, sizes,
formats and flavours. The various formats include blocks, slices, spreads,
wedges, cubes and sauces specially designed for customised usages.

Cheese slices are made available in various flavours of green chutney,
chocolate, piri piri and schezwan among others. Its various types include
mozzarella, cheddar and gourmet cheeses such as Gouda, Monterey Jack,
Colby, Orange Cheddar and more. Cheese spreads come flavoured with
herbs and olives, four peppers, smoked paprika, jalapeno and garlic. We
have also launched special variants such as Four Cheese Blend and

Pizza Blend which consist of a combination of cheeses used while
preparing particular cuisines, as well as Go Cheese processed angles and
Go Cheese Jalapeno slices.

New launches . &
i : ; GoH
During FY20, we launched new variants G Pl
. Lo ks
such as Go Cheese Pizza Blend, Pl
e

Go Cheese Four Cheese, as well as
Go Cheese (plain) Processed Angles and
Go Cheese Jalapeno slices.

Go Fresh Cream

Cream is a standard ingredient in Indian
5 By # cuisines across regions. It is also used in
o preparing desserts. Go Fresh Cream with
its moderate fat content, is a nutrient-
rich, healthier alternative to creams
made from vegetable fat. Available in

S L tetra packs, it is free of preservatives and
] has a shelf life of four months.

Topp Up

A healthier and tastier alternative to
aerated drinks, Topp Up is made from fresh
cow milk, with a high protein content. It

is available in seven different flavours of
elaichi(cardamom), badam (almond), mango,
rose, strawberry, pista (pistachio) and
butterscotch. It also has a long shelf life of
six months, making it easy to store.
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u ;’fh’-’—: @Q A milk-based protein supplement that % =
' Daily ! is 100% vegetarian and delivers easily = -
B 9 ;_M% :. digestible protein made from cow milk. ' &
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Go UHT Milk

This sub-brand has multiple variants ;:'"'m"_‘— =

with difference in fat content. ColoPower ﬁ.‘:ﬁ Go Colo Power

‘Go Supremo’ with a 3.5% fat content is — .

. . . Made from colostrum, the first milk of
rich and creamy, ideal for making sweets Y I & . . .

. o f Il F cows, available just after calving, Go
and desserts. Daily milk is low on fat » '& 0r.. . L "
o . T " - e Colo Power is extremely high in nutrition.

(1.5%) and is easily digestible; it provides I =) . Developed in collaboration with a
all the nine amino acids. ‘Go Slim Milk’ p
has 0.2% fat while offering the health

Swedish research organisation ColoPlus
benefits of consuming milk.

AB, the product also boosts immunity. It
is available in powder form and can be

consumed by mixing into various food
items such as porridge, soups and more.

Institutional Product Category

PMFL caters to institutional clients operating in the

hospitality, restaurants and catering (HORECA) segment

and multinational Quick Service Restaurants (QSR) with

arange of products that include cheese, paneer and

more, as well as players in the pharmaceuticals sector
with select range of whey protein products.

Pride of Cows

Premium milk for the uber luxury
consumer. Pride of Cows is a niche
product originating from Bhagyalaxmi
Dairy Farm. This is cow milk from
India’s most modern dairy farm,
delivered directly to the consumer’s
doorstep. It is a first-of-its-kind
superior farm-to-home product
that is growing its influence in a
niche consumer category backed
by its powerful value proposition.
The milk is untouched by human

Avvatar

Avvatar is among PMFLs most rapidly growing
brands. The product is a category-first as a

truly ‘Made in India’ whey protein that is 100%
vegetarian. Milked, processed and packaged within
24 hours in the same plant, it is the freshest whey

protein available in the market. The product range
hand right until it is delivered to the

QUDE
WDEOF O,

includes whey protein in variants such as Isorich
(Isolate Protein), RAPID (an instant hydration
formula), Muscle Gainer and Mass Gainer. It has high
protein content and is free of sugar, gluten, and soya.

consumer’s doorstep.

B 1
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Our Presence

Focused on essentials. Optimised to grow.

Reaching out across India
with nature’s best

Sonipat facility

Haryana A
y A,
As
- )
HA
[ | A2
sl
m’ 11
Vadodara A
10 19
Aurangabad @A
Nagpur
18
Manchar plant @A
Pune Hyderabad
o
Vashi & Vasai
,13
[
Mysuru
HA AR5
Manufacturing location
. . o
®  Processing location AP Trichy
A Depot
I  Super Stockist

12

20

Raipur

Palamaner plant
Andhra Pradesh

Infrastructure

PMFL is present across the length and breadth of
the country with its strong distribution network.

Our plants are located within 3-4 hours of major
metro markets. This ensures that we provide only
the best and the freshest products to our consumers.
We have over 170+ SKUs for our diverse portfolio,
allowing us to reach a wide range of customers.
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Our manufacturing facilities
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Manchar Plant

PMFL established its first manufacturing plant

in 1992 in the milk belt of Manchar, by the
Mumbai-Nashik highway. Raw milk collected from
dairy farmers is pasteurised here, to be used to
manufacture curd, paneer, ghee, cheese, beverages,
and more. Go Cheese factory too is present here. It
often features on the list of study tours undertaken
by students from a variety of educational institutes.

Sonipat Plant

Acquired from Danone Food and Beverages India
Pvt. Ltd., the Sonipat facility commenced commercial
operations in August 2018. This acquisition

was a strategic investment in strengthening the
Company'’s fresh category products distribution in
the North regions of India. Through this plant, the
Company supplies fresh products such as milk, curd,
buttermilk, and flavoured milk to the markets in the
North of India.

Production capacities

2.9 Mn litres/day 60 MT/day

Milk-Processing Capacity Cheese

20 MT/day 110 MT/day

Paneer Ghee

10 La kh litres/day 2 La kh'l'

Whey Farmers form PMFLs
procurement network

Palamaner Plant

Established in 2010 at Palamaner, Andhra Pradesh,
this plant helps PMFL cater to markets in South
India. It is equipped with state-of-the-art technology.

Bhagyalaxmi Dairy Farm

This is India’s most modern dairy farm, spread
over 35 acres and equipped with the finest
international technology. The facility also features
awell-equipped scientific laboratory, R&D centre
and research farm. It is home to ~2,300 Holstein
Friesian cows.

Distribution capabilities

Our distribution network comprises 19 depots,
more than 140 super stockists connected to 3,000+
distributors. We engage with our consumers across
more than 3.5 Lakh touchpoints through our sales
and marketing team comprises over 800 people.

13



Parag Milk Foods Limited Focused on essentials. Optimised to grow.

Bhagyalaxmi Dairy Farm

The future of dairy farming

Situated in Pune, Maharashtra, the Bhagyalaxmi Dairy Farm was established in 2005
followed by the Bhagyalaxmi Bioscience Division, in 2015.
Itis an industry-first concept that brings farm-to-home premium fresh milk to the
consumer’s doorstep, where the distribution is owned completely by PMFL.

Bhagyalaxmi Dairy Farm was established as a The farm has a unique subscription-based model,
Research and Development centre for studying with delivery monitored through a dedicated app,
and developing best practices for cattle feeding, designed for specific, targeted customer audiences,
breeding and livestock management. The objective maintaining extremely high quality standards. The
was to use this knowledge to help improve milk distribution setup is owned by PMFL. The milk is

yields on farms owned by our farmer partners. Itisa  airlifted for delivery in the national capital.
wholly-owned subsidiary of PMFL.

With time, it took shape as India’s largest and most
technologically advanced dairy farm.

It became a unique concept offering in its own right,
in the form of Pride of Cows, a brand of premium
packaged milk that is untouched by human hand.
The entire process of feeding and milking the cows
and the processing of fresh milk are completely
automated. The service is currently available across
Mumbai, Pune, Surat and Delhi.

2,300

Holstein Friesian cows on the
farm, making it the largest
such facility in India



Bhagyalaxmi
Bioscience Division

Bhagyalaxmi Bioscience Division studies various
formulations for quality cattle feed to improve
milk yields as well as sustainability. It also ensures
waste matter is converted into useful marketable
material, such as manure. Our farmer partners
buy it to boost their farm yields.

The facility has its own biogas plant with 600 m3
power generation capacity, which is used for
captive consumption.




Parag Milk Foods Limited Focused on essentials. Optimised to grow.

Way Forward

Lean and mean -
Strategy for future growth

For us at PMFL, FY20 has been a good year of learnings, The challenges we have
faced comprise an opportunity to improve the way we work. The supply side
constraints we witnessed, brought to the fore the need to expand our presence in
major cow milk producing states; it has featured on our agenda since we acquired
the Sonipat facility in in the previous financial year.

The prevailing uncertainties in the market have impressed upon us the
importance of technology-backed optimisation throughout the value chain
for greater efficiency. Using these, we have revised our strategy to focus on
staying lean and mean.

- —=
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We have activated a drive for productivity across the organisation. It includes
efforts at all levels, ranging from optimising our manpower, to production
processes & parameters as well as cost rationalisation.

How we will ensure efficiency

Brand salience

Our brand value has growth stronger as we have continued
to improve our consumer value proposition by being
rooted in our traditions. At the same time, our value-added
products offer a modern interpretation of it. Therefore,

we have redefined our brand architecture to favour a

more simple structure. All our products now fall under two
umbrella brands, Gowardhan, which includes traditional
Indian products and Go, which includes higher value-added,
new and western format products.

Avvatar, on the other hand, is a functional brand in the
sports nutrition segment targeted towards a niche market
to serve as the vehicle for whey protein and related
products in sports nutrition segment. Pride of Cows is

our premium farm-to-home fresh milk. Our marketing
activities will continue to reflect our brand architecture.
Avvatar continues to demonstrate healthy growth and
Pride of Cows too has demonstrated consistent organic
growth on account of high consumer stickiness. Our focus
will be to scale up the Pride of Cows business in the existing
markets before expanding into newer ones.

Distribution

Our first call of action as a dairy FMCG player will be to
make our distribution not only more efficient but also more
effective, by driving depth into our categories. We have
achieved good scale. We are now looking at increasing the
depth of distribution by increasing our share of shelf space
& value share from existing outlets.

Our new distribution model - PRiSM - has demonstrated
success, through which we have successfully covered
Mumbai city completely. Our goal is to now extend the
PRiSM model to other metros in a phased manner.

I\VQ
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Ideas for a new day

Innovation

As PMFL, we are known for our innovations. Going forward,
we plan to demonstrate greater rigour and discipline, with
more checkpoints in place. We may prioritise the assurance
of value-addition and business viability over our speed to
market. It is important to ensure a business case prior to a
launch so that our resources are put to most prudent and
productive use.

Adding greater value

We are focusing on growing our market share in the value-
added dairy products segment. This is an area that needs
adifferent expertise. There is an 70:30 trend in terms of
contribution to business from the VADP outlets. Weighted
outlets is the key to success here. We are developing this
strategy and building up our resources in this direction.

It will enable us to focus on higher quality selling. This

also means that we will focus on metros and Tier-I cities
more while identifying certain specific portfolio-based
demand clusters. By enabling us to improve offtake without
incurring additional marketing and distribution costs, this
approach is expected to enhance our profitability.

Strengthening our core

We are looking to focus more on our core categories, like
cheese, ghee, fresh products, beverages and health and
nutrition, in terms of distribution, pack pricing and other
aspects in order to strengthen our position, brand value
and our market share. We have stepped up our market
activation for our natural paneer, a product distinguished
by its significantly longer shelf life.
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Parag Milk Foods Limited

Message from the Chairman

Focused on essentials. Optimised to grow.

Smoother operations,
sharper competitive edge

Dear Shareholders,

Our humble purpose of helping out dairy
farmers in their time of need took shape
as Parag Milk Foods Limited more than
28 years ago. Times have changed since
then. The challenges we face today are
drastically different. Our core purpose
continues to drive us, compelling us to go
beyond, and help provide nutrition and
health to consumers across the country.

When the COVID-19 pandemic hit Indian
shores in mid-February, this very purpose
came calling on us for a response. As
fears and uncertainty surrounded the
markets and lockdown became imminent,
logistics and availability of labour became
a severe challenge. For dairy farmers,
whose core product - milk - is perishable
commodity, this posed a threat

to survival.

At PMFL, we mounted a rapid response
in order to ease the farmers’ worries and
extended support by way of our extensive
collection and distribution network

and logistics to ensure their losses

were contained. Our milk procurement
increased by 30% compared to prior
months, while we continued to support
farmers through fair pricing and support
provided in other ways.

This helped us ensure business
continuity, since milk is recognised as

an essential commodity. We have made
sure that our consumers have continuous
access to our products that help to
secure their health and well-being, as
well as safeguard their immunity. In a
country that consumes almost as much
dairy produce as it produces, milk is an
essential commodity.

18

We ensured 100% functionality of all
manufacturing facilities during the entire
lockdown period with zero downtime,
while adhering to the highest safety
standards and protocols. At PMFL, we
witnessed an increase in demand across
our core consumer product categories
such as ghee, cheese, paneer and UHT
due to a significant increase in at-home
consumption. This helped to offset

the impact on sales of commodities

and HORECA segments as well as

in some impulse categories such as
flavoured milk.

We ensured 100%
functionality of all
manufacturing facilities
during the entire lockdown
period with zero downtime,
while adhering to the
highest safety standards
and protocols

¥
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Besides the COVID-19 crisis, FY20 has
witnessed challenges. While it took

off to a positive start, headwinds soon
appeared in the form of lingering effects
of the drought from the previous year.
Raw milk prices continued to climb and
milk production went down during the
summer months. This impacted our
profitability.

Thanks to the consumer loyalty for our
brands, we managed to successfully
pass on the price rise to the consumer.
Performance during the latter part

of the year was marred by limited
availability of milk even during the
flush season due to prolonged and
heavy monsoons in large parts of the
country. We have steadily focused on
maintaining our operational efficiency
in order to protect our margins.

The situation throughout the year

has remained difficult on account

of constrained supply of milk and
sequential increase in raw milk prices
month-on-month until February 2020.

However, there are better days ahead.
One of the key effects of COVID-19
has been to bring back the focus on
nutritious and healthy food, especially
home-made food. As a result, consumers
are more keen than ever to use quality
products and adhere to the ‘slow food’
way of life even as they continue to
explore flavours and cuisines. At PMFL,
we believe this to be a healthy trend
overall, which will stand to benefit our
society in the long term.



The Year in Review

During lockdown period milk
procurement increased by 30%
compared to prior months, while
we continued to sustain
farmers with fair pricing

At PMFL, we have taken a
number of bold decisions
to simplify our systems
and processes towards
becoming a more lean and
mean organisation.

The changes in consumer behaviour
towards greater health-consciousness
will also make them turn to branded
foods and products that can guarantee
a higher standard of quality, consistency
and hygiene. Thus, we chose to relook
take a at our strategies and decided

to go in for consolidation of our

brands in order to inprove our product
management and consumer outreach.

At PMFL, we have taken a number of
bold decisions to simplify our systems
and processes towards becoming a more
lean and mean organisation. We have
scaled back on some of the initiatives
that seemed premature after a realistic
assessment. We have consolidated

our brands and are focused on driving
greater efficiencies. Our priority is to
drive depth into our businesses, secure
our margins, improve our profitability
and consumer loyalty.

Statutory Reports Financial Statements

Milk production during the current year
has witnessed an upswing already, which
has largely eased the availability and
pricing scenario for FY21. This, combined
with the growing influence of organised
players, we makes us feel confident

of growth.

| am optimistic about it, based on the
agility we witnessed during the lockdown
period. My heartfelt thanks to our farmer
partners, our distribution and channel
partners and last but not the least, our
employees, who have upheld our values
and our commitment to the society. |
would also like to thank our investors for
their continued support in these difficult
times. We are confident of improved
performance in the coming years.

Mr. Devendra Shah

Chairman
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Parag Milk Foods Limited

Message from the MD

Focused on essentials. Optimised to grow.

Investing in smart measures
for future success

Dear shareholders,

FY20 at PMFL has presented with

a series challenges, ranging from
operational ones to systemic ones,
including COVID-19. However, we

have chosen to respond with agility and
confidence to solve these challenges not
just for ourselves, but also to ensure our
farmer partners and our consumers have
the support they need.

Performance

Our consolidated revenue from
operations stood at 324,379 Million,
with ~2% growth (y-o-y) and EBITDA at
2,111 Million, down from %2,235 Million
in FY19. The impact was from the supply
side - while prices went up, availability of
milk went down. This posed a challenge
to effective inventory management
through the first three quarters of the
year. This was compounded by a further
increase in raw milk price in the last
quarter of the financial year.

In Q4 FY20, as COVID-19 spread and the
nation went under a lockdown, at-home
consumption increased, driving up the
demand for categories such as ghee,
cheese, paneer and UHT milk. At the
same time, sales in the commodities and
HORECA segments were impacted.
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Our gross profit for FY20 came down
t036,232 Million from %7,383 Million

in the year before. Our PAT for the year
was 3937 Million as compared to 31,207
Million in the year last. We have achieved
8.7% EBITDA margin on account of being
cautious in our spending on advertising
and promotions, using our resources
judiciously and maintaining efficiency

in operations.

COVID-19 impact

The pandemic has had a dramatic impact
on global supply chains and economies.
Our industry is integral to the health

of the economy and hence, we take

our responsibilities at PMFL seriously.
Our core concerns post the COVID-19
outbreak were: i) ensure maximum
support to the farmer community that
depends on us ii) milk being an essential
item, ensure business continuity so that
the consumer is well provided for.

We have continued to deliver on

both fronts by leveraging our strong
relationships within the community of
dairy farmers with whom we have been
traditionally associated for decades. We
committed to them to source 100% of
the milk they produced. This has helped
further strengthen our relationship.

Ql
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Our logistics support kicked into high
gear to help source and collect milk and
transport it to our facilities without
delay. We also worked more efficiently
and more productively, driving further
automation to ensure work did not
stop. Similarly, our employees as well
as channel and distribution partners
did their utmost to get all the requisite
permissions in place for inter-state
transportation needs. We provided
extended credit and re-negotiated
contracts with our channel partners to
help ease concerns over cash flow.
Being a manufacturer of food
products, quality is paramount for

us. It is part of our core values. As a
result, we have always followed best
practices for maintaining hygiene.
Further, we have continued to adhere
to all the government protocols for
employee safety.

Our core concerns post the
COVID-19 outbreak were:

i) ensure maximum support to
the farmer community that
depends on us ii) milk being

an essential item, ensure
business continuity so that the
consumer is well provided for.
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The Year in Review

24,379 Mn

Revenue

We have taken a call to renew
our focus on core areas and
strengths of the business and
consolidate our decisions are
driven by the desire to focus
on what we do best; and, to
keep getting better at that.

D |

Also, we have recorded a substantial
increase in milk procurement during

the COVID-19 season as unorganised
players found it difficult to sustain their
operations. The pandemic has also had
far-reaching effects on the consumer
psyche overall. People are more health-
conscious and committed to cooking
and eating at home than before. This will
increase the demand for our products,
which are considered as high quality and
premium, especially our ghee, cheese,
fresh products and paneer. The outlook,
therefore, is positive.

Lean and mean

The year has been good for identifying
our strengths and our weaknesses,
leading us to carry out a fresh evaluation
of our strategies and rework our
approach to our business. We have
taken a call to renew our focus on core
areas and strengths of the business and
consolidate our decisions are driven by
the desire to focus on what we do best;
and, to keep getting better at that.

We are committed to steadily improving
our operational efficiencies, which
include automation, and enhanced
customer service, and add to our
procurement might. We are pursuing a

Statutory Reports Financial Statements

range of strategic branding initiatives

to improve our brand recall while also
looking to develop the high-margin
category of health and nutrition. We have
plans to further expand our value-added
dairy products portfolio as well as our
distribution capabilities.

Positioned to grow

In line with optimising our value chain
for greater efficiency, we are working to
grow our procurement network, which
will help us cope with volatility in supply
in the future. We are looking to drive

up marketing and promotions of core
category products as well as focus on
getting better ROI from our operations.
A favourable monsoon in the current
fiscal will help us further in achieving the
desired results.

| have great trust in our organisation’s
ability to realise our goals through strong
commitment, unwavering efforts and
perseverance. | would like to conclude

by thanking our shareholders for their
faith and our network partners for their
unstinted cooperation and support.

Mr. Pritam Shah

Managing Director
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Parag Milk Foods Limited Focused on essentials. Optimised to grow.

Strategic Priorities

Quality and trust, the essence
of our business growth

During FY20, we have mobilised a strategy to realign the organisation on
the path of growth. These changes acknowledge the ongoing changes in
the market driven by consumer behaviour and overall market conditions.

Our strategic priorities for the near term take a comprehensive look at the
length and breadth of our operations, towards driving better results.

Focus on operational
efficiencies

We are looking closely at every aspect of our operations
to channel greater efficiency by identifying and
modifying parts that hinder productivity. Technology is
amajor enabler in achieving this. We continue to drive
greater technology adoption and automation, as well as
encourage skill upgradation within our talent pool.

Brand building

Foran FMCG brand, strongbrandrecalland = [N B DEEEEERN - - - - - — — - - — .
recognition are critical to sales success. At PMFL,

we are working to improve on it by simplifying our

brand architecture. This will help drive focused
efforts on increasing our brand value through

strategic brand initiatives. 5 “ ,

Enhancing milk procurement

We are working to deepen our ties with dairy
farmers and expanding our network. We provide
quality and quantity based incentives to deliver
better value for them. We are also leaning on
technology to improve our ability to manage our
network more effectively. We plan to add more bulk
coolers and automated collection systems to our
procurement setup.
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Health and nutrition
category

We are driving increased focus on health and
nutrition as a category, as this gives better scope
for value addition. There is enhanced focus on
health due to the prevailing COVID-19 situation;
as a result, we expect this category to grow
rapidly in the near term.

v
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Depth in distribution

Our distribution reach covers nearly 3.5 Lakh
outlets. We believe we have achieved good
breadth. From now on, we will be focusing on
driving depth into the categories we cater to. We
are growing and strengthening our association
with stockists and distributors to drive greater
penetration. We are also pursuing a differentiated
strategy for distribution across Tier-I, Tier-1l and
Tier-11l cities with concentrated efforts in metros.

The Year in Review Statutory Reports Financial Statements
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Expanding our portfolio and
innovating with vigour

We continue to innovate in order to enhance our portfolio of
VADP, targeting different consumer segments with specific
tastes and preferences. While we continue the efforts, our
innovations will be limited to certain high impact launches. This
will result from exercising greater vigour by ensuring certain
checks are in place. These will include defined stage gate
process and establishing the business case and the right to win
prior to investments.
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Parag Milk Foods Limited Focused on essentials. Optimised to grow.

Unique Strengths

Doing things differently

At PMFL, we don’t walk the beaten track. Our solution-driven approach is the
reason behind our exponential growth and consistent value-creation over nearly 30
years. We are a vertically-integrated dairy FMCG with end-to-end control over our
products and processes. Our farm-to-home model, where we own everything from

livestock to distribution centres, truly distinguishes us.

We continue to redefine and refine the distinct strengths that characterise
our organisation.

Consumer-centricity

We are deeply consumer-centric in our approach to
business. From the time of inception of PMFL, we
have focused on providing consumer solutions that
add value to their lives. From being a provider of
100% cow milk to value-added products that deliver
more in terms of nutrients, taste and convenience,
our consumers’ needs drive us to do better.

All-in-one expertise

PMFL as an organisation prides itself on
being a fully homegrown player that has
come up purely on the strengths of its value
proposition and its vision. Our all-round
expertise across categories in the dairy
industry makes us unique.
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Well-differentiated
brand portfolio

As one of India’s leading dairy FMCG player, we
see our brands as critical to our success. Our
ﬂ(l(lﬂ/ﬂl'ﬁ G . portfolio of brands, conceptualised based on our
KI: @ sharp understanding of the market, connects
\_/ with various core consumer segments across
generations. Our brands continue to grow based
on the core promises that are built into our

consumer value proposition that is common to all:
Quality. Purity. Consistency.

SPORTS NUTRITION

13

MILK FULL OF LOVE

Advanced technology

Technology is the backbone of our processes

at PMFL. We believe in maintaining a futuristic
approach in order to stay relevant. We have
integrated advanced technology across all our
verticals. Our data-driven systems make use of
analytics to provide us with business intelligence,
which informs our strategy. Technology is central

to our distribution success, wherein our Theory of
Constraints (Vector) dashboard monitors placement
of orders and analyses past trends for the same. The
movement of milk is monitored in real time. On the
other hand, Sales Force Automation enhances our
customer relationship management. We also use

a distribution management system for inventory
management; it also provides us with secondary
sales datain real time.
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A Vertically Integrated Company

Strong value chain: Products,
processes and performance

We have continued to create value for our key stakeholders for nearly three
decadas. Our endeavour remains to continuously reimagine and revise our offerings
in order to cater to a diversity of consumer segments.

Being a vertically integrated company enables PMFL to make all products from
scratch, including milk, cheese, paneer, ghee, beverages, curd and whey protein, and
exercise control over quality, marketing and distribution. We have achieved this by
constantly working to enhance our strengths on the supply side. This is our key to
consistent value creation over the long term.

&

Strong brand value

Our brands enjoy top-of-the-mind recall Scale of operations and
and continue to grow equity on the basis of .
increasing consumer trust in the quality of modern infrastructure

our products. The Indian consumer is rapidly
shifting towards branded products sourced
from organised players.

We are present in all key cow milk producing
states, while our distribution networks ensure a
pan-India presence. Besides possessing India’s largest
modern dairy farm, we have a processing capacity
of 2.9 Million litres per day. Our state-of-the-art
manufacturing facilities are located in Maharashtra,
Andhra Pradesh and Haryana. Our farmer network
comprises over 2 Lakh farmers across all major cow milk
producing states. We distribute to over 3.5 Lakh retail
outlets across the country. Our cold chain facilities are
among the best in the industry.

AN

Our milk procurement process consists of
the following three stages:

01 02 03

We procure milk from our The milk is then The milk is then

farmer partners, collected transported to Bulk loaded onto tanks and
at village collection Milk Coolers or Chilling transported to our dairy
centres Centres that have beenset  plants

up close to the collection
centres. Here, the milk is
chilled and preserved
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Distribution, the key
to growth

. Our presence across the various consumer
CO“SlStent distribution channels and collaborations
va | ue_add ition with key channel partners enable us to
foster a stronger connect and respond
to the unique needs of the consumers.
Our presence includes grocery and modern
trade, giving us the added advantage of
connecting with the consumer at various
touch points and cross-selling with
a variety of offers.

PMFL is able to provide consistent
value-addition to the consumers in the form of
newer and better products on account of being

a vertically integrated company. Thus, with
ease and agility, we are able to put the available
marketing insights into action to a build strong

portfolio in the rapidly growing value-added
dairy products space.

Research A

and development

We have led the market with a highly diverse
product portfolio of dairy products under each
category that we cater to. Innovative value-added
products contribute to profitability. As a result, we
are innovating with a strong sense of vigour in our
processes, making sure that our innovations are
aimed at making a high degree of impact and serve
to strengthen our business case.

Values-based connect b

with the consumer

Our consumer recognises the value of the product we offer in
terms of quality, taste and nutrition. As a result, our products

are positioned in the premium category. Our marketing efforts

reflect this connect. Our key message to the consumer is based
on the push for health and nutrition along with taste and delight.
It has struck a chord with various segments of Indian consumers,
who are looking for products that deliver modern taste and
experiences along with the promise of quality

and value characterised by our traditions.
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Company highlights

Strong Relationships Strong Distribution

Established strong relationships with over 2 Lakh Pan-India distribution network of 19 depots, over
farmers and over 3.5 Lakh retail touch points 140 super stockists and 3,000+ distributors
State-of-the-art Facilities Market Leading Brands

Aggregate milk processing capacity of 2.9 million Gowardhan, Go, Pride of Cows and Avvatar

litres per day with the largest cheese production
capacity in India of 60 MT / day and a paneer
production capacity of 20 MT / day

Richly-diversified product portfolio

Diversified product portfolio with 170+ SKUs that
cater to a wide range of customers
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Parag Milk Foods Limited Focused on essentials. Optimised to grow.

Financial Highlights

Committed to growth

Profit & Loss Metrics

A 4-year CAGR (%)

Revenue EBITDA PAT
Zin Million Zin Million T in Million
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Balance Sheet Metrics Corporate Social
Responsibilty
Net Worth Debt/Equity CSR Spend
T in Million Ratio T in Million
26% A 96.7% A
: : s
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FY2016 FY2020 FY2016 FY2020 FY2016 FY2020
Return on Equity Return on Capital
(ROE) Employed (ROCE)
(%) (%)
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Parag Milk Foods Limited Focused on essentials. Optimised to grow.

Our Business Model

Health and strength at
the core of our value creation

Our highly scalable integrated business model is a product of an
extensive supply chain and loyal consumer base. It is backed by
key value drivers propelling us forward.

Revenue generation Strategy Competitive
End-to-end capabilities advantage

Dairy Farming
India’s largest modern dairy farm
Expanding capacities Pan India
Procurement in Cheese, Ghee, Whey presence
and Paneer — Favourable
Network of over 2 Lakh farmers l l N demographics
Presence across all cow milk N
producing states Offering a wide range of Strong procurement

fresh and value-added capabilities arising
dairy products from existing

Manufacturing network/relationship
with farmers

2.9 Mn Litres / Day processing capacity

Facilities in Maharashtra, -'s':
Andhra Pradesh and Haryana YA
Strengthening
. . . relationship with
Distribution farmers 100% local,
Farm-to-home no requirement for
19 depots, 140+ super stockists, Imports

3000+ distributors reaching

3.5 Lakh retail outlets .
Adding bulk coolers and

automated collection Growth in organised
Product offerings systems market
4 distinct brands
170+ SKUs

Building brand equity “
by reallocating
Brands expenditure from trade ~
- D

to consumers

Gowardhan ) =
G@ [-1 Market for health and

iJ wellness products

Integration of
technology
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Shift towards
value-added products
in the dairy market

‘

Multiple channels
of distribution

The Year in Review

Value created for stakeholders

r®7  Consumers
A = Assurance of quality and safety
= Familiarity with the brand
= 100% cow milk products
= Health and nutritional benefits
= Products for consumers across all
segments

o

Farmers

= Assured purchase of milk

m  Accurate quantity and standardised
quality of milk

= Building best practices

m  Facilitates sanction of loans to small
farmers for purchasing cattle

m  Subsidised rates for cattle feed
= Freevaccination for cattle

v Communities

= Health and wellness
= Spreading positivity
= Enrichinglives

f Shareholders
= Good governance practices
= Scalable revenue model

=

Statutory Reports

Financial Statements

Outcomes

T 24,379 Million

Revenue

T 937 Million
PAT

#1 Fresh Milk
private playerin
Mumbai and Pune

#1 Mozzarella
cheese player
(No.2 overall with
35% market share)

#1 Premium
Cow Milk

under brand name
‘Pride of Cows’

Farm-to-home
Integrated supply,
manufacturing and
distribution

#1 Cow Ghee
brand
in India

#1 Private player
in UHT milk under
brand name ‘Go’

#1 Mechanised
cow farm
in India

Pioneer

inthe 100% cow
milk fresh paneer
segment
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Parag Milk Foods Limited

Focused on essentials. Optimised to grow.

Leading with insights
and innovation

India accounted for over 20% of the global milk production for FY20.

At 187 Million tonnes of milk produced during FY20, it is the largest milk producer
globally. The domestic milk consumption at the same time, was 181 million
tonnes. Both the production and domestic consumption, have grown at a steady
20-year CAGR of 4.5%, signifying well-balanced demand and supply.

Though milk consumption is rising, the per capita
consumption is meagre, as compared to the other
developed markets like US and EU, as well as markets like
Russia and Brazil. This despite India being a milk drinking
nation. The society values dairy products as an important
source of protein given that India is home to the largest
population of vegetarians in the world.

This points to a large headroom for growth. The Indian
dairy industry is witnessing large-scale changes led by
consumer behaviour. Indian consumers are increasingly
shifting their preferences towards branded products
from loosely produced, unbranded products through
unorganised small players.

Per Capita Milk Consumption (litres/cap/annum)
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India Per Capita Milk Consumption (gms/cap/day)
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Key reasons for this are proving to be the market
drivers for the dairy industry as a whole. These are as
discussed below:

Greater consumer awareness

India is expected to have ¥586 Million middle class
households by the year 2025. India’s working population

is expected to reach ¥988 Million by 2030. These are
consumers driving the growth of the dairy industry. The
modern Indian consumer values health and is willing to pay
a premium for quality products that help safeguard it.

Millennials and the generations following them are
particularly conscious of quality and want authenticity
from the brands they interact with. They also have higher
disposable incomes to support their lifestyles. These
new-age consumers are driving the growth of organised
dairy products, through categories such as cheese, UHT and
yogurt. Other traditional products such as curd, paneer and
lassi or chaas too are growing rapidly powered by brand
consolidation in these categories.

At PMFL, we are connecting and engaging with this rising
middle class across platforms of their choice. The insights
thus obtained are used to drive product innovation.

Urbanisation

India is urbanising rapidly. This brings with it a growing
population of working youngsters who have busy
lifestyles. They are on the lookout for easy to consume,
safe and convenient products that can be stored for
longer durations. This population is likely to actively drive
consumption of dairy products that have longer shelf life
while also being healthy and nutritious.

This trend is also powering the shift on the supply side
towards organised players as consumers are increasingly
attracted to brands. At PMFL, products under all brands,
are designed to fulfil the consumer’s need for nutrition as
well as convenience.

Value-added dairy products

Milk and milk products are a staple in the Indian diet. The
production and consumption levels are expected to reach
avolume of 213 Million tonnes and 209 Million tonnes
respectively by FY24. Thus, consumption is set to grow.

VADP is growing faster, and will overcome milk in
total share

Organised Market (INR Bn)
FY24 967 1,119
46% 54%

FY18 l
364 294

Fyie I 55% 45%

Polypack milk +13%

1% |
919

658

490 429
53% 47%

- Value added products +19%

Source: National Dairy Development Board, Crisil Research, Industry
reports, Secondary research, EY Analysis

v * Yosurt play
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Traditional VADP: Large market size, highly
unorganised | Modern VADP: Highly organised

R e Ghee High volume off "
raditiona ] - consumption of base
Consumer e Poly-pack milk category, relatively slow
Staples e Butter volume growth
Curd High product familiarity
Traditional o Cur to the indian palate;
Conversion e Paneer currently small organised

driven

penetration, not fast

e Lassi/Chaas :
growing

New to indian palate

- Low volume of
consumption; fast
growing 100% organised

o Cheese
e UHT Milk

As per trends, the demand for value-added dairy products
(VADP) is set to grow significantly as young Indian
consumers look for added benefits in consumption of dairy
products, over and above its being a source of wholesome
nourishment. As per industry reports, VADP sales will
outgrow milk in total share by FY24, with the category
expected to grow at a CAGR of ~17.5% from 3429 Billion
inFY18t031,119 Billion in FY24. During the same period,
poly pack milk is expected to grow at a CAGR of ~12%
from 3490 Billion in FY18 to X967 Billion in FY24. Growing
disposable incomes will play an important role in enabling
this growth.

PMFL has built a legacy of leading with value-added

dairy products. We are driving innovation through all

our product categories - whether traditional or modern
ones - to give more to our consumers. For example, our
Gowardhan Swarna ghee, which is formulated especially
for our consumers in South India. Similarly, Go Cheese is
available in new flavours such as jalapeno and four cheese
among others.

Fitness mindset

There is a wave of health consciousness building up across
the country, not the least due to the prevailing concerns
over the COVID-19 scenario. This consciousness is in part
ushered by the growing celebrity culture through social
media channels, but mostly a result of growing awareness
of the perils of consuming fast food and stressful and often
sedentary lifestyles. Indian consumers are increasingly
looking to consume more protein-rich food while also being
the largest population in the world of vegetarians. Thus,
they turn to milk products, which are also a steady source
of key minerals and nutrients.

At PMFL, we are happy to provide not only milk and milk
products of the highest quality comparable to global
standards but also products made of 100% cow milk,

that provides additional health benefits. We are keen on
expanding our product portfolio in the health and nutrition
category, which includes whey protein isolate, protein-
enriched hydration drink and colostrum powder which
helps to improve digestion and immunity.
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Marketing Initiatives

Keeping the consumer
at the forefront

As a dairy FMCG, we consider marketing as an essential component of our
consumer-centricity. We use it to make consumers aware of how our products
contribute to enhancing their and their families’ health and fitness. We connect

with our consumers across media, channels and platforms. We are turning

up our focus on the consumer segments from Tier-Il and Tier-1ll towns with a
differentiated marketing strategy to drive our acquisition efforts.

Being healthy with Gowardhan

Among our key consumer outreach campaigns is
‘Gowardhan, raho sehatmand’through TV commercials.

It focuses on the health benefits of consuming ghee made

from 100% cow milk, and targets the Hindi-speaking markets
through TV channels such as Aaj Tak, India TV, ZEE News,
Republic Bharat, News18 India, News 24, News Nation, Marathi
channels such as TV9 Marathi, ZEE 24 Taas, News18 Lokmat
and Gujarati channels such as ABP Asmita, News18 Gujarati
and TV9 Gujarati.

The TVC is backed by a print media campaign across certain key
cities of the South namely Chennai, Coimbatore, Madurai and
Pondicherry, showcasing the entire range of products under
brand Gowardhan such as Gowardhan Swarna Ghee, Paneer,
Gowardhan Gold milk and Gowardhan ‘Rich ‘n’ thick’ Dahi.

- b
.....

Gowardhan, raho sehatmand

Making everything tasty with
Go Cheese

One of our most popular campaigns for Go is ‘Har tasty cheez
mein hai Go Cheese’, which translates into ‘everything that’s
tasty has Go Cheese init’. The TVC features mouth-watering
visuals of dishes that Indian consumers enjoy cheese with and
has been airing on HSM news channels as well as Gujarati and
Marathi language channels.

The campaign has helped draw attention to our new launches
in this category that include Go Cheese Blend, (already

a popular product in HORECA now getting extension to
consumer), which is a blend of mozzarella and cheddar cheese
in the form of cubes, Go Four Cheese, which is a combination
of Cheddar, Monterey Jack, Mozzarella and Colby, Go Cheese
processed angles, and Go Cheese Jalapeno Cheese Slices,
which are jalapeno flavoured cheese slices for that extra burst
of flavour.
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7 5
Pz A KE ?EK

3 GHAR BAITHE
) #PaxNanKucu Paka

Share your cooking videos
using Go Cheese & win big!

157321000 2311000 335000

#PaxNaniKucu Paxka

Show your cooking skills and win big

Among the campaign’s most recent successes has been our social media
engagement with consumers through the hashtag #PakNahiKuchPaka.
We asked people on social media to try out a recipe using Go Cheese
during the lockdown period and declared prizes for the best recipes.
We reached more than 4.5 Lakh people with this campaign.

17321000 2*311000 3=5 000

#RaiseAGlass of milk
to the moms

Getting it right with Avvatar

Avvatar helped consumers kickstart

the year 2020 with #KarTohSahiKar Our ultra-premium brand Pride of Cows used an

campaign. Celebrity fitness trainer
Shivoham launched the Avvatar
Transformation Guide, which features
diet plans designed by the expert himself.

The campaign also followed up with a
consumer offer that became afirst in the
category - with freebies like shaker and a
gym bag, on all SKUs regardless of size.

In March, as the Coronavirus outbreak
took hold and people began to stay at
home, we launched our Stay Home
Stay Safe campaign. It not only helped
spread awareness of the need to take

precautions but also motivated people to
keep working out while staying indoors.

The campaign gave consumers tips on
how to continue working out at home
as well as diet for better health.

innovative way to engage with the consumers.

We connected with mommy groups over WhatsApp
on World Milk Day as part of our #RaiseAGlass
campaign and asked them to share the innumerable
creative ways in which they persuade their children
to drink milk. We ran a contest for the best ideas,
which were then shared on our Pride of Cows
Facebook Page.

'E.:;'f _"'
e o,

(LA

HAPPY WORLD ot
MILK DAY G
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Our Social Responsibility

An organisation connected
with the grassroots

Parag Milk Foods Ltd. is the result of the vision of India’s ‘new-age milkman,
Mr. Devendra Shah, to fulfil the aspirations of India’s farmers. He had started
by collecting surplus milk from farmers on ‘milk holidays’ during the days of
India’s White Revolution.

PMFL was born of the sense of responsibility to put this ‘surplus milk’ to good use and thereby benefit
the farmer, rather than see it go waste. PMFL achieved this through distribution support and innovation,

leading to value-added dairy products. Thus, innovation has always been the centrepiece of our
value creation efforts at PMFL.

PMFL provides support to dairy farmers
through participation within a much

larger ecosystem that fulfils consumer H ihili

needs for good taste, health and Ou r SOCIaI reSponSI bl I Ity

nutrition. Our Corporate Social Responsibility

Key among the ways in which we is tied closely to the well-being and

support dairy farmers is transparency Welfare: of the communities surrounding

in procurement prices, offer of cattle our facilities.

feed at subsidised rates, vaccinations for

cattle and free health camps. No matter Shelter and care for old,

how much the farmer produces, we are b d d . |

always willing to procure the milk. abanaoned animails,
particularly cows

Our key initiatives for FY 2019-20
2,00,000+ (1 ®

. We supplied milk daily to 32 deaf We are providing shelter and care for old,
Farmers make up our milk supply school children in the Narodi village of abandoned animals, particularly cows,
network in 29 districts across Ambegaon taluka in the Pune district of at two centres (Panjrapole) in Eklare and
the five states of Maharashtra, Maharashtra Jalukay

Andhra Pradesh, Karnataka,

Tamil Nadu, and Haryana e 0

We celebrated Independence Day and During the floods last year in

Republic Day by distributing snacks Maharashtra in the months of August and
amongst 3,000 students in all the September, we provided food, grocery
schools as well as the Junior College of and essentials to people in Sangali and
Awasari Khurd Kolhapur region
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We organised a cancer camp at SDH
Manchar, Ambegaon Taluka, benefiting
~750 people

We arranged for 38 students from

underprivileged backgrounds to undergo

the MS CIT Course as a means to help
them become employable

The Year in Review

We took more than 300 farmers on a
study tour of Bhagyalaxmi Dairy Farm,
to demonstrate best practices in dairy
farming aimed at helping them to
improve their cows’ milk yields

Support in times of COVID-19

As the pandemic hit Indian shores, we
began gearing up to provide extensive
support to our community to help tide
over an unknown crisis

We began planning our operations from
the 2" week of March, which was put
into action within a week’s time.

At the Government Hospital in Manchar,
we provided meals for more than 500
migrants crossing the area daily to

get back to their hometowns. We also
provided daily meals for more than

100 indoor patients and staff, including
doctors, at the hospital. The activity was
continued for nearly three months

We began distributing healthy meals
prepared in the Company canteen at
our Manchar plant to more than 2,500
people. The activity continued for three
months until mid-May

We began sanitising densely populated
villages, namely Manchar, Ghodegaon
Kalamb, Awasari

We also began distributing grocery kits
to nearly 5,000 needy families within
these communities

We have provided more than 1,000
N-95 masks to the frontline healthcare
workers in the villages of Ambegaon
Taluka

Statutory Reports

Financial Statements
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Board of Directors

Providing us vision to achieve

Mr. Devendra Shah

Chairman

PMFL has grown consistently under the leadership
and vision of Mr. Devendra Shah. He brings
enthusiasm and innovation to the business and has
enhanced the Company’s revenue exponentially.

It is with him at the helm that PMFL has established
the largest cow farm in India at Bhagyalaxmi Diary
Farm. His vision and innovative skills are well
known in the industry.

Mr. Pritam Shah

Managing Director

The overall execution strategy of the Company

and consolidation of Company’s market presence,
all fall under the purview of Mr. Pritam Shah in his
current capacity. It is on account of him that the
Company is able to compete globally by employing
the most advanced manufacturing technology. His
extensive knowledge and robust understanding of
procurement and production processes has played a
crucial role in improving PMFLs performance.

Mr. B.M. Vyas

Non-executive Director

Mr. B.M. Viyas has had a long stint in the dairy
industry and is the former Managing Director of
GCMMF (Amul). He serves as an advisor to the
top management and assists in the creation of
efficient and effective growth strategies. He is
closely involved in monitoring the entire gamut

of the business processes from the perspective of
sales and distribution. He also serves in the capacity
of an advisor to the Chairman of the Board on
various issues. He is Chairman of the Stakeholders
Relationship Committee, Chairman of Corporate
Social Responsibility Committee and Member of
Nomination & Remuneration Committee.

Mr. Sunil Goyal

Independent Director

Mr. Sunil Goyal joined the Board of Directors on
January 15, 2008. He holds a bachelor’s degree in
Commerce from Seth Motilal College, University of
Rajasthan, he is a qualified Chartered Accountant
and is an Independent Director on our Board and

a member of the Audit Committee.
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Mr. Narendra Ambwani

Independent Director

Mr. Narendra Ambwani holds a bachelor’s degree

in Electrical Engineering from the Indian Institute

of Technology Kanpur. He has also served as

the Managing Director of Johnson & Johnson's
consumer group. He has 39 years of experience

in the consumer product industry and was the ex-
Chairman of the Advertising Council of India (ASCI).
He was appointed to our Board on May 26, 2015 and
is member of the Audit Committee and Corporate
Social Responsibility Committee.

Mr. Nitin Dhavalikar

Independent Director

Mr. Nitin Dhavalikar holds a bachelor’s and a
master’s degree in Commerce from Pune University.
He is also a qualified Chartered Accountant. He

was appointed to our Board on July 28,2015 and

is Chairman of the Nomination & Remuneration
Committee and member of the Audit Committee
and Stakeholders Relationship committee.

The Year in Review Statutory Reports Financial Statements
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Mrs. Radhika Pereira

Independent Director

Mrs. Radhika Pereira holds a bachelor’s degree in
Law from Harvard University. After her articleship
with M/s Mulla & Mulla and Craige Blunt & Caroe,
she completed her post-graduation from Cambridge
and Harvard. On returning to India, she worked

for some time with Arthur Andersen and in the
year 1996, she set up Dudhat Pereira & Associates.
Later, she joined as a partner at Shardul Amarchand
Mangaldas & Co at their Mumbai office. She is
amember of the Nomination & Remuneration
committee and Corporate Social Responsibility
Committee.

Mr. Ramesh Chandak

Independent Director

Mr. Ramesh Chandak holds a master’s degree

in Commerce and has completed the Advanced
Management Programme at Harvard Business
School. He is a fellow member of the Institute of
Chartered Accountants of India. He is working
closely with the Company on growth strategies
and cost reduction initiatives. He was awarded
the ‘CA Business Leader of the Year -2008’ by the
Institute of Chartered Accountants of India. He is
Chairman of the Audit Committee and member of
the Nomination & Remuneration Committee.
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Management Team

Guiding us to our goals

Mr. Shashikant Dalmia
Chief Financial Officer (CFO)

Responsible for the overall financial functions of the

Company, Mr. Shashikant Dalmia is a Chartered Accountant by
qualification. With his rich experience, he has demonstrated his
ability to drive profitable business growth in consumer product
companies. He oversees Financial Reporting, Budgeting,
Forecasting, Information Technology, Business Finance,
Treasury and Process Mapping of the Company.

Ms. Akshali Shah

Sr. VP - Strategy (Sales & Marketing)

An MBA in Family Managed Business from S.P. Jain Institute of
Management & Research, she is actively involved in branding,
marketing & advertising strategy, category intelligence

& competitive analysis. She has also played a key role in
revamping the corporate identity of the Company.

Mr. Shirish Upadhyay

Sr. VP - Strategy

Mr. Upadhyay has 20+ years of experience in dairy and has
spent 12 years with GCMMF (Amul). He has been associated
with the Company since 2010, during which he was
responsible for strategic planning and operations. For a brief
time in 2017-2019, he advised the management on company
strategy and operations, and joined the Company again
onJuly 2019. He has a bachelor’s degree in Science from
Sardar Patel University and a master’s degree in Business
Adminstration from Bhavnagar University.
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Mr. H.S. Oberoi

President - Cheese Manufacturing

A Mozzarella Cheese manufacturing expert, he has a B. Tech
degree and over 52 years of extensive experience in the
dairy industry.

Mr. Sachin Shah

Senior VP - Southern Operations

A Science graduate with over two decades of professional
experience, Mr. Sachin Shah overseas the Company’s
operations in Palamaner.
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Risk Management

Staying the course on the
path to value creation

Focused on essentials. Optimised to grow.

Business success and growth depend on foresight and the capability to execute. For nearly
30 years, we have grown by keeping a keen eye on the macroeconomic environment and
navigating challenges, while focusing solely on delivering value to the consumer.

At PMFL, we have a robust mechanism for identifying and
monitoring risks and ensuring steps to mitigate these. Our
strategies are based on the need to maintain, first and

foremost, business continuity. Our success in ensuring this

Our risk management framework

Risks

Description

Mitigation
strategy

A
i

Economic and political
environment

Risks arising from economic
and political uncertainties,
both regional and local, such
as economic recession, legal
and regulatory changes,
changes in trade boundaries,
inflation, exchange rate
fluctuations or social unrest
and political movements have
the potential to impact both
sales and profitability.

We have contingency plans

in place for uncertain events
that might impact business
continuity. The risk mitigation
measures include among
others scenario planning,
supplier management,
short-term liquidity
management, prudent balance
sheet measures.

during the ongoing COVID-19 crisis is a testament to our
ability to foresee risks and respond appropriately.

We continue to learn and enhance our risk management
framework and mechanism with a view to protecting and
enhancing long-term profitability.

&

Distribution and channel
transformation

There may be a negative
impact on our operating
margins as a result of
unfavourable trade terms
arising from the emergence
of e-commerce distribution
channels and buying
alliances.

We have developed
end-to-end capabilities

- an extensive supply chain
network at the back-end
and a strong distribution
network at the front. This
ensures timely availability
of products for consumers.

M,

A

Constantly evolving
consumer preferences

L
LAl

The tastes and preferences
of our consumers are
evolving constantly. As a
dairy FMCG, we keep tabs
on these changes and roll out
products accordingly. Failure
to do so could lead to loss of
customers and revenue.

We are strong on research
and development and drive
innovation across products,
packaging as well as our
distribution processes. Being
avertically integrated FMCG
dairy, we invest heavily in
marketing to provide us

with consumer insights and
to maximise depth in our
categories as well as increase
chances of cross-sell.
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Disruptions in Supply chain

Supply chain could be impacted due to
several reasons - both environmental
and economic. This can resultin
delays and lead to a loss of customers
and consequently revenue generation,
impacting the brand image overall.

We have a robust supply chain
network. Our end-to-end capabilities
ensure that we can maintain supply
and minimise the possibility of delays.
Our collection centres are built at the
village level and the milk is kept chilled
to preserve its freshness.

A

Non-Compliance

Changes in legal and regulatory
environments tend to increase
the risk of non-compliance

with local and global laws and
regulations, potentially leading to
claims, enforcement and damage
to reputation.

Adherence to legal compliance in
our risk and controls system, and the
establishment of good governance
practices and processes, piloting
implementation and compliance
with the Company Rules and

Code of Conduct.

Raw Material Prices

Sales are directly impacted by milk
volume and volatility in prices. High
price becomes a barrier to raw
material procurement.

We aim to reduce exposure due

to commodity pricing by relying
more heavily on value creation and
enhancing our brand exposure and
product sales.

Financial Statements
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Focused on essentials. Optimised to grow.

Management Discussion and Analysis

FOCUSED ON ESSENTIALS. OPTIMISED TO GROW.

India accounted for over 20% of the global milk production for
FY20. At 187 Million tonnes of milk produced during FY20, it
is the largest milk producer globally. The industry is witnessing
steady growth, with milk production having increased at
a 20-year CAGR of 4.5%, balancing with similar domestic
consumption levels.

However, India’s per capita milk consumption stands at a meagre
0.3litres per day, having grown by amoderate 5% CAGR between
2012 and 2019. Our per capital consumption of 97 litres per
annum is significantly lower compared to that of EU at 281 litres,
USA at 285 litres and Russia at 220 litres. This is despite India
being a milk drinking nation. The society values dairy products
as an important source of protein given that India is home to the
largest population of vegetarians in the world.

The Indian dairy market itself is worth ¥ 10,516 Billion, of
which unorganised market accounts for 71%, on account of
traditional linkages to the agri economy, while the rest 29% is
accounted for by the organised players. A good 54% of the milk
is produced by dairy farmers is for self-consumption; balance
46% is marketable. Only 30% of the marketable milk goes to
the organised segment and balance is with unorganised players.
55% of the organised player milk is sourced by private players,
while 45% goes to co-operatives.

Traditional milk products such as milk, ghee, paneer and curd
are growing at a CAGR of 18%, which is low compared to 26%
CAGR for modern products such as UHT milk, flavoured milk,
cheese and whey. These vastly different growth numbers are
due to a number of socioeconomic changes occurring within the
Indian society, chief among which are steady growth in the rate
of urbanisation and a growing young population, together with a
burgeoning middle class and arise in disposable incomes.

IMF Growth Forecast for World GDP
%

Therefore, a major shift towards organised players is underway
in the Indian dairy market. It is a window of opportunity for
organised players. PMFL, a modern, technology-driven dairy
FMCG is enabling this shift by focusing on the essentials of
growing brand trust on the basis of superior quality, coupled
with strategic changes that make it optimised to grow.

ECONOMIC OVERVIEW
Global Economy

The world economic growth slipped to 2.9% in 2019, from 3.6%
in 2018, as per the International Monetary Fund (IMF) in its
World Economic Outlook (WEO) of June 2020. Multiple factors
contributed to this, chief among which were lower growth
in emerging economies, uncertainties due to trade tensions
between the US and China and no-deal Brexit, leading to
lowering of consumption demand, affecting fresh investments.
Towards the end of 2019, however, these factors were on the
wane and 2020 seemed to start on a positive note, with the US
and Chinareaching phase-| of their trade agreement; also, a hard
Brexit became less and less likely. However, the end of 2019 also
marked the outbreak of the Novel Coronavirus (COVID-19),
which became a pandemic by January, slowly engulfing the
global economy. Countries responded with nation-wide
lockdowns as global supply chains got disrupted, completely
destabilising growth.

Outlook

As per the WEO forecast of June 2020, the global economy is set
to de-grow to -4.9% in 2020 under the impact of the COVID-19
pandemic. It is possible that the path to recovery be even slower
than projected as small businesses struggle with recovery. Thisis
because consumption levels continue to remain low on account
of the economic impact in the form of job losses and lower cash
flows as well as stringent social distancing measures and other

IMF Growth Forecast for Indian economy
%
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uncertainties. However, global growth is expected to bounce
back to 5.4%in 2021.

Indian Economy

FY20 was a year that witnessed subdued growth as compared
to the previous year due to uncertainties in the global economy,
lower investments and an overhang of a liquidity crisis, which
led to an adverse impact on demand and an overall slowdown
of the economy. There was a minor uptick in the third quarter,
however, when prospects were marred by the COVID-19
outbreak sparking fears. As per provisional estimates of GDP
by the National Statistical Office, May 2020, India’s economy
grew by 4.2% during FY20. The primary sector (agriculture and
allied activities) witnessed increased growth to 4% in FY20 from
2.4% in FY19 while that of the manufacturing sector dropped to
0.03% in FY20 from 5.7% during the previous year.

Towards the end of the financial year, however, the COVID-19
outbreak had resulted in a massive negative impact on the
economy. Nation-wide lockdowns ensued, bringing consumption
of goods and services to a near standstill, except for essential
items and healthcare.

Outlook

The pandemic has had a severe impact on the Indian economy
due to the nation-wide lockdown instituted in the 3 week of
March, which was extended until May-end. For FY21, the IMF
expects the Indian economy to contract by 4.5%. This despite the
Government of India’s measures aimed at activating economic
recovery through an economic revival package of ¥ 20 Trillion.
Named ‘Aatmanirbhar Bharat, the package, equivalent in
size to 10% of the Indian GDP, is aimed at enabling small and
medium-sized enterprises chart their path to recovery.

These measures are backed by a growing call for a self-reliant
India, with messages like ‘Vocal for Local’ providing impetus
to the local industry players. The Reserve Bank of India (RBI)
has responded with measures to boost liquidity and ease the
availability of credit, especially for the vulnerable sections
like the micro, small and medium-sized enterprises (MSMEs).

Indian Retail Industry Composition (FY18) %
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The IMF expects the Indian economy to revive by FY22 and
grow by 6% during this period.

INDUSTRY OVERVIEW
Fast-Moving Consumer Goods (FMCG)

The Fast-Moving Consumer Goods or FMCG segment is the
fourth largest sector in India. In FY18, the FMCG market was
valued at US$ 52.75 Billion and by 2020, it is expected to grow
to US$ 103.7 Billion.

FMCG Industry Composition %

Household and
Personal Care 50%

Food and
Beverage 19%

—
Healthcare 31%&

(*Source: IBEF, June 2020)

Around 50% of FMCG sales comprised household and personal
care (HPC) segments, while food and beverages accounted for
nearly 19% of the total FMCG sector. Nearly 55% of all revenue
generated is from the urban region, while the rural region
accounted for the balance. The sector continues to grow at
arapid pace.

Indian Retail Industry Composition (FY22) %

E-Commerce 3% N\

Organised Retail 9% v

Traditional Retail
88%

Source: Deloitte Report for Retailers Association of
India, February 2019

E-Commerce ﬂ
7%

Traditional Retail
75%

Organised Retail
18%
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Outlook

Growing internet penetration, changing consumer preferences
towards branded products as a result of the rise of disposable
incomes and urbanisation augur well for the Indian FMCG
sector. The digital economy offers a wide range of conveniences
to the consumer, especially appreciated in times of COVID-19.

The retail market is estimated to surpass ¥76.87 Trillion by 2022.
Traditional retailing, organised retail and e-commerce accounted
for 88%, 9% and 3% respectively of the retail market in FY18,
which is expected to shift to 75%, 18% and 7% respectively by
FY22. Organised retail, being a prime beneficiary of this shift, is
expected to grow at arate of 20-25% p.a. going forward.

Food and grocery account for over 65% of the retail market in
India. Going forward, the Indian retail market is expected to grow
at a CAGR of 7.8% between FY21 and FY26. These factors point
to the growth of the organised sector, as rising income levels,
as well as brand awareness create preferences for premium
products across geographies and consumer segments.

Growth Drivers

e Consumer preferences are changing: Changing lifestyles and
food habits on the back of rising income levels, have led the
consumer to gravitate towards the organised sector. This is
evident from a steady decline in the share of the unorganised
FMCG market. Modern retail and phygital models contribute
to the growth of the FMCG sector.

e Increasing urbanisation: Growth of the young working-class
populationinurban areas is the key driver of changing market
trends. Growth in disposable incomes is fuelling brand
consciousness as brands are seen to be more trustworthy
due to better quality control and hygiene - a factor that
is particularly important in the post-COVID-19 scenario.
The demand for ready-to-eat or DIY and instant products is
on the rise as dual-working households generally face time
constraints and a majority of the youth are unable to cook for
themselves.

e Scope for higher penetration: The current penetration levels
of branded products like instant foods are still at a nascent
stage, indicating a massive potential for growth. The FMCG
sector continues to witness fresh investments due to the
perennial nature of demand, with additional seasonal demand.
The government too is taking measures to encourage more
efficient value chains with incentives for development of
food parks, which fall under the food processing industry.
Today, India has 17 food parks and 42 food labs, which
indicates the pace of research and innovation.

¢ Digital support for distribution: Therise of digital economy is
greatly aiding the growth of the FMCG sector as it offers the
consumer superior convenience, access to a wider range of
products and transparency in pricing. Younger consumers are
rapidly adopting the e-commerce route of purchasing FMCG
goods, which contributes to the wider logistics and packaging
ecosystem as well. This technology adoption is set to grow in
rurban (rural + urban) markets as well.
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Government Initiatives
The Government of India has taken the following initiatives to
encourage the growth of the FMCG sector:

e Approval of 100% foreign direct investment (FDI) in the
cash-and-carry segment and in single-brand retail along with
51% FDI in multi-brand retail.

e Passed a new Consumer Protection Act in 2019, with
emphasis on setting up an extensive mechanism to ensure
simple, speedy, accessible, affordable and timely delivery of
justice to consumers.

e The FMCG industry is set to benefit from the Goods and
Services Tax (GST) as various FMCG products now fall under
the 18% tax bracket. GST on food products and hygiene has
been reduced to 0-5% and 12-18% brackets respectively.

e Food Security Bill (FSB) is expected to reduce food prices
for families living below poverty line (BPL), allowing more
income to be spent on other consumables, boosting demand
for FMCG products.

e Relaxation of licence rules for almost all food and
agro-processing industries, barring certain items will enable
growth in the sector.

Indian Dairy Industry

India is the largest milk producer globally, contributing to over
20% of global milk production. Milk production in India touched
187 Million tonnes in FY20. Consuming over 181 Million metric
tonnes during the same period, Indiais also the largest consumer
of milk. Despite high production and consumption of milk,
the industry is characterised by low per capita consumption
compared to other countries.

The Indian dairy market was worth ¥ 10,516 Billion in 2019.
The organised players have captured around 29% market share,
reaching at ¥ 3,052 Billion, whereas the unorganised market
comprising 71% has reached ¥ 7,464 Billion. By 2020, the
overall market is expected to reach ¥ 12,163 Billion growing at
~13.87% CAGR (2010-2020). The organised market is expected
to grow to 30.1% amounting to T 3,665 Billion, whereas the
unorganised component is expected to shrink to 69.9% to
¥ 8,498 Billion by 2020.

Outlook

Milk production and consumption levels are expected to reach
annual volumes of 213 Million tonnes and 209 Million tonnes
respectively by FY24. The dairy industry is expected to grow at a
5-year CAGR (2018-2023) of 15.7% to reach ¥ 18,972 Billion by
2023. The organised market is expected to account for a 33.7%
share in 2023 and grow at a 5-year CAGR (2018-2023) of 20.1%
to ¥ 6,392 Billion. The unorganised market, on the contrary is
expected to grow at a 5-year CAGR (2018-2023) of 13.8% to
% 12,581 Million.

(Source: Imarc Research)



Government Initiatives
The government has implemented various policies and schemes
that are favourable for the growth of the dairy industry:

e Intensive Dairy Development Programme (IDDP): With
the objective of enhancing milk production and improving
the entire dairy supply chain through financial and technical
aids, this scheme is targeted towards non-operation flood,
hilly and backward areas with the objective of operation
enhancing milk production and improving the dairy supply
chain. Plants with over 20,000 litres of milk production
capacity per day can avail loans. The scheme has already
benefited close to 1.9 Million farmer families. Under this
scheme, milk chilling capacity of 1.9 Million litres per day and
processing capacity of 2.4 Million litres per day have been
created, which serves to support the overall dairy industry
and helps it grow. Stronger the ecosystem, better the prices
the farmers would get and thus, farmers would pay more
attention to the business, even driving further investments,
leading to large-scale overall growth.

e Strengthening Infrastructure for Quality & Clean Milk
Production: Aimed at the farmer communities, the scheme
aims to strengthen the existing infrastructures, provide
support in building new ones and promote clean milk
production.

e National Programme for Bovine Breeding: The programme
was introduced with the objective of genetic upgradation by
bringing all breedable females among cattle under organised
breeding through natural service of high quality bulls or
artificial insemination.

e Accelerated Fodder Development Programme: The scheme
has been implemented with the purpose of promoting fodder
cultivation and animal feed processing to improve cattle
productivity.

e Dairy Venture Capital Fund Scheme: The scheme is
implemented through NABARD with the objective of
promoting new ventures in the diary sector, in support
of businesses seeking to grow. Assistance is provided to
bankable projects with a 50% interest free loan component,
with the entrepreneur contributing 10% seed capital and
availing 40% from his/her local bank. The government
subsidises the interest component of the loan if there is
regular payment.

o National Dairy Plan: The purpose of the initiative is to grow
the milk production annually. It aims to strengthen milk
production in major milk producing areas and expanding
production infrastructure. This scheme also proposes to
bring ~65% of surplus milk produced under the organised
sector for procurement, against 30% in FY18.
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The market for Milk in India:

Projections for FY24
%
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(Source: Imarc Research)

Growth Drivers

India is one of the youngest economies, with more than 60% of
the population in the working age group of 15-59 years. As a
result, the lifestyle and dietary patterns of the Indian population
continue to change.

Demography: India’s working population i.e. those between
the ages of 15 and 59, are expected to rise from 60.1% in 2011
to 65.1% in 2036. Similarly, the urban population is expected
to witness an increase from 31.8% in 2011 to 38.6% by 2036.
With a growing working population and rapid urbanisation, the
FMCG and organised dairy industries are bound to grow.

Disposable incomes are growing: : India’s population continues
to grow. During recent years, there has been a notable rise
in incomes, leading to a more participative economic growth.
Rising income levels enable more people to spend more on milk
and milk products due to improving lifestyles.

Change in dietary patterns: With a rise in disposable incomes,
people’s tastes and preferences have evolved along with their
diet. Changing lifestyles and eating patterns, with higher health
consciousness are leading to a move from the unorganised
to organised players. This is especially true for natural and
safe products, leading to higher growth in the organised
dairy segment.

COMPANY OVERVIEW

One of India’s leading dairy FMCG companies, Parag Milk Foods
Ltd. (PMFL) was founded in 1992. The Company today boasts
of over 10+ consumer-centric products, with a focus on helping
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consumers improve health and nutrition. From producing only
fresh milk and skimmed milk powder (SMP), the Company has
come a long way in becoming a manufacturer of a wide range
of value-added products such as cheese, ghee, paneer, curd,
dairy based beverages, whey protein etc. The Company has
successfully combined the best aspects of both co-operatives
and FMCG companies to grow over the years. These practices
include partnering closely with the dairy supply chain, devising
effective processes to increase the shelf life of milk, planning a
cost-efficient distribution network aided by targeted marketing
and utilising the technologies to create sustainable value for all
stakeholders. PMFL has four highly successful brands, namely
Gowardhan, Go, Pride of Cows and Avvatar. These brands
encompass all the segments - premium, modern and traditional,
providing the Company diverse growth opportunities.

The Company’s manufacturing facilities are strategically
located at Manchar in Maharashtra, Palamaner in Andhra
Pradesh and Sonipat in Haryana, to widen the distribution
reach. The Bhagyalaxmi Dairy Farm, a state-of-the-art facility,
equipped with the latest technology, is one of the most advanced
facilities in India. PMFLs goal is to leverage innovation, focusing
on the health and nutrition of the consumers to become the
largest dairy FMCG in the country.

PRODUCT CATEGORIES
Liquid Milk

Liquid milk market was sized at ¥ 4,802 Billion in 2019 and is
expected to be a¥ 5,564 Billion market in India in 2020, growing
at a 10-year CAGR (2010-2020) of 14.22%. During 2019,
~67% of all milk sold in India, amounting to ¥ 3,199 Billion is
through the unorganised segment, while the balance 33% or
T 1,603 Billion is through the organised chain. There has been
a shift in consumers towards packaged milk because of hygiene
and quality concerns. Packaged milk also provides added
convenience and better shelf life, than loose milk. These are the
main factors for the organised segment to grow at a faster pace
than the unorganised sector in India.

The organised sector is highly fragmented, as the majority of
the organised milk is sold in poly pack pouches, having a shelf
life of ~48 hours. This requires a highly localised distribution
network to supply fresh milk. There are several regional
players and co-operatives across different markets, catering to
market-specific needs.

Going forward, the organised liquid milk market is expected to
grow at a 5-year CAGR (2018-2023) of 20.9%, reaching a total
value of ¥ 3,463 Billion by 2023, comprising ~39% of the total
liquid milk market in India.

(Source: Imarc Research)

PMFLS ACHIEVEMENTS

PMFL is the biggest private player in the Mumbai
market. The Company also has a strong presence in the
urban parts of West and South India.

48

Focused on essentials. Optimised to grow.

Ghee

Ghee is a traditional ingredient in Indian households and is used
as a cooking oil. After liquid milk, ghee is the second largest
segment in the Indian diary industry. The market size of ghee in
2019 was ¥ 2,273 Billion and is expected to be ¥ 2,616 Billion
in 2020, growing at a 10-year CAGR (2010-2020) of 12.45%.
As much as 18% of the of total ghee production is currently from
the organised sector and is growing at a rapid pace.

The total ghee market is expected to grow at a 5-year CAGR
(2018-2023) of 15.1% to reach ¥ 4,023 Billion by 2023. Of this,
the organised sector is expected to be worth ¥ 821 Billion, while
the unorganised sector will make up ¥ 3,202 Billion in 2023.

(Source: Imarc Research)

PMFLS ACHIEVEMENTS

PMFL is not only a pioneer of the ‘Cow ghee’ segment
but is also the most sought-after brand in this space.
Cow ghee commands greater margins and is growing at
afaster rate as compared to the overall ghee segment.

Cheese

Cheese is one of the fastest growing dairy segments in India.
The market size of cheese in 2019 was T 28.7 Billion. By 2020, it
is expected to cross ¥ 36.6 Billion and grow at a 10-year CAGR
(2010-2020) of over 26.1%. The major drivers behind this growth
are the changes in dietary preferences of consumers, as well as
growth of the Quick Service Restaurants (QSR) sector. In India,
Maharashtra is the biggest consumer of cheese, followed by
Guijarat, Delhi, Tamil Nadu and Uttar Pradesh.

Going forward, the cheese market is expected to grow to3 73
Billion by 2023, growingat a 5-year CAGR (2018-2023) of 26.4%.

(Source: Imarc Research)

PMFLS ACHIEVEMENTS

Apart from having a large consumer portfolio, PMFL is
also a dominant cheese player in the institutional and
Hotels, Restaurants and Catering (HORECA) segment.
The Company has introduced various innovative
products in this segment and has achieved a dominant
position, garnering over 35% of the market share.

Paneer

Paneer is the third largest segment in the milk products
category. Its market size in 2019 was % 317 Billion and by 2020
is estimated to reach ¥ 365 Billion, growing at a 10-year CAGR
(2010-2020) of over 14.05%. Indian households across the
country consume paneer as a staple food. Paneer is an integral
part of many traditional and modern Indian recipes, which are



equally popular amongst kids, younger and older generations.
The organised segment, amounting to only ¥ 11 Billion (3.5%), is
growing due to an increase in demand for packaged paneer on
the back of concerns related to hygiene and people discovering a
consistent taste with the product.

Going forward, the total market is expected to grow at a 5-year
CAGR (2018-2023) of 14.9% to ¥ 555 Billion in 2023, with the
organised market growing at a CAGR of around 20.6% during
the same period, accounting for ¥ 23 Billion (4.14%).

(Source: Imarc Research)

PMFL'S ACHIEVEMENTS

PMFL makes its paneer from 100% cow milk and has
leveraged innovation in manufacturing and packaging to
enhance the shelf life of its products. Gowardhan Paneer
is the only fresh paneer available in the market with a
high shelf life of 75 days.

Curd

While curd was essentially made at home, it has transformed into
a product that is now branded and packaged. The curd market
was3I 884 Billionin 2019 and by 2020, isexpectedtocross3 1,024
Billion, with a 10-year CAGR (2010-2020) of 14.05%. There has
been rapid growth in the organised curd segment with a CAGR
of 18.8% over the same period to X 84 Billion. Higher growth has
been witnessed in metros as compared to rural areas.

Going forward, the total market for curd in India is expected to
grow at a 5-year CAGR (2018-2023) of 15.4%, to% 1,573 Billion
and the organised sector is expected to reach ¥ 146 Billion in
2023, growing at a CAGR of 20.3%.

(Source: Imarc Research)

PMFLS ACHIEVEMENTS

PMFL has a significant presence in major metros like
Mumbai, Pune, Nagpur, Hyderabad, Bengaluru &
Chennai and is now expanding into NCR and nearby
markets of the North and East. The Company’s curd
is made from pure cow milk and follows a distinct
home-made recipe, setting it apart from its peers.

Ultra-High Temperature (UHT) and Beverages

India’s UHT milk market in 2019 was % 63.3 Billion and by 2020,
itis estimated to reach¥79.5 Billion, growing at a 10-year CAGR
(2010-2020) of over 25.2%. UHT Milk is growing at a rapid pace
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in metros because of advantages such as safety, convenience
and a longer shelf life. Areas with milk deficiency are increasingly
adopting milk powders and UHT milk. Going forward, the market
is expected to grow at a 5-year CAGR (2018-2023) of around
25.3% to¥ 155.3 Billion in 2023.

Another segment growing at an extremely rapid pace is the
flavoured milk segment. In 2019, the flavoured milk market was
¥ 35.3 Billion and by 2020, the market size is estimated to reach
% 44.5 Billion, growing at a 10-year CAGR (2010-2020) of over
24.19%. As Indian consumers are substituting carbonated drinks
for healthier alternatives, the use of a single serve, re-sealable
bottles and tetra packs has made distribution and consumption
a lot more convenient. The market size of the flavoured milk
market is expected to reach ¥ 87.9 Billion in 2023, growing at a
5-year CAGR (2018-2023) of 25.4%.

Lassi and buttermilk (chach) are other popular beverages in
India. During 2019, the lassi market was estimated at ¥ 31.3
Billion, while the buttermilk market was ¥ 85.7 Billion. By 2020,
the lassi market is expected to grow to ¥ 38.5 Billion, at a 10-year
CAGR (2010-2020) of 21.7%. Going forward, the lassi market
is expected to grow at a 5-year CAGR (2018-2023) of 22.5%
to ¥ 70.5 Billion by 2023. By 2020, the buttermilk market is
expected to cross ¥ 105.7 Billion, growing at a 10-year CAGR
(2010-2020) of 21.89%. Going forward, the buttermilk market
is expected to grow at a 5-year CAGR (2018-2023) of 22.7% to
% 195.0 Billion by 2023.

(Source: Imarc Research)

PMFL'S ACHIEVEMENTS

PMFL is the largest private player in the
UHT milk segment.

Whey Protein

Whey protein is sold in both the sports nutrition segment and
consumer nutrition segment. The market for whey protein in
2019 was % 6.6 Billion and by 2020, it is expected to reach ¥ 8.1
Billion, growing at a 10-year CAGR (2010-2020) of 20.08%.
While almost 100% of whey protein products in the sports
segment are imported, the health and nutrition market is
dominated by afew large MNCs. By 2023, the market is expected
to grow at a 5-year CAGR (2018-2023) of 22.3% to< 14.8 Billion.

(Source: Imarc Research)
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PMFLS ACHIEVEMENTS

PMFL is the only player in India manufacturing high
value-added whey protein from scratch, that too from
100% cow milk. The Company’s brand of whey protein,
Avvatar, in the sports nutrition category is growing rapidly
in the market. This category has higher margins and
thus, PMFL has targeted to launch more products in this
segment with the aim of garnering ~7% contribution to the
Company's total revenue from this segment.

Outlook

PMFL has identified a number of strategic priorities to deliver
on profitability and sustainable growth. The Company maintains
a strong oversight of its performance, which has led to scaling
back of a few initiatives while finetuning its strategies during the
year under consideration. Its decision-making is driven by data
and it is focused on becoming a leaner, more agile organisation.
The capabilities that will help the Company scale up and drive
focus on aspects that are core to its profitability are as follows:

Achieving greater efficiency: The Company has renewed its
focus on improving efficiency within its systems and processes
through leveraging of technology wherever possible, including
automation. It will also enhance its customer service to ensure
its resources are optimally engaged. Its Bhagyalaxmi Dairy Farm
facility is fully automated, producing milk untouched by human
hand, and marked under the brand ‘Pride of Cows’. The Company
has integrated data-driven analytics throughout its Enterprise
Resources Planning, and monitors its distribution process and
sales with the help of advanced technology.

Leveraging brand strengths: PMFLs brands such as Gowardhan
and Go are well-recognised in the market as they feature
category leaders such as Gowardhan Milk and Ghee (as well as
paneer, dahi, Indian desserts and more) and Go Cheese and Go
UHT Milk (as well as buttermilk and lassi, flavoured milk and
more). Its Pride of Cows brand of milk, enjoys ultra-premium
positioning while its sports and nutrition brand, Avvatar, is
growing rapidly despite being a new entrant into the category.

Financial Performance

Focused on essentials. Optimised to grow.

The Company is strategically targeting consumers through the
use of new-age marketing and advertising channels and platform
to grow its brand recognition and value, and drive depth
into its business.

Scaling up on procurement and distribution: PMFLs
procurement network consists of dairy farmers situated in key
milk producing regions of the country and is built on strong
relationshipsdevelopedover nearly 30years. Theserelationships
were established with an aim to provide better value to farmers,
a proposition that PMFL continues to deliver on through several
quantity- and quality-based incentives. On the distribution
side, the Company is pursuing a differentiated product pricing
strategy to increase penetration in semi-urban and rural markets
with brands that help the consumer straddle the traditional
and the modern.

Focus on value-additions: A key aspect of PMFLs consumer
value proposition is the value addition its products deliver to
their consumers, through a range of formats (cheese, available
as cheese spread, slices, angles and more; milk as regular
pasteurised as well as UHT, Indian desserts as ready-to-eat
and ready-mixes, among others), flavours (for example, Go
spicy buttermilk and lassi, cheese in the flavours of jalapeno,
Monterey Jack, Four cheese, and more; flavoured milk) and
variants (for example, Gowardhan Ghee and its variant Swarna,
Avvatar whey protein and its three variants).

Health and nutrition: PMFL is keen to grow into the health and
nutrition segment through its high-quality products that deliver
solid benefits of nutrition and immunity for the consumer.
Its whey protein under brand Avvatar is the only such product
manufactured in India, and distinguished by its promise of
quality, being made from 100% cow milk sourced from the
Company’s own dairy facilities. The Company is also producing
protein-enriched sports hydration drink in various flavours.
PMFL has also introduced Go Colo Power, which is consumed as
a supplement for enhancing one’s immunity. It is produced from
colostrum, which is the cow’s first milk after calving and a rich
source of essential amino acids, vitamins and other nutrients.

Year m FY19 y-o-y Growth %
Revenue (% in Million) 24,379 23,957 1.8
EBITDA (% in Million) 2,111 2,235 -5.5
PAT (% in Million) 937 1,207 -22.4
Year [ Fv2o | FY19
EBITDA Margin (%) 8.7 9.3
PAT Margin (%) 3.8 5.0
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Highlights

e Consolidated Revenue from Operations grew 1.8%
from ¥ 23,957 Million in FY19 to % 24,379 Million in
FY20.

e Operating Profit (EBITDA) contracted -5.5% from % 2,235
Millionin FY19 to¥ 2,111 Million in FY20.

e Operating EBITDA margin fell from 9.3 % in FY19 to 8.7%
in FY20 despite substantial compression in gross margins.
This was because of tighter spends on advertising and
promotions, lowering other expenses and adoption of
productivity measures in the latter part of the year.

e Profit After Tax (PAT) stood at ¥ 937 Million in FY20,
down -22.4% from¥ 1207 Millionin FY19

e PAT margin stood at 3.8% in FY20, down from 5.0% in FY19.

e Diluted Earnings Per Share (EPS) fell to< 11.14 in FY20 from
T14.36inFY19

During FY20, the Company’s revenues grew by 1.8% in
comparison to the previous year. The share of milk products
for FY20 was 67.4% of the total revenues; with liquid milk
accounting for 18.6% share and skimmed milk powder for
12.8%. This despite the sales volumes having been affected by
lower milk availability due to heavy rainfalls, non-availability of
green fodder, delayed calving and higher raw milk prices.

Sales during the last quarter were impacted by COVID-19
related disruptions. FMCG sales tend to be skewed towards
month-end and due to the complete lockdown large part of
month-end product sales were lost. Thus, all categories, except
liquid milk were impacted for a short while.

Overall, the Company maintained tight controls over advertising
and promotional spends, lowered other expenses and took
productivity measures during the latter part of the year.
Additionally, cost rationalisation measures were adopted across
different verticals to improve profitability.

Revenue Composition (FY20) %

Other 1.2%

Skimmed Milk Powder
(SMP) 12.8%

Milk Products
67.4%

Liquid Milk 7\
18.6%
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HUMAN RESOURCES

PMFL strongly believes that no organisation can be successful
in the long run without a diverse, happy and well-trained
workforce. We have developed an environment that allows
people to fulfil their potential while sustaining individual growth.

At PMFL, we have been constantly updating processes and
methods, as well as driving innovation to enhance the capabilities
of our workforce. Enabling us is our culture of mutual trust and
appreciation, allowing for the holistic well-being of our people.
Being transparent with the team members helps provide them
with an understanding of their roles in the Company and helps
the organisation enhance employee engagement. This also helps
them carry out their duties to their full potential and in line with
the organisation’s values, goals and mission.

We conduct internal programmes for training and development
and also send select employees for further training and skill
development to prominent institutes for the enhancement of
their knowledge. In addition to this, rewards and recognition
programmes have been implemented to attract and retain
key talent. The organisation values its employees and ensures
a positive and dynamic work environment which enable
employees to have a fulfilling career.

INTERNAL CONTROLS AND ADEQUACY

The Company’s Internal Financial Control (IFC) framework
has robust internal control procedures commensurate with
its size and operations. PMFLs internal system is designed
to ensure management efficiency, reliability of accounting
practices, compliance with all applicable laws and regulations,
and protection of the Company’s assets. The Board of
Directors is responsible for the internal control system, setting
the guidelines, verifying their adequacy, effectiveness and
application. The Company regularly assesses the effectiveness
of controls to provide an objective and independent opinion on
the overall governance processes within the Company, including
the application of a systematic risk management framework.

The internal controls are constantly upgraded based on
internal audit recommendations. Every quarter, based on the
recommendations, corrective steps and their implementation
status are presented to the Board. The Company also has a
dedicated code of conduct for its employees which is periodically
reviewed and monitored. Prompt action is initiated in the event
of violations of the code of conduct.

Cautionary Statement

Certain statements in the Management Discussion and Analysis
section may be ‘forward-looking. Such ‘forward-looking’
statements are subject to risks and uncertainties and therefore,
actualresultscould bedifferentfromwhat the Directorsenvisage
in terms of the Company's future performance and outlook.
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Directors’ Report

Dear Members,

Focused on essentials. Optimised to grow.

The Board of Directors are pleased to present the Twenty Eighth Annual Report on the business and operations of the Company
together with the Audited Financial Statements (standalone and consolidated) for the financial year ended March 31, 2020.

FINANCIAL HIGHLIGHTS

The summarised financial performance of the Company (Standalone & Consolidated) for the Financial Year 2019-2020 is

summarised as under:

(% in Million)
Standalone Consolidated
Particulars
FY 2019-20 FY 2018-19 FY 2019-20 FY 2018-19
Revenue from Operations 23,912.77 23,461.31 24,379.24 23,956.64
Other Income 29.19 40.49 75.99 102.63
Total Income 23,941.96 23,501.80 24,455.23 24,059.27
Earnings before interest, Depreciation and Tax 2,146.28 2215.50 2,187.01 2,337.59
Less:- Depreciation 513.75 481.37 536.41 501.85
Less:- Interest 380.41 356.68 381.04 357.88
Profit before Tax before exceptional items 1,252.12 1,377.45 1,269.56 1,477.86
Exceptional Items = - = -
Profit from ordinary activities before tax 1,252.12 1,377.45 1,269.56 1,477.86
Less:- Tax expenses
(1) Current Tax: 293.13 341.11 297.87 362.67
(2) Deferred tax: 52.61 -104.19 34.80 (92.00)
Profit After Tax (PAT) 906.38 1,140.53 936.89 1,207.19
Dividend on equity shares (including tax on dividend) * (42.06) (101.40) (42.06) (101.40)
Earnings per Share
Basic 10.80 13.59 11.16 14.39
Diluted 10.78 13.56 11.14 14.36

e Final dividend for 2020:% 0.50 per equity share of ¥ 10 each

This includes Dividend Tax paid on Dividend declared in FY 2018-19. The tax on Dividend proposed for FY 2019-20 is payable by the shareholders.

FINANCIAL PERFORMANCE

The Company reported growth in revenue from operations
of 1.9 % over the Previous Year. At Standalone level, the
Revenue from operations for FY 2019-20 stood at ¥ 23,912.77
Million as compared with ¥ 23,461.31 Million in the Previous
Year 2018-19. The Profit before Tax for FY 2019-20 stood at
% 1,252.12 Million as against ¥ 1,377.45 Million in the Previous
Year 2018-19. The Profit after Tax for FY 2019-20 stood at
T 906.38 Million against ¥ 1,140.53 Million reported in the
Previous Year 2018-19.

The Consolidated Revenue from operations for FY 2019-20
was % 24,379.24 Million as compared to % 23,956.64 Million
in the Previous Year 2018-19, registering a growth of 1.8%.
The Consolidated Profit before Tax for FY 2019-20 stood at
% 1,269.56 Million as compared to % 1,477.86 Million in the
Previous Year 2018-19. The Consolidated Profit after tax for FY
2019-20 stood at ¥ 936.89 Million as compared to ¥ 1,207.19
Million in the Previous Year 2018-19.

52

COVID-19
IMPACT OF COVID-19 ON THE PERFORMANCE

Commencing from the second half of March 2020, COVID-19
pandemic developed rapidly into a global crisis, forcing
governments to enforce lock-downs of all economic activity.
For the Company, the focus immediately shifted to ensuring
the health and well-being of all employees, and on minimising
disruption to services for all our customers globally.

The Company along with its subsidiary continued to
manufacture and supply essential food and beverage items in
the relevant markets. Company ensured 100% functionality of
all manufacturing facilities during the entire lockdown period
with zero downtime while adhering to the highest safety
standards and protocols. It employed limited manpower and
adopted productivity measures such as automation techniques
and longer shifts at work to ensure that the plants operate at
optimum capacities and focused on manufacturing high velocity
and high throughput SKUs.



On the Supply Chain & Distribution front the Company
faced initial operational disruptions over the second half
of March 2020 and challenges in distribution due to the
unavailability of manpower, transport services, and labour for
loading/unloading and dealt with challengesinthe procurement
of packaging material,other raw material,etc.duetodisruptions
at suppliers’ level. However, we developed alternative sources
and adapted swiftly to the situation at hand. Despite products
being categorised as “essential goods”, initially we witnessed
challenges in inter-state movement and other minor
hindrances due to limited clarity by regulatory authorities on
lockdown regulations. However, within few days we quickly
procured all relevant approvals and passes for employees to
normalise operations at the earliest. Our distributors also faced
challenges in the movement of stocks as well as availability of
manpower during the initial period. However, the challenges
were addressed in early April itself.

On Procurement Milk procurement operations were unaffected
during the entire period and due to our commitment towards
farmers for sourcing their 100% milk, the Company have seen
increase in procurement in milk during the COVID-19 situation
because of late onset of flush season during March due to higher
availability of feed and fodder leading to higher milk production
and lower demand for commodities by ingredient users, hotels
and restaurants resulting in higher flow towards organised
players and our commitment towards farmers and the inability
of smaller milk players to operate.

We witnessed an increase in demand across all our core
consumer product categories such as ghee, cheese, paneer
& UHT due to a significant increase in at-home consumption,
however, we have seen significant impact in sales of commodities
and HORECA segments. Sale of impulse categories like flavoured
milk were also impacted. The Company took several measures
to maneuver out of the situation. We reallocated advertising
spends between different channels with a greater focus on
digital media. Company initiated cost rationalisation measures
across different verticals to improve profitability and adopted
a conservative financial approach and included additional
provisions in lieu of exposure to the HORECA & Institutional
segments, and dormancy on unsold inventory due to closure of
operations of some institutional partners

We, at Parag focused on the following during this crisis:
(a) Safety of employees and other stakeholders &

(b) Ensuring availability of our products, which are daily
essentials, across the country.

Despite the near-term ambiguity, we remain confident of the
medium to long-term growth prospects of the FMCG sector.
We are working closely with Governments and our partners
to ensure that we overcome this global health crisis together.
We have a strong portfolio of trusted brands and capable teams
with aresilient mindset. We are built to survive times like these.
We have naturally seen strong as well as challenging conditions
over the decades and the Company has maneuvered through all
of these and come out stronger. Although the current situation
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is much more uncertain than normal, we are confident about
our ability to manage the immediate crisis and come out of it
in a strengthened competitive position. We remain focused on
delivering consistent, competitive, profitable and responsible
growth through our fundamentals of growth and sustainable
business model.

The Company shall review the long term impact of the pandemic
and take all steps necessary to adapt itself to emerging changes
and the new normal.

DIVIDEND

The Board of Directors at their meeting held on June 29, 2020,
recommended a final dividend of ¥ 0.50/- per equity share i.e.
5% of face value of ¥ 10/- each for the financial year ended
March 31, 2020.

The dividend on Equity Shares fully paid is subject to the
approval of the Shareholders at the Annual General Meeting
(“AGM”) scheduled to be held on Tuesday, September 29, 2020,
dividend once approved by the Shareholders will be paid on or
after October 01, 2020. If approved, the dividend would result
in a cash outflow of ¥ 4.20 Crore. The total dividend pay-out
works out to 4.63% (Previous Year: 7.36%) of the Company’s
standalone net profit

The Register of Members and Share Transfer Books of the
Company will remain closed from September 23, 2020 to
September 29, 2020 (both days inclusive) for the purpose of
payment of the dividend for the Financial Year ended March 31,
2020. Pursuant to the Finance Act, 2020, dividend income will
be taxable in the hands of the Shareholders w.e.f. April 1, 2020
and the Company is required to deduct tax at source (“TDS”)
from dividend paid to the Members at prescribed rates as per
the Income Tax Act, 1961.

TRANSFER TO GENERAL RESERVE

The Board of Directors have decided to retain the entire amount
of profit for FY 2019-20 in the profit and loss account.

SHARE CAPITAL

The Company’s paid-up Equity Share Capital continues to stand
at ¥ 84,11,45,820/- made up of 8,41,14,582 Equity Shares of
% 10/- each. During the year, the Company has not issued any
shares or convertible securities or shares with differential voting
rights options or sweat equity or warrants.

However the Company has in its Board Meeting dated July 03,
2019 approved ‘PMFL - Employee Stock Option Scheme 2019’
(hereinafter referred as “ESOP 2019”) to grant to the permanent
employees options exercisable not more than 10,00,000 (Ten
Lakhs) Options of Face Value of ¥ 10/- each at a price on such
terms and conditions as may be determined by the Board in
accordance with the provisions of ESOP 2019.

As on March 31, 2020, none of the Directors of the Company
hold instruments convertible into Equity Shares of the
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Company. There is no change in the share capital during the
year under review.

BUSINESS OVERVIEW

One of India’s leading dairy FMCG companies, Parag Milk Foods
Ltd. (PMFL or the Company) was founded in 1992. The Company
today boasts of 10+ consumer-centric products, with a focus on
the consumers health and nutrition. From producing only fresh
milk and Skimmed Milk Powder (SMP) at the outset, the Company
has come a long way to becoming one of the market leaders of a
wide range of value-added consumer products such as cheese,
ghee, paneer, curd, dairy based beverages, whey proteinamongst
others. The Company has successfully combined the best aspects
of a cooperatives back-end and an efficient FMCG companies
front-end to pursue rapid growth over the years. The Company
has four highly successful brands namely Gowardhan, Go, Pride
of Cows and Avvatar. These brands together encompass a range
of dairy industry segments - premium, modern and traditional,
providing the Company diverse growth opportunities.

The Company’s manufacturing facilities are strategically located
at Manchar in Maharashtra, Palamaner in Andhra Pradesh and
Sonipat in Haryana, to widen the distribution reach. Each plant
boasts of state-of-the-art technologies. The Bhagyalaxmi
Dairy Farms at Manchar, India’s largest cow farm, is one of the
most technologically advanced facilities in India. Leveraging on
innovation, diverse set of products and quality, PMFLs goal is to
become the largest dairy FMCG Company in the country.

Our endeavor remains to continuously revise our product
offerings to cater to diverse consumer needs. Being a vertically
integrated company enables PMFL to make all its products from
scratch such as milk, cheese, paneer, ghee, whey proteins and
others. This, we believe will be a key differentiating factor for
PMFL and is likely to result in the company extending its market
leadership and profitability across product categories over the
medium to long term.

Currently, we have pan-India distribution with more than
3,50,000 retail touch points. We have 19 depots and are
connected with over 3,000 distributors and 140+ super
stockists across the country. We engage with our consumers at
these touch points through an 800+ member strong sales and
marketing team.

We have introduced a new distribution model - the PRiSM
model and have completely covered Mumbai city under it.
Through this model, we have increased our retail presence in
Mumbai and have witnessed a significant growth in depth as
well as width of distribution in the city. Our goal is to now extend
the PRiSM model to other metro cities in a phased manner.
In addition, we are continuously upgrading our retail presence
throughout the country with an enhanced focus on the North
and the East regions.

In the Cheese segment, we have launched Go Cheese processed
angles, Four cheese Blend, Pizza cheese blends, Jalapeno cheese
slices; all these products are based on evolving consumer
habits and preferences. In the whey protein segment, we have
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launched a new variant under the Avvatar brand called ‘Rapid’
which is the only hydration drink in this category fortified with
whey proteins.

FY 2019-20 was a mixed year with a set of its own unique
challenges. The year started on a positive note, but headwinds
appeared in the form of lingering effects of the previous year’s
drought and a delayed monsoon season. Raw milk prices
continued to climb and milk production witnessed a decline
during the summer months. With our strong brands, product
quality and consumers’ loyalty towards PMFL, we managed
to successfully pass on the milk price rise to the consumers.
Performance during the latter part of the year was marred by
limited availability of milk even during the flush season due to
prolonged and heavy monsoons in large part of the country.
We steadily focused on increasing operational efficiencies in
order to protect our margins. The situation throughout the year
remained challenging on account of constrained availability of
raw milk and consequential increase in prices. We consolidated
our brands and focused on driving greater efficiencies in product
management and consumer outreach.

We are one of the few ‘farm-to-fork’ dairy FMCG companies in
India giving us complete control of the quality of our products.
Going forward, we believe, one of the key consequences of the
COVID-19 pandemic will be to bring back focus on healthy
and nutritious food. As a result, consumers are expected to be
more keen than ever to use high quality products of established
brands. We believe this is a healthy trend overall, with significant
benefits to our society over the long term. The shift in consumer
preference towards greater health-consciousness will trigger
a switch to branded foods and products that can guarantee a
higher standard of quality, consistency and hygiene.

EXPORT MARKET

Parag Milk Foods Limited continues to enjoy a strong presence
and brand recall of Go and Gowardhan brands across several
geographies through its exports to UAE, Singapore, Mauritius,
Oman, Kuwait, Saudi Arabia, Congo, Hong Kong, Philippines,
Sri Lanka, Bangladesh, Maldives, USA, Thailand, Nepal, Bhutan
etc. We have also exported Paneer to a major QSR across GCC
countries. Export sales amounted to 383.20 Million.

MATERIAL CHANGES AFFECTING THE COMPANY

There are no material changes and commitments affecting the
financial position of the Company, which occurred after the end
of thefinancial yeari.e.,March 31,2020till the date of this report.

PERFORMANCE OF SUBSIDIARY COMPANY

Bhagyalaxmi Dairy Farm & Bio Science Division:

Situated in Pune, Maharashtra, the Bhagyalaxmi Dairy Farms
was established in the year 2005. Bhagyalaxmi Dairy Farms was
established as a Research and Development centre for studying
and developing best practices for cattle feeding, rearing and
livestock management. The objective was to use this knowledge
to help improve milk yields on farms owned by our farmers. It is
a wholly owned subsidiary of PMFL. Today, it is a ‘zero wastage



farm’, where we give back to society by reducing, reusing, and
recycling. The facility has its own biogas plant with 600m3 power
generation capacity, which is used for captive consumption
thereby enabling us to reduce our carbon footprint. The biogas
is generated by using cow waste - cow dung and cow urine.
The by-products coming out of the biogas plant are converted
into a range of organic fertilisers for our farmers.

We are creating awareness of the importance of these fertilisers
as well as quality forage through various workshops and
seminars. This is our backward integration and a step towards
strengthening the livelihood of our extended family - Our
Farmers. We also participate in various outreach programs for
the farmer community to educate them on best practices of dairy
farming. These programs and workshops help us recognise the
needs of our farmers and addressing these needs has invariably
always resulted in innovation. There is an immense satisfaction
in the realisation that our programs and workshops have led to
the betterment of farmers at the grass root level.

Over time, Bhagyalaxmi Dairy Farms has emerged as India’s
largest and most technologically advanced dairy farm. It has
a unique product offering, ‘Pride of Cows’, a brand of premium
packaged milk that is untouched by human hands all the way
to the delivery at the consumers’ homes. The entire process of
feeding and milking of the cows and the processing of fresh milk
is completely automated. The Pride of Cows delivery has been
made available across Mumbai, Pune, Surat and Delhi.

The farm has a unique production to consumer doorstep
model, monitored via a dedicated app, designed for specific,
targeted consumer audiences, maintaining extremely tight
quality standards. The milk is airlifted for delivery into Delhi.
The distribution setup is owned by PMFL.

Pursuant to the provisions of sub-section (3) of Section 129 of
the Act read with Rule 5 of the Companies (Accounts) Rules,
2014, the salient features of the Financial Statements of the
subsidiary is set out in the prescribed Form AOC-1 appended as
Annexure - |, to this report.

Pursuanttothe provisions of Section 136 of the Act, the Financial
Statements of the subsidiary are uploaded on the website of
the Company i.e. www.paragmilkfoods.com under ‘Investors’
tab. Any Member desirous of having a copy of the Financial
Statements of the subsidiary company can obtain the same from
the Company by making a written request in this regard.

Pursuant to SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015 (“Listing Regulations”), the
Company has formulated a policy for determining its ‘material
subsidiaries’. The said Policy is uploaded on the website of the
Company at https://www.paragmilkfoods.com.

CONSOLIDATED FINANCIAL STATEMENTS

The Consolidated Financial Statements has been prepared
in accordance with the Indian Accounting Standards (Ind
AS) notified under Section 133 of the Companies Act,
2013 (hereinafter referred to as “The Act”) read with the
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Companies (Accounts) Rules, 2014 as amended from time
to time. In accordance with the provisions of sub-section (3)
of Section 129 of the Act and SEBI Listing Regulations, the
Consolidated Financial Statements of the Company, including
the financial details of the subsidiary company, forms part of
this Annual Report.

DIRECTORS AND KEY MANAGERIAL PERSONNEL
Cessation/Retirement

Mr. Sunil Goyal who has been associated as Director of the
Company since last 12 years from January 15, 2008 and as
Independent Director from May 25, 2015 has completed his
first term of 5 consecutive years as Independent Director and
has opted not to be re-appointed for second term with effect
from the close of business hours on May 25, 2020 on account of
his business/ professional commitments. He has confirmed that
there was no material reason other than that mentioned above.

The Board has placed on record its appreciation for the valuable
contribution made by Mr. Sunil Goyal during his association as
Director of the Company.

Appointment / Re-appointment:

As on the date of this Report, Ms. Radhika Pereira,
Mr. Narendra Ambwani, Mr. Nitin Dhavalikar, were re-appointed
as “Independent Directors” for the second term of five
consecutive years commencing from May 26, 2020 up to
May 25, 2025 and Mr. Dhavalikar from July 28, 2020 upto
July 27, 2025. All the re-appointments were approved by the
Members of the Company at the 27th Annual General Meeting
held on September 30,2019, by passing the requisite resolutions
inthisregard.

Mr. Ramesh Chandak, (DIN: 00026581) who was appointed
as “Independent Director” by the Members at the 24th Annual
General Meeting of the Company for a term of term of five
consecutive years with effect from June 24,2016 up to June 23,
2021, will be completing his first term as Independent Director
and is eligible for re-appointment for a second term of five years.

The evaluation of Independent Directors was conducted by
the entire Board of Directors (excluding the Director being
evaluated). Based on the evaluation, the Nomination and
Remuneration Committee and the Board of Directors of the
Company at their respective meetings held on June 29, 2020
have recommended the re-appointment of Mr. Ramesh Chandak
as Independent Director, not liable to retire by rotation, for
a second term of five consecutive years commencing from
June 24, 2021 upto June 23, 2026, subject to approval of the
Members by special resolution at the ensuing Annual General
Meeting of the Company.

Mr. Ramesh Chandak shall attain age of 75 years during the
proposed second term. A resolution proposing his continuation
of term on attaining age of 75 years during his second term
pursuant to Section 149(6) of the Companies Act, 2013 and
Regulation 17(1A) of the SEBI Listing Regulations also forms
part of the Notice of Annual General Meeting.
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The said Director has given his consent for re-appointment and
has also confirmed that he retains the status as Independent
Director and does not suffer from any disqualifications for
re-appointment.

Pursuant to the provisions of sub-section (6) of Section 152
of the Act, Mr. B. M. Vyas, (DIN: 00043804 Non-Executive
Non Independent Director, is liable to retire by rotation at
the ensuing Annual General Meeting and being eligible, offers
himself for re-appointment.

In compliance with sub-regulation (3) of Regulation 36 of SEBI
Listing Regulations, brief resume, expertise and other details
of the Director(s) proposed to be re-appointed are given in the
Notice convening the ensuing Annual General Meeting.

The Board recommends the re-appointment of Directors as
stated above in the ensuing Annual General Meeting.

KEY MANAGERIAL PERSONNEL (KMP)

During the year under Review, the Board of Directors in their
meeting held on July 03, 2019 approved the appointment of
Mr. Venkat Shankar as Chief Executive Officer of the Company
w.e.f. July 04,2019.

The Board of Directors approved the appointment of
Mr. Shashikant Dalmia as Chief Financial Officer of the
Company w.e.f. August 02, 2019 in place of Mr. Vimal Agarwal
who ceased to be the Chief Financial Officer of the Company
w.e.f. July 19,2019.

Pursuant to the provisions of Section 2(51) and Section 203 of
the Act read with Rues framed thereunder, the following are the
Key Managerial Personnel of the Company ason March 31,2020

1.  Mr. Devendra Prakash Shah, Whole time Director
2. Mr. Pritam Prakash Shah, Managing Director

3. Mr. Venkat Shankar, Chief Executive Officer

4. Mr. Shashikant Dalmia, Chief Financial Officer

5. Ms. Rachana Sanganeria, Company Secretary & Compliance
Officer

Mr. Venkat Shankar ceased to be the Chief Executive Officer
of the Company w.ef June 29, 2020 because of personal
reasons. He continues to be associated with the Company in an
advisory and consultancy capacity. He will continue to advise
and assist the Company in regard to its strategic growth and
implementation of its business plans.

Declaration by Independent Directors

In terms of the provisions of sub-section (6) of Section 149 of
the Act and Regulation 16 of SEBI Listing Regulations Including
amendments thereof, the Company has received declarations
from all the Independent Directors of the Company that they
meet with the criteria of independence, as provided in the Act
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and SEBI Listing Regulations. There has been no change in the
circumstances affecting their status as an Independent Director
during the year.

Further, the Non-Executive Directors of the Company had
no pecuniary relationship or transactions with the Company,
other than sitting fees, and reimbursement of expenses, if any,
incurred by them for the purpose of attending meetings of the
Company. The Board is of the opinion that the Independent
Directors of the Company possess requisite qualifications,
experience and expertise and they hold highest standards of
integrity. The Independent Directors have confirmed that they
have registered their names in the data bank maintained with
the Indian Institute of Corporate Affairs (‘llCA). In terms of
Section 150 of the Act read with Rule 6(4) of the Companies
(Appointment & Qualification of Directors) Rules, 2014, the
Independent Directors are required to undertake online
proficiency self-assessment test conducted by the IICA within
a period of one year from the date of inclusion of their names
in the data bank. The Independent Directors to whom the
provisions of proficiency test are applicable, will take the said
online proficiency self-assessment test in due course.

Board Evaluation

The Board has carried out annual performance evaluation
of its own performance, the Directors individually and of its
Committees as mandated under the Act and SEBI Listing
Regulations. The Nomination & Remuneration Company had
approved of the questionnaire earlier broadly based on the
Guidance Note on Board Evaluation issued by the Securities
and Exchange Board of India on January 5, 2017, the same
format was provided to the directors to provide their views/
feedback to facilitate the evaluation process. Further, a meeting
of Independent Directors was held by tele conferencing on
June 29, 2020 due to Covid-19 pandemic threat to review the
performance of the Chairman, Non-Independent Directors of
the Company and the performance of the Board as a whole,
committees as mandated by Schedule IV of the Act and SEBI
Listing Regulations. The Directors also discussed the quality,
quantity and timeliness of flow of information between the
Company management and the Board, which is necessary for
the Board to effectively and reasonably perform their duties.
The feedback of the meeting was shared with the Chairman
of the Company.

Constructive Inputs/contributions were received to further
strengthen the performance and the effectiveness of the Board
and Committee meetings held by the Company. The evaluation
exercise highlighted the key areas to enhance the performance
and the effectiveness of the Board and Committee Meetings
held by the Company.

Familiarisation Programme for Independent Directors

The details of the induction and familiarisation programme
are explained in the Report on Corporate Governance
and are also available on the Company’s website i.e.
www.paragmilkfoods.com under ‘Investors’ tab.



Meetings of the Board of Directors

During the year under review the Board of Directors met five
times. The details are given in the Corporate Governance Report
which forms a part of the Annual Report.

Meetings of the Audit Committee

During the year under review, the Audit Committee met four
times. The details of the meetings, composition and terms of
the reference of the Committee are given in the Corporate
Governance Report which forms a part of the Annual Report

Policy on Appointment and Remuneration of Directors,
Key Managerial Personnel and Senior Management
Personnel

The Board of Directors has formulated a Nomination and
Remuneration Policy in terms of the provisions of subsection (3)
of Section 178 of the Act and Regulation 19 of the SEBI (Listing
Obligations and Disclosure Requirements) Regulations, 2019
dealing with appointment and remuneration of Directors, Key
Managerial Personnel and Senior Management Personnel.

The policy covers criteria for determining qualifications, positive
attributes, independence and remuneration of its Directors,
Key Managerial Personnel and Senior Management Personnel.
The said Policy is available on the website of the Company viz.
www.paragmilkfoods.com.

DIRECTORS’ RESPONSIBILITY STATEMENT

Pursuant to the requirements under Section 134(5) of
the Companies Act, 2013, with respect to the Director’s
Responsibility Statements, the Board of Directors of the
Company hereby confirms:

a) that in the preparation of the annual accounts for the
Financial Year ended March 31, 2020, the applicable
accounting standards have been followed along with
proper explanation relating to material departures;

b) that the Directors had selected such accounting policies
and applied them consistently and made judgments and
estimates that are reasonable and prudent so as to give a
true and fair view of the state of affairs of the Company at
the end of the Financial Year and of the profit and loss of
the Company for the Financial Year ended March 31, 2020.

c) that the Directors had taken proper and sufficient care
for the maintenance of adequate accounting records in
accordance with the provisions of this Act for safeguarding
the assets of the Company and for preventing and detecting
fraud and other irregularities;

d) that the directors had prepared the annual accounts
for the Financial Year ended March 31, 2020 on a
going concern basis;

e) the Directors have laid down internal financial controls to
be followed by the Company and that such internal financial
controls are adequate and were operating effectively; and
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f)  that the Directors had devised proper systems to ensure
compliance with the provisions of all applicable laws and
that such systems were adequate and operating effectively.

DISCLOSURE REGARDING
STOCK OPTIONS

During the year under review, the board of directors in their
meeting dated July 03, 2019 had approved PMFL - Employee
Stock Option Scheme 2019 (hereinafter referred to as “ESOP
2019”) to offer and grant options to the employees of the
Company through existing ESOP trust giving right to exercise
for cash to one fully paid up Equity Share of ¥ 10/- each at a
price and on such terms and Conditions as may be determined
by the Board. The maximum no. of options exercisable under
this scheme is 10,00,000 Options (Ten Lakhs).

ISSUE OF EMPLOYEE

Nomination & Remuneration Committee had on November 01,
2018 granted 166,015 options at ¥ 258.90 (Two Hundred Fifty
Eight Rupees and ninety paise) per option (based on the closing
market price of ¥ 258.90 of the Company’s shares in NSE
on October 31, 2018) under the Parag Milk Foods Limited -
Employee Stock Option Scheme, 2018- “ESOS 2018” (erstwhile
ESOS2015) to eligible employees of the Company, the same
have vested on November 01,2019, however no options have
been exercised during the year under review.

Details required to be provided under Section 62 of the Act, and
Rule 12(9) of Companies (Share Capital and Debenture Rules,
2014) and SEBI (Share Based Employee Benefits) Regulations,
2014 are set out as Annexure - |l to this Report

INTERNAL FINANCIAL CONTROL SYSTEMS AND
THEIR ADEQUACY

Details in respect of adequacy of internal financial controls with
reference to the Financial Statements are stated in Management
Discussion and Analysis section

RISK MANAGEMENT FRAMEWORK

The Company follows well-established and detailed risk
assessment and minimisation procedures, which are periodically
reviewed by the Board. The Company has in place an elaborate
& robust risk management policy towards risk identification,
analysis & prioritisation of risks on scale of high, medium to low
rating, development of risk mitigation plans and reporting on the
risk environment of the Company. This policy is applicable to all
the functions and departments of the Company.

The mainobjective of this Policy is to ensure sustainable business
growth with stability and to promote a pro-active approach in
reporting, evaluating and resolving risks associated with the
Company’s business & processes. In order to achieve the key
objective, this Policy establishes a structured and disciplined
approach to Risk Management, in order to guide decisions on
risk related issues.

Risk management is embedded in the Company’s operating
framework the Company’s approach to addressing business
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risks is comprehensive and includes periodic review, evaluation
and monitoring key risks and reviewing the measures taken
for management and mitigation and effectiveness thereof,
mitigating and reporting mechanism of such risks. The Company
believes that managing risks helpsin maximising returns. Therisk
management framework is reviewed periodically by the Board
and the Audit Committee. The Audit Committee has additional
oversight in the area of financial risks and controls.

The risks faced by the Company and the various measures taken
by the Company are detailed in Management Discussion and
Analysis section.

VIGIL MECHANISM / WHISTLE BLOWER POLICY

The Company has established a Whistle Blower Policy as
envisaged under the provisions of Section 177 (9) of the Act
and the Rules thereunder and Regulation 22 of the SEBI Listing
Regulations and a vigil mechanism to provide a framework
to promote responsible and secure whistle blowing and to
provide a channel to the employee(s) and Directors to report
to the management, concerns about unethical behavior, actual
or suspected fraud or violation of the code of conduct or
policy/ies of the Company, as adopted/framed from time to
time. The Policy provides for protecting confidentiality of those
reporting violation(s) and restricts any discriminatory practices
against them. The mechanism provides for adequate safeguards
against victimisation of employee(s) and Directors to avail of the
mechanism and also provide for direct access to the Chairperson
of the Audit Committee in exceptional cases.

The Company has revised the Whistle-Blower policy to insert
“reporting of incidents of leak or suspected leak of Unpublished
Price Sensitive Information (UPSI)” in terms of Securities
and Exchange Board of India (Prohibition of Insider Trading)
Regulations, 2015, as amended from time to time.

The details of said vigil mechanism are given in Corporate
Governance Report, which forms part of this Annual Report.
The Whistle Blower Policy has been uploaded on the Company’s
website i.e. www.paragmilkfoods.com

CORPORATE SOCIAL RESPONSIBILITY (CSR)

The Company has constituted a Corporate Social Responsibility
(“CSR”) Committee in accordance with Section 135 of the
Companies Act, 2013. Details of the composition are given
separately as part of the Corporate Governance Report.
The Company has undertaken the CSR activities in accordance
with the CSR Policy of the Company adopted in accordance with
Schedule VII of the Act, the Policy is available on the Company’s
website at www.paragmilkfoods.com under ‘investors ‘tab.

The initiatives undertaken by the Company on CSR activities
during the year under review are set out in this report in the
format prescribed under Rule 9 of Companies (Corporate Social
Responsibility Policy) Rules, 2014 is annexed as Annexure - Il
and forms an integral part of this Report.
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RELATED PARTY TRANSACTIONS

All related party transactions that were entered into during
the financial year 2019-20, were on an arm’s length basis and
in the ordinary course of business and were in compliance
with the applicable provisions of the Companies Act, 2013
and the Listing Regulations. None of the transactions with
related parties fall under the scope of Section 188(1) of the
Act. There are no material related party transactions made by
the Company during the year under review. Given that the
Company does not have anything to report pursuant to Section
134(3) (h) of the Companies Act, 2013 read with Rule 8(2) of the
Companies (Accounts) Rules, 2014 in Form AOC- 2, therefore
the same is not provided.

All such transactions are placed before the Audit Committee for
review/ approval. The Audit Committee grants omnibus approval
forthetransactionsthatareintheordinary course of the business
and repetitive in nature. All related party Transactions are
placed before the Audit Committee on a quarterly basis. As good
governance practice the same are also placed before the Board
for seeking their approval. Disclosures as required under Indian
Accounting Standards (“IND AS”) - 24 have been made in the
Note No. 43 to the Standalone Financial Statements. Further, in
terms of SEBI (Listing Obligations and Disclosure Requirements)
(Amendment) Regulations, 2018, the transactions with person /
entity belonging to the promoter/promoter group holding 10%
or more shareholding in the Company have beendisclosed inthe
accompanying financial statements.

The Policy on related party transactions, as formulated
by the Board is available on the Company’s website i.e.
www.paragmilkfoods.com under ‘Investors’ tab.

PARTICULARS OF LOANS GRANTED, GUARANTEE
PROVIDED AND INVESTMENTS MADE PURSUANT
TO THE PROVISIONS OF SECTION 186 OF THE
COMPANIES ACT, 2013

The loans given, investments made and guarantees given
& securities provided during the year under review, are in
compliance with the provisions of Section 186 of the Companies
Act, 2013, and the Rules thereunder and the details are provided
in the Notes to the Standalone Financial Statements, forming
part of this Report.

BUY BACK

The Company has not bought back any of its securities during
the Financial Year ended March 31, 2020.

DEPOSITS

The Company has not accepted any deposits within the
meaning of sub-section (31) of Section 2 and Section 73 of
the Companies Act, 2013 (“the Act”) and the Rules framed
thereunder. As on March 31, 2020, there were no deposits lying
unpaid or unclaimed.



PREVENTION OF SEXUAL HARASSMENT OF WOMEN
AT WORKPLACE

The Company provides an equal employment opportunity
and is committed for creating a healthy working environment
that enables employees to work without fear of prejudice,
gender bias and sexual harassment. The Company also believes
that all employees of the Company have the right to be
treated with dignity.

In accordance with the provisions of the Sexual Harassment of
Women at Workplace (Prevention, Prohibition and Redressal)
Act, 2013 (‘POSH Act’) and the rules made there under,
the Company has adopted a Policy on Prevention of Sexual
Harassment at Workplace (“the Policy”) to ensure prevention,
prohibition and redressal of sexual harassment at workplace.
All employees (permanent, contractual, temporary, trainees) are
covered under this Policy.

The Company has constituted Internal Complaints Committees
(ICC) to redress complaints received regarding sexual
harassment. The Company has not received any complaint of
sexual harassment during the financial year 2019-20.

MANAGEMENT DISCUSSION AND ANALYSIS REPORT,
CORPORATE GOVERNANCE REPORT AND BUSINESS
RESPONSIBILITY REPORT

In terms of Regulation 34 of SEBI Listing Regulations, a
separate section on Management Discussion and Analysis,
Business Responsibility Report and Corporate Governance
Report together with a certificate from a Practicing Company
Secretary confirming compliance with the Regulations relating
to Corporate Governance of SEBI Listing Regulations are set out
and form part of this Annual Report.

CONSERVATION OF ENERGY, TECHNOLOGY
ABSORPTION AND FOREIGN EXCHANGE EARNINGS
AND OUTGO

The Company in its regular course of business is vigilant to
conserve the resources and continuously implements measures
required to save energy.

The Company has strong commitment towards conservation of
energy, natural resources and adoption of latest technology in
its areas of operation. In the course of operations, processes are
formed and implemented to achieve operational efficiencies in
the Company and in its subsidiary which assist in maintaining
product quality and cost control.

Particulars relating to conservation of energy, technology
absorption, foreign exchange earnings and outgo as required to
be disclosed under clause (m) of sub-section(3) of Section 134
of the Companies Act, 2013 read with Rule 8 of the Companies
(Accounts) Rules, 2014 are provided in the prescribed format
and is enclosed as Annexure - IV.
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EXTRACT OF ANNUAL RETURN

Pursuant to the provisions of sub-section (3) of Section 92 and
sub-section (3) of Section 134 of the Act read with Rule 12 of the
Companies (Management and Administration) Rules, 2014, the
extract of the Annual Return asonMarch 31,2019 in prescribed,
Form MGT-9 is annexed to this Report as Annexure - V.

PARTICULARS OF EMPLOYEES AND RELATED
DISCLOSURES

Disclosure with respect to the remuneration of Directors,
KMPs and employees as required under Section 197(12) of the
Companies Act, 2013 read with Rule 5(1) of the Companies
(Appointment and Remuneration of Managerial Personnel)
Rules, 2014 as amended form time to time are provided under
Annexure - VI, which is annexed to this Report.

In terms of the provisions of Section 197(12) of the Companies
Act, 2013 read with Rule 5(2) and 5(3) of the Companies
(Appointment and Remuneration of Managerial Personnel)
Rules, 2014, a statement showing the names and other
particulars of employees drawing remuneration in excess of the
limits set out in the said rules are provided in this Annual Report.
However, in terms of provisions of the first proviso to Section
136(1) of the Companies Act, 2013, the Annual Report is being
sent to the members of the Company excluding the aforesaid
information. The said information is available for inspection
and any member interested in obtaining such information
may write to the Company Secretary and the same will be
furnished onrequest.

SIGNIFICANT / MATERIAL ORDERS PASSED BY THE
REGULATORS

There were no significant and material orders passed by the
Regulators/Courts that would impact the going concern status
of the Company and its future operations.

COMPLIANCE WITH SECRETARIAL STANDARDS

During the year under review and in terms of Section 118(10) of
the Act, the Company has complied with Secretarial Standards
on meetings of the Board of Directors (“SS-1") and on General
Meetings (“SS-2") as amended and issued from time to time by
The Institute of Company Secretaries of India.

STATUTORY AUDITORS

Pursuant to the provisions of the Companies Act, 2013, a Listed
Company cannot appoint an audit firm for more than 2 terms
of five consecutive years. M/s. Haribhakti & Co. LLP, Chartered
Accountants, Pune (Firm RegistrationNo. 103523W/W100048)
were appointed as the Statutory Auditors of the Company
for a second consecutive period of five years at the Annual
General Meeting of the Company held on 26th June, 2015.
Therefore their second term will be expiring at the ensuing 28th
Annual General Meeting scheduled on September 29, 2020 and
they are not eligible for re-appointment.
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Pursuant to the recommendation of the Audit Committee,
the Board of Directors have recommended the appointment
of M/s. Sharp & Tannan, Chartered Accountants, Mumbai
(Firm Registration No.109982W), as the Statutory Auditors
of the Company for a period of 5 years commencing from the
conclusion of this 28th AGM till the conclusion of 33rd AGM to
be held for FY 2024-25 in place of M/s. Haribhakti & Co. LLP.

M/s. Sharp & Tannan, Chartered Accountants (Firm Registration
No0.109982W) have consented to the said appointment
and confirmed that their appointment, if made, would be
within the limits specified under Section 141(3)(g) of the Act.
They have further confirmed that they are not disqualified to
be appointed as statutory auditors in terms of the provisions
of the proviso to Section 139(1), Section 141(2) and Section
141(3) of the Act and the provisions of the Companies (Audit
and Auditors) Rules, 2014.

The Audit Committee and the Board of Directors have
recommended the appointment of of M/s. Sharp & Tannan,
Chartered Accountants (Firm Registration No.109982W) as
the Statutory Auditors of the Company pursuant to Section
139 of the Companies Act, 2013 from the conclusion of the
28th AGM till the conclusion of 33rd AGM, to the shareholders
,and the proposed resolution forms part of the Notice of Annual
General Meeting.

The Statutory Auditors’ Report for the FY 2019-20 does not
contain any qualifications, reservations, adverse remarks or
disclaimer and no frauds were reported by the Auditors to the
Company under sub-section (12) of Section 143 of the Act.

INTERNAL AUDITORS

Pursuant to provisions of Section 138 of the Companies Act,
2013 and the rules made thereunder, on the recommendation
of the Audit Committee the Board of Directors have appointed
M/s. Grant Thornton India, Chartered Accountants, as Internal
Auditors of the Company for the Financial Year 2020-21.

COST AUDITORS

As per the requirements of the Section 148 of the Act read with
Rule 14 of the Companies (Cost Records and Audit) Rules, 2014
as amended from time to time, the cost records are required to
be audited by a qualified Cost Accountant.

The Board of Directors, upon the recommendation of the
Audit Committee, has appointed M/s. Harshad Deshpande &
Associates, Cost Accountants, Pune (Firm Registration Number:
00378) to conduct audit of the cost records of the Company
for the FY 2020-21. Accordingly, the Board of Directors
recommends to the Members, the resolution seeking approval
of the members for ratifying the remuneration payable to the
Cost Auditors for FY 2020-21 is provided in the Notice of the
ensuing Annual General Meeting.
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The Company has filed the Cost Audit Report for the FY
2019-20 with the Ministry of Corporate Affairs on July 25, 2020.
The Cost Auditors’ Report does not contain any qualifications,
reservations, adverse remarks or disclaimer and no frauds
were reported by the Cost Auditors to the Company under
sub-section (12) of Section 143 of the Act therefore no detail is
required to be disclosed under Section 134 (3)(ca) of the Act.

SECRETARIAL AUDIT REPORT

Pursuant to the provisions of Section 204 of the Act and Rule 9 of
the Companies (Appointment and Remuneration of Managerial
Personnel) Rules, 2014, the Company had appointed M/s. N. L.
Bhatia & Associates, a firm of Company Secretaries in Practice,
to undertake the Secretarial Audit of the Company for the
financial year 2019-20. The Secretarial Audit Report in Form
MR-3 is annexed as Annexure - VIl to this Report. The said
Secretarial Audit Report does not contain any qualifications,
reservations or adverse remarks and no frauds were reported
by the Secretarial Auditors to the Company under sub-section
(12) of Section 143 of the Act therefore no detail is required to
be disclosed under Section 134 (3)(ca) of the Act.

ACKNOWLEDGEMENTS

The Board of Directors place on record their deep appreciation
to employees at all levels for their hard work, dedication
and commitment. The enthusiasm and unstinting efforts
of the employees have enabled the Company to remain an
industry leader.

The Board places on record its appreciation for the support and
co-operation the Company has been receiving fromits suppliers,
distributors, retailers, business partners and others associated
with it as its trading partners. The Company looks upon them as
partnersinits progress and has shared with them the rewards of
growth. It will be the Company’s endeavor to build and nurture
strong links with the trade based on mutuality of benefits,
respect for and co-operation with each other, consistent with
consumer interests.

The Board of Directors also take this opportunity to thank all
farmers, consumers, employees, Shareholders, Clients, Vendors,
Banks, Government and Regulatory Authorities and Stock
Exchanges, for their continued support.

For and on behalf of the Board

Devendra P.Shah
Executive Chairman
DIN: 01127319

Place: Mumbai
Date: September 07,2020
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ANNEXURE - |
Form AOC-1

(Pursuant to first proviso to sub-section (3) of Section 129 read with Rule 5 of Companies (Accounts) Rules, 2014)

Statement containing salient features of the financial statement of subsidiaries / associate companies / joint ventures as per the
Companies Act, 2013 for the financial year ended March 31, 2020

(Amount in Million)

Particulars Details
1. Name of the Subsidiary Bhagyalaxmi Dairy Farms Private Limited
2. Thedate since when subsidiary was acquired December 2,2003
3. Reporting period for the subsidiary - concerned, if different from the holding company’s April 1,2019 to March 31,2020

reporting period
4.  Reporting Currency and Exchange rate as on the last date of the relevant - Financial yearinthe  Indian Rupees
case of foreign subsidiaries

5. Share Capital ) 57.85
6. Reserves & Surplus 615.49
7.  Total Assets 906.34
8.  Total Liabilities 233.00
9. Investments Nil

10. Turnover (total revenue including other income) 772.00
11. Profit/ (Loss) before Taxation 17.42
12. Tax Expense/ (Benefit) (13.09)
13. Profit/ (Loss) after Taxation 30.51
14. Other Comprehensive Income (0.05)
15. Total Comprehensive Income 3046
16. Proposed Dividend Nil

17. % of shareholding 100.00%
NOTE:

1. The Company does not have any Associate / Joint Venture Company.

For and on behalf of the Board

Devendra P. Shah Pritam P. Shah
Place: Mumbai Executive Chairman Managing Director
Date: September 07,2020 DIN: 01127319 DIN: 01127247
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Details of Employee Stock Options Scheme under Section 62 of the Companies Act, 2013 read with rule 12(9) of the Companies
(Share Capital and Debentures) Rules, 2014 and Securities and Exchange Board of India (share based Employee Benefits)

Regulations, 2014

Particulars

Year ended March 31, 2020 Year ended March 31, 2019
No. of options WAEP (%) No. of options WAEP ()

Outstanding at the beginning of the year 166,015 258.90 126,927 250.00
Granted during the year - - 166,015 258.90
Forfeited/lapsed during the year 50,250 258.90 75,942 250.00
Exercised during the year - - 50,985 250.00
Outstanding at the end of the year: 115,765 258.90 166,015 258.90

of which Options vested and exercisable at the end of the year

Place: Mumbai
Date: September 07, 2020
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ANNEXURE - Il
CORPORATE SOCIAL RESPONSIBILITY ACTIVITIES

[Pursuant to Section 135 of the Companies Act, 2013 and as per Rule 8(1) of Companies
(Corporate Social Responsibility Policy) Rules, 2014]

BRIEF OUTLINE OF THE COMPANY’S CORPORATE SOCIAL RESPONSIBILITY POLICY (CSR POLICY),
INCLUDING OVERVIEW OF PROJECTS OR PROGRAMS PROPOSED TO BE UNDERTAKEN AND A
REFERENCE TO THE WEB LINK TO THE CSR POLICY

The Company’s CSR Policy includes activities which are in line with Schedule VII of the Companies Act, 2013. The Company
shall take up activities mentioned in its policy as and when fruitful opportunity exists

The Board of Directors of the Company has approved the CSR Policy as recommended by the Committee and the same has
been uploaded on the Company’s website at www.paragmilkfoods.com.

As part of its initiative, under the Corporate Social Responsibility (‘CSR”) Company continues to contribute to Panjrapole
where all cattle are accepted free and are taken care of. To empower the community around the local vicinity the Company
has undertaken activities promoting education, healthcare, Company during Covid-19 donated several food packets and
meals to essential workers like transporters, drivers, etc. Also started community kitchens and provided free food to people
around the plant & provided support to vulnerable sections of the society, assisted local hospitals & their staff (Covid warriors)
by providing them essential equipment & food, assisted employees in need by providing financial support, provided drinking
water to people on daily basis, Daily distribution of food to migrant workers crossing Manchar, 5,000+ families were supported
by giving Grocery Kits, ~ 3,000 People were given healthy meals prepared in the company canteen on a daily basis, helped
in sanitisation of Manchar and nearby villages, and also sanitisation of government hospitals in Manchar & Ghodegaon, and
social welfare and help to the local farmers and rural development activities were also undertaken in accordance with the CSR
Policy of the Company, read with Schedule VII of the Act.

THE COMPOSITION OF THE CSR COMMITTEE AS ON 31ST MARCH 2020 IS AS FOLLOWS.
1.  Mr.B. M. Vyas-Chairman- Non Executive Director

2. Mr.Devendra P. Shah- Member-Executive Director

3. Ms. Radhika Pereira-Member- Independent Director
4

Mr. Narendra Ambwani- Member- Independent Director

DETAILS OF CSR SPEND

(% in Million)
;:. Details of CSR Spent Amount
1 Average net profit of the Company for last three financial years 1086.99
2 Prescribed CSR expenditure for FY 2019-2020 (two percent of the amount mentioned in item 1 above) 21.74
3 Details of CSR spent during the financial year. 10.78
4 Amount unspent if any 10.96

63



Parag Milk Foods Limited Focused on essentials. Optimised to grow.

4. MANNER IN WHICH THE AMOUNT WAS SPENT DURING THE FINANCIAL YEAR IS DETAILED AS BELOW:
(% in Million)
. . . . Amount spent
Sr.  CSR Projected / Activity Sector n WhI.Ch e 25 Amount outlay Amount.spent C.umulatlve Direct / through
No. Identified the projects is Programmes (Budget) ) on the projects / [3CECRTTENT RS e
covered Coverage programme March 31,2020
agency
1 Education PromoFion of Maharashtra 0.82 0.82 0.82 Direct
education
2 Contributing to Panjrapole,  Ensuring Maharashtra Direct
where all cattle are accepted environmental
free of cost, to nurtureand  sustainability
care for animals in distress 8.93 8.93 8.93
and protect these strays cows
& other stray animals
3 Towards COVID-19 COVID-19 Maharashtra 1.03 1.03 1.03 Direct
Total expenditure towards CSR 10.78 10.78 10.78
5. INCASE THE COMPANY HAS FAILED TO SPEND THE TWO PERCENT OF THE AVERAGE NET PROFIT
OF THE LAST THREE FINANCIAL YEARS OF ANY PART THEREOF, THE COMPANY SHALL PROVIDE THE
REASONS FOR NOT SPENDING THE AMOUNT IN ITS BOARD REPORT -
The Company has failed to spend % 10.96 Mn due to outbreak of pandemic COVID-19. The said amount shall be spent during
the current FY 2020-21.
6. RESPONSIBILITY STATEMENT:
The CSR committee confirms that the implementation and monitoring of CSR Policy, is in compliance with CSR objectives and
Policy of the Company, to the extent applicable.
Devendra P. Shah B. M. Vyas
Place: Mumbai Executive Chairman Chairman of CSR Committee
Date: September 07,2020 DIN: 01127319 DIN: 00043804
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ANNEXURE - IV
Conservation of Energy, Technology Absorption and Foreign Exchange Earning & Outgo
[Section 134(3)(m) of the Companies Act, 2013 Read with Rule8 (3) of the Companies (Accounts) Rules, 2014]

CONSERVATION OF ENERGY

Company is engaged in processing of milk and manufacturing of Milk products. Total consumption during the financial year
2019-20 s given in the form as below.

Sr.

No. Power and Fuel Consumption Total Units
1.  Electricity Consumption (Total No. of Units) 3,74,88,930
2. Own Generator through T.G. Set (Units) 6,63,260
3.  D.G.Unit 314,426
4.  Diesel /SKO consumed (LTR) 352,061
5. Furnace Oil Consumed (Kg) 217,904
6.  Coal (Kg) 3,21,92,209

During the financial year under review the following steps were under taken by the Company which resulted in saving in
energy consumption.

1. Wehave installed VFD (Variable frequency drive) on air compressor & refrigeration compressor.
2. Improved regeneration efficiency of various heat exchangers.
3.  Minimising stack loss of boiler.

4, Identification & replacement of inefficient pumps with new generation efficient pumps.

RESEARCH AND DEVELOPMENT (R&D)

Innovation is part of the Company’s DNA and one of our key differentiators. The Company prides itself in introducing new
products, varieties, packaging as well as process changes that suit the evolving needs of consumers. For instance, we were
the first company to launch fresh paneer with a shelf life of 75 days due to the innovation in processing and packaging that
the R&D team developed. Packaging formats for Gowardhan Ghee and Pride of Cows Milk, or innovative flavours and forms
in cheese such as a Four cheese blend consisting of a combination of Cheddar, Mozzarella, Monterey Jack, and Colby, or
Pizza Blend which consists of Mozzarella and Cheddar cheese in the form of dices, or Go cheese chutney slices, Go chocolate
cheese, etc are more such examples. The Company’s R&D team consists of a dedicated and experienced cross-functional team
that work on these innovations and develop new consumer experiences.

FOREIGN EXCHANGE EARNINGS AND OUTGO

Following are the details of the foreign exchange earned and used during the financial year 2019-20

(% In Million)
Particulars m 2018-19
Foreign exchange earned 383.20 802.99
Foreign exchange used 272.86 395.90

TECHNOLOGY ABSORPTION

The Company has state-of-the-art technology at the heart of its manufacturing facilities, a large part of which is fully automated
to eliminate human touch. The integration of technology throughout our value chain, right from procurement, processing, till
logistics and distribution, has ensured high quality products and inspired trust in our consumers. Best-in-class certifications
mark the Company’s technology and processes used to create new and innovative products.

The Company has been proactive in responding to and realigning systems and processes to meet the changing needs of the
business. The Company is also using SAP ERP analytics for business intelligence, giving us the big picture on our performance.
As the Company is scaling its business, it has been making high-value investments in the technology used for milk procurement
processes and for developing the cold chain. The Company is supported by a robust IT platform that has deployed a world-class
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Distributor Management System and Sales Force Automation tools. These tools enable the Company to track important
parameters such as the performance of the sales team, and the inventory at various outlets, which help the Company drive
further efficiencies.

The Company also uses auto dial from astTECS dial server which helps to monitor daily calling and progress of our sales team.
And the Kloudq platform which helps in tracking product information, schemes, discounts and complaints. The platform also
helps to provide timely solutions to retailers and distributors.

Technology driven improvements in the supply chain are helping to ensure freshness of products and maintenance of the
highest quality standards. In the cold chain, the Company’s has introduced temperature sensors that are linked to SAP which
provide real time visibility about vehicle movement and temperature maintenance at remote locations. The Company has also
introduced multi-temperature vehicles where in vehicles have been compartmentalised to carry frozen, ambient temperature
and chilled products in the same vehicle. Such technology initiatives have decreased lead times and increased the frequency of
product dispatches, thereby improving the availability of products for the end consumer.

The Company also uses technology inits bulk milk chilling centers and Village-level collection centers where in milk is collected
from farmers on POS machines and the data collected is transferred from the POS data server over the internet (loT). The loT
offerings cover the entire value chain from milk production to payments and tracks conditions under which the milk is stored,
transported and distributed. Data about the quality and composition of milk, and history of production by each farmer, has led
to improved inventory management, reduced wastage of perishable food items and better service delivery.

For and on behalf of the Board

Devendra P. Shah
Place: Mumbai Executive Chairman
Date: September 07,2020 DIN:01127319
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ANNEXURE -V
FORM NO. MGT-9
As on the Financial Year ended March 31, 2020

[Pursuant to Section 92(3) of the Companies Act, 2013 and Rule 12(1) of the Companies
(Management and Administration) Rules, 2014 ]

REGISTRATION AND OTHER DETAILS:

i CIN : L15204PN1992PLC070209
ii Registration Date :  December 29,1992
iii Name of the Company . Parag Milk Foods Limited
iv. Category /Sub-category of the Company . Public Company limited by Shares / Indian Non-Government Company
\ Address of the Registered Office and contact details : FlatNo 1, Plot No. 19, Nav Rajasthan Society,
Behind Ratna Memorial Hospital, Shivaji Nagar, Pune - 411 016.
Tel.: 917276470001
Email: investors@paragmilkfoods.com
vi  Whether listed company : Yes - BSE Limited and National Stock Exchange of India Limited
vii  Name, Address and Contact details of Registrar and Transfer :  KFin Technologies Private Limited
Agent, if any Selenium Tower B, Plot 31-32, Gachibowli, Financial District, Nanakramguda,

Hyderabad - 500 032
Phone: (040) 67161562/ 67161583
E-mail: mohsin.mohd@kfintech.com

PRINCIPAL BUSINESS ACTIVITIES OF THE COMPANY:

All the business activities contributing 10% or more of the total turnover of the Company.

Zr(’) Name and Description of main products / services NIC Code of the Product / Service % to total turnover of the Company
1 Value added products 1050 69%
2 Liquid Milk 1050 17%
3 Milk Powder 1050 13%
4 Others 1050 1%
Total 100%
Ill. PARTICULARS OF HOLDING, SUBSIDIARY AND ASSOCIATE COMPANIES:
Sr.  Name and address of the Company CIN/ GLN rail St{bsidiary % of shares held Applicable Section
/ Associate
1 Bhagyalaxmi Dairy Farms Private Limited U01211PN2003PTC018624 Wholly Owned 100.00% 2(87) of the
Address: A 602 Kumar Purammukund Nagar, Subsidiary Companies Act,
Pune - 411037, Maharashtra, India 2013
IV SHAREHOLDING PATTERN (EQUITY SHARE CAPITAL BREAKUP AS PERCENTAGE OF TOTAL EQUITY)
(i) Catrgory-wise Shareholing
No. of Shares held at the beginning of the year No. of Shares held at the end of the year o
Sr. (as on April 1,2019) (as on March 31, 2020) % C.hange
No. Category of Shareholders — — during the
Demat Physical Total °° CE Demat Physical Total ~°° wE year
Shares Shares
A Promoters & Promoter Group
1) Indian
a Individual / HUF 3,86,61,435 0 3,86,61,435 4596 3,88,61,435 0 3,88,61,435 46.20 0.24
b  Central Govt. 0 0 0 0.00 0 0 0 0.00 0.00
c State Govt.(s) 0 0 0 0.00 0 0 0 0.00 0.00
d Bodies Corporate 0 0 0 0.00 0 0 0 0.00 0.00
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No. of Shares held at the beginning of the year
(as on April 1,2019)

No. of Shares held at the end of the year .
(as on March 31, 2020) % Change
during the
% of Total

Sr‘; Category of Shareholders

N % of Total

Demat  Physical Total Shares Demat Physical Total Shares year
e Banks/Fls 0 0 0 0.00 0 0 0 0.00 0.00
f  Any Other 0 0 0 0.00 0 0 0 0.00 0.00
Sub-Total (A) (1) 3,86,61,435 0 3,86,61,435 4596 3,88,61,435 0 3,88,61,435 46.20 0.24
2) Foreign
a NRIs/Individuals 0 0 0 0.00 0 0 0 0.00 0.00
b Other - Individuals 0 0 0 0.00 0 0 0 0.00 0.00
c Bodies Corporate 0 0 0 0.00 0 0 0 0.00 0.00
d Banks/Fls 0 0 0 0.00 0 0 0 0.00 0.00
e AnyOther 0 0 0 0.00 0 0 0 0.00 0.00
Sub-Total (A) (2) 0 0 0 0.00 0 0 0 0.00 0.00

Total Shareholding of Promoters &

Promoter Group 3,86,61,435
(A)=(A)1) + (A)2)

B Public Shareholding

1) Institutions

o

3,86,61,435 45.96 3,88,61,435

o

3,88,61,435 46.20 0.24

a Mutual Funds 47,35,976 0 4735976 5.63 5,04,319 0 5,04,319 0.60 -5.03
b Banks/Fls 1,02,824 0 1,02,824 0.12 1,10,145 0 1,10,145 0.13 0.01
¢ Central Govt. 0 0 0 0.00 0 0 0 0.00 0.00
d State Govt. 0 0 0 0.00 0 0 0 0.00 0.00
e Venture Capital Funds 50,42,534 0 5042534 5.99 5042,534 0 5042534 5.99 0.00
f  Insurance Companies 0 0 0 0.00 0 0 0 0.00 0.00
g  Foreign Portfolio Investors 1,22,34,344 0 12234344 1454 12141099 0 12141099 1443  -0.11
(Corporate)
h  Foreign Venture Capital Funds 0 0 0 0.00 0 0 0 0.00 0.00
I Others please specify) 456,031 0 456031 054 75,000 0 75000 009  -045
Alternate Investment Fund
Sub-Total (B) (1) 2,25,71,709 0 2,25,71,709 26.83 1,78,73,097 0 1,78,73,097 21.25 -5.59
2) Non-Institutions
a Bodies Corporate
(i) Indian 47,32,756 0 47,32,756 5.63 82,84,306 0 82,84,306 9.85 4.22
(i) Overseas 0 0 0 0.00 0 0 0 0.00 0.00
b Individuals 0.00
Individual shareholders
having nominal share capital 1,15,72,853 53 1,15,72,906 13.76 1,10,07,832 3 1,10,07,835 13.09 -0.67
upto¥ 2 Lakh
Individual shareholders having
nominal share capital in excess 32,47,669 0 3247669 386 47,16,562 0 4716562 5.61 1.75
of ¥ 2 Lakh
NBFCs registered with RBI 6,29,346 0 6,29,346 0.75 6,31,137 0 6,31,137 0.75 0.00
¢ Others (please specify) 0.00
Non-Resident Indian (NRI) 12,56,585 0 12,56,585 149 10,85,061 0 10,85,061 1.29 -0.20
Non-Resident Indian non 396,118 0 396118 047 293400 0 293400 035  -0.12
Repatriable
Clearing Members 8,62,494 0 8,62,494 1.03 11,85,734 0 11,85734 141 0.38
Trust 7,549 0 7,549 0.01 0 0 0 0.00 -0.01
Employee Benefit Trust 1,76,015 0 1,76,015 0.21 1,76,015 0 1,76,015 0.21 0.00
Sub - Total (B) (2) 2,28,81,385 53 2,28,81,438 27.20 2,73,80,047 3 2,73,80,050 32.55 5.35
Total Public Shareholding
(B) = (B)(1) + (B)(2) 4,54,53,094 53 4,54,53,147 54.04 4,52,53,144 3 4,52,53,147 53.80 -0.24
C Shares held by Custodian
for GDRs & ADRs 0 0 0 0.00 0 0 0 0.00 0.00
GRAND TOTAL (A+B+C) 8,41,14,529 53 8,41,14,582 100.00 8,41,14,579 3 8,41,14,582 100.00 0.00
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(ii) Shareholidng of Promoters

Sr.

Shareholding at the beginning of the year

(as on April 01, 2019)

The Year in Review

% of shares

Statutory Reports

Financial Statements

Shareholding at the end of the year
(as on March 31, 2020)

% of shares

% change in

No. Shareholders Name % of total ey % of total iy s!1areholding
No. of Shares shares of the peags No.of Shares  shares of the [HEES during the year
Sy encumbered to e encumberedto
total shares total shares
1 Mr.DevendraP.Shah 1,50,06,400 17.84 25.88 1,52,06,400 18.08 58.70 0.24
2 Mr.Pritam P.Shah 91,59,888 10.89 8.17 91,59,888 10.89 76.95 0.00
3 Mr. Parag Shah 1,00,000 0.12 0.00 1,00,000 0.12 0.00 0.00
4 Mr. Prakash Shah 100 0.00 0.00 100 0.00 0.00 0.00
5 Mrs.Rajni Shah 100 0.00 0.00 100 0.00 0.00 0.00
6 Mrs. Priti Shah 22,22,820 2.64 0.00 22,22,820 2.64 0.00 0.00
7 Mrs.Netra Shah 88,67,027 10.54 42.50 88,67,027 10.54 30.65 0.00
8 Mr. Poojan Shah 32,95,000 3.92 0.00 32,95,000 3.92 0.00 0.00
9 Mr. Stavan Shah 100 0.00 0.00 100 0.00 0.00 0.00
10 Mrs. Shabdali Desai 10,000 0.01 0.00 10,000 0.01 0.00 0.00
3,86,61,435 45.96 21.73 3,88,61,435 46.20 48.10 0.24
(iii) Change in Promoters' Shareholding (including Promoter Group)
bSha.\ret‘loIding atthe Cumulative Shareholding
eginning of the year during th
& (as on April 1, 2019) Increase/ uring the year
* Name of Shareholders Date Decreasein  Reason
No. % to total Shareholding % to total
No. of Shares shares of the No. of Shares shares of the
Company Company
1 Mr. Devendra P.Shah  1,50,06,400 17.84 1,50,06,400 17.84
15-Nov-19 Increase Purchase of 200,000 15206400 18.08
Shares from open market
Closing Balance 31-Mar-20 1,52,06,400 18.08
2 Mr. Pritam P. Shah 01-April-2019 No Change
91,59,888 10.89 31-March-2020 91,59,888 10.89
3 Mr. Parag Shah 01-April-2019 No Change
1,00,000 0.12 31-March-2020 1,00,000 0.12
4 Mr. Prakash Shah 01-April-2019 No Change
100 0.00 31-March-2020 100 0.00
5 Mrs. Rajni Shah 01-April-2019 No Change
100 0.00 31-March-2020 100 0.00
6 Mrs. Priti Shah 01-April-2019 No Change
22,22,820 2.64 31-March-2020 22,22,820 2.64
7 Mrs. Netra Shah 01-April-2019 No Change
88,67,027 10.54 31-March-2020 88,67,027 10.54
8 Mr. Poojan Shah 01-April-2019 No Change
32,95,000 3.92 31-March-2020 32,95,000 3.92
9 Mr. Stavan Shah 01-April-2019 No Change
100 0.00 31-March-2020 100 0.00
10  Mrs. Shabdali Desai 01-April-2019 NoCh
rs.Shabdatiesal 10,000 0.01 prt o -hange 10,000 0.01

31-March-2020
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(iv) Shareholding Pattern of Top 10 Shareholders (other than Directors, Promoters and Holders of GDRs and ADRs)

Shareholding at the beginning of the year

Cumulative Shareholding

Sr.  For each of the the D;::;:::?é Reason during the year
No. Top 10 Shareholders % to total Shareholding % to total
No. of Shares shares of the Date No. of Shares shares of the
Company Company
1 STICHTING DEPOSITARY APG
EMERGING MARKETS EQUITY P
Opening Balance 11,29,282 1.34 01/04/2019 11,29,282 1.34
05/04/2019 3,29,169 Purchase 14,58,451 1.73
12/04/2019 6,67,000 Purchase 21,25,451 2.53
26/04/2019 1,952 Purchase 21,27,403 2.53
03/05/2019 8,00,000 Purchase 29,27,403 3.48
10/05/2019 1,59,588 Purchase 30,86,991 3.67
17/05/2019 2,58,362 Purchase 33,45,353 3.98
24/05/2019 5,502 Purchase 33,50,855 3.98
07/06/2019 1,20,313 Purchase 34,71,168 4,13
14/06/2019 2,92,910 Purchase 37,64,078 447
21/06/2019 7,22,832 Purchase 44.86,910 5.33
28/06/2019 3,73,528 Purchase 48,60,438 5.78
12/07/2019 55,606 Purchase 49,16,044 5.84
19/07/2019 2,90,708 Purchase 52,06,752 6.19
26/07/2019 1,85,051 Purchase 53,91,803 6.41
02/08/2019 62,135 Purchase 54,53,938 6.48
09/08/2019 6,75,000 Purchase 61,28,938 7.29
Closing Balance 31/03/2020 61,28,938 7.29
2 IDFC TRUSTEE CO. LTD A/C IDFC
INFRASTRUCTURE FUND
Opening Balance 50,42,534 5.99 01/04/2019 50,42,534 5.99
NILmovement
duringtheyear
Closing Balance 31/03/2020 50,42,534 5.99
3 BLUE DAIMOND
PROPERTIES PVT LTD
Opening Balance 0 0 01/04/2019 0 0.00
16/08/2019 1,71,736 Purchase 1,71,736 0.20
23/08/2019 85,000 Purchase 2,56,736 0.31
30/08/2019 1,30,000 Purchase 3,86,736 0.46
01/11/2019 25,000 Purchase 4,11,736 0.49
08/11/2019 2,00,000 Purchase 6,11,736 0.73
15/11/2019 1,16,390 Purchase 7,28,126 0.87
22/11/2019 2,75,882 Purchase 10,04,008 1.19
29/11/2019 58,883 Purchase 10,62,891 1.26
06/12/2019 67,327 Purchase 11,30,218 1.34
13/12/2019 62,267 Purchase 11,92,485 142
20/12/2019 1,07,792 Purchase 13,00,277 1.55
27/12/2019 30,000 Purchase 13,30,277 1.58
03/01/2020 10,000 Purchase 13,40,277 1.59
17/01/2020 85,000 Purchase 14,25,277 1.69
24/01/2020 2,60,000 Purchase 16,85,277 2.00
31/01/2020 1,25,000 Purchase 18,10,277 2.15
07/02/2020 73,203 Purchase 18,83,480 2.24
14/02/2020 9,32,000 Purchase 28,15,480 3.35
21/02/2020 50,000 Purchase 28,65,480 341
28/02/2020 25,000 Purchase 28,90,480 3.44
06/03/2020 25,000 Purchase 29,15,480 3.47
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Cumulative Shareholding

Increase/ during the year

Decrease in Reason

No. Top 10 Shareholders % to total Shareholding % to total
No. of Shares shares of the Date No. of Shares shares of the
Company Company
13/03/2020 1,13,266 Purchase 30,28,746 3.60
20/03/2020 1,32,353 Purchase 31,61,099 3.76
27/03/2020 10,000 Purchase 31,71,099 3.77
Closing Balance 31/03/2020 31,71,099 3.77
4 SOMERSET EMERGING MARKETS
SMALL CAP FUND LLC
Opening Balance 0 0.00 01/04/2019 0 0.00
27/09/2019 2,46,783 Purchase 2,46,783 0.29
30/09/2019 5,02,274 Purchase 7,49,057 0.89
04/10/2019 1,09,478 Purchase 8,58,535 1.02
11/10/2019 4,87,214 Purchase 13,45,749 1.60
18/10/2019 3,31,333 Purchase 16,77,082 1.99
25/10/2019 28,785 Purchase 17,05,867 2.03
01/11/2019 1,55,254 Purchase 18,61,121 2.21
08/11/2019 4,05,257 Purchase 22,66,378 2.69
Closing Balance 31/03/2020 22,66,378 2.69
5 AADI FINANCIAL ADVISORS LLP
Opening Balance 4,70,863 0.56 01/04/2019 470,863 0.56
24/05/2019 30,000 Sale 4,40,863 0.52
02/08/2019 43,951 Purchase 484,814 0.58
14/02/2020 11,30,000 Purchase 16,14,814 1.92
27/03/2020 3,78,646 Purchase 19,93,460 2.37
31/03/2020 55,000 Purchase 20,48,460 2.44
Closing Balance 31/03/2020 20,48,460 2.44
6 GOLDMAN SACHS INDIA LIMITED
Opening Balance 24,58,724 2.92 01/04/2019 24,58,724 2.92
17/05/2019 4,55,106 Sale 20,03,618 2.38
22/11/2019 1,63,615 Purchase 21,67,233 2.58
29/11/2019 16,100 Purchase 21,83,333 2.60
13/12/2019 41,034 Sale 21,42,299 2.55
20/12/2019 37,877 Sale 21,04,422 2.50
28/02/2020 45,829 Sale 20,58,593 2.45
06/03/2020 56,480 Sale 20,02,113 2.38
13/03/2020 55,091 Sale 19,47,022 2.31
20/03/2020 63,220 Sale 18,83,802 2.24
Closing Balance 31/03/2020 18,83,802 2.24
7 MUKUL
MAHAVIRPRASAD AGRAWAL
Opening Balance 10,00,000 1.19 01/04/2019 10,00,000 1.19
NILmovement
duringtheyear
Closing Balance 31/03/2020 10,00,000 1.19
8 NIRMAL BANG
SECURITIES PVT.LTD.
Opening Balance 1,344 0.00 01/04/2019 1,344 0.00
05/04/2019 687 Purchase 2,031 0.00
12/04/2019 838 Purchase 2,869 0.00
19/04/2019 25 Purchase 2,894 0.00
19/04/2019 487 Sale 2,407 0.00
26/04/2019 593 Sale 1,814 0.00
03/05/2019 250 Purchase 2,064 0.00
03/05/2019 541 Sale 1,523 0.00

71



Parag Milk Foods Limited

Shareholding at the beginning of the year

Focused on essentials. Optimised to grow.

Cumulative Shareholding

during the year
Sr.  For each of the the De:::;:::?; R ¢ 4

No. Top 10 Shareholders % to total Shareholding % to total
No. of Shares shares of the Date No. of Shares shares of the
Company Company
10/05/2019 356 Purchase 1,879 0.00
10/05/2019 540 Sale 1,339 0.00
17/05/2019 776 Purchase 2,115 0.00
24/05/2019 29,313 Purchase 31,428 0.04
24/05/2019 191 Sale 31,237 0.04
31/05/2019 240 Purchase 31,477 0.04
31/05/2019 29,908 Sale 1,569 0.00
07/06/2019 125 Sale 1,444 0.00
14/06/2019 65 Sale 1,379 0.00
21/06/2019 65 Sale 1,314 0.00
28/06/2019 274 Purchase 1,588 0.00
05/07/2019 1,901 Purchase 3,489 0.00
05/07/2019 178 Sale 3,311 0.00
12/07/2019 719 Purchase 4,030 0.00
12/07/2019 1,890 Sale 2,140 0.00
19/07/2019 430 Purchase 2,570 0.00
26/07/2019 666 Purchase 3,236 0.00
26/07/2019 830 Sale 2,406 0.00
02/08/2019 731 Sale 1,675 0.00
09/08/2019 3,655 Purchase 5,330 0.01
09/08/2019 559 Sale 4,771 0.01
16/08/2019 15 Purchase 4,786 0.01
16/08/2019 433 Sale 4,353 0.01
23/08/2019 1,545 Purchase 5,898 0.01
30/08/2019 1,838 Sale 4,060 0.00
06/09/2019 1,475 Sale 2,585 0.00
13/09/2019 1,815 Purchase 4,400 0.01
20/09/2019 1,195 Sale 3,205 0.00
27/09/2019 1,751 Sale 1,454 0.00
30/09/2019 48 Purchase 1,502 0.00
30/09/2019 1,399 Sale 103 0.00
04/10/2019 690 Purchase 793 0.00
11/10/2019 382 Purchase 1,175 0.00
11/10/2019 435 Sale 740 0.00
18/10/2019 323 Purchase 1,063 0.00
18/10/2019 159 Sale 904 0.00
25/10/2019 1,425 Purchase 2,329 0.00
01/11/2019 100 Purchase 2,429 0.00
01/11/2019 920 Sale 1,509 0.00
08/11/2019 1,269 Purchase 2,778 0.00
08/11/2019 910 Sale 1,868 0.00
15/11/2019 40 Purchase 1,908 0.00
15/11/2019 973 Sale 935 0.00
22/11/2019 1,700 Purchase 2,635 0.00
22/11/2019 526 Sale 2,109 0.00
29/11/2019 170 Purchase 2,279 0.00
29/11/2019 1,215 Sale 1,064 0.00
06/12/2019 261 Sale 803 0.00
13/12/2019 508 Purchase 1,311 0.00
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Cumulative Shareholding
during the year

No. Top 10 Shareholders % to total Shareholding % to total

No. of Shares shares of the Date No. of Shares shares of the

Company Company

13/12/2019 47 Sale 1,264 0.00

20/12/2019 263 Sale 1,001 0.00

27/12/2019 101 Purchase 1,102 0.00

27/12/2019 114 Sale 988 0.00

31/12/2019 2,873 Purchase 3,861 0.00

31/12/2019 26 Sale 3,835 0.00

03/01/2020 50 Purchase 3,885 0.00

03/01/2020 752 Sale 3,133 0.00

10/01/2020 371 Purchase 3,504 0.00

10/01/2020 2,530 Sale 974 0.00

17/01/2020 180 Purchase 1,154 0.00

17/01/2020 179 Sale 975 0.00

24/01/2020 4,754 Purchase 5,729 0.01

24/01/2020 209 Sale 5,520 0.01

31/01/2020 196 Purchase 5,716 0.01

31/01/2020 3,636 Sale 2,080 0.00

07/02/2020 4,773 Purchase 6,853 0.01

14/02/2020 2,216 Purchase 9,069 0.01

14/02/2020 3,000 Sale 6,069 0.01

21/02/2020 22,192 Purchase 28,261 0.03

21/02/2020 1,601 Sale 26,660 0.03

28/02/2020 680 Purchase 27,340 0.03

28/02/2020 1,574 Sale 25,766 0.03

06/03/2020 4,491 Purchase 30,257 0.04

06/03/2020 7,302 Sale 22,955 0.03

13/03/2020 1,325 Purchase 24,280 0.03

13/03/2020 8,445 Sale 15,835 0.02

20/03/2020 5,877 Purchase 21,712 0.03

20/03/2020 5,656 Sale 16,056 0.02

27/03/2020 30 Purchase 16,086 0.02

27/03/2020 8,744 Sale 7,342 0.01

31/03/2020 7,99,335 Purchase 8,06,677 0.96

Closing Balance 31/03/2020 8,06,677 0.96

9 PAYAL BHANSHALI

Opening Balance 0 0.00 01/04/2019 0 0

02/08/2019 3,20,000 Purchase 3,20,000 0.38

14/02/2020 4,00,000 Purchase 7,20,000 0.86

27/03/2020 10,000 Sale 7,10,000 0.84

Closing Balance 31/03/2020 7,10,000 0.84
10 AKASH BHANSHALI

Opening Balance 0 0.00 01/04/2019 0 0

17/05/2019 4,80,000 Purchase 4,80,000 0.57

31/01/2020 2,84,000 Purchase 7,64,000 0.91

14/02/2020 6,21,000 Purchase 13,85,000 1.65

21/02/2020 50,000 Purchase 14,35,000 1.71

31/03/2020 8,00,000 Sale 6,35,000 0.75

Closing Price 31/03/2020 6,35,000 0.75
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(v) Shareholding of Directors and Key Managerial Personnel

Shareholding at the Cumulative Shareholding
beginning of the year during the year
Sr.  Foreach of the (as on April 1, 2019) Increase/ (as on March 31, 2020)
N i Di d KMP Date Decreasein  Reason
o. Directors an % of total Shareholding % to total
No. of Shares shares of the No. of Shares shares of the
Company Company
1 Mr. Devendra 1,50,06,400 17.84 15-Nov-19 Increase Purchase of 2,00,000 2,00,000 0.24
Prakash Shah Equity Shares from
Market
31-Mar-20 1,52,06,400 18.08
2 Mr. Pritam Prakash 91,59,888 10.89 01-Apr-19 No Change
Shah 31-Mar-20 91,59,888 10.89
3 Mr. B.M. Vyas - - - -
4 Mr. Sunil Goyal - - - -
5 Mr. Ramesh Chandak - - - R
6 Mr. Narendra 1,000 0.00 26-Aug-19 Increase Purchase from open 2,000
Ambwani 17-Feb-20 market 1,500
31-Mar-20 4,500 0.01
7 Mr. Nitin Dhavalikar - - - -
8 Ms. Radhika Pereira - - - -
9 Mr. Vimal Agarwal* - - - -
10  Mr. Venkat Shankar** - - - -
11  Mr. Shashikant - - - -
Dalmia# - - - -
12 Mrs.Rachana 1,641 0.00 01-Apr-19 No Change
Sanganeria 31-Mar-20 1,641 0.00

*Resigned as Chief Financial Officer with effect from July 19,2019
**Appointed as Chief Executive Officer with effect from July 04,2019
#Appointed as Chief Financial Officer with efftect from August 02,2019

V. INDEBTEDNESS

Indebtedness of the Company including interest outstanding/accrued but not due for payment

(% In Million)

Particulars Sef:ured Loa‘ns Secured Unsecured Deposits Total

excluding deposits Loans Loans Indebtedness
Indebtedness at the beginning of
the financial year
i) Principal Amount 2,349.07 - - - 2,349.07
i) Interest due but not paid -
iii) Interest accrued but not due 16.93 16.93
Total (i+ii+iii) 2,366.00 - - - 2,366.00
Change in Indebtedness during
the financial year
e Addition 1,598.98 1,598.98
e Reduction 0.00 -
Net Change 1,598.98 - - - 1,598.98
Indebtedness at the end of the financial year
i) Principal Amount 3,950.86 - - - 3,950.86
i) Interest due but not paid -
iii) Interest accrued but not due 14.11 14.11
Total (i+ii+iii) 3,964.98 0.00 0.00 0.00 3,964.98
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VI. REMUNERATION OF DIRECTORS AND KEY MANAGERIAL PERSONNEL
A. Remuneration to Managing Director, Whole-time Directors and/or Manager:
(% In Million)
T o Devndrsn oy M Friam kst St Tt Amoun
1  Grosssalary (per annum) 24.00 24.00 48.00
a. Salary as per provisions contained in Section 17(1)
of the Income-Tax Act, 1961 ) . )
Value of perquisites u/s 17(2) Income-Tax Act, 1961 - - -
Profits in lieu of salary under Section 17(3)
Income-Tax Act, 1961 ) ) )
2  Stock Option - - -
3  Sweat Equity - - -
4 Commission - - -
- as % of profit - - -
- Others - - -
5 Others.
Total (A) 24.00 24.00 48.00
Ceiling as per the Act 128.00
(Being 10 percent of Net Profits of the Company calculated as per section 198 of the Act)
B. Remuneration to other Directors:
(% In Million)
Mr. Ramesh Mr. Sunil Goyal Mr. Narendrze Mr. N'itin Ms. Radhi!(a
& Particulars of Remuneration Bl (Independent ——a Dhepalliel ezl Total Amount
No. (Indepfendent Director) # (Inde[)endent (Indep.endent (Indepfandent
Director) Dirrector) Director) Director)
1 Independent Directors
a. Fme:eftci)r: gasttendlng Board / Committee 11 00 08 11 0.7 37
b. Commission 0.0 0.0 0.0 0.0 0.0 0.0
c. Others 0.0 0.0 0.0 0.0 0.0 0.0
Total (1) 1.1 0.0 0.8 1.1 0.7 3.7
2 Other Non-Executive Directors *Mr. B. M. Vyas
a. Feefor attending Board / Committee 8.4
meetings ’
b. Commission 0
c. Others, please specify 0
Total (2) 8.4
Total (B) = (1+2) 12.10
Ceiling as per the Act* 12.88

(Being 1% of net profit of the company as calcualted u/s 198 of the Act.

# Mr. Sunil Goyal as mutually agreed does not take any sitting fees for attending Board / Committee Meetings.
* Being paid in professional capacity consultancy fees exclusive of taxes and out of pocket expenses. (out of pocket expnese included)
Note: Being paid sitting fees exclusive of applicable taxes.
~ Sitting fees not included as component for computation of ceiling
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C. REMUNERATION TO KEY MANAGERIAL PERSONNEL OTHER THAN MD / MANAGER / WTD.

(% In Million)
Key Managerial Personnel
Mrs. Rachana
sr. Mr.Vimal  Mr. Shashikant Mr. Venkat Sanganeria
No. Particulars of Remuneration Agarwal Dalmia Shankar (Company Total
(Chief Financial (Chief Financial (Chief Executive Secretary &
Officer)* Officer)# Officer)** Compliance
Officer)
1 Gross Salary 5.69 4.60 14.92 2.05 27.26
a. Salary as per provisions contained in Section 17(1) of
the Income-Tax Act, 1961 ) ) ) ) )
b. Value of perquisites u/s 17(2) Income-Tax Act, 1961 - - - - -
c. Profitsin lieu of salary under Section 17(3)
Income-Tax Act, 1961 . . ) ) )
2  Stock Option (No. of ESOP options) @ - 1,811 - 1,044 -
3 Sweat Equity - - - - -
4 Commission - - - - -
-as % of profit - - - - -
- Others, specify - - - - -
5 Others, please specify. - - - - -
Total 5.69 4.60 14.92 2.05 27.26
*Ceased with effect from July 19,2019
#Appointed with efftect from August 02,2019
**Appointed with effect from July 04,2019
@ESOP Options vested but yet to be exercised
VII. PENALTIES / PUNISHMENTS / COMPOUNDING OF OFFENCES
Details of Penal n
Type gecﬁon .of the Bri.ef. / Punishmel"lt /ty [Rgu;h: 23'. / Appiefaal:;ade,
ompanies Act Description Com|?ound|ng COURT] (give details)
fees imposed
A. COMPANY
Penalty
Punishment None
Compounding
B. DIRECTORS
Penalty
Punishment None
Compounding
C. OTHER OFFICERS IN DEFAULT
Penalty
Punishment None

Compounding

Place: Mumbai
Date: September 07,2020
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ANNEXURE - VI

Disclosure in Board’s Report a per the provisions of Section 197(12) of the Companies Act, 2013 read with Rule (5) (1) of
the Companies (Appointment and Remuneration of Managerial Personnel) Rules, 2014

ﬁll:). Disclosure Requirement Disclosure Details
1.  Theratio of the remuneration of each Director to the . No. of
median remuneration of the employees of the Company  Name of the Directors Category g:t;':ﬁmes) ESOPs granted
for the financial year 2019-20. during 2020
Mr. Devendra P. Shah Executive Chairman- 103.29 N.A.
Whole time Director
Mr. Pritam P. Shah Managing Director 103.29 N.A.
Mr. B. M. Vyas Non-Executive Director 34.86 N.A.
Mr. Sunil Goyal Independent Director - -
Mr. Ramesh Chandak Independent Director - -
Mr. Narendra Ambwani Independent Director - -
Mr. Nitin Dhavalikar Independent Director - -
Ms. Radhika Pereira Independent Director - -

a. The median remuneration of all the employees of the Company was 19,363.50

b. For this purpose, Sitting Fees paid to the Directors has not been considered as
remuneration.

c. Figures have been rounded off wherever necessary.

2.  The percentage increase in remuneration of each Director,

Chief Financial Officer and Company Secretary during the Name of the Directors Category % Increase in remuneration
financial year 2019-20.

Mr. Devendra P. Shah Executive Chairman- N.A.
Whole Time Director

Mr. Pritam P. Shah Managing Director N.A.

Mr. B. M. Vyas Non-Executive Director N.A.

Mr. Venkat Shankar # Chief Executive Officer  N.A.

Mr. Shashikant Dalmia * Chief Financial Officer N.A.

Mr. Vimal Agarwal ** Chief Financial Officer ~ N.A.

Ms. Rachana Sanganeria ~ Company Secretary & 15.1%
Compliance Officer

3.  The percentage increase/decrease in the median The median percentage decrease in the median remuneration of employees in the
remuneration of employees in the financial year 2019-20. financial year 2019-20is 1.7%.

4. Number of permanent employees on the rolls of the There were 1,718 permanent employees of Parag Milk Foods Limited as on March
Company 31,2020

5. Theaverage percentage increase already made in the For the employees other than managerial personnel who were in employment in FY
salaries of employees other than the managerial personnel 2018-19, the average increase is 2.2%.
in the last financial year and its comparison with the Average increase in managerial remuneration is 25.29%.

percentage increase in the managerial remuneration
and justification thereof and point out if there are any
exceptional circumstances for increase in the managerial
remuneration.

6. Affirmation that the remuneration is as per the Yes, it is confirmed.
Remuneration Policy of the Company

# Appointed as CEO w.e.f 04-07-2019
* Appointed as CFO w.e.f 02-08-2019
** Ceased as CFO w.e.f. 19-07-2019
For and on behalf of the Board

Devendra P. Shah
Place: Mumbai Executive Chairman
Date: September 07,2020 DIN: 01127319
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ANNEXURE - VII
FORM NO. MR3

SECRETARIAL AUDIT REPORT
FOR THE FINANCIAL YEAR ENDED MARCH 31,2020

[Pursuant to section 204(1) of the Companies Act, 2013 and Rule No. 9 of the Companies
(Appointment and Remuneration of Managerial Personnel) Rules, 2014]

To,

The Members,

Parag Milk Foods Limited

We have conducted the Secretarial Audit of the compliance of applicable statutory provisions and the adherence to good corporate
practices by Parag Milk Foods Limited (hereinafter called “the Company”). Secretarial Audit was conducted in a manner that
provided us a reasonable basis for evaluating the corporate conducts/statutory compliances and expressing our opinion thereon.
Based on our verification of the Company’s books, papers, minute books, forms and returns filed and other records maintained
by the company and also the information provided by the Company, its officers, agents and authorised representatives during the
conduct of Secretarial Audit, We hereby report that in our opinion, the company has, during the audit period covering the financial
year ended on March 31, 2020 complied with the statutory provisions listed hereunder and also that the Company has proper
Board-processes and compliance-mechanism in place to the extent, in the manner and subject to the reporting made hereinafter:

We have examined the books, papers, minute books, forms and returns filed and other records maintained by the Company for the
financial year ended on March 31, 2020 according to the provisions of:

i.  The Companies Act, 2013 (the Act) and the Rules made thereunder;
ii.  The Securities Contracts (Regulation) Act, 1956 (‘SCRA) and the Rules made thereunder;
iii. The Depositories Act, 1996 and the Regulations and Bye-laws framed thereunder;

iv.  Foreign Exchange Management Act, 1999 (“FEMA”) and the Rules and Regulations made thereunder to the extent of Foreign
Direct Investment, Overseas Direct Investment and External Commercial Borrowings;

The following Regulations and Guidelines prescribed under the Securities and Exchange Board of India Act, 1992 (‘'SEBI Act’):-
a. The Securities and Exchange Board of India (Substantial Acquisition of Shares and Takeovers) Regulations, 2011;

b. The Securities and Exchange Board of India (Prohibition of Insider Trading) Regulations, 2015;

c.  Securities and Exchange Board of India (Share Based Employee Benefits) Regulations, 2014;

d. The Securities and Exchange Board of India (Listing Obligation and Disclosure Requirement) Regulations, 2015;

e. The Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2009;- Not Applicable
for this financial year

f.  The Securities and Exchange Board of India (Issue and Listing of Debt Securities) Regulations, 2008; Not Applicable for
this financial year

g.  The Securities and Exchange Board of India (Registrars to an Issue and Share Transfer Agents) Regulations, 1993 regarding the
Companies Act and dealing with client; Not Applicable for this financial year

h.  TheSecurities and Exchange Board of India (Delisting of Equity Shares) Regulations, 2009; Not Applicable for this financial year

i.  The Securities and Exchange Board of India (Buyback of Securities) Regulations, 1998; Not Applicable for this financial year
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Amongst the various laws which are applicable to the Company, following are the laws which are specifically applicable
to the Company:

1. The Prevention of Food Safety and Standard Act, 2006
e Food Safety and Standards Rules, 2011
e Food safety and Standards (Licensing and Registration of Food businesses) regulation, 2011
e Food Safety and standards (Packaging and Labelling) regulation, 2011
e Food safety and standards (Food product standards and Food Additives) regulation, 2011
e Food safety and standards (Prohibition and Restriction on sales) regulation, 2011

e Food safety and standards (contaminants, toxins and residues) regulation, 2011

Food Safety and Standards (Laboratory and sampling analysis) regulation, 2011

2. The Petroleum Act, 1934 & Rule 2002

3. Legal Metrology Laws

4. The States Shops and Establishment Act

5. Inflammable Substances Act, 1952

6. Factories Act, 1948 and Maharashtra Factories Rules, 1963

7.  Environment (Protection) Act, 1986

8.  Water (Prevention & Control of Pollution) Act, 1974 and Air (Prevention & Control of Pollution) Act, 1981
9.  The Standards of Weight & Measures Act, 1976

10. Water (Prevention and Control of Pollution) Cess Rules, 1977 & 2003

11. The Hazardous Wastes (Management and Handling) Rules, 1989 (as amended, May, 2003) Rules, 2008
12. The Noise Pollution (Regulation and Control) Rules, 2000

13. The Public Liability Act, 1991, Rules 1991

14. The Energy Conservation Act, 2010

15. Biological Diversity Act, 2002

16. The Indian Boiler Act, 1923

17. The Gas Cylinder Rule, 1981

18. Central Motor Vehicle Rules, 1989

19. The Batteries (Management and Handling) Rules, 2001

20. The Indian Electricity Rules, 1956

21. The Public Liability Act, 1991 and The Public Liability Insurance (Amendment) Rules, 2007

22. The Manufacture, Use, Import, Export, and Storage of hazardous Microorganisms/ Genetically Engineered Organisms or
Cells Rules, 1989
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The Environment (Protection) Act, 1986 & Rules and notifications issued under the Act
Hazardous Waste (Management and Handling) Rules, 1989

Monopolies and Restrictive Trade Practices Act, 1969

Consumer Protection Act, 1986

Tax Laws:

e Income Tax Act, 1961

e State Goods and Services Tax Act

e Central Goods and Service Tax Act

e Interstate Goods and Service Tax Act

Employee Laws:

e Payment of Gratuity Act, 1972 and Payment of Gratuity (Central) Rules, 1972;
e The Payment of Bonus Act, 1965 and Payment of Bonus Rules, 1975;

e The Payment of Wages Act, 1936;

e The Minimum Wages Act 1948;

Focused on essentials. Optimised to grow.

e The Employees’ Provident Fund and Miscellaneous Provisions Act, 1952, and Scheme framed thereunder;

e The Employees’ State Insurance Act 1948;

e The Maternity Benefit Act, 1961,

e The Contract Labour (Abolition and Regulation) Act, 1970 & Rules;

e Equal Remuneration Act, 1976;

e Workmen’s Compensation Act, 1923;

e Employment Standing Orders Act, 1946;

e Child Labour (Prohibition and Regulation) Act, 1986;

e The Employment Exchanges (Compulsory Notification of Vacancies) Act, 1959;

Labour Welfare Fund Act

Indian Stamp Act, 1899 and the State Stamp Acts;
The Labour Welfare Fund, Act, 1953;

Indian Contract Act, 1872

Negotiable Instruments Act, 1881

Information Technology Act, 2000

Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 2013.
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We have also examined compliance with the applicable clauses of the following:
i Secretarial Standards issued by The Institute of Company Secretaries of India (ICSI)

During the period under review, the Company has complied with the provisions the Act, Rules, Regulations, Guidelines, Standards,
etc. mentioned above.

We further report that the Board of Directors of the Company is duly constituted with proper balance of Executive Directors,
Non-Executive Directors and Independent Directors. The changes in the composition of the Board of Directors that took place
during the period under review were carried out in compliance with the provisions of the Act.

Adequate notice is given to all directors to schedule the Board and Committee Meetings. Agenda and detailed notes on agenda were
sent adequately in advance of the meetings, and a system exists for seeking and obtaining further information and clarifications on
the agenda items before the meeting and for meaningful participation at the meeting.

Majority decision is carried through while the dissenting members’ views are captured and recorded as part of the minutes where
applicable. All the decisions have been taken unanimously and no dissent recorded in Board Meetings.

We further report that, during the audit period, the Members at the Annual General Meeting held on September 30,2019 approved
the following special resolutions:

i Re-appointment of Mr. Narendra Ambwani (DIN: 00236658) as an Independent Director of the Company for a second term
of 5 (five) consecutive years on the board of the company with effect from May 26, 2020 upto May 25, 2025.

ii. Re-appointment of Ms. Radhika Pereira (DIN: 00016712) as an Independent Director of the Company for a second term of 5
(five) consecutive years on the board of the company with effect from May 26, 2020 upto May 25, 2025.

iii. Re-appointment of Mr. Nitin Dhavalikar (DIN: 07239870) as an Independent Director of the Company for a second term of 5
(five) consecutive years on the board of the company with effect from July 28, 2020 upto July 27, 2025.

iv. Tocreate, offer and grant not more than 10,00,000 (Ten Lakhs only) options, each Option giving the right but not the obligation
to the holder to subscribe for cash to one fully paid-up Equity Share in the Company, of face value of ¥ 10/- each under PMFL-
Employees Stock Option Scheme 2019.

For M/s N L Bhatia & Associates
Practising Company Secretaries
UIN: P1996MH055800

N. L. Bhatia

Managing Partner

FCS:1176

Place: Mumbai CP.No. 422
Date: June 28,2020 UDIN: FO01176B000391973
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To,

The Members,
Parag Milk Foods Limited

Our report of even date is to be read along with this letter.

1. Maintenance of Secretarial record is the responsibility of the Management of the Company. Our responsibility is to express an
opinion on these Secretarial Records based on our audit.

2.  Wehave followed the audit practices and processes as were appropriate to obtain reasonable assurance about the correctness
of the contents of the Secretarial records. The verification was done on test basis to ensure that correct facts are reflected in
the Secretarial records. We believe that the processes and practices, we followed provide a reasonable basis for our opinion.

3. We have not verified the correctness and appropriateness of financial records and Books of Accounts of the Company.

4.  Where ever required, we have obtained the Management representation about the compliance of Laws, Rules and Regulations
and happening of events etc.

5. The compliance of the provisions of Corporate and other applicable Laws, Rules, Regulations, standards is the responsibility of
the Management. Our examination was limited to the verification of procedures on test basis.

6. The Secretarial Audit report is neither an assurance as to the future viability of the Company nor the efficacy or effectiveness
with which the Management has conducted the affairs of the Company.

For M/s N L Bhatia & Associates

Practising Company Secretaries

UIN: P1996MH055800

N.L. Bhatia

Managing Partner

FCS:1176

Place: Mumbai CP.No.422
Date: June 28,2020 UDIN: FO01176B000391973
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Corporate Governance Report

Pursuant to Regulation 34 read with Schedule V to the
Securities and Exchange Board of India (Listing Obligations
and Disclosure Requirements) Regulations, 2015) (“Listing
Regulations”) a Report on the Corporate Governance is given
below. The Company confirms compliance with the Corporate
Governance provisions as prescribed under Chapter IV of the
Listing Regulations, which prescribes the obligations of the
listed entities that has listed its specified securities on any of the
recognised Stock Exchanges.

1. COMPANY’S PHILOSOPHY ON CORPORATE
GOVERNANCE

Parag Milk Foods Limited (“the Company”) is committed
towards achieving the highest standards of Corporate
Governance by maintaining the right balance between
economic, social, individual and community goals. A good
governance process provides transparency of corporate
policies and the decision making process and also
strengthens internal systems and helps in building good
relationship with all stakeholders

The Company has always conducted itself by adhering
to the core values of transparency, accountability and
integrity in all its business practices and management.
The Company believes that a business can be successful if
it is ethical and meets the aspirations of all its stakeholders
which include shareholders, employees, suppliers,
customers, investors, communities or policy makers.
Responsible corporate conduct is integral in the way the
Company does its business. The Company focuses on the
best corporate practices in every facet of its operations for
maximising the shareholders’ value. The Company ensures
compliance with all applicable laws and regulations.
The Company believes in carrying out its operations in
a sustainable manner with optimal utilisation of natural
resources. The Company engages itself in a credible and
transparent manner with all its stakeholders to make sure
that the Company’s long term strategies and vision are
communicated well.

The Board of Directors (‘the Board’) are responsible for and
committed to sound principles of Corporate Governance in
the Company. The Board plays a crucial role in overseeing
how the management serves the short and long-term
interests of shareholders and other stakeholders.
This belief is reflected in our governance practices, under
which we strive to maintain an effective, informed and
independent Board. We keep our governance practices
under continuous review and benchmark ourselves to best
practices across the globe.

a.
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BOARD OF DIRECTORS

The Board of Directors have ultimate responsibility of
the management, general affairs, direction, performance
and long-term success of business as a whole. The Board
has delegated the operational conduct of the business to
the Chairman and Managing Director of the Company.
As its primary role is fiduciary in nature, the Board provides
leadership, strategic guidance, objective and independent
view to the Company’s management while discharging
its responsibilities, thus ensuring that the management
adheres to ethics, transparency and disclosures.

The Board is broad-based and consists of eminent
individuals from Industrial, Managerial, Technical,
Financial, legal and Marketing background. The Company
is managed by the Board of Directors in co-ordination
with the Senior Management team. The composition and
strength of the Board is reviewed from time to time for
ensuring that it remains aligned with statutory as well as
business requirements.

Composition and Board Diversity

The Board of Directors (‘the Board’) comprises of
appropriate mix of Executive and Non-Executive Directors
as required under the Companies Act, 2013 (‘the Act’)
and the Securities and Exchange Board of India (Listing
Obligations and Disclosure Requirements) Regulations,
2015 (‘Listing Regulations’) to maintain the independence
of the Board and also to maintain an optimal mix of
professionalism, knowledge and experience to enable it to
discharge its responsibilities.

The Board consists of Eight Directors, two of whom are
Executive Directors, Mr. Devendra P. Shah, Executive
Chairman and Mr. Pritam P. Shah, Managing Director are
the Whole-time Directors of the Company as on March 31,
2020. The remaining Non-Executive Directors comprises
of, one Non-Executive (Non-Independent) Director and
five Independent Directorsincludingone Women Director.
In terms of Regulation 17 of the Listing Regulations, the
non-executive independent directors constitute 50% of
the Board as at March 31, 2020. The members of the Board
are from diverse background having expertise in the fields
of Industrial, Managerial, Technical, Financial, Marketing,
legal background. The Board is responsible for and
committed to sound principles of Corporate Governance
in the Company. The Board, along with its Committees,
provides leadership and guidance to the management and
directs and supervises the performance of the Company,
thereby, enhancing stakeholders’ value. The Board has a
fiduciary relationship being responsible for managing the
affairs of the Company on behalf of the shareholders and
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ensuring that the rights of all stakeholders are protected.
The Board is collectively responsible to ensure that
processes are structured to direct the Company’s actions,
assets and agents to achieve the aim of maximisation of
stakeholders’ value. For Directors’ Profile, please refer
the ‘Profile of Directors’ section in the Annual Report.

Board Procedures

All Board/Committee members are given notice of the
meetings in advance. Structured Agenda and detailed
notes on agenda are circulated to the Directors in advance
along with detailed supporting documents for facilitating
meaningful and focused discussions at the meetings.
Where it is not feasible to attach any document to the
agenda, being an Unpublished Price Sensitive Information,
the same is placed before the meeting with the general
consent of the Directors obtained at the beginning of the
financial year. In special and exceptional circumstances,
additional item(s) on the agenda is/are taken up with due
permission. The Board takes decision based on detailed
discussions and deliberations. The members of the Board
have complete independence to raise any issue/matter
for discussion. The Directors take active part at the Board
and Committee Meetings by providing valuable guidance
and expert advice to the Board and the Management on
various aspects of business, policy direction, governance,
compliance, etc. and play critical role on strategic issues
and add value in the decision making process of the
Board of Directors. Apart from Board Members and the
Company Secretary, the Board and Committee Meetings
are generally also attended by the Chief Financial
Officer and wherever required by the Heads of various
Corporate Functions. Minutes of the proceedings of each
Board/Committee meetings are recorded. Draft minutes
are circulated amongst all members for their comments.
The minutes of the proceedings are entered in the minute
book. The Company has an effective mechanism for post
meeting follow-up, review and reporting the process for the
actions taken on decisions of the Board and Committees.
During the year under review, information as mentioned in
Part A of Schedule Il of the Listing Regulations, has been
placed before the Board for its consideration. The Board
periodically reviews the compliance reports of all laws
applicable to the Company. However, in case of a special
and urgent business need, the Board’s approval is taken
by passing resolutions by circulation, as permitted by law,
which are noted and confirmed in the subsequent Board
Meeting/Committee meeting. Conferencing or other
audio-visual means is made available to the Directors to
enable them to join the meeting from other locations as
well. The Company adheres to the Secretarial Standards as
prescribed by the Institute of Company Secretaries of India.

During the financial year 2019-20, the Board of Directors
met five times i.e., on May 11, 2019, July 03, 2019,
August 02,2019, October 24,2019, and January 30, 2020.
The maximum gap between any two consecutive meetings
was less than one hundred and twenty days, as stipulated
under Section 173(1) of the Act, and Regulation 17(2) of the
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Listing Regulations and the Secretarial Standards issued by
Institute of Company Secretaries of India.

The 27th AGM of the Company was held on
September 30, 2019.

Independent Directors Confirmation by the Board

The Company has received declarations on criteria of
independence as prescribed in Section 149(6) of the Act
and Regulation 16 (1) (b) and Regulation 25 (8) of the Listing
Regulations from the Directors of the Company who have
been classified as Independent Directors as on March 31,
2020. Further in terms of the Regulation 25(8), they have
confirmed that they are not aware of any circumstances or
situation which exists or may be reasonably anticipated that
could impair or impact their ability to discharge their duties

A Declaration on compliance with Rule 6(3) of the
Companies (Appointment and Qualification of Directors)
Rules, 2014, along with a declaration as provided in the
Notification dated October 22, 2019, issued by the
Ministry of Corporate Affairs (“MCA’), regarding the
requirement relating to enrolment in the Data Bank for
Independent Directors, has been received from all the
Independent Directors, along with declaration made under
Section 149(6) of the Act.

All  such declarations/confirmations of Independent
Directors are placed before the Board. Based on such
confirmations, in the opinion of the Board, all Independent
Directors of the Company fulfil the conditions specified
under the Act and SEBI Listing Regulations and are
independent of the management of the Company.

Pursuant to Section 164(2) of the Act, all the Directors
have also provided annual declarations that they have not
been disqualified to act as Directors. M/s. N. L. Bhatia &
Associates, Practicing Company Secretaries has issued
a certificate as required under the Listing Regulations,
confirming that none of the Directors on the Board of
the Company are debarred or disqualified from being
appointed or continuing as directors of the Company by
SEBI/Ministry of Corporate Affairs or any such statutory
authority. The same forms part of this Annual Report.

None of the Directors have any inter-se relationship
among themselves in terms of the definition of ‘relative’
given under the Act except Mr. Devendra P. Shah and Mr.
Pritam P. Shah who are brothers.

None of the Independent Non-Executive Directors
hold any equity shares or convertible instruments of the
Company during the financial year ended March 31, 2020,
except Mr. Narendra Ambwani who holds 4500 equity
shares of the Company.

Directors’ Directorships/Committee Memberships

The names and categories of the Directors on the Board,
their attendance at Board Meetings held during the year



under review and at the last Annual General Meeting
(“AGM”), name of other listed entities in which the
Director is a director and the number of Directorships and
Committee Chairmanships / Memberships held by them in
other public limited companies as on March 31, 2020 are
given herein below. As per Regulation 17A of the Listing
Regulations, Independent Directors of the Company do
not serve as Independent Director in more than seven
listed companies. Further, the Managing Director of the
Company does not serve as an Independent Director in
any listed entity.

Other directorships do not include directorships of private
limited companies, foreign companies and companies
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registered under Section 8 of the Companies Act, 2013
(“Act”). Further, none of them is a member of more than
ten committees or chairman of more than five committees
across all the public companies in which he/she is a Director.
For the purpose of determination of limit of the Board
Committees, chairpersonship and membership of the Audit
Committee and Stakeholders Relationship Committee has
been considered as per Regulation 26(1)(b) of the Listing
Regulations. The number of Directorship(s), Committee
Membership(s) / Chairmanship(s) of all Directors is within
respective limits prescribed under the Act and SEBI Listing
Regulations as amended from time to time.

Number Whether Number of Numb(?r‘of Comm'ittee
o B?ard attended  Directorship(s) posmons' he] . ' n . _ . - N
st B mE e Meetings last AGM in other other Public !.|m|ted Directorships in ofher L|ste‘d entities alongwith
attended c e s Companies the Category of Directorship
during the 303?;)(1’; Pu%:nl;::n;:i:
2020 Member  Chairman
Mr. Devendra P. Shah Promoter/
DIN: 01127319 Executive 5 Yes - - - -
Chairman
Mr. Pritam P. Shah Promoter/
DIN: 01127247 Managing 5 Yes - - - -
Director
Mr. B. M. Vyas Non-Executive
DIN: 00043804 Non-Independent 5 Yes 1 - - -
Director
Mr. Sunil Goyal* Independent i) Ladderup Finance Limited
DIN: 00503570 Director (Managing Director)
3 No 3 2 1 i) JSW Energy Limited
(Non-Executive Independent Director)
Mr. Ramesh Chandak Independent i) Ram Ratna Wires Limited
DIN: 00026581 Director (Non-Executive Independent Director)
ii) KEC International Limited
(Non-Executive Independent Director)
> ves > 3 3 i) Summit Securities Limited
(Non-Executive Independent Director)
iv) Prince Pipes and Fittings Limited
(Non-Executive Independent Director)
Mr. Narendra Independent i) Agro Tech Foods Limited
Ambwani Director (Non-Executive Independent Director)
DIN: 00236658 4 Yes 4 5 1 ii) RPG Life Sciences Limited
(Non-Executive Independent Director)
iii) Godrej Consumer Products Limited
(Non-Executive Independent Director)
Mr. Nitin Dhavalikar  Independent
DIN:07239870  Director > ves - - : -
Ms. Radhika Pereira  Independent i) Fairchem Speciality Limited
DIN: 00016712 Director (Non-Executive Independent Director)
i) Jain Irrigation Systems Limited
5 No 3 3 2

(Non-Executive Independent Director)
iii) Tips Industries Limited
(Non-Executive Independent Director)

*Mr. Sunil Goyal ceased as an Independent Director on completion of 1st term of consecutive five years as Independent Director and also ceased to be

member of audit committee w.e.f May 25, 2020
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Skills/Expertise/Competence of the Board of Directors

The Directors on the Board are eminent industrialists/
professionals and have expertise in their respective
functional areas, which bring with them the reputation of
independent judgement and experience which adds value
to the Company’s business. Directors are inducted on the
Board on basis of the possession of skills identified by the
Board and their special skills with regards to the industries/
fields they come from.

The brief profiles of Directors forming part of this Annual
Report gives an insight into the education, expertise, skills
and experience of the Directors, thus bringing in diversity
to the Board’s perspectives.

The core skills/expertise/competencies identified by the
Board of Directors as required in the context of its business
(es) and sector(s) for it to function effectively

i) Knowledge - understand the Company’s business,
policies, and culture (including its mission, vision,
values, goals, current strategic plan, governance
structure, major risks and threats and potential
opportunities) and knowledge of the industry in
which the Company operates.

ii)  Behavioural Skills - attributes and competencies to
use their knowledge and skills to function well as
team members and to interact with key stakeholders

iii) Strategy and Planning - Experience in developing
strategies, critically accessing strategic opportunities
and threats for growth of the business in a sustainable
manner, assisting management in taking decisions
taking into consideration the diverse and varied
business and also uncertain environment.

iv) Financial/ Technical/ Professional skills and
specialised knowledge to assist the ongoing aspects
of the business.

v)  Governance- Experience in developing governance
framework, serving the best interests of all
stakeholders, driving board and management
accountability,  building  long-term  effective
stakeholder engagements and sustaining corporate
ethics and values.

In terms of the requirement of the Listing Regulations, the
Board hasidentified the core skills/expertise/ competencies
of the Directors in the context of the Company’s business
for effective functioning and as available with the Board.
These are as follows:

Skills /Expertise/
Competencies

Knowledge Yes Yes Yes Yes Yes Yes Yes Yes
Behavioural Skills Yes Yes Yes Yes Yes Yes Yes Yes
Strategy and Planning Yes Yes Yes Yes Yes Yes Yes Yes

DS PS BM SG RC NA RP ND
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Skills /Expertise/
Competencies

Financial/Technical/
Professional skills and
specialised knowledge
to assist the ongoing
aspects of the business

DS PS BM SG RC NA RP ND

Yes Yes Yes Yes Yes Yes Yes Yes

Governance Yes Yes Yes Yes Yes Yes Yes Yes

Note:- DS-Devendra P. Shah, PS-Pritam P. Shah, BM-B. M. Vyas,
SG-Sunil Goyal, RC-Ramesh Chandak, NA-Narendra Ambwani, RP-
Radhika Pereira, ND- Nitin Dhavalikar

The eligibility of a person to be appointed as a Director
of the Company is dependent on whether the person
possesses the requisite skill sets identified by the Board as
above and whether the person is a proven leader in running
abusiness that is relevant to the Company’s business or is a
proven academician in the field relevant to the Company’s
business. The Directors so appointed are drawn from
diverse backgrounds and possess special skills with regard
to the industries / fields from where they come.

Every Independent Director, at the first meeting of the
Board in which he participates as a Director and thereafter
atthe first meeting of the Board in every financial year, gives
adeclaration that he meets the criteria of Independence as
provided under the law.

Separate Meeting of Independent Directors

Schedule IV of the Companies Act, 2013 and Regulation
25(3) of the SEBI Listing Regulations, mandates the
Independent Directors of the Company to hold at least
one meeting in a financial year without the attendance
of Non-Independent Directors and members of the
management. Due to lockdown imposed in the Country
because of outbreak of COVID-19 pandemic, the
separate Independent Director’s meeting scheduled on
March 24, 2020 was rescheduled and conducted by tele
conferencing on June 29, 2020. The meeting was chaired
by Mr.Ramesh Chandak, Independent Director wherein the
Independent Directors inter alia discussed the following:

i Reviewed the performance of Non- Independent
Directors and the Board as a whole;

ii. Reviewed the performance of the Chairman of the
Company, taking into account the views of executive
directors and non-executive directors;

iii. Assessed the quality, quantity and timeliness of flow
of information between the Company management
and the Board that is necessary for the Board to
effectively and reasonably perform their duties.

All the Independent Directors were present at this meeting
through Tele Conferencing.

The outcome of the meeting was apprised to the Chairman
of the Company.



Familiarisation Programme for Independent Directors

Newly appointed Directors are provided with an
appointment letter setting out their roles, function, duties
and responsibilities and copies of the Code of Conduct,
Policy on Prohibition of Insider Trading Code and other
policies as may be applicable to them.

Presentations are made by Senior Management Personnel/
Business Heads of the Company to the Independent
Directors covering nature of industry, business model,
business performance and operations, challenges &
opportunities available, etc. Certain programmes are
merged with the Board/ Committee meetings for the
convenience of the Directors. Separate programs are also
conducted for them as per their requirement.

On an on-going basis, periodic presentations are made
at the Board and Committee meetings on performance
updates of the Company, industry scenario, business
strategy, operational review of subsidiary, updates on
capital expenditure, internal control and strategic and
operational risks involved and its mitigation plan, major
litigations, major achievements, etc.

Further, as a part of Familiarisation Programme,
regular updates on relevant statutory and regulatory
changes encompassing important laws are presented
to the Directors. The Board has adopted a Policy on
Familiarisation Programme for the Independent Directors
which aims to provide significant insight into the business
of the Company. The details of familiarisation programme
imparted to Independent Directors during the financial
year 2019-20 are available at the Company’s website and
can be accessed at www.paragmilkfoods.com.

Governance Codes

Policy on Code of Conduct for Directors and Senior
Management

The Company has adopted Code of conduct for Directors
and Senior Management (“the Code”) which is applicable
to the Board of Directors and senior management of the
Company. The Board of Directors and the members of
Senior Management Team of the Company are required
to affirm annual Compliance of this Code. A declaration
signed by the Managing Director of the Company to this
effect is placed at the end of this report. The Code requires
Directors and Employees to act honestly, fairly, ethically,
and with integrity, conduct themselves in professional,
courteous and respectful manner. The Code is displayed
on the Company’s website viz. www.paragmilkfoods.com.

Conflict of Interests

Each Director informs the Company on an annual basis
about the Board and the Committee positions he occupies
in other companies including Chairmanships and notifies
changes during the year, if any. The Members of the Board
while discharging their duties, avoid conflict of interest
in the decision making process. The Members of Board
restrict themselves from any discussions and voting in
transactions in which they have concern or interest.
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Insider Trading Code

The Company has adopted Policy for Prevention of Insider
Trading, an Internal Code of Conduct for Regulating,
Monitoring and Reporting of Trades by Designated Persons
(“the PIT Code”) in accordance with the SEBI (Prohibition
of Insider Trading) Regulations, 2015 as amended from
time to time (“the PIT Regulations”). The Code is applicable
to Promoters, Member of Promoter’s Group, all Directors
and such Designated Persons who are expected to
have access to unpublished price sensitive Information
relating to the Company. The Company Secretary is the
Compliance Officer for monitoring adherence to the said
PIT Regulations. The Company has put in place adequate
and effective system of internal controls to ensure
compliance with the requirements of the PIT Regulations.
A structured digital database is being maintained by the
Company, which contains the names and other particulars
as prescribed of the persons covered under the Codes
drawn up pursuant to the PIT Regulations.

The Company has formulated the Policy and Procedure
for Inquiry in Case of Leak of Unpublished Price Sensitive
Information or Suspected Leak of Unpublished Price
Sensitive Information ('UPSI’). The policy is formulated
to maintain ethical standards in dealing with sensitive
information of the Company by persons who have access
to UPSI. The rationale of the policy is to strengthen the
internal control systems to ensure that the UPSI is not
communicated to any person except in accordance with
the Insider Trading

COMMITTEES OF THE BOARD

The Board Committees play a crucial role in the governance
structure of the Company and have been constituted to
deal effectively with specific areas / activities as mandated
by applicable regulation; which concern the Company
and need a closer review. The Board Committees are
set up under the formal approval of the Board and
are guided by its terms of reference which defines the
composition, scope, powers and duties & responsibilities
considered to be performed by Members of the Board
and the same are reviewed by the Board from time to
time. The Chairman of the respective Committee updates
the Board about the summary of the discussions held in
the Committee Meetings. The Board of Directors have
confirmed that during the year, all recommendations of
the Committee(s) were duly considered and approved by
the Board of Directors and none of the recommendation
made by any of the Committees has been rejected by the
Board. The minutes of the meeting of all Committees are
placed before the Board for noting/review. The Board
Committees can request special invitees to join the
meeting, as appropriate.

During the year, all recommendations of the Committees
of the Board which were mandatorily required have been

accepted by the Board.

The Board has established the following statutory and
non-statutory Committees:-
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AUDIT COMMITTEE
Composition

The Audit Committee comprises of Mr. Ramesh Chandak
as the Chairman, Mr. Sunil Goyal, Mr. Narendra Ambwani,
Mr. Nitin Dhavalikar who are the Independent Directors
and Mr. Pritam P. Shah, Managing Director as Members
of the Committee.

The composition, powers, role and terms of reference of
the Committee are in accordance with the requirements
mandated under Section 177 of the Companies Act, 2013
read with the rules made thereunder and Regulation 18
and 21 read with Part C of Schedule Il of SEBI (Listing
Obligations and Disclosure Requirements) Regulations,
2015 (hereinafter referred to as SEBI Listing Regulations,
2015). Apart from the above, the Committee also carries
out such functions/responsibilities entrusted on it by
the Board of Directors from time to time. All members of
the Audit Committee are financially literate and bring in
expertise in the fields of Finance, Taxation, Economics,
Risk and International Finance. It functions in accordance
with its terms of reference that defines its authority,
responsibility and reporting function.
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Meetings and Attendance

The Audit Committee meets at least once a quarter.
The Audit Committee met four times during the Financial
Year 2019-20. The maximum gap between two Meetings
was not more than 120 days. The Committee met on
May 11, 2019, August 02, 2019, October 24, 2019 and
January 30, 2020. The requisite quorum was present at
all the Meetings. The Chairman of the Audit Committee
was present at the 27th Annual General Meeting of the
Company held on September 30, 2019 to answer the
Shareholder queries.

In these meetings, the Audit Committee reviews various
businesses / functions, business risk assessment, controls
and critical IT applications with implications of security and
internal audit and control assurance reports of all the major
divisions of the Company.

The meetings of Audit Committee are also attended by
the Chief Financial Officer, representatives of Statutory
Auditors, Internal Auditor and executives from accounts
and finance department as special invitees. The Company
Secretary acts as the Secretary to the Committee.
The minutes of each Audit Committee meeting are placed
in the next meeting of the Board.

The Table below provides the attendance of the Audit Committee members:

Sr. . 3 No. of Meetings during the year
Name of the Member Designation Category

No. Held Attended
1 Mr. Ramesh Chandak Chairman Independent Director 4 4

2 Mr. Pritam P. Shah Member Managing Director 4 4

3 Mr. Sunil Goyal* Member Independent Director 4 3

4 Mr. Narendra Ambwani Member Independent Director 4 4

5 Mr. Nitin Dhavalikar Member Independent Director 4 4

* Mr. Suni Goyal Ceased as Independent Director w.e.f 25-05-2020
Terms of Reference

The Audit Committee of the Company is entrusted with the
responsibility to supervise the Company’s internal controls
and financial reporting process and, inter-alia, performs the
following functions:

1) Oversight of the company’s financial reporting
process and the disclosure of its financial information
to ensure that the financial statement is correct,
sufficient and credible;

2) Recommendation for appointment, remuneration and
terms of appointment of auditors of the company;

3) Approval of payment to statutory auditors for any
other services rendered by the statutory auditors;

4) Reviewing, with the management, the annual
financial statements and auditor’s report thereon
before submission to the board for approval, with
particular reference to:

a) Mattersrequired to be included in the Director’s
Responsibility Statement to be included in the
Board’sreportintermsofclause (c) of sub-section
3 of section 134 of the Companies Act, 2013;

b) Changes, if any, in accounting policies and
practices and reasons for the same;

c) Major accounting entries involving estimates
based on the exercise of judgement by
management;

d) Significant adjustments made in the financial
statements arising out of audit findings;

e) Compliance with listing and other legal
requirements relating to financial statements;

f)  Disclosure of any related party transactions;

g) modified opinion(s) in the draft audit report;

5) Reviewing, with the management, the quarterly
financial statements before submission to the
board for approval;

6) Reviewing, with the management, the statement of
uses / application of funds raised through an issue
(public issue, rights issue, preferential issue, etc.),
the statement of funds utilised for purposes other
than those stated in the offer document / prospectus
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/ notice and the report submitted by the monitoring
agency monitoring the utilisation of proceeds of
a public or rights issue, and making appropriate
recommendations to the Board to take up steps
in this matter;

Review and monitor the auditor’s independence and
performance, and effectiveness of audit process;

Approval or any subsequent modification of
transactions of the company with related parties;

Scrutiny of inter-corporate loans and investments;

Valuation of undertakings or assets of the company,
wherever it is necessary;

Evaluation of internal financial controls and risk
management systems;

Reviewing, with the management, performance of
statutory and internal auditors, adequacy of the
internal control systems;

Reviewing the adequacy of internal audit function,
if any, including the structure of the internal audit
department, staffing and seniority of the official
headingthe department, reporting structure coverage
and frequency of internal audit;

Discussion with internal auditors of any significant
findings and follow up there on;

Reviewing the findings of any internal investigations
by the internal auditors into matters where there is
suspected fraud or irregularity or a failure of internal
control systems of a material nature and reporting the
matter to the board;

Discussion with statutory auditors before the audit
commences, about the nature and scope of audit
as well as post-audit discussion to ascertain any
area of concern;

To look into the reasons for substantial defaults in
the payment to the depositors, debenture holders,
shareholders (in case of non-payment of declared
dividends) and creditors;

To review the Whistle

Blower mechanism;

functioning of the

Approval of appointment of Chief Financial Officer
after assessing the qualifications, experience and
background, etc. of the candidate;

Carrying out any other function as is mentioned
in the terms of reference of the Audit Committee.
Explanation (i): The term “related party transactions”
shall have the same meaning as provided in Clause
49(VII) of the Listing Agreement.

Reviewing the utilisation of loans and / or advances
from / investment by the holding company in the
subsidiary exceeding rupees 100 crore or 10% of
the asset size of the subsidiary, whichever is lower
including existing loans / advances / investments
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existing as on the date of coming into force of
this provision.

Review the functioning of vigil mechanism/ whistle
blower mechanism for the Directors and employees
to report their genuine concerns or grievances
and provide mechanism for adequate safeguards
against victimisation.

Audit Committee also monitors the Review
compliance with the provisions of SEBI (Prohibition of
Insider Trading) Regulations, 2015, as amended from
time to time, at least once in a financial year and verify
that the systems for internal control are adequate and
are operating effectively.

Carry out all the functions as may be entrusted
(i) by the Board of Directors, from time to time;
and (ii) by the virtue of applicable provisions of the
Companies Act, 2013, the SEBI (Listing Obligations
and Disclosure Requirements) Regulations, 2015 and
any other applicable provisions of Laws, as amended
from time to time.

Review of Information by Audit Committee

The Audit Committee shall

mandatorily review the

following information:

1

Management discussion and analysis of financial
condition and results of operations;

Statement of significant related party
transactions (as defined by the Audit Committee),
submitted by management;

Management letters / letters of internal control
weaknesses issued by the statutory auditors;

Internal audit reports relating to internal control
weaknesses; and

The appointment, removal and terms of remuneration
of the chief internal auditor shall be subject to review
by the audit committee.

Statement of deviations:

(a) Quarterly statement of deviation(s) including
report of monitoring agency, if applicable,
submitted to stock exchange(s) in terms of
Regulation 32(1).

(b) Annual statement of funds utilised for purposes
other than those stated in the offer document/
prospectus/notice in terms of Regulation 32(7).

The Company follows best practices in financial
reporting. The Company has been reporting on
quarterly basis, the Un-audited Consolidated
Financial Statements as required by the Regulation 33
of the Listing Regulations. The Company’s quarterly
Un-audited Standalone and Consolidated Financial
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Statements are made available on the website
https://www.paragmilkfoods.com.

The Audit Committee also oversees and reviews the
functioning of a vigil mechanism (implemented in the
Company as Whistle Blower Policy) and reviews the
findings of investigation into cases of material nature
and the actions taken in respect thereof and also
reviews compliance with the Securities and Exchange
Board of India (Prohibition of Insider Trading)
Regulations, 2015 (“PIT Regulations”) at leastonceina
financial year and verifies that the systems for internal
control are adequate and are operating effectively.

NOMINATION AND REMUNERATION
COMMITTEE

Composition

The Nomination and Remuneration Committee comprises
of Five Directors. Mr. Nitin Dhavalikar, Independent

Focused on essentials. Optimised to grow.

Director, is the Chairman of the Committee and
Mr. Devendra P. Shah, Mr. B. M. Vyas, Mr. Ramesh Chandak
and Ms. Radhika Pereira are the Members of the
Committee. The composition, powers, role and terms
of reference of the Committee are in accordance with
the requirements mandated under Section 178 of the
Companies Act, 2013 and Regulation 19 read with Part
D of Schedule Il of the SEBI Listing Regulations, 2015.
Apart from the above, the Committee also carries out
such functions / responsibilities entrusted on it by the
Board of Directors from time to time.

Meetings and Attendance

The Nomination and Remuneration Committee met twice
during the year on July 03, 2019 and August 02, 2019.
The requisite quorum was present at the Meeting. Mr. Nitin
Dhavalikar, the chairman of the Committee was present
at the 27th AGM of the Company held on September 30,
2019 to answer the Shareholder queries.

The table below provides the attendance of the Remuneration and Nomination Committee members:

No. of Meetings during the year

ilo. Name of the Member Designation Category Held Attended
1 Mr. Nitin Dhavalikar Chairman Independent Director 2 2
2 Mr. Devendra P. Shah Member Executive Director 2 2
3 Ms. Radhika Pereira Member Independent Director 2 2
4 Mr. B. M. Vyas Member Non-Executive Director 2 2
5 Mr. Ramesh Chandak Member Independent Director 2 2

Terms of Reference

The terms of reference are reviewed from time to time
by the Board and the Committee has been mandated
inter-alia to comply with the requirements as specified
in Part D of the Schedule Il of SEBI Listing Regulations
including the amendment made through SEBI (Listing
Obligations and Disclosure Requirements) (Amendment)
Regulations, 2018, the provisions of Section 178 of the Act
and Securities and Exchange Board of India (Share Based
Employee Benefits) Regulation, 2014, as may be applicable.

The role of the Nomination and Remuneration Committee
inter-alia includes the following:

e Formulationofthecriteriafordeterminingqualifications,
positive attributes and independence of a Director,
and recommend to the Board a policy, relating to the
remuneration of directors, Key Managerial Personnel
and other Employees.

e Formulationofthecriteriaforevaluation of performance
of Independent Directors and the Board.

e Devising a policy on Board Diversity.

e lIdentifying persons who are qualified to become
directors and who may be appointed in senior
management in accordance with the criteria laid down
and to recommend to the Board their appointment and
/ or removal.

e Consider extension or continuation of the term of
appointment of the independent directors on the basis
of the report of performance evaluation of Independent
Directors.

e Specifying the manner for effective evaluation of
performance of Board, its Committees and Individual
Directorsandreviewitsimplementationand compliance.

e Recommend / review remuneration of the Managing
Director(s) and Whole-time Director(s) based on their
performance and defined assessment criteria.

e Administer, monitor and formulate detailed terms and
conditions of the Employees’ Stock Option Scheme.

e Annual performance evaluation of the Committee.

e Recommend to the board, all remuneration, in whatever
form, payable to senior management.

e Review significant labour problems and their proposed
solutions. Any significant development in Human
Resources / Industrial Relations front like signing
of wage agreement, implementation of Voluntary
Retirement Scheme etc.

e To assist the Board in fulfilling responsibilities entrusted
from time-to-time; and

e To carry out any other function as is mandated by
the Board from time to time and / or enforced by any



statutory Notification, amendment or modified as may
be applicable.

Performance Evaluation Criteria for Independent
Directors

Pursuant to the provisions of the Companies Act, 2013
and the Listing Regulations, the Board has carried out the
annual evaluation of its own performance, its Committees
and Directors individually. A structured questionnaire was
prepared after circulating the draft forms, covering various
aspects of the Board’s functioning such as adequacy of
the composition of the Board and its Committees, Board
culture, execution and performance of specific duties,
obligations and governance. Individual directors including
the Chairman of the Board were also evaluated on
parameters such as level of engagement and contribution,
independence of judgement. The performance evaluation
of the Independent Directors was carried out by the entire
Board basis participation of Independent directors in the
meeting, raising of concerns to the Board, safeguarding
the confidential information, rendering of independent
decisions, unbiased opinions and resolution of issues in the
meetings, timely inputs on the minutes, and initiatives in
terms of planning and new ideas. The Directors expressed
their satisfaction with the evaluation process.

A consolidated summary of the ratings given by each
Director was then prepared. The report of performance
evaluation was then discussed and noted by the Board.

The evaluation process focused on various aspects of
the functioning of the Board and Committees such as
composition of the Board and Committees, experience
and competencies, performance of specific duties and
obligations, governance issues, etc. A separate meeting of
the Independent Directors was also held during the year
for the evaluation of the performance of non-independent
Directors, performance of the Board as a whole and that
of the Chairman.

As an outcome of the above exercise, it was noted that the
Board as a whole is functioning as a cohesive body which
is well engaged with different perspectives. The Board
Members from different backgrounds bring about different
complementarities that help Board discussions to be rich
and value adding. Constructive Inputs/contributions were
received to further strengthen the performance and the
effectiveness of the Board and Committee meetings held
by the Company.

REMUNERATION OF DIRECTORS

The Company believes that human resource is the key for
the continuous growth and development of the Company.
The Board on the recommendation of Nomination and
Remuneration Committee approved Remuneration Policy
for Directors, KMP and senior management employees.
The policy describes various aspects and guiding factors
while determining the remuneration to Directors, KMP
and senior managerial personnel of the Company with

i)
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intent to maintain level and composition of remuneration
reasonable and sufficient to retain, motivate and
promote talent and to ensure long term sustainability of
talented managerial persons and also create competitive
advantage. Broad provisions of the Remuneration Policy
are summarised hereunder

a) Nomination and Remuneration committee (NRC) has
important role in monitoring the policy.

b) The Board, on the recommendation of NRC approves
the remuneration payable to the Managing Director
of the Company. The remuneration payable to the
Managing Director shall be in accordance with
the applicable provisions of the Act and the rules
framed thereunder.

c) The Board, on the recommendation of the NRC
approves the remuneration payable to the Key
Managerial Personnel and Senior Management
Personnel. The structure of remuneration payable to
Key Managerial Personnel and Senior Management
Personnelwill be inaccordance withthe compensation
framework adopted for employees generally by the
Human Resource department of the Company.

d) The sitting fees to the Independent Directors is
paid as per the provisions of the Act and the rules
framed thereunder.

The Policy on remuneration of Directors, Key Managerial
Personnel and Senior Managerial Personnel of the
Company is in consonance with the existing industry
practice and is available on the Company’s corporate
website https://www.paragmilkfoods.com.

Remuneration to Non-Executive Directors (including
the Independent Directors)

Thelndependent Directorsare paid sitting fees of ¥ 100,000
for attending each Board and Committee Meetings
however there is no sitting fees paid to directors for
attending Stakeholders Relationship Committee Meetings.
The total amount of sitting fees paid to Independent
Directors during the Financial Year 2019-20 was % 37 Lakh.
The Company also reimburses the out-of-pocket expenses
incurred by the Directors for attending the meetings.

The eligible Non-Executive Directors may be paid
commission upto an aggregate maximum of 1% of the
net profits of the Company as specifically computed
for this purpose and as may be approved by Board and
Members of the Company. Mr. B. M. Vyas, Non-executive
non-independent Director is paid only consultancy fees for
professional services offered by him. The Company did not
have any pecuniary relationship or transactions with the
Non-Executive Directors / Independent Directors during
the financial year 2019-20.
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Remuneration to Executive Directors

The appointment and remuneration of Executive Directors
including Chairman- Whole time and Managing Director
is governed by the Nomination and Remuneration
Committee, Resolutions passed by the Board of
Directors and Shareholders of the Company. Payment of
remuneration to Executive Directors is governed by the
respective Agreements executed between them and the
Company. The remuneration package of Chairman-
Whole time Director and Managing Director comprises
of salary, perquisites and allowances, and contributions
to Provident and other Retirement Benefit Funds as
approved by the shareholders at the General Meetings.
Annual increments are linked to performance and are
decided by the Nomination and Remuneration Committee
and recommended to the Board for approval thereof.

Also out of pocket expenses as incurred by the Directors
(both executive and non-executive) for attending the
meetingsandforbusiness of the Companyarereimbursedto
them. Annual increments are linked to performance and are
decided by the Remuneration and Nomination Committee
and recommended to the Board for approval thereof.

STAKEHOLDERS RELATIONSHIP COMMITTEE

Composition and Attendance

Focused on essentials. Optimised to grow.

Presently, the Company has not granted any stock options
toits Directors.

Remuneration paid to Directors

The details of remuneration paid to Executive Directors
and Non-Executive Directors during the financial year
ended March 31, 2020 are given below:

Z in Million
Name of Director Remuneration Sitting Fees Total
Mr. Devendra P. Shah
Whole Time Director 24.00 ) 24.00
Mr. Pritam P. Shah
rrritam b oha 24.00 - 2400
Managing Director
Mr. B. M. Vyas
Non- Executive Director 8.40 ) 8.40
Zin Million
Name of Director Remuneration Sitting Fees Total

NON-EXECUTIVE INDEPENDENT DIRECTORS
Mr. Sunil Goyal * - - -

Mr. Ramesh Chandak - 1.1 1.1
Mr. Narendra Ambwani - 0.8 0.8
Mr. Nitin Dhavalikar - 1.1 1.1
Ms. Radhika Pereira - 0.7 0.7

*As mutually agreed, Mr. Sunil Goyal does not receive any sitting fees.

Pursuant to provisions of Section 178(5) of the Companies Act, 2013 read with Regulation 20 of the Listing Regulations,
Stakeholders Relationship Committee (SRC) has been constituted. The Stakeholders Relationship Committee comprises
of Mr. B. M. Vyas as the Chairman and Mr. Devendra P. Shah, Mr. Pritam P. Shah, and Mr. Nitin Dhavalikar as Members
of the Committee. During the Financial Year 2019-20, SRC meeting was scheduled in March considering the lockdown
imposed in the Country due to outbreak of pandemic COVID-19 and as per the SEBI Circular in pursuance to SEBI circular
SEBI/HO/CFD/CMD1/CIR/P/2020/48 dated March 26, 2020 which granted further relaxations from compliances from LODR
due to Covid-19 pandemic, wherein, inter alia, under Conduct of Meetings under Reg 20(3A). The Stakeholders Relationship
committee shall meet at least once in a year, was extended for a period of 3 months till June 30, 2020, the meeting was held on
June 30,2020 for FY 2019-20. The table below highlights the composition and attendance of the Members of the Committee.

Sr. ) . No. of Meetings during the year
Name of the Member Designation Category

No. Held Attended

1 Mr. B. M. Vyas Chairman Non-Executive 1 0

Non-Independent Director

2 Mr. Devendra P. Shah Member Executive Director 1 1

3 Mr. Pritam P. Shah Member Executive Director 1

4 Mr. Nitin Dhavalikar Member Independent Director 1 1

Name and Designation of the Compliance Officer

Ms. Rachana Sanganeria, Company Secretary acts as
Compliance Officer of the Company in terms of Regulation
6 of the Listing Regulations.

The Secretarial Department of the Company, Investor
Relations team and the Registrar and Share Transfer Agent,
KFin Technologies Private Limited attend to all grievances
of the shareholders received directly or through SEBI,

Stock Exchanges, Ministry of Corporate Affairs, Registrar
of Companies, etc.

During the financial year ended March 31, 2020, 40
complaints were received from shareholders and investors.
All the complaints have been resolved to the satisfaction of
the shareholders and no investor complaint was pending as
on March 31, 2020. The Company has acted upon all valid
requests for share transfer received during FY 2019-2020
and no such transfer is pending.



No investor grievances remained unattended /pending for
more than thirty days as on March 31, 2020.

The number of complaints received and resolved to the
satisfaction of investors during the year under review and
their break-up are as under:

Type of Complaints Number of Complaints
Non-Receipt of Annual Reports 10
Non-Receipt of Dividend 30

The above table includes Complaints received from SEBI
SCORES by the Company.

The Minutes of the Stakeholders Relationship Committee
Meetings are circulated to the Board and noted by the
Board of Directors at the Board Meetings.

Continuous efforts are made to ensure that grievances are
more expeditiously redressed to the complete satisfaction
of the investors.

Terms of Reference:

The terms of reference are reviewed from time to time
by the Board and the Committee has been mandated
inter-alia to comply with the requirements as specified in
Regulation 20 read with Part D of the Schedule Il of SEBI
(LODR) Regulations, 2015, as amended and the provisions
of Section 178 of the Companies Act, 2013.

The role of the Stakeholders’ Relationship Committee
inter-alia includes the following:

e Resolving the grievances of the security holders
of the listed entity including complaints related to
transfer/transmission of shares, non-receipt of annual
report, non-receipt of declared dividends, issue of
new/duplicate certificates, general meetings etc.

e Review of measures taken for effective exercise of
voting rights by shareholders.

e Review of adherence to the service standards adopted
by the listed entity in respect of various services being
rendered by the Registrar & Share Transfer Agent.

e Review of the various measures and initiatives taken by
the listed entity for reducing the quantum of unclaimed
dividends and ensuring timely receipt of dividend
warrants/annual reports/statutory notices by the
shareholders of the company.

e To consider and approve demat/ remat of
shares/split/ consolidation/sub-division of
share/debenture certificates;

e To consider and approve issue of share certificates
(including issue of renewed or duplicate share
certificates), transfer and transmission of securities, etc;

e To oversee and review all matters connected with the
transfer of the Company’s securities; Non-receipt of
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declared dividends, balance sheets of the Company or
any other documents or information to be sent by the
Company to its shareholders; and

Carrying out any other function as prescribed under
Securities and Exchange Board of India (Listing
Obligations & Disclosure Requirements) Regulations,
2015, the Companies Act, 2013 and other applicable
law as amended from time to time

The Committee also oversees the performance of the
Registrar and Share Transfer Agent and recommends
measures for overall improvement of the quality of investor
services as and when need arises.

The Meetings of the Committee are generally held as
and when deemed necessary, to review and ensure that
all investor requests / grievances are redressed within
stipulated time period.

CORPORATE SOCIAL RESPONSIBILITY
COMMITTEE

Composition

In terms of Section 135 of the Act, the Board has
constituted the Corporate Social Responsibility (“CSR”)
Committee. The Committee composition as on March 31,
2020 is as under:

Name of the Member Position Category
Mr. B. M. Vyas Chairman Non-Executive,
Non Independent Director
Mr. Devendra P. Shah Member Executive Director
Mr. Narendra Ambwani Member Independent Director
Ms. Radhika Pereira Member Independent Director

Terms of Reference

Formulate, monitor and recommend to the Board, the
CSR Policy and to make it more comprehensive so as to
indicate the activities to be undertaken by the Company
as specified in Schedule VII of the Companies Act, 2013

To provide guidance on various CSR activities to be
undertaken by the Company and to monitor process.

Recommend to the Board, modifications to the CSR
Policy as and when required

Recommend to the Board, the amount of expenditure to
be incurred on the activities undertaken

Review the performance of the Company in the area
of CSR including the evaluation of the impact of the
Company’s CSR activities

Review the Company’s disclosure of CSR matters

Consider other functions, as defined by the Board, or
as may be stipulated under any law, rule or regulation
including the listing regulations and the Companies Act,
2013
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Meetings and Attendance:

The CSR Committee Meeting was scheduled in March last
week but due to the the lockdown imposed in the Country
due to outbreak of pandemic COVID-19, CSR Committee
Meeting could not be held during the year 2019-20,
therefore the approval of the members was taken by
passing a circular resolution dated March 30, 2020 which
was unanimously approved by the Members.

The details of corporate social responsibility activities
of the Company during the year are mentioned in the
annexure to the Directors’ Report.

8. FINANCE COMMITTEE

Apart from the above statutory Committees, the Board
of Directors has constituted the Finance Committee to
raise the level of governance as also to meet the specific
business needs. The Finance Committee of the Board of

Focused on essentials. Optimised to grow.

Directors w.e.f. August 10, 2016 has been set up to oversee
routine operations that arise in the normal course of the
business, such as decision on banking relations, delegation
of operational powers, appointment of nominees under
statutes, etc. and for taking decisions on behalf of the Board,
duringtheintervening period betweentwo Board Meetings,
on the routine matters and also the matters on which
decisions are required to be taken urgently. The committee
reports to the Board and the minutes of these meetings are
placed before the Board for confirmation.

During the year, the Committee met 8 (Eight) times
on April 23, 2019, June 26, 2019, August 05, 2019,
September 24, 2019, November 26, 2019, December 09,
2019, January 10, 2020, and February 06, 2020.

The details of composition of the Finance Committee and
attendance of the Members at the Finance Committee
Meetings are as under:

& Name of the Member Designation Category No. of Meetings during the year
No. Held Attended
1 Mr. Nitin Dhavalikar Chairman Independent Director 8 8

2 Mr. Pritam P. Shah Member Executive Director 8 8

3 Mr. Devendra P. Shah Member Executive Director 8 6

Subsidiary Company

The Board of Directors of the Company has approved a
Policy for determining Material Subsidiaries which is in
line with the Listing Regulations as amended. The said
policy has been uploaded on the website of the Company
viz. www.paragmilkfoods.com. As on March 31, 2020, the
Company does not have any material subsidiary having
income or net worth exceeding 10% of the consolidated net
worth or income of the listed entity and its subsidiary.

The Company monitors performance of its subsidiary
company, inter alia, by the following means:

e Financial statements, in particular investments made
by subsidiary companies, are reviewed quarterly by the
Company’s Audit Committee.

e Minutes of Board meetings of company subsidiary are
placed before the Company’s Board regularly.

e A statement containing all significant transactions and
arrangements entered into by subsidiary companies is
placed before the Company’s Board.
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e Presentations are made to the Company’s Board on
business performance by the senior management on
subsidiary of the Company.

The Company discloses all information required to be
disclosed under Regulation 30 read with Part ‘A" and
Part ‘B’ of Schedule Il of the SEBI Listing Regulations
including material information having bearing on the
performance/operations of the Company and other price
sensitive information. Information to Stock Exchanges is
filed electronically on the online portals of BSE Limited
i.e. BSE Corporate Compliance & Listing Centre (Listing
Centre) and National Stock Exchange of India Limited i.e.
NSE Electronic Application Processing System (NEAPS).
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SHAREHOLDER INFORMATION
GENERAL BODY MEETINGS

Details of General Meetings:
Details of the Annual General Meetings (AGM) held during the last 3 years and Special Resolutions passed thereat
are given below:

Financial Year Date and Time Venue Details of Special Resolution(s) Passed
27thAGM  September 30, A-Wing, 5th Floor, MCCIA Trade 1. Tore-appoint Mr. Narendra Ambwani (DIN: 00236658) as an
2018-19 2019 at Tower, ICC Complex, 403, Senavati Independent Director.
03:30 PM. Bapat Road, Mahratta Chamber of 2. Tore-appoint Ms. Radhika Pereira (DIN: 00016712) as an
Commerce Industries & Agriculture Independent Director.
(MCCIA), Pune-411016- 3. Tore-appoint Mr. Nitin Dhavalikar (DIN: 07239870) as an
Maharashtra. Independent Director.

4. To approve Parag Milk Foods Limited (PMFL) “Employee Stock
Option Scheme 2019” (ESOP 2019 / Parag ESOS 2019)

26th AGM September 19, A-Wing, 5th Floor, MCCIA Trade 1. Tore-appoint Mr. Pritam P. Shah (DIN: 01127247) as the Managing
2017-18 2018 at Tower, ICC Complex, 403, Senapati Director and Key Managerial Personnel (KMP) of the Company.
11:30 AM. Bapat Road, Mahratta Chamber of 2. Tore-appoint Mr. Devendra P. Shah (DIN: 01127319) as Whole-
Commerce Industries & Agriculture Time Director and Key Managerial Personnel (KMP) of the
(MCCIA), Pune-411016- Company.
Maharashtra. 3. Toratify Parag Milk Foods Limited “Employee Stock Option Scheme

2015” (ESOS 2015)
4. Alteration of Articles of Association

25thAGM  August 9,2017 A-Wing, 5th Floor, MCCIA Trade 1. Approval for Payment of Managerial Remuneration to
2016-2017 at12:30PM. Tower, ICC Complex, 403, Senapati Mr. Devendra P. Shah- (DIN 01127319) - Chairman.
Bapat Road, Mahratta Chamber of 2. Approval for Payment of Managerial Remuneration to Mr. Pritam P.
Commerce Industries & Agriculture Shah (DIN 01127247) - Managing Director.
(MCCIA), Pune-411016-
Maharashtra.
Postal Ballot

For matters which are urgent and require shareholders’ approval in the period between the AGMs, the Company seeks the
approval of shareholders through postal ballot. In compliance with Sections 108 and 110 and other applicable provisions
of the Companies Act, 2013, read with the related Rules, the Company also provides electronic voting (e-voting) facility to
all its members.

During the year, the Company did not pass any special resolution through postal ballot. The details of the previous postal ballots
are available on the website, at https://www.paragmilkfoods.com.

Further, none of the businesses proposed to be transacted at the ensuing AGM require passing a Special Resolution
through postal ballot.

MEANS OF COMMUNICATION

Effective communication of information is an essential component of Corporate Governance. It is a process of sharing
information, ideas, thoughts, opinions and plans to all stakeholders, which promotes transparency, accountability and
confidence in the stakeholders and strengthens robust shareholder relations. The Company regularly interacts with Members
through multiple channels of communication such as results announcement, annual report, media releases, Company’s website
and subject specific communications.

a. Quarterly /Half The Company regularly submits un-audited/audited quarterly/half yearly/annual financial results in the prescribed

Yearly/Annual format pursuant to Regulation 33(3) of the Listing Regulations to the Stock Exchanges, as soon as these are taken on
Results record/approved by the Board and the same is also displayed on the Company Website.
b Newspapers The financial results are published in leading English and Marathi dailies, viz. “The Financial Express” (English

wherein results Newspaper) and “Lok Satta Pune” (Marathi Newspaper).
normally published
[« Any Website, The Company’s corporate website address is www.paragmilkfoods.com which contains a dedicated section “Investors
where displayed Tab” where shareholder related information disseminated to the Stock Exchange is available such as financial results,
Annual Reports, shareholding patterns, quarterly compliance reports on Corporate Governance, schedule of analyst or
institutional investor meet and presentations made by the Company on the quarterly financial results.

95



Parag Milk Foods Limited

Focused on essentials. Optimised to grow.

Information available also includes credit ratings, the policies framed by the Company under various laws and
regulations, contact information of the Investor Relations Head responsible for assisting and handling investor
grievances, details of familiarisation programs imparted to Independent Directors, The Company discloses all
information required to be disclosed under Regulation 30 read with Part ‘A’ and Part ‘B’ of Schedule Il of the SEBI
Listing Regulations including material information having bearing on the performance/operations of the Company
and other price sensitive information to Stock Exchanges is filed electronically on the online portals of BSE Limited
i.e. BSE Corporate Compliance & Listing Centre (Listing Centre) and National Stock Exchange of India Limited i.e. NSE
Electronic Application Processing System (NEAPS) and such other information as may be required to be uploaded on
the website of the Company in compliance / accordance with Regulation 46 of the SEBI Listing Regulations as amended
from time to time.

d Whether it also
displays official
news releases

Yes

e The presentations

Any presentation made to the institutional investors or/and analysts are submitted to the stock Exchanges and also

made to posted on the Company’s website.
institutional
investors or to
analysts
f Other means of The Company sends Annual Report, intimation to Shareholders for various matters, Notices related to General

communication

Meetings and Postal Ballot by e-mail to those Shareholders whose e-mail ID are registered with the Company/
Depository Participants and in hard copies to those Shareholders whose e-mail ID are not registered.

11. GENERAL SHAREHOLDER INFORMATION

a)

b)

c)
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Company Registration details

The Company is registered in the State of Maharashtra, India. The Corporate Identification Number (CIN) allotted to the
Company by the Ministry of Corporate Affairs (MCA) is L15204PN1992PLC070209.

Annual General Meeting for the Financial Year 2019-20

DAY AND DATE Tuesday, September 29, 2020
TIME 4.30 PM.
DEEMED VENUE FOR MEETING Annual General Meeting through video conferencing / other audio visual means as set out in

the Notice convening the Annual General Meeting

FINANCIAL YEAR

April 01,2019 to March 31, 2020

RECORD DATE

September 22,2020

BOOK CLOURE DATE FOR DIVIDEND September 23, 2020 to September 29,2020

Listing on the Stock Exchanges

The Company's Equity Shares are listed on the following stock exchanges:

Name and address of the Stock Exchanges Stock Code / Scrip Code ISIN Number

BSE Limited (BSE)

539889

Phiroze Jeejeebhoy Towers, Dalal Street,

Mumbai - 400 001

Telephone Nos.: 022-22721233/ 34
Facsimile No.: 022-2272 1919
Website: www.bseindia.com

National Stock Exchange of India Limited (NSE) PARAGMILK INE883N01014
Exchange Plaza, Plot No. C/1, G Block,
Bandra Kurla Complex, Bandra (E),

Mumbai - 400051

Telephone Nos.: 022-2659 8100 -14
Facsimile No.: 022-2659 8120
Website: www.nseindia.com

Listing Fees

Listing fees for both the Stock Exchange(s) for the year 2019-20 has been paid.
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Dividend

The Board of Directors at their Meeting held on June 29, 2020, recommended a Final Dividend of ¥ 0.50/ per equity share
of face value of ¥ 10/- each, for the financial year ended March 31, 2020 subject to approval of the shareholders at the
ensuing Annual General Meeting. The Dividend shall be paid to the members whose names appear on Company’s Register of
Members on September 22, 2020 in respect of physical shareholders and whose name appear in the list of Beneficial Owner
on September 22, 2020 furnished by NSDL and CDSL for this purpose. The dividend if declared at the Annual General Meeting
shall be paid on or after October 01, 2020.

Dividend history for last 3 years
e Dividend at % 1.00/- per equity share was declared out of the profits of the Company for the financial year ended March 31,
2019 on 8,41,14,582 Equity Shares of ¥ 10/- each fully paid up equity shares.

e Dividend at % 0.75/- per equity share was declared out of the profits of the Company for the financial year ended March 31,
2018 on 8,41,14,582 Equity Shares of ¥ 10/- each fully paid up equity shares.

e Dividend at ¥ 0.50/- per equity share was declared out of the profits of the Company for the financial year ended March 31,
2017 on 8,41,14,582 Equity Shares of ¥ 10/- each fully paid up equity shares.

Unclaimed Dividend

In accordance with the provisions of Sections 124, 125 and other applicable provisions, if any, of the Act, read with the IEPF
Authority (Accounting, Audit, Transfer and Refund) Rules, 2016 (hereinafter referred to as “IEPF Rules”) (including any
statutory modification(s) or re-enactment(s) thereof for the time being in force), the amount of dividend remaining unclaimed
or unpaid for a period of seven years from the date of transfer to the unpaid dividend account is required to be transferred to
the IEPF, maintained by the Central Government.

In accordance with Section 124(6) of the Act, read with the IEPF Rules, all the shares in respect of which dividend has
remained unclaimed or unpaid for seven consecutive years or more are required to be transferred to the demat Account of the
IEPF Authority.

In terms of the provisions of Investor Education and Protection Fund (Accounting, Audit, Transfer and Refund) Rules, 2016
/ Investor Education and Protection Fund (Awareness and Protection of Investors) Rules, 2001, no amounts of unpaid /

unclaimed dividends and shares were required to be transferred during the financial year 2019-20 to the IEPF.

The Company has uploaded the details of unpaid and unclaimed amounts lying with the Company as on September 30, 2019
(date of last AGM) on the Company’s website at https://www.paragmilkfoods.com.

Details of Unclaimed Dividend as on March 31, 2020 and due dates for transfer are as follows:

Sr.  Financial Year to which Dividend Date of Declaration of Date of transfer to unpaid Unclaimed Due date for transfer to IEPF
No. pertains Dividend dividend account amount account

1 2018-19 September 30,2019 October 30,2019 % 19,084 October 05,2026

2 2017-18 September 19,2018 October 19,2018 65,823 October 20,2025

3 2016-17 August 09,2017 September 11,2017 312,623 September 10,2024

During the year under review, the Company has not transferred any amount to Investor Education and Protection Funds.
Members can claim the unpaid dividend from the Company before it is transferred to the Investor Education and Protection
Fund. As per the Investor Education Protection Fund Authority (Accounting, Audit, Transfer and Refund) Rules, 2016 (IEPF), the
transferred dividend can be claimed by the concerned member by making an application in Form IEPF-5 along with necessary
documents to the IEPF authority.
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Market Price Data:
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The details of monthly high/low market price of the Equity shares of the Company at BSE Ltd (BSE) and at the National Stock
Exchange of India Ltd (NSE) for the year under review is provided here under:

BSE NSE
Month High Low Close High Low Closing
Apr-19 268.35 260.15 240.70 264.35 237.05 237.05
May-19 264.00 246.10 240.85 250.15 229.10 239.00
Jun-19 263.80 254.40 255.90 256.65 239.70 254.00
Jul-19 276.05 269.60 229.15 273.80 215.20 215.20
Aug-19 233.65 219.00 140.15 228.80 130.75 138.50
Sep-19 177.00 163.45 154.90 168.95 133.00 154.00
Oct-19 163.35 156.00 143.15 159.25 137.00 141.40
Nov-19 156.90 148.45 148.95 154.65 125.00 145.00
Dec-19 149.10 145.40 134.15 149.10 132.50 133.50
Jan-20 162.70 155.00 138.85 158.20 133.20 138.05
Feb-20 137.25 126.50 80.75 139.10 80.10 80.10
Mar-20 84.70 77.15 63.95 80.60 48.50 63.00

Source: BSE and NSE Websites

Performance of the Company's Equity Share Price in comparison to BSE and NSE Indices

The performance of the Company's equity share price vis-a-vis the broad based BSE and NSE indicesduring the year areasunder:

Parag Milk Foods Ltd's Share Price vs BSE Sensex
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Registrar and Share Transfer Agents

During the year, the Registrar and Share Transfer
Agent of the Company has changed its name
from M/s. Karvy Fintech Private Limited to
M/s. KFin Technologies Private Limited (KFintech) and
shall continue to act as the Registrar and Share Transfer
Agent of the Company.

KFin Technologies Private Limited (“Karvy”), Registrar &
Share Transfer Agents (R&TA) of the Company is responsible
to handle the entire share registry work, both physical and
electronic shares. Accordingly, all documents, transfer deeds,
demat requests and other communications in relation thereto
should be addressed to the R&TA at the following office.

KFin Technologies Private Limited

Unit: Parag Milk Foods Limited

Selenium Tower B, Plot number 31 & 32,

Financial District, Gachibowli, Hyderabad - 500032
Email ID: mohsin.mohd@kfintech.com
Phone:+9140 67161562 /67161583

Website: www.kfintech.com

h)

Share Transfer System In accordance with the proviso
to Regulation 40(1) of the Listing Regulations

In terms of Regulation 40(1) of SEBI Listing Regulations,
as amended, securities can be transferred only in
dematerialised form w.e.f. April 1, 2019, except in case
of request received for transmission or transposition
of securities. Members holding shares in physical form
are requested to consider converting their holdings
to dematerialised form. Transfers of equity shares in
electronic form are effected through the depositories with
no involvement of the Company.

The Board of Directors have delegated powers to
the Registrar and Share Transfer Agents for effecting
share transfers, splits, consolidation, subdivision, issue
of duplicate share certificates, re-materialisation and
dematerialisation etc.,, as and when such requests are
received. Shareholders’ requests for transfer / transmission
of equity shares and other related matters are handled
by Registrar and Transfer Agent and are effected within
15 days from the date of receipt, if all the documents
with the Depositories are valid and in order. Shares held



i)

in dematerialised form with the depositories are traded
electronically. As at 31st March, 2020, no equity shares
were pending for transfer.

The Company obtains a half-yearly certificate from
Practicing Company Secretaries as per the requirement
of Regulation 40 (9) of Listing Regulations and the same is
filed with the Stock Exchanges and available on the website
of the Company. Further, the Compliance Certificate under
Regulation 7(3) of the SEBI Listing Regulations, 2015
confirming that all activities in relation to both physical
and electronic share transfer facility are maintained by
Registrar and Share Transfer Agent registered with the
Securities and Exchange Board of India is also submitted to
the Stock Exchanges on a half yearly basis.
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Dematerialisation of Shares

As on March 31, 2020, 100.00% of the equity shares of
the Company have been dematerialised. The Company
has entered into agreements with both National Securities
Depository Limited and Central Depository Services
(India) Limited whereby shareholders have an option to
dematerialise their shares with either of the Depositories.
The International Securities ldentification Number (ISIN)
allotted to the Company’s shares under the Depository
System is INE883N01014. Entire shareholding of
Promoters and Promoter Group is in dematerialised
form. Status of Dematerialisation of equity shares as on
March 31, 2020 is as under:

The percentage of total paid up shares that were held in dematerialised form as on March 31, 2020 are as given below:

Equity Shares of % 10/- each

Shareholders

Particulars

No. of Shares Percentage(%) No. of Shareholders Percentage(%)
Physical segment 3 0.00% 1 0.00%
Demat segment 8,41,14,579 100.00% 47,720 100.00%
NSDL (A) 7,22,71,483 85.92% 22,892 85.92%
CDSL (B) 1,18,43,096 14.08% 24,828 14.08%
Total (A+B) 8,41,14,582 100.00% 47,721 100.00%

Members who still hold share certificates in physical form are advised to dematerialise their shareholding to avail of numerous
benefits of dematerialisation, which include easy liquidity, ease of trading and transfer, and elimination of any possibility of loss

of documents and bad deliveries.

Shareholding Pattern as on March 31, 2020

The shareholding pattern of the Company as on March 31, 2020 with respect to categories of investors was as follows:

Category of Shareholder(s)

(A) Shareholding of Promoter and Promoter Group

% of
No. of Shares

No. of
Shareholders

No. of
Shares

(a) Individuals 10 3,88,61,435 46.20
(b) Bodies Corporate - - -
Total Shareholding of Promoter and Promoter Group (A) 10 3,88,61,435 46.20
(B) Public Shareholding
(1) Institutions
(a) Mutual Funds 4 5,04,319 0.6
(b) Banks/Fl 1 1,10,145 0.13
(c) Venture Capital Funds 1 50,42,534 5.99
(d) Foreign Portfolio Investors 39 12,141,099 14.43
(e) Alternative Investment Funds 1 75,000 0.09
(e) Other Foreign Investors - - -
Sub-Total (B)(1) 46 1,78,73,097 21.25
(2) Non-Institutions
(a) Bodies Corporate 374 82,84,306 9.85
(b) Individuals
(i) Individual shareholders holding nominal share capital upto % 2 Lakh 45,645 110,07,835 13.09
(i) Individual shareholders holding nominal share capital in excess of ¥ 2 Lakh 47 47,16,562 5.61
(c) NBFCs registered with RBI 2 631,137 0.75
(d) Others 1593 25,64,195 3.05
Sub-Total (B)(2) 47,661 27,204,035 32.34
Total Public Shareholding (B)=(B)(1)+(B)(2) 47,717 4,50,77,132 53.59
(C) Non Promoter - Non Public Shareholder
(a) Custodian/DR Holder - -
(b) Employ?e Benefit Trust (under SEBI(Share based Employee Benefit) 1 176015 021
Regulations 2014)
Total (A)+(B)+(C) 47,718 8,41,14,582 100
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Distribution of shareholding of shares of the Company as on March 31, 2020 is as follows:

The broad shareholding distribution of the Company as on March 31, 2020 with respect to size of holdings was as follows:

SNo Category Cases % of Cases Amount % of Amount
1 1-5000 42,628 89.33 40,641,520.00 4.83
2 5001- 10000 2,658 5.57 20,757,760.00 247
3 10001- 20000 1,261 2.64 18,819,740.00 2.24
4 20001- 30000 415 0.87 10,506,650.00 1.25
5 30001- 40000 181 0.38 6,481,240.00 0.77
6 40001- 50000 149 0.31 6,991,220.00 0.83
7 50001- 100000 228 0.48 17,070,050.00 2.03
8 100001& Above 201 042 719,877,640.00 85.58

Total 47,721 100.00 841,145,820.00 100.00

The quarterly shareholding patterns filed with the stock
exchanges are also available on the website of the Company
and on the website of the stock exchanges where equity
shares of the Company are listed i.e., BSE and NSE.

Reconciliation of Share Capital Audit

A qualified practicing Company Secretary carries out a
share capital audit to reconcile the total admitted equity
share capital with the National Securities Depository
Limited (“NSDL’) and the Central Depository Services
(India) Limited (“CDSL”) and the total issued and listed
equity share capital. This audit is carried out every quarter
and the report thereonis submitted to the Stock Exchanges
where the Company’s shares are listed. The audit report
confirms that the total issued / paid-up capital is in
agreement with the total number of shares in physical
form and the total number of dematerialised shares held
with NSDL and CDSL.

Outstanding Global Depository Receipts (“GDRs”) or
American Depository Receipts (“ADRs”) etc.

The Company has not issued any
GDRs/ADRs/Warrants. There are no outstanding Foreign
Currency Convertible Bonds.

Commodity price risk or foreign exchange risk and
hedging activities

The Company does not deal in future and options related
to commodities and therefore the disclosure pursuant to
SEBI circular dated November 15, 2018 is not required to
be given. The Company is exposed to exchange fluctuation
risk for its sales to overseas customers in various
foreign currencies. However, company has a natural
hedging from Export proceeds it receives with regard to
foreign exchange risk.

There are no materially uncovered exchange rate risks
in the context of the Company’s exports. The Company
does not enter into any derivative instruments for trading
or speculative purposes. The details of foreign exchange
exposures as on March 31, 2020 are disclosed in Notes to
the standalone financial statements.

o)

p)

q)

r)

Credit Rating

During the year under review, the Credit Rating assigned
to the Company by ICRA Limited in respect of Line of
Credit was revised for long term is [ICRA] A+ (ICRA A
plus) Stable and in respect of line of credit for short term
is [ICRA] A1 (ICRA A one). The detailed report(s) of credit
Rating obtained by the Company can be accessed at
www.paragmilkfoods.com.

Plant Location

The Company has the following manufacturing and
operating Divisions:

Sr.

No. Plant Locations

1. Plantl Manchar Plant: Awasari Phata, Post Manchar,
Tal. Ambegoan Dist. Pune Maharashtra

2. Plant2  Palamaner Plant; 149/1, Samudra Palli (Village),
Pengaragunta (P.O.), Palamaner (Mdl), Chittoor
(Dist.), A.P.- 517 408

3. Plant3  Sonipat Plant: Plot No. 2266-2268, Food Park,

Phase-2, HSIIDC Industrial Estate- Rai, Sonipat,
Haryana - 131029

Service of documents through electronic mode

As partof Greeninitiative, the members whowishtoreceive
the notices/documents through e-mail, may kindly intimate
their e-mail addresses to the Company’s Registrar and
Share Transfer Agent, KFin Technologies Private Limited in
case of shares held in physical form and with the respective
Depositories where shares are held in electronic form.

Address for correspondence

e All Members correspondence should be forwarded to
M/s. KFin Technologies Private Limited, the Registrar
and Transfer Agent of the Company or to the Investor
Relations team at the Corporate Office of the Company
at the addresses mentioned below.

e The Company’s dedicated e-mail address for
Investors’ Complaints and other communications is
investors@paragmilkfoods.com
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e SEBIvideits circular dated 26th March, 2018 issued new policy measures w.r.t. SEBI Complaints Redress System (SCORES).
As per the new process, SEBI has requested the Members to approach the Company directly at the first instance for their

grievances.

KFin Technologies Private Limited

(Formerly known as Karvy Fintech Private Limited)
Unit: Parag Milk Foods Limited

Selenium Tower B,

Plot 31-32, Gachibowli Financial District,
Nanakramguda Hyderabad - 500 032

Phone: +91- 040 - 67161562/ 67161583

Fax: +91-040-23001153

E-mail: mohsin.mohd@kfintech.com

Website: www.kfintech.com

Compliance Officer

Ms. Rachana Sanganeria
Company Secretary &
Compliance Officer

E-mail: cs@paragmilkfoods.com
Phone: (022) 62805555

Investor Relations

Ms. Natasha Kedia

Head -Investor Relations
investors@paragmilkfoods.com
Phone: (022) 43005555

12. OTHER DISCLOSURES

a.

Compliances with Governance Framework

The Company is in compliance with all mandatory
requirements under the Listing Regulations.

Related Party Transactions

All transactions entered into with the Related Parties as
defined under the Act and Regulation 23 of the Listing
Regulations during the financial year were on arm’s length
basis and are in compliance with the requirements of the
provisions of Section 188 of the Act.

Transactions with related parties entered in the ordinary
course of business have been disclosed under significant
accounting policies and notes forming part of the
Standalone Financial Statements in accordance with
“IND AS". There were no Materially Significant Transactions
with Related Parties during the financial year. There were
no materially significant transactions made by the Company
with its Promoters, Directors or Management, and their
relatives etc. that may have potential conflict with the
interest of the Company at large.

As required under Regulation 23(1) of the Listing
Regulations, the Company has formulated a Policy on
Related Party Transaction and the same is available
at the Company’s website and can be accessed at
https://www.paragmilkfoods.com

In addition pursuant to Regulation 23(9) of the Listing
Regulations, the Company has also submitted within 30
days from the date of publication of its standalone and
consolidated financial results for the half year, disclosures
of related party transactions on a consolidated basis, in
the format specified in the relevant accounting standards
for annual results and also published it on the website
of the Company.

Details of Non-Compliance, Penalties, Strictures
Imposed by the Stock Exchange(s) or SEBI or any
Statutory Authority on any Matter Related to Capital
Markets since Listing.

The Company has complied with all requirements specified
under the Listing Regulations as well as other regulations

and guidelines of SEBI. Consequently there were no
strictures or penalties imposed by either SEBI or Stock
Exchanges or ant statutory authority for non-compliance
of any matter related to the capital markets during the last
three Financial years.

Whistle Blower Policy / Vigil Mechanism

In line with the provisions of the SEBI Listing Regulations,
the Act and other SEBI Regulations and principles of
good governance, the Company has formulated a robust
Vigil Mechanism for reporting of concerns through the
Whistle Blower Policy of the Company. The Policy provides
for framework and process to encourage and facilitate
its employees and Directors to voice their concerns
or observations without fear, or raise reports to the
Management, of instance of any unethical or unacceptable
business practice or event of misconduct/unethical
behaviours, actual or suspected fraud and violation of
Company’s Code of Conduct etc. The Policy provides for
adequate safeguards against victimisation of persons who
avail such mechanism and provides for direct access to
the Chairperson of the Audit Committee in appropriate or
exceptional cases.

During the year under review, none of the personnel
has been denied access to the Chairperson of the
Audit Committee.

The policy is placed on the website of the Company at
www.paragmilkfoods.com under ‘Investors’ tab.

Disclosures in relation to the Sexual Harassment of
Women at Workplace (Prevention, Prohibition and
Redressal) Act, 2013.

The Company is committed to ensuring that all employees
work in an environment that not only promotes diversity
and equality but also mutual trust, equal opportunity and
respect for human rights. The Company is also committed
to provide a work environment that ensures every woman
employee is treated with dignity, respect and accorded
equal treatment.

The Company has formulated a Policy on prevention of

Sexual Harassment in accordance with the provisions of the
Sexual Harassment of Women at Workplace (Prevention,
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Prohibition and Redressal) Act, 2013 to ensure prevention,
prohibition, and redressal against sexual harassment.
Awareness programmes are organised to sensitise
employees’. During the year under review, no complaints
of any nature were received under Sexual Harassment
of Women at Workplace (Prevention, Prohibition and
Redressal) Act, 2013.

Accounting Treatment:

The Financial Statements of the Company for FY 2019-20
have been prepared in accordance with the applicable
accounting principles in India and the Indian Accounting
Standards (Ind AS) prescribed under Section 133 of the
Companies Act, 2013 read with the rules made thereunder.

The Company has followed accounting principles generally
accepted in India, including the Indian Accounting
Standards (‘Ind AS’) specified under Section 133 of the
Companies Act, 2013 (‘the Act’) and other relevant
provisions of the Act. The significant accounting policies
which are consistently applied are set out in the Notes to
the Financial Statements.

Compliance with Secretarial Standards

The Institute of Company Secretaries of India, a statutory
body, has issued Secretarial Standards (SS) on various
aspects of corporate law and practices. The Company has
complied with the SS -1 on Board Meetings and SS - 2 on
General Meetings.

Insider Trading Code

The Company has adopted ‘The Code of Conduct for
Regulating, Monitoring and Reporting of trading by
Designated Persons’ (“Code of Conduct”) in accordance
with the SEBI (Prohibition of Insider Trading) Regulations,
2015, as amended from time to time (“SEBI Insider
Regulations”). The Code of Conduct is applicable to
Designated Persons as defined therein.

The Company has also formulated ‘The Code of
Practices and Procedures for Fair Disclosure of
Unpublished Price Sensitive Information’ (“the Code”)
in compliance with the SEBI Insider Regulations.
This Code is uploaded on the website of the Company
- www.paragmilkfoods.com. The Company has also
formulated “Policy and Procedure for Dealing with leak of
Unpublished Price Sensitive Information”.

Focused on essentials. Optimised to grow.

The Company’s Code of Conduct inter alia prohibits dealing
in securities of the Company by the designated persons
defined therein, while in possession of unpublished price
sensitive information.

Web link where policy for determining ‘material’
subsidiariesisdisclosed: https://www.paragmilkfoods.com

Web link where policy on dealing with related party
transactionsisdisclosed:https://www.paragmilkfoods.com

Disclosure of commodity price risks and commodity
hedging activities: Given in 11(n) above.

Details of utilisation of funds raised through preferential
allotment or qualified institutions placement as specified
under Regulation 32 (7A). - Not Applicable.

There was no such instance during FY 2019-2020 when
the board had not accepted any recommendation of any
Committee of the Board.

Certificate from Company Secretary in practice
regarding disqualification of directors

A certificate has been received from M/s. N. L. Bhatia &
Associates, a firm of Company Secretaries in Practice that
none of the directors on the board of the company have
been debarred or disqualified from being appointed or
continuing as directors of companies by the Securities and
Exchange Board of India, Ministry of Corporate Affairs or
any such statutory authority.

The said Certificate is appended to this Report.

Recommendations of Committees of the Board

During the year under review, there were no instances,
where the Board did not accepted any recommendations
of any Committees of the Board which were
mandatorily required.

Fees to Statutory Auditors

The details of total fees for all services paid by the
Company and its subsidiaries, on a consolidated basis,
to M/s. Haribhakti & Co. LLP, Chartered Accountants,
Statutory Auditors of the Company and all the entities
in the network firm/network entity of which Statutory
Auditor is a part is as under:

Name of Company or its subsidiaries obtaining service Name of Statutory Auditor Payment to Auditors (% in Million)
Parag Milk Foods Limited M/s. Haribhakti & Co. LLP Audit fee 4.73

Re-imbursement of expenses 0.03
Bhagyalaxmi Dairy Farms Private Limited (WQOS) M/s. Haribhakti & Co. LLP Audit fee 0.37

Re-imbursement of expenses -




13. DISCRETIONARY REQUIREMENTS UNDER THE

iii)

iv)

LISTING REGULATIONS 2015

The Company has complied with all the mandatory
requirements specified in Regulations 17 to 27 and clauses
(b) to (i) of sub-regulation (2) of Regulation 46 of the Listing
Regulations. The Corporate Governance Report of the
Company for the year 2019-20 or as on March 31, 2020
are in compliance with the applicable requirements of SEBI
as per Listing Regulations.

The following non-mandatory requirements under Part E
of Schedule Il of the Listing Regulations to the extent they
have been adopted are mentioned below:

The Board: The requirement relating to maintenance of
office and reimbursement of expenses of Non-Executive
Chairman is not applicable to the Company since the
Chairman of the Company is an Executive Director.

Shareholder Rights

The Company has not adopted the practice of sending
out half - yearly declaration of financial performance to
shareholders. Quarterly results as approved by the Board
are disseminated to the Stock Exchanges and updated on
the website of the Company.

Modified Opinion(s) in Audit Report:

There are no modified opinions in audit report.

v)

14.

ii

15.
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Reporting of Internal Auditor

In accordance with the provisions of Section 138 of the
Act, the Company has appointed an Internal Auditor who
reports to the Audit Committee. Quarterly internal audit
reports are submitted to the Audit Committee which
reviews the audit reports and suggests necessary action.

DISCLOSURE ON COMPLIANCE WITH
CORPORATE GOVERNANCE REQUIREMENT

The Company has complied with the requirements
specified in Regulations 17 to 27 and Regulation 46 of
Listing Regulations as applicable.

Compliance Certificate by Practicing Company
Secretary- Certificate from M/s. N. L. Bhatia & Associates,
a firm of Company Secretaries in Practice, confirming
compliance with conditions of Corporate Governance, as
stipulated under Regulation 34 of the Listing Regulations,
is attached to this Report.

MD/CFO CERTIFICATION

The Managing Director and the Chief Financial Officer
of the Company give annual certification on financial
reporting and internal controls to the Board in terms of
Regulation 17(8) of the Listing Regulations. The Managing
Director and the Chief Financial Officer also give quarterly
certification on financial results while placing the financial
results before the Board in terms of Regulation 33(2) of
the Listing Regulations. The annual certificate given by the
Chairman and Managing Director and the Chief Financial
Officer is published in this Report.
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DECLARATION BY MANAGING DIRECTOR ON COMPLIANCE WITH THE COMPANY'S CODE OF CONDUCT

To,
The Members of
Parag Milk Foods Limited

The Company has formulated a Code of Conduct for Board of Directors and Senior Management Personnel of the Company.
The Code has been posted on the Website of the Company. It is hereby affirmed that all Directors and Senior Managers have
complied with the Code of Conduct framed by the Company and a confirmation to this effect for the year 2019-2020 has been
obtained from all the Directors and Senior Managers.

Mr. Pritam P. Shah
Place: Mumbai Managing Director
Date: June 29,2020 DIN: 01127247

MANAGING DIRECTOR/CFO CERTIFICATE

To,
The Members of
Parag Milk Foods Limited

We, Pritam P. Shah - Managing Director and Shashikant Dalmia - Chief Financial Officer of Parag Milk Foods Limited, to the best
of our knowledge and belief, certify that:

1)  We have reviewed the Financial Statements for the Financial Year ended March 31, 2020 and to the best of our
knowledge and belief:
a. these statements do not contain any materially untrue statement or omit any material fact or contain statements that

might be misleading;

b. these statements together present a true and fair view of the Company’s affairs and are in compliance with existing
Accounting Standards, applicable laws and regulations.

2) To the best of our knowledge and belief, no transactions entered into by the Company during the Financial Year ended
March 31, 2020 are fraudulent, illegal or violates the Company’s code of conduct.

3)  We accept responsibility for establishing and maintaining Internal Controls for Financial Reporting and we have evaluated
the Effectiveness of Internal Control Systems of the Company pertaining to financial reporting. Deficiencies in the design
or operation of such internal controls, if any, of which we are aware, have been disclosed to the auditors and the Audit
Committee and steps have been taken to rectify these deficiencies.

4)  We have indicated to the auditors and the Audit Committee that:

a.  There has not been any significant change in internal control over financial reporting during the year under reference;

b.  There has not been any significant change in accounting policies during the year requiring disclosure in the notes to the
financial statements; and

c.  Weare not aware of any instance during the year of significant fraud with involvement therein of the management or any
employee having a significant role in the Company’s internal control system over financial reporting.

Pritam P. Shah Shashikant Dalmia
Managing Director Chief Financial Officer
DIN: 01127247

Place: Mumbai
Date: June 29,2020
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CERTIFICATE OF NON-DISQUALIFICATION OF DIRECTORS

(Pursuant to Regulation 34(3) and Schedule V Para C clause (10)(l) of the SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015)

To,

The Members,

Parag Milk Foods Limited,

Flat No.1, Plot No.19,

Nav Rajasthan Soc., Behind Ratna Memorial Hospital,
S.B. Road, Shivaji Nagar

Pune-411016

We have examined the relevant registers, records, forms, returns and disclosures received from the Directors of Parag Milk Foods
Limited having CIN L15204PN1992PLC070209 and having registered office at Flat No.1, Plot No.19, Nav Rajasthan Soc., Behind
Ratna Memorial Hospital, S.B. Road, Shivaji Nagar, Pune- 411016 (hereinafter referred to as ‘the Company’), produced before us
by the Company for the purpose of issuing this Certificate, in accordance with Regulation 34(3) read with Schedule V Para-C Sub
clause 10(i) of the Securities Exchange Board of India (Listing Obligations and Disclosure Requirements) Regulations, 2015.

In our opinion and to the best of our information and according to the verifications (including Directors ldentification Number
(DIN) status at the portal www.mca.gov.in) as considered necessary and explanations furnished to us by the Company & its officers.
We hereby certify that none of the Directors on the Board of the Company as stated below for the Financial Year ending on
March 31, 2020 have been debarred or disqualified from being appointed or continuing as Directors of companies by the Securities
and Exchange Board of India, Ministry of Corporate Affairs, or any such other Statutory Authority.

:lr‘o. Name of Director DIN Datei:fca:)r:‘)s;‘tyment
1. Radhika Carlton Pereira 00016712 26/05/2015
2. Ramesh Chandak 00026581 24/06/2016
3. Bharatkumar Mahendrabhai Vyas 00043804 22/07/2010
4. Narendra Kumar Anand Ambwani 00236658 26/05/2015
5. Sunil Badriprasad Goyal* 00503570 15/01/2008
6. Pritam Prakash Shah 01127247 29/12/1992
7. Devendra Prakash Shah 01127319 29/12/1992
8.  Nitin Ramchandra Dhavalikar 07239870 28/07/2015

*Mr. Sunil Badriprasad Goyal has ceased to be a Director w.e.f 25/5/2020 on completion of his term.

Ensuring the eligibility of for the appointment / continuity of every Director on the Board is the responsibility of the management of
the Company. Our responsibility is to express an opinion on these based on our verification. This certificate is neither an assurance
as to the future viability of the Company nor of the efficiency or effectiveness with which the management has conducted the
affairs of the Company.

For N L Bhatia & Associates
Practicing Company Secretaries
UIN: P1996MH055800

N L Bhatia

Managing Partner

FCS: 1176

Place: Mumbai CP.No.422
Date: June 26,2020 UDIN: F001176B000386583
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PRACTICING COMPANY SECRETARIES’
CERTIFICATE ON CORPORATE GOVERNANCE

To,
The Members,
Parag Milk Foods Limited

We have examined all the relevant records of Parag Milk Foods Limited (‘the Company’) for the purpose of certifying compliance of
the conditions of Corporate Governance under Chapter IV to the Securities and Exchange Board of India (Listing Obligations and
Disclosure Requirements) Regulations, 2015 (‘Listing Regulations’) for the period from April 01, 2019 to March 31, 2020. We have
obtained all the information and explanations which to the best of our knowledge and belief were necessary for the purpose
of certification.

The compliance of conditions of Corporate Governance is the responsibility of the Management. Our examination was limited to
procedures and implementation process adopted by the Company for ensuring the compliance of the conditions of the Corporate
Governance. This certificate is neither an audit nor an expression of opinion on the financial statements of the Company.

In our opinion and to the best of our information and according to the explanations and information furnished to us, we certify that
the Company has complied with all the conditions of Corporate Governance as stipulated in the Listing Regulations.

We further state that such compliance is neither an assurance as to the future viability of the Company nor the efficiency or
effectiveness with which the Management has conducted the affairs of the Company.

For N L Bhatia & Associates
Practising Company Secretaries
UIN: P1996MH055800

N L Bhatia

Managing Partner

FCS: 1176

Place: Mumbai CP.No. 422
Date: June 26,2020 UDIN: FO01176B000386583
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Business Responsibility Report

[Pursuant to Regulation 34(2)(f) of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015]

The Company’s Business Responsibility Report (“BRR”) 2019-20 follows the National Voluntary Guidelines (“NVGs”) on Social,
Environmental and Economic Responsibilities of Business, as notified by the Ministry of Corporate Affairs (MCA), Government
of India containing all the nine principles and is in accordance with the Regulation 34(2) (f) of the SEBI (Listing Obligations and
Disclosure Requirements) Regulations 2015, (“SEBI Listing Regulations”)

This BRR delineates Parag Milk Foods Limited endeavors to conduct business with responsibility and accountability towards all its
stakeholders in order to create sustainable value for them and to enhance their quality of life. This BRR is in line with the format

prescribed under the SEBI Listing Regulations.

SECTION A: GENERAL INFORMATION ABOUT THE COMPANY

Sr.

No. Particulars Company Information
1 Corporate Identity Number (CIN) of the L15204PN1992PLC070209
Company
2 Name of the Company Parag Milk Foods Limited
3 Registered Address Flat No.1, Plot No.19, Nav Rajasthan Soc., Behind Ratna Memorial Hospital,
S.B. Road, Shivaji Nagar Pune, MH 411016 India
4 Website www.paragmilkfoods.com
5 E-mail id investors@paragmilkfoods.com
6 Financial Year reported April 01,2019 to March 31,2020
7 Sector(s) that the Company is engaged in Manufacture of dairy products (NIC Code 1050)
(industrial activity code-wise)
8 List three key products/services that the Value Added Products (such as ghee, cheese, paneer, curd, buttermilk, lassi, gulab jamun mix,
Company manufactures/provides whey protein powders, etc.),
(as in balance sheet) Liquid Milk, Skimmed Milk Powder
9 Total number of locations where business (a) Not Applicable
activity is undertaken by the Company: (b) i. Three manufacturing facilities at Manchar in Maharashtra, Palamaner in Andhra
(a)  Number of International Locations Pradesh, and Sonipat in Haryana.
(Provide details of major 5) ii. Registered office at Pune, corporate offices in Mumbai, Pune and Delhi.
(b) Number of National Locations iii. 19 Depots at various locations across India and pan-India distribution network
comprising of 3,000+ distributors and more than 3.5 Lakh retail touchpoints.
(One Regional Distributor Centre)
10  Markets served by the Company - Local/State/ The Company sells its products across all states in India as well as exports its products to several

National/International

countries around the world as UAE, Singapore, Mauritius, Oman, Kuwait, Saudi Arabia, Congo,
Hong Kong, Philippines, Sri Lanka, Bangladesh, Maldives, USA Thailand, Nepal , Bhutan, to a
major QSR across GCC countries.

SECTION B: FINANCIAL DETAILS OF THE COMPANY

ilo. Particulars Company Information
1 Paid up Capital (3): ¥841.15 Million
2 Total Turnover (3): % 23,941.96 Million (Standalone)
3 Total profit after taxes (%): % 906.38 Million
4 Total Spending on Corporate Social As per Section 135 of the Companies Act, 2013 read with the rules made thereunder, the
Responsibility (CSR) as percentage of profit Company is required to spend T 21.74 Million which is 2% of the average net profit (calculated
after tax (%): in terms of Section 198 and other provisions of the Companies Act, 2013) in the preceding three
financial years.
However the Company has spent only ¥ 10.78 Million on CSR activities for FY 2019-20. The
unspent amount being ¥10.96 Million For FY 2019-20.
5 List of activities in which expenditure in 4 The details of CSR activities undertaken for FY 2019-2020 are provided in Annexure-III of the

above has been incurred:-

Directors’ Report.
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SECTION C: OTHER DETAILS

Sr.

No. Particulars Company Information

1 Does the Company have any Subsidiary Yes, Parag Milk Foods Limited has 1 wholly-owned Subsidiary as on March 31, 2020.
Company/ Companies?

2 Do the Subsidiary Company/Companies The subsidiary company being a separate legal entity defines its own initiatives specific to its
participate in the BR Initiatives of the parent  business context as per rules and regulations as may be applicable to them whilst having access
company? If yes, then indicate the number of  to information and expertise residing with the Parent company.
such subsidiary company(s):

3 Do any other entity/entities (e.g. suppliers, Other entities such as suppliers, clients and others with whom the Company does its business,
distributors etc.) that the Company does do not participate in BR initiatives of the Company.

business with, participate in the BR initiatives
of the Company? If yes, then indicate the
percentage of such entity/entities? [Less than
30%, 30-60%, More than 60%)]:

SECTION D: BR INFORMATION

1. Details of Director/Directors responsible for BR

(a) Details of the Director/Directors responsible for implementation of the BR policy/policies
Corporate Policies including the Business Responsibility Policies of the Company are engrained in day-to-day business
operations of the Company and are implemented by the management and it is responsibility of concerned functionary or head
of the department in charge of the relevant functions at various offices / manufacturing facilities of the Company. Mr. Pritam
Prakash Shah, Managing Director of the Company oversees the implementation of the BR policies keeping in view the
executives’ feedback and reporting.

(b) Details of the BR head

No. Particulars Details

1 DIN Number (if applicable) 01127247

2 Name Pritam Prakash Shah

3 Designation Managing Director

4 Telephone number 022-4300 5555

5 e-mail id investors@paragmilkfoods.com

2. Principle-wise BR Policy / policies (as per NVGs):

The National Voluntary Guidelines on Social, Environmental and Economic Responsibilities of Business (NVGs) released by the
Ministry of Corporate Affairs has adopted nine areas of Business Responsibility. These briefly are as under:

Principle 1(P1)  Businesses should conduct and govern themselves with Ethics, Transparency and Accountability.

Principle 2 (P2)  Businesses should provide goods and services that are safe and contribute to sustainability throughout their life cycle.

Principle 3(P3). Businesses should promote the well-being of all employees.

Principle 4 (P4)  Businesses should respect the interests of, and be responsive towards all stakeholders, especially those who are disadvantaged,

vulnerable and marginalised.

Principle 5(P5)  Businesses should respect and promote human rights.

Principle 6 (P6)  Businesses should respect, protect and make efforts to restore the environment.

Principle 7 (P7)  Businesses when engaged in influencing public and regulatory policy, should do so in a responsible manner.

Principle 8 (P8)  Businesses should support inclusive growth and equitable development.

Principle 9 (P9)  Businesses should engage with and provide value to their customers and consumers in a responsible manner.

BR Policies and coverage of NVG Nine principles:

(a) Details of compliance (Reply in Y/N)

No. Questions P1 P2 P3 P4 P5 P6 P7 P8 P9
1 Do you have a policy/ policies for the Principles? Y Y Y Y Y Y Y Y Y
2 Has the policy being formulated in Consultation with the relevant Y Y Y Y Y Y Y Y Y

stakeholders?

Does the policy conform to any national / international standards?  Yes, the policies conform to the principles of NVGs, the Companies Act,
If yes, specify? (50 words) 2013 and International Standards of ISO-22000, ISO-14001, ISO 50001,
OHSAS 18001 as applicable to the respective polices.
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P2 P3 P4 P5 P6 P7 P8 P9

Policies mandated under the Companies Act, 2013 and SEBI (Listing
Obligations and Disclosure Requirements) Regulations, 2015 are approved
by the Board and other applicable policies are approved by the Managing
Director or Functional Heads of the Company as appropriate.

5 Does the company have a specified committee of the Board/ The Company has Audit Committee, Internal Complaints Committee,
Director/ Official to oversee the implementation of the policy? Stakeholders Relationship Committee, Nomination & Remuneration
Committee, CSR Committee and also adequate internal control systems to
oversee the implementation of policies.
6 Indicate the link for the policy to be viewed online? All the policies except HR policies can be viewed at https://
www.paragmilkfoods.com /policies. HR policies are restricted to
employees of the Company.
7 Has the policy been formally communicated to all relevant internal Y Y Y Y Y Y Y Y Y
and external stakeholders?
8 Does the company have in-house structure to implement the policy/ Y Y Y Y Y Y Y Y Y
policies.
9 Does the Company have a grievance redressal mechanism related Y Y Y Y Y Y Y Y Y
to the policy/ policies to address stakeholders’ grievances related to
the policy/ policies?
10 Hasthe company carried out independent audit/ evaluation of the N N N N N N N N N
working of this policy by an internal or external agency?
The Company is working on developing and improving its system for
evaluating the implementation of the policies. The policies are evaluated
internally from time to time and updated whenever required.
(b) If answer to the question at serial number 1 against any principle, is ‘N0, please explain why: (Tick up to 2 options):
Not Applicable
3. Governancerelated to BR

Indicate the frequency with which the Board of Directors, Committee of
the Board or CEO to assess the BR performance of the Company. Within
3 months, 3-6 months, Annually, More than 1 year

The Board of Directors of the Company/ its Committees assess the
various business responsibility initiatives undertaken by the Company
at various Board and Committee Meetings which typically take place
every quarter.

Does the Company publish a BR or a Sustainability Report? What is the
hyperlink for viewing this report? How frequently it is published?

The Company provides details of its business responsibility and
sustainability initiatives in its Annual Report and the same can be accessed
on the website of the Company i.e. www.paragmilkfoods.com

SECTION E: PRINCIPLE-WISE PERFORMANCE

Principle 1: (Businesses should conduct and govern
themselves with Ethics, Transparency and Accountability)

1.

Does the policy relating to ethics, bribery and corruption
cover only the company? Yes/ No. Does it extend to the
Group/Joint Ventures/ Suppliers/Contractors/NGOs /
Others?

The Company policies such as the Policy on Code of Conduct
for Board Directors and Senior Management, Policy for
Prevention of Insider Trading for regulating, monitoring
and reporting of Trades by Designated Persons, Internal
Code of practices & procedures for fair disclosure of UPSI,
HR policy, Policy on Sexual Harassment at Workplace
(Prevention, Prohibition and Redressal), Whistle Blower
Policy, Policy on Related Party Transactions adopted by
the Company and the Appointment letter executed by each
employee when joining the Company and the governance
structure inter alia covers the issues, related to ethics,
accountability, conflict of interest and ensures that every
transactionis transparent. Every employee of the Company

and its subsidiary are required to mandatorily adhere to
the Company policies.

The Suppliers/ Contractors/ NGOs whilst dealing with the
Company are encouraged to maintain ethical standards
in all their practices and transactions with the Company.
The Company believes in conducting its business without
compromising on the ethical values of its employees,
stakeholders or the organisation.

How many stakeholder complaints have been received
in the past financial year and what percentage was
satisfactorily resolved by the management? If so, provide
details thereof, in about 50 words or so.

Details relating to complaints from investors during the
financial years and redressal thereof is given in Corporate
Governance Report contained in this Annual Report.
These complaints were resolved to the satisfaction of the
Stakeholders. Investors’ grievances are handled by the
investor’s grievances team as and when voiced and are
reviewed periodically. The Company has also in place a
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Whistle Blower Mechanism, which enables Directors and
employees to voice their concerns or observations without
fear.ltallowsreportingofinstancesrelatingtoany unethical
or unacceptable business practice or event of misconduct/
unethical behaviour, actual or suspected fraud and violation
of the Company’s polices, among others. Instances can
be directly reported to the Audit Committee. The policy
provides adequate safeguards against victimisation of
persons who make use of this mechanism. Additionally, the
complaints, grievances or views from other stakeholders
are dealt with by the respective departments/functions
within the Company.

Principle 2: (Businesses should provide goods and services
that are safe and contribute to sustainability throughout
their life cycle)

1.

List up to 3 of your products or services whose design has
incorporated social or environmental concerns, risks and/
or opportunities.

Gowardhan Ghee
Gowardhan Paneer

Pride of Cows

All our packaging material is made from environmental friendly
materials and can be recycled.

2.
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For each such product, provide the following details in
respect of resource use (energy, water, raw material etc.)
per unit of product(optional):

The Company is conscious about the judicious use of
water, energy and resources in the course of production
and manufacturing activities. Additional details relating
to energy and others are given in the Annexure IV to the
Board Report contained in this Annual Report.

Does the company have procedures in place for
sustainable sourcing (including transportation)? If yes,
what percentage of your inputs was sourced sustainably?
Also, provide details thereof, in about 50 words or so.

A major part of the Company’s raw material is raw milk,
which is sources from 2 Lakh+ farmers and is therefore
a 100% sustainable sourcing. The Company maintains
a healthy relationship with its suppliers, vendors and
other service providers and the business practices of the
Company include them in its growth. The process of vendor
selection and registration lays emphasis on safe working
conditions, prevention of child labour, business ethics and
general housekeeping by the vendor.

Has the company taken any steps to procure goods
and services from local & small producers, including
communities surrounding their place of work?

If yes, what steps have been taken to improve their
capacity and capability of local and small vendors?

The Company procures milk, which is a major part of its raw
materials sourced, from the local farmers in the vicinity of
its manufacturing facilities. The Company procures daily
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from more than 2 Lakh farmers located in five states of the
country and hence supports them by ensuring a source of
livelihood for them. The company also provides ancillary
services such as supplying farmers with cattle feed at
subsidised rates, free health checkups and vaccinations
for their cattle and educating them about the ways of
improving the productivity and yield of their cows.

The Company is helping farmers procure consistent cattle
feed and meet the forage requirements of its cattle.
The Company is now expanding its forage production at a
large scale at Survarna Bhumi located at BOTA where the
Company will be focusing on cultivating different varieties
of green maize and sorghum (jowar). This fresh crop is
harvested and processed on site which is then packed in
bails to preserve the nutrients with very long shelf-life.
These bails are then sold to the needy farmers, who can
use fresh green feed round the year.

The Company is also creating awareness of the importance
of quality forage through various workshops and
seminars and is conducting various outreach programs
for our community to educate them on best practices in
dairy farming. In these ways, the Company is backward
integrating and is taking step towards strengthening the
livelihood of the Company’s extended family - its farmers.

The Company, wherever possible, endeavors to support and
encourage employment among communities surrounding
its place of work and has generated large-scale employment
in the villages it operates in. The Company also procures
goods and services from vendors in the areas surrounding
its manufacturing facilities including transportation and
labour/staff. The Company also obtains services from local
and small service providers for maintenance and repairs of
building, plant and machineries.

Does the company have a mechanism to recycle products
and waste? If yes what is the percentage of recycling of
products and waste (separately as <5%, 5-10%, >10%).
Also, provide details thereof, in about 50 words or so.

The Bhagyalaxmi Dairy Farm, a wholly-owned subsidiary of
the Company, is a “Zero wastage farm” which furthers the
Company’s sustainability agenda by reducing, reusing, and
recycling the waste that the farm generates. At the farm,
a bio-gas plant as well as solar panels have been installed
that generate captive electricity for the farm’s own
energy consumption using cow waste such as manure
and urine. Moreover, the by-products of the bio-gas plant
are converted into a range of organic fertilisers which are
provided to farmers. All these fertilisers work on the soil of
the farmer’s crops, which when fed to their cattle, provides
them with the required nutrition which results in high yield
of their cattle.

The waste water from the plant has solid waste containing
FOG (Fats, Oils and Grease) which is passed through
Dissolved Air Floatation (DAF) to reduce TSS and is then
passed through a Centrifuge (Decanter) which separates
the solid and water. The solid part is then dried on sludge
drying beds and is used as bio compost (organic manure)



after mixing with other fertilisers. The solid waste
is less than 2%.

At the ETP plant more than 60% of the waste water is
recycled through the following steps - Primary treatment by
DAF followed by anaerobic treatment, aerobic treatment,
MBR followed by MGF,ACF and RO. This permeate water
is used inside the plant for cooling towers, floor cleaning,
gardening and toilets.

All sealing water, condensate from the evaporator is
reutilised for cooling towers, CIP stations, hygiene stations
and boiler and 12% of fresh water, 90% of steam condensate
and 90 % of the Milk condensate is recovered.

Principle 3: (Businesses should promote the well-being of
all employees)

The Company firmly believes that the knowledge, expertise
and passion of its employees drive the growth of the Company.
It provides the work environment that promotes well-being
of its employees while giving them various opportunities to
grow. It has adopted various policies, procedures, manuals and
conducted various training programs, workshops for the growth,
protection and welfare of the employees.

1.

Please indicate the Total number of employees.

The Company has 1,718 permanent employees (excluding
subsidiary’s) as on March 31, 2020.

Please indicate the Total number of employees hired on
temporary/contractual/casual basis.

The Company has a total of more than 1,038 employees
hired on temporary/contractual/casual basis as on
March 31, 2020.

Please indicate the Number of permanent women
employees.

The Company has 96 permanent women employees as on
March 31, 2020.

Please indicate the Number of permanent employees
with disabilities.

The Company has 1 permanent employee in the above
category as on March 31, 2020.

Do you have an employee association that is recognised
by management?

NO, there are No employee associations, which are
recognised by the management.

What percentage of your permanent employees is
members of this recognised employee association?

Nil

Please indicate the Number of complaints relating to

child labour, forced labour, involuntary labour, sexual
harassment in the last financial year and pending, as on
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the end of the financial year.

No of N? of

" complaints

No. Category complaints pending as
. filed during the

on end of the

financial year L
financial year

1 Child labour/forced labour/

. NIL NIL
involuntary labour
2 Sexual harassment NIL NIL
3 Discriminatory employment NIL NIL

8. What percentage of your under mentioned employees
were given safety & skill up- gradation training in the last
year?

(a) Permanent Employees-100%

(b) Permanent Women Employees - 100%

(c) Casual/Temporary/Contractual Employees -100%
(d) Employees with Disabilities-100%

Principle 4: (Businesses should respect the interests of, and
be responsive towards all stakeholders, especially those
who are disadvantaged, vulnerable and marginalised)

1. Hasthe company mapped its internal and external
stakeholders? Yes/NO
Yes.

Investor Engagement

The Company regularly interacts with its shareholders
and investors and keeps them updated on the Company’s
business activities through Quarterly Earning’s Calls,
one-on-one and group meetings, Investor Days,
participation at investor conferences, roadshows,
annual report, media releases, Company’s website and
subject-specific communications. The Annual General
Meeting gives the shareholders an opportunity to engage
directly with the Board of Directors and the Management.
During this meeting, the Board engages with shareholders
and answers their queries on varied subjects.

The Company has a designated e-mail address for
shareholders. The Investor Relations team regularly
engages with the investor community and shareholders to
resolve queries, grievances, if any, and provides guidance
to them on any Company-related matters.

Statutory bodies

The Company participates and engages with the
government, regulators and legislators, both directly and
through trade associations, towards legislative framework
which may affect the Company’s business interests.

Employee Engagement

The Company believes that its employees are its key
stakeholder. During the period under review, the Company
has engaged with its employees through various programs
and activities such as:
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e Several employee training programs were conducted
to develop skills and overall capability building of
employees.

e A 3-day team building and bonding workshop was
conducted for all senior team members of the Company.

e |nitiated a healthy living and weight loss program for the
corporate office employees and had organised a talk by
fitness experts Shivom and Vrinda on the Fitness of the
Mind and Body.

e Surprise gift hampers, food and snacks were provided to
employees on several occasions. Organised a Financial
Planning workshop for all corporate employees.

e To promote bonhomie amongst teams, several festivals
such as Ganesh Chaturthi, Diwali, Christmas, Holi and
national days of importance including Republic and
Independence Day were celebrated by distributing
sweets and conducting competitions for employees.
Engagement with employees during the festival of
Navratri through colour coded dressing competitions.

Suppliers

Every day, we work with thousands of suppliers who are
helping us achieve success in the market. Our suppliers
help us innovate, create value, build capacity and
capability, deliver quality and service and drive market
transformation. We invest in long-term mutually beneficial
relationships with our key suppliers through our ‘Partner
to Win’ programme, so we can share capabilities and
co-innovate for shared growth.

Media

The Company engages with media to provide updates about
the developments in the Company. Regular interactions
with print, television and online media take place through
press releases, media events and results announcements.
The Company also ensures timely and appropriate
responses to media for any information requests within the
stipulated disclosure norms.

Out of the above, has the company identified the
disadvantaged, vulnerable & marginalised stakeholders.
Yes, the Company has identified the underprivileged
communities in and around its plants, business locations
and project sites. The Company conducts various
activities, which upholds its philosophy and values towards
underprivileged communities and serving the wider
interests of society. This helps in social and economic
development of the communities.

The Company identifies communities around its
manufacturing facilities, with a focus on improving lives of
women and children. The Company is committed towards
proactively engaging with all the employees, business
associates, customers and communities.

Are there any special initiatives taken by the company
to engage with the disadvantaged, vulnerable and
marginalised stakeholders. If so, provide details thereof,
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in about 50 words or so.

The Company has undertaken special initiatives for the
development of underprivileged communities in and
around its plants, business locations and project sites.
These initiatives are in the areas of preventive healthcare,
education, drinking water, sanitation, employability, skill
development, health care skilling, digital literacy, amongst
others. As a part of its business operations, the Company
supports various initiatives to create a greener and safer
world. The Company’s initiative about ‘Go Green'’ is given
in this Report. Further details of CSR initiatives by the
Company are included in a report on CSR activities forming
part of this Annual Report.

Principle 5 : (Businesses should respect and promote
human rights)

1.

Does the policy of the Company on human rights cover
only the Company or extend to the Group/ Joint Ventures/
Suppliers/ Contractors/ NGOs/ Others?

The Company firmly believes in upholding and promoting
human rights. Human Rights are protected under Code
of Business Conduct, Whistle Blower Policy, Anti-Sexual
Harassment Policy, Labour and Employee Welfare Policies.

Grievance Redressal Systems are put in place like Internal
Complaints Committee which resolves the issues reported
in an expeditious manner.

The Company supports and respects the protection of
internationally proclaimed human rights, labour standards
and takes into account environmental protection measures.

Business should respect and promote human rights

The Company seeks to uphold and promote humanrightsin
its operations, in relationships with business and partners
through its human rights policy.

The Company’s human rights policy recognises the
following priority issues: compliance with applicable labour
laws, zero tolerance to child, forced or compulsory labour
in operations and supply chains, equal opportunity, provide
opportunities for all employees to express concerns
and seek redressal, health and safety of employees, and
the respect and support of social and cultural norms of
local communities.

In order to ensure no child labour in its operations, the
Company documents age proofs and PAN cards or identical
proof of all candidates hired or contracted. The Company
ensures non-discrimination while communicating the
job description through recruitment channels to give
equal opportunity to all candidates irrespective of their
caste, race, religion or gender. The Company has also
ensured that stakeholders including consumers and
communities impacted by the business have access to a
grievance mechanism.

No material complaint related to violation of fundamental
human rights of individuals was received during the
financial year.



How many stakeholder complaints have been received
in the past financial year and what percentage was
satisfactorily resolved by the management?

The Company has not received any complaint regarding
human rights violation.

Principle 6-: Businesses should respect, protect, and make
efforts to restore the environment

1.

Does the policy related to Principle 6 cover only the
company or extends to the Group/Joint Ventures/
Suppliers/Contractors/NGOs/others.

Yes, the Company’s policy is extended to the entire
group including its subsidiary. The Company ensures
that the policy is implemented at all levels and the
Suppliers/Contractors/NGOs dealing with the Company
are also encouraged to maintain ethical standards in all
their practices.

Does the company have strategies/ initiatives to address
global environmental issues such as climate change,
global warming, etc? Y/N. If yes, please give hyperlink for
webpage etc.

The Company has always been committed to sustainable
growth, which includes it's responsibility towards its
customers as well as towards the environment. It works
towards optimising the use of natural resources and
reducing the impact on the environment and has
certifications ISO-14001:2015  for Environment
Management System and ISO 50001:2018 for Energy
Management Systems for its plants. The Company ensures
the use of technology, is using solar energy at its farm,
undertakes measures for protection of the environment
through focus on carbon emission, water, air pollution,
waste management, use of renewable and clean energy.

The Company understands the importance of sustainability
and has taken effective steps to preserve the environment.
The Company has a robust and the latest equipped
technology for our Effluent Treatment Plant (ETP). The ETP
at Manchar has a capacity of 2.6 MLD. To treat this effluent,
the Company is using DAF, anaerobic, IC reactor, aerobic
and MBR. Effluent output is COD less than 80 ppm, BOD
less than 20, TSS less than 5, and FOG nil. After MBR, water
goes for further treatment through RO and it is reused for
various suitable purpose. During the treatment, 300-meter
cube per hour bio gas is generated and the H2S is scrubbed
and fed to the bio gas generator to produce the electricity.

Water, being the most important commodity in today’s
time, the Company has taken special care to recycle, reuse
and optimise the use of this natural resource. Our Effluent
treatment plant is Anaerobic with USB, and has the
capacity to handle liquid effluent of 1000 m3 with COD
upto 5000mg /I and give outlet of less than 150 mg/I COD.
The sludge coming out of ETP is converted into manure
by using vermicomposting process and distributed to
local farmers. The clean water from ETP is distributed by
a network of pipelines to the farmers in the surrounding
areas. The ETP plant also produces biogas, which is
redirected to the staff canteen and is used for cooking.

3.

4.
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We have also planted 5,000 trees in the surrounding
areas over last year and are developing the land opposite
the plant for plantations that will include 22 varieties of
plants and trees.

In line with the Company’s commitment towards
conservation of energy, all its units continue with their
efforts to reduce wastage, optimise consumption and
also to improve energy efficiency through innovative
measures such as :

1. Installation and commission of Thiopag, a
desulphurisation plantat ETP for methane purification
with a of capacity 400Nm3/Hr.

2. Installation of 850KW Bio-gas engine and the use of
ETP gas from the IC reactor.

3. Installation of VFD (55KW) at Powder Plant for
optimum power consumption.

4. Installation of Additional Heat Recovery economiser
to cool down fuel gas temperature at Dryer.

5. Installed sealing and cooling water recirculation
arrangement for filtration plant separators.

6. At the Whey Plant, we have replaced 1 X 2 Fixture T5
of 120 Watt with LED bay Light of 40 Watt (total 30
Fixtures replaced).

7. Installed APFC panel for improvement in power factor
of electric consumption from 0.95 to 0.99.

8. Installed Online Oxygen analyzer and controller for
improvement boiler efficiency.

Does the company identify and assess potential
environmental risks?
Yes

Does the company have any project related to Clean
Development Mechanism? If so, provide details thereof,
in about 50 words or so. Also, if Yes, whether any
environmental compliance report is filed?

The Company adheres to all rules, regulations, standards
framed by Central Pollution Control Board (“CPCB”) and
State Pollution Control Board (“SPCB”) of respective states
where the Company’s plants are situated. Compliances of
these rules, regulations and standards are being checked
by internal auditors.

Has the company undertaken any other initiatives on -
clean technology, energy efficiency, renewable energy,
etc. Y/N. If yes, please give hyperlink for web page etc.
The Company strives to adopt process improvement
measures and invest in efficient technologies to reduce its
impact on the environment.

The details of initiatives taken for conservation of energy
are given in Annexure-1V to the Board’s Report and the
same is disclosed on the website of the Company.
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6. Are the Emissions/Waste generated by the company

within the permissible limits given by CPCB/SPCB for the
financial year being reported?
Yes. All the factories file periodic statutory declarations
with the pollution control boards on the emissions and
waste generated and they are within permissible limits
granted by the pollution control board.

7. Number of show cause/ legal notices received from CPCB/
SPCB which are pending (i.e. not resolved to satisfaction)
as on end of Financial Year.

The Company has not received any show cause/ legal
notices either from CPCB or SPCB which is pending as on
March 31, 2020.

Principle 7: (Businesses, when engaged in influencing public
and regulatory policy, should do so in a responsible manner)

The Company extends its support to various business
associations and supports / advocates on Industry related
policies, export policies etc, whenever necessary, keeping in
view the interest of various stakeholders.

The Company focuses on building excellence in manufacturing
food products, while interacting with key stakeholders.
The senior leadership team continue to share invaluable
experience to provide incisive insights at various conferences
involving industry leaders that give inputs to key decision
makers framing policies. The Company learns from the best
practices of others and collaborate with various trade and
industry associations.

1. Is your company a member of any trade and chamber or
association? If Yes, Name only those major ones that your
business deals with:

(a) Federation of Indian export organisation (FIEO).

(b) Confederation of Indian Industries (Cll),
(c) Indian Dairy Assoiciation (IDA).

2. Have you advocated/lobbied through above associations
for the advancement or improvement of public good? Yes/
No; if yes specify the broad areas ( drop box: Governance
and Administration, Economic Reforms, Inclusive
Development Policies, Energy security, Water, Food
Security, Sustainable Business Principles, Others)
The Company extends its support to various business
associations and supports / advocates on Industry related
policies, export policies etc, whenever necessary, keeping
in view the interest of various stakeholders.

Principle 8: (Businesses should support inclusive growth
and equitable development)

The Company supports the principle of inclusive growth
and equitable development through its Corporate Social
Responsibility initiatives and also through its core business.

1. Doesthecompany have specified programmes/initiatives/
projects in pursuit of the policy related to Principle 8? If
yes details thereof.

The Company executes its CSR initiatives through
various programs/ initiatives, the details of which are
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given in Annexure-llIl - CSR Report forming part of the
Board’s Report.

Are the programmes/projects undertaken through in-
house team/own foundation/external NGO/government
structures/any other organisation?

Given in Annexure Ill to Directors Report.

Have you done any impact assessment of your initiative?
The Company assesses the impact of the CSR Projects and
Programs undertaken at its Board and CSR Committee
meetings. An update on the CSR project and programs is
placed at the Board and CSR Committee meetings for their
review and assessment.

What is your company’s direct contribution to community
development projects- Amount in ¥ and the details of the
projects undertaken.

The Company has spent ¥ 10.78 Million as part of its CSR
initiatives for FY 2019-20. Details of the projects are
provided in Annexure-lll - CSR Report forming part of
Board'’s Report.

Have you taken steps to ensure that this community
development initiative is successfully adopted by the
community? Please explain in 50 words, or so.

Yes. As a part of CSR, we have provided help and assistance
to needy people in the vicinity area of factories. We monitor
to the extent possible after execution of the CSR Project.
We believe that this community development initiative is
successfully adopted by the community since the same is
about basic needs.

In this unprecedented situation of Covid-19, the Company
has undertaken several initiatives in the community
surrounding the Manchar plant:

e Donated several food packets and meals to essential
workers like transporters, drivers, etc.

e |nitiated community kitchens and provided free food
to people around our plants & provided support to
vulnerable sections of the society.

e Assisted local hospitals & their staff (COVID warriors)
by providing them essential equipment & food.

e Assisted employees in need by providing financial
support.

e 5,000+ families are being supported by providing them
with grocery packages.

e 3,000+ people are being provided with healthy meals
prepared in the company canteen on a daily basis.

e Sanitisation of Manchar and nearby villages.

e Covid-19 Awareness program conducted in surrounding
school and colleges.

e At the plant, immunity booster foods were provided to
employees.



Besides Covid-19 related initiatives, further community
development and CSR initiatives are as below:

e Drinking water was provided after the cyclone “Nisarga”
calamity in Ambegaon Taluka that had lost electricity
supply.

e Daily provided milk to dumb and deaf school children.

e Free Biscuits distributed to all schools and colleges
in Awasari Khurd on the occasion of Republic and
Independence Day.

e Food, groceries and essentials were provided to people
in the Sangali & Kolhapur areas that were affected by
floods.

e Organised a Cancer camp for farmers at SDH Manchar.

e Worked with farmers on skill development to increase
their milk yield and income.

e Old animal’s upbringing at Panjrapole.

e The company has been conducting Free MS-CIT
course to needy children’s and villager school students
(38 Students)

e TreePlantationswere conducted at surroundingvillages.

Principle 9: (Businesses should engage with and provide
value to their customers and consumers in a responsible
manner)

1. Whatpercentage of customer complaints/consumer cases
are pending as on the end of financial year?
The Company’s commitment to provide world-class
products to consumers has made it one of the most trusted,
valuable and popular brands among Indian consumers.
The Company has been providing value to its consumers
since years without any compromise and has put in place
an effective consumer complaints redressal system.
The Company discloses the necessary information on its
products to promote consumer awareness, market its
products in a responsible manner and exercises due care in
the utilisation of natural resources.

A well-established system is in place for dealing with
customer feedback and complaints. Customers are
provided multiple options to connect with the Company
through email, telephone, website, social media, feedback
forms, etc. All complaints are appropriately addressed and
all efforts are taken to resolve the same

2. Does the company display product information on the
product label, over and above what is mandated as per
local laws? Yes/No/N.A. /Remarks(additional information)
All Company products comply with the applicable acts
and regulations such as the Food Safety and Standards
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Act, Regulations for Labels and Pack Information, Drugs
and Cosmetics Act, Legal Metrology Act, Bureau of Indian
Standards Specifications, Trademark Act and Copyright
Act, and Plastic Waste Management Rules, 2016.

The Company displays additional information on the
product label, over and above the mandated information
e.g. product claims, storage directions etc. which varies
from product to product. This additional information is
provided to keep the consumers aware.

The Company is committed to building trust by disclosing
information truthfully and factually including cautionary
statements and through transparent communication.

The Company ensures that its products are safe and
provides clear information on the safe and responsible
usage of their products. The Company upholds the
consumer’s right to information about the products by
maintaining transparency of ingredients, nutritional values
and the health properties of its products.

The Company always endeavours that its advertising and
communications do not mislead or confuse the consumers
or violate any of the principles regulating such matters.
The Company adheres to the principles and codes in the
areaof advertising and marketing developed by Advertising
Standards Council of India (ASCI).

Is there any case filed by any stakeholder against the
company regarding unfair trade practices, irresponsible
advertising and/or anti-competitive behavior during the
last five years and pending as on end of financial year. If
so, provide details thereof, in about 50 words or so.

The Company does not have any stakeholder complaints
with regard to unethical or unfair trade practices,
irresponsible advertising and/or anti-competitive behavior,
which are pending as on March 31, 2020.

Did your company carry out any consumer survey /
consumer satisfaction trends?

Yes, Consumer Satisfaction Surveys are being conducted
periodically to assess the consumer satisfaction levels and
consumer’s trends.

The Company continuously carries out consumer surveys
to understand consumer feedback, product satisfaction
and preference while measuring consumer response and
satisfaction regularly through the Company’s continuous
and periodic tracking studies through a random sampling
approach among target consumers.
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Independent Auditor’s Report

To the Members of Parag Milk Foods Limited

REPORT ON THE AUDIT OF THE STANDALONE IND AS
FINANCIAL STATEMENTS

OPINION

We have audited the accompanying Standalone Ind AS Financial
Statements of Parag Milk Foods Limited (“the Company”),
which comprise the Balance Sheet as at March 31, 2020, the
Statement of Profit and Loss (including Other Comprehensive
Income), the Statement of Changes in Equity and the Statement
of Cash Flows for the year then ended, and notes to the
Standalone Ind AS Financial Statements including a summary
of significant accounting policies and other explanatory
information (hereinafter referred to as “Standalone Ind AS
Financial Statements”).

In our opinion and to the best of our information and according
to the explanations given to us, the aforesaid Standalone Ind
AS Financial Statements give the information required by the
Companies Act, 2013 (“the Act”) in the manner so required
and give a true and fair view in conformity with the accounting
principles generally accepted in India including the Indian
Accounting Standards (“Ind AS”) prescribed under section 133
of the Act, of the state of affairs of the Company as at March 31,
2020, its profit (including other comprehensive income), changes
in equity and its cash flows for the year ended on that date.

Sr. No. Key audit matter

1. Valuation of Trade Receivables
(Refer to Note 3(c)(i) ‘Accounting
policy on Impairment of financial
assets’, note 11 ‘Trade receivables’ (b)
and 36A ‘Financial Risk Management-
Credit Risk’ to the Standalone Ind AS
Financial Statements)

As at March 31, 2020, the trade
receivables balance excluding
provisions included in note 11 were

(c) Control testing:

BASIS FOR OPINION

We conducted our audit in accordance with Standards on
Auditing (SAs) specified under Section 143(10) of the Act.
Ourresponsibilitiesunder those Standards are further described
in the Auditor’s Responsibilities for the Audit of the Standalone
Ind AS Financial Statements section of our report. We are
independent of the Company in accordance with the Code of
Ethics issued by the Institute of Chartered Accountants of India
(“ICAI”) together with the ethical requirements that are relevant
to our audit of the Standalone Ind AS Financial Statements
under the provisions of the Act and Rules thereunder, and we
have fulfilled our other ethical responsibilities in accordance
with these requirements and the Code of Ethics. We believe
that the audit evidence we have obtained is sufficient and
appropriate to provide a basis for our opinion on the Standalone
Ind AS Financial Statements.

KEY AUDIT MATTERS

Key audit matters are those matters that, in our professional
judgment, were of most significance inour audit of the Standalone
Ind AS Financial Statements of the current year. These matters
were addressed in the context of our audit of the Standalone Ind
AS Financial Statements as a whole, and in forming our opinion
thereon, and we do not provide a separate opinion on these
matters. We have determined the matters described below to
be the key audit matters to be communicated in our report.

How our audit addressed the key audit matter

Our audit procedures included but were not limited to the following :

(a) Understandingthe trade receivables process with regards to valuation and evaluation of controls
designed and implemented by the management.

Assessment of the appropriateness of the Company’s credit risk policy and obtaining an
understanding on management of credit risk.

e Obtaining an understanding on credit approvals, establishing credit limits and continuous
monitoring of creditworthiness of customers to which the Company grants the credit in
normal course of business.

¥ 4,140.80 Million. °

We have identified valuation of
trade receivables as a key audit
matter on account of the significant
management judgment involved with
respect to the recoverability of trade
receivables and the provisions for
impairment of receivables, and the
importance of cash collection with
reference to the working capital
management of the business.

Obtaining understanding on how the Company establishes an allowance for doubtful debts
and impairment that represents its estimate of incurred losses in respect of trade receivables.

(d) Tests of details:

We have checked the ageing analysis, on a sample basis and subsequent receipt of the trade
receivables, to the source documents, including bank statements;

We have verified the underlying supporting documents like acceptance of invoices along
with various correspondence carried out by the management of the Company with trade
receivable for realization of money;

We have verified open invoices duly accepted by customers in order to ensure existence of
trade receivables;

We have verified the appropriateness of judgments regarding provisions for trade
receivables and assessment as to whether these provisions were calculated in accordance
with the Company’s provisioning policies.
We have conducted discussion with management as to the recoverability of the old
outstanding and corroborating management’s explanations with underlying documentation
and correspondence with the customers.
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EMPHASIS OF MATTER

We draw attention to Note 50 to the accompanying Standalone
Ind AS Financials Statements which explains the uncertainties
and the Management’s evaluation of the financial impact on
the Company due to lockdown and other restrictions imposed
on account of COVID-19 pandemic situation, for which a
definitive assessment of the impact is highly dependent upon
the circumstances as they evolve in the subsequent period.

Our opinion is not modified in respect of this matter.

OTHER INFORMATION

The Company’s Board of Directors is responsible for the other
information. The other information comprises the information
included in the Annual Report, but does not include the
Standalone Ind AS Financial Statements, Consolidated Ind AS
Financial Statements and our auditor’s report thereon.

Our opinion on the Standalone Ind AS Financial Statements
does not cover the other information and we do not express
any form of assurance conclusion thereon.

In connection with our audit of the Standalone Ind AS Financial
Statements, our responsibility is to read the other information
and, in doing so, consider whether the other information is
materially inconsistent with the Standalone Ind AS Financial
Statements or our knowledge obtained in the audit or
otherwise appears to be materially misstated.

If, based on the work we have performed, we conclude that
there is a material misstatement of this other information, we
are required to report that fact. We have nothing to report
in this regard.

RESPONSIBILITIES OF MANAGEMENT AND
THOSE CHARGED WITH GOVERNANCE FOR THE
STANDALONE IND AS FINANCIAL STATEMENTS

The Company’s Board of Directors is responsible for the
matters stated in section 134(5) of the Act with respect to the
preparation of these Standalone Ind AS Financial Statements
that give a true and fair view of the financial position, financial
performance (including other comprehensive income), changes
in equity and cash flows of the Company in accordance with
the accounting principles generally accepted in India, including
Ind AS prescribed under Section 133 of the Act, read with
the Companies (Indian Accounting Standards) Rules, 2015,
as amended. This responsibility also includes maintenance of
adequate accounting records in accordance with the provisions
of the Act for safeguarding of the assets of the Company and
for preventing and detecting frauds and other irregularities;
selection and application of appropriate accounting policies;
making judgments and estimates that are reasonable and
prudent; and design, implementation and maintenance of
adequate internal financial controls, that were operating
effectively for ensuring the accuracy and completeness of

Financial Statements
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the accounting records, relevant to the preparation and
presentation of the Standalone Ind AS Financial Statements
that give a true and fair view and are free from material
misstatement, whether due to fraud or error.

In preparing the Standalone Ind AS Financial Statements,
the Management is responsible for assessing the Company’s
ability to continue as a going concern, disclosing, as applicable,
matters related to going concern and using the going concern
basis of accounting unless management either intends to
liquidate the Company or to cease operations, or has no
realistic alternative but to do so.

Those Board of Directors are also responsible for overseeing
the Company’s financial reporting process.

AUDITOR’S RESPONSIBILITIES FOR THE AUDIT OF
THE STANDALONE IND AS FINANCIAL STATEMENTS

Our objectives are to obtain reasonable assurance about
whether the Standalone Ind AS Financial Statements as a
whole are free from material misstatement, whether due to
fraud or error, and to issue an auditor’s report that includes
our opinion. Reasonable assurance is a high level of assurance,
but is not a guarantee that an audit conducted in accordance
with SAs will always detect a material misstatement when it
exists. Misstatements can arise from fraud or error and are
considered material if, individually or in the aggregate, they
could reasonably be expected to influence the economic
decisions of users taken on the basis of this Standalone Ind
AS Financial Statements. As part of an audit in accordance
with SAs, we exercise professional judgment and maintain
professional skepticism throughout the audit. We also:

° Identify and assess the risks of material misstatement of
the Standalone Ind AS Financial Statements, whether due
to fraud or error, design and perform audit procedures
responsive to those risks, and obtain audit evidence that
is sufficient and appropriate to provide a basis for our
opinion. The risk of not detecting a material misstatement
resulting from fraud is higher than for one resulting from
error, as fraud may involve collusion, forgery, intentional
omissions, misrepresentations, or the override of
internal control.

e  Obtain an understanding of internal control relevant
to the audit in order to design audit procedures that
are appropriate in the circumstances. Under section
143(3)(i) of the Act, we are also responsible for expressing
our opinion on whether the Company has adequate
internal financial controls with reference to standalone
Ind AS financial statements in place and the operating
effectiveness of such controls.

e  Evaluate the appropriateness of accounting policies used

and the reasonableness of accounting estimates and
related disclosures made by the Management.
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e Conclude on the appropriateness of the Management’s
use of the going concern basis of accounting and, based
on the audit evidence obtained, whether a material
uncertainty exists related to events or conditions that
may cast significant doubt on the Company’s ability
to continue as a going concern. If we conclude that a
material uncertainty exists, we are required to draw
attention in our auditor’s report to the related disclosures
in the Standalone Ind AS Financial Statements or, if
such disclosures are inadequate, to modify our opinion.
Our conclusions are based on the audit evidence obtained
up to the date of our auditor’s report. However, future
events or conditions may cause the Company to cease to
continue as a going concern.

° Evaluatethe overall presentation, structure and content of
the Standalone Ind AS Financial Statements, including the
disclosures, and whether the Standalone Ind AS Financial
Statements represent the underlying transactions and
events in a manner that achieves fair presentation.

We communicate with those charged with governance
regarding, among other matters, the planned scope and
timing of the audit and significant audit findings, including
any significant deficiencies in internal control that we identify
during our audit.

We also provide those charged with governance with a
statement that we have complied with relevant ethical
requirements regarding independence, and to communicate
with them all relationships and other matters that may
reasonably be thought to bear on our independence, and where
applicable, related safeguards.

From the matters communicated with those charged with
governance, we determine those matters that were of most
significance in the audit of the Standalone Ind AS Financial
Statements of the current year and are therefore the key
audit matters. We describe these matters in our auditor’s
report unless law or regulation precludes public disclosure
about the matter or when, in extremely rare circumstances,
we determine that a matter should not be communicated in
our report because the adverse consequences of doing so
would reasonably be expected to outweigh the public interest
benefits of such communication.

REPORT ON OTHER LEGAL AND REGULATORY
REQUIREMENTS

(1) As required by the Companies (Auditor’s Report) Order,
2016 (“the Order”) issued by the Central Government
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of India in terms of section 143(11) of the Act, we give
in “Annexure 1", a statement on the matters specified in
paragraphs 3 and 4 of the Order, to the extent applicable.

As required by section 143(3) of the Act, we report that:

a.  Wehave sought and obtained all the information and
explanations which to the best of our knowledge and
belief were necessary for the purposes of our audit;

b.  In our opinion, proper books of account as required
by law have been kept by the Company so far as it
appears from our examination of those books;

c. The Balance Sheet, the Statement of Profit and
Loss (including Other Comprehensive Income), the
Statement of Changes in Equity and the Statement of
Cash Flows dealt with by this report are in agreement
with the books of account;

d. In our opinion, the aforesaid Standalone Ind AS
Financial Statements comply with the Ind AS
prescribed under section 133 of the Act read with
the Companies (Indian Accounting Standards) Rules,
2015, as amended;

e. Onthebasis of the written representations received
from the directors as on March 31, 2020, and taken
on record by the Board of Directors, none of the
directors is disqualified as on March 31, 2020 from
being appointed as a director in terms of section
164(2) of the Act;

f.  Withrespecttothe adequacy of the internal financial
controls with reference to financial statements of
the Company and the operating effectiveness of such
controls, refer to our separate reportin “Annexure 2”;

g.  With respect to the other matter to be included
in the Auditor’s Report in accordance with the
requirements of section 197(16) of the Act:

In our opinion and to the best of our information
and according to the explanations given to us, the
remuneration paid/ provided by the Company to its
directors during the year is in accordance with the
provisions of section 197 of the Act;

h.  With respect to the other matters to be included in
the Auditor’s Report in accordance with Rule 11 of
the Companies (Audit and Auditors) Rules, 2014, in



our opinion and to the best of our information and
according to the explanations given to us:

(i)

The Company has disclosed the impact of
pending litigations on its financial position in
its Standalone Ind AS Financial Statements -
Refer Note 41 on Contingent Liabilities to the
Standalone IND AS Financial Statements;

The Company did not have any long-term
contracts including derivative contracts.
Hence, the question of any material foreseeable
losses does not arise; and

The Year in Review Statutory Reports Financial Statements

<)

)

(iii) There were no amounts which were required

to be transferred to the Investor Education and
Protection Fund by the Company.

For Haribhakti & Co. LLP
Chartered Accountants
ICAI Firm Registration No.103523W / W100048

Snehal Shah

Partner

Membership No. 048539
UDIN: 20048539AAAABJ4819

Place: Mumbai
Date: June 29, 2020
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Annexure 1 to the Independent Auditor’s Report

[Referred to in paragraph 1 under ‘Report on Other Legal and Regulatory Requirements’ section in the Independent Auditor’s
Report of even date to the members of Parag Milk Foods Limited (“the Company”) on the Standalone Ind AS Financial Statements
for the year ended March 31, 2020]

Based on the audit procedures performed for the purpose of
reporting a true and fair view on the Standalone Ind AS Financial
Statements of the Company and taking into consideration
the information and explanations given to us and the books of
account and other records examined by us in the normal course
of audit, we report that:

(i)

(ii)

(iii)
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(a) The Company has maintained proper records showing
full particulars, including quantitative details and
situation of fixed assets, except for certain fixed
assets where quantitative details are not available
since inception.

During the year, the fixed assets of the Company
have been physically verified by the management,
except for certain assets where quantitative details
are not available as discussed above, and no material
discrepancies were noticed on such verification. In our
opinion, the frequency of verification is reasonable
having regard to the size of the Company and the
nature of its assets.

(c) The title deeds of immovable properties recorded as
Property, Plant and Equipment in the books of account
of the Company are held in the name of the Company.

The inventory, except goods-in-transit and stocks lying
with third parties, have been physically verified by the
Management during the year. In our opinion, the frequency
of verification is reasonable. For stocks lying with third
parties at the yearend, these have substantially been
confirmed by them. No material discrepancies were noticed
on physical verification carried out during the year.

The Company has not granted any loans, secured
or unsecured to companies, firms, Limited Liability
Partnerships or other parties covered in the register

(iv)

(v)

(vi)

(vii) (a)

maintained under section 189 of the Act. Accordingly, clause
3(iii) of the Order is not applicable to the Company.

The Company has complied with the provisions of sections
185 and 186 of the Act in respect of grant of loans, making
investments and providing guarantees and securities,
as applicable.

In our opinion, the Company has not accepted any deposits
from the public within the provisions of sections 73 to 76 of
the Act and the rules framed there under. Accordingly, the
provisions of clause 3(v) of the Order are not applicable.

The maintenance of cost records has been specified by
the Central Government under sub-section (1) of section
148 of the Act and rules thereunder. We have broadly
reviewed such records and are of the opinion that prima
facie, the prescribed accounts and records have been made
and maintained. We have not, however, made a detailed
examination of the records with a view to determine
whether they are accurate or complete.

The Company is regular in depositing with appropriate
authorities, undisputed statutory dues including
provident fund, employees’ state insurance, income
tax, goods and services tax (GST), customs duty, cess
and any other material statutory dues applicable to it,
except that there have been slight delay in few cases.
During the year 2017-18, sales tax, value added tax,
service tax and duty of excise subsumed in GST and
are accordingly reported under GST.

No undisputed amounts payable in respect of
provident fund, employees’ state insurance, income
tax, customs duty, cess and any other material
statutory dues applicable to it, were outstanding, at
the year end, for a period of more than six months
from the date they became payable.

(b) Theduesoutstanding with respect to, income tax, sales tax, service tax, value added tax, GST, customs duty, excise duty on
account of any dispute, are as follows:
Name of the statute Nature of dues (A?T:uMl:Iion) ::;?:::t:evl\;l':::sh it Forum where dispute is pending
The Central Goods and Goods and Service Tax 7.85 FY 2019-20 Commissioner of GST and Central Excise
Service Tax Act
Central Sales Tax Act, 1956 Central Sales Tax 1.12 June 2017 Commissioner of Sales Tax
Income Tax Act, 1961 Income Tax 1.89 AY 2013-14 Commissioner of Income Tax (Appeals),
Income Tax Appellate Tribunal appeal to be filed
Income Tax Act, 1961 Wealth Tax 0.08 AY 2014-15 Response to be filed
Income Tax Act, 1961 Income Tax 0.27 AY 2015-16 Rectification of mistake to be filed
Income Tax Act, 1961 Income Tax 5.98 AY 2016-17 Appeal to be filed
Income Tax Act, 1961 Income Tax 1.17 AY 2018-19 Appeal has been filed, scrutiny has been in process
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Name of the statute Nature of dues gT:uMni::lion) :;r:;:::e‘;v;;:;h e Forum where dispute is pending

Income Tax Act, 1961 Income Tax 245 AY 2019-20 Letter of Intimation has been received
Maharashtra Value Added Duty and Penalty 37.90 FY 2009-10 Joint Commissioner of Sales Tax (App)-1
Tax Act, 2002

Maharashtra Value Added Duty and Penalty 0.55 FY 2010-11 Joint Commissioner of Sales Tax (App)-1
Tax Act, 2002

Central Sales Tax Act, 1956 Duty and Penalty 20.25 FY 2009-10 Joint Commissioner of Sales Tax (App)-1

(viii) During the vyear, the Company has not defaulted in
repayment of loans or borrowings to financial institutions
and banks. The Company has not taken any borrowings
from Government or has issued any debentures.

(ix) The Company did not raise moneys by way of initial public
offer or further public offer (including debt instruments).
The term loans taken during the year were applied for the
purposes for which the loans were obtained.

(x) During the course of our examination of the books and
records of the Company, carried out in accordance with
the generally accepted auditing practices in India, and
according to the information and explanations given to us,
we have neither come across any instance of fraud by the
Company or any fraud on the Company by its officers or
employees, noticed or reported during the year, nor have
we been informed of any such instance by the management.

(xi) Managerial remuneration has been paid / provided in
accordance with the requisite approvals mandated by the
provisions of section 197 read with Schedule V to the Act.

(xii) In our opinion, the Company is not a Nidhi Company.

Therefore, clause 3(xii) of the Order is not applicable

to the Company.

(xiii) All transactions entered into by the Company with the
related parties are in compliance with sections 177 and

188 of Act, where applicable, and the details have been
disclosed in the Standalone Ind AS Financial Statements as
required by the applicable accounting standards.

(xiv) The Company has not made any preferential allotment or
private placement of shares or fully or partly convertible
debentures during the year. Therefore, clause 3(xiv) of the
Order is not applicable to the Company.

(xv) The Company has not entered into any non-cash

transactions with directors or persons connected with

them during the year and hence provisions of section 192

of the Act are not applicable.

(xvi) The Company is not required to be registered under section
45-1A of the Reserve Bank of India Act, 1934.

For Haribhakti & Co. LLP
Chartered Accountants
ICAI Firm Registration No.103523W /W100048

Snehal Shah

Partner

Membership No. 048539
UDIN: 20048539AAAABJ4819

Place: Mumbai
Date: June 29,2020
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Annexure 2 to the Independent Auditor’s Report

[Referred to in paragraph 2(i) under ‘Report on Other Legal and Regulatory Requirements’ section in our Independent Auditor’s
Report of even date to the members of Parag Milk Foods Limited on the Standalone Ind AS Financial Statements for the year ended

March 31, 2020]

REPORT ON THE INTERNAL FINANCIAL CONTROLS
WITH REFERENCE TO FINANCIAL STATEMENTS
UNDER CLAUSE (I) OF SUB-SECTION 3 OF SECTION
143 OF THE COMPANIES ACT, 2013 (“THE ACT”)

We have audited the internal financial controls with reference
to financial statements of Parag Milk Foods Limited (“the
Company”) as of March 31, 2020 in conjunction with our audit of
the Standalone Ind AS Financial Statements of the Company for
the year ended on that date.

MANAGEMENT’S RESPONSIBILITY FOR
FINANCIAL CONTROLS

The Company’s Management is responsible for establishing
and maintaining internal financial controls based on the
internal control with reference to financial statements
criteria established by the Company considering the essential
components of internal control stated in the Guidance Note on
Audit of Internal Financial Controls Over Financial Reporting
(the “Guidance Note”) issued by the Institute of Chartered
Accountants of India (“ICAI”"). These responsibilities include
the design, implementation and maintenance of adequate
internal financial controls that were operating effectively
for ensuring the orderly and efficient conduct of its business,
including adherence to Company’s policies, the safeguarding of
its assets, the prevention and detection of frauds and errors, the
accuracy and completeness of the accounting records, and the
timely preparation of reliable financial information, as required
under the Act.

INTERNAL

AUDITORS’ RESPONSIBILITY

Our responsibility is to express an opinion on the Company's
internal financial controls with reference to financial statements
based on our audit. We conducted our audit in accordance with
the Guidance Note and the Standards on Auditing specified
under Section 143(10) of the Act to the extent applicable to
an audit of internal financial controls, both issued by the ICAI.
Those Standards and the Guidance Note require that we comply
with ethical requirements and plan and perform the audit to
obtain reasonable assurance about whether adequate internal
financial controls with reference to financial statements was
established and maintained and if such controls operated
effectively in all material respects.
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Our audit involves performing procedures to obtain audit
evidence about the adequacy of the internal financial controls
with reference to financial statements and their operating
effectiveness.

Our audit of internal financial controls with reference to
financial statements included obtaining an understanding of
internal financial controls with reference to financial statements,
assessing the risk that a material weakness exists, and testing
and evaluating the design and operating effectiveness of internal
controls based on the assessed risk. The procedures selected
depend on the auditor’s judgement, including the assessment of
the risks of material misstatement of the financial statements,
whether due to fraud or error.

We believe that the audit evidence we have obtained is sufficient
and appropriate to provide a basis for our audit opinion on
the Company’s internal financial controls with reference to
financial statements.

MEANING OF INTERNAL FINANCIAL CONTROLS
WITH REFERENCE TO FINANCIAL STATEMENTS

A company's internal financial control with reference to
financial statements is a process designed to provide reasonable
assurance regarding the reliability of financial reporting and
the preparation of financial statements for external purposes
in accordance with generally accepted accounting principles.
A company's internal financial control with reference to financial
statements includes those policies and procedures that (1)
pertain to the maintenance of records that, in reasonable detail,
accurately and fairly reflect the transactions and dispositions of
the assets of the company; (2) provide reasonable assurance that
transactions are recorded as necessary to permit preparation
of financial statements in accordance with generally accepted
accounting principles, and that receipts and expenditures
of the company are being made only in accordance with
authorisations of management and directors of the company;
and (3) provide reasonable assurance regarding prevention or
timely detection of unauthorised acquisition, use, or disposition
of the company's assets that could have a material effect on the
financial statements.



INHERENT LIMITATIONS OF INTERNAL FINANCIAL
CONTROLS WITH REFERENCE TO FINANCIAL
STATEMENTS

Because of the inherent limitations of internal financial controls
with reference to financial statements, including the possibility
of collusion or improper management override of controls,
material misstatements due to error or fraud may occur and not
be detected. Also, projections of any evaluation of the internal
financial controls with reference to financial statements to
future periods are subject to the risk that the internal financial
controls with reference to financial statements may become
inadequate because of changes in conditions, or that the degree
of compliance with the policies or procedures may deteriorate.

OPINION

In our opinion, the Company has, in all material respects,
adequate internal financial controls with reference to financial
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statements and such internal financial controls with reference to
financial statements were operating effectively as at March 31,
2020, based on the internal control with reference to financial
statements criteria established by the Company considering the
essential components of internal controls stated in the Guidance
Note issued by the ICAI

For Haribhakti & Co. LLP
Chartered Accountants
ICAI Firm Registration No.103523W /W100048

Snehal Shah

Partner

Membership No. 048539
UDIN: 20048539AAAABJ4819

Place: Mumbai
Date: June 29,2020
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Parag Milk Foods Limited Focused on essentials. Optimised to grow.

Standalone Balance Sheet

as at March 31,2020

(All amounts are in ¥ million unless otherwise stated)

Particulars Notes m March 31, 2019
ASSETS
Non-current assets
Property, plant and equipment 4 3,822.56 3,757.26
Capital work-in-progress 66.82 231.11
Other intangible assets 5 26.30 34.17
Right of Use Assets 4A 134.81 -
Investment in Subsidiary 6 622.64 622.64
Financial assets
Investments 7 5.52 5.30
Other financial assets 8 120.96 129.87
Deferred tax assets (Net) 34 122.68 176.69
Other non-current assets 9 75.14 173.11
Total 4,997.43 5,130.15
Current assets
Inventories 10 6,268.27 4,477.45
Financial assets
Trade receivables 11 2,994.85 2,716.74
Cash and cash equivalents 12 213.15 67.69
Other bank balances 13 54.55 46.83
Other current assets 14 2,065.05 1,710.96
Total 11,595.87 9,019.67
Total assets 16,593.30 14,149.82
EQUITY AND LIABILITIES
Equity
Equity share capital 15 839.39 839.39
Other equity 16 8,221.53 7,411.63
9,060.92 8,251.02
Liabilities

Non-current liabilities
Financial Liabilities

Borrowings 17 481.48 646.21
Provisions 18 43.36 43.08
Other non-current liabilities 19 109.75 -
Total 634.59 689.29

Current liabilities
Financial liabilities

Borrowings 20 3,167.10 1,443.82
Trade payables 21
Payable to Micro and Small Enterprises 25.03 23.63
Payable to others 2,789.26 2,838.76
Other financial liabilities 22 795.42 692.52
Other current liabilities 23 39.93 65.98
Provisions 18 421 9.82
Current Tax Liabilities (Net) 24 76.84 134.98
Total 6,897.79 5,209.51
Total liabilities 7,532.38 5,898.80
Total equity and liabilities 16,593.30 14,149.82
Significant accounting policies 3

The accompanying notes form an integral part of these Financial Statements.
As per our attached report of even date

For Haribhakti & Co. LLP For and on behalf of the Board of Directors
Chartered Accountants
ICAI Firm Registration No. 103523W/ W100048

Snehal Shah Devendra Shah Pritam Shah
Partner Chairman Managing Director
Membership No. 048539 DIN: 01127319 DIN: 01127247
Shashikant Dalmia Rachana Sanganeria
Chief Financial Officer Company Secretary & Compliance Officer
Place: Mumbai Place: Manchar
Date: June 29,2020 Date: June 29,2020
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Standalone Statement of Profit and Loss

for the year ended March 31, 2020

(All amounts are in ¥ million unless otherwise stated)

Particulars Notes EETEIGE
March 31,2020 March 31, 2019
Revenue
Revenue from operations 25 23,912.77 23,461.31
Other income 26 29.19 4049
Total 23,941.96 23,501.80
Expenses
Cost of materials consumed 27 17,534.45 14,940.41
Purchases of stock-in-trade 28 2,220.30 1,482.79
Changes in inventories of work-in-progress and finished goods 29 (1824.27) (58.25)
Employee benefit expense 30 930.53 925.53
Finance costs 31 380.41 356.68
Depreciation and amortisation expense 32 513.75 481.37
Other expenses 33 2,934.67 3,995.82
Total 22,689.84 22,124.35
Profit before exceptional items and tax 1,252.12 1,377.45
Exceptional items - -
Profit/(Loss) before tax 1,252.12 1,377.45
Tax expense 34
Current tax 293.13 341.11
Deferred tax 52.61 (104.19)
Profit/(Loss) after tax 906.38 1,140.53
Other comprehensive income 34
Items that will not be reclassified to profit or loss
Remeasurements of the defined benefit plans 5.54 1.55
Income Tax effect (1.93) (0.54)
Other comprehensive income for the year, net of tax 3.61 1.01
Total comprehensive income for the year 909.99 1,141.54
Earnings per equity share of face value of ¥ 10/- each: 46
Basic earnings per share (in %) 10.80 13.59
Diluted earnings per share (in %) 10.78 13.56
Significant accounting policies 3

The accompanying notes form an integral part of these Financial Statements.

As per our attached report of even date

For Haribhakti & Co. LLP
Chartered Accountants
ICAIl Firm Registration No. 103523W/ W 100048

Snehal Shah
Partner
Membership No. 048539

Place: Mumbai
Date: June 29,2020

For and on behalf of the Board of Directors

Devendra Shah
Chairman
DIN: 01127319

Shashikant Dalmia
Chief Financial Officer

Place: Manchar
Date: June 29,2020

Pritam Shah
Managing Director
DIN: 01127247

Rachana Sanganeria
Company Secretary & Compliance Officer
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Parag Milk Foods Limited Focused on essentials. Optimised to grow.

Standalone Statement of Cash Flows

for the year ended March 31, 2020
(All amounts are in ¥ million unless otherwise stated)

Particul Year ended Year ended
articufars VPSR IPO)  March 31, 2019

A. Cash flow from operating activities

Net Profit before taxation 1,252.12 1,377.45
Add:
Depreciation/amortisation 513.75 481.37
Bad debts - 187.26
Provision for doubtful advance 2.10 26.90
Provision for doubtful debts 93.00 247.99
Unrealised forex (gain)/loss 6.46 427
Fair valuation loss - investment (0.21) 0.75
ESOP expense 3.38 4.89
Finance cost 380.41 356.68
Customer advances written back (5.58) -
Advances written-off - 66.52
Profit on sale of Property, Plant and Equipment (net) - (0.25)
Interest income (25.08) (20.35)
Operating profit before working capital changes 2,220.35 2,733.48
Adjustments for:
(Increase) / decrease in inventories (1,790.82) (177.50)
(Increase) / decrease in trade receivables (371.81) (690.49)
(Increase) / decrease in non-current and current financial assets (1.19) (24.77)
(Increase) / decrease other non-current and current assets (358.02) (152.21)
Increase / (decrease) in non-current and current financial liabilities (2.10) 105.34
Increase / (decrease) in other non-current and current liabilities (21.01) (91.63)
Increase / (decrease) in trade payables (51.65) (51.11)
Increase / (decrease) in provisions 0.20 6.75
Cash generated from operations (376.05) 1,657.86
Direct taxes paid (net of refunds) (351.25) (274.02)
Net cash flow from operating activities (727.30) 1,383.84
B. Cash Flow from Investing Activities
Purchase of Property, plant and equipment (250.58) (799.10)
Purchase of intangible assets (11.50) (5.68)
Sale of Property, plant and equipment - 0.64
Maturity/ (Investment) in fixed deposits 2.10 129.40
Investment in mutual funds (0.01) (1.00)
Interest received 17.79 20.40
Net cash used in investing activities (242.20) (655.34)

126



The Year in Review

Standalone Statement of Cash Flows

for the year ended March 31, 2020

Statutory Reports Financial Statements

<7

(All amounts are in ¥ million unless otherwise stated)

Particulars

C. Cash Flow from Financing Activities

Year ended Year ended
March 31,2020 March 31, 2019

Proceeds from long term borrowings 73.65 236.64
Proceeds from issue of shares (net of issue expenses) - 12.75
Proceeds / (repayment) short term borrowings (net) 1,723.28 (557.66)
Repayment of long term borrowings (197.35) (247.55)
Payment of dividend including dividend distribution tax (101.40) (76.06)
Interest paid (383.22) (328.76)
Net cash flow from/ (used in) financing activities 1,114.96 (960.64)
Net increase/ (decrease) in cash and cash equivalents (A+B+C) 145.46 (232.14)
Cash and cash equivalents at the beginning of the year [Refer Note 12] 67.69 299.83
Balances with banks in current accounts 73.44 31.90
Fixed deposits with original maturity of less than three months 125.26 23.10
Cash onhand 14.45 12.69
Cash and cash equivalents at the end of the year [Refer Note 12] 213.15 67.69

Explanatory notes to Statements of Cash Flows

In part A of Statement of Cash Flows, amounts in bracket indicate deductions made from net profit for deriving net cash flow from

operating activities and in part B & C amounts in bracket indicate outflows.

The above Statement of Cash Flows has been prepared under the Indirect-Method as set out in Ind AS 7- Statement of Cash Flows.

Non cash movement in borrowings include addition/deletion on account of unrealised foreign exchange loss/(gain) of ¥ 30.04 Million

(March 31,2019:% 29.91 Million) in respect of Foreign Currency Loan.

The net profit / loss arising due to conversion of current assets / current liabilities, receivable / payable in foreign currency is

furnished under the head “Unrealized forex exchange (gain) / loss”.

Foreign exchange

Particulars Opening Balance Cash movement E e Fair value changes Others Closing Balance
Long term borrowing (Gross) 905.25 (153.74) 30.04 2.21 - 783.76
Short term borrowing (net) 1,443.82 1,723.28 - - - 3,167.10
Total 2,349.07 1,569.54 30.04 2.21 - 3,950.86
Significant accounting policies 3

The accompanying notes form an integral part of these Financial Statements.

As per our attached report of even date

For Haribhakti & Co. LLP For and on behalf of the Board of Directors

Chartered Accountants

ICAIl Firm Registration No. 103523W/ W 100048

Snehal Shah Devendra Shah Pritam Shah

Partner Chairman Managing Director

Membership No. 048539 DIN: 01127319 DIN: 01127247

Shashikant Dalmia
Chief Financial Officer

Place: Mumbai Place: Manchar
Date: June 29,2020 Date: June 29,2020

Rachana Sanganeria
Company Secretary & Compliance Officer
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Parag Milk Foods Limited

Focused on essentials. Optimised to grow.

Standalone Statement of Changes in Equity

for the year ended March 31, 2020

EQUITY SHARE CAPITAL (REFER NOTE 15)

Particulars

(All amounts are in ¥ million unless otherwise stated)

l"!ﬂalﬂ:z:’ March 31, 2019

Amount Amount
Balance at the beginning of the reporting period 839.39 838.88
Change during the year (refer note 49) - 0.51
Balance at the end of the reporting period 839.39 839.39
OTHER EQUITY (REFER NOTE 16)
Reserves and Surplus Other
Comprehensive
: Securities Employee . Income
Particulars Premium ;;:sle:; Stock Ol:atiZn . l;::i:eg: .(Remeasurement Total
Reserve Outstanding in defined benefit
plans)
Balance as at April 1,2018 4,435.61 51.56 7.70 1,844.26 (10.11) 6,329.02
Profit after tax for the year - - - 1,140.53 - 1,140.53
Other comprehensive income for the year (net of tax) - - - - 1.01 1.01
Deferred Employee Compensation Expense - - 489 - - 489
'I;ransfer of Employee Stock Options outstanding to General i 270 (7.70) ) ) )
eserve
Securities premium credited for equity shares issued by ESOP trust 12.24 - - - - 12.24
Dividend paid - - - (63.09) - (63.09)
Tax on dividend - - - (12.97) - (12.97)
Balance as at March 31,2019 4,447.85 59.26 489 2,908.73 (9.10) 7,411.63
Profit after tax for the year - - - 906.38 - 906.38
Other comprehensive income for the year (net of tax) - - - - 3.61 3.61
Deferred Employee Compensation Expense - - 3.38 - - 3.38
IND AS 116 impact - - - (2.07) - (2.07)
Transfer of Employee Stock Options outstanding to General
Reserve ) ) ) ) ) )
Securities premium credited for equity shares issued by ESOP trust - - - - - -
Dividend paid - - - (84.11) - (84.11)
Tax on dividend - - - (17.29) - (17.29)
Balance as at March 31, 2020 4,447.85 59.26 8.27 3,711.64 (5.49) 8,221.53

Significant accounting policies

The accompanying notes form an integral part of these Financial Statements.

As per our attached report of even date

For Haribhakti & Co. LLP

Chartered Accountants

ICAI Firm Registration No. 103523W/ W100048

Snehal Shah
Partner

Membership No. 048539

Place: Mumbai
Date: June 29,2020
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For and on behalf of the Board of Directors

Devendra Shah
Chairman
DIN: 01127319

Shashikant Dalmia
Chief Financial Officer

Place: Manchar
Date: June 29,2020

Pritam Shah
Managing Director
DIN: 01127247

Rachana Sanganeria
Company Secretary & Compliance Officer



CORPORATE INFORMATION

Parag Milk Foods Limited (formerly Parag Milk Foods
Private Limited) (“the Company”) was incorporated under
the provisions of the Companies Act, 1956 and its equity
shares are listed on the National Stock Exchange (NSE) and
Bombay Stock Exchange (BSE) in India. The Company is
engaged in the business of procurement of cow milk mainly
in western and southern region, undertakes processing of
milk and manufacture of various value added products
namely cheese, butter, ghee, fresh cream, milk powder,
flavoured milk, lassi, curd etc. which are marketed under its
registered brand name “Gowardhan”, “Go”, “Topp up” and
“Avvatar”. The registered office of the Company is situated
at Flat No. 1, Plot No. 19, Nav Rajasthan Society, S. B. Road,
Shivaji Nagar, Pune- 411016.

BASIS OF PREPARATION
Statement of compliance

The financial statements of the Company have been
prepared in accordance with Indian Accounting Standards
(Ind AS) as perthe Companies (Indian Accounting Standards)
Rules, 2015 notified under Section 133 of Companies Act,
2013, (the ‘Act’) and other relevant provisions of the Act.

The financial statements up to and for the year ended
31 March 2017 were prepared in accordance with
the Companies (Accounting Standards) Rules, 2006,
notified under Section 133 of the Act and other relevant
provisions of the Act.

The standalone financial statements were authorised
for issue by the Company’s Board of Directors on
Jun 29th, 2020.

Details of the Company’s accounting policies are
included in Note 3.

Functional and presentation currency

These standalone financial statements are presented in
Indian Rupees (&), which is also the Company’s functional
currency.Allamounts have beenrounded-offto twodecimal
places to the nearest Million, unless otherwise indicated.

Basis of measurement

The standalone financial statemen